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tsook I. II\ITRODUCTIOIV
CHAPTER 1. FOREWORD

Welcome to a new woridl

Welcome to a world where you control the most important
commodity in your l i fe - your time. Welcome to a world where
you a lone contro l  your  dest iny.  Welcome to a wor ld where you
decide how you l ive your  l i fe .  Welcome to a wor ld where you
decide how much money you wi l l  make.  Welcome to the b lue
sky f reedom of  the mounta in top of  l i fe ,  the wor ld of  the
independent  entrepreneur.

You hold in  your  hand the most  complete and e l fect ive tool
cver devised to reach independent wealth with the least amount
of  t ime and money.

The book was not written by an ivory-towered, arm chair
theorist from a university who never experienced or made a
dime in the real  wor ld.  I t  is  not  wr i t ten by some ideal is t ic
descendent of rich parents who never had to earn a buck in his
life. lt is not written by an "expert" from a large corporation
who has a l l  the t ime or  money (not  h is  own) in  the wor ld at  h is
disposal and wil l show you how to make a meager percentage of
prof i t  i f  you invest  a mi l l ion dol lars,  go through tons of
unnecessary detail and then wait f ive years (a halfway
inte l l igent  ch impanzee could do that) .

Given enough time and money, anyone can make money. To
make a lo t  of  money in a shor t  per iod of  t ime star t ins wi th
virtually no money, now, there's a trick worthy of some eyebrow
rais ing at tent ion-  Add to th is  that  you wi l l  s tar t  th is  money
making venture wi th no pr ior  exper ience and no outs ide help
and you have what  th is  book is  a l l  about .

The book you hold was written by a person who actuaily did
make a lo t  of  money in a shor t  per iod of  t ime wi th no star t ing
m-gney, experience or help. Most get rich stories are mere spin-
offs of a former business venture or occupation. Or, someone
was rn the r ight  p lace at  the r ight  t ime.  Or,  thei r  fami ly  a l ready
had a great  deal  of  money and connect ions to begin wi th.

iv ly  system is  geared to the work ing man who is  in  the same
p,rs i l ion I  was:  l iv ing f rom pay to p"1r ,  no savings or  rssets.
work ing an 8-hour a day job for  a b ig compan), ,  no expenence,
no r ich re lat ives -  noth ing.

My system is  t r ied,  tested and proven in real  l i fe .  And i t
passed the " f luke test" .  In  m"nr ,  suci .ss iu l  get  r ich l ,entures thc
person who got  r ich d id i t  by accident  and real ly  never  knew
why i t  happened.  But .  these one-book authors th ink they do
know why i t  happened and wr i te  a book.  Thcn the readcrs of
thc book t ry  the system and i t  ta i ls .

Nly s)"stem has worked l5 t imes in the last  three vears.  Not
only that ,  I  taught  a crude form of  mv svstcm to two rc l r r t i l .es
who were just  k ids in  col lege.  I t  has workct j  lor  them 5 t i rncs in
thc last  3 years.

Here are the h igh points of  the svstem:
r  The system requires a min imum of  t ime and monev to

s ta r l .
o  You don' t  need specia l  expcr ience or  sk i l ls  to  do i t .
o  You don' t  need to buy or  rent  bui ld ings,  buy or  rent

equipment  and y.ou don' t  hal 'e  to h i re pcople i f  you don' t
tvant  to .

r  You can do i t  anywhere -  in  your  house,  whi le  you t ravel
or at a favorite vacation spot or retreat.

o With the system you can earn $10,000 to $500,000 in a
matter  of  months and even wi th in two days depending on
which system you assemble.

I The money you make is all earned income which is subject
to one of the lowest tax bites.

Now, here are a few th ings you should know about  how to
use this book which describes mv svstem:
. Start off by paging through ttre entire book and glancing

through each page.
o Do not  be concerned i f  i t  looks compl icated at  f i rs t .  I  can

assure you that  i t  is  not .  In  the end i t  bo i ls  down to a verv
simple set of step-by-step instructions.

o Be aware that  th is  book conta ins mi i l ions of  dol lars 'worth
of  knowledge that  was acquired by making mistakes which
cost  mi l l ions of  dol lars and a lo t  of  b lood and sweat .  St ick
to the instructions provided. They are valid and tested.

o Do not  at tempt th is  system i f  you do not  possess common
sense or  i f  your  emot ions overr ide your  common sense.  Do
not attempt this system if you are not the type of person
who can adhere to the crit ical rules of being persistent -
and init iating a project and following it through. It wil l end
in d isaster .

. 89 aware that you are going to have to change your
thinking about many fallacies that were hammeied into
your head all your l i f 'e.

.-If you do possess the tools to carry this system through, you
will enter a new world and a new existencj. your pe.sJnaiity,
out look on l i fe ,  conf idence,  s tature wi th tami ly  andfr iends and
even your body chemistry wil l change for the better. you wil l
begin to enjoy l ife as it was meant to be enjoyed. For the first
t ime in your l i fe you wil l have clean cut objeit ives and goals that
make sense.

This book provides the in lbrmat ion you wi l l  need to in i t ia te
and conduct  an enterpr ise of  your  own.  The funct ions ancl  s teps
out l ined here can be appl ied to any s ize businc-ss f rom a one_
man operat ion a l l  the way up to a large organizat ion of
approximately  50 -  70 peoplc.  you a lone can make the decis ion
oi  which s ize is  best  fbr  you.  At  the presenr t ime.  my t twn
organizat ion is  of  moderate s ize rv i th  about  l5  fu l l - t ime DeoDlc.
At  one t ime,  I  employ 'ed over  50 peoplc:  bu:  r ; : r ' i : i r :g  t l :a t  th is  is
not  what  I  want ,  the operat ion rvas scaled dorvn.  your  choice
wr l l  be dependent  upon your  personalgoals ancl  object ives.  But
wn, i tever  l t  ls ,  vou can succeed by fo l lorv ing the 7 steps and
ut i l iz ing the in lbrmat ion presented in th is  book.

' fo  
reach th is  utopia I  have promised.  le t 's  gct  s tar ted.

- l -



CHAPTER 2.
THE 2I  MYTHS THAT WILL Kf ,EP YOU

FROM BECOMING A FINANCIAL SUCCESS.

l. Myth: You can no longer start a business in the United

States. The big established companies that were started when
the country was young are too powerful to compete with.

Fact: Nothing could be further from the truth.
Thousands of successful new businesses start each year. And,
many of these companies get as big as the existing gants in a

relatively short period of t ime.
The Franklin Mint, a small mail order company, within

ten years of its inception was in Fortune's top 500 companies in

the U.S.
Big companies are the easiest to compete with' The

founders, the ones with all the drive and ingenuity are usually
long gone. These iarge companies become corporate
bureaucracies run by misdirected, unmotivated people who

work to only a fraction of their potential. There is duplication
of effort, lack of communication and jobs are segmented into

such small portions that there are few people with enough total

knowledge of the operation to know what makes the company
tick. The result is a slow moving, inefficient, unimaginative
operat ion.

You wil l relish the thought of competing with a big
company. However, in many cases you won't have to even
worry about competit ion. There are so many unique lew
markets springing up each year that you wil l usually f ind
yourself all alone in the field.

2. Myth: I don't have a product to sell.
Fact: You don't have to have a product. You can gel

products easily. Products are a dime a dozen.
Getting the product f irst is the fatal error made by almost

every beginning entrepreneur. DO NOT DEVELOP A

PRODUCT FIRST. FIND A MARKET FIRST. F inding the
market requires the most skil l . Once you know what people

want and have the right media and message to reach them, the
rest is relatively easy. Tieing together these 3 elements -

market ,  media and message -  is  real ly  the guts of  the N.P-G.S.
Net  Prof i t  Generator  System. You'11 get  a c lear  p ic ture as I
expla in each step in  deta i l  in  la ter  chapters.

3.  Nlyth:  I  don' t  have any exper ience in anyth ing-
Fact :  Nobod-v r l rd i In !  exper ierrce in  what  t t iey ' re doing

unt i l  they star ted doing i t .  Once you actual ly  s tar t  doing
something you learn very quickly. It 's the fastest, most efficient
way to learn.  The book you are now reading wi l l  g ive vou more
business exper ience than is  possessed by99Toof the populat ion.

{ .  i l Iy th:  Another  breed of  people are the only ones rvho can
do b ig th ings.

Fact: The only difference betlveen you and the guy doing
the b ig th ings is  that  he just  thought  he could and he star ted
doing them.

lvlost people get "psyched out" from birth that they are
"r :ommon" people who cannot  do b ig th ings.  Horvever ,  ask
yoursei f  th is .  Do you have ingenui ty  when i t  comes to deal ing
rv i th  problems on your  present  job or  in  1"our  home' l  Do you do
a smal l  or  medium s ized job wel l  and see the job through to the
end? Then you could do the b ig jobs as rvel l  -  the ta lcnt
reoui red is  the same.

To il lustrate further, let's use this example. Say a person ls

a good poker player, but he only plays in penny ante games. The
"psyched-out" person wil l say, "Yes I win in these games played

for pennies, but, I could never win in high stakes games." To
thaf statement there is this old saying, "Whatever amount of
money you're playing for, the cards don't know the difference."
That's the way it is in i i fe. If you're going to play the game you
might as well play for big stakes.

Only a small handful of people rate the tit le of "another

breed", such as an Albert Einstein or a Sir Isaac Newton. These
people are one in a bil l ion. An entire civil ization may only
produce four or f ive such people in a hundred years. The rest of
the population are merely users, administrators, and improvers
of the innovations of these true geniuses. If you have been
competent doing l itt le things, there are probably few big jobs

that you couldn't handle.
As a business owner I deal with high level people in every

lleld. You would be appalled at the high percentage of
incompetency in high places. These people are "another breed"
- a low breed.

5. Myth: I must be shown how to do things by experts from
institutions.

Fact: Most so-called experts are working for institutions
because they really can't do the thing they're supposed to be an
expert at in real l i fe. Learning through institutional courses is
sometimes necessary, but you learn 100 times quicker when
actually doing something. Not only do you learn, you
understand. There is a big difference. Some book learning is
required. However, the l ibrary is full of good books and reading
is five times more efficient than lectures as far as retaining
mater ia l .  L ike the ancient  Chinese proverb that  says,  " I  hear .  .  .
and I forget. I do . . . and I understand."

6. Myth: Money isn't important.
Fact: Yes, it is. Money is the form in which people

exchange the iruits of their labor with the fruits of your labor.
Now, that's important. If you make a great deal of money, you
may then acquire a great deal of the fruits of labor of your
fellow man. Therefore, rvhat you did as far as your labor is
concerned must've been l 'ery worthwhile.

It 's true, you must have other things in l i fe besides mone!'
to be happy. But. the fact is that money is a vital and crit ical cog
in your !ife. Mr.ney cioe:n't forget and is not subject t^ wh;qts
and changes of moods. It 's the best form of pa1'ment for your
labor  as opposed to a pat  on the back or  a person's  h igh opin ion
of  you.  Money br ings you two of  the most  important  th ings in
l i fe  -  t ime and independence.

7.  Nlyth:  You can sel l  anyth ing by mai l .
Fact: 69,999 people each year are shocked at the

ma-sni tude of  th is  fa l lacy.  That 's  the number of  people who t r .v
to s tar t  a  mai l  order  business each 1 'ear .  Out  of  the 70.000 who
tr .v ,  only  one person is  successfu l .  Sel l ing by mai l  is  the most
d i f f icu l t  form of  se l l ing.  You are esking a customer to send
money through the mai l  for  a product  he hasn' t  seen to a
company he probably doesn' t  knorv.  He must  decide whether
he rvants the product ,  he must  f i l l  out  an ordcr  form. he must
wr i te  a check,  he must  address an enve lope and stamp i t  and he
must  carry i t  to  h is  rnai lbox.  You have to want  something pret ty
badly to go through a l l  that .



Mail order advertising is the only form of advertising that

is directly measured. An ad is either successful or it is not' and

i"fr. i.t"",6ing ro hide behind and no way to camouflage it i f i t

i rn ' , .  n t  in  af i  o ther  endeavors,  there are people who do get

i ; ;kr .  However,  the gr im fact  of  probabi l i ty  is  th is :  the odds of

,n 
" rur .ut  

producing a successfu l  mai l  order  promot ion are

in i ln i tes imal .  Th. t .  are only  a handfu l  of  people in  the country

*ri;, ,fr" skil l  and knowledge to write successful direct mail

oromot ions.  Most  of  the d i rect  mai l  promot ions you see tn

oubl icat ions do not  make money.  They are e i ther  new tests or  a

l . r ron is  buying a name. This book wi l l  show you how to knock

i i re odds of -one in 70,000 to only  one in 7 and lower '  Don' t

worry about  the s ix  losers.  There is  a way to keep the cost  very

minimal  for  producing an ad that  does not  work '  Bel ieve me,

the one winner in  7 makes the t ime and money spent  on the

other  s ix  losers ins igni f icant .

8.  Myth:  A businessman is  in  the low order  of  ta lent  and

importance in societY
Fact :  A businessman must  br ing d iverse e lements such as

people,  machines,  money and markets in to an operat ional
ent i ty .  He must  be able to spot  potent ia l .  He must  be able to see

relat ionships between supposedly unre lated var iables.  He must

be an innovator .  organizer ,  negot iator .  mot ivator .  and most  o1.

a l l ,  a  salesman.  Whereas,  an ar t is t  or  a technic ian,  for  instance,
needs only to concentrate and be good at  one th ing.

Business is  the star t  o f  everyth ing.  I t  is  the backbone of
society and c iv i l izat ion.  Wi thout  business there ts  no govern-
ment ,  no schools,  no ar ts ,  no jobs,  no money.  no goods,  no
serv ices.

9.  Nlyth:  Sel l ing is  easy and not  that  rmportant .
Fact :  Noth ing star ts  in  business unt i l  a  sale is  made.

Sel l ing is  a d i fT icu l t  task requi r ing a great  deal  of  sk i l l ,
knowledge and guts.  Sel l ing is  looked down upon by the publ ic
as annoying.  The average person who works tor  a busincss is
unaware that  i f  se l l ing d id not  take p lace in  h is  company,  he
would not  have a job or  food on the table.  The sales and
market ing ent i t ies of  the company are a lw'a1s the f i rs t  to  be
at tacked by pol i t ic ians,  bureaucrats and the media.  1-hey are
Llnaware they are at tack ing a very '  f ragi lc  and cr i t ice l  l i ie
suppo r t  sys tem o f  t he  economv .  The  fa i l u r c  o f  t h i s  s ) s tem
would br ing on d isastrous conseql lenccs be1' t l r rd the far thcst
st rcrch o l  the imaginat ion for  a l l  o i '  us.

Sel l ing is  such a d i f f icu l t  and unpleasant  task that  thc
business rvor ld p laces the h ighest  premiurn t tn  th is  serv icc.  In
most  cases over  509.0 of  the pr ice you pat  for  a product  goes
towards the ser l ice of  se l l ing i t .  Sales res is tanec of  the bul ing
publ ic  is  so st rong that  i t  is  impossib le to verbal iz ,e .  Yor-r  rvotr ld
have to exper ience i t  to  understand i t .

10 .  N l y th :  Peop le  who  j us t  pu t  up  the  n lonc )  f ' o r  r t n
enterpr ise don' t  deserve much of  a cut  o i  thc prof i t .

Fact :  I t 's  rude arvakening t ime again.  lv loney ls
everyth ing.  Peoplc rvho have money to pt l t  t lp  tor  I  Vc-nt t t rc  arg
rare.  People rvho ha ' " 'e  money and are rv i l l ing to r isk i t  on I
venture are even rarer .  People wi th ideas r lho are 'uv i l l ing to
'uvork but  are not  

"v i l l ing 
to take a r isk are a d i rnc l r  dozcn,  end

that 's  on thei r  good dai rs .
Rule of  thumb has i t  that  monev is  usuelh \ r 'or th 50 ' .  o t

the prof i t ,  depending on the r isk,  and in manv c i lscs i t 's  rnr lch
highcr .  I t isk is  the kcy rvord here .  Therc are tcrv pcoplc rvho r t rc

wil l ing to risk money they have already made at
taxes on.  In  the business wor ld,  the greater  the potent ia l  gain,
the greater the risk. Therefore, society rewards those who take
the biggest risks with the biggest share of the rewards. This is
one of  the hardest  facts of  l i fe  a new businessman has to learn.
Venture capi ta l  is  so rare i t 's  a lmost  non-exis tent .  Forget  banks
and standard lending inst i tu t ions.  Forget  the gorernment .  In
fact ,  I  don' t  know where you would go to borrow money to s tar t
a business the standard way.  However,  there are some
unorthodox wavs to go about  i t  which I  had to engineer for
mysel f .  I  wi l l  expla in these methods in th is  book.

I  l .  Myth:  Ar t is t ic  or  technical  ta lent  is  rare and supcr
expenslve.

Fact :  This  is  one of  the cost l iest  myths for  the new
entrepreneur.  Ar t is t ic  and technical  ta lent  is  qui te abundant .
Now there are many good ar t is ts  and technic ians and they are
rare re lat ive to the general  pubi ic .  However,  wi th respect  to  the
demand for  thei r  serv ices in  the business wor ld,  in  manv cases
there are an abundance of  appl icants for  a requi red ar t is t ic  or
technical  serv ice.

A neophyte businessman usual ly  seeks out  just  one
technic ian or  ar t is t  and stops there.  The technic ian or  ar t is t
sensing the businessman's naiveness wi l l  then lead the
businessman to bel ieve that  he is  the only one capable of
per forming th is  serv ice.  or  that  h is  ta lent  is  rare.  The
businessman utnlly ends up paying an exhorbitant price for this
serv ice or  g iv ing up par t  of  h is  company unaware that  i l  he put
up the serv ices for  b id through the proper channels that  he
would have more appl icants than he could shake a st ick at .

12 .  \ l y t h :  Money  mus t  be  made  s low ly .
Fact :  I  don' t  know who concocted that  l lne o l  nonsensc.

There is  noth ing immoral  about  making money quick ly .  There
are no larvs stat ing how fast  you can make money.  Not  only  can
money be made ver .v  quick ly ,  but  that 's  the onlv way to makc i t .
Money is  useless i f  y 'ou ' re too o ld to enjoy i t  or  spend i t .  I t  is  t rue
that  the way vou' re taught  to make money in most  i ie lds ot
educat ion,  th i i t 's  thc way you' l l  make i t  s lorv ly .

l f  y 'ou look arval '  f rom thc standard nonsense that  you

havc been taught ,  1 'ou wi l l  f ind many men making money verv
q r r i ck l l  and  no t  by  l uck .  bu t  bv  p lan .  I  s tand  as  l i r i ng  p roo f  t ha t
r t  can  be  done .

I i .  Nly th:  I f  1 . . ,u  rvercn ' t  bor t t  r ich.  you' i l  r rcver  be r ich.
Fact :  The only th ing keeping you f rom bccoming r ich is

tha t  a t t i t ude .

l { .  } l i th :  The government ,  rnedia and othc ' r  inst i t t r t ions l t rc
looking out  for  ml  

"vel fare.Fact :  
- I 'he 

foremost  th ing in  thc n l inds of  governnrent '
med ia  and  i ns t i t u t i ona l  emp lc r l ' ees  i s  t hc i r  own  emp loyn rcn t
anci  adl 'ancement .  The only person u ho cares l tb t r l t l  I ' t r t t  is . l  , , t r '
A l t hough  these  i ns t i l u t i ons  comc  u r tdc r  t hc  g t r i se  o f  pub l i c
protectors,  the o n ly '  t ime conccrn tor  y  ou r  u e l fare w i l l  be s hor"  t ' t
is  i f  the i 's tand to benef i t  in  sorne rve-"- .  I t 's  not  th i l t  thc l ' re  bad
pcopl* ,  i t 's  just  t i ra t  they ' ' re  peoplc.  l tnd th l t 's  thc rvav pcoplc

15.  i l l - r - th :  \ ' t tu  wi l l  be successtu l  b1 'going to sc l tool .  rvork in{
tbr  a b ig cstabl ished organizat ion and har  ing t i l lL-nt  3nd
rvork ing hard.

Flc t :  Nlost  peoplc don' t  scc thc fa l lac l  in  th is  s tatcmcnt
unt i l  i t 's  too la te.  Norv some people do nt l t  lv ish to bc an
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entrepreneur, and that is f ine. Everybody can't. We need a labor
force and labor is important. But for those who do wish to be an
entrepreneur, you should know this: School preparss you to
work for somebody else. School prepares you to be a foliower.
School prepares you to be part of a large organization. When
you work for somebody else, unless you're a salesman, you are a
cost  to  be kept  down.  Rather  than how good you are,  you wi l l
be graded on how mediocre you are. Large organizations do
not  to lerate incompetence,  of  course,  but  they a lso do not
to lerate super competence.  In  a large organizat ion you wi l l  be
given a smal l  segment  of  the tota l  job to be done.  Your job wi l l
then be backed up several  t imes by other  people.  A
combinat ion of  these two th ings make you expendable.  Many
t imes there wi l l  be restr ic t ions put  on how far  you can advance
by such s i l iy  cr i ter ia  as educat ion.  Advancement wi l l  come i f
you pick the right coattail to ride and if you've been a good rear-
end k isser  and i f  you haven' t  shown anybody up too bad,  and i f
you belong to the r ight  churches,  lodges,  etc . ,  e tc .  The amount
of  money you wi l l  be paid wi l l  keep you a constant  dependent .
Bad people these guys who run these b ig organizat ions? Not
really. Again, they are just people. And the fact is, that's the
only way a big organization can be run.

16.  Myth:  People are basical ly  bad,  or  people are basical ly
good.

Fact: They are neither. One more time, people are
people. It depends on which level of their existence you catch
them in whether they are good or bad. I don't recall where the
old study originated on the different levels of man starting with
survival and ending with being wealthy and comfortably
secure, but I can tell vou that that studv is a true fact of l i fe.
People get ugly when they're trying to survive, and they are
most humane when they themselves are wealthy and secure.
The old saying is true, "f irst you get rich and then you get holy".
If you exclude the survival stage, I would have to say as i l
businessman that  the in tent ions of  people are basical l i ,  good.
However,  to  reach an end they rat ional ize the means through
the system which I  ca l l  " r ighteous rat ional izat ion"  which we
rv i l l  get  in to la ter .  In  thei r  mind thev were r ight  when they
screwed you and they ' l l  make i t  up to you later ,  or  thc ' " , ' r 'e
rat ional ized they haven' t  screwed you at  a l l .  This  is  an
important  point  for  a new businessman.  Bel ie l ing e i ther
extreme that  e i ther  people are a l l  bad or  people are a l l  good has
disastrous con:equcnces.

17.  Nlyth:  Making a prof i t  is  s infu l .
Fact :  Contrary to popular  bel ie f ,  th is  is  the land of  f ree

enterpr ise based on anyone's r ight  to  makc a prof i t  a t  any
business venture he desi res.  The prof i t  incent i l 'e  is  the
f 'or - rndat ion of  the f ree enterpr ise s) 's tem la id by our  founding
fathers of  the Uni ted States.  The founding l i r thcrs knerv human
nature.  They knerv that  prof i t  incent ive rvas the best  human
mot ivator .

Far  f rom being s infu l ,  prot ' i t  incent ive br ings socic ty  hugc
benef l ts ,  prov ides society wi th abundant .  h igh qual i tv  goods
and serv ices,  which in  turn br ing about  a bet te r  way of  l i ie  rv i th
a reduct ion in  d isease and pover ty .  \ 'our  r ight  to  mlke a prof i t
a l lo ivs 1/ou to contro l  your  otvn dest in1, .  Think o i  the
al ternat ive.  Would you rather  have vour  dest in l '  r i r i ing in  thc.
hands of  a smal l  group ot '  men who wi l l  deci t le  horv ter  1;ou rv i l l
advance through thei r  subject ive opin ion ' l  To thosc rvho
disdain the prof i t  incent ive of  the f ree enterpr ise svstenr ,  i t  cen

only be said that they are welcome to their opinion. However,
they are l iving in the wrong country.

18.  Nlyth:  Entrepreneurs are bad.
Fact: Business is the start of everything in society, and

entrepreneurs are the star t  o f  business.  Entrepreneurs insure
compet i t ion which in  turn means more goods and serv ices at  a
higher  qual i ty  and lower pr ices.  Entreprenerrrs  prov ide jobs.

I  9 .  Nlyth:  I  am not  smart  enough to do anyth ing b ig because
I  d idn ' t  get  h igh grades in  school .
Fact :  This  is  one of  the b iggest  myths ever  perpetrated.

i .Q.  tests and school  grades measure only one th ing -  the
abi l i ty  to  do that  task which is  requi red in  school .  The shocking
fact  is  that  that  task requi red in  school  does not  take a h igh level
o f  men ta l  ab i l i t y  and  ac tua l l y .  i t  i s  pa r t  sk i i l .  G rade  po in t
average in school  measures the rate at  which a person can
perform the medium level  menta l  tasks of  rote memor izat ion
and the learn ing of  prev iouslv  s t ructured d isc ip l ines.  I t  is  a one-
dimensional  measurement  of  the in te l lect .  School .  however.  is
lmportant ;  but  i t  is  not  the begin-a l l ,  end-al l  that  the educators
lead  vou  to  be l i e i e  t ha t  i t  i s

To function in society, a person must know how to read,
wr i te  and do basic  mathemat ics.  He should a lso be exposed to
cul ture.  However,  h is  abi l i ty  to  do a l l  these th ings beyond a
passing grade of say "C" is meaningless. The minimum theory
holds here.  You need only so much abi l i ty  to  memor ize and
learn the cul ture.  These basic  abi l i t ies are s impiy tools  used by
the h ighest  menta l  funct ions:  problem solv ing,  creat iv i ty ,  and
the abi l i ty  to  see re lat ionships between seemingly unre lated
var iables.

The point  here is  you may have been grossly  mis led as to
the power of  your  in te l lect ,  s imply because you d id only  average
rn that  task requi red in  school .  The facts are these,  most
genruses throughout  h is tory d id not  do wel l  in  school .  The
major i ty  of  successfu l  entrepreneurs in  th is  country d id not  do
wel l  in  school  or  dropped out  at  an ear l -v-  age.  Regimentat ion,
doing th ings that  have no apparent  meaning and lack of  real  l i fe
act iv i t ies,  such as p lay ing for  keeps.  are not  compat ib le wi th the
temperament  of  the entrepreneur -  the successfu l  en-
t repreneur,  that  is .  This  point  rv i l l  be e laborated upon fur ther  in
later  chapters.

20.  lv- Iy th:  fo  g: t  i :c l^ ,  ' . . . ic l i  yc,ur  pennies,  dol lars * i l l  take
care of  themselves.

Fact :  This  is  nonsense .  especia l ly  i f  you ' re out  to  make a
lot  of  money quick ly .  A lo t  of  pennies onlv add up to a few
dol lars.  As a beginning entrepreneur,  !ou have ' ,erv l imi ted
resources.  The most  imnortant  of  these l imi tcd resources is
t ime.  The successf 'u l  .n i . .pr .n.u,  must  have thc abi l i ty  to
separate the important  f rom the unimportant .  or  the b ig th ings
from the pet ty  th ings.  I f  you are going to take the t ime to work
on something,  i t  may as wel l  be somcthing b ig a nd not  pet ty ,  fo  r
i t  takes an equal  amount  of  t ime to do both.

21.  iV ly th:  I  must  be cer t i l led by sorne recognized author i ty
before I  can do b ig th ings.

Fact :  No such arb i t rarv or  natura l  law er is ts .  There is  no
author i tv  f rom anv school  or  inst i tu t ion rhat  has the abi l i ty  to
predict  who is  qual i f ied to do b ig th ings or  rvhcr  is  goin_q to bc
succcssfu l  and rvho is  not .  That  polver  is  to ta l lv  in  your  hands.
Onlv vour  bra ins,  in i t ia t i r ,e  an{  guts rv i l l  make 1 'ou successfu l .



CHAPTER 3
THEORIES, PROVERBS & DEFINITIONS

A. I!1y theories, proverbs and definit ions acquired from

business exper lence'

,\ ' tt ProJit Generator System: In general, the incorporationof

e l l  7  s t ips that  lead to f inancia l  f reedom; in  par t icu lar ,  the

nlcshing- together  of  the market ,  message and media.

\  1 , .G.5. :  Net  Prof i t  Generator  System.

- i  1 / ' . r :  I larkct .  Nlcdia,  Message

t l , t rk t ' t :  A group of  people who establ ish a demand or  a need

t i r r : r  cc r ta in  p roduc t  o r  se rv i ce .

l l t t l iu ' .  Vchic le used to t ransport  your  sales messaSe f rom you

r()  \ 'our  potcnt ia l  customers:  pr in ted mat ter ,  radio,  T. \ ' .

. l l t:;.suge'. r\dvertising offer; the letter, ad or commercial that
\ ) l lc rs  - \ ' t - lur  Product  or  serv ice.

L.  8.  O. :  Large bureaucrat ic  organizat ion

llole Inflation S.v-ndrome: Individuals and organizations wil l
rn t la tc  thei r  ro le in  any g iven undertak ing to vast  mul t ip les over
thc i r  actual  ro le.

Ct tntpetenc 'e InJ ' la t ion Syndrome: Indiv iduals and
()rganizat ions wi l l  in f la te thei r  competence by vast  mul t ip les
ol 'cr  thc i r  actual  competence.

Il.rperti:;e Encroachment Syndrome: Individuals and
r l rganizat ions who have an expert ise in  one area resul t ing in
succcss wi l l  then c la im expert ise in  many other  areas in  rvh ich
thcy havc n0 t ruc expert ise.

Imuge , \ Iagni f icat ion 5, , -nc l rome; lndiv iduals and
org:rn izat ions are a lways less than what  they appear to be
bcc:rusc thei r  t rue image is  a lways seen through a ser ies of
r . lcv iscd ornamental  image magni f iers.

Orrtuttrcnta/ ,\[ugniJiers: Unfunctional fronts, w,indolv
drcssings.  etc . ,  which g ive an i l lus ionary magni f icat ion of  thc
ro lc  and compctence of  government  inst i tu t ions and b ig
colnp;rn ics.  - r i rcse 

ornamental  magni f iers crcate an i l lus ionl r r
r t t t i r r t i d : r r i . n  bu r  ha 'e  no th ing  to - -do  r v i t h  p r . i i c i enc r .  t hcse
rrrc ludc such th ings as bui ld ings,  decor ,  costumes.  i 'encv
r l ocumcn ts ,  suave  appca r i ng  pcop le ,  dogme.  e t c .

Riqlttrott.s I lationa/i:arion; A process by rvhich a person. in
or<lcr  to  rcach an cnd,  rat ionaizes the - . "nr  used to achieve
t l l ; r t  cnd rcsul t .  In  h is  mind,  he was r ight  rvhen he scrervcd vou
. tnt l  hc ' l l  make i t  up to you later ;  or  he rut ional izes that  t rc  he.sn ' t
scrc ' , led yt tu at  a l l .

, l l r r t t . r r r t t n r  I l r c r , r . t . ;A  pe rson  on l v  needs  a  m in imum o f  rncd ium
lc!c l  mcnta l  uhi l i r res to per form higher  level  menta l  tasks.  Once
"rr t , t  .h l tvc '  

surpessed thc min imurr i ,  a l l  e lse is  superf luous.  To
I l rnc l r ( )n rn \ r )c iety ,  a person must  know,how to r iad,  rvr i tcancl
d r )  b i l s r c  ma thcma t i cs .  He  shou ld  a l so  bc  exposed  to  cu l t u r c .
l l : l : . ' : . r . . I . ls .  ebi l i i l '  ro  do a l l  rhese t t r ings bey.ond a passrng
{r : tdc t r l  "C" is  meaningless.  you need nnlo much abi l i tv  to
mcmc l r i zc  and  l ca rn  t he  cu l t u re .  you  nce i  on l v  . r  m in i , n r im .
Irtrc' .- ls.ie.r.rment Adjustmenr: In the busincss world evcrvperson,  organizat ion,  p lace or  th ing wi l l  pro ject  e d i f ierent

image of its quality. It is usually quite different than the rrue
quality. Most of the time this quality wil l be projected to you as
much higher than what it really is and in some cases (as is
usual ly  the case wi th subordinates in  your  company),  qual i ty
wil l be projected as lower than what it really is. This inflation of
image wi l l  be accompl ished in many ways,  such as through
propaganda and ornamental  magni f iers.  (See def in i t ions.)  A
tr ick the businessman must  be able to per form is  "The True
Assessment  Adjustment"  -  by '  being aware of  the ef fects of  the
inf la t ion syndromes and the ornamental  magni f iers,
a l lowances can be made for  them when forming I 'our  ooin ions
and judgments.

Human Evaluation Curve: Throughout all my experience in
bui ld ing a successfu l  business.  I  have found that  people making
up any f ie ld or  organizat ion a lmost  a lways conforms to the
following evaluation by percentage: There are a ferv good. a few
bad.  and a lo t  mediocre.  The curve looks l ike th is :

iVl ed iocre

0 l ( r i :  2,  i  l )crccntai  j  o l  fcoplc r ]nkcd 9S( i .  g9( ' l  r  00.- ;
t r om  bad  t o  good .

The evaluat ion here can bc competency or  morals  or  anvth lng
else.  The curve usual l l '  remains the same. And no mat ter  what
l le ld or  organizat ion vou' rs  ta lk ing about  and uo mat ter  ho$
much  the i r  p ropa ,ganda  te l l s  I ou  o thc rw isc ,  t he  cu r l e  rema ins
the same.

Tlte Balance Theor.t ' : The balance thcorl ' statcs thlrt a totir l
good ef fect  wi l l  occur  in  business and in l i ie  in  general  rvhen
thctors are in  balance as opposcd to rvhen factors er is t  in  thc
state of  the extremes.  Al though there are exccpt ions,  usual l r
too much of  anyth ing is  bad;  and in manv cases.  too l i t t le  of '
something is  bad.  Pushing th ings to e. \ t remes is  usLral l l '
re lat ive ly  easy.  However,  as a successfu l  businessman,  1 'ou rv i l l
have a much more diff icult task i it hand. You rvil l  be required to

z.
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perform the balancing act. Putting things in balance is much
more diff icult. It 's l ike fine tuning an FM radio station. Your
job wil l be to optimize - not go too much ieft or too much
right. This is indeed a task few people know they have to
master. Using society for an example, problems occur when
there is too much of one thing and too l itt le of another. You wil l
always hear partisans arguing such things as the country should
be totally dictated by government; or that business should
totally run the country; or that labor unions should totally run
the country; or that certain institutions l ike churches or
colleges, should run the country. The fact of the matter is,
history shows that problems only occur when these elements
are in  inbalance.  I f  business is  in  tota l  contro l ,  monopol ies and
sweat shops flourish. If unions are in totalcontrol, business dies
off because it is uncompetit ive. If government is in total
control, the result is low productivity and low standards of
l iving. And so it goes, on and on. That's the same way it is
within a business. Even the beneficial and desirable factor of
high sales, when out of hand, can cause problems; a wrong
growth rate is created causing you to over build facil i t ies and
overhead - when the sales stop or taper off, the company is out
of business. The same holds for extremes in other factors such
as direct cost, f ixed overhead, inventory, etc. The businessman
must keep these key factors in baiance. We will go into this in
more detail in the chapter on the rule of evolution.

Back-end: Offers of products or services that follow an init ial
purchase.

Back-end promotional wheel: Charting system used to mail
back end solicitations at regular intervals.

Projection: Calculating what you expect your total orders to be
before they are actually received.

Double- Da,v.' The day on which you have received 50/s of your
orders.

Typeset: Preparing copy for print in such a manner that it looks
professional, organized and easy to read with all l ines equal in
s lze.

Pho t o- Ty p ese I l ing : Computerized typesetting.

Paste-up: Typeset copy, photos and headlines are combined
into an attractive layout for the finished promotion.

Velox: Photographic reproduction of entire ad with pictures in
dot  pat terns.

D.M.M.A. :  Di rect  Mai l  Market ing Associat ion -  nat ion 's
largest direct mail trade organization.

S.R.D.S... Standard Rates & Date Service - directory of
current rates for all advertising media.

F-7.C. :  Federal  Trade Commission -  U.S.  Government
agency that monitors all advertisingB. Standard Definit ions

Space Advertising: Newspapers, magazines, Sunday
supplements,  tablo ids,  comics,  R.O.p.

R.O. P.: Run of press; placement of an ad within the main body
of a newspaper wherever a space is available.

Direct Mail: Making an advertising offer to a pre-selected
audience through the mail.

White Mail: Complaints or inquiries handled by. public
Relations Department (White Mail Department)

Roll-Out: A major advertising campaign - to mail to an entire
l is t  or  b lanket  the country through adver t is ing.

Plri. Response to a promotion expressed in percentage.

"Hot" buyers: The most recent buyers or multi-buyers.

tVulti-buver.' A customer who has purchased more than one of
your  products.

Loaded:  Uncommonly h igh concentrat ion of  "hot"  buyers in  a
renta l  l is t .

,Y ix ies:  Undel iverable mai l  that  is  returned to the sender.

Ke-y.' Letter, number or color code used to icientifv returns from
a mai l ing l is t ,  publ icat ion or  adverr is ing test

tYth -tampling"'A random sampling of names frorn a marling l ist;
names are selected from a master l ist in increments such as
every 5th name, every l0 th name, every 20th name, etc.

Ltp--front capital: iVloney that is invested at the beginning of a
venture, before any profit is made.
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BOOK I I .  THE 7 STEPS

This chapter explains my 7 Steps to Financial Freedom in
detail. The 7 stePs are:

l. Create self-confidence.

2. Assemble a plan and a system.

3. Produce a profitable lvlarket - Media - Message
Subsystem.

,1. Secure a Functioning Management - Men - Money
- Machine - Material Subsystem.

5.  Star t  doing something and force th ings to happen
quick ly .

6.  Evolve.

7. Be persistent.

Step 3, produce a profitable Market - Media - Nlessage
Subsystem is really the guts of the Net Profit Generator System
(NPGS).  Al l  seven steps must  work together  in  order  for  the
systcm to work;  however,  throughout  the book,  the 3 M's-
Nlarket - Media - Message-are referred to as NPGS. you wil l
l lnd as you read on that NPGS-4 was really the smashing
succcss of the Astrology Today concept. Although I had
tbllowed all seven of the steps for several years, my first big
payday of $80,000 did not occur unril I perfected Step 3.
Ilccause of this fact, NPGS and the 3 M's mentioned in Step 3
arc referred to interchangeably throughout the book.

CHAPTER I .
STEP I - CREATE SELF-CONFIDENCE

Throughout history, the biggest enemy of success for an
individual has been himself. Your biggest roadblock to
financial success will be you. You will beat yourself. There are a
number of ways that you wil l beat yourself, but the biggest one
will be lack of self-confidence. If you are already beat in your
head before you start, in the end failure is inevitable. So the first
very important rule of the seven steps is: Create self-confidence
in yourself.

It is normal for everybody to have some self{oubts.
However,  somehow i t  has been b lown complete ly  out  of
proportion. In my business experience, I would estimate that
over 90Va of the population has been brainwashed from birth
into thinking that they are inferior. I went through the same
problems. Ever since I was a child I felt that I could do great
things, but there was so much brainwashing going on in my
environment tell ing me I couldn't that the case for self-doubt
began to build up. This self-doubt had to be disproved before I
could start

-The first thing the new entrepreneur has to do is strip himself
ofall the fallacious brainwashing he has been subjected to since
childhood. Let's take the fallacies one at a time. First let's
elaborate on one of the myths that we mentioned before - the
myth that another breed does things, BIG things, that is. This
other breed is often referred to as "THEy". They do this and
they do that  and they are going to come out  wi th th is .  Who is
they?.

-f :r. OdrsrDP
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First of all, they do not exist. Most people think that

invent ions,  technology,  creat ions in  general  come f rom some

great master planneii brain and that there are only a few of

ih . r .  *ur t . ,  p lanners on ear th who have the abi l i t ,v  to  do th is '

That 's  not  the way th ings happen.  What  real ly  happens is- th is :

invent ions and te ihnolog.v a ie a lmost  a lways the resul t  o f  t r ia l

and error  or  pure accideru.  The star t  o f  i t  a l l  is  people actual l -v-

r /o ing something,  which we wi l l  get  in to la ter '  Most  of  the

technology used today was invented long ago and,  of  course '

new technologies are being in t roduced every day '  But  the.y

don't come from some master planner's head who knew eractl '"

how to do i t  and came up wi th a p lan and had i t  work the f i rs t

t ime.

Here is  how most  of  these technologies come about '

A l though th is  example is  overs impl i f ied '  i t  cer ta in ly  isn ' t  that

far frori the truth. Let's go back to the first bridge ever built and

pick up on the conversat ion of  the f i rs t  br idge bui lder  wi th

himsel f :
"Ll H, w'ant put road cross water."
" futm, just iake um dirt and throw in water till get high

enough, walk across."
" Mm, hlater woshing awal- dirt."
" fu\m, me knovu. Take um big wood road' Float on waIer"'
" LIm, work good unti l get many people on one end' other

encl pop off incl throw few people at other end oJf road"'
" um, iix ihat by tying bunch of poles together, hook r'tn to

each bank of river and hang w'oocl road Jrom poles'"
" Mm, poles break."
" 0 h, me know, pound sticks in water, put bridge on lop of

st icks."
And so i t  goes on and on.

Another rvay things get invented is a person who is trying to

do one thing throws a bunch of variables together and

accidentally .orn.s up with a completely dilferent result than

what he e.xpected. However, the other result is good and then

becomcs a technologY.

There are so many variables in naturc and in l if 'e going on

that  i f  we just  s tar t  doing something '  s tar t  put t ing th ings

together ,  th ings are going to happen.  \ 'ou are going to learn

th ings and d i icover  new th ings.  Let 's  take whet  goes on tn

modirn industry .  A person may look in  arve at  a nuclear  power

generator  p lant ,  but  l i t t le  do thel '  know the steps to bui ld  that

i lant  were 'a comedy of  errors.  I  had f i rs thand exper ience wi th

ih i ,  b . .out"  I  worked for  a company that  specia l ized in  nuclear

power generating equiPment.

Let's take how the first nuclear reactor vessels rvere made -

and I  mean these were real ly  t r ia l  and error .  Nuclear  reactor

vessels are what amounts to a big c,,- ' l inder about 40 t 'eet in

d iameter .  Now, cy l inders of  th is  d iarncter  were nerer  made

before.  You had to ro l l  p iates '  rve ld the p lates together  in to

cylinder segments anci then ueld thc cylinder seg-ments

together. NJw few things went right through the rvhole fiasco'

Thle piant to do this *ai built in a rural area where people had

litt le knorvledge of welding and technology in genera! ThtV
would h i re welders exper ienced at  weld ing thermos bot t les. in to

welds to use as i ' i l lers and costs were comlng up to ten tlmes

what rvas expected in some cases.

One of the funniest things that occurred was this: they toc

two forty-feet in diameter cylinders which they were golng 1

weld together. Each cylinder was constructed on the grour'

with thi cylinders stiaight up (picture a can with no er

standing st ia ight  up and downl .  No* when they turned the

on thei is ides,  wtr ic t r  was the only way to do i t  to  weld the

fogether ,  the cy l inders became el l ip t ica l  and the two e l l ips '

we"re not the same because of the varying strengths of the ste

involved.  So they would not  match up.  And th is  sor t  of  th i r

went  on and on unt i l  the company a lmost  went  bankrupt  o l '

this effort.

This  is  the way th ings happen -  a comedy of  t r ia l  and errc

unt i l  the per fect id  product  comes out  a long way down the l in

Also,  people get  a* 'ed when they see huge complex st ructure

Again^they th ink th is  came out  of  a master  p lanner or  bui lder

mind.  Thiv don' t  real ize that  i t  is  the resul t  o f  thousands ar

thousands of  people doing smal l .  s implex jobs and th is  is  t l

sum tota l  of  a l l  that  ef for t .

Another  source of  bra inwashing l ies in  the enter ta inme

f ie ld -  movies,  novels,  te lev is ion shows,  etc '  F i rs t  rememb

that  a f ic t ion author  is  exact ly  that .  A f ic t ion author  is  anoth

kind of animal. The real world is too boring and he's usually'

romant ic .  This  is  a l l  wel l  and good for  enter ta inment  purpos

and provides many hours of  enjoyment  for-people '  Howere

take it as that-€ntertainment-it is not real l i fe' Things dor

happen as they happen in author 's  minds.  Authors want  herot

uuihott want magic, and those things in l i fe are virtually no

existent .

Even books that are supposed to be non-fiction lean towarr

this. Facts are exaggeratetl and taken out of context in order

make a more exci t ing book.  The point  is  th is :  Success stor ies

l i fe  were a resul t  o f  t r ia l  and error ,  gr ind i t  out ,  nose to t '

wheel ,  and a very bor ing and unglor ious chain ofevents 90! [

the t ime or  h igher .

There are exci t ing th ings that  do happen in the wor ld for  t

entrepreneur.  But  l ike anyth ing e lse,  that  is  not  what  happe

most ; f  the t ime,  and the path to get  to  the exci t ing par t  usuai

inl 'olves the day-in day-otlt grind of unexciting rvork'

Do not  be bra inwashed by the myth that  b ig th ings are on

done by people who get  h igh grades in  school  or  by those wl

score htgir cn l.q. tests. I rvil l  dispe I this r.r1' ' .h for Y ou right nc

Let 's  s tar t  a t  the beginning.

F i r s t  o f  a l l ,  t es t s  measu re  i n te l l ec t  on  l r  \ e r ) ' p r im i t i

s tage.  L i t t le  is  known about  the in te l lect ,  per iod '  And even le

is  fnown about  geniuses,  because not  too many people e

concerncd wi th them. Schools,  inst i tu t ions and lar

organizations want mediocrit-n.-. Now' I don't claim to knc

th i t  much about  the in te l lect  or  how to measure i t '  but  es e pr

of building up my orvn self-confidence I did study the subject

depth and I  bel ieve I  know far  more about  i t  than mc

educators and so-called psychological experts.

lv{y siudy concerned innovators, people rvho madc ma.;

breal throughs in advancing mankind.  I  wanted to knorv tht

prof i le  and manner isms.  I  was t ry ing to p ick up.c9mm(

denominators.  These studies revel led that  i t  is  impossib ie to t

i f  genius is  nur tured or  natura l  or  what  par t  se l f -determlnat l '
p l iys,  or  i f  i t  is  a combinat ion o i the three.  I  knorv t 'or  a lact  th
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, j r r e r m i n a t i o n  i s  a  v e r ) ' l a r g e  p a r t  l t h i n k  t h e  o l d  p r o v e r b  i s

. r l : ; r , r s t  e lwevs  t rue  tha t  )ou  can  do  any th ing  you  wan t  t o  do  i f
' . , r r i  l r l n t  t o  < jo  i t  bad  enough .  You  a re ' , , ' ha t  r ' ' ou  t h i nkyoua rc .

S , r  r r  i r . i t  i t  an roun ts  t o  i s  t ha t  t he re ' s  p robab l v  a  number  o f  wa -u "s
, , i -  e { ) r rh in l r t i t r n  o f ' r ' , avs  t o  comc  up  r ' " i t h  a  power fu l  i n te l l ec t .

\ , r  r ' ,hut  is  the pro l ' i le  of  a person'"v i th  a powerfu l  in te l lect?
l i r , r .  l c t ' s  de t . i ne  po* ' e r l ' u l  i n te l l ec t .  As  men t i oned  i n  a  l a te r
,  r , r p { c r .  c ( )n t i - l r v  t o  r vha t  educa t r l r s  w 'ou ld  l i ke  you  to  t h i nk ,
t i i l  r : r ' k  r cqu i r cd  i n  schoo ldoes  no t  mcasu re  a  h igh  i n te l l ec tua l
i i r r r . t i i ) n .  l t  r ncusu res  t he  ab r l i t v  t o  memor i ze  and  unde rs tand

; r c r  r ous l . ,  concc i vcd  and  ve rv  s t ruc tu red  ph i l osoph ie  s ,
' . g i 11111 l i r g i g ' 5 ,  n r c thodo log ies ,  c t c .  

- f  
hese  a re  i n te l l ec tua l  t asks

rr r r i r .  
" ' " r .11 ' . ,nr  

in  d i l ' l icu l ty .  I t  requi res matching c lass ical
. r r l u t i o r r s  t ( )  con t r i l ed ,  con t ro l l ed .  and  ove rs imp l i i i ed
p roh l c rns .  l t  r equ i r cs  t he  man ipu la t i on  o f  an  env l ronmen t
*  l r r ch  i s  con t r i r cd ,  con t ro l l ed ,  r eg i rnen ted  and  shc l t e red .  i t ' s  a
r r r . r kc -hc l r c r c  game.

l l i gh  l c r c l  i n t c l l c c tua l l ' unc t i ons  a re  measu red  b1 ,how we l l an
rnd i r i d tu r l  commands  cnv i ronmcn t  i n  t he  rea l  w 'o r l d  wh i ch  i s
eornpie. r ,  host i le ,  and where you p la,v  for  keeps.  High ler .e l
rncnta l  : rb i l i t ics a l low a person to see the re lat ionship between
n" 'o sccmingly unrc lated var iables to sol le  complex problems
thut  havc had no previous solut ion and the abi l i tv  to  create
v i r t ua l l y  f r om sc ra t ch .

men ta l  ab i l i t i es  t o  pe r fo rm h ighe  r  l eve l  me
you ' ! ' e  su rpassed  the  m in imum,  a i l e l se  i s  su
by '  no means useless.  In  fact ,  i t  is  import
know how to  read  and  wr i t e  and  d r t  bas ._  . . __
mus t  be  exposed  to  t he  cu l t u re  .  How.eve r ,  educa to rs  shou ld
real ize the abi l i ty  to  per form the tasks requi red in  school
bevond  the  po in t  o f  a  "C"  i s  mcan ing l css  and  docs  no t  p red i c t
rvho is  going to do wel l  in  l i fe .  This  fa l lao has nor  onlv  bcen
h a r m f u l  t o  m a n y  a n  i n d i r i d u a l .  i r  h a s  b e e n  d a m a g i n g  t o  r h c
advancement of  society a lso.  Nlanv geniuses har .e been cut  of f
t ' r om be ing  pu t  i n  a  pos i t i on  whe re  thev  cou l t l  do  soc ie t l , t he
most  benef i t .

Now, here 's  the point  of  a i l  th is .  I f  1ou are worr ied thar  ) ,ou
couldn ' t  do b ig th ings because you d idn ' t  ger  good gradei  in
school ,  forget  i t .  The o ld proverb is  t rue. . .A students make the
grades,  B students make the f r iends,  C students make the
money . "

Thc ncxt  i tem ro be overcome is  in t imidat ion.  The
establ ished ent i t ies that  are doing b ig th ings look b igger  than
l i fe  to you,  a common person.  The ent i t ies that  I  am ,e iJr r in , r  to
are ent i t ies that  you must  e i ther  competc wi th or  de a l  wi th,  such
as government  inst i tu t ions and other  companies.  Such th in-es
wi l l  go through your  mind as,  "government ls  too b ig and smai t
to deal  wi th" ,  "people coming out  of  b ig prest ig ious univers i t ies
arc too competent  to  compete wi th" , . . inst i tu t ions such as banks
are too smart  lbr  me to deal  wi th" ,  and as we ment ioned before.
"b ig companies are too b ig and smart  and comple.r  for  me to
compete wi th" .  Be l ieve me,  a l l  th is  is  an i l lus ion and one created
by what  I  ca l l  ornamental  magni l iers.

These ornamental  magni f iers g ive an i l lus ionarv magni f ica-
t ion of  the ro le and competence of  these b igger- than- l i fe
ent i t ies.  These ornamental  magni f iers create an i l lus ionary
int imidat ion.  Ornamental  magni f iers are those unfunct ional
f ronts,  window dressing,  etc .  which have noth ing to do wi th the
prof ic iency of  the ent i t ,v  in  quest ion.  

' fhese 
inc lude such th in-qs

as bui ld ings,  decor ,  costumes,  t 'ancy documents.  suave
appearing people, dogma, etc. There is o4lyjn"1!1i-ryjhAt

i

:ffi :'*ii.:l :T'.;.:'j #:.'",1; :' i:;:
mcaningiess i f  the l '  are not  hanj le<j  in  a compeienr  manncr
anYhow.

For the most  par t ,  I  c lass i fy  a l l  b ig ent i t i tes under the
ci l tcgorv of  a large bureaucret ic  orgrn izat ion ( t_.8.O.)  because
thev a i l  operatc in  such a mannci .  \ 'orv  the mvst ique of  an
! .B O appears much less t ' r ightening when vou look at  i t  f  rom
this  perspect ive.

Let 's  use inst i tu t ions for  the example.  F i rs t  of  a l l ,  they aren ' t
real ly  a l l  that  hard to s tar t  i f  you would th ink that  there rvas
such a th ing as a "Do- l t - \ 'oursel f  Inst i tu t ion Star ter  Ki t " .  In
this kit would be plans for pil lared buildings-,1,ou ltave to hay,e
pi l lars-h igh cei l ings.  marble hal ls  and at t  t f ra i  b i t .  you have to
have dogma rvhich are put  on fancy documents.  you need
sophist icated looking people.  I t  doesn' t  make e d i l ' ference i f
they are sophist icated or  not ;  as long as they.  look that  wa1, .
that 's  90% of  the bat t le .  You need costumes.  you then necid
some inst rument  which you dub as stcred-something l ikc.  a
magic wand-which t ransforms 1,our  sophist icatcd l ,cok ing
people l iom morta l  men to sacred.  in ta l l ib le,  ru l ins dei tv .

Now gradc point  average in school  measures the rate at
which the middle- level  in te l lectual  school  task is  per formed.
I  hc c la im is  thcn made that  th is  grade point  average measures
thc pcrson's  abi l i ty  to  do h igher  lcv.e l  menta l  tasks.  This is
ludicrous._ The f i rs t  gross error  that  is  made here is  measur ing
thc rate.  In  contro l lcd laboratory exper imcnts on f la tworms.
r "h .  huvc  thc  ab i l i t y  t o  s t i l l  f unc t i on  cven  a f t e r  t he i r  heads  a re
scvcrcd,  i t  was l 'ound that  f la tworms per form s implex tasks at  a
rnuch faster  rate af ter  the more complex neur i t log ical  head
port lon was severed f rom the rest  of  the body, ,  lear , , ing onlv the
srmplcx srr inal  cord scct ion.

A mul t i tudc of  fur ther  tests on human beings us ing proven
gcnluscs l rs  one of  the expcr imenta l  groups ionf i rmir t  t t r is
l hco rv .  

' f he  
conc lus ion  was  the  ce reb ra l  no i se  t heo ry .  Th i s

thcory states that  in  a complex nervot . ls  svstem or  a complcx
m ind .  t he rc  a re  so  many  th ings  go ing  un  i h " t  a  s imp le  t " i L  i ,
h indcred by in ter fe rence f ' rom other  par ts  of  the bra in or  by the
ccrcbra l  noisc as i t  is  ca l l , .C.  Tr ' .1 , ;c  thr ,  lna l t lgy, ,  y ,ou can. : tdd
trvo p lus t rvo much quicker  on a s imple adding machine than
! 'ou can do i t  on a h igh level  e lect ronic  compurer .

Norv here is  the coup de grace that  rv i l l  lay thr .  grat1. -  point ]
avcragc fa l lacy '  to  rest  once and for  a l l .  F-ew oi  the real  q. r 'ur . . .  \
throurrhout  the h is tory of  man <j id  wel l  in  school .  S* i r  lsaac I
Nc ' " l ton and Alber t  Einste in,  for  instance.  rvere f lunked out  as I
dul lards.  Successfu l  entrepreneurs usual l l ,  do not  do wel l  in  Ischocr l ,  and in l lc t ,  many of  them drop out  at  an ear ly  , - ,g ,  )

.Scveral  large companies tested the ra l id i ty  of  a common
scho.lastic ty'pe I.Q. test to predict future performance of ne,,v
cmploy 'ees.  Salesmen were chosen because they stand most  on
thei r  own mer i t  and thei r  per formance can be measured most
ob. ;ect ive ly .  The resul ts  were a per lect  negat ivc onc_to_onc
corre lat ion.  In  other  words,  the bet ter  a nerv salesman did on
these scholast ic  tests,  the worse he would do on the actual job.

Educators a lso fa i l  to  see the min imum theor.v . ' .  The min imum
theory states a person only needs a min intum of  mr-d ium level
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I f  you ' re going to be an inst i tu t ion.  vou arc gt r ing to h l \e  to

have a lo t  of  people work ing for  vot t ' - that 's  onc ot '  thc

requirementr .  No*^You've got  to  f ind a w-ay t t l  rervard thcse

p.opt"  for  doing th ings io i l 'ou and put t ing thcmsel ' "cs ot t t '

Yot i  obviouslv  cannot  g i re th im anl" th ingof  rca l  wt l r th  bccausc

vou are inc i f i i ient  and don' t  make n lo t  t r f  n l t lncv '  So u hat  you

need next  are a group of  n icc l i t t le  rewards that  look gt lod bt r t

Jon ' t  cost  en_"- th* ing and aren ' t  rca l ly  worth an-" ' t i r ing.  such as

t i t les. s ta t trs s-v-m b o I s. fa nc,'- '  c o m me n d a t i o n d oc u nlc n t s' t o kc n s'

c tc .  An<i .  last  but  not  leasi ,  vou must  have determincd in sorne

uay  tha t  God  i s  on  i ' ou r  s i de  .  l r r r l  t l t u t ' s  i t !

Now th rs  humorous  l ook  a t  i ns t i t r r t i ons  obv io t t s i v  i s l r ' t

to te l ly  t ruc in  l l l  cases.  l t  is  an c\ i rcn le to br ing *hr t t

inst i t i r t ions t ru iv  l r re to the r ight  pe rspcct ivc '  Thc othcr  c \ t rcmc

is * 'h l i t  )ou ' \ 'e  tcen led to bel icre that  thev are throt lgh thL-sc

. l r rnamcnt" l  mlgni f iers ancl  anothcr  i l lus ionl rv  n lcc i t l tn tsnt

w,h ich I  ca l l  thc . ; ro le in t la t ion sy,ndromc" and thc "conrnL' t incc

int - la t ion syndrome".  1 'hese syndromes .arc 
l l rus o l  hum'

nature,  bui  thel '  appi l  to  both indi l ' iduals and orqenLzi ' l t lor

The Role Inf la t ion SYndrome.
Indiv iduais and organizat ions rv i l l  in t la tc  thei r  ro le in  at

g i l 'en undertak ing to Iast  mul t ip les ovcr  thct r  actual  ro i

The Competence Inf la t ion Svndrome'
Ind i v i dua l s  and  o rgan i z l t i ons  w i l l  i n l l a t c  t hc i r  compe tcn

by '  I 'ast  mul t ip les t l ler  thei r  act t la l  c( )mpctcncc '

1 'he l t rper t ise Encroachnrent  Syndrome'
In t l i v i dua l sand t l r g l i r t i ze t i t l i r s r vh t l h l t r ' c l t t lCXper t l sc
one i l rea resul t ing in  s t tcccss * ' i l i  thcn c l l i tn l  cxpcr t tsc

manv other  ar :as in  r "h ich thcv halc ut l  t r r ' lc  c \pcr l lsc

The Image Nlagni l ' icat ion Syndrome.
Ind i r i t l u l l s  l l nd  o rg l l n i za t i o r i s  l r c  l t l * l t t ' s  i c ss  t h : t n  *h

thc l 'appcar  to be bcceusc thc i r  t r t tc  in . i l igc is  a l l rars -sc '

t nrirugi, a serics tr t '  dcr. iscd r.rr ' irnrctttal i rtrtt ge rnlt ! i t i  t ' ic r

4%,%"'7
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, , \ l l  thesc i tcms are sources of  in t i rn idat ion for  the nerv
e nt rcprencLl r .  Thel '  create an i l lus ion that  hc is  up ugainst
sLtpcrhuman,  inv inc ib le forces,  and th is  is  a gross mis-
c t l t l L t l t r on .  No t  on l y  a re  t he  peop le  i n  L .B .O . ' s  as  ue  dcsc r i bed
l l t e  m  r / ( ) 1  supe rhuman ,  bL r t  t he l  n re  mec j i oc rc  a t  bes t .  No rv  t he
| cop l c  t hen tsc l ves  as  an  i nd i v i dua l  a re  no t  ncccssa r i h ,
r l tcc l iocrc;  th is  th ing.  th is  l - .  B.O.  "svstent"  mirkr 's  thcnt  th i i r
\ \ i t ) .  A l l  t hose  h igh i - r  i l c c l e i n ted  hono r  g rodua rcs  l r om
I r  : s t i q i o u s  u n i r  e r s i t i e . .  h i g h  l c r  e l  s u a r  c  l o , r k i r r u  c x e c u t i \  c \ .  \ { ) -
e . r l l cd  i n te l l i gen t  l ook ing  resea rch  sc i cn t i s t s  u rc  f o r  t hc  rn t t s t
p r t r t .  no th ing  n to re  t han  an  i l l us ion .  Fc * .  o f  t hcsc  pcop l c  ha rc
t rcr  dctne anf th ing on thc- i r  orvn anci  f 'c rv  have crcr  t lone
i l r l . '  t h i ng  o f  I a rge  magn i tude .  such  as  a  dc . , c l opn tcn t  t ha t  r r . oL r l d
\ rg l ) l l  l can t l ! .  ad t . ance  mank ind .

! l os t  o f  t hc  ad r .ancc rnen ts  o f  mank ind  bo th  i n  h i s to rv  end  u t
i l l c  p r csen t  a rc  made  b1  peop le  t ha t  wc rc  no t  h ighh . tou tcd  us
t : t t rs t  l ikc lv  to succced.  \ {anv peoplc l l , i l l  be shr tckcd t t t  knon.
t i l l l t  n tost  t t f  the adrencements rnadc in  corporatc rcscarch
ce l l tcrs  are mude b l ,  technic ians tv i th  h igh sc l tool  edi rcut i t tns.

S t l  whe re  does  th i s  e l l  b r i ng  us ' J  Fo r  i t l l  i n ten ts  and  pu rposes .
l i lc rc  is  no contpct i t iLrn out  therc,  bab1 .  l t '1 ,ou ' r .c  got  ani t i r in_q
1 ) l l  t hc  ba l l  a t  a i l . . , ou ' re  go ing  to  c l cun  L ip . - I ' hc  co r r t cs t  v t t r - r
th t tLrght  t 'e i t r  had no chance to wln rvr l l  turn in to l lo  ( . ( ) r r1r , . r /  l11

_vou r  l a ru r .  i l  r o r r t ,  because  thosc  t t vc r ra ted  opponen ts  t o
sL rccess  i n  vou r  l i f c  r ou  w i l l  f i nd  a re  no rh ing  bu t  i l l us ions .

\o r " ,  l ' r ' e  sa led  the  bcs t  t ' o r  l as t .  Whcn  vou  qo  ou t  on  \ ' o r l r
cn t rep rencu r i t r i  l ' en tu rc .  ) ' ou ' r c  nc r t  go ing  to  r i sk  a  t h i ng .

I i t c  s c n i o r i t v  t r a p  i s  a l s o  a  n t r t h  a n d  a n  i l l u s i o n .  S e  n i o r i t l  i n
an  l - .  U .O . .  t ha t  i s .  F i r s t ,  L .  B  O . ' s  huve  madc  r  ou r  j ob
c.r  pc nda b lc .  Economic o ut lc to ks arc u n prc-d ic ta b lc .  

- I 'herc i .ore.

. j r - rs t  becuusc vou hale senior i tv  docs not  hard l - r  gLl i r r i rn ter-  th i l t
vou r j ob  i s  eo ing  to  L rc  t he re  t he  ne r t  \ cJ r  o r  t hc  nc r t  dav .
Scc t rnd i r .  i l  r , r [ r  do  s t l r \  on  t hc  j , r l r .  *  h t r t  l r r c  \ ' ( ) u  go in {  t o  q , t 1 [ ' '
For tv  rcars of  unfu l f ' i l ln tent .  t i ) r tv  y 'ears of  kncel ing.  k iss ing
rc r r r  ends . 'Fo r t r  vca rs  o i  ha r i ng  you r  c l ' f o r t s  re$ . l r ded  $ , i t h
rne  en ing less  cc r t i f i ca t cs ,  t okcns  l nd  t i t l c s ' l  Fo r t r ' 1ce rs  t t t ' h l t i ng
cvcrv hour  \ ' ( )Lr ' rc  on thc job ' l  You mig i r t  es *e l l  bc in  pr is t tn .
I - h l t ' s  t he  na r  I  l ookcda t i twhcn  I  u ' o r kcd  tb ran  L .B .O .  I  L r scd
to consider  thc terv hours ut  home t lu t  of  ihc dal  es " ' "ard t i rne" .
So that 's  thc be:rLr t1.  of  i t  a l l  -  \ ,or r ' \c  got  nt i th inq t t r  l r rsc.

Herc 's  onc more th ing that  should bols tc-r  vour  coni id t - 'nce .
E le rv th ing  l ou  read  i n  t h i s  chap te r  i s  t r u t .  l t  has  con rc  t ' r t r n t  r hc
rca l  l i l c  c . \ pc r i cncc  o f  a  pc rson  w 'ho  ac tuu l l v  d id  i t .  \ ou .  don ' t
y ' oL r  l ee l  bc t t e  r  abou t  t hc  r vho le  rh ing l  . \ t  r h i s  po in t .  r i t h , r ' ou r
sc l f -conf  idcnce.  vou should nr l rv  bc ' , r 'cac l r , t r )  g()  on thc of f t - .ns i r .c .

l l -



CHAPTER 2.
Step2-  ASSEMBLE A PLAN AND A SYSTEM

Having a plan and system is one of the main things that

separates the winners from the losers in the business world'

Contrary to what they may try to teli you, guys who operate on

intuit ion, feelings, keeping things in their head, and seat-of-the-

pants decisiontlt. .at. successes. A system provides you the

abil ity to do things in a logical, sequential and orectse manner'

Mosi importantly, a system lets you know precisely what your

status is at all i imes. This is a commandment of business:

"Know Thy Status". The number of companies that have gone

under because they didn't know their costs, didn't know how

much money they ieally had, and really didn't know what they'

were capable of would fi l I volumes in a l ibrary. Also, a system rs

the only way to insure efficiency, which is all important ln .a
business whlre profits are a 6 to 10 percent margin' It is

important that you establish your system first before starting

intb your enterprise. Why? First, the further yo.u get into the

enterprise the more diff icult and time consuming it wil l be to set

up a iystem. Second, when you enter into an enterprise, you are

too involved with products, promotions, media, getting

material together, etc., to have time to set up a system' Lastly,

because I hive already done most of it for you, it is not going to

take that much time inyway. What I am providing you here is

something that a consultant agency would probably charge you

$25,000 to ao. I am providing you with a functional, de-bugged' )
tried and tested system.

This sect ion serves as a guidel ine to assembl ing a p lan and

a system for an efficient operation' Covered here are:

l .  Choosing the form ot '  business ent i ty  bcst  su i ted t t r

your  needs (corporat ion or  par tnership) ,  choostng a

company name, and creat lng an lmage.

2.  Crystat l iz ing object ives and goals to dt rcct  ! 'our
decis ions.

3.  Bui ld ing a workable s) 's tem to gct  thc j t rb  done
quick ly  and economical ly .  Inc luded arc I  S1 's tem

Florvchart  a long wi th samplcs of  the major  busincss

forms uscd.

4.  Organiz ing the necessary business funct ions for

ra r i ous  s i zc  o rgan i z l t i ons  l r on r  e  onc -m i tn

operat ion to a verv large d i rect  mai l  company"

Organizat ion char ts  are inc luded t t l r  re lercncc '

A.  lncorporat ion,  Companl '  Name and Image Crt -at ion

The very f i rs t  th ing you hale to t lo  as a ner" 'busincssmltn is

to create the image of  being establ ishcd.  T i r is  is  \cr \ ' '  \ 'L ' r \ '

important .  To do th is ,  fo l low these stcps:

l .  You must  decide * 'hether  you w' i l l  s t l l r t  vot l ; -

bus iness  i n  t he  f o rm  o t ' i l  pa r tnc ' r sh ip '  l r  so le

stockholder  in  l t  corpor l t ion.  or  othe r  v l t r i l t i t )11s ( r t  ' t

corporate st ructurc.  i l l1 '  ad l  ice to vot t  is  not  t i r  t r tkc

on anv par tncrs or  3n)  s tock i ro ldcrs of  l rnr  k ind '  
' l - i r t

business l -ou arc aboLl t  to  set  up rc t l t r i rcs l - r ts t  l rnr ' i

dec i s i ve  ac t i on  on  mr I r l \  r ' e r1 ' c r i t i c l r l s t r b j cc t s  
- f  

hc rc ' i s

no  t ime  1 'o r  dcc i s i on  b l  commi t t ec ,  *h i ch  i s  L rs i r l l l l

the reason most large companies take forever to make

a decision. Much of what an organlzatlon ls ls a

reflection of the desires of the owner. These desires are

reflected in your objectives, goals, and organization'

I f  you have more than one owner mold ing the

organization into their l ikeness, it becomes an

impossib le task.

I f  you must  take on par tners because of  capi ta l

considerat ions,  my suggest ion is  to  incorporate but

make certain that you hold ownership to the majoritv

of  s tock -  make yoursel f  major i ty 's tockholder '  Do

no t  p lace  you rse l l  i n  t he  pos i t i on  whe re  the re  i s  an

.quul nuan-b.r of shares issued and an uneven number

of  s tockholders.  I f  th is  s i tuat ion ar ises,  you could very

easi lv  be voted out  of  the corporat ion Being a

minonty stockholder  in  a corporat ion such as th is  is

the samb as you owning one share of stock in General

Motors.  I f  the other  par tners do not  want  to l is ten to

you or  fo l low your  decis ions,  they are not  bound to dc

so and in most  cases,  wi l l  not  do so '

Spend the money that  i t  takes to set  up incorpora-

t ion papers.  By so doing,  not  only  wi l l  you secure the

protection aflorded by incorporation but you wil '

i l .o  .onu.y to the publ ic  the impl icat ion that  you ar€

in business to s tay.

The select ion of  a company name is  important

Give your  company a name that  sounds respect fu l '

there is no law that says you have to give yourself I

name which impl ies that  you are a smal l  compan)-

Your choice might  even be a name that  conveys i r r

image re lat ing to your  phi losophy' .

To avoid in f r ingement  sui ts  f rom other  companie:

after you become successful, hal'e the larvl-ers do I

company name search.  I  se lected the compant  namt

of  Publ ish ing Corporat ion of  Amer ica and resor tc t

to us ing DBI 's  ( , \  DBA is  a company namc that  i

used rvhich is  not  incorporatcd or  regis tcred)  to mor '

accu ra te l y  desc r i bc  t he  company  p ro tno t i ng  i

par t icu lar  NPGS. You rvouldn ' t  look for  l r  dent ts

under the yel lorv p l igcs l is t ing: ;  fo t  '  P l  lmber.  rvoul t

you ' /  DBA's such as ln tcrnat ional  Astro logrca
Associat ion,  Pyramid Research Fedcrat ion

, , \mer ican Fi is tor ica l  Societ -v- .  and . ' \mer ican I lea l t l

lnst i tu te were selected because thc t ramc Publ ish in

Corporat ion of  Amer ica was not  an appropr iat
name for  the product  I  rvas sel l ing.  To a lo id th '

r ' rVCruSC o l  D ts . \ ' s .  l suggcs t  sc l t ' c t i ng  l I  comp l l n
neme which is  broad enough to dcscr ibe the t1 'pe o

act iv i ty '  that  1 'ou arc englgcd in 1 'c t  not  scr  speci l ic  thr t

i t  rv i l l  l imi t  1 'ou i f  1ou decidc t ' . )  chrnqc t r r  " 'n largc vt lu
prod uct .

For  e. ramplc,  i f  vot t  dcc idcd t ( )  sct  t lp  i l  l ' l 'u
busi r ress to support  d i r . -c t  mai l  comprtn ies r rnd thr
lunct ions u h ich ) 'o t l  p l l tnr t . 'd  I t r  pror  r t lc  \ \ 'c r (
k e r  p t r n c l r i n - 1 .  I t t l r i l  , r p c t t i r l g .  : I l l t l  t r ' l c l l l t ) l l c  r ) i i . i s

tek ing,  thc sc lcct ion of  r t  t r lmc sLtch rs  L) i rcct  Nl l i i

S t rpp , r r t  Se rv i c i ' s .  
' ' l n c .  

n r i *qh t  i , c  l r f p ron r i l t t c  l ' h i :

- i l -



r l rnc adcquate ly  descr ibes the serv ices which are

i . r i ' ixg or ' fcrcd at  the present  t ime'  However '  should

,"u . f . . i , i .  to  acquire a new computer '  you may l ind

l i , . r l  r , , ,u  \ r 'ant  to  serv ice more than the d i rect  mai l

, , , . j , , i t r r  Y i , ru may' \&ant  to serv ice the needs of '

. , . ' , . r r i '  bus iness '  Pe rhaps  expand ing  you r  t e i ephone

i , r r l c r ' - i ; r k i ng  se r l i ce  i n to  a  l oca l  answer ing  se rv i ce .

i . r i . : 1 t  messages  fo r  doc to rs ,  e t c . ,  wou ld  be  des i rab le .

\  r l . rnrc such as Data Response Serv ice would have

i rcrn m()ru appropr iate s ince th is  name is  broad

. .11i rg!h to inc iude any and a l l  types of  business '  i t  is  a

n,r r lc  th ; . t t  < jescr ibes your  business best  for  a longer

Pc r i t r d  o f  t ime '

i  I )ccrdc * 'hat  image you wish to pro ject .  Design a logo
.rnd have professional  looking business stat ionery
pr intcd.  You don' t  have to get  much at  f i rs t ,  just  about
l {X)  p icces or  so.  This goes a long way to imply that
\ ' ( )u arc cstabl ished when you correspond wi th people
rrnd suppl iers.  ( l t 's  amazing.  Presto -  you are now a
busincss!  Why? Because people th ink you are a
busincss.  Af ter  a l l ,  you now have your  own
lct tcrhead.)

J.  Cct  professional  looking business cards pr inted.

5 Open a business checking account .

( , .  Gct  purchase orders pr in ted wi th your  name. You
wi l l  on ly  need about  100 or  so of  these.  Purchase
ordcrs wi th purchase order  numbers are very
i rnpor tant  w'hen you are deal ing wi th suppl iers.
: \gain,  i t  shows they are not  deal ing wi th some t1y-by-
n igh t  ou t f i t .

i  ( ic t  receipts pr in ted.

s t l i rc  u larvver .  Simply go about  town and take a vote
t r r  I ' ind out  who the best  law t l rm is .  Go to the men,  te l l
t  hcnt  r ' "  hat  k ind of  busine ss vou arc p lanning to s tar t ,
r rnt l  gct  a lawy'er-c l ient  re lat ionship estabi ished.
L;r r ' , lc rs  wi l l  b i i l  ) 'ou on an hour lv .  rate for  horvever
: r 'urn l  i . rours thev work for  you.  you no* 'have l tccess
I t r  a  Iaw, , , ,cr  by phone.

' )  I  I  i rc  a good Cert i f ied publ ic  Accounrent .  Again,  in
t l tc  s i rme manner.  invest igate around to\ \ .n  to see who
thc  bcs t  one  i s .

l l  { ; l ; , c ' c1 j1 , cs  and  Goa ls

,  
\ r r  ; r i r p l l r ne  p i l o t  cunno t  hope  to  reach  h i s  des t i na t i on, t t i r ' r r  l rc  h: rs  prcpared a f l ight  p lan.  Running a business is  no

' r r i ( ' l c i r l .  l hc  bus lness  owner  mus t  es tab l i sh  ob j cc t i ves  and  se t. ' t r ' t i r  k t r  i i imsc l f .  A t  t he  beg inn ing  i t  may  be  a  gba las  s imp lc  as: i t t r  " l  wi i l  be in  business bne yea.  f rom nor . i "  Or i t  may bei l i l t rc  c l . lh( ) ratc .  such as the fo i lou, ing which was my ptan in

] i i  YEAR OBJECTIVES AND GOT\LS
i .  - fo  

create a $9 mi l l ion per  year  s table business.

3.  To make i t  possib le for  Ben Suarez to contro i  the
business us ing only l0% of  h is  t ime.

4.  To generate income for  the next3% vears through the
bus iness  o f  a  marke t i ng  companv  wh ich  used  the
med ia  o f  I )  Space .  2 )  D i rec t  Ma i l ,  3 )  T .V .

5.  To rescarch and establ ish in  the - -1 7:  rear  per iod thc
fo l lorv ing businesse s which would make the companv
a  tu l i  se r . " i ce  gene ra l  marke t i ng  and  pub l i sh ing
companv :

l )  A local  and nat ional  ad agency

2) Publ isher  of  books and computer-produced
products

3)  Pr int ing and let ter  shop

4) A franchised book and record store

5) A retail marketer

As time moves on, you are able to measure the progress
made toward your goals. Surprisinglv, either the original goals
seem unrealistic or you've changed your mind. Decide if a new
set of goals are required or if simple modification to some areas
wi l l  put  th ings more in  perspect ive.

Two years later in 1977, the following l ist of goals and
ob.lectives emerged:

OBJECTIVES &  GOALS

l .  Sel l :  paper products,  commemorat ive p iates,  media

2.  Establ ish repeat  sa le or  long- l i fe  products

3.  Keep overhead under $22,000i  month

4.  Cut  costs

5.  Nla inta in min imum salcs of  S3,000.000, 'vear

6.  lv la inta in gross pro l ' i t  o i  l5%

7. Lv-laintain net profit of l0!rb

S .  \ l a i n ta in  bus rness  c rh l cs

9.  Nla inta in a low prof i le  unt i l  business is  rooted

Notice the difference. Several key businesses \\,cre
removed l . rom my l is t .  I  found that  i f  I  on ly  wanted to devotc
l0% of  my t ime to the business,  I  could not  bui ld  (  l )  a  pr in t ing
and let tershop business,  (2)  a f ranchised book and record store.
(3)  a reta i l  business.

The goals were s imply not  compat ib le .  You wi l l  l ind that
your  ideas wi l l  change as the business e. rpands.  And y 'ou rv i l l
f lnd out  another  th ing:  "Just  bccause you have become an
expert in one business, there is no larv that sa)'s ) 'ou
automat ica l ly  are an e. \pcr t  in  another  business."  I t  takes t ime
and e.rperience to build sev'eraldif l 'erent businesses. Before 1'ou
embark on a new venture,  ask voursel f ,  "Do I  real ly '  rvant  to  do
th is?"  I f  i t 's  not  l is ted as a goal ,  bypass i t  or  add i t  to  rhe l is t  and
give it 1'our best shot.

1  - r
l o

r - v .

make the stock in  the business a salable commodi-

- I -l)-



One very important  point  that ,u-ou should tncorporate ln to
your overal l  p lan is  that  whatever ,vou do -  be honest .  I  am not
t r ,v ing to sound nobie when I  say th is  -  i t  is  just  the most
prof i table and logical  way to go.  I t  usual ly  takes just  as much
t ime and ef for t  to  be d ishonest  as i t  does to be honest .  That  t ime
and ef for t  could be bet ter  spent  being honest .  There isn ' t
an1'body" in  th is  wor ld,  of  course.  who's honest  100( i  and l ) )c ic
of  the t ime.  As Ed NIayer  used to say ' ,  "There is  a l i t t le  larceny in
al l  o f  us."  But  that 's  the point  -  y 'ou have to kce p i t  rery l i t t ie .
You have to knorv what  to lerances are acceptable.  Neler
compromise  on  you r  p roduc t  and  on  - l ou r  se rv i ce  t o  t he
customer.  Alwavs make that  the best  vou can provide.  Have
pr ide in  y 'our  product  and serv ice.  Your adver t is ing b-r"  necessi t l '
w i l i  have  to  be  bo ld  and  spcc i f i c .  bu t  don ' t  meke  i t  d i shones t .
Some people rv i l l  construe that  because your  adver t is ing is
bold,  speci f ic .  and in man-v cases ef fect rve .  that  i t  is  d ishonest .
T h e r , ' : r r r ' m r n \  n r r r i S t s  W h O  $ O U l d  w a n t  \ O U  t , r  r t r i l e  v 0 U r

advert is ing l ike a legal  contract ,  or  as a Ph.D.  w'ould wr i te  a
thes i s .  bu t  you  can ' t  do  t ha t .  I n  f ac t ,  nobody  does .  You  have  to
be  hones t  i n  you r  adve r t i s i ng  wh i l e  pu t t i ng  )ou r  bes t  t o t t t
for,,vard.

Cl. 1-hc Sy'stem

The Net  Prof i t  Generator  System (Figure 11.  the S." 's tem
Flowchart  (F igure 2) .  and the organizat ion st ructure char ts
(Figures 3 and 4)  in  Sect ion I )  are a l l  c losely in ter- re lated.  As
you study these,  keep in mind that  in  ordcr  to market  a product
and  conduc t  a  d i rec t  ma i l  bus iness .  t he re  a rc  bas i c  bus incss
funct ions which must  be present  in  some form regl t rd less of
whether  you cht tose to operatc on a min imal  scale t rLt t  o f  r r lur
home .  as a smal l -s izc business,  or  as I  large org i l l l i l l t t i ( r r l

F igure I ,  the Net  Prof i t  Generator  S." -s tem. l tpproaches
these funct ions in  a s impl i i ' icd.  one-page |orm. and is  a
summarv of  the more deta i led S1's tem Florvchart  in  F igure 2.
fhe Sy 's tcm Flowchart  expands on thesc procedLt les and
i l lust r -ates the m ste p-br ' -s tep and in propcr  scqucr lcc.  I )epic ted
in graphic Ibrm is  exact ly  what  happcns f rom thc ntonrct t t  I t ' ru
dccide to in i t ia te a pro jcct  unt i l  the prr )duct  gocs ( )Lr t  thc door  tcr
the customer.  F igures 3 and 4 then t ic  thcse pr t rcct lurcs in to
organizat ion char ts  ind icat ing the nunrbcr  o l 'pc-ople rcqui rcd to
cr . rnrJ ' lc t  business on e i ther  a srnal l  or  a lurge sc: r ic .

, { l l  forms ref 'er red to in  the System Florvchert  nre cross-
ret -ercnced t 'or  ease of  ident i f icat ion.  ln  ordcr  to prov idc a basic
understanding of  the funct ion rvhich cach l 'orm scrvcs,  a br ie f
explanat ion is  prov ided to that  c t ' lect  in  thc bodv of  thc t 'orm.
Addi t ional ly ' ,  major  f 'orms are erp ia ined in srcatcr  deta i l  in
other  sect ions,  and when appl icablc.  rc fcrcncc is  nrat ie  to thr t
soeci f ic  sect i t ;n .

l l- l + -
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Form 20{)

PROJICT SHEET
PROJECT }.I0.PBOJ ECT

PROJ ECT
PROOUCT

I{AME
TYPE: I  TESI T ROLLOUT

PROMOTIOI{
D ()THER EST. C()ST

MEOIA

AGTIVITY
I t J l' l  l s sue  P ro lec t
2  Deve loo  PPM Concep t
3 i \Jeqot iate Contracts
4  Neqot ia te  Cont rac ts
5  Neqo t ra te  Con t rac t s
6  U / r i t e  P romo t i on
/ .  SP  -  Secu re  Tes t  Pub
8 Df /  -  Secure Test  Lrst
9 .  Deve lop /Secu re  P roduc l

l 0  Comoose & Pr in t
1 1  L e o a l 0 K
12 CPA OK
13 .  D /M Secu re  Ma te r i a i
11  D /M Secu re  Ma te r i a l
15 D/ tu |  Secure  Mater ia l
16  D /M Secu re  Ma te r i a l
17  D IM Secu re  Ma te r i a l
18  D /M Secu re  Se rv rces
19 D/N ' l  Secure  Serv ices
20 DIM Secure  Servrces
21 DIM Secure  Serv ices
22  Deve loo  P /R  Pack
Zl_lqlqyqpfo_rn o t o W / lVl
2 4  D I M  A s s e m b l e  M a i l

26  SP  -  P lace  Ads
27  DM -  D rop  Ma i l r n
28 SP -  Run Ad
29  Pos t  D rop  Shee t
J0  F r l e  Pkq  rn  BOM Boox
3 l  P rocess  Ma i l /Re fund
32 A la lyze  Tes tResu l ts
33  Eva lua te  C
ROLLO UT
34 .  Ro l l ou t  Dec i s i on
35  0 rde r  Ma te r i a l
36  Orde r  Ma te r i a l
37 0rder  Mater ia l
38 .  0 rde r  Ma te r i a l
39 .  0 rde r  Ma te r i a l
40 0 i 'der  Serv ices
{1 .  0 rde r  Se rv i ces
.12 0rder Services
43 0rder  Serv ices
{ . 1  0 rde r  Ma i l r nq  L i s t
45  Nego  Fu l f i l l .  Con t r r c t
1 6  W r i t e  M R  &  W / M  P r o c
- l i  Neqo t i a te  p r j ce  w iFCA
48 .  Wr i t e  Fu l f r l lmen t  P roc
l9  Neqo  Fu l f i l l  Con t rac t
50 Dll l  -  assernble Promo
5 l SP -  P lace  Ad
52 DlVl -  Drop Promotion
53 SP -  Run Ad



ROLLOUT

1.  Ro l l ou t  Dec i s ion
2 . j rde r  Ma te r ta l
3 .  0rder  Mater ta l
4 .  0rder  Mater ia l
5 .  0rder  Mater ia l
6 .0 rde r  Se rv i ces
7.  0rder  Serv ices
B .0 rde r  Se rv i ces
9.  0rder  Serv ices

10 .  0 rde r  Ma i l i ng  L i s t
11 .  Nego .  Fu l t i l l .  Con t rac t
12 .  Wr i t e  M/R  &  W/M Procedures
13.  Negot ia te Pr ice w/FCA
14.  Wr i te  Ful f  i l lment  Proc.
15  Nego  Fu l f i l l .  Con t rac t
16 .  DM -  Assemb le  P romo.
17 .  SP  -  P lace  Ad
18 .  DM -  D rop  P romo.
19 .  SP  -  Run  Ad
20 .  So r t  &  Coun t  Ma i l  Re tu rns

21 .  D ispa tch  Ma i l  t o  FCA
22.  PCA -  Prepare Env.  Count  -  Keysheet
23.  PCA -  PrePare P.0.
24.  PCA -  Post  DroP Sheets -  Sol ic .
25.  FCA -  Process Mai l
26.  FCA -  Depost t  MoneY
27 FCA -  PrePare KeYsheet
28.  FCA -  K/P & ComPuter  Process
29.  PCA -  Post  DePosi t
30.  PCA -  Check FCA's

KeVsheets for  Errors
31.  PCA -  Check FCA's Invoice
32.  FCA -  Dispatch W/M to PCA
33.  FCA -  produce Microf iche
34.  PCA -  Process Non-Std W/M
35.  PCA -  Dispatch W/M

to 0uts ide Contractors
36.  Process W/M
37 PCA .  QC W/M
38 .  D rop  W/M

39 .  Mon i to r  W/M
40.  FCA -  Generate Customer L is t
41 FCA -  BackuP Cust .  L is t
42.  Dispatch Cust .  L is t  to  L is t  Broke
43.  Approve Promot ions to  Cust .  L is
44.  Moni tor  Renta l  o f  Cust .  L is t
45.  FCA -  Produce Labels /TaPe InPu
46.  PCA -  DisPatch Ful f  i l lment
47 .  Fu l f i l l  P roduc t
48 PCA . OC
49.  PCA -  Drop Ful f  i l lment
50.  PCA -  Posi  Fut f i l l .  DroPs
51  PCA -  Mon i to r  I nven to r i es
52.  PCA -  Post  Adv.  Ret .
53.  PCA -  Pro lect  Adv.  Ret .
54.  PCA -  Prepare Product  Forecasts
55.  Prepare Fr idaY RePort
56.  Prepare 0r t ly .  F inancia l  Stateme
57 .  Mon i to r  F tnanc ia l

TEST

1.  lssue Pro iect
2.  Develop PPI /  ConcePt
3.  Negot ia te Contracts
4.  Negot ia te Contracts
5.  Negot ia te Contracts
6 .  Wr i t e  P romot ion
7 SP Secure Test  Pub
B.  DM -  Secu re  Tes t  L t s t
9 .  Deve lop /Secu re  P roduc t

10 .  Compose  &  P r in t
11 .  Lega l  0K

PROCESS STEPS

12  CPA OK
13  D /M Secure  Ma te r ra l
14 .  D /M Secure  Ma te r ia l
15.  D/  tu1 Secure Mater ia l
16 .  D /M Secure  Ma te r ia l
17 .  D /  M  Secure  Ma te r ia l
18.  Di  lv4 Secure Serv ices
19 .  D IM Secure  Serv i ces
20 Di  fu l  Secure Serv ices
21 .  D /M Secure  Serv i ces
22 .  Deve lop  P /R  Package

Form 100  ( con t

23.  Turn over  Promo to U/ i  M
24  D IM Assemb le  Mar l rng
25.  lssue Keys
26.  SP -  P lace Ads
27 .0M -  D rop  Ma i l i ng
28  SP -  Run  Ad
29.  Post  DroP Sheet
30  F i l e  Pkg .  rn  BOM Book
31  Process  Ma i l /Re lund
32.  Analyze Test  Resul ts
33.  Evaluate Costs

20-

l 50 . j . iF :



Form 201

PROJIGT PRIOSITY LOG

M = MEDIA TIME REOUIRED: 0-10

0 = 0DDS 0F SUCCESS: 0-10

P = PR0DUCT C0MPLETI0N STATUS: 0-10

C = CAPITAL RE0UIREMENTS (ZERO HtcH, TEN LOW): 0-10

A = AMOUNT 0F PROFIT GEN€RATED (EACH p0lNT = $i00M): 0- j0

B = BACK END POTENTIAL: 0-10

S = SALES PROMOTION COMPLETION STATUS. O.1O

PROJECT #

C - t -oa4
(  - / - 05 '

- /'7/
C -t-t7/

C-a

c ,2 -//_
F-2- /96
l-t -Ay'6

F-a z*

L ,3. /

cs/so
F.

c-y'-n8
c -4'/m
c -r'-/s"
(,4-/a

F-4.
F4 -2.

L - 5 -

/ i x

l=- i cto

r.5 c22

Erpla ined in deta i l  in  Book I I ,  Chapter  5

*ur*;,l7an'-,, -

"/-* 
r'hir< - fr,44

lt-5 c50

{ 5 0 { .  I F 3 6



PRODUCTIO}I COIITROL FORM
PUBLISII IT{G CORPORATIBi l  OT AMTRICA

F orn 7\

B ef erence i,lo-

PR{)JTCT ilAME
PR{]JECT iIO OATE INITIATED

0uArl
SIZES

TITIES TARGET O

f i t l iT

Sched

T
T

DTPT

Camp
ti
t]

TEST I

0a le  0ue In
0ate  In

Est.f ime Act.Tine Sched

I}ATE C()MPLETEO
PRCI]UCTI()N N

Date I]ue 0ut

Proced u re
0btain 0r ig.  Art
Make P la le

D
n

ULFILLMTilT DEPT. 0ate  0ue ln
0a le  In

Sched Comp. Procedure Est.Time Act.llme Sched

il i_l Obtain prod. materials.- fi

0ale 0

Comp Procedure
n Print
I  F in ish

Est.l7 me Act.ll ne

0ate  0ue 0u l
Date 0ut

Comp
T

Procedure
Assemble producl

PYIIVRITII.IG DEPT. 0ale [ ]ue In 0ate 0ut []ut

[]ale In 0ate ()ul

Sched. Como.. procedure Est.Tine Act.fime Sched. Conp. Procedure Est.Time Act frne

f l  f  Copywri le I

fj I Ediil

n n Copywrite 2
T D Edi I  2
X I  Copywri te 3
n  f ,  Ed i r3

n U Copywrite 4
n n  Ed i t4
I n Copywrite 5
n I  Ed i rS
I tr  Final

RAPHIGS DEPT. [ lale [}ue In 0ate [)ue 0ut

0ate In []ate 0ut

. Como. Procedure Est.Itme Act.Tine Sched. Comp. Procedure Est.Time Act.Tine

n n Casl 0ll
n n Typeset
n [J First paste-up

n X To copywrite edit 4
n n Recompose
I D To copywrite edil 5 -

tJ  I  Tocopywr i teed i t l  n  I  Recompose

I I [1 Recompose i ]  I  Final  0K

n I  To copywri te edi t  2 n D Velox pr ints

I I Becompose I n Xerox pr ints

I  I  Tocopywr i teed i t3  -  I  I  Ass ignCodes
i  i  I  Becompose I  I  l i l l  o f  Mater ia ls

l . r p l a i n e d  i n  d e t a i l  i n  l J o o k

Est.Time Act.Tirne



ISPATGH DTPT. []ate 0ue in 0ate 0ut (}ut

0ate In 0ate ()ut

Sched. Comp Procedure Est.Iine Act.Time Sched. Comp. Procedure Est.Time Act llme
t -J  t l  Wr i teprocedures I n 0ispatch
Il I 0blain codes-code env- tr n Eeturn
tr I Line-up labor
I  t l  0btain Mater ia ls

tr tr Belurn Invoicins
X X Mai led

I  I  Make-Up packages I  n To compuler center

F orm 202 (cont . )

0STlt{G lllf0RMATl0tl Person 0ale Posted
nventory Forecast

nl Forecasl
power Forecast

i l0Tts:

4 SO4- l  l . ' l sx
) l

ATA PB0CESSIIIG DIPT 0ate l ]ue In 0ate Due 0ut
[]ate In 0ate 0ut

Sched. Comp. Procedure Est.Time Act.llme Sched. Comp. Procedure Est.Time Act.Time
! n 0blain source docu. tr n Copy tape
il D Keypunch
n tJ Verify
I D Record on tape

! I Sort
tr I Prinl Labels

FFTITIE PROCEDUBES
Sched. Comp. Procedure

D n Projections
n n Invenlory
[  t r  Mai l ing Lists
n fl Photographs
nn
NT
NT

Est.llme Due Act.fime ilofes



Fr l rm lgr

I!

F

L

l

z

Ill
F

n
LJ
F

0

=
ld

n

a

td

a c

c !
6 O

F ;

a :

q/ l'

L O.0
o q ,

3 . p

* . 2

! o

. 2 -

. Y O

, J  O r

z

()

z

- a + -

uJ
t-

;
trl

U)

t-
U)



Form 204
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I

2

3

4

5

5

7

3

9

r 0

l l

t 2

t 3

l 4

t 5

t 6

) 7

r 3

t 9

2 0

2 l
'22

2 3

2.r

2 5

) 6

2 7

2 B

2')

3 0

3 l

i 2

3 3

3 1

3 5

3 6

J /
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Order No. :$Date
TO:

Media Service CorPoration*^::3i:l:'lnl"ii:^\* cLIE,I{T
Phone 1216) 494-5065

INSERTIOJ{ ORDER

Ad Title / subiectInsertion Date

f f i i heve |oxcopyo f theadve r t i semen t , i ssen t to
each newspaper"in which the ad is tb appear' Allow approximately 3

weeks lead time on Placement.

G I l O S S :
l -o ta l  Cos t

l -ESS:  . \genc1 '
C lommtss t t l t t

t - E S S :
Ci rs i t  [ ) i sco t t l l t

( ) t h c r  D i s c r r t r n t s
( ) r  Ch i l rgcs

\  E l -
' I ' ( ) t l l l  

Cos t

Cost

INSTRUCTIONS
conta in inq  thc  ad  to  N led ia  Serv icePleasc send one comfr lete sect lon

Plcrtse scnd 6 tcarshectsto  c l i cn t  a t  the  to l lo rv ing  address :

. \ r r t h r t i - i z c d  b \ Shir tey Siedler ,  Nledia Director



Form 205

l.nvelope Count

INCOMING 1 ! IA I I ,  R [ ( ]ORD

THf,  PUBLISHII {G CORPORATION OF AMERICA. INC.

F.C.A.  Cage

Prepared by

Date

P.C.A. lVlai l  Date

Ti t le

Envelope
(lount

Over I
I  inder

This is a crit ical document and must be extremely accurate.
Completed every day by the mail room, it tells exaclly how many
orders were received and how much receipts totaled for that day.
Each product is l isted separately by product code. Each newspaper is
assigned a unique number called a key. This key tells you how welt the
product did in each newspaper in which it ran.

Rrjected Letters

\ \  h i te  l la i l

TOTAL ENVELOPES

J i G . r - w \ t , l l 7

:7 -



F r;,rm lq,

OAITY TEST RETUR?{S

Total Envelope Count ,

Key No. & Test
Actual  Total

To Date
Prol ected
0rders

Actua l
Count

fr|ffi|-, 
"i!f, 

1.nr*n 
"s 

tt e hot sheet, keeps the owner abreast of

how well his tests are doing each day. This form lists the total number

of orders taken in for that day for the most important products being

marketed and for all tests being conducted at the time'



Form 20E

SPACE AO HETURIIS Code

Version:Promotion:
Med ia :

0n Sa le  0a te : C irculation:

Net Promo

B reak ev en

Tear Sheet

0 rders:
C ost Cost/M [{eU:

Gross Profit

lnlormalion:

This form provides fingertip access to
the performance history of a product. It
is a complete record, a running account
kept day by day of how well a Promo-
tion is sell ing. A separate sheet is kept

for each newspaper running the adver-
t isement ,  thus provid ing h is tor ica l
in format ion.  (See Book I I ,  Chapter  3,

Section D for more detailed informa-
t i on . )

{ s o . 1  . l F 9 {



Form

FORM 7OO. DAILY }.IAIL DROP A.\D AD PTACE}€}N RECORD SHEET

YOUR NAT'{E

n In i t ia l  drop
Ser ia l  No :

tr Succeeding drop .tr Test
Nunbcr dropped

El Production

L i s t : O F i r s t  c l a s s  O B u l k  O T h i r d  c l a s s  O F o u r t h  c

Mail i i tg Nane :

M a i l i n g  P k g . Descr ip t ion :

Code  Used :

ALL SPACE AD PLACEMENT

Ci tT StatePubI  icat ion :

Pos i , t i .on Of

Run  Da tes :

A D :

S o l i c i t a t i o n  f o r :
@time a promotional test or product

fulf i l lment is mailed. Information contained in the drop sheet is

recorded on the Direct Mail Return Sheet. Form No. 210.

AD Descript ion:

C i rcu l  a t ion : To ta l  Cos t

C o d e :

Back up Med ia  Used:

ALL FULFILLMENT

Prod-uct Nurnber: Number dropped:

Pt 'bduct Descript ion:
o  F i r s t  C l a s s O  F o u r t h  C l a s s

Desc r i p t  i on  :

Nuaber dropped:

C o d e :

C o m e n t s :

-10-

D F i r s t  C l a s s  D B u l k  o T h i r d  C l a s s  D F o u r t h  C l :



f o rm  2 i ' J

OIRECT ilITIL RETURTS

CodeProduct
Version

Promotion Cost

Promoiion

DAY

Cost/M- Gross Profit

{
q

5

JZ

This form serves the same function as
Space Ad Returns. Form number 208.
The only difference between the two is
that Form number 208 is kePt for all
advertising done in space (Newspapers.
supplements, weeklies, etc.) while this
form is used for all direct mail
solicitations.

39

-3 1-

.r6{ta - 1F97



Form 2 l  i )  ( con

# ol  0ays
Frarn mailing

Accumulat iye
Mai led Tolal

- - l :



F o r m  l l l

D o n c  2 - 2 A - 7  5
PROJECTION TABLE

l

;  i )AYS

l o

2 7
- J

i 0

F I  1 1  q T

CL.\SS
\ ' lAiL

R U L I (  . .
. ? r r \ i L  W l l n

STA}1PS

. 0  0  6  s

. u  u  v  5

. 0  3

NEWSP..1.PER
SUNDAY

Q ' ' D D Y  C \ I i \ I T ENQUIRER

. 0  0  3

co ) l l c s

. 0  i

. o ?

o
7
s
t

1 , 1
..; .1,
. ;  5
. 5  ?
. 5  5

. s  5

. s 6

. o  6
, 1 4
. 1 7

. 1 1

a

. 2  { )

. 3  1

. 5 . 1

. 5 ' l

. 5  9

. 6 I

. o  I

. 1 3

2 0
. 2 3
. 2 7

a ?

. 3  9

. 1 9

. )  J

. 9  9

. 9  9

. 9  9  5

. 0  5

. 0 6

. ( t 7  I

c;--

q

. 4 2

5 0

. 5  S

. $ ?

. 3  2

. 5 4

. 8  6
+

. 6 9

. 6 9

. 6 9

. 7 0
1 1

. 9  9

. 9  9

. 9  9  :

. 6  3

. 8  9
9

t t )

. 9  0
4 5
! : 6

l  s 0
I 9 0
t J 0

! ) i

. t  s

1 0 0
t J o u

i
t--

3 2  i  . s s
3 i  |  . s s
3 +  I  . s 8
3 5  |  . s s

.7  ' l

. E 0
. s 9
. 9  0
. 9 1

. 7 6

. 7 7
. 6  5
. 6  9

o 1

. 9 2  I  . s

. e 2  I

i 6
3 ' 7
3 S
3 9
il O

. 6  9

. 9  0
- o  o

S 3
3 . i
6 4
3 2

9 ?
9 2
9 2
9 a

S 4
B 4

. 7 6 e3 I  - :
9 3  I  . 6
e 3  |  . o

. ; 3

. i 4

. 9  0

. 9  0

. 9 1
S f

g 4

9 2

9 3
9 3

. 3 5 . 6  0 . 9 4  l
I

t . u J

I  . o  )
. e 4  I  . 6 6

o . .  |  <  c

7
5
9

. 9 2

. 9 ?

. 9 2

. s  5

R ?

9 3
9 3
9 3

9 . 1

s 3
8 3
8 9

9 0

. s 4

. 8  5

. 8 6

. e . i  L  . 6 e

. e  s  I

. 9  s  I

. 9 0

. 9 L

'1

3
9
o 9 1

9 2

9 2
9 4
9 1 9 S 9 3 q l

0
0
0 0
l o
2 0
3 0

5 0

. 9 7

. 9  S

. 9 9

. 9  9

. 9  5

. 9 7

. 9 7
, 9  S
. 9  S
. 9  S
. 9  3
. 9  9
. 9  t

. 9  5

. 9  6

. 9  6

. 9 ' , l

. 9  S

. 9  3

. 9  9

. 9  9

. 9  9

_ 9 3
. 9  5
. 9  6
. 9 7
9 3

. 9  S

. 9  S

. 9  9

. 9  9

. e ' 1  j  , . ; '

. e s  I  . s 5

. e s  |  . s 6

. 9 s  I  . s s

. 9 9  |  . 9 1

. e e  I  . e :

. e e  i  . e :

. e e  |  . e 3

- J J -



Form 212

THE PUBLISHING CORPORATION oF AMERICA, lNc' 5 7 0 5
Purchasc Ordcr/ Invoice
IndePcndent Contractor

Date

Contractc

QuantitY
ffi

Nn Soc. Sec ,lo. - t19q9-1aP!

f)escriotion

Price
Per M

P.O.
Amount Step Dept

Invoice
Amount

.150.1-t F I :.1

Ur.d t" dttp."ie wort to the fulf i l lment contractor' Serves the same

function as the Purchase Order.

lssued

Used

Foreign

Returned

D€

-34-



Form 213

lnspcctor Location
NorE: lf rnswcrin3 no to rnt qucstions, writc dctritr on reversc sidc of thir form.

A. Ecginning of cach day:
l. ls plckaging area ncat and clean? .

:l Floor scraped & broomed in area of packing rablcs & eC table?
b )  P a p c r  &  r r a s h  o n  r h e  f l o o r ?  . . . . . . .
c) ls trash containcr empty?
d) Have table tops been scraped & clean cardboard placcd on table? .

- e) Are bags in proper numbcr sequence?
2. ls packaging equipmcnt clean? .

a) Have scales been air blown clean?
b) Have scoops been washed?

:l  Are weighing boxes clean?

_ 9] Have tape dispensers been wiped clean? .
l .  Have scalcs becn checked? . .  . .  .  .  .

a) ls t/z oz. over & undcr dial sct to 4 Ib. 2t/t oz.?
b) Is needle set on 0?

, c) Has accuracy been checkcd with a 4 lb. weight?
4. Are cmployees neat and clean? .

a) Appearance?
b) Wcaring smocks & hats?
..1 Weanng rings with sets? . .
d) Wearing watch? .
c) Hands washed before working with the mix? . .
f)  Workers in good health?

B. During the shif t :

I  
C h e c k . s c a l e  a c c . u r a c y  e v e r y  t / l  h o u r  w i t h  p r e p a c k e d  b a g .  . . .  . . . . . . . . . .  0  !t .  s p o t  c h € c k  p a c k a g e  w e i g h t .  .  . . . . . . . . .  D  t r
ll 

tileigh 370 sample per hour. Number of bags checked
b] Do not accept underweight ( in red). Number of checked bags underweight -

- :) .Do not accept more than t/t oz. overweight (in red). Numbe-r of bags overweight
l .  l s t h e m i x c l e a n & w h o l e s o m e t o t h e e y e ?  . . . . . . .  . . . . . . . . . . .  D  f l
!  A r e b a g s u s e d i n n u m b e r s e q u e n c e ?  . . . . . . . . . .  !  C5  A r e b a g s & c a r t o n s c l e a n ? . . . . . . . .  . . . . . . . . . .  D  D
9  A r e  b a g s & c a r t o n s s e a l e d  n e a t l y & t i g h t l y ?  . . . . . . . . . . 0  D

1 . W e r e t h e r e a n y m a j o r s p i | l s ? ( t f y e s , h o w m a n y l b s . ? )
) I O r a s e :

]  Are bags & cartons stored in clean dry place?
? l s b a g g e d o r c a r 1 o n e d m i x s t o r e d d i r e c t i y o n t h e f l o o r . ]
3 . A r e s k i d s l o a d e d s o t h a t c a r t o n s a r e n o t d a m a g e d ? . . .
4. Are cartons marked with packing date, l  .
5. ls mix stored in clean dry place in truckload sequence,l
9 Is mix in troughs covered?

1 Are mix and ingredients rotated so that oldest are used f irst? .
^ 8a Are ingredientsi Colso mix bags soi led, wet, torn, opened?
D. During the lunch break:

D
o

l .  Have scales been checked per step Al? . .  .
2 .  H a s  t r a s h  c a n  b e e n  e m p t i e d ?  . . . . . . .

AMERTCAN HEALTH FOODS, INC.
QUATITY CONTROL DAILY PACKAGING REPORT

i i:J J;r,i,t :"nr;".i.:l'$:",i';if,*T:l:: i,:: ::::: :: : : :
At  the  end o f  the  day :
I .  ATeAHF supp l ies  re tu rned to  the  s to rage area? .

: l  ] a p e - &  t a p e  d i s p e n s e r s ?  . . . . . . . . . . .
b) Bags? .

^ : l  Scales & weighrs?

3.  Produc t ion  Sta t is t i cs

Date

Ycs No

DD

ot r
C D
O D
O D
O D
D D
O O
D O
O D

O D
t rD
on
D O
0 t r
N D
O D
D D
D D
D O
no

DD

C

D
C
D D
oo
Dt r
D D
o f l
D O

D '
D !
D N
C I !

D D
oo
O D

o
!

o
n

a )
NI IX/ INCREDIENTS B A C  N U M B E R S

Source Truck # From To

P.O #
P . O .

How manv bags werc packed' l  Cartons
How many bags were shippcr j ' l  Clr rons
How many employees were working?
How manv  hou rs  d i d  t he  sh i f r  l a s t f - . - -  - j 5_

b )
c )
d )

I P T
l F ' s
l - : ' i
IU  ?
l s :
l . -  6

l O  ^

l g  L
l L  o
l  * l ' -

l i 2  a

t : 5
l i " - t

I t r  q )

- q q
t c )

5 c

E a

O d

{ . :

r - l l

<€



F o r m  2

Name

OUTSIDf ,  CONTRACTOR LOG

Seniority Number
(if necessarY)

Spec. NotesAddress

City State Zip -

Phone Number

Batch
N o .

Actual
Delivery

Date
Description of ltems Received

and l tems to bc Returned

This is a record of all outside vendors whose services are used to fulf i l l

the product. It keeps the owner advised of what work has been

dispensed. to whom it has been given, and the date of return'

- -r (..-
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Name

FR -  FRIDAY Rf ,POR'T

Form 216.1

R2 -  on  order  ne t  wor lh

R-3 = one year projected net worth

R4 =  ne t  wor th
R5 = cash f low balance

- - l-- -1
f---_-:
i __),

Date

I l ' l{) l 'rrd l '(),&1qj l"{)l ir\ l-ul l)u(

l ' r c p r r d  l -  u l l i l l n r c n t

I ' r cnr  rd  Or  h r r

t ) t . \ (  R tPT to \\ ) l o l  \  It ) l  s (  R tPT t { ) \t ) t . s (  R i l ' t  l o \ \ \ l o t  \ l

\  l 0  |  V r r n t h  ( ) r c r h s r r r ll ' 1 5  I n \ c n r r ) r \  -  5 o l i c i t a t i o o

\ l l  l - u l t i l l m c n r  l ) u r  l w l ' ' \  +  W P B )
I ' 1 6  I n \ c D t ( ) r \  -  O t h c r

\ l J  , \ d r c r t i r r n g  I ) u c  t l ' l ' l . tl , l  I  l r r \ c j t m c n l \l > l  V o n r \  i n  I  r a i r \ r l

l ' l l (  f r \ c d . , \ s s c t \I ' J  ( ' r c d r t  C a r d s

t { t .  t t ' t  ,  t ' ) , I } r  _  p . l  *  p 5 ,  p 6 .  p 7 .  p l O
l ) 1 9  I ' r r r j c c t c d  l ) r o l i t r

. : , !  I , t , l l , t , t . t  - l , j {  * 1 , 1 5 ' P l 6 ' P l 7  * P l l J
\  l  A c c t r  I ) r r .  -  A d \ . r l r s t n !

' l ' l e )  -  t \ l  .  \ 1 .  \ 1 '  \ . 1  ' \ 5  +  \ 6  +  \ 7 +\ l  . \ c c t s .  I ' u r  -  I - u l l l l l ! n c n l

\ 8 * \ 9 . \ 1 0 * \ l l )\ . r  Acc ts .  I ' r r .  -  Othcrl ' s  , \ c c r s  R c c .  -  O l h c r

\ . 1  O n  O r d c r  -  ' \ d r e r t i r r n tl r ,  I ' r rrd I ' rorr tr{  l ' r r , l i t :  .  l ) l 'K

I  { l ' t  .  l , l  .  l ' \  .  P 1  -  1 , 5 . 1 , 6  }  I ' r  +  l ' 9
\ 5  O o  O r d c r  -  F u l l i l l m c n t

. l , l { )  .  t ' | l  r  l , l l  .  I ' l J  .  l , l 5  +  l , l 6  +  l ' 1 7  +
O n  O r d c r  -  ( ) l h e rl ' l  I  I ' r c p n r d  \ d \ c r t r \ r u g

1 , 1 . 1  1 \ ) .  \ i .  \ 5  -  \ n ' \ ' .  \ l  '  \ q '\ i  \ o t c s  &  l r > a n s  I ' a v r b l c

\ l o  *  \ l I  '  \ l l )R r ) \ a i t r c \  l ) u c

5  t t ' t ,  t , t  :  l , r  r  I ' t  +  l , s  -  1 , 6 +  l ' 7 +  1 , 9 +\ q  I  n p . r r , . i  l r r c r

(}N oeDER rlr't:N5, N6i

\  I  \ t ) ( ) R

A.aP (N I, NZ. \t l

, - t *\  t  \ t ) ( ) R
I r  t t . i l  l \ l l \ l\ t ) \ l R l l \ l \ ( ;

l  l  t . 1 .  i l  l . ] l  l - \  l\ l ) \ l l . l l l \ l \ ( ;

t u !  \ l
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Form 2168

. { f  ( o t  N l s  RL (  r . r r ' . \E t " t  -  t , 7 . t t
(  o r . t .L (  TrB l . r -

\4 tT l i l \  90  D, \ t ' s \ . \ \ l t i (  o t . t . [ . (  T t B t . t .
\ 1 i l l l t \  0 0  l ) , \ \ s oTi l t  R

PFI.PAID E.KPENSF (ptr. Pr2. pr])
\  t_\ t )oR \ l ) \  [ . R  I  t s t \ ( ; l . I  l . t | |  L \ l t . \ t \  t . \  l ) oR \ l ) \  l  R  I t \ t \ ( ; I t t l l t . t . I l t \ l

lt0TLs & r.oANS pAl.A,Br-i
flP.{rD TAXf,sI - I -N  D[ -R BAt. , \ \ (  t :  I ) t  r_ P.. \ )  I t [_\  r { } t o t  N T I ) t  t _  D  \T t

|r sT(}llfR LIITS
I)t.s( Rtf 'Tlo\ I O t . \ t . 5 0 t . 1 ) t\ PR(X [_.\S l ) t . t  l . l t l ) l ) t . s (  R i l ' t  t o \ l o t . \ 1 .  s o t . t ) t \  I 'RO(  t : s s t ) l . . l . t  t  t . t )

Expla ined in deta i l  in  Book I I ,  Chapter  5.



PP Projected Profits Of In Process Promottons

K = ' fOT  l l  I ]OR  PA ID  ' \DV '+

Form 216q

r-r  -  TnT I

-10-
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l o r m  2 l 6 l )

WIP  I I i  HOUSE

FUL.I]U E/U I{IT

Expla ined in deta i l  in  Book I I ,  Chapter  5.

W P A IOIAT

CAfiRY (lVER I{OTES:
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PURCTTASE ORDER
PUBLISHbIC CORPORATION O F A}T ERICA

4626 CLE.VEIAND AYE., N.W.
CANTON. OHIO 44709

F o r m  2 1 8

I1,3 47

l o

A d d r e s s

C i t y S r .

B  a  t c h  : r "  o .

D  e l i v e r Y  D  a t e

S h i p p e d  V i a

T e r m  s

Q  u a n t l t Y G o o d s  o r  S e r v i c e  D e s c r i p t i o n P r i c e / U n i t  T o t r l  P r i c e

This form is completed for all i tems to be purchased or services to be
obta ined when the order  is  p laced.  The purpose of  th is  is  to  keep t rack
of  how much money vou are obl igated to pay at  some point  in  the
future.

T o  t a l  P u r c h a s e

P . C . A .  S u p p l i c s  o r  e q u i p m e n t  t o  b e  u s c r . l  b y  c o n t r a c t o r  a n d  r e t u r n c

Vicc haijcntr rp9rcyr.l (rqutrd Il guchu cr6d, f f fitO.oo)

-+-l-

B u y c r



I o r m  2 1 9

DAIL } 'CASF I  R I ,PORT

A c c o u n t  N o

I  ) l r t c  -

[J lL i l tncc  prc , ,  t t - r t t s  dar

I ) c n o s i t . :

l L r t l i i

\ \ ' i t  hd  ra *  u l s

I )0st l tgc

O t h c r :

' [h is  
rep0r t  is  prepared dai ly  by the Acc0unt ing Departntet r t .  The

pu.1r , r r .  o f  th is  form is  to main la in a running tote l  o i the compan) s

iash posi t ion.  I t  l is ts  a l l  deposi ts  and wi thdranals lor  the dav '

)

5

\

\_ -

)-__--

(

.i

1 : ) i i t i

l  l r t  i l i  i r c ,

--1-j -



TO}itrIilIHTIAt IilIPLBYII r|ISTORY

PAYRCLI DATA

E M P L O Y M E N I  D A T E

I N S U P A N C E  i  D d r E  E r G i B L i D a ' r ' E  i C i N l ) D . { I !  , ' . /  l ' - D r A / / N

t trE

M E D I C A t  .  S t t t

D t P

M A J .  M ! D .  . S E T f

n r p

S O C I A L  S E C U R I T Y  N O M A R I T A L  S T A T U S

E X E M P I I C I . ] S

.  L A I M i D

^ DD I i lCFI A t

A M O U N I

W ' T F i H  € i , D

DATE JOl f lED I  DAI :  \ r ' / l - l 'H f  R.AV/D A T :  E I . i G I B L E

GENERAL INFORMATION

3 A  ' T

r t  a t t z l ?

c r 1 S Y A I I

o o R a 5 5

I N  E M E R G E N C Y  N O T I F Y t l o i l s x t 3 T A ' I z t l

F t u t t o x 5 x l P c r w s 7 a ? f z l ? f x o n l

TERMIhI,ATION RECORD

I  D rSM|SSAL

RECOMMENDED
FOR
RE-EMPLOYMENT
nYES nNO

Completed at  the t ime an emplo lec is  h i red,  the Conf ident i l l
Employee Histor ]  contx ins per t in t 'n t  payro l l  data and generel
in format ion.



F orm

ACTION MARKETS:

THEY WOULD LIKE TO RENT

YOUR MAILING LIST FOR A

REQUESTED DELIVERY DATE

l?10 Highway 35 / Oakhursl,  New Jerscy O1155 | Telephonc: Ncw Yorl (212) 473-7139,40
New Jer r ly  {201)  531-9200

Mar .3 ,L978

"R-EQUEST FOR LIST RENTAL APPROVAL"
ON THE FOLK MEDICINE LIST

ENCLOSED YOU WILL FIND A SA}'IPLE }4ATLING PIECE FROM

A .  B . C .  C o m P a

5  , 000 NAI'{ES FROl.l

MAIL DATE OF 4 /8 /78  .

oF 3 / r7  /78  .

THTS

' r -n I5

I S A

rsA

T E S T :  X

CONTINUATTON OF ORDER *

,n { '  Accepted  bv  P.c .A .

A c c e p t e d  b Y  P ' C . A .

T h a n k  y o u ,

Managingr Director

r T c \  F l F  t r I I N
l L r  ! i -  r  ' i l L /

TC: Ti lE PL: ! : i : . : : r ;
YlITll iN 63 DI'YS.

Ctll i 'r i :-)..\T:(i i l  OF'\:1I:-- l-\

i 'hi, furrrt is conrpleted by the l ist broker whenever s company wishes

t0 rent  our  customer l is t .  I t  records our  agreement  or  d isagreement

wi t f r  rent lng to a par t icu lar  c l ient  wi th a par t icu lar  mai l ing p iece '

--16-



I -h t '  One-tVr i lc .5-rs te.m is  an extremelv ef f ic ient  method of  cash d ispersal :  the steps requi red to mainta in , {ccounts Form 2J5

l r r lab le are ret luced be cause the ent i re procedure is  centra l ized in to a two- in-oneentry min imiz ing t ime.  ef for t  anr . l
e f f { ) r '

. 9

! l

lVr i te  check as usual .  Because the back of  the check has a st r ip  of  carb<ln bonded to i t ,  the j6urnal  entr '  is
automat ica l ly  made at  the same t ime that  the check is  being wr i t ten.

-  i  
j ! .

. ->- . -_ i
, r - -

Aftcr  th t 'c l r r :ck is  * r i i lcn,  nrekc d ispersrrnc.r ' r t  to  proper cxpense rcc()snt .
- l l -

-



actual Product ful{ l l lmcnt '  I

i r .m tX. on t i rc SY'stcm I

s to r ing  and sh iPPing  o t  the

am rc icr r ing to thosc i lc t lv l t les h

Ior .vchar t  that  invol i ' 'e  thc actual

p  roduc t .
D.  Organtzat ton

Several  ke1" qucstrons that  mrrst  be answered and inc luded

in 1 'ou,  g"" i t  
" ;c  

i t . ; t t i i ' : t '  arc:"Shal l  i  s tar t  the business tn my

h o m e a n d k e e p r t t h e r e . ] ' ' . . D o l w a n t t o h i r e p e o p l e ^ , . r . e n t
bui ld ings and equrpment ' l "  "Do I  want  to u 'ork iu l l  t ime?" The

npc o i  or-sanlzat ton -"""  f ' " i iO depends on ] 'our  gt la ls  i rnd

,r  h j  te t  i  r  cs.

Whe the r  vou  dec ide  to  keep  the  bus incss  sma l l  and  worK

oul  of  l  our  home'  or  t '  t t " '  
"  

i "u i fA ing and cquipmei :1:O 
TI :

p.opf . .  thc sarnc b.us iness i 'unct ions must  be presenl '  I  ne

fo l lowrng orgsnlzar lon p lans can be used to f i t  rn t t t  lour

decis i t l  n .

M i n i m a l  S r z c

I f  you  shou ld  dec idc  no t  t o  h i r c  peop le  and  asscmb lc  )ou r

NPGS as a one-man opt ' " t ion '  i t  can be-done'  Refer  to thc

Si , 's tem Flowchart  i "  F 'L* ; ; ' t ' l tems l '  and I I  can q: ' t " *q! ] :1

wi t l . rout  involvement  wi ih  othc.  people '  l tem l l l '  w i l l  requtre an

expendi ture to an adlcr t is ing agency to t ) 'pesct  -vour  ad '  I f  you

;;;-;; i"; Direct Nlail -vo-u 
-*i l l  

" lto 
need to have vour

; ; ; ; ; ; i ; "  pr in ted bv 'a commercia l  pr in ter '

I t e m s  l V .  t h r o u g h  V l  u i l l  r e q u i r c  l t : m a l l  * o r k  l t r e e  t n

vour home f 'or  s tuf t i r ig  and stamping d i rect  mai l  le t ters and lor

; ; ; ; t ; ; ; ;J  recordin!  incoming mir i l  orders f rom vour test '

I t ems  V I I .  t h rough  X I I '  r equ i re  l a - rge  amoun ts  t r t ' peop le '

,p" . .  
"nJ 

-oney- .  Thiefore '  you must  f ind a compan) ' rvho rv i l l

hir n dle t h e rcst " I t h;:^J ;". t"l l.l:.:"s'':',ll;';'it'i, I ],t l:il'i;
turn over  your  NPGS to a compan'v ano

basis.  Bascd on the ivork to 'npi t t td '  -vou should bc able to

reccive 69i  of  the gro ls  ' " l t '  o '^a ro l 'a l tv  l t l r  vour  ef for t '

\ l v  eompar l v '  P 'C 'A "  uou l t l  hc  i r r t c r cs t cd  i t r  s t t ch  a

proposal .  
- l  

here are numerous d i rect  response companics that

would a lso u.  ,n ,*"" tJ ln i t t t t t f  Nt 'G'S 's  l -o  f ind e l is t  o f

potcnt ia l  companies that  can bc contac- tc-d '  rcc luest  a c t lp l 'o f

the D NI lvl,\ ..*r""i '"p roster by' rvri l l l=* tu D lvl NI A rlt 6 East

- l . l r d  S t r ce t .  \ c r v  Yo rk '  \ cw  Yo rk  l l t u  t  I

Sn re l l  S i zc

For the organiz 'at ion of  a smal l  9?Tpl l l^ t j tp t t j : :  l :
nigur.:-i, vou ,uii i  nee d approxilat:l]" 1000 - 4'000 squarc lcct'

This  company rv i l l  requi re about  8 to l5  pcoplc This

, r rganizat ion .nu, t  u"unl - t t  t i . t " t  t t t tn t  l '  through VI" . l te  n-r 'V l l '

(space only) '  r , . *  i ' '  
"^J 

l tem XI '  on the S1'stcm l r lo* 'char t

(F igure 2)are done in- t tout t  *h i le  the rcrnain ing tasks i r rc

sublontractcd.

l .argc Siz,e

I !  we assr tme sales of  three to f ivc ml l l io i r  d t l l i l rs '  thrs '

c lass icr l  metho. j  u iu ' 'g"n i t " t ion rvould l iqLt i rc  
" ,n l i t l :T:  " '

"poro i in t " t . i i  
1{ ) '000 to 1 '1 '000 sqt t ' r rc  tcct '  and pc()p lc  - -

renging frt lnr : i nlarimum of 70 tiorvn to 3 mill imtlm trt -i0 f hc

orq ln izat ion O.pi . i t 'J  in  F igure 4 asst tmcs that  a l l  t ' t tnct io t rs

:t;;;; i l ' ; ; i , ' i  p'"a"tt-lu-l i i l l t tnt bc hendlcd in-irotrsc Bv

tl

t
t
I
I

t
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ORGANIZ.ATION CHART FOR A
(Approx imate ly  8  -  l5

O W N E R

SJVIALL CONTPAN} '
people) (FI{}L RE 31

Issue Projecr
Develop !M !1 con-
ccp t
W r i t e  a d  w r i t e
d i r e c t  m a i l
p r o m o t i o n
Ana lvze  tes t  resu l ts
l v l a k e  r o l i o u t
dec is io  nNOTE:  The ac t iv i t ies  fo l low-

ing  each Roman numera l  cor respond
to  the  ac t iv i t ies  l i s ted  on  the  Svs tem
l-lowchart in [ ' igure 2.

' fhe nunrbers in the r iqht-hand corner
o f  the  boxes  ind ica te  the  approx imate
nunrber of people required in that
areir.

\ , '  Evaluate cost of
p roduc t

V I .  P r o d u c t  d e r e l o o -
m c n t  * i r h  s u p p l i c l s

VI .  Lega l  con t ra i ts
V l l .  (  t r o r d i n a t e  s u p -

p l ie rs  l ' o r  D  lv l
ro  l lo  u t

IX .  Forecas t ing  I -2

\C ( ]OUNTING &
T IONI l 'ORING

PRODUCTION } I ( ;R .
IV-  Coord ina te

L- t tc rsh t lp  to  make
d i rcc r  ma i l  t cs rs

IV .  Opcn mai l  fo r  tcs t
()roets

I I I .  M o n i t o r  o r d c r
process ing  supp l ics

t X .  M o n i t o r  t u l f i l i m e n t
s  upp I ies

X.  In l 'en torv  cont ro l
X .  Qua l i t l 'C- -onr ro l

Order  in , "cn tory  I
Ma in ta in  cus t .  l i s t  l - J  I

Sclect test ci t l '
Placc ads
Record  rc tu rns
I lake  pro jec t ions
Securc  DNI  tes t  i i s ts
Place eds
Rent  cus tomer  l i s t

\

X ,
X .

\ .
X

C o m p l e t e  F r i d a y ,
rcpor t
l)ost books
C a s h  d i s -
i)r lrscmcnts bank
dcpos i ts
[ 'e rsonnc l
Sccur i  t v

NIEDIA

P U B I , I C  R E L A T I O N S

X L  H a n d l e  c u s t i l m e r
inqu i r i cs  &  com-
p l a l n t s

X I.  lVri te refunds.
X l .  i i and tc  consumcr

agencv  inqu i r i cs .
X l .  \ {a in ta in  conrac t

w i t h  B B B
l 1
l - ;

TYPESIT  &  PRI \1 '

--J9-



o\1 NUR
L Issue project

I l .  Der,elop M\l\ l  concept
V.  N lake  ro l iou t  dcc is ion

Cenere l  l lanager

V l .  \egot ra te  cont rac ts
IX-  Forecas t

Print & Typeset
)Ianager

IV .  Se lec t  tes t  c r tY
IV.  P lace  ads
IV. Record returns
IV. iVIake proiect ions
IV.  Secure 'DM tes t  l i s ts

V l l .  P lace  ads
Xl l .  Rent  cus tomer  l i s t  2

Graph ics
I I  I .  Ty'peset
l l l .  Pas te-up

Testing

lV. D lvt Tests
Coord i  na te
i e t t e r s h o p  t o
make D' iVI tests

I I I .  P n n t
promot ion

Financial
i l lanager

Pa l  r o l l /
Pe rsonne l

Account ing
Bookkeeper

Cash d tsburse-
mcnls bnnk
dcposrts
Pt>s t  books
Fr id l l '  repor t

ORGANIZATION CHART FOR
(APProx imate lY 50 -

NOTE:  The ac t iv i t ies  fo l low ing  each Roman
numera l  cor respond to  the  ac t iv i t ies  l i s ted  on
the  Sys tem F lowchar t  in  F igure  2 '

NOTE:  The numbers  in  the  r igh t -hand corner  o f
the  boxes  ind ica te  the  approx imate  number  o f
people required in that area.

Advisory Board
I-egal/ Financial

I la i l roonr
Superv isor

l V .  O p c n  l n d
rccorci tesl
o rdc rs

V l l l .  C ) p c n . t n c
rcco rti
()rdcr\

A LARGE CON{PANY
70 people)

\ l l l r r i : t l s

Secrrr i ty &
0ff icc Scrviccs

X.  Sccur i t l "

Vlarketing

Production l lanager

Cor r rd ina te  supp l ies  tb r
D r  ! t  R o l l o u t
l v l  o  n i t o r  t ' u l i i  l l m e n t
supp l ies

l l lon i to r  o rder  p rocess-
ing  supp l ies  I
Order  inventorv

(Figure 41

Wri te  ad
,Analvze Tests
Eva l [a te  cos t  o f  p roduc l
Produc t  deve lopment

1
i
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I
I

i

l
I
I
I
!
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n
t
*
I
$u*
i
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!

t
I

r
i

I

I ) i sp l t r 'h  Super -
1 t s o r

I \ .  [ ) i s t r i b L r t c

Que l i t l . ,  ( 'on t ro l

I \ .  Qurl i tv con-
tr()l

Order  Ent rv
Customer  Serv ice  l lanager

X l l .  N { a i n t a i n
Custor le r  L is t

f)ata Entr]

lX .  Crc r t te
cl lsto mir
conrputer
I  i l e

l X .  K c l  p u n c h
ordc  rs



CHAPTER 3.
) t ep  . i  -PRODL 'c - tNG r \  PRoF ITT \B I -E  IL \RKET,-  

I IESS. . \C [ . ,  ! | [ .D IA  SYSTE] I

\ .  Producing a Prof i table Market

The ! { 's  of  business represent  the cr i t ica l  components that

i re necessarv for  a successfu l  business.  Standard teachings te l l
. .ou that  therc arc 6 lv l 's :  market ,  manager.  monev.  men,

:nachines.  and mater ia ls .  The most  important  lv l  is  Market .

fhere are t rvo miss ing M's f rom standard teaching,  Media and
\ le ssage.  rvh ihc in teract  wi th market  to  form a cr i t ica l
: i rnct ioning ent i t1" .

We def ine the three N{ 's  in  th is  manner:  the f i rs t  N{ .  market ,
rnt lans that  there must  be a market  for  1 'our  product ,  or  i t  wi l l
ro t  sc l l .  There are cer ta in products people want  and there are
rroducts they do not  want .  Very '  s imply,  to  be successfu l  y 'our
nroduct  has to be one that  people want .  Or s tated in  another ,
; lass ical  wav,  there must  be a demand for  your  product .  The
se cond M is  media.  Media is  that  area where sel l ing and buying
r i l l  take p lace.  Media must  prov ide adequate fac i l i t ies for
sel l ing and buying to take p lace.  Somet imes the sel l ing and
bui  ing take p lace in  one media at  the same t ime.  Somet imes the
sel l ing takes p lace in  one media at  one t ime,  the buying takcs
place in another  media at  another  t ime.

The first crit ical requirement of a good media is that it match
rhe product .  You aren ' t  going to sel l  a  lo t  of  pork sausage at  a
Jcrv ish p icnic ,  but  you' l l  probably do qui te wel l  se l l ing the
: jausage at  a Pol ish p icnic .  Second requi rement  of  a good media
is  that  your  sel l ing message and product  and your  customer
make contact .  You wi l l  be surpr ised at  how much th is  obvious
rcqui rement  is  over looked by businessmen.  In the d i rect  mai l
business,  for  instance,  i f  your  d i rect  mai l  adver t isement  is  not
scen.  \ 'ou obviously  are not  going to sel l  many of  the products in
quest ion.  The th i rd NI  is  your  message.  Message is  def incd as
your sel l ing mcssage or  adver t isement  promot ion.  I f  the
customer is  going to buy your  product ,  f i rs t  o f  a l l  he must  knorv
what  i t  is .  He must  know what  benef i ts  i t  can br ing h im. He
must  know the pr ice and he must  know horv to get  i t .  A good
r l r ( )motron must  capture the customer 's  at tent ion and int 'orm
him t lu ick ly 'and c lear ly  of  thc product 's  benef i t ,  pr icc,  and horv
t i t  ob ta in  i t .

\ow the l 'unct ion o i  the three M's is  to  producc saics r - r rc
nr l re sales of  course,  the bet ter .  Here is  a formula t 'ew'people in
the  bus iness  wor ld  kn t t r v  abou t .  Th i s  i s  THE mos t  i r npo r t i l n t
th inq.  or  at  least  one of  the most  important  th ings that  _v-ou r i  i l l
j ca rn  i n  t h i s  book .  The  vo lume  o f  sa les  t ha t  \ \ i l l  be  p roduccd  i s
thc tunct ion o i ' thc in teract ion of  market ,  rnedia and mcssl lge.
l .hc e.xact  rc lat ionship ot '  th is  funct ion is  descr ibcd as fo l lows:

I 'olunre ol sales = rnarket porter coe.f/ ' i t ' ient -r trrediu povar
, tte.f. l i t iertt ,\ tnessaqe pox'er coeJl' i t ' ienl - ri,hich sirnpl-v" ntclrns
that  we' re -uoing to rate the power of  the nturket .  media and
ntcssagc rv i th  a coef f ic ient .  or  s t rength indicator  on i l  scalc .
i - r ' t 's  choose the scale of  I  -  10.  I  e t 's  say '  that  thc thrcc \ '1 's
nL r l t i p l i ed  t ogc the r  ha le  t o  come  up  u i t h  a  p roduc t  o r  sa l cs
io l t r r ne  o f  125  i n  o rdc r  1o r  you  to  have  a  p ro i i t l b i c  good
huslncss \enture.  That  means vou havc to have an averagc sct i lc
i r t lLrc o i 'a t  least  5 fora l l  rhree Nl 's .  

- thcrefore.  
- i  r  5  r  5  = l l5 .  OL.

i t l t \  o thc rcomb ina t i on  such  as  a  10 ,  a  5  and l  J .  r - r r t r vo  l ( ) ' s l nd
i l  l .  o r  wha teve r  comb ina t i on  sc t s  vou  o l c r  l l - 5 .

Now, i t  is  possib ie to have the best  media in  the wor ld,  or  a
number I0 rat ing,  the best  adler t is ing promot ion,  or  message,
in the wor ld wi th a number l0  rat ing and have a product  wi th
no market .  or  zero rat ing and get  absolute ly  no sales because
you have a 7,ero mul t ip l ier  there.  Or,  you can hare a product
that  ever .vbody wants wi th a number l0  rat ing,  a greet
adver t is ing promot ion or  message to sel i  i t  wi th a number l0
rat ing,  but  i1 'your  promot ion ne!er  gets seen.  again ) 'ou hare a
zero mul t ip l ier  for  the media,  and again,  no sales.

Another  wav to s tate th is  point  is  through the geometr ic
f igure below. Think of  a box.  The d imensions of  th is  bo.r  are the
3 M's and the cubic volume of  th is  box represent  sa les.

\ larket

5
Message

Med ia  5

5 x 5 x 5 = 125 l 'o lume of  sa les

Vl arket

l 0

, v r rss i

i \ Ied ie S
. l  r  8  . r  l 0  =  320  r ' o l ume  o f ' sa l cs

l \ lcd ia

Nlcssagc 9
7  x  9  =  l 59  I o l umc  o t '  su i csi x

--s I
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H,rrr tr.r sticct a plqq!!]_
' f  

he  l ac t  i s .  t hc re  a rc  re  i a t i ve l l ' f eu 'ma i l o rdc r  p roduc ts  i hn

hz i r , e  su rv i l ed  t he  tes t  o f  t ime .  
- l ' h i s  

ma l " comc  as  a  su rp r l sc  t (

i 'c . ru.  But  s top and th ink about  i t '  Of fer ing a product  by mai l  r

ask ing  
"  

p ro ip . . t  t o  buv  a  p roduc t  he  has  no t  ac tua l l y ' seen  f ron

a company'he may nevcr  havc hearc i  of '  Add to th is  two r ' r lor r

iacts:  i l ;  b i rcct  r la i l  se l i in-e p i tches are rveak '  compared to i

sa lesman mcet ing a customcr face to face (2)  A customc

generai iy ;  f 'as to l l t t  in  an order  forrn '  rvr i te  a check '  seal  an '

i t " t np , i "  en r , c l ope  and  de l i ' . c r  i t  t o  a  ma i l  bo . r  t o  o rde r  I

Droduct  c i '  mai l .  J 'hat 's  a lo t  of  l lork.  So vou can see that  I

market  ha.s to bc r ' :a l l1 's t rong anr i  a  product  has to be reai l '

spec ia l  i i  i t ' s  go ing  to  sc l l  b1  ma i l '  you ' | i  n \ ' r t i c t -  as  \ ou  r r

t i r , rugh a iJ  san. :p l ' :s  that  some products appeir r  t rncc or  t r t  t . ' - t

t hen  d i sapnea r .  f  he  oncs  tha t  re  pee t  ) ' ea r -  a i t : r  ) ca r  i i r '  pu l i l l l .

pr r t t i ts .  \ t .u  can t ' re  surc of  i t .  No'onc can a l1ord t t - r  ruo i i i r  i i r

that  loscs m()ncv.
' Ihc 

r i inners ' ,hat  I t lu  f - ind are an cducal ion in  themsclrcr

The l .  show vou  uha t  c ( )n ) ' s t ! l e  i s  success fu l  i o r  t ha t  p roCuc i

.Also.  , ,1  h ich medium t t t  usc.  I i ' thc ed has rcpeated in magazrnes

p lace  . , ou r  ad  i n  magez ines :  i t  i n  ncwspape rs '  p l r t c l  v t l u r  l d  t

ncwspai lers.  I -h is  is  wherc \ ' ' - )ur  customcrs ar ' '

\ ow  r , ou ' l l  \ \ ' an l  i t )  i i nd  h t l r ' " ' l a rge  a  marke t  c r i s t s  l o r

cc r t l i n  i t em.  S ianda rd  I {a te  and  Da l i r  Sc r r i ce  ' t ) i r ec t  } 1a

L i s t s  can  be  a  b ig  hc lp .  f h i s  re fe  rence  i nc ludes  na i l i ng  l i s t s  f t r

j us t  abou t  a l l  l t ems  pu rchascd  th rough  ma i l  o rdc r '  I - h

.o, t  p"n1, ,  product .  cc ls f  of  prc lduct .  thc nurnber of  customer

uho'har lc  purchased the product  and other  important  data ar

i nc lu , l cd .  (N lo rc  on  ren ta l  l i s t s  i n  Book  l l l .  Chap tc - r  6  )
- f  

he f i t l lou ing l is t  is  l i  t1 'p ica l  c lass i l ' icat ion brcakdou'n I

t h e  S . R . [ ) . S .  d r r c c t o r r  :

Eltsl!1t53 sEcrlot{
Arirrrliring & llortotinl
Air (ond!tionirg, Plurrbin! &
l{ccling, Shcot Hclsl & Vrdilcthg
Amrgncntr
Apglioncu
Jlrchitrctur.
Arts
Aufomolic Dolo SYrlanr
Automoiivc, Automobil'rr, fi nr,
Bafirial, lccorrorior, Srnico
Ststionr, Gorogar
Aviclion & Alrolgoca
Boling
Bonking & finonciol
Bqrbcrr
EecufY I tlairdrcring
Sooting
Eookr & Bool frodr
Bott{!ng
Brrwing, Dirrilling I Bcvrrogol
Brick, Titc, Suilding tso?criolr
Snrrhcr
Building
Euildinl llcrcacrnonl 3 tccl lrffii
Eolinor Erculilcl
Eurincr Flnnr
ComPr & (cmPing
(om-fcrY, tlononrntr I frmrol
SuPPlicr
Ccrornicr
(rrri0.d Plbilc Accorrtsrlr
rrd Accrcrfcril
Choin Stonl
(hcmicol I (hrnlcol Ptcctrt
lnduttrirr

Se iec t i ng  t hc  r i gh t  p roduc t  l o  se l l  i s  one  o i  t he  b igges t

factors in  thc success of  your  business.  Before you seiect  a

product .  you must  t ' i rs t  r< lent i f t '  a  markct '  .What  
do pe oDle

wan t l  Wha t  Co  the , r ' need .  o r  t h i nk  t he l  neec i ' l  Le t  me  r l l us t ra te

i l .  
- f he  

) ca r  \ \ as  1876 .  {  s ta t i on  agcn t  and  t c l eg raphe r ,  t n

Rcd* 'ood l ra i is .  \ l inncsota.  haC an uncla imed \ \ 'a tch on h ls

h i rnds .  Hc  wro te  a  l e t t c r  t o  a  pe rson  hc  t h ( )u rh t  r n i gh t  bc

intcr- ' :s tcd in  l ' ru ' , ins such a waich.- l - i tc  ncrson botrghi  i t  
- [hcr l

rvorJ got  arouncl  that  somcbodl"  hacl  bought  a n ' ice $ l i tch l ' l r  a

dccen i  p r i cc .  \ l , t i c  pe  op le  l ' " an ted  $a tchcs '  
- l  

he  s t i r t : '  r i l  i i s ' n t

idcnt i t i r ld  t i ' r is  Ceman'J as a n l i l i -kr t .  i rnd tcanted up ' ' r i t i l  a

ie* t ier  sr . t  thct  cot t ld  manui ' : tc turc and sel l  i l lor '  \ \ ' l l tchc\ '
' ' l - t , da r ' l hc rc  

i s  ha rd l l  i I  pe rson  w l i o  i s  n ' t  i am i i i a r  r ' " r l h  t hc

, ,pcrat i , . ,n  o i  I l rchard Scars ant j  h is  par tner .  ' \ 'C l iocbuck '

f t r r - rndcrs o l  t i tc  ' ' r , t r ld 's  lergest  n la i l  orc icr  f i rm'

i i '  ; ,  ou want  : r  succcssiu l  busine ss.  \ ' ( )u ' \  e  ' lo t  to  sc i l  ' t  h : l i  i '
se l l ins.  , \  product  that  has soid bcforc 

" r ' i l l  
se i i  again '  

' l  
hr : ;

l r 'sson can t - .e  bot i r  tough and hcar tbrcakinq to lcarn '  \ " lu  mat"

ws r t t  t o  se l l  a  nc l r  i n l en t i on .  s t l n l e th ing  \ ( ) i l ' \ ' c  *o rkcd  on  1o r

veors.  Your i< jca could be st tund i rom al l  s tandpoints lS i t t

i r i r i rout  an c. r is t ing market .  1 'our  cha'ces i ; i 'succe ss i 'u l ly  se l l r r lg

.ou r  p roduc t  a re  nex t  t o  none .

Yt tur  chances arc not  n luch bct tcr  ior  creat ing I  n larkct '  i i

is  possib le.  but  lcrv  cost i -v-  and t ime consuni ing '  Each dal '

somebod-u-  i r ies to invent  a new market  or  product '  \ 'o t ' t  sec thc

ads once or  t rv ice then thc, r 'd isappear.  ln  rnost  cascs '  the

companv  fo lds .  A iong  w  i t h  evc r l  t h i n -Q  e l sc '  t hc  t l r vne r  p robab l l

l , t s t  i hc . sh i r t  o i i  h i s  back .  I f  . vc lu  can  s * r r l l . r v  1 .u r  p r i dc  r i gh t

now, voLl r  chances t l l  avoid ing th is  gr ie l  ancl  making sonlc b i -q

rn( lnc)  arc grcet iv  increased.

ln cht los i r lg  a market ,  l 'or ,get  aboLrt  ]o t l r  Pcrs{) l l l t . l  t l i t tcs

and opin ions t ' rom I ' r icnds and rc lat i \ .es.  \ \ ' i ra t  \ ' ( ) t l  n .cd is  l r tc t : - .

not  opi i r ions.  \ \ 'hat  se i ls  .  .  .  rvhat  t 'a i ls l  whl t  is  l t  tact  is  thal

basic  huntan ct t lo t ionai  necds can be brr i le i l  d( ) \ \ '11 to l ( )ur

t i t i l r r s :  l r ) \ . ' .  r r r r l l i ' \ .  p r i d e : r n d  s c l l - p r c s c r r . t t i r r r t .  \  t t t l t r k ' l  t l t : t l

s t r , , , - rg l r  a i igr ts  r r  r th  anl  of  thcse ge n ' : r l t i  nctds is  a goot l  bc l '

No r l  I ou ' r l  r c l r d l  t o  cho t l sc  a  p rod t t c t  i n  t l l e t  t i c l t i  Yo r t

\ \ant  r  pr t i r iuct  t l l l t  is  in  demand onc thr l t  l l l ts  so ld in  iergc

quon l i t i es  t h r rug l t  t he  i ' a i l .  The  t i ' s t  p l ecc  t .  l . , r k  i s  i r t  m l r r l

o rdc r  eds .  Chcck  the  mr i i  e t i i t i t - r r  L l f ' c i t l  nc r i spapc rs .  S t t l d r '  r l t t '

mai iordcr  ut js  in  nrra l  $ ,eekl ies.  in  t rec ic  journals.  ( lc t  r ts  t r la t l r '

I IS  \ ' ( ) t l  c l l l l .

YoLr r  loca l  l ih ra ry  sh t lu ld  haVc a  copV o t  S t i l r t t l r t rd  l l r r t c  &

Duta  Ser t  rcc  ,  ,  c r - rnsumer  l v legaz ine  enr l  l r l t rm Pt rb i i c l r t ions .

1 l f ' t h c l ,  d o l t ' i ,  t r v  u n  a d r , c r t i s i n g  a g e n c \ .  )  I { c q u e s t  i l  s i t n ) p l c  r l n d

. . . l r c r t i s ing  re te  i . rd  i ' rom coc5 pub l ica t ion  rv i th  ehoLr t  l0 ( ) . (X) ( )

o r  n t o r e  c i i c u l . r t i o ' .  
' f h a t ' s  

e  l o t  o t ' s a r n ' 1 t s .  i ' r t t t  ' o t t  r v i l l  r c a i l l '

nced t i resc  maStz- lnes .

\ex t .  f ind  a  t rooks torc  tha t  o l ' i ' c rs  b l rck  i ss t l cs  o i

rnegez ines .  Go back  10 .20  years ,  as  f r t r  back  l l s  )o t l  ca l l  - -  l l s

rn l ln )  magaz ines  as  -vou can f ind .  f )on ' t  ovcr lo ( )k  i l  i l l agaz lnc

_ jL rs t  i r rc tuse  i t  i s  no t  t 'our  t 'pe  o f  read ing .  1 t  i s  . t r t  s .  mt tch  t i ' l t l

ru reg i rz ine ,  bu t  thc  ads ,  t l l a t  w ' i i l  hc lp  r t l t t .

i \ 1 l r k c  a  l i s t  o f  a l l  t h e  r n a i l  o r d e r  p r o d t r c t s  t t l i r  l i i t i l  i n  ) ( ) t l i

o l t l  and  pcw sanrp les .  . \ t  I ' i r s t  i t  n i l l  scen l  l i kc  t [ c rc  i l r c  s t )  t l l r l I l v

p r r )duc ts .  I lu t  then - " -ou  rv i l l  no t icc  repe l t ts .  Lo ts  t ) t  thc rn '  o \c r

a n d  { ) \ c r ,  m o n t h  a i t e r  m o n t h ,  \ c i l r  i . l t ' t c r  \ c a r .



(hino & Glorrran
Clolfiing I fumirhlng Goodr (tfut'r)
Clothing & furrlrhiag Eoodr
(Womra'r)
Cool *l*chondlriag
(oin.Ogcralrd rnd Yo*dirg filoctl-r
(onfocfioncry
(onfol & lncirunutntior 3ydolr
(orratr, Brrr:irrtr & Uodrrgrmonlr
(orrncticr

DcirT Prodoctr
Dcnlql
Drp,orfilr.nl, Oonrral ikrt3cdlla
und Spcciclty Stonr
Diccounl ilortofirg
Dirpltry
Draporiu & (urfolm
!rlgr, Phornocrztica
tJocsticml
Itoctricol
Ilcstronlc Ingincorlng
En ginccring I (onctrrstl.i
Eaginur
Fann trrplcncnir & SoppEor
Fgr$lon Accunrhr
Fmd, Grola rnd frllillng
lrriiliror and Agrlcritenl (}rulclb
Firu Prolrclion
Firhlng Cornncrtlol
Floor (ovrdngr
llorirtr & ftorloltun
tcod - Proorhg ord Dtlfr$rttfl
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Er.
funritsn & llpholsbry
Gcr
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6lcr
Gslt
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3 ?lrblic '0lo*z - l/balcjtcl,
Tornallp, (aonty, Slclo, F.tderrl
Etoeory
llordwore ,l llorrrlrlrst
iloarc lconcmicr
li-rnr Flrnirhingr
]{orpihk & Hospirgi Adni:rirtraillr
X0iell, iletrb, {!ubl ,l l:ssr?t
lndurtriol Dir#brtion
lndurtriol Purciroring
ln'lrntr', fhildral'r i I*n Agl loeidt
lnstitutionr
Inlrrmnce
!nlarior Dasign il Drcorcli:rg
lnlarlrstionol TrEda
jewolry i  Yohhmcklng
jssrncl irrn

tondrrope, Gordcn 5upplirs, 9ead
und l{urrer; Tradc
lcundry and Dry (lronirg
lcctfirr, Sootr & Sboer
!agol
ti$hting & Lightiirg tixtrml
lilcnr & Domcrtic
luggogs & lar?fcr Eoodr
Lunber & Forgl lrdurtrioc
ilu!nlencnco
.$'lorilirnc, illcrino, ShipSoildinE,
fupoir & Opcrcting

llctrriclr llondling & Dlrrribetlcr
illcotr & Provirionr
ttcdicrl & Surgical
llctul, Mctahrorlilg I ftlochlaotT
JftininE (Cool, ilrtcl I l{or'notolllc)
ilotioa, Tolk, Sound, Canrrlrial
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llotorcycb & Sicydr
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Oftco llcilrodl Llllonagrmrd
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Prodrcl Dcrign tngln rrlng
Prblic lronrportotirc

todio & frlcvirlon
lsllrood
lclrigrotloa
Scligioor
lentql ond lsadrg lqriP;ral
icarodsslion.- lnglcrr & (asrrdol
Rrc{snta:rtt ond tood irnicr
Rordr, 5irulr' Ilc.
!loo{ag
l:bbrr
5E{ett, icc!dctt PrslrtiieF
Slict llonogonsni
Schoolc & Scir'Joi,ld:nlnistrallol
Sclenco, lo:rorh lnC |lzr!lge**l
5el3$g '1 SohraroarhjP
Sorrrin3 Goods
5lrm irodurfr, !?t
Sogor I Sogor ?m*r
Srinnlnfl Pocit

loo, (oJlac, 5picer

Trlcphonr. & Telegroph
Tox?ih: rnd Xnil 0oodr
Tobocco
?oy:, llobbirr rnd llorrifi'cr
lroi lcn X Accccroricr
Tronrporlotion, Trdhc, Shippiq I
Shipping Roonr Supplio
Trsrel
Ycrcfina 8lindr/Storn Wlniesr
Voferinon;
Wsfer $upply & Scwagc Di:perol
WeldinE
1{ire & Wirc Produs}r
i{oodworking

(0fl5umEt sEcftorl
Ahnonacr & Dirudoricr
Art & Antiquer
Autornolivr
Ariofion
Babicr
Boa?ing & Yochtiag
Erider
Srrinerr & f inonca
Childran'r
{dlcctibhr
(al lcge I Alunai
Contributorr (Philartlroolc)
Cnfir, Hobbior & ilodrlr
Crcdit (srd lloldarr
Dancing
Dogr & Pcfr
Drerlmcling & llccdlrrrrl
Educolion I Self lnprsramaal
Epicurccl i Spedall7 tro+ir
i thr ic
Forhionr
firhin9 & llunling
Froiernol, Pro{*rionsl Orooprn
tenica Ctrrbr & Arrccirlionr
Oome Suyr:, (orh:l qnd Purlr
Porticipcnlr
Gordening (ilomc)
6cncrol
Seneml trrrhondir iloll Srde?
Euyul
Gittt - Gitt Boycrr
iltnlth
Homc & fomily Sonicr
llorsrr, Ridirg i dnodiag
Inrurcnca Slyrrr
!nvrslort
Lqbor - Trada Unioaa
Lsrd Lvarlocs
Liforsluro & 9ool 8ryon
*lechsnici & Scicncr
illon'r
Milifory, ltlcrol ,ll Yohrrrr
lilusic & lacord luyln
0rcel!, A:trolegical .l llltoplgdcai
Ctc: lprnl & lct idsn?
Opportuni?y 5*rl".r:
Plotogrophy
PofitJcs! tr Soclcl Tcpicl
:lrsnllnr & C:rfcleg 3ryan
lreJacrirnal
fu iigiour & lc::arnirgticrst
lanior t!tklw
5ociotT
5por}l
Toenolon
Traval
fl.1ilss'r

tARiJt stc'iotl
Dalry I DalrT 3r.r:;r:
firrni:iad FrrnilE & Irr l{ose
Isrn Edrcdloa t Yacslirnr
Fleld Cropr I 5o1 .knogrorel
lurd Urr & Colrcrvatlor
lirsrtlct g 8r$d
Poultry
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Sa ies  s i a t i s t i cs  de r i l ' ed  t ' r om S .R .D .S .  show tha l  t he

cu r r cn t  bes t  se  l l i ng  p roduc ts  i n  ma i l  o rCe  r  a r c  i n  l he  f o l l ou ' rng

marke  t s :

2

BOOKS -  "h t> l v  t o "  t i t l es .  hobb l  &  c ra f t s .  ch i l d r cn ' s
t i t i es .  hca l t h  and  e re rc i se  l ead  the  I i s t .  21 . ' 1  m i l l i on

\ \ 'E .ARI \G  A i ' }P , ' \ l tE I -  spo r t s$ea r .  h r r s i e r l .

shocs .  un i l ' o rms .  handbags .  sma i l  l e  a the r  goods  and

accesso r ics.
9 . 9  m i l l i o n

HOtIBY & CI{ , ' \FT ITEI{S -  do- i t - - " -oursel t 'k i ts '
necdlepoint  k i ts ,  seu ' ing i tems and re l i r ted hobbl '

t oo l s .
8 .9  m i l l i on

HOL,SEWARES deco ra t i ve  home i t ems  and  g i f t s '
8 . 1  m r l l i o n

t .

r \GRICULTUI{E

A L J T O V I O B I L E
accessories.

COSIVIETICS -
a ids .

-  p i an t s ,  seeds .
7 .4  m i l l i on

repa i r  manua ls .  Pa r t s ,

6 . , 1  m i l l i on

rnake-up.  f ragrances i rnd beautY

5 .9  m i l l i on

HEALTH &  COMFORT v i t am ins ,  d ie t  p l ans '

exerc ise devices.
-5 .8  m i i l i on

FOODS fru i ts ,  cheese.  meat .  jams & je l l ics.

ENTE RT,,\I)i IVl ENT
ment,  gamcs.

5 . 5  m i l l r o n

--  re cords.  f i lms,  s tcreo cqulP-

i h i l t  made  thc  p ro r l uc t  sc l l  and  ta i l o r  a  p roduc t  morc  su i t ab i c  t 0

that  kc l  lactor .  (4)  Sct l  a  product  that  has been r ic t imiz ' ' ;d  bv

puo ,  , r .  o f  message  and  o r  med ia .  Th i s  i s  ex t reme lv  d i i i i cu l t

i o r  a  beg innc r .  bu t  man) ' cxpc r i enced  bus inessmcn  havq

orosDcred f rom such a f ind.

5  C o m m o n  m i s t a k c s  1 e  1 1 1 ' o l d

ln sclcct ins rour f irqPlglggl

f  hcrc are manv rcasons r ' rhy '69.999 out  of  70 '000 ne\ ' "  n la i l

o rdc r  bL i s i ncsse  s  f a i l  each  1ea r .  One  r cason .  o l  co t t r sc '  i s

sc lec t i ng  t h r  w rons  p roduc t .  These  a rc  t hc  l i r e  m is takcs  t ha t

beginneis makc most  f ' rcquent l l  rvhen select ing a product :

, \ t ' te  r  -v-ou have idcnt i f icd a st rong n l . I rkct .  thcrc l I r .  t i )ur

\ \ ' i ivs  vou can go in  choosing a product  t t - r  i ' i t  that  n i l rkct :  ( l )

Se l l  , in  iocnt i ia l  product  that  is  c i i r rcnt lv  sc i l ins.  
- I  

i r is  is

obr . ioLrs lv  r .o i l r  bcst  bret .  What  has soid bc iore *r l l  sc l l  l tgatn '

!1 . r i l  ordcr  h is tor-v . '  has pro ' ,en th is  consistcrr t i r '  (2)  Scl l  l  b iggcr

lunt l  bet ter  Iers ion of  thc same prodt tc t .  Wr-  s lv  th l t  ih is  rs

sccond best  because in the cc lurse of  t r l ing t t l  make l I  p l 'odLIct

b iggcr  an<l  bet tcr  1 'ou ma.v inadl 'er tcnt lv  changr '  thc ke v i r tc t t r r

which made the product  se l l .  (3)  Try t t ' r  ident i t - r ' t l tc  kc l  l l tc tor

.1.2

i l .  sPoRfs  &  o t i ' rDooR EQUIP \ lE ) i r
l r s h i n g .  t e n n i s  i t e m s .  c e m p i l r g  c q L l l p m c n t '

t r i r i l c r  &  motorhon le  occessor les .
-1 .7  mr i i r on

G R E F I  I N G  C A R D S  &  S T . \ T I O \ l : R Y .
2 .7  rn i l l i on

DEVICES &  G . \DL rE I -S  - -  ca l c r r l a to rs .  se r : so l s '
kn i r cs .  pho tog r l ph l  i l c ccsso r l c \ '

r  r  ' r i l l i 6n  l

l - 1  COL I ,ECTOI t 'S  ITE \1S  -  s t i lmps '  p l a tes .  co t t r s '
1 . 5  n r i i l i o n

I 5 .  C H I L , D  C A R E  &  N T J I { S E I I . \ '  I f  E \ 1 S
mothcr  products.

Plavth ings & fads.  r \ l l  too f requent l -v"  a be g inncr  r r  i l l

choose a norc l t .v  or  one- t imc-oniy p layth ing t t l  se l l  \erv

fads  and  t r i nke ts  a lu ' a1s  seem to  appea l  t o  bcg tnne rs '

Consumers.  hor ' "ever .  t ' ind r , 'er .v  l imi ted value tn these

products.  The sc l ier 's  prof i ts .  there i 'ore '  are a lso l imi ted '

I la i l  t t rdcr  professionals long ago d iscovered the

di f ference bct 'u l 'een prof i t  and loss in  a lmost  any 'business is

the c i i f ' ference between creat ing a customer and mcrel l '

making a salc .  N{aking one saie to one pers()n doc-s not

. -qcnerate prof i ts .  In  order  to keep ] 'our  buslness prospcr lng

.ach y 'eai .  r  ou hale to encourage repeat  orders.  Ei thcr  se l l

the same product  or  a re lated one to the same person'

Pla l ' thrngs and I 'ad i tems just  won' t  make t t '

l .ow qual i ty  product  & packaging.  Anothcr  common

mistake is  io  erpect  a b ig pro i i t  f 'or  poor  mcrchandise and

l i t t le  ef f -or t .  You mal  get  o\ \av rv i th  i t  t lncc.  but  )  r )L l  c i ln  he

sure thcre wi l l  be no seconcl  t imc.  Cr is t t l rmcrs a l* l t rs

remember Io lv  qual i tv  mcrchandisc that  arr ivcs chcaplr

packagcd or  damaged.  
- I 'h ink 

ot '  horv de l ighted tou rvere

when 1 'our  postrnan del i rcred thc bcaut i l 'u l  broken vasc

that  was supposed to bc , \unt  Ethc l 's  Chr is tmas -s i t ' t '
I t  i s  y t t u r  r cspons ib i l i t i '  t t l  g i r e  vou r  cus tomcrs  a  good

qual i t l  product  that  is  aI  icast  r ' ' "or th i ts  pLrrchesc pncc

( l ' ou r -n ia rk  up  sho t r l d  a i l ow  l ' ou  a  r c i l s ( ) l l l l b l c  p r t \ l i t  c \ d l l

ivhcn l r lu  t io  spcnd a fc \ \  cc l l is  morc t )n prrckrrg ing )

Ren.rember,  e l tc l t  t t rd t - ' r  that  1ou f  i l l  roprcscrr ts  vou thc

imegc vt t t t  \ \ i ln t  t ( )  pr t t jcct .  Ncrcr  scnd out  a prr rdt tc t  th l t

1 ' ou  u  ou ld  no t  he  p roL ld  t o  pc rsona l l v  hend  to  vou r

custo nler.

Per ishable go<lds.  Nlanl  a dt l l ler  is  r r tedc cach dav bv

sel l ing t 'ood i tcms through the ml t i l .  Eggs.  n lc l t t .  cheesc '

f ' ru i t ,  nuts and le l l ies arc especia l lv  s t tccessf l t l  products

But  they-  arc a l l  pcr ishable qoods.  l r r  gcr tcr l l .  thc-  mrt re
per ishable vt>ur  prot l t tc t .  thc nt ( ) rc  i l lcL) I lver t icnt  l tnd

e r p e n s r r c  i t  i s  t o  s h i p .
For  a nt lmbcr  ot 'pr t ' td ' . tc ts  rc f r igcratcd I ' r t i l roat l  c l l rs  or

a i r  t ' rc ight  ntust  bc t tscd to prcvcnt  spoi l lgc.  
- l 'hcsc

t ru r t spo r ta t i on  cos t s  l l r c  h igh  i n  p ropo r t i on  t o  t hc

pr t td i rc t 's  \ t luc.  l t1  orc icr  io  n l l t in t l t in  a re l lso l lah ic  prot i i '

1 'ou woul .1 havc to c l t l t lgc a h ig i r  p l icc tor  voLrr  product '

l - e r { c  g t  occ r r  ch l i ns  *  i t h  b ig  sc i cc t i o t t s  l t t r d  p r l ce  r l l nsds

arc io t tgh compet i t i r ln  t 'or  l t  scasot t i 'd  bt ts i r lcssnl l r r l  l  l tc l

a r c  e \ c t l  g r c l t e r  compc t i t i t l n  t ' o r  u  beg innc r .

C'onrnron over- thc-counter  i t tn ls .  , ' \g l in .  l l l l  i tc ln  or

se r t ' i c c  t h l t  i s  convc t r i c r r t l l ' a ra i l l r b l c  l r o l l l  l t nv  l ( ) c i l l

I
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rncrchant  . is  not  a good mai l  order  product  for  a beginner.

Select  an i tem, area of  in format ion or  a serv ice that  is  not

,no rot .on.  This does not  mean a new invent ion or  a

novel tv  -  just  something that  is  not  l ike ly  to be found at

thc local  shoPPing center .

-  G i v i ng  up  manu fac tu re  con t ro l .  Ano the r  impor tan t

cpnsiderat ion is  the product 's  manufacture.  I t  is  a lwa' , 's

hctrcr  when you contro i  the manufactur ing.
This par t  of  market ing a product  usual l -v  holds l i t t le

l i rn .  but  a lo t  of  problems.  There wi l l  be t imcs when errors
rr rc  made.  Schedules wi l l  change.  Suppl iers may cause
dc lay.  Any number of  th ings could come up to change 1 'our
p lans.  When you have the upper hand,  - ' ' 'ou can star t  and
stop product lon as you see 1 l t .  An outs ide manufacturer
clnni;t offer this ad'"antage.

Onc f lna l  word.  To f ind out  more about  sel l ing a cer ta in
pr t rduct ,  ask someone a l ready establ ished in that  business or  a
. .  1 , , :c l ; -  rc lated one.  Ask h im what  h is  b iggest  problems were
*hcn hc got  s tar ted.  Some people mai t  be re luctant  to  g ive you

l l rs  sccrets of  thei r  success.  But  "experts"  are more than happy
ro ta lk  about  anyth ing and everyth ing when you ask for
":rt l vicc".

The Art  of  Sel l ins Books bv lv la i l

l looks are the b iggest  se l l ing mai l  order  product  in  the
rount  ry .  Approximately  20 mi l l ion books are sold by mai l  each
rcur .  From a sel ler 's  point  of  v iew,  books have unique
;r r lv l rntages that  many other  products lack.

[.ow cost. Buying books is relatively inexpensive from a
hrrsrncss standpoint .  I f  you publ ish something or ig inal ,  y 'ou
t 'or rk l  get  by for  just  a few cents in  paper and ink.  Your s tock
(rn bc as smal l  or  as large as you need i t .

f luy ing an ex is t ing book f rom a publ isher  costs a l i t t le
r t torc.  I lu t  quant i ty  d iscounts are ahvavs avai lable.  Er ,en i f  i , ,ou
ht t l  r t  fcw more copies than you need.  books store easi l_v,  ind
rncv  don ' t  spo i l  o r  b reak .

I l rok t ruvers rep€at .  There is  one th ing abt tut  book buycrs
rh: r l  s l rnpl ) '  de l ight  book sel lcrs .  Book burers repeat l  Once a
; t r \ on  s tu r t s  b r r r , i ng  books  bv  ma i l .  i t ' s  l i k c  ca t i ng  po ta to  ch ips .
\  ( )u c l ln ' t  have just  one.

( 'an absorb h igher  adver t is ing costs.  Because of th is  rcpeat
! . tc l ( ) r  l tnd because of  thei r  lorv in i t ia l  cost ,  books can stand a
rr r ! ' i lc r  cost  of  adv 'er t is ing.  This is  ver ,v  important .  Adler t is ing
'  ( ) \ l \  \ccm to increase each day.  Some high-pr iced i tems ( to t t re
'c l lcr )  c : lnnot  absorb these increases.  They iv inu up vanishi r . rg
i r ,  r t t t  i l r c  n ru i l  o rdc r  murke tp lecc

.  5ptc ia l  mai l ing rate.  Posta l  rates a lso tncrc i lse too'  r t : q t t cn t l y .  Bu t ,  send ing  a  book  i s  s t i l l  t hc  b iggcs t  ba rga in  a t  t hc
;" r r t  r t t l ' icc .  Books ha*ve a snecia l  mai l inc ratc  thet  is  not: r l c t t t i cd  t o  anv  o the r  o roduc i .

_ Sclect ing a Ti t le  That  \ \ ' i l l  Sc l l

t ha t  w i l l se l l  i n  l a rge  enough  numbers  t o  make  a  decen t  p ro f i t  on
the  f i r s t  o f f e r i ng .  Aga in .  you  tu rn  t o  t he  ma i i  o rde r  ru le  o f
t humb  -  se l l  wha t  i s  se l l i ng l

Some vears ago Publ ishers Weekly,  the leading magazine
rn the book sel l ing industry ,  co ined the term "best  se l ler" .
Nl in imum sales for  a best  se l ler  are 750.000 hardcover or
2,000,000 paperback.  Complete l is t ings and subject  h ighl ights
ola l l  best  se l lers.  dat ing back to 1895,  can be found in80 Yeur.y
oJ' Be.st Sellers - 1895- 1975 by Alicc Pa-vne Hackett and James
Henry Burke.  This is  the most  complete and author i ta t ive book
) ' ou  can  f i nd  on  the  mos t  success fu l  t i t l es  pub l i shcd .  Thc
tbllowing l ist, reprinted from E0 Year.s oJ'Be.st Se1/ers. is a
combinat ion of  hardcove r  and paperback t i t les presented in
order  ot '  sa les thr t tugh reta i l  channels.

, r .L ' I  s  assume that  1, ,ou arc not  readv t r t  publ is i r  i rn  of ig i l t i r l
" ' rk .  \ t tw 1, 'ou har ,e to i in t t  one.  pretc iabl i .  r .oLr  \ r 'ur . r t  i r  b( ) r )k
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TITLE

Pocket Book of Baby and Child Care

Better Hornes and Garclens Cr,tok Book,

LYeb.tter'.s ,\'ew ll'orld Dictir.tnar,v of Ihe tltnericun

The Guines.s I\tok of- ll'ttrld Recrtrds

Be t t ) C rtt r' kt'r'.s Cort k h rtr., k

The Godlather
Tlte E,rorL i.tt

71t Ki l l  a , l totkinghird

Potket Atlu.s

Language

F Pel tort l ' luce

Eng I i.s h- S p u tr i.s h, S p u n i s h- E n g I i s h D i t t i t t tttt r.t

L o v e  S t , t r r

L/ulley tt/ tht' Dttll.s

Jav's

Jonu! l tut r  L i t ' i r tgstr tn Seugul l

Thc ./rt.r' ol Cttttkin,q
-f 

l t t' .Se tt.s t r t t tt.s ll 'r t rtt u tt

F Gr; t t t ,  wi th the Ll ' i t t t t

. \ ' t 'v t , l r t t t ' r i tut t  l l t tgt t  ( ' r t I I t ' .qe ' f / tesuuru;  i t t

T l rc Dcl l  ( r t t .s .svror t t l  Di t  t i t tnurv

F God' .s L i t t le  . ' lcre

F  t 9 8 1

Eterl thit t ,q l ' t t t t  . ' l lv ut ' .s Ll 'unteLl lo Kttotr dboLtt

Ser but Ll 'ere .4. lraid to . ' lsk

F ln Hi.s Step.s

TJte .4nteri tun I!eri tuce Ditt i t tnur) ol the EngIis/t  I  utrguttqt '1969

Lurou.sse Frenth-Etryltsh, I ingl ish-Frt 'nch [) i t t ionurv l96l

.l[.t t]toIoq.r'

F Tlrc Curpt't lru,qge r.s

F 
'flrc 

llugtp.r' IIttttkt'r

F . l t t in tu/  Fi t r r t t

Rir .qt ' t ' . r  h tckt '  | ' fhesuuru.s,

Tlte !ttt' Grcat Plunet Lurtlt
' [ -ht ,  

i \er  , , ln ter i tur t  L l  ah: ter  I lar t l . ' ,  Crt ! lLXt '  [ ) i t ' t i r t t t ' t r r

llox' !it Ll in !'-riertds uttd lnllLit'trct' I'cttplt'

F Lut ly  Chu! ler let ' .s  I t tver

-10 Du.v.s Io u .llrtrt' Prtwerlill l 'ttt'uhulur.Y'

( lnr iots o/  t l rc  GoLl .s. '

CutL lt ))

!. Tlrt Jtrr'.

Tjrc Great (iotsb.v'

l ' r n  O .K . .  l ' ou ' r e  O .K .

7-1rc Prophet

I0 I Futnt.tus Pot'ttrs
'lhe 

Cutther in the R.t'e

Creen Etg.; tttrtl Hurrt

One Fis l r .  fwrt  L ' i .vh.  Ret l  F i 'sh.  Blut '  F i . l t

Itop on Pup

I 'he Big Ki l l

Rich . \ l i tn,  Poor . \ lat t

Dr. .Seas.r'.r' .,1 .dC

Doctor'.s Quitk ll 'ei.ght Itt.s:; Diet

F,4 i r t r to r t
F E.rodus
J Tlrc ()ur itt tlre llut
F ,ll.t' Gun ls Quick
F One I"one!.r' iViglrr

AUTHOR,  PUBLISHER

Benjamin Spock, 1946
I  910

Norr is  and I {oss  ! l cWhi r te r .  1962

I  950
Vlar io  Puzo.  1969
Wi l l iam B ia t t r ' .  197  I

l J l rpcr  Lce .  1960

H a m m o n d .  l 9 l 7
Grace \ {e ta l ious .  1956

comp.  b !  Car los  Cast i l lo  and Ot to  F .  I lond .  l9 '1 lJ

Er ich  Sega l .  1970
- lacquc l inc  Susann,  1966

Petc r  Bench le l ' .  I97"1
Riohard  t lach .  1970
Irma S. Romhaucr and l lar ion Rombauer Bccker. l9l l

" J " . 1 9 6 9
!1:r rgaret VI i tche l l ,  I  9- l6

ed by  Kath lcen Ra l le r t l ' ,  1964

Ersk ine  C la ldwe l l .  l9 l l

Gcorgc  Orwc i l ,  19 .19

Dav id  Reuben.  1969

Char les  V lonroe Shc ldon,  l l i 97

h d i t h  H a m i l t o n
l l l r o l d  I L o b b i n s .  1 9 6  I

\ u r  i c r a  l l o l l a n d c r .  l 9 7 l
( icor.ge Orq'el l .  I9;16

l9 l . l
l l r l  l - indsey-  and C.C.  Car lson '  1970

[ - )e lc  Carncg ie ,  19 , ]7
I).  H. l-arvre Irce . l9- l . l
\ \ ' i 1 l ' r cd  J .  Funk  and Nr t rml t t l  [ . c r l s '  l9+ ]

Er ich  Von Dan ikcn ,  l9 l t )

J o s c p h  t { c l l c r .  l 9 6 l
\ l  i ckc l '  Sp i l lene ,  l9 '17

F.  Scot t  F i tzgera ld .  1925
' fhomas 

Har r is .  1969

K a h l i l  C i b r r n .  l 9 l 3

c o m p .  b ) ' R .  J .  C o o k ,  l 9 l 6

J .  D .  S a l i n g c r ,  1 9 5  I

Dr .  Seuss ,  1960
Dr .  Scuss ,  1960
Dr .  Scuss ,  l96 l
\ t i c k c y  S p i l l e n e .  1 9 5  I

l rw in  Shaw,  1970
Dr .  Scuss .  l96 l
l r r i n g  S t i l l r n a n  a n t l  S .  S .  B a k e  r .  1 9 6 7

. ' \ r thu f  H: r i l cy ,  1968
Lcon t . l r i s , l9 - i3
Dr .  Scuss ,  1957
Nl ickuy  Sp i l lane .  1950
Nl icke-u-  Sp i l lane ,  195 I
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TITI ,E

F Ki.ss ,\{e' Dtadl.r

F The LonE Ll'uit

Tlrc Diur,v tt/ u Young Girl

The Power of Positit'e Thinking

f I"ertgeante L'; .\[ine

? Fear oJ Flying

F L)o( tor Zhit'ugo

.\lodern Witrld Atlu.v

J The L{'onderfll ll'i:urd o/ O:

[Jlutk [,ike ,VIt'

| ,\'ever Prottti.sed l-ou u Rct.ye Garden

.ll tt tt tl t rt g <.t
'flrc 

Potkt't C'ortk &tok

[ j  . \e yer Lot 'e u Strunger

F ' f l te .4 t tven turar .s
F Tru,qit Grttund

F The Uglv Anterican
Pro/iles in Couru,qe

F Onte Is : \r t t  Enou,gh
J Churlotte'.; W'eb
F The Good Eurth

The Sensuous ,l[urt

F 
'lhe 

Lctt'e .llut'hine
Folk .\ledicine
[.et'.s Eut Right to Keep Fit

F Rctsemury'.s llah.t'
b Rcturn to Peyton Place

Pst'cho-C.t bernetbs
RC A t'' E,rer<' i.se Book
In Cold Blood
luture Slto<k

F Thunderbull
F 79 Park Ave.
L: Tlte Orher Side ol llidnighr

Tlte Bo.ston Cookins Sthool Cook Book
F I'he Il'inrhntp Llonturt
F Lp t l te l)ovtn Stuirtuse

..1 ,lIt,.;suge to Gurtiu
f  l l  / r . ' r r '  L o Y c  l / . 1 . \  U 0 n .

f  H d l t  L l l l

F J()urtu.t'tnun
I ! t' rt C o rn t,.s S rtottp.t

F Portrro.r".t Cttmplaint
Tltt' Greatt,st Stor.l. Ever 

'litltl

Kn/.r Sa,r' the Durnclest 
'fltings.l

F  ( :h r is t , t

f  I ( ) t 1 t l r L O  K O L I L I

b= Goltll'inger
F T-lte ftobe
F lr,.rt Hori:on

Gottd Ol' Snoop,t'
He l te r  Ske l te r

f  f  r t t n l  1 7 ( r L ' l r t  L l C r n t l t

F Lol i ta
lr;r ' r '  rr  i thout Fear
Betttr Ilontes and Gurden.s ,l[eat Cook Bortk
.1l l  This and Snttopv, Too

r  I  I IL,  UI I IL,T

tr  I  r0u!1le rn Jul t

A U T H O R ,  P U B I , I S H E R
M i c k e y  S p i l l a n e ,  1 9 5 2
lv l i ckey  Sp i l lane .  195 |
: \nne Frank ,  1952
N o r m a n  V i n c e n t  P e a l e ,  1 9 5 2
Mickey '  Sp i l lane ,  1959
Er ica  Jong.  1973
Bor is  Pas ternak .  1958
1922
L.  Frank  Baum,  1900
J o h n  H .  G r i f f i n ,  l 9 6  l
Joannc Grce  nberg .  196.1
K y l e  O n s t o t t ,  1 9 5 7
E l i z a b e t h  W o o d 1 .  l 9 4 l
Haro ld  Robb ins .  l9 '18
H a r o l d  R o b b i n s .  1 9 6 6
Ersk inc  Ca ldwc l l .  194J

\ \ ' i i i i am J .  Lederer  &  Eugcne L .  Burd ick .  1958
John F .  Kennedy.  1956
J a c q u e l i n e  S u s a n n .  1 9 7 3
E.  ts .  \ \ ' h i rc ,  1952
P e a r l  S .  B u c k .  l 9 3 l
" \ , t  ." .  197 I
. lacque l inc  Susann.  1969
D.  C.  . la rv is .  1958
, \de1 le  Dav is ,  I95 .1
I r a  I  e v i n ,  1 9 6 7
Grace Meta l ious .  1959
! laxrve i l  M la l tz ,  l96 l
l  961
' f ruman 

Capotc ,  1966
AI r  in  To f ' t ' l e r ,  l97 l
l a n  F l c m i n g ,  1 9 6 5
f l l r o l d  R o b b i n s .  1 9 5 5
S i d n e l  S h e l d o n .  l 9 7 l
F r n n i c  F a r m c r .  1 3 9 6
. \ n 1 l  S u t o n ,  l 9 5 E
[]cl Kaut man. |  9b-5
F, ibcr t  [ Jubbard .  I  l i 9 i i
i l a r o l d  R o b b i n s .  1 9 6 2
- lames , , \ .  N l i chener ,  1959
[ : rsk inc  Ca ldrve l l .  19 . ]5
Char lcs  N l .  Schu lz .  197 i
P h i l i p  R o t h .  1 9 6 9
Fu l ton  Ours le r ,  1949
Ar t  L ink le t tc r .  1957
Cathcr inc  l v la rsha l l .  1967
Ersk ine  Ca ld*e l l ,  l  9 - .11
I a n  F I e m i n g .  1 9 5 9
L- lo1  d  C.  Doug las .  l9 -12
J l m e s  H i l t o n .  l 9 - 1 5
Char lcs  i l l .  Schu lz r  197- l
V incent  Bug l ios i  rnd  Cur t  C ien t r l ' .  197- l
J a r n e s  J o n e s ,  l 9 5 l
V lad imi r  Nabokov .  l95 t l
Eus t lcc  Chesser ,  19 .19
I  959
Chl r l cs  l v l .  Schu lz ,  197- ' l
- Ihomas 

Tryon.  l97 l
Ersk inc  Ca ldrve l i ,  19 .10
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F Pot'ker Book oJ'Short Strtr ies ed. by* !1. E. Speare, l94l

Lange ns c he itl t'.s (]e rman- Eng l i.sh, Eng l i.;h- G ertnan D it t irt nary l960

TITLE
F Centenniul
F Butterfield 8

X av iera
F The Case of the Sulk,v Girl
F , \{ut iny on the Bount!

The Amerit 'an l lomun's Cook Book
F Duel in the Sun
F Georgiu &ty

Four Da.v.y
F The Ca.;e o.l- tlrc Luckl' [.e,q.r
F- The Arrungenrcnt

Sl hil
Gume.s People Pla.y

F On Her .V[aje.\t.r's Secret Service
J The Cut in the Hat Comes Back
F The Ra:or'.s Edge
F All Quiet on the Western Front
F A Stone for Dannv Fisher
F A House in the Uplands
F The Betsr.,
F f-ront Russiu uith lpve
F Couples
F You Onl,y Live Twit'e

An Anal)'sis of the Kinsel' RePort
F Doctor No
F The Group
F The Green Berets

lr's /br You. Snoop,v'
Itt's Face It, Charke Brown
fl/e Love You, Snoopv
Better l tontes und ( iarLlens Bahv R,tok

F T'he Chine.\e Room
F T'he Vi,rens
F The Ro.val Box
F The Dreum ,VerL'hant'
F The Case o.f'the Haunted Hu.sbanJ

Between Parent and Clhild
Captains und the Kings
A natont.y' oJ- a t\Iurder
'fhe 

Cu.se oJ the Curiou.s BriJe
Cosino Rr.tyute
The Conscience o-/' u Conservutit'e
Tropic oJ Cunter
G ro.s.st' t lI"e b s t e r D ic t io nu r t'
Hu! le.t",s Bib le f{andbook
The Storv LtJ the Bihle
The Red Budge of Courage
Tlrc Sumnrer of '1)

,ll ugn i fi t e n t () b ess itt rt
Tlp Curtlittul
[Jetter [{ontes und Gurtbn.s Furnilr ,llt'tiittl Guid,'
The I Hute to Cook lJo<tk

F Foret 'er . ' lntber
F The Cuse ol'ihe I"tlvet Clu+vs
F 7'h,' Surc Huncl oJ God
F Tirc Ca.te o./ tlrc Rrtlling Bones
F Tlrc Foutttuinlrcud

AUTHOR,  PUBLISHER
James A.  Michener ,  197; l

J o h n  O ' H a r a ,  l 9 l 5
Xav ie ra  Ho l lander .  1973
Er le  S tan ley  Gardner .  1933

Char les  Nordhof f  &  James Norman Ha l l ,  I9 l2

ed. b," '  Ruth l lerolzheimer, l9-19
Nivcn  Busch,  1944
Ersk ine  Ca ldwe l l .  l94 l
A m e r i c a n  H e r i t a g e  a n d  U . P . l . ,  1 9 6 4

Er ie  S tan ley  Gardner ,  I9J . l
E l ia  Kazan.  1967
FIora  R.  Schre iber .  l97 l
E r i c  B e r n e . 1 9 6 5
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Ian  F leming,  1963
Dr .  Seuss ,  1958
W.  Somerset  Maugham,  1944
Erich lVlaria Remarque, 1929
Haro ld  Robb ins ,  1952
Ersk ine  Ca ldwe l l ,  I946
Haro ld  Robb ins ,  l97 l
Ian  F leming.  1957
John Upd ike ,  1968
lan Fleming. 1964
ed.  by  Dona ld  P .  Geddes & En id  Cur r ie ,  1954

Ian  F leming,  1958
Mary McCarthy, I963
Rob in  Moore ,  I965
Char les  1v l .  Schu lz ,  I973
Charles M. Schulz, 1973
Charles M. Schulz, 1973
I 943
Viv ian  Conne l l ,  l%2
F-rank Yerby, 1947
Frarrces Parkinson Keyes. 195.1
Haro ld  Ro l - rb ins .  1949
Er le  S tan ley  Cardner ,  l94 l
l la im G.  G ino t t .  1965
Tay lo r  Ca ldwe l l .  1972
R o b e r t ' [ r a v e r ,  l 9 5 u
Er le  S tanhy  c ,  . r ln - r ,  19J .1
lan  F leming,  1953
Bar r l  Go ldwater ,  1960
Hcnry  ! l i l l e r .  196 I
I  956
t 9 2 l
Jcsse L1 .man Hur lbu t .  lq ( )4
Stcphcn Crane,  1896
Hcrman Raucher .  197 I
l - loyd  C.  Doug las ,  l9 l9
Hcnr l  ! lo r ton  Rob inson,  1950
196.1
Peg Bracken,  1960
Kl th leen Winsor .  19 .1 .1
Er le  S tan ley  Gardner .  l9J - l
Ersk ine  Ca ldrve l l .  19 .17
Elle Stanley' Cardner, I9-.19
Avn Rand. 19.1-.]
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HeY, Peanuts

F The Pirate

, 4 l I v e

I Live and I*t Die

f .ll oonraker

The Rise and Fall of the Third Reich

The Hidden Persuaders

F The ,lgonY and the EcstasY

F The Case of the Silent Partner

Fun t+'ith Peanuls

Good Grief, Charlie Brown

l: For Your E.ves OnlY

F 
'fhe Case of the CounterJbit EYe

F Re bet'ca

t: Tules ctf the South Pacific

The Total Woman

F The ,\aked and the Dead

F Tlrc ChaPman RePort

J The Little Prince

F- Never Leave Me
l'ery Funn)', Chorlie Brov,n

Let's Get Well

F The Spy Who Loved Me

See tlere, Private Hargrove

F The Case of the Caretaker's Cat
Please Don't Eat the Doisies

F fhe Best of Everl-thing
F The Case of the Substitute Face

The Service Cook Book
T'he Gulag Archipelago I

F The Case oJ- the Baited Hook
J The Little House on the Prairie

The Pocket Book of Verse
F Around the Llorld with Auntie Mame
F The Foxes oJ'Harrow
F 

'fhe 
Case of the Stuttering Bishop

Here Contes Charlie Bro*'n
l' 

'flte 
Frent'h [,ieutcnant's ll'ttmun

f  I  l te  S t tu rce

l: On the Beach
I: Braye Nev.' Ll'orlrl
F N()t t ls u Stranser
[:  !) iutrtontls ,1re f i tr t , t t ,r
I: 'l'1rc 

Otle.s.so Filt'
l: 

'l 
he Case ttf the Sleepwalker's Niet'e

Ler' .s Cook It  Righr
Contpurative l* orld ,1tla.s

F 7-he [nheritors
Better Homes and Gurdens Casserole Cook Book

F Battle Crl,
F Ol tlurnan Bondage
F Drunt
F w hee!.t
l: 'l'he 

Cuse oJ' the I{atl'-LVakened ll'iJe
Iletter flonres antl Gardens ,\'evt, GurLlen Bttok
f'rtr the Love o-f Peunuts

F Tite Cust' oJ'the Black-E.yed Blonde
Tlte ll''eight ll'atchers Progrunr Cookbook

F 'lhe 
Glorious Pool

AUTHOR,  PUBLISHER
Charles M. Schulz,  1973
Haro ld  Robb ins ,  1974
Piers  Pau l  Read,  1974
Ian  F leming,  1954
Ian  F leming,  1955
Wi l l iam L .  Sh i re r ,  1960
Vance Packard ,  1957
l rv ing  Stone,  l96 l
Erle Stanley Gardner, 1940
Char les  M.  Schu lz ,  I97 l
Char les  M.  Schu lz ,  I973
Ian  F leming,  1960
Er le  S tan ley  Gardner ,  1935
Daphne du  Maur ie r ,  1938
James Michener ,  1947
Marabe l  Morgan,  1973
Norman Mai le r ,  1948
Irving Wallace. 1960
Anto ine  de  Sa in t -Exupery .  1943
Haro ld  Robb ins ,  1954
Char les  M.  Schu lz ,  1973
Ade l le  Dav is ,  1954
lan Fleming, 1962
Mar ion  Hargrove,  1942
Er le  S tan ley  Gardner ,  1935
Jean Ker r ,  1957
Rona Jaffe, 1959
Er le  S tan ley  Gardner ,  1938
Ida  Ba i ley  A l len ,  1933
Alexander  So lzhen i tsyn ,  1974

Er le  S tan ley  Gardner ,  1940
Laura  Inga l l s  Wi lder ,  1953
ed.  M.  E .  Speare ,  1940
Pat r ick  Denn is ,  1958
Frank  Yerby ,  1946
Er le  S tan ley  Gardner .  l916
Char les  M.  Schu lz .  l97 l
. lohn  Fowles ,  1969
J l m c s  A .  \ l i c h e n c r ,  I 9 b 5
N e v i l  S h u t e .  1 9 5 7
, \ ldous  Hux le l ' ,  l9 - .12
Ntor ton  Thornpson,  195.1
Ian  F leming,  1956
Freder ick  Forsy ' the .  1972
Er lc  S tan lcy  Cardner ,  l9J6
Adc l lc  Dav is .  19 .17
l9 - t$
H a r o l d  R o b b i n s .  1 9 6 9
1 9 6  l
L c o n  U r i s .  l 9 5 l
W .  S o m e r s c t  N l a u g h a m .  l 9 l 5
K l l e  O n s t o t t ,  1 9 6 2
, \ r t h L r r  H a i l e ; " .  l 9 7 l
Er ic  S tan lcy '  Gardner ,  l9 -15
l9 -s  I
Cha l lcs  N l .  Schu lz .  l97 l
Er lc  S tan ie .v  Gardncr ,  l9 l - l

- l c l r r  N idc tch
I -horne Srn i th ,  191.1
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NO.  SOLD
2,900,000
2,900,000
2.884.368
2,883,400
2,8'77,500
2,872,000
2,867,523
2,866,7  r8
2,850,904
2.850,000
2,850,000
2,848.800
2,841 .7 65
2,820,1  l l
2 .8n ,394
2,8  17 ,000
2,8t6.662
2,8 r  2,500
2,8  r  r ,478
2,802,263
2,800,000
2,799. t  t0
2,798.400
2,786.223
2,783,401
2.178,988
2,760.000
2,750.7  t0
2,750,000
?  7 4 4  l l l
1  7 1 7  1 q 7

2,732.666
2 , 7 1 9 , 5 0 0
2 , 7  r 6 , 8  r 6
)  7 0 1  i Q 7

2.702,-r6l
2.700.000
2,696,100
2.687,7-1.1
2 ,6E0.597
2.671.0b5
2.661,91 ,-
2.664..r00
2.648.4 |  I
1.6.16.011
1.6-10.6 |  l
t .610 .000
: . 6 1 9 . 0 0 0
l .e '  l l .9 ls
l .6  r  1 .000
2,609.1_16
2,605.000
2.60r .6  r1
1.60.1.-'l-16
I .b0  i  . l ss
: .600.0(x)
I .53l i .75 7
2.575.00r)
t .5 71.9+5



TITLE AUTHOR. PUBLISHER

Atl Things Bright and Beautiful James Herriot, 1974

F Leave Her lo Heaven Ben Ames Wil l iams, 1944

F The Case of rhe Cror.tked Candle Erle Stanley Cardner, 1944

I- isten rrt  r l te LVarm Rod McKuen, 1967

B(tter l l ()nt( ' \  unt/ Ourlt 'n.s f-ondue utrd' l-uhlt ' t t t l t  Cttt tAirt ,{  l9i0

F The l lramble Bu.sh Charles Mergendahl, 1958

F Bridge O'-er the River Kwai Pierre Boulle, 1954

F The Case of the Borrowed Brunette Erle Stanley Gardner, 1946

The Elemenr.s oJ'Stt, le Wil l iam Strunk, Jr. & E.B. White. 1959

The Feminine :V-vstque Betty Friedan' 1963

How' to Prepare Your [nt 'ome Tux David Joseph, l94l

The New Compac'r Bible Dic'tionar.t' Thomas A. Bryant, 1967

St reants  in  the  Deser r  Mrs .  Char les  E .  Cowman.  1925

F The Tight LVhite Collar Grace Metal ious' 1960

Wehster's ,\ew St'hool and OJfice Dictictnar.v' i975

r R e p r i n t e d  f r o m  8 0  Y E A I T S  O F  B E S I -  S E t - L - E R S  r v i t h  p e r m i s s i o n  o f  t h e  R .  R .  B o w ' k e r  C o m p a n v ,

Amcr icas .  New York .  Nerv  York  10036.  Cop-v- r i sh t  e )  1977 by  Xcrox  Corpora t ion .

NO.  SOLD
2,044,314
2 , 0 1  1 , 2  t 0
2.029,248
2,025.000
2,022,529
2,007,000
2,007.000
2,006.808
2,000,000
2,000,000
2,000,000
2,000.000
2,000.000
2.000.000
2.000.000

l l 8 0  r \ r c n u c  o l  t h c

The purpose of  th is  l is t  is  not  to  show you volume of  sa les,
but  to  g ive you some idea of  what  the reading publ ic  lvants and
what  the reading publ ic  is  in terested in .  Books mir ror  the
people who buy them. They are a ret-lection of the buyer's
interests,  h is  act iv i t ies,  h is  hobbies.  From a sel l ing standpornt ,
you can safe ly  assume that  the people who buy books on
gardening are in terested in  improving thei r  gardens.  There Y'ou
have ident i f ied an in terest .  l f  the numbers are large enough,  you
may have a market  for  se l l ing a re lated product  by mai l .  Use the
sales volumes provided as a guide to re lat ive ly  compare one
interest  or  market  s ize wi th another .

T i t les sold by mai l  through book c lubs,  cont inui tv  ser ies or
indiv idual  t i t le  of fer ings are not  inc luded in the l is t  y 'ou just

read.  Exact  f igures for  mai l  order  sales are near ly  in ipossib le to
compi le on a per  t i t le  basis .  Horvever ,  us ing general
c lass i f icat ions.  we were able to narrorv dorvn sale s in to I  I  na jor
categor ies wi th these approximate sales f igures.

Nl iscel laneous ( inc luding book c lubs & cont inui t l '  ser ics
5.5.12,077

Nloney N{aking & Business i .511,305

Chi ldren 's  Books -1. -1" \0,022

Hobbies & craf ts  1,057,339

Hca l th  &  Exe rc i se  I 'E89 .735

Rcf 'erences I  '5 i5,675

how to prevent  a lmost  every human ai lment .  How to improve
almost  every par t  of  your  body.  This subject  deserves specia l
mention because of the ever-present dangers involved. State's
attorney generals and other officials keep a sharp eye on
promises of  cur ing a i lments and d iseases.  Promis ing a cure
leaves you automat ica l ly  suspect .  I t 's  l ike pract ic ing medic ine
wi thout  a l icense.  iVIost  of  these cures are noth ing but  quackery ' .
I f  a  doctor  who examines ) 'ou and carefu l ly  s tudies your
medical  h is tory cannot  promise a cure,  how can a book that  has
never even seen you' l

Prevent ion and heal th preservat ion techniques based on
sound heal th pr inc ip les are something e lse.  They do not
promise cures for  e.x is t ing a i lments.  Therefore,  book t i t les and
copy  shou ld  bo th  s l an t  t oward  p re ren t i ng  d i scasc  o r  p rese rv ing
heal th -  not  cur ing.

Now y 'ou are looking for  a t i t le  to  f i t  a  cer ta in subject '
where do ] . 'ou go ' l  To;- 'our  local  l ibrar l ' .  Here you look f t l r
Books in  Pr in l  (R.R.  Borvker  Co.) .  This ' l - r 'o lume set  l is ts  a l l

avai lable books.  nerv and o ld.  Hardbounds,  paperbacks.  t redc
books.  ter tbooks.  adul t  books and juveni lcs are a l l  l is ted ivr th
t i t le ,  author  and publ ishcr .  A separatc l is t ing inc ludes ovcr
9,000 act ive publ ishc i  s  

"v i th  
ihc i r  addr  e sses and phonc

numbers.  I f  you f ind a t i t le  that  in tercsts 1ou,  g i l 'e  the publ isher
a  ca l l .  He  r v i l l  p robab l y ' be  happy  to  answcr  an l  ques t i ons  t ha t
per ta in to increasing h is  book sales.

Ano the r  sou rce  o l  ava i l ab le  books  i s  t h rough  i nd i r  i du l l
publ isher 's  cata logs or  l is ts .  Thcse inc lude brand new t i t les and
some pre-publ icat ion t i t les.  Get t ing a br)ok th l t  is  hot  of f  the
press is  a ver-v important  considcrat ion.  \ \ 'hcn 1 'ou publ ish your
oi l 'n  book,  ) 'ou don' t  heve to worrv so much about  t ts
d i s t r i bu t i on .  You  can  con t ro l  i t .  B t l t  when  I  ou  se lec t  l n  ex l s t t l l g
t i t lc ,  vou 've got  to  be surc of  rvhat  yoLt  gct .

. {  book t l ia t  is  a l rcadl '  ara i lab lc  i r t  bookstorcs r t l rd  t rook
c lubs  i s  no t  a  good  p rospec t .  Once  i t  i s  kno*n  th r l t  l I  t l t l t -  l i
ces i ly  avai lable,  vou me-o"  f ind peoplc bcet ing n pat l t  to  thc! r
t uvo r i t c  books to res  -  t h l nks  t o  )  ou r  ad t  e r t i s i ng  do l l l r r .  Bv  l l l
mcans.  don' t  spcnd ! 'our  monc! '  to  crcatc ) 'o t l r  compct l t lon.

Sc l t -  [mprovemen t

Scx

Courses & FIome Studr

Rel ig ion
'l 'a.xcs

fhe human inst inct  to  preserve and improve oncsci t  ls  ls
o ld  es  t ime .  l t  i s  ob r i ous i y  ev idcn t  i n  t he  t ; " pes  o f  books  so ld .
"Horv- t t r "  t i t les cn c l i i ld  care,  cooking.  d ic t ing,  c . tc t -c tse and
bui ld ing sel l - image are just  a ierv ot ' thc r t rorc pt rpul l r  subjccts.

On. '  o f  the b iegest  se l l ing book subjects in  both rete i l  and
mai l  order  is  heel th.  There is  a pro i i t l tb ie mai l  ordc i  sc i lc ' r  on

r  .055.000
;136,9-ll

468.9.12

I  I . 5 0 5

r8-r.000
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Making a Walking Horse Run-
Old Ti t le Reprints

Ai l  publ ishers seem to have "s leepers"on thei r  hands.  A

,nccia l  inact ive l is t .wi th a l l  these t i t les is  f requent ly  yours for  the

.,it ing Some of these books have never been promoted with

Jr , , r r .  Others are basical ly  good books,  wi th dul l  t i t les.

) ,1a-rwel l  Sackheim, co- founder of  the Book-of- the-

\ t r rnth Club,  has spent  much of  h is  l i fe  s tudying successfu l

h,rpk tit les. in his autobiographv , i l Iy First Sixty Years in

Itlv'ertising, he summarizes, "The tit le of a book should be

1, ,9d e nough to be used as the headl ine of  an adver t isement . "

Sales f igures have shown that  a s imple change in t i t le  can

rrrrrkc thc diff 'erence between failure and success. One of many

u:rscs in point is a book originally entit led Outline of History. It
rp i t l  ao average of  25,000 copies per  year .  The book was
re printed under the tit le, How to Get Cultured. Sales figures
\r ) i r rcd to 300.000 copies per  year .

You' l l  not ice the d iscussion thus far  has centered on sel l ing
non-t lc t ion t i t les.  Yet  there can be no doubt  that  f ic t ion does
scl l  in  mai l  order- in  very b ig numbers.

The Amer ican publ ic  is  a lways looking for  an escape valve.
In pr in t ,  the escape is  the novel .  In  v isual  form, the mot ion
picture.  Author  and inst ructor  Marshal l  Mcluhan saw th is
connect ion when he said " .  .  .  the content  of  the movie is  the
novel . "  The movie and the novel  have never  walked so t ight l l '
hand in hand as they do today.  Most  any novel  that  is  made
into a successfu l  mot ion p ic ture is  a guaranteed best  se l ler .

In  mai l  order  the greatest  sa les of  nove ls  or  f ic t ion t i t les are
through book c lubs.  This requi res a much d i f ferent  se l l ing
tcchnique f rom the non-f ic t ion or  how-to t i t le .  Non-f ic t ion sel ls
verv wel l  in  s ingle of fer ings just  one t i t le  of fered a lone.
Fic t ion does not .  Such t i t les must  be inc luded in a mul t ip le
ot ' fcr ing,  l ike vour  book c lub cata log.  Here members can p ick
and choose f rom many select ions.  Unless you c i ln  af ford to
curr ! 'a  large number of  t i t les at  once,  the cost  of  prof i tab ly
sc l l ing t lc t ion is  prohib i t ive to the mai l  ordcr  beginncr .

How Trade Organizat ions
Can Help Yotr r  Business

L)nce you' ! 'e  decrded on a cer ta ln product  t ine,  you' l l  rvant
.o (ecp in formeC on a l l  n :w Ccvelopments in  that  industr l , .  This
Is  where a nat ional  or  in ternat ional  t rade organizat ion c ln be a
big help to you.

Most  t rade organizat ions regular l l ,  publ ish pamphlets,
1 'carbooks,  ar t ic les or  newslet ters.  Among other  th ings,  these
pt tb l icat ions keep members in formed on seminars,  specia l
t ra in ing courses.  market ing stat is t ics,  coopcrat ivc advcr t is ing.
cxh ib i t s  and  t rade  shows .

A t rade show is  a good p lace to mcet  other  pcoplc in  vour
business and to f ind ner .v  products in  1 'our  l ine.  Somc oi ' thcsc
prr)duc15 may be in a p i lo t  s tage -  not  !e t  in t roduced on thc
market .  but  potent ia l l l r  very prof i table sel lers.  , {nd rvho kno' ,vs ' l
You could go to a t rade show looking for  a cer te in pr t tduct  to
sc l l .  Someone e lse at  the shorv,  wi th the eract  product  ) , ( )u ' rc
looking for .  could be searching for  somonc to sel l  i t .

l -o  t lnd a t rade organizat ion that  scr l 'c -s  vour  product .
again vou wi l l  need to check your  local  l ibrar l ' .  Ask for  Wor ld
Guide to Trade Associat ions (R.R.  Bowker Co.) ,  Di rc 'c tory 'of

Nat ional  Trade and Proiessional  Associat ions of  the U.S.  and
Canada and Labor Unions (Columbia Books,  Inc.  Publ ishers)
or  Encyclopedia of  Associat ions,  Vol .  l ,  Nat ional
Organizat ions of  the U.S.

Here is  just  a smal l  sample of  some of  the many
organizat ions that  could possib ly  help y 'ou:

Nat ional  Outerwear & Sportsw'ear  Assn.
One Penn Plaza
New York ,  New York  10001

Nat ional  Assn.  of  Hosiery Manufacturers
516  Char lo t t e town  Ma l l
Charlotte, North Carolina 28204

Nat ional  Handbag Assn.
350  F i f t h  Ave . ,  Su i t e  510
New York,  New York 1000 I

Fashion Accessor ies Assn.
2 5 1  W . 3 8 r h  S t .
New York ,  New York  100  l 8

Natronal  Housewares lv lanufacturers Assn.
I130 Nlerchandise Mart
Chicago,  I l l ino is  6065,1

American Seed Trade Assn.
1 0 3 0  l 5 t h  s r .  N . w .
Washington,  D.C.  20005

Automot i l 'e  Par ts  & Accessor ies Assn.
1730  K  S r .  N .W.
Washington,  D.C.  20006

Cosmet ic .  Toi le t ry '  & Fragrance Assn.
l l 3 3  l 5 t h  S t .  N . W .
Washington,  D.C.  20005

Heal th Industr ies Inst i tu te
Box 2 '1200,  Southwest  Stat ion
Washington,  D.C.  2002.1

Calor ie Contro l  Counci l
c ,  o  Robe r t  H .  Ke l l en  Co .
6.1 Per imeter  Center  E. .  Ste.  790
A t l an ta ,  Geo rg ia ,10346

F- lor ida Gi i i  Fru i t  Shippers , \ssn.
6 2 1  N .  K i r k m a n  R d .
Or lando,  F lor ida 32808

Amer ican Meat  Inst i tu te
P .O .  Box  1556
Washington,  D.C.  20007

Nat ior . ra l  Cheese Inst i tu tc
l l 0  N .  F r a n k l i n  S t .
Chicago,  I l l ino is  60606

Na t i ona l  r \ ssn .  o f  Rcco rd ing  N lc r . chend i sc rs
1060 Kings Highrval '  r ' . .
Cherry Hi l l ,  Nerv Jersel  080-3{

Spo r t i ng  Coods  l v l anu tuc tu rc rs , . \ ssn .
705 Merchandise Nlar t
Chicago,  I l l ino is  6065-1

Rec rea t i on  Veh i c l e  I ndus tn  Assn .
P .O .  Box  204
Chan t i l l y .  V i rg in ia  21021
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Assoc ia t i on  f o r  S tamp  Exh ib r t i ons
The  Co l l ec to rs  C lub
22  Eas t  35 th  S t .
New York .  New York  10016

Internat ional  Fest iva is  Assn.
I  5  Sou th  5 th  S t .
M inneapo l i s ,  M inneso ta  55402

\a t i ona l  C i f t  &  r \ r t  Assn . ,  I nc .
220  F i i t h  Ave .
New York .  New York  10001

Nat ional  l - rade Sho, ,v  Exhib i tors , ' \ssn.
I  I  I  East  Wacker Dr.
Ch i cago .  i l l i no i s  60601

; \mer ican Booksei lers Assn. .  Inc.
800 Second .Ave.
\ew  Yo rk ,  New York  100  l 7

Nat ional  Home Fashions League,  Inc.
2005 Dallas Trade lvlart
Dal las.  

. fexas 
75207

Gif t  and Decorat ive Accessor ies Assn.  o l '  Amer ica
372  Pa rk  A re .  S .
New York .  New York  100  l 0

Amer ican Craf ' ts  Counci l
44  W.  53 rd  S t .
New York .  New York  100  l 9

Intcrnat ional  Union of  Dol ls .  
' l 'o ; -s ,  

Plavth ings.
Nove l t i es  and  A l l i ed  P roduc ts  o f  t he  U .S .  &

Canada
132  W.  43 rd  S t .
New York ,  New York  10016

Hobby Industry  i \ssn.  of  Amer ica,  Inc.
200 Fi f th  Ave.
Nerv  Yo rk .  New York  100  l 0

P . C . A . ' s  P r o d u c t s

As I  rncn t ioned be l i r rc ,  a  b t ts incss  ca l lno t  succeed on  Jus t
onc-shot  purchases .  You ' le  go t  to  nur tL l ro  thc  peop lc  rv i ro

rcspond to  ! 'our  in i t ia l  ad  and encc l t t rage thcm to  b t - t1 ' '  t rom tou

aga in .  
' fhen  

vou 've  go t  cus tomers .  . \nd  pro i i t s  a re  gcnera tcd .

For  P . ' , ' . , , ' , .  t l ' i s  a l l  s ta r icd  vv i i l r  t l - ' c  incept ron  t l t  thc

Ast ro lo -qv  T 'oda- ' -  spacc  ad .  A t  tha t  t imc as t r t l l t l g \ '  \ \ ' l IS  an

tundcve lopcd marke t .  I  wasn ' t  sure  rvhat  pc t lp lc  werc  lo t l k tng

f i r r .  So  the  f  i r s t  o t ' f c r  rvas  a  s i rnp l i t ' i cd  S1.00  horosc t lpc .  l t

workcd .  l -ha t  to ld  me therc  de f in i te ly ' \ \ l i s  l I  s t ro l lg  ma lk t - t  io r

es t ro l ( )g \ ' .  Wi t l t  these re tu rns  I  cou ld  ha lc  takcn  t l t c  t t l , rnc t  l tnd

s l i d .  " O . K .  t h a t  d o e s  i t  t ' o r  a s t r o l o g l ' . "  B t r t  i n s t c a d  I  l c a n t c d  a

r c r v  i n i p o r t a r t t  l c s s r t n  o n e  t h a t  I  a m  h a p p l  t o  l t a v c  l c e r n c d .  I t

i s  s in rp lv  tha t  oncc  \ ' ( )u ' \ ' e  iden t i t i cd  a  rn r t rkc t .  d ( )n ' t  s top  l l i t c r

t h c  t ' i r s t  s e l e .  C o n t i n u e  t o  d c v e l o D  n l o r c  n r o d t t c t s  r i ' i t h i n  t h a t

s l r r l c  markc t .

in  ml  casc ,  t l t c  nex t  s tcp  a i ' t c r  thc  S l .0 ( )  horoscopc  \ , \ ' l I s  l l l l

a s t i r ) l ( ) g v  c l u b .  T h i s  u a s  a  d i r e c t  m a i l  p f r ) r t l o t i o n .  m a i l c d  t o  t h c

p c o p l e  r v i t o  p u r c h a s c d  t h c  S J . 0 0  h o r o s c ( ) p c .  l t  r r , r i ' k c . l  .  t , r , r .

, . \nd  so  d id  the  Ie t te r  in t rod t tc ing  a  rnore  dc t l i l c t l  l to t 'oscopc  io r

s9  95 .
Bl  no rv  I  no t i ccd  one  th ing  f rom l c t l c r s  u r i t t cn  b1  mv

c r r s tomcrs .  l i ' oL rnd  tha t  peop l c  l ookcd  t ( )  l t s t l ' o l ogv  t o  t i r r d

cer ta in answers.  One of  the th ings they a l l  wanted to know

about  was love and money.  This observat ion led to thg
development  of  the love and money horoscope.  another
w tnne  r .

Up to th is  point  a l l  products af ter  the 53.00 horoscope sold
onlv in  the d i rect  mai l  medium. 

' fhey 
fa i lcd in  space'  But  the

nex t  ho roscope  to  come  ou t  o f  ou r  compan !  r vas  d i f f c ren t .  Th i s
one -  the L i fe- l -uck horoscope - - -worked rvel i  in  both d i rect
mai l  and space.  Ha, . ' ing another  brg success ln  space was a real
break.  I t  gave rne more people ' ,vho were in tere sted in  ast ro logv
Thus.  more people who u 'ould be in tercsted in  thc other
ho  rosco  pes .

Af ter  Luck came anothcr  innovat ion.  a horoscope cal led
Mega.  What  was d i f ferent  about  NIega rvas the fact  that  i t  isa
cont inui t -v-  horoscope.  t jp  unt i l  no\ \ '  a l l  o ther  horoscopes were
just  an analy 's is  rv i th  a general  forecast .  Nlega featured a
deta i led dai ly  forecast .  f  he da1-bv-dav f .orecast  covers 6
months.  The customers then must  reorder  for  thc next  6
mon ths .  and  so  on .

Right  about  the t ime the Love & \ lonel  horoscope 'nv35

born.  the boctk Folk Medi t ine by Dr.  D.  C.  Jarr" is  was cai led to
my  a t t en t i on .  S ince  i t s  pub l i ca t i on  i n  l 95E  th i s  bo t l k  had  be  en  a
s leepe r .  The  hea l t h  p r i nc ip les  ou t l i ned  werc  good .  The l ' had
appea l .  Books  o f  t h i s  t ype  have  so ld  bc fb re .  So .  l t hough t .  t hey
should sel l  again.  I  garc i t  a  t rv  in  u spacc 'ad ent i t led l t l r - r '

People in L'erntortl ure Healthier, Les"; Overx'ei.qht, Sta.t' Young
Lon,qer, Lit 'e Lon,qer Than People ttf i ln"t 'Other State in the
[- /n ic . tn.  I t  u 'orked.  We sold orer  200,000 copies.  Today the tota l
sa lcs for  Rt lk  , l led ic i rzr ' .  inc luding hardcoler  and paperback
sa les .  a re  ovc r  4 . . 1  m i l l i on  cop ies .

1 'v ing in  the rnessage wi th the basic  ht r rn l rn desi re tc l  be
hcal thf  and at t ract ive seemed to be one of  the key factors in
Folk ,Nlet l ic ine ' . r  success.  I  used th is  samc approl ich in  rvr i t ing a
space ad f t t r  a  computer ized d ic t  p lan.  l t  wl ts  r t ls t l  l t  winncr '

r \ l l  the promot ions uscd in thcse successl .u l  cr ln tpr t igns r rc-
inc ludcd in thc fo l lorv ing chaptcr  on mcssl lgc l l t tvr  t t t  L l ' r i te  u
.9u,r'r ' . i . i / ir l  . l loi l Order Prorttttt i tttt.
B.  Mcssage

Horv to Wri te Prornot ions .0 Old \ l ls ters

" A tttp.r 'writer i.s t ltt '  he.st rt. l '  x ri l trs, he i.; t lrc v'ttrsl tt l
nr i le r .v ,  / te  i s  u  p ru t ' t i< t l l  bu . : ine .s .s t t tu t t ,  l t t ' i . s , t  t r ; r !1 ' ( rd t t t { t t td l

ortist, lte i.s u beurer ol'berre.l'its, lte i.s tltr' up().\tl( ttl ,qrt'etl. he i.s

an in.;pired traf tstrrart,  / tc ' .s u.f  ntstruted lrack."

H u n I e.r ' ,Y t t  r  i  ns ( p o r t  t  t  l . r '  i  n g C / t  a r I  t 's L) i  c k t '  t  t .s )

T 'hcrc  i s  adver t i s ing .  And thcn  t l te rc  i s  d i rcc t  rcsponsc
l d " e r t i s i r . r g .  T h e  d i t ' t e r c n c c  i s  n i g h t  a n d  t l l i r ' . . \ n t c r t c a n
bus inesscs .  in  ucnere l ,  spend b i l l i ons  c t t 'd t r l le rs  c r lch  vc i l r  t r )  p t l t

the i r  narnes  be f  o re  the  pub l ic .  t s t r i ld  en  i t t r l t sc .  Crce tc  good r r  i l l

f h i s  i s  a d r e r t i s i n g .

N l a k c  a  s p e c i f i c  o f l c r  t i r a t  c a l l s  t o r  i m n r c t i i r r t e  r r c t i t r n .  T h i s

is  d i rcc t  rcsp( )nse  3d l ' c r t i s ing ,  rn ( )s t  co tn i .non l !  t l sc 'd  in  thc  r r t r t t l

o r d c r  r n d u s t r r ' .
' fhe  

rnos t  un ique c le rncu t  r t l ' t l i r cc t  rcsnot tse  or  t t i l t t l  o l 'd * t '
l udr . .c r t i s ing  is  i t s  bLr i l t - in  mcusur in .q  s t i ck .  \ ' \ )L I  i l sk  t ' r ) r  x

r c s p o n s e  -  s c n d  c o u p ( ) 1 1 .  $ ' r i t c  t o i ' b r o c i t L t r c .  \ \ ' h i I t c V c f

l m r n c d i l t t c i r ' \ ' o r l r  c o s t  l t n c l  r c s u l t  l r c  l I p J r i r f . r t t .  
- l ' h c  

l r d  t s

n r o i i t a b l c  o r  i t  i s n ' t .  c l c a r l r  o n  t h .  [ r c c  o l ' i t s  r c t , . t r n s .

-() l-



I t  is  much l ikc going f ish ing each t ime a copl ,w,r i ter  u, r i tes

,1p x i .  Throrv out  thc bai t .  I f  the f ish b i te.  good.  Enough to feed
vc ru  l b r  a  wh r l e .  cxce l l en t .  I i t hey 'don ' t  b i t c ,  you  go  hung ry .  Th i s

i s  a  b ru ta l  and 'o r  exh i l a ra t i ng  f ac t  t ha t  e !e r \  cop )wr i t e r  mus t

- Ihe only purpose of  mai l  order  copy is  to  make salcs or  get
sor f le  tvPe of  response .  This  has noth ing to do wi th l i te  rature or
d l rcr ta inment .  I t  has everyth ing to do r , r i th  ps1 'chology.  In
* r i t i ng  copy ,  onc  see  ks  t o  i n f l uence  the  human  m ind  and
iruman nature.  J 'here is  no more d i f f icu l t  problem on ear th.

) 'ou are t rvrnq to sc l l .  People,  brv nature.  don' t  rvant  to  be
r t r ld  anyth ing.  Thcy '  w 'ant  to  rat ional lv  decide that  they need
,p rnc th ing .  So  the  ques t i on  i s ,  "Wha t  mo t i ve  r v i l l  make  peop le
dcc idc  t ha t  t he l  need  l r ou r  p roduc t  more  than  the  money  i n
rhc i r  Pockets ' . " '

I t  sounds  f  a i r l , v  s imp le .  Bu t  i t ' s  n t t t . - f r y ' asyou  w i l l .  t he re  i s
1()  ( )ne r ight  way to wr i te  an ad that  wi l l  a l lva l 's  rvork.  Alex
Oshrt rn.  formcr head of '  Bat ten,  Bar ton.  Durst inc and Osborn
. \dr ,er t is ing.  onc of  the wor ld 's  largest  ad agencies.  summarized
i t  hcst  wl ten he said,  "Any at tempt to la_v down hard-and- lbst
n l c thods  wou ld  be  no th ing  bu t  t e rm ino logv  masque rad ing  as
t cchno los l  .  I l u t , "  he  adds .  " t he  gen ius  i s  w rong  i f  he  ho lds  t ha t
rhc rc  can  be  no  p r i nc ip les ,  o r  gu idcs  t o  p rocedu re . . . "  The
pr inc ip les spoken of 'are the bui ld ing b locks of  a l l  successt ' r - r l
lds.  

- l  
hcy are wel l  est i ib l ished and ge neral lv  employed by those

r . r 'ho know and depend on d i rect  returns.

Or ig ins of  a l l  thcse guidel ines go back to scveral  o ld
nrastcrs in  the mai l  order  f ie ld.  Men who p ioncered concepts
r rnd  t cchn iques  tha t  made  ma i l  o rdc r  t he  mu l t i - r n i l l i on  do l l a r
industr ' ,  that  i t  is  today.  

' fhe 
l 'o l lowing h ighl ights are in te nded

to g i re 1 'ou in  a nutshel l  the secrets o1 ' thei r  business success.
Victor  Schrvab

I t  is  ge neral l l .bc l ieved that  as much as 8Ogi  of  thc wcight  ot '
r r n  ad  i s  i n  t he  head l i nc .  F rom th i s  b r i e f  i n t roduc t i t t n .  t he  reade r
dcc idcs  whc thc r  t o  con t i nue  r v i t h  t hc  copy .

N la i i  o rdc r  edve r t i sc rs  ha le  f ound  tha t  a  me  r c  changc  o f
l rcr rd l inc.  r i i thout  changing a lvord ot 'bod,"  cop1, , .  has incrcascd
si r l { rs  as much as l0  t in tes.  Wr i te one th i r t  appeals to vour
tcudcrs '  se l l - in terest  o l ' l 'er ing h im a benel i t  hc wants and
\ot t  c i ln  bc a lmost  cer ta in he w' i l l  want  t ( )  knol r 'n tore.

\ \ 'hen an advcr t is ing pro iess ional  wtnts to learn how to
\ ! 'n tL ' i l  good headl inc.  he turns to onc author i t l , .  f {c  is  Vic t t t r
Sch r rab .  l n  t h ree  1 ,ea rs  Schwab ' s  l an tous  n ta i i  o rdc r  ad ,  How
I r r  \ \ ' i n  F r i cnds  and  l n l l uencc  Pcop le .  so ld  ovc r  a  n t i l l i on
c ( )p i cs  o f  t hc  Da le  Ca rncg i c .  book  u i t h  t hc  sumc  t i t l e .  Ove r  t ' i v c
I t r i l l i , ' n  e r r p i c s  h l r r c  h c c n  s , , l d  t o  d a r c .

In lris orvn book. f/r,,x, To Ly' 'r ite .,1 Gttotl ., l t lvertisentL,ttt.
) ch t vub  i nc ludes  a  l i s t  o t ' r ' , ' ha t  he  cons idc rs  t o  bc  100  go t td
l t c r rd l i ncs .  Hc rc  t hc l  i r r c :

l .  fhc Secret  of  i l lak ing People L ike You

1 , . \  L i t t le  Mistake That  Cost  a Farmcr S--1.000 a ycar

-1.  . \ , i r icc t t t  Wives Whose Husbands Don' t  Savc Nloncr ,  - -
I l r  r r  \ \  i tc

{ .  
. I hc  

Ch i l d  Who  \ ! ' on  rhe  l { ea r r s  o l ' i \ l l

5 .  Are You Ever Tongue-Tied at  a Part l " l

6 .  How a Nerv Discovery l lade a Pla in Gir l  Beaut i fu l

7 .  How to  W in  F r i ends  and  In f l uence  Peop ie

i i .  
' fhe 

Last  2 Hours , , \ re the Lt tngest  - -  and Those. . \ re thc 2
Hours  You  Save

9.  Who Else Wants a Screcn Star  F igure ' l

10 .  Do  You  \ l ake  These  M is takes  i n  Eng l i sh

I  I .  Why  Some Foods  "Exp lode "  i n  You r  S tomach

12 .  Hands  l - ha t  Look  Lovc l i c r  i n  2 ,1  Hou rs  . - . o r  You r  \ l r t nev
Back

l J .  You  Can  Laugh  a t  V loney  W 'o r r i cs  - -  i l  You  Fo l l o r v  Th i s
S imn lc  P lan

1,1 Whv Some People ,A, lmost  Alwar,s  NIake \ lonel  in  the
S tock  Marke t

When Doctors "Fee I  Rot ten"  This is  What  l -her , '  Do

I t  Seerns lncredib le That  You Can Otf 'cr  Ihesc Signed
Orig inal  Etchings For  Only,  $5 Eachl

17 .  F i ve  Fami l i a r  Sk in  T ' roub les  -  Wh ich  Do  You  \ \ ' an t  t o
Overcome'?

18 .  Wh ich  o f  
- f hese  

52 .50  to  55  Bes t  Se l l c r s  Do  You  Wan t
For Only"  Sl  Each?

19 .  Who  Evc r  Hea rd  o f  a  Won ian  l - os ing  We igh t  and
Enjov ing 3 Del ic ious Mcals at  the Same I ' imc' l

20.  How l  Improved IVIv lV lemor l  in  Onc Erening

21 .  D i scove r  t he  Fo r tune  Tha t  L ies  H idden  i n  You r  Sa la r l .

12.  Doctors Provc 2 Out  of  3 Wor.nen Can Har.c  \ l t t rc
Beau t i f u l  Sk in  i n  1 .1  Da rs

l - l .Hor l '  I  Nlade u For tune \ \ ' i th  a "Fool  ldc-a"

2J.  Horv Ot ' ten Do You Hear Yoursc l f  Sayin-g:  " \o ,  I  Huvcn' t
Read I t ;  I ' r ,c  Been Nleuning Tol"

15.  Thousands Have This Pr ice lcss Gi l i  Bur  Nocr
Discover  I t  I

Whose Faul t  \ \ 'hcn Chi ldren DisoLrev ' . )

Horv a "Fool  Stunt"  Ntede l fc  a Star  Sulcsman

Have YOU These Sl ,mptoms of  \crvc Erhaust i t rn ' . )

Guarantecd to Go Thru lcc.  Nlud.  or  Snow --  or  \ \ 'c  I )ur
the Tow' l

Hare YOU a "Worrr , "  Stock '?

How 'a  Nc* '  K ind  o f  C lav  Improvcd  \ l v  Comp lcx ion  i n  J0
VI  inutes

l6 l  NEW \ l 'a l ,s  to  a lv lan 's  Heal t  -  ln  l -h is  Frrsc inut ing
Book  to r  Cooks

l 5

l 6
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3i .  Prof i ts  That  L ie Hidden in Your Farm

3.1.  Is  the Lr ie of  a Chi ld  Worth $ l  to  You?

35.  Ever-vwhere Women are Raving About  This Amazing
New Shi impool

36.  Do YOU Do Any of  These Ten Embarrassing Things ' l

37.  Six  Types of  Investors -  Which Group are YOU in ' l

38 .  Ho rv  t o  Take  Ou t  S ta ins . . .Use  (P roduc t  Name)  and
Fol low T 'hese Easy '  Di rect ions

39 .  l odav . . . r \ dd  S10 ,000  to  You r  Es ta te  -  Fo r  t he  P r i ce  o f
a New Hat

40.  Does YOUR Chi ld Ever  Embarrass You' l

41 .  l s  You r  Home P ic tu re -Poo r ' l

42.  How to Give Your Chi ldren Extra l ron -  These 3
Del ic ious Ways

43.  To People Who Want to Wri te -  But  Can' t  Get  Star ted

4-1.  This Almost- lv lagical  Lamp Lights Highway Turns
Before You Make Them

45. The Cr imes We Commit  Against  Our Stomachs

.16.  The Man With the "Grasshopper NI ind"

, t r7.  They Laughed When I  Sat  Down at  the Piano -  But
When I  Star ted to Play!

48.  
' fhrorv 

Away Your Oars l

49.  FIow to do Wonders With a L i t t le  Landl

50.  Who Else Wants l - ighter  Cake - -  In  F{a l f  the l \ l i r ing

5 1 .

5 2 .

5 1 .

54

5 5 .

56 .

5 1 .

5 E .

Time'l

L i t t le  t -caks That  Keep Men Poor

Pierced b-v 30 I  Nai is  Reta ins Ful l  A i r  Pressurc

No iVlore Back-Breaking Garden Chorcs fbr  N{E }ct

Ours  i s  Now the  Showp lace  o f  t he  Ne ighbo rhood l

r ) i t e r i  .  B r i desma id .  Neve r  a  B t i de

Horv  N !uch  i s "Worke rTens ion "  Cos t i ng  You r  Company" l

To Nlcn Who Want to Qui t  Work Somedav

Horv  t o  P lan  You r  House  to  Su i t  You rsc l f .

BUY NO DESK. . . LJn t i l  You ' r ' c  Seen  Th i s  Scnsa t i on  o t '

t he  Bus iness  Show

Cal l  Back Those Great  Nl< lments at  thc Opera

" l  Lost  lv ly  f lu lges. . .And Sared i \ lonc1 1-ot ' r "

\ \ 'h1 (Brand Name) Bulb.s Cive i \ lorc l - ight  This Ycar

61.  Ri_qht  and \ \ ' rong Farming Nlcthods - - -  and L. i t t lc
Pointers That  \ \ ' i l l  Incrcasc Your Prof i ts

63.  New Cake- lmprover  Gets You Compl iments Galore l  i

64 .  IMAGINE l v lE . . .Ho ld ing  an  Aud ience  Spe l i bound  fo r30

Minu tes l

65 .  Th i s  i s  Mar ie  An to ine t te  -  R id ing  to  He r  Dea th

66.  Did You Ever See A "  fe  legram" From Your Heart?

67 .  Now Any  Au to  Repa i r  Job  Can  b :  " , ) uck  Soup"  Fo r  Yqu

68.  New Shampoo Leaves Your Hair  Smoother  -  Easter  to
lvlanage

69 .  l t ' s  a  Shame io r  YOU No t  t o  Make  Good  Money ' -  When

These Men Do I t  So Easr lY

70.  You NEVER Saw Such Let ters as Harrv and I  Got  About

our  Pears

71 .  THOUSANDS NOW PLAY Who  Neve rThou -qh t  The r

Could

12.  Great  New Discovery Ki l ls  Ki tchen Odors Quick!  -

Makes Indoor Ai r  "Countr - ' - -Fresh"

73.  Nlake This l - lv l inute Test  Of  - \n  Amazing New Kind of
Shaving Cream

7.1.  ANNOUNCING . . .  
- I 'he 

New Edi t ion of  the Encyclopedia
That  Makes l t  Fun to Learn Things

75.  Again She Orders. . . "A Chicken Salad.  Please"

76.  For  the Woman Who is  Older  Than She Looks

77.  Where You Can Go in a Good Used Car

78.  Check the Kind of  Body YOU WANT

79 .  "You  K i l l Tha t  S to ry  -  o r  I ' l lRun  You  Ou t  o f  t he

80.  Here 's  a Quick Way'  to  Break Up I  Cold

81.  There 's  Another  Woman Wai t ing l 'or  Ever l ' '  \1an
She ' s ' f oo  Smar t  t o  Havc  "N l t l r n i ng  i \ 1 r l u th "

52.  l 'h is  Pen "Br-r rps"  Bcforc i t  l ) r inks But
r\1.teru'ards I

S ta te  I "

a n d

\ c v e r

S-1.  11 YOU \ \ 'ere Ci iven 5200.000 to Spcnd rsn ' t  Thrs thc
Kind of  (T-vpc o i  Product .  but  Not  Br t tnd Name) Yt>u
Would Bui ld ' l

8-1.  "Last  Fr ida-u- . . .Was I  Scaredl  Nl -v"  Boss Almost  F i rc tMel"

35.  67 Reasor. ts  Whv I t  \ \ 'ou ld [ {are Peid Yot t  to  , \ t rswcr  OLtr
Ad a Fcu' N{onths .\gtr

36 .  Supposc  Th i s  l { appened  on  YOUI t  \ \ ' edd ing  I )e1 I

S7 .  Don ' t  Le t  A th l c te ' s  Foo t  " [ - av  You  L rp "

l i8 .  : \ re  Thel  l lc ing Prom() ted Rrght  Ovcr  Yotr r  Hc ' r rd l

t9 .  .Arc Wc rr  Nat ion of  Lou-Bror , ,s ' . )

90.  , \  Wonderfn l  
- I ' rvo 

Ycars '  Tr ip  at  Frr l l  Pa]  - -  BLt t  Onl l
i \ len Wit i r  I rnrrg inat ion Cln Tekc l t

5 9 .

60.

6 1 .



9l  .  What  Everybody Ought  to Know.. .About  This Stock and
Bond Bustness

91. iV{oney-Saving Bargains from America's Oldest Diamond
Discount  House

9,1. Former Barber Earns S8,000 in 4 Months as a Real Estate
SPecia l is t

9t .  FREE BOOK -  Tel ls  You l2 Secretsof  Bet ter  Lawn Care

95.  Greatest  Gold Mine of  Easy "Things- to- lv lake" Ever
Crammed Into One Big Book

96.  580,000 IN PRIZESI Help Us Find the Name ForThese
New Kitchens

97.  NOW! Own Flor ida Land This Easy Way. . .$ l0  Down and
Sl0 a lv lonth

98.  Take any 3 of  These Ki tchen Appl iances -  For  Only
$8.95 (Values up to S15.45)

99. Save 20c on 2 Cans of Cranberry Sauce - Limited Offer

100.  ONE PLACE-SETTING FREE For Every Three You
B u y l l

rRepr inted wi th permiss ion.  Vic tor  Schwab,  How to Wri te a
Cood Advert isement .  (Harper  & Row, New York,  1962).

Elmer Wheeler  (1903 -  )
"Don' t  se l l  the steak.  Sel l  the s izz le."  Elmer Wheeler  once

said that  as a wisecrack.  I t  turned into a business phi losophy
which brought  a s t r ing of  successes.  Wheeier 's  pr imary in tere st
was not mail order, but personal contact sell ing. His famous 5
points for  successfu l  sa lesmanship,  however,  have been appl ied
cqual ly  rve l l  to  d i rect  mai l  copy.

l .  Don' t  se i l  the steak - -  se l l  the s izz le.  I t 's  not  a hunk of  beef
that  people wi l l  buy.  I t 's  the charcoal  aroma and the tender
and tasty t idb i t .  so warm and ju icy that  i t  n te l ts  in  your
mou th .

l .  i )on ' t  wr i te  -  te lc 'graph.  F ind the s izz le ( the most
important  emot ional  appeal)  in  what  you' re t ry ing to get
across and t i ren express the s izz le in  a te legmpl i ic
statement .  N{ake i t  d i rect ly  to  the poinr ,  l ike a te legram.

. ,  
"Say i t  wi th f lowers."  Af ter  you've foun<1 1 'our  s izz le and
expressed i t  te legraphical ly ,  for t i ly  your  words.  Give sol id
proof  -  a l l  the reasons why someone needs your  product
r tnd thr '  bcnef i ts  thev ' l l  recei re f rom her  ing i t .

I )on ' t  ask i f  -  ask which!  Always f rame vour rvords srr
that  you g ive a person a choice between something and
something e lse -  never  between something i rnd noth ing.

Remember the story about  the soda tbunta in c lerk w,ho
was asked to sel l  eggs in  the mi lkshakes he made.  When he
asked people i f  they wanted an e gg in  thc i r  mi lkshakc.  the
automat lc  response u,as "No!"  Thc car tor ]s  ot 'eggs ncr  er
moved.  One day he t r ied something ncrv.  \ \ ' i th  cach
mi lkshake order  he asked the customer.  "One eqq or  t \ \ 'o ' ] "
ln  no t ime he ran out  of  eggs.

5. Watch your bark! The way you say something may be as
important  as what  you say.  Don' t  insul t  your  customer in
any way or  cut  down compet i t ive products.  Keep a l l  your
copy in  a posi t ive tone.

Edward N.  Mayer,  Jr .  (1907 -  1975)

Dur ing h is  47 years in  the d i rect  mai l  f ie ld,  i t  is  est imated
that  Ed Mayer personal ly  taught  more than 50,000 execut ives
and students the basic fundamentals of direct mail advertising
and sel l ing.  His teachings are best  known through the Direct
Mai l  Market ing Associat ion 's  basic  and advanced seminars
and through his book, How to tVake More Money With Your
Direct Mail. Here, in summary, are the foundations for all his
teachings, "The Seven Cardinal Rules for Direct lVIail Success."

l .  What  is  the object ive? No d i rect  mai l  program can be
successful without clearly defined objectives.

2. Address correctly to the right l ist. Reach the right person
a t  t he  r i gh t  t ime  on  the  r i gh t  l i s t .

3 .  Wr i te your  copy to show what  the product  or  serv ice
offered does for the reader. Write "benefit" copy which
shows the most important benefit to the reader in the
headline or f irst paragraph.

a. Promise a benefit in the headline or f irst paragraph.
your most important benefit to the reader.

b.  Immediate ly  enlarge upon your  most  important
benefit.

c. Tell the reader specifically what he is going ro ger.

d.  Back up your  s tatements wi th proofs and en-
dorsements.

e. Tell the reader what he might lose if he doesn't act.

f .  Rephrase your  prominent  benef i ts  in  youi  c los ing
oI ler .

g.  Inc i te act ion now.

Make the layout  and copv f i t .  Keep your  mai l ings in
character with the market and offer.

Nlake i t  easy for  the prospect  to  take whatever  act ion you
rvant  h im to take.  Cal l  for  act ion, ' "vhether  inqui r r . ' .
purchase,  ref -erra l .  contr ibut ion,  phone cal l ,  l is i t ,  e tc .

Tel l  your  s tory over  again.  Don' t  g ive up af ter  just  one
mai l ing.  iv{a i l  to  your  l is t  rv i th  regular  f requency ' .

Research your  d i rect  mai l .  Keep test ing a l l  v i ta l  f t rc tors:
your  products or  serv ices,  your  of fers,  your  copy,  _r , 'our  l is ts
and the t iming of '1 .our  mai l ings.

Robe r t  Co l l i e r  ( 1885  -  1950 )

Robert  Col l ier  mav rvel l  be the wor ld 's  mester  et  r ' , r i t inq e
successfu l  d i rect  mai l  le t ter .  in  20 years Col l ier  so ld rnure than
520,000,000 worth of  merchandise through the ml i l  (a t  a t imc
whcn S l4 a week was not  an uncommon salary for  the head of  a
household) .  Products inc luded ever ; - th ing f rom mcn's socks t t r
expensive furs and jervelrv. His classic, Tlte Robt,rt Coll ier
Let ter  Book,  is  a por t fo l io  of  the le t ters that  he used succc 'ssfu l11,
for  h is  c l ients.  I f  you ' re at  a l l  ser ious about  th is  business,  i t
would be wort l ]  your  rvh i le  to gct  o copy.

6 .

5 .

7 .
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Every successfu l  le t ter ,  according to Col l ier ,  has these s ix
essent ia i  e lements:

l .  Opening -  gets reader 's  at tent ion by f i t t ing in  wi th h is
t ra in of  thought  and establ ishes a point  of  contact  wi th h is
interests.  This exc i tes the reader 's  cur ios i ty  and prompts
him to read fur ther .

2.  Descr ipt ion or  explanat ion -  p ic tures your  proposi t ion to

the reCder by f i rs t  out l in ing i ts  important  features.  then

fil l ing in the necessarY details.
3.  Mot ive or  reason why -  creates a longing in  the reader 's

mind for  what  you are sel l ing '  or  impels h im to do as you

want  h im to,  by descr ib ing -  not  your  proposi t ion,  but
what  i t  wi l l  <1o for  h im -  the comfor t ,  the p leasure,  the
profit he wil l derive from it.

4 .  Proof  or  guarantee -  o l fers to the reader proof  ot ' the
truth of  your  s tatements,  or  establ ishes conf idence by a
money-back-if-not-satisfied guarantee.

5.  Snapper or  penal ty  -  gets immediate act ion by hold ing
over your reader's head the loss in money or prestlge or
opportuni ty  that  wi l l  be h is  i f  he does not  act  at  once.

6.  Close -  te l ls  the reader just  what  to do and howtodo i t ,
and makes it easy for him to act at once.

Ue.L.1l-!ee\!stlL
Maybe the name isn ' t  f 'ami l iar  to  you.  But  h is  adver t is ing

accompl ishments cer ta in ly  are:  Book-of- the-Month Club.
Doubleday Book Clubs,  Columbia Record Club,  Funk &
Wagnal ls  Encyclopedia,  Amer ican Express credi t  card,  to
name a few.

lVla. r rve l l  Sackheim is  a lso credi ted for  having created thc
longest  l ived mai l  order  ad in  h is tory,  " l )o  Yotr  iv iake fhcsc
Nl is takes ln  Engl ish ' l "  I :or  40 years th is  ad ran,  unchangcd.  rn
ra r i ous  pub l i ca t i ons .  De ta i l s  o f  a l l  o f  Sackhc im 's  success l . u l
campirigns can bc found in his book. .\ l.t '  Fir.vt Si-rl.t '  Xt'rrr. i irr
,.1 d v'er t i.s it'rs.

! l a i l  o rdc r  p ro {ess iona l s  adhe r  t o  t hc  kc , l  r ' l cmc t t t s  o f  l l
usc fu l  book le t  t ha t  Sackhe im  a l so  * ro t c .  "Scvcn  Dcad l l '  I ) i r cc t
i \ la i l  lv l is takes" .  Here.  in  corrdenset l  fbr  rn.  arc the pr inc ip lcs in
"Scvcn Dcadly Nla i l  Order  Mistakcs."

I . Offcr the rvrong product or scrvicc -- ls r, '  l ' t l tt t tttt arc
t r y - i ng  t o  sc l l  l r gh t  i n  r ve igh t  i n  p ropo r t i on  t o  i t s  p r i cc ' l  l s  i t  a
bargain in  contpar ison to wir t t  i t  docs lbr  thc cLls t f )n ler ' . '

2 .  Of fcr  mcrchandise at  thc wrong pr ice -  Considcr  1 'our
un i t  p r i ce  r rnd  l  ou r  marg in  p ro f i t .  Thcn  t cs t  y ( )u r  markc t  a t
var ious pr ices.

l .  iVtake the wrong of fer  iV lake sure that  your  o l ' f  cr  br ings
a h igh enough response to be prof i tablc  for  ; -ou,  r , ' 'hc ' thcr
cash  up  f ron t .  on  app rova l ,  t ime  pavmen ts ,  o r  wha teve r .

4.  Wrong t iming -  l f  se l l ing seasonal  i tents,  tcst  horv far  in
adl 'ance of  us ing t ime or  how late vou can succcssfu l l l '
ma i l .  W i th  you r  own  cus ton rc r  l i s t .  t cs t  hou '  soon  a t t c r
receiv ing arr  order  your  recent  buycrs rv i l l  resnond again.

5.  The use of  wrong l is ts  -  Your bcst  response ls  most  l ike ly
io come f rom your own customer l is ts  or  inqui r ies.  Second
are renta l  l is ts  of  people who halc purchased re lated
merchandise by mai l .  Thi rd is  anv ml t i l  order-  buycr .  

- fest

l is ts  very care lu l ly .  Thev can be a l i l t  t t r  death mat tcr  f 'or
vour  bustness.

The wrong format  -  What  you say to your  prospects an(
customers and how ) 'ou say i t  are very important .  ln  regarc
to what  you say,  there are 4 requis i tes that  your  copr
shou ld  ho ld :

(a )  A t t rac t i on  -  make  you r  s to rv  impor tan t  enough  sc
that  your  reader wi l l  drop whatever  he is  doing and real
o n .

(b)  ln tcrest  people are in terested in  news.  Even i f  yot

are sel l ing a rather  ord inary i tem, f ind the newest  tu is '
about  i t  or  create something new and p la,v  r t  up.

(c)  Convict ion -  what  you say must  be bel ievable anc
sincere.  But  don' t  make the mistake o i  ta lk ing down tc
vour  prospect .

(d)  Act ion what  you want  is  response,  whether  an order
inr lu i ry  or  phone cal l .  Encourage your  reader to responc
immediate ly .  Don' t  leave h im undecided.  Horv you say i t

1 'our  complete package.  is  re lat ive to your  product .  A
simple product  ca l ls  for  a s imple package.  A luxurr
product  ca l ls  for  a luxur ious package.

7.  Bad management -  The mai l  order  business involve:
a lmost  every known business requi rement  buying
sel l ing,  f inancing,  adver t is ing,  fu l f i l l ing,  co l lect ing.  con
tro l l ing inventory,  warehousing.  even in lent ing rnc
manul'acturing. If you fall on your face in any one of thesc
areas.  you could st i l l  lose your  shi r t .

Claude Hopkins

I f  i t  were not  for  the expert isc of  Claude Hopkrns
Palmol ive.  Pepsodent  and Quaker Oats may never  hal ' t
become household i tems.  Somet imes referred to as the wor ld ' r
most  tamous copywr i ter ,  Hopkins made h is  mark br
p ionecr ing ads for  soap.  cereal ,  toothpaste.  automobi les anc
t  i  rcs.

Through h is  analyt ica l  or  sc icnt i f ic  approach to adver '
t i s i ng ,  f l opk ins  conc ludc -d  t ha t  t he  on l y  uncc r t r r i n t i cs  i r
ad" 'cr t is ing per ta in to pcople and to products not  tc
methods.  For  16 y 'ears hc proved.  again and again.  thc 

" 'a l id i t lo f ' h i s  me thods :

l .  Br i l l iant  wr i t ing has no p lace in  adver t is ing.  r \ r ly th inS
rvhich suggcsts an ef for t  to  sel l  on other  l ines than mert t
and serv ' ice is  fa ta l .

2 .  One  shou ld  be  na tu ra l  and  s imp le .  Do  no t  revee l t he  hook
too  soon .

3.  Ne,"er  t ry  to show of f .  Use the shor tcst  words possib le '

4.  From star t  to  f in ish of fer  serv ice.  That  is  a l l  y 'our  prospecl
wants.  Appeals such as " lns is t  on th is  brand" and "Arotd

imi tat ions"  ind icate a mot ive rv i th  rvh ich buyers cannot
sy mpathize.

5.  Forget  voursel f  ent i re l l ' .  Say only what  vou th ink a good
salesman should say i f  that  prospect  s tood before hrrn '

6 .  Do  no t  boas t .  No t  abou t  you r  p lan t  o r  you r  ou tpu t .

l .  A im to get  act ion.  ln  some way in your  c l imax insptre
immcdiate act ion in  those interested (usual lv  wi th a

coupon or  l imi teC t ime of fe r ) .



J Fr ivo l i ty  has,no p lace in  adver t is ing.  Spending monev is
sc i lous.  reople want  somethlng that  means more to them
than the same amount  spent  rn other  ways would bu.v.

o Never seek to amuse.  The only in terest  you can of f 'er
prof i tably  is  something people want .  That  means
economy, help or  p leasure -  somet imes for  years to come.

10.  Do not  waste space in any way.  Space is  expensive.  Do not
waste i t  wi th overs ize type or  wi th a l l  caps for  headl ines.

I  l .  l lake your  ad te l l  the fu l l  s tory.  Some people buy for  one
rcason,  some for  another .  But  a l l  appeals which have
proved themselves important  should be inc luded in every
ad.  People wi l l  not  read ads again and again.

l l .  Cive actual  f igures,  s tate def in i te  facts.  InCef in i te  c la ims
lcave indef i  n i te  impressions.

l l .  Never adver t ise negat ive ly .  Always present  the at t ract ive
s ide,  not  the of fensive s ide of  a subiect .  Shorv and fearure
the happier  resul ts  which come f iom vour products or
methods.

l . l .  Lcarn exact ly  what  sor t  of  headl ine most  aDDeals.  F ind
th is  out  by keyed test ing.

Gary Halber t

Gary Halber t  is  the market ing genius behind famous
promot ions such as the Halber t  Incorporated herald ic
parchment  and p laque promot ions,  How to Get  What  the U.  S.
Covernment  Owes You,  and How to Col lect  Socia l  Secur i tv  at
. \ nv  Age  (F igu res  5 ,6 ,7 ,8 ) .  Ga ry ' s  marke t i ng  t heo ry  i s  t ha r  t he
odds are substant ia l ly  against  you when you are t ry ing to sel l
something via direct mail. In fact, he obierved coirecily that
sel l ing is  d i f f lcu l t ,  per iod.

According to Halber t ,  in  order  to sel l  something through
the mai l ,  your  appeal  has to be so st rons that  a man wi l l  be
r ' i l l ing to walk l0  mi les through a b l izz,ard to mai l  h is  order  for
I 'our  product .  I f  a  customer is  going to order  your  product ,  he
must  f i rs t  see the promot ion;  and secondly.  he must  read your
promot lon.  In  order  lbr  th is  to happen,  a medium must  be
chrNen that offers a high degree bi- probabil ity. Then the
customer wi l l  see the promot ion.  In  order  lor  h inr  to  read i t ,  the
promot lon must  be personal ized and wr i t ten in  crysta l  c lear
Iorm. The product ,  i tse l f ,  must  be one that  of t i rs  a iu ick and
si rnple benef i t  whi le  not  imply ing any work tbr  the cusromer.

. ,  
Thg Halber t  promot ions on the next  pages are examplcs of

these principles put into practice

D .  M .  V { .  A .

The Direct lvlail Marketing Association is the largest mail
ordc.r .  adver t is ing t rade organizat ion in  the country.  The
t)  \ l . iVI  .A.  of fers rhe la test  word in  a l l  aspects of  mai l  order
market ing.  They a lso sponsor conferences,  rvorkshops and
scmtnars for  adver t is ing professionals.  A manual  ( inc lut led
wi th membership)  of fers loose leaf  inser ts  on roplcs such as:
I tdrcr t is ing expendi tures,  pr ic ing,  saving posta l  doi lars.  test ing,
ct r t t rng product ion costs,  rent ing l is ts  and copy.  Nlembers a ls lorcuci re.  The._Reporter  of  Di re-ct  Mai l  Adver t is ing -  - Ihe
r l r tgazi r re ot '  Di rect  N{arket ing as an associat ion servte.  Di rect
I larket ing,  as i t  is  commonly ie ferred to.  is  an exccl lent  sourcei ,or , ldeas and suppl iers.  For  more in format ion on membership
; t t ld  serv ices,  contacr  the Direct  Mai l  Markct ing ,A,ssociat ion,  bEas t  4J rd  S t ree t ,  Ncw yo rk ,  New yo rk  100  17 .
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l . igurQ 
I

W o u l d  v o u  l i k c  t o  k n o w  h o u
much money you have inves ted  tn
S o c r u l  S c c u r i t y  r i - u h t  t o  t h e  p e n n l  i
l -hen wou ld  vou l i ke  to  know hor l '
t o  g c t  t h c  m o \ t  l r o m  t h u t  i n r c s t -
m e n t  i n c l u d i n g  a l l  t h e  b r a n d  n e w
Soc ia l  Sccur i ty  bcnef i t s ' l  Now you
can do  bo th  by  usrng  the  shor t  eas l '
couDon a t  the  l ,0 t tom o f  th is  pagc .
Here  is  thc  way i t  works .  l -hc  le f  t
h a l f  o f  t h e  c o u p o n  w i l l  b e  s e n t  t o
the  propcr  government  o t ' l - i ce .
T h e v  w i l l  r u n  a  c h e c k  o n  y o u r
ac .< iun t  and thcn  send 1 'ou  a  repor t
i n  a  c o n l i d e n t i a l  s e a l e d  e n v e l o p c -
I 'h is  re  por t  w i l l  te l l  you  how much
ot 'vour  earn ings  have been record-
ed  in  your  Soc ia l  Secunty  accou l l t
vcar bv vear. 

-fhere 
is no charge f irr

ih is  ss ru icc ,  no t  e !cn  pos tage.

1-he  r igh t  ha l f  o i .  the  coupon
u i l l  be  uscd as  a  sh ipprng  labe i  to
send -v -ou  a  copy  o f  a  new book
e n t i t l e d ,  " H o w  t o  C o l l e c t  l r o m
Soc ia l  Secur i ty  a t  Any  Agc . "  l f  you
t h i n k  t h a t  y o u  h a l e  t o  w a r t  u n t r l
rc t i rcmcnt  age to  s ta r t  co l l cc t ing
your  Soc ia l  Secur i ty  ber re t ' i t s ,  th rs
book  rv i l l  r ca l l y  open your  eycs .
Here  are  some o f  the  l i t t le -kno"vn
fac ts  about  Soc ia lSecur i t ; "  you  w i l l
t . ind  ou t  about  in  th is  book :

o  How to  inc rease the  amount  o l '
vour  pavment  i f  you  are  a l ready '
on  Soc ia l  Secur i ty .

o  H o w  t o  c o l l e c t  y o u r  s h a r e  o f t h c
brand ncw Soc ia l  Sccur i t l
benef i t s  jus t  passed by  Con-
g  rcss .

r  H o w  t o  q u a l i t ' y ' l i r r  S o c r a l
S c e t t r i t r  d i s : r h i l i t r  p c n s i o n s  : t t
a n ) ' a g s .

r  t low to  inc rcasc  your  Soc ta l
S c c u r i t y ' b c n c t ' i t s .

r  l l o r . r  to  rcp( ) r t  ! ' our  Far rn
I n e  ( ' r n c  I r r r  S r r e  i e l  S c c u r i t r .

r  H o r v  t o  m a k c  y o u r  w h o l c  l a n t r l l
c l i g i b l c  1 t , r  S o ; i a l  S c c u r i t r
Benc f i t s ,  e !e l t  vour  )oungcs t
c h  i l d  r c n .

-  8A-

How to collect
from Social Security

at any age I

U p d r t e d  l 9 ? 4  F - d t t i o n
O  I  9 7 4 ,  G o o d  N . e !  P u b i i s h i n R  C o

[ ] ow  t o  r eP lace  a  l os t  Soc ia l

Sccu r t t l "  ca rd .

l l ow  t o  r eP lace  a  l os t  Soc ra l

Secu r i t y  check .

How to  ge t  a  r e fund  i fYou  havc
r r r c r  p J i J  l o u r  S o c i a l  S c c u r i t l

t a xes .  (S tud ies  show  tha t  two

ou t  o f '  t h ree  PcoP le  ove rPaY .  )

l { ow  t o  t ' i gu re  ou t  wha t  You r
Social  Secur l t -v"  ret l rement
pa )  mcn ts  shou ld  bc .

S h o u l d  ) o u  t a t o o  Y o u r  S o c i r t l
Sccu r i t y  nun rbc r  c l n  l  t l u r  b t r d r ' . '

Wha t  pape rs  do  l t l u  r t ced  t t t

orr lcr  io I ' i lc  a Soci l r l  Secr i r i t l  o

c l e i r n ' l

l l o ' " , v  i ; . r  n r : I i . ; r ' .  p c l l ; - ' l c  w l r o  a r t l

on l v  - 10  ve l l r s  o l d .  on  t l r c  '

, , r c i e , : c .  co l l c c t  Soc ia l  Sccu r i t r '

Shou ld  you ge t  a  d t !o rce  l l l
order to get m0re Social Securi-
ty ' l  (A  lo t  o f  peop le  a l read l '
have.  )

Shou ld  you hare  two Soc ia l
Security cards' l

How to gct f ' rec services whlch
are  av i i lab le  l ' rom Soc ia l
Secunty .

Horv  to  n take  surc  Your
omployer  i s  no t  cheat ing  You on
rour  Soc ia l  Secur i t l ' .

l l r r r i  \ ' ( )u  mJv hc  chc l t i r r l
i , t u r . c l l  o r t t  r ; l  ) ( ) u r  S ( , u i : l l
S! 'curi trv benefl ts.

\ \ ' hcn  are  the  t i ve  t imes vo t t
shou ld  ge t  in  touch r " i th  -v -our
Social Securrt l '  ot l ' ice' l

l l i : l * ' t o  w o r k  a n d  s t i l l g c t  S o c i e l
Sccur i tv  benc l i t s -

How to  cash tn  ( rn  Soc i
Secur i ty  even i f  lou 've  ns1
pa id  a  pennY tn to  t t .

How to  ge t  hosPi ta l  an
mcd ica l  insurance fo r  the  ag3,

How s tudents  be tween the  1g ,
of 18 and 22 can get Soc'r
Secur i t l '  cash  benef i t s .

How to  ge t  the  sPec ia i  Socr
Secur i ty  benef l t s  tha t  a re  en
lo r  ve terans .

A l though th is  book  can mei
h u n d r e d s  a n d  p e r h a P s . t h o u s a n ,
o f 'do l la rs  to  ) 'ou .  1 t  t s  p r tced  a t  on
S 1 . 0 0 .  R c m e m b e r .  i t  i s  n o t  e n o u i
to  uua l i f v  l ' o r  vour  Soc ia l  Secur i
hcr rc l i t s .  fo  gc t  ' ' our  bcnc f  i t s  r ,
rnus t  know how to  aPPIY to r  the l
f  hc  book  te l l s  you  how to  qua l i l
who to  contac t  -  inc lud ing  r
ncccssarv addresses, and what
' i r r .  I  h i i  i s  e  1 0 0 r ,  n o  r i s k  o l f c r
v r iu  do  no t  l i ke  the  book ,  re tu rn
and vour  S1.00  w i l l  be  immedia t t
rc lunded.  You w i l l  s t i l l  ge t  r
con f ident ia l  rePor t  on  Your  Soc
Sccunty  account .

I f  t ' ou  do  no t  take  advantar
o l  vc ,u r  new Soc ia l  Secur i
bcn. ' f i ts, -v-ou are onlY cheatir
r  ourse l f ,  a f te r  a l l .  y -ou  ha le  a l rea t
na id  {b r  thcn l .  l t  i s  easY to  s ta
l tc t t ine  vour  ne* '  Soc ia l  Secur i
6e  nc l ' i l s .  Jus t  f i l l  ou t  bo th  Par ts
thc  coupon be low.  Ma i l  t i
c ( , u n ( ) n  a n d  S 1 . 0 0  i r t  c a s h '  c h c c L
m, , r i c \  , r rdcr  t t r  I  he  Goo. l  \ c '
Fub l i ih ine  Co. .  7576 Frecdr r
Are . .  Nor ' th  Canton .  Oh io  4 '171
I -hc  book  rv i l l  bc  sent  to  ! {
immedia te l l -  bY re tu rn  mai i .  Y i r
t , r n l i d c r r t i l l  S ( ) c l a l  S c e u r i l \  r c n (
* ' i l l  be maiied to 1'otr separatel- '"
s ( )on  l l s  thc  governnrent  has  l in ts
ed check ing  on  !our  aocou l
Chccks  l r td  n r t lnc l  c rdcrs  shot i
hc rnatle pavlble to l-he Co'
Ncr . rs  Pub l ishrng  ComPanY' .

s r : t c m c n t  o f  m y  S u r e l  S t c u r r t v  c r r n r o S t  ( o

i i l o - r i F J i n r i : l  l o d r n r o n i  * h o  t r S n t  r o o ( h c .  ! t r r o n  t  o l n r c  c r l r  b c  p r o € c u t ' J

l i  v o u  h r r c  . h : n g c d  y o u t  n e m c  f i o m  t h : t  r h o * n  o n  v o u r  l t x r e l  l c ( u r l ' y  ' l ( l '  p l d *

i o f d  v o u t  n r m c  b a l o r  c r l \ t l !  l t  r t  l p f c ) r t  J n  r o u r . r r J

EXTRA FRET BONUS!
Please send me --- copiet of yout reporl

" H O W  T O  C O L t f c T  f R o M  s o c l A t  s t c u R l r Y  A l

ANY ACt" -P lus  mY f r t r i  f ree  Eonur '

M f , l e  ( h c ( : k  P r v a b  '  J n d  m  r '  i r )

f h r  C , " ) ( l  \ e * \  
p u b l ' ' h r n r  ' - "  o  r n '

/ ! i i r  t t e r t i o m  r r o r r r r

N o r l h  C J n l o n ,  O h r ( )  1 { : l ( )

SHIPPITIG tABTt

Prinl youa nrme
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)car TaxPaYer:
What do you get '?
'[he "poor"get federal housing, food stamps,

,nd otlrer we.lfare benefits. The rich get oil
lcplet ion al lowances, lower interest rate loans,
rnd expense a€counts.

What do you get?
Tlre answerto that one is easy. YOU GETTO

rAY TAXES! Isn't  that nice? It  is a bit
Jcpressing isn't it? To work so hard for your
'noney and ttren each year give Uncle Sam a
rigger and bigger share of i t .

What can you do about i t?
Well ,  yotr could always cheat. Or move to

Ino ther  count ry .
f lut . 'er iously, i f  you are already claiming al l

r l  the le git imate deductions you are e nt i t led to,
;hc're is st i l l  something you should do. And that
,  i v IAKE SURE THAT YOU ARE
I ; E I T I N G  E V E R . Y  P E N N Y ' S  W O R T H  O F' ;OVERNi \ lENT 

BENEFITS THAT YOUR.
r l , \ R D - t a R N E D  D O L L A R S  A R E
P, . \Y ING FOR!
ror e.tamDle:
r  D id  you know tha t  the  government  w i l l l end  a

tJnited States cit izen $5000 and more rr
bclow market interest ratesl I f  .  .  .  the cit iz-en
knows how to  app ly  fo r  the  loan l

|  ( ) r  tha t  the  government  i s  so  cager  to  award
scho larsh ips  and f lnance co l lege educat ions
tha t  Unc le  Sarn  pays  good monev jus t  to
tt)cate deservinc students.

'  \ced insurance-l You can save hundreds oi '
do l la rs  in  p remium ra tes  w i th  low cos t
govcrnment  po l i c ies .

I  l l ow wou ld  vou l i ke  to  have your  own 5-acr*
\ . rc : l t i ( )n  h i t l s ' xwav l  p r ices  beg in  es  lo rv  as  S l - i
pc r  acrc l

I  D id  vou know the  advantages  o f  co l lec t ing
v , ru r  soc i t l  secur i ty  benef i t s  be tore  you re lch
lour  s ix t ies ' l  Or  tha t  l rz :  m i l l i on  ch i ld ien
rccerve soci l l  securitv checks each month'.)
Wtruld vou be inteiestcd in a complete
lorcign language course for only $2.00' l  f loiv

l . . td , r r . r .

F' igure 6

Horvtogetwhat
the l-l.S.Government
OHICS

reu!
320 ALMOST SECRET WAYS TO

GET SONIETHTNG BACK FOR YOUR TAX DOLLARS _ RIGHT AWAY:
By Gery Halbert

about excit ing high profi t  insured in-
vestments? Or travel ing in the U.S. and
abroad at government expense' l

o How much do you real ly know about your
social security medicare or the NEW veterans
benefits?
You know, a person could f i l lan entire report

jus t  l i s t ing  l i t t le -kno*n  government  ben-e f i t s
that are avai lable to every U.S. ci t izen. I  know,
because with the help of a lr iend, I  did. I t 's t i t led*HOW TO GET Wf IAT THE U.S.  GOVERN-
MENT OWES YOU." I t  has 320 sovernment
benet l t s  tha t  most  peop le  have ner i r  hcard  o l .
But i t  doesn't  just l ist them, mind you. i t  tel ls
you how to get them ! I t  tel ls you how to qual i fy,
who to contact ( including al l  neccssarv ad-
dresscs)  and w l ra t  to  sav .

I  am th ink ing  about  pub l i sh ing  rhe  repor t  in  a
hard  cover  ed i t ion  se l l ing  fo r  a round 58 .95 .
Perhaps I wi l l .  But this has bee n a labor ot. love
for me. And r ight norv I 'd l ikc the satisl 'act ion of
immediarely gett ing rhe information into the
hands of as miin) '  short-changed taxpayers as
poss ib le .  So I ' ve  had a  loca l  p r in te r  reproduce
the  manuscr ip t  in  repor t  fo rm and b ind  i t  rv i th  a
soti  cover. And I am offering i t ,  personally,
d i rec t ,  by  mai l .  to r  on ly ,  53 .00 .

It  vou arc intercstcd, pleltsc let me knorv r ight
awav as  I  have on lv  o rdcred  a  smal l  p ress  run .

You can order  bv  us ing  the  coupon a t  thc
bot tom o f  th is  pagc .

P.S.  I f  you  don ' t  take  advantage o f  thcse
benctl ts, r-ori  ure cheating yourself.  After
a l i ,  vou  hare  a l rc td -v"  pa id  l ' o r  thc rn .

P.P.S.  I -he  government  comes ou t  w i th  nerv
bencfi ts ncari! '  erery day. To keep vou up
to  da te ,  I  rv i l l  send 1 'ou  in fo rmat ion  about
thcm ever l '  o thcr  month  fo r  thc  nex t  l2
months .  Th is  in fo rmat ion  comes in  a  smal l
special prrbl icat ion cal led Tlt t ,  Gt 'od .\ 'eyt,s
Httt  Line. 

- l-hcre 
is no c.\ tra charce forthis.

1 l
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Free Rcpt r r t  No.  I ;  "How to  Cr tn rphrn  to  thc  ( j  S .

( io \c rn !n ! ' ! r t " :  I -  rcc  Rcpor t  \ , t .  l :  " I ) r rcc lo rv  o t  RcgrLrn l r  I  and
LLrca l  . . \ddrcsscs  0 l -  [ , ' .S .  ( jo rc rnn tcn t  j \ {cnc ic l . "

D c r r  ( i a r r :

Enc loscd l ind  S-1 . ( ) ( ) .  l ) l c rsc  scnc i  nc  f ,  c \ )p t  , r t  ' t lO \ \ '  to
( j f : I  \ ! l l . \ I  I l l E  t ; . S . ( ; O \  E I { \ i \ 1 1 : \ I  ( ) \ \  t r s \ ( ) t ' p i u s
r n v  c o p i c s  o l  t h c  ( i ( X ) t )  \ F \ \ ' S  t l ( ) f l  I \ t r  t r R I t ] .  I
t t n d e r s t r n r i  t h a t  i l  l  J m  n o t  s r t i s l i c L i  I h r t  I  l n t r v  r i t u r n  t l t c
b r r o k  i o r . r  l u l l  r n d  i r r r n r e d r r l c  r c l u n d  ( ) t  r n r  S - l  0 0

\ laLc  chceLs  pr r , rb lc  r rnd  n l r r i l  to .
I t l [  ( ; ( X ) t )  \ t : \ \ ' S  l ' t  I ] l . l S t . l l \ ( ;  (  O \ i P \ \ \ '

I i 7 6  F r c e d o r r r , . \ r c n u c
N() r lh  C i in l r ) r r .  Oh io  J l l l t )

1 t1t -  S t i t t c



l ' i gu r r  7

3687 lra Eoad
3a,tb, 0b1o 442J0

lh,one: !-ef6-666-9956

Dear Hr, L,iaodo.a'1d,.

D1d you lcrow the.t your fernlly na.ace Eaa recorded s1tb a coat-of-ams 1n
anclsat beraldlc arc,blveg oore tha:r sovetx centurles a6o?

l,ty busband. ard I d.lscovored thls wb.lIe d.olng sona roaearch for son€ friends
of ours who hevo tb,e eexoe last ne&e as you do. He've had a:r artlst recreate tbe
coat-of-arms exaotly es descrlbed ln the ancleat recorde. [']rle drawlng, along
nltb otber laforratlon about the nBJlsr has beea prl:rted up lnto aa attractlve
ons-pags report.

fhe botton half of ths report teIls t'be storT of tbe very old. and d.lstlngulshed
fenlly neno of lJacdonald. It tel1s what tJre npmo nceFne, lts orlgln, the orlglnal
fanlly ootto. lts placo ln hlstory aad about fanous paoplo who ebara 1t. Ths
top half has a 1arge, beeutlfrrl reproductlon of en artlet's dra'tlag of the
earlleet baown coat-of-erog for the narns of ltracdor:ald. ttrls entire report la
d.oou.roaated, autJ:entlo a"d prlnted on ps,reb.Bent-11ks llaper eultable for frq-lnt.

the ropc:"b ao d.ellgbted. our frlends that we hava had a fos ortra coples
mods 1:r ord.er !s shar-s tb,ls lnforsetloa sltb other peoplo of the B&:te rrane.

Franed., theso rei:orts mt&o distlnctlvo wal1 decoretlone and thoy are great
glfts for relatlvee. It ehould be recenbered that wo bave not traced a:qrono's
bd.lv1dua1 fa.cnlly tree but have researched back tb,rougb, sevsral centuries to
fb.d out aboui the eerllest peoplo npmed l,iacd.ona1d..

All we aro askhg for then ls enough to cover the added eroense of havhg
the or t 'a  copies or ln ted arrd oai led.  (Soe below.)  I f  you ars ln terested,
pleeso let us know rlgbt away as our supply ls pretty s]fu!. Just verify tbet
ra havs your correct naxoo a"d address and send the correct emount in casb or
obeck for tbe nr:ober of reports you want. IYe'}l eerd tberu prooBtly by retu:rr
h o  I  I

8lacero1y.

7*y Y{^u*
P.S. If you are orderiag only cno roprort, sond tso do11e.rs ($3.001 . .{ddltlo.a]

reports ordered at ths eexoa tlog and sent to tbe satcs sddress ars ono
d.olJ-e-r each. Plea.ge nqks chscks payable to me, fi.qnsy l. Ha]bert.

1 a



F igure 1l
H a l b e r t  r s ,  I n c .
3 6 8 7  I r a  R o a d
B a t h ,  0 h i o  t | t 1 2 1 0
P h o n e  z  2 1 6 - 6 5 9 - l {  1 4 5

O c t o b e r  3 0 ,  1 9 1 2

D e a r  l { r .  F r i e d n a n n :

I  t h o u g h t  y o u  w o u l d  l i k e  t o  s e e  n h a t  t h e  F r i e d n a n n
c o a t - o f - a r m s  l o o k s  I i k e  i n  f u l l  c o l o r r  s o  I r n  s e n d i n g
y o u  t h e  e n c L o s e d .  s n a p s h o t .

T h e  h a n d s o u e  u a l l  p l a q u e  i t  s h o v s  i s  o u r  n e w e s t  a n o  ( I
t h i n k )  o u r  n o s t  b e a u t i f u l l y  d e s i g n e d  p r o d u c t .  I t  m e a s u r e s
1 6 t f  x  1 0 -  1 . / 2 t ,  ,  h a s  a  H a L n u t  y o o d - t o n e d ,  f  i n i s h  a n d ,  a  t h r e e
d i n e n s i o n a l  s c u l p t u r e d  e f f e c t .

S i n c e  t h i s  i s  a  n e ' i t  p r o d , u c t ,  r e  n e e d e d  s o l n e  p i c t u r e s  o f  i t
f o r  a d v e r t i - s i n g  p u r p o s e s .  A n d r  d s  y o u  c a n  s e e '  t h e
F r i e d . n a n n  c o a t - o f - a r n s  1 s  o n e  o f  t h o s e  I  h a v e  c h o s e n  t o
u s e  t o  s h o r r  o f f  t h e  q u a l i t y  o f  o u r  n e w  c r e a t i o n .

Y o u  c a n  s e e  o u r  a d  i n  H o u s e  6  G a r d e n  a n d  H o u s e  B e a u t i f u l
f e a t u r i n g  t h i s  p l a q u e  a t  5 2 1 . 7 5 .  I t  j - s  a  b a r g a i n  a t  t h a t
p r i c e .  H e  d o n r t  n o r n a l l y  h a v e  s o - c a I  I e d  t r s a l e s r r  o r  o f  f e r
d i s c o u n t s  o n  o u r  c o a t - o f - a r n s  p r o d u c t s .  B u t  s i n c e  u e  h a v e
a l r e a d y  r e s e a r c h e d  a n d ,  p r e p a r e d  t h e  F r i e d n a n n  c o a t - o f -
a r n s  i n  f u 1 l  c o l o r  a n d  h a v e  t h i s  p a r t i c u l a r  r r a l l  p l a q u e  i n
s t o c k ,  r e a d y  t o  s h i p ,  I t d  l i k e  t o  o f f e r  i t  t o  y o u  a t  a n
h o n e s t  r e d u c t i o n .

S o ,  i f  y o u  r o u l d  l i k e  t o  h a v e  t h i s  p l a q u e  t o  g r a c e  y o u r
h o n e  o r  i f  y o u  a r e  l o o k i n g  f o r  a  n e v e r - b e f o r e - g i v e n  g i f t
f o r  a  r e l a t i v e ,  y o u  c a n  h a v e  i t  f o r  o n l y  $ 1 9 . 9 5 .  A n d  t h a t
i s  a  f u 1 l  a n d  h o n e s t  z B F  p r i c e  r e d u c t j - o n .

T o  o r d e r ,  y o u  n e e d  s e n d  n o  n o n e y .  A l l  y o u  h a v e  t o  d o  i s
f i l l  o u t  a n d  r e t u r n  t h e  o r d , e r  c a r d ,  t o  n e  i . n  t h e  e n c l o s e a i ,
s t a n p e d  e n v e l o p e .

J u s t  o n e  t h i n g .  I f  y o u  d e c i d e  y o u  d o n r t  w a n t  t h e
F r i e d n a n n  p l a q u e  -  e v e n  a t  t h i s  b a r g a i n  p r i c e  - ' r o u I d

y o u  p l e a s e  d . r c p  n e  a  n o t e  t o  1 e t  n e  k n o t '  T h a i -  Y d y ,  I r 1 1
h a v e  a  c h a n c e  t o  o f f e r  i t  t o  s o n e o n e  e l s e  n a n e d
F r i e d n a n n ,  d t  t h i s  s p e c i a l  p r i c e .  I  h o p e  y o u  o r d e r  t h e
p l a q u e  b u t  e i t b e r  v a y  i t  r r o u I d ,  b e  a  f a v o r  i f  y o u  l e t  n e  k n o u
i n  1 5  d a y s .

T h a n k  y o u  v e r y  n u c b  f o r  b e i n g  o n e  o f  o u r  c u s t o n e r s .

S i n c e r e  I y ,

Y(ry X Ua'u*tu
P.S .  You  can ,  o f  cou rse ,  o rde r  no re  t han  one  p l aque  r r i t h  t be
fu l l - co l o r  F r i ednann  coa t -o f - a rns .  And ,  f r ank l y ,
I  hope  you  do .  Bu t  I  an  o f f e r i ng  t he  zBX  p r i ce
reduc t i on  on l y  on  t he  ones  de  bave  a l r eady  p repa red .
rdd i t i ona l  p l aques  a re  $27 .15 .
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How to  Wr i t e  P romo t i ons  -  Ben  Sua rez  Me thod

The fo l lowing s l is tem which is  se l f -conta incd and sel f -
explanatory represents my latest  way of  creat ing adver t is ing
promot ions.  I t  takes the s igni f icant  techniqucs o l  the past
masters,  adds to them techniques created by my'sel f 'and puts
them al l  in to a uniquc f i r rm.  I  have a l rva-"-s  cor . rce ived and
rv r i t t en  a l l  o f  my 'p romo t i ons  i n  t he  pas t .  I l u t .  mv  neu  rnc thod
al iows a person who lacks wr i t ing erper ience to create a
promot ion.  This concept  has manl ,advantages that  do not  mcet
the eye at  l i rs t .  The b ig advantage of  th is  s l  s tcm is  that  i t  a l lows
fo r  qu i ck  and  e f f i c i en t  u r i t i ng  o f  adve r t i s i ng  p romo t i ons .  l t
a l l ows  fo r  more  peop ie  t o  be  work ing  on  the  p romo t i on  than
jus t  one .  I t  a l l ows  the  en t rep reneu r  t o  c t rme  i n  and  do  the
ol 'era l l ,  heavy creat ive work and deicgate ot ' f  the deta i l  * 'ork.  I t
g ive s 1 'ou a tool  that  a l lows a pcrson rvho cannot  wr i te  or  th inks
he  canno t  w r i t c  t o  espec ia l l y ' de lega te  o t i  t ha t  po r t i on  o f  t he

THE BENJANIIN
FOR THE CREATION OF

work .  W i th  t h i s  s r vs te  m ,  i f  you  you rse l f  do  no t  have
wr i t i ng ,  you  can  f  i l l  ou t  mos t  o f  t h i s  f o rm  and  tu rn
pe rson  who  can  wn te .

iV l l .  rccommcndcd sources for  these people who can wr i tg
a r c :  ( l )  C o  t o  l n  l d r c r t i s i n S  f , g e n c v .  F i n d  o u t  t u h o  t h i
cop l , 'w r i t e r  i s  and  make  a  dca l  w i t h  t ha t  pe rson  to  w r i t e  ygg ,
cop \  : r r  home  i n  t hc i r  spa re  t ime  .  I t  w i l l  bc  much  cheapc r  l f i xn
g c t t i n g  i t  d ( ) n c  t h r o u g h  t h e  a t l r c r t i . i n g  l g e n c \ .  { 2 )  l i l  o u  c n n  q . 1
someUoal , -  associate l  wi th adver t i r ing,  t ry-  to  get  somebsl i
whcl  can r .vr i te  who has some k ind of '  sa lesmanship abr l i t i
Sources would be f ' r iends you knor .v  who can $r i t r -  ( ) r  r .n i l l
c lass i f ied ad in  the paper f 'or  a t ' rce lance ur i ter  u ' i l l  usual lv
prorJuce many rcsul ts .  ( l )  The iorm servcs as an excel lenl
reminder ior  a l i  thc techniques and knou' ledgc that  cver) -one
to rse ts .

the gift gq;
I t  OVer t0Ai" l

D.  SUAREZ SYSTIM
ADVERTISING PRONIOTIONS

A.  PRODUCT
I .  PRODUCT SKETCH

Draw a rough sketch of the product complete with al l  addit ional i tems - as customer receives

P H Y S T C A L  D E S C R I P T I O N1

product

1 i  S i z e

b) Weight

c) lvlaterials

d ) Components

r\ppearance

] .  ECONOMICS
a) Seiling Price

b) Dircct  Cost  to  Product  - -

c )  C o s t  t o  r c c e i r e  a d t .

d) Cost  to  ship

e )  G r o s s  p r o i i t a - ( c +  d  +  e )

-7.t-



Break even Point of sales resPonse
Breakeven point in ",i.* 

= Jle *r'*' s = so1rc.r311o1"1'l:::lT:,1*:,li:5:''1if,,*:'fr3i;Jill
3'.?*'ff1,ffiil:,Tt"|[, ,i'ri,]""."'"6.ii"[" 4.,i.', 'p3:. ad, r.v., etc.) to th9 gysJgg]er, including list rental

fees or any others. In direct mail, if it.ort, y-ou 25c to mail iach letter to a customer, SOLICITATION UNIT COST

o r s i s . 2 5 . l f a n e w s p a p e r c h a r g e s y o u $ 1 2 . 0 0 p e r t h o u s a n d t g r y n y o u r a d , y o u d i v i d e $ 1 2 ' 0 0 b y 1 0 0 0 a n d y o u r-r--  ----  -  
sbl lctrATioN UNIT cosr or S is '012'

and

p = pROFIT - GROSS PROFIT in dollars, which is defined by the selling price minus the total direct cost that it

takes to get the p.oou.t to lt e customer, i".lt;i;;;;!t-.t9,.t.a refunds' If you sell an item for $ l 0'00 and it costs you

il.oo to"g., it to the customer, your profit or P is 57'00'

E) Desired sales resPonse

h) Desired gross Profit volume

4. QUALITY

"l 
How was product Produced

b) Quality of materials

c) Quality of craftsmanshiP

5. BENEFITS
a) All Benefits

b) Big Main Benefit

c) Best Hard Hitt ing Benefits (Bullets)

6. COIvtPANY DESCRIPTION

-15-
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\ , {ED IA
I .  G E N E R A L  C L A S S I F I C A T I O N

a) d i rcct  mai l ,  space,  te lev is ion,  radio,  te lephone,  f lyer

2 .  S P E C I F I C  T Y P E

a) type l is t ,  type space

- r .  D E M O G R . ' \ P H I C S  O F  P E O P L E  l v l E D I A  w l L L  R E A C H :
( l )  S e r
(2)  . \ge
(3 )  Un i ve rse  o r  s i ze  o f  l i s t
( 4 )  Gcog raph i ca l i oca t i on
(5)  ln ierest : i
(6)  

. f1 'pc 
products bought  beforc

(7 )  P r i ce  p roduc ts  bough t  be lo rc
( lJ)  Average lncomc
{9 )  Avc rage  cduc i l t l un

1 .  N {EDIA  COSTI  UNIT

5 .  L E A D  T I M E  T O  I N S E R T  A D

6 .  P H Y S I C A L  L I M I T A T I O N  O F  P R O M O T I O N  O N  M E D I A

7 .  SPECIF IC  NEEDS OF PROSPECTS IN  ME 'D IA  - -  Check  those  tha t  apD lv :
(According to Victor  O.  Schwab)
a)  People want  to gain:

(  I )  heal th;  (2)  t ime;  ( -3)  mone-"" ;  (4)  popular i ty ' ;  (5)  improved appearance;  (6)  secur i ty  in  o ld age;  (7)  pra ise 1 ' rom
o the rs ,  ( 8 )  com l ' o r t ;  ( 9 )  l e i su re ;  ( 10 )  p r i de  o f  accomp l i shmen t ;  ( l l )  advancemen t  -  bus iness ,  soc ia l ;  ( 12 )
increascd enjoyment :  (13)  sel t -conf idence;  (14)  personal  prest ige.

b.  People want  to be:
( l )  good  pa ren ts :  ( 2 )  soc iab le ,  hosp i t ab le ;  ( l )  up - to -da te ;  ( 4 )  c rea t i ve ;  ( 5 )  p rou r l  o f ' t he i r  possess rons :  (6 )
in t - luent ia l  over  others;  (7)  gregar ious;  (8)  ef f ic ient ,  (9)  " f i rs t "  in  th ings,  (10)  rccognized as author i t ies

c.  People want  to do:
( l )  e rp ress  t he i r  pe rsona l i t i c s ;  ( 2 )  r cs i s t  dom ina t i on  b , v  o the rs :  ( 3 )  sa t i s l l  t he i r  cu r i os i t y ,  ( . 1 )  emuk l t L ' t he
admi rab le ; (5 ,1  epp r r - c i l t r '  h r ' au t y ;  ( 6 )  acqu i r c  o r  co l l ec t  t h i ngs ;  (7 )  r v i n  o thc rs ' a i t cc t i on : ( t l ) imp ro rc  t hc rnsc l r cs
general lv .

d. )  People rvant  to  save:
( l )  t ime ,  (2 )  mone l ' :  ( J )  r vo rk ,  ( - l )  d i scomfo r t .  ( 5 )  wo r r l ' ;

r l l c p r i n t c d  r r i t h  p c r r t t i s s i o n .  \ ' i c t o r  O .  S e h u l r b .  I L ; v ,  t , t  l l  r t t t  t  ( i , , r , t l  l d t t r i i . t . t n L n l

e) Other nceds not l isted:

PRON{OTION
I .  THEiVIE

) .  SKEI -CH OF- -  AL I -  CO] \ , IPONEN fS  &  FOR\1 : \T

(6 )  doub ts ;  ( 7 )  r i s ks :  ( l i )  pe rson r r l  cmbr t r ressn tc r t t .
I i l r n c r  &  I i , r u .  l , ) ( r l

C
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J .  INTERESTING ANECDOTES

. I .  QUO' |ES FROM BOOKS,  NEWS PUBLICATIONS,  T .V. ,  GOVERNMENT STUDIES

5.  FAN, {OUS PEOPLE WHO USE PRODUCT,  F INANCIAL INSTITUTIONS,  ORGANIZATIONS WHO USE

6. SCIENTIFIC EXPERIMENTS & SURVEYS

7.  TESTIMONIALS OF USERS OF PRODUCT

I J .  YOTJR TESTI IV IONIAL  AND OPIN ION

9 .  S I D E  B E N E F I T S

IO.  PROPOSITION



I  I .  GEOGRAPHICAL TIE- INS

12.  PROOF OF YOUR EXISTENCE AND CREDIBIL ITY

I3 .  ORDER INFORMATION & METHODS

14. PROPOSITION, SWEEPSTAKES, ETC' (Fig'  9)

I5 .  GUARANTEE

16. PROOF THAT YOU EXIST

I7 .  ORDER INFORNIATION

I 8 .  N l ISCELLANEOUS
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l q .  GENERAL COPY OUTL INE

a) Product main benefits (A5b)

b)  lnrerestrng anecdote (C3) -  famous people in  house (C5) -  book quotes (C4) -  geographical  t ie- ins (CI l )

. j  How product  is  Produced (A4a)

dj Product QualitY (A4)

; i  lv {ore inrerest ing anecdotes (C3) -  famous people (C5) -  book quotes (C4)

n  Bu l l e t s  (A5c )

rr )  Test imonia ls  -  o ther  people (C7) -  ) 'ours (C8)

i.tt Side benefits (C9)

i )  Nl iscel laneous (C l8)

i )  P r o p o s i t i o n  ( C l 0 )
i f  De ta i l s  phys i ca l  desc r i p t i on  (42 t

l )  Guarantee & proof  of  your  ex is tence (Cl5 '  Cl6)

m) Order  in format ion (Cl7)

]0 .  REFERENCE SECTION

A. Writing Checklist
l )  Smal l  words
2) Short sentences
3) Short  paragraphs
4) One paragraph leads to another - f low
5) Greased chute -  no dead spots rn copy
6) DO NOT USE: rhetor ic ,  humor,  puns,  c lever  sayings,  p lat i tudes.  Your customer is  making a decis ton on

part ing wi th h is  hard-earned mone! ' .  He doesn' t  care about  you,  about  howwit ty  ) 'ou are,  about  how' i re l l

iOu.uGa you are.  Par t ing wi th h is  money is  not  humorous to h im.  Somet imes i t 's  downr ight  gr i rn.  He doesn' t

have t ime for  you.  He doesn' t  even want  to read y 'our  ad.  He won' t  wade through b ig words -  something t  hat  is

hard to read.
t )  l l  coPY cHECKPOINTS

L Does the lead sentence immediatelv arouse the rcader 's  interest l

2.  Is  the lead short  and to the point l

3.  Is  the reader promised a benef i t  in  the opening par lgraphl '

.1.  Does your story proceed logicai ly  l rom one point  to anothcr ' l

5.  ls  your stor l '  bel ievablel

6.  Did you ask for  an order,  and make order ing instruct ions c lear ' l

7 .  I s  you r  copy  s l an ted  t owa rd  t he  re l dc r  and  wha t  ) ou r  p r t ) duc t  can  do  l o r  h i r n l

8.  Are your scntences short 'J  \ \ 'ords commonl Paragrsphs short ' l

9 .  Did ytru inc iude a test imonial  f rom soneonc who has used t t rur  product ' l

1 0 . . \ r e t h c r e a n y l a m o u s p e o p t e r v h o n a r e u s c u l o r . l r p r o d u c t ' l - \ n l " h i s t o r i c a l  s i g , r i i r c ; n c c s u c h a s " b a s c d

on 2000-y'ear old recipe"'l

I  I .  D id  vou  i nc l ude  quo tes  f r om we l l - known  books  o r  au tho r i t i c s ' l

8)  14  WAYS TO HOLD INTEREST I -ONGER
l .  C i ve  you r  copy  news  va iue .  Pu t  you r  mos t  ncwswor thv  i t cm  i n  t hc  f i r s t  pa r : r g raph .  Evcn  o l d  nc *s  t o

1ou is probably f resh ncrvs to your rctdcr .

2 .  r \ r o i d  l ong  and  d rawn  ou t  gcne ra l i t i c s .  l l e  spcc i t r c .  " , ' \  number  o i  pcop le  t es ted "  i s  no t  nc t t r l r  r t s

intcrcst ing as "of  thc l t lS pcople testcd".

- j .  l n rmed ia t c l y  t i e  i n  you r  cop l  r i i t h  t he  nccds  r t nd  dcs i r cs  o l  t he  re l de r .

. 1 .  Sc l l  bene l l t s  and  ad tan tagcs ,  no t  t h i ngs .  Don ' t  bog  Y r )u r  r cadc r  * i t h  se l l i ng  po in t s  and  p r ( ) d t l c t

l ! ' i t u res .  Tu rn  a l l  f c l t u r cs  i n t o  bcnc t i t s .  . \  handbag  t he t  l l : r t u r cs  doub le  s l i t ch i ng  r r t c : r ns  l i t t l c  , l r

no th i ng  t o  mos t  *omcn .  Bu t  " doub l c  s t i t chcd  so  sc rn r s  r von ' t  sp l i t ,  y ' ou r  handbag  l l t s t s  l o t r ge r ,  i s  n to r c

durablc"  melns something to cvcrv \ !oml l l l .



5 .  Use  sa les  ang les  w i t h  t he  b roades t  gene ra l  appea l .  Don ' t  spend  a  l o t  o f  t jme  w i t h  m ino r  c l a ims  t ha t

on l y  appea l  t o  a  sma l l  segmen t .

6 ,  C i ve  you r  copy  p i en t y  o f  emo t i ona l  appea l . . . d rama t i ze  po in t s .  As  E lme r  Whee ie r  pu t  i t ,  " se i l  t he

sizzie.  not  the steak".

7.  Let  your reader ident i fy  wi th what you are saying.

8.  ! lake your c la ims v iv id and inspir ing.  You want the reader to wal l t  V, tur  prodLlct .

9.  Inc lude showmanship.  human intcrest  and personal i t f  in  your copy,  but  keep i t  natural .  Readers can

spot phonies and overact ing r lght  away.

10.  Bui ld your copy toward act ion.  Keep your reader asking,  "How can I  get  i t ' ) "

I  l .  Wri te.v-our copy wi th present tense,  s ingular .  Let  your reader see himsel f  doing whatever i t  is  vou arc

ta l k i ng  abou t .

12.  ! lake your verbs act ive,  and -v. 'our nouns graphic.  The c learer you cref , te a word picturc in your

reader 's  mind.  the easier  he wi l l  "see" what you mean.

l - 1 .  A to i d  a  l o t  o f ad jec t i i e s .  adve rbs ,  p ronouns ,  demons t ra t i ve  a r t i c l c s .  d tpcn , Jcn t  e l au rcs  l nJ  p l l r : r ses .

s u b j u n c t r v e m o o d . I f i n d o u b t a b o u t u s l n g a n y o I t h e s e . l e a v e t h c m o u t '

14.  Keep your copy compact and moving.  Even long copy.  i f  i t  f lows easi ly ,  can seem Ierv short  : rnd

ef for t less to read.  iVloving logical ly  f rom one point  to another,  your copy should natural ly  lead your

reader to the point  of  response.

B.  W inn ing  Head l i ncs

L Thc Secret  of  Making People Like You 10.  Have YOt- l  a "Worrv"  Stock ' l

2 .  A  L i t r l e  M i s take  Tha r  Cos t  a  Fa rmer  51 .000  a  yea r  31 .  How  a  Ne rv  K ind  o f  C lay  Imp roved  My  Comp lex ion  i n  - - 10  l l i nu t cs

3 .  Adv i ce  t o  w rves  whose  Husbands  Don ' t  Save  Money  Bv  a  W i f c  32 .  l 6 l  \Ew  ways  t oa  Man ' s  Hea r t  - -  l n - f h i s  Fasc lna t i ns  Book  l t ' ) r ( l o t l k s

.1.  The Chi lc l  Who Won thc Hearts of  r \ l l  13.  Proi i ts  That  L ie Hidden in Your Farm

5. Are you Ever Tongue-f ied at  a part l  l  14 ls  the Li fe of  a Chi ld Worth Sl  to You' l

6.  LIow a New L)rscovcry iVla<1e a pla in Gir l  Bcaut i l 'u l  15.  F- l 'crvrvhere Womcn are Ral ing, \bout  fh is , ' \mazing Nc* 'Shantpool

7.  Ho*,  to Win Fr icnds and Inf lucnce I 'coplc 16.  Do YOU Do , \ny of  These Icn l :mbarrassing Thrngs' . '

8 .  I he  L .as t  2  Hou rs  A re  t he  l - onges t  and  
- I - hosc  

A re  t he  2  Hou rs  You  ] 7 .  S i r  I ' ypes  o f  I nves to r s  Whrch  ( ] r oup  a re  YOL I  i n :

Save  l l t .  How  to  Take  Ou t  S ta i ns . . .Use  {P roduc t  Namc)and  Fo l l e r r v  J  hcsc  Eesy

9  Who  E l se  Wan ts  l t  Sc reen  S te r  F i gu rc i  l ) i r c c t i ons

10 .  [ ) o  You  N lake  
. l hcse  

l l i s t akes  i n  Eng l i sh  ] 9 .  )  oday . . . ,Add  510 .000  t o  Y ( )u r  Es ta r c  Fo r  t hc  Pnce  o f  r  \ e r v  l l a t

l l .  Wh l  So rnc  Foods  "Exp lodc "  i n  You r  S tomach  J0 .  Does  YOt .  l {  Ch i l d  F - vc r  F l nb l r r ass  You ' '

l l .  l l ends . f ha t  l - o t r k  l - o r c l i c r  i n  2 .1  Hou rs  o r  Y ( )u r  N loncv  f l ack  . 11 .  I s  \ ' ( ) t l r  [ { ( ) n ) c  P i c t t l t c -Po t r r ' ]

l . - l ' Y o u ( ] l n l - a r r g h a t \ l o n c y W o r r i c s i t . \ , r l u F r l l l o r v I - h i s S i m p i c P l e n " l ] . | l o w t o G i v c Y t l u r ( ' h i ] d r c n x [ r a I r t l n

14 .  Wh l .Some  Pcop l c  A lmos t  A lwe l s  \ l a kc  \ l on t i  i n  t hc  S tock  N l s r kc t  - 1 i .  To  Pcop l c  Who  Wen t  t o  Wr i t e  'Bu t  Can ' t  C ie t  S t l r t cd

15.  Whcn l )octors . .Fcel  l {ot tcn" Thrs is  What l -hcy Drr  .1 '1.  l  h is . , \ i rnost- \ l lg ical  l -antp Lights Highrvay ]urns l lc l i r rc  You \ lekc

16 .  l t  Seems  l nc red ib l e  l  ha t  You  Can  O f  f c r  l ' h cse  S igncd  Or i g i na l  F r ch ings  Thc rn

For C)nl) -  55 Eechl  .1) .  Thc cr imes wc commit  , \g l inst  our st ( )machs

I t  F i ve  Famr l i a r  Sk rn  l - r oub l cs  Wh ich  Do  You  W i rn t  t o  O rc r co rnc l  46 .  I he  Man  \ \ ' i t h  t he  "G rasshoppc r  N1 ind "

l s  W h i c h o f  I h e s c 5 2 . 5 0 t o 5 5 B e s t S e l l e r s [ ) o Y o u \ ! a n t  I ' o r O n l l S I  J 7 .  I h c y ' t - a u g h e d W h e n I S a t D o r v n a t t h c l ' i a r t o  8 u t W h c n I S t a r t c d t , '

Each ' l  P l ay  l

19.  \ f 'ho Elcr  Hc:rrd o i  a Woman t-osing Wcight  rnr l  [n jor inr  - ]  ' l l l  fhrow ' \wa1" \ 'our  Oars!

l ) c l i c i ous  l v l ca l s  a t  t he  Same  T in r c l  . 19 .  How  to  do  \ ! ' onde rs  \ ! ' i t h : r  L i t t l e  [ . and !

l 0  i l o r v  I  Imp ro rcd  N l y  \ l emory  i n  O r re  E rcn ing  50 .  Who  E i se  W ln t s  L i gh t c r  C . r kc  - .  l n  Ha l l  t hc  \ l i r i ng  l r r r t c l

I  L  l ) t s covc r  t hc  l - ( ) r t unc  Tha t  l - i e s  H iddcn  i n  Yo t t r  S r t l : t r r '  51 .  t , i t t l e  t - eaks  I  ha t  Kccp  \ l en  Poo r

l l .  l ) ( ) c t o r s  l ) r o r c  I  Ou t  o l  J  Worncn  C ln  l l a re  \ l ( ) r c  l l c : l r l t i l u l  Sk i n  r n  I - 1  51 .  I ) i c r ccd  bv  l g l  Na i i s  -  I l c t . r i n s  l r u l l  . \ i r  l ) r c ssL t r c
l ) l r1 's  5- .1.  No l lore Back-Brce! . rng Clardcn Chorcs lor  NIE -  l 'c t  ( )urs is  \o* thc

l . l .Ho rv  I  \ l adc  e  [ ' \ ) r t une  W i th  a  "Foo l  l dc - r t "  Sho rvp lace  t r t  t hc  Nc rghbo rhood l

l J .  I I r rw  O l t e  n  [ ) r :  Y r r t t  Hce r  You rsc l f  Sa \ i r l g :  " \ o .  I  I l a i c r t ' t  l i c r d  l t '  l ' r t  j - l  O t i en  a  t s r i desma i t i .  Nc rc r  a  B r i dc
I l c cn  \ ' l c l r n i ng  ) - o l "  - i 5 .  l l o r v  t l u ch  r s  "wo rLc r ' l - ens ion "  Cos t i ng  Yo i l r  CL r i r r pu r ) \ .

15 .  I h ( ) L i sands  l l ; r r e  I h i s  P r i c c i css  ( i i l t  Bu t  Nc rc r  l ) i s co rc r  l t l  
56 .  l , r  N l cn  \ \  i r .  \ \ , un t  t o  eu r i  Work  S . i r r c r l u \

l h  Whosc  l r r r r i t  \ \ ' h cn  Ch i l d r cn  l ) i sohc l ' ]  
57  I . { o *  r .  p l a .  \ , ou r  g i _ .usc  ro  Su i r  you rsc l j .

l r '  L i t ) \ \  i t  " [ : t ) t ) l  s l un t "  \ l 3d t  \ l c  a  S ta r  S r l c sn r r t t t  
5g .  B t . y  ) . i o  D i :SK . . . l , n t r l  Y r )LL ' ! u  sccn  J l r i s  Scns : r r r t , n  r r l  r l ] c  Bu t l nc \ \

lS .  l l r r r e  \ 'O t l  i  h csc  S ln tp ton l s  o i  NL ' t \ e  E r l l l t t l s t i ( ) t l l  Sho rv

:9  ( i ua r t l t t c c ( l  l o  ( l o  Th r t r  l c t .  N lu t l ,  t t r  S t t , l *  o r  Wc  I ' : t v  t hc  I ( ) s :  5q  C . l l  f hck  I hosc  Gr r ' : r t  I l ( ) ' l c l t t s  i l l  t h c  Opc r . .
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' ' l  l -ost  ! {y I }u lgcs. . .And Sared i l loney Too"

\ ! h1 ' (B rand  Name)  I l u i bs  C i ve  More  L - i gh t  Th i s  Yc i r

R ieh t  and  Wrong  Fa rm ing  N l c thods  -  an< j  L i t t l e  Po in te r s  Tha t  W i l i

InJreasc Your Prof i ts

\ cw  Cake - lmp ro l c r  Gc t s  Y r l u  Comp l imen ts  Ca lo re !

.  l \ 1 . \G INE  ! lE . . . f { o l d i ng  an  Aud ience  Spe l l bound  f o r  30  ! { i nu t cs !

.  Th i s  i s  \ l a r i e  .An to i nc t t c  R id i ng  t o  He r  Dea th

,  Did !ou Evcr Sec A " ' l -c legram" From Your Hcart ' l

' .  \ ow  An1 'Au to  Repa i r  Job  Can  be  "D t r ck  Soup "  Fo r  You

i  Neu Shampoo Leales Your Hair  Smoother Easrer to i l lanagc

) l t 's  a Shame lor  YOU Not to l lake Good lv lone; '  When These Men

Do  l t  So  Eas i lY

) .  You  NEVER Saw Such  l - e t t e r s  as  Ha r r l  and  I  Go t  Abou t  ou r  Pea rs

L  I -HOUSANDS NOW PLAY \ l ' ho  Neve r  Though t  f hey  Cou id

:  G re l t  \ ew  D i scove ry  K i l l s  K i t chcn  Odo rs  Qu i ck !  -  N lakes  I ndoo r  A i r

"CountrY- Frcsh"

. r .  l l a kc  Th i s  l -N { i nu te  l c s t  -  O f  An  Amaz ing  \ e r v  K ind  o f  Shav ing

Cream

i .  , , \NNOU\C ING . .  The  New Ed i t i on  o f  t he  Enc l c l oped ia  Tha t  Makcs  l t

F-un to Learn Thtngs
' 5  Aga in  She  Orde rs . . . "A  Ch rcken  Sa lad .  P lease "

"6 .  Fo r  t hc  Woman  Who  i s  O ldc r  Than  She  l ' ooks

' 1 .  Whc re  You  Can  Go  i n  a  Cood  Used  Ca r

' 3 .  Check  t he  K ind  o l  BodY  YOU WANf

' 9 .  "You  K i l l  Tha t  S to r y  -  o r  l ' l l  Run  You  Ou t  o f  t he  S ta te l "

i0.  Hcre 's a Quick Way to Break LJp a Cold

l l .  There 's Another Woman Wait ing for  Every ! {an and She's Too

Smart  to Hnve "Vlorning Mouth"

{ : .  
' fh is  

l 'en " l }urps" Before i t  Dr inks But Nerer ' - \ i l t r rvardsl

3 ] . I t Y o U W e r e C i v c n $ 2 0 0 . 0 0 0 t c l S p e n d t s n . t f h i s t h c K i n d o I ' ( . f y p e o f
l ' ror iuct ,  but  Not Brend Name) You Would But ld ' ]

s - l  " Las t  F r i day . . .Was  lSca rcd l  My  Boss  A lmos t  F i r cd  \ l c l "

f i5.  67 Reasons Why l t  Would Have Pai t i  You t t l  Ansuer Our 'Ad a Fcu'

Nlonths Agcr

Suppose  Th i s  t l appened  on  YOU R  Wedd ing  Da1 !

Don' t  Let  Athlete 's Foot  "La-r"  You Up"

, \ re Thcl '  Be ing Promotcd I t ight  Over Your I icedl

, \ rc We I  Nat i t tn of  [ -ow-Browsl

, . \  Wonde r f i r l  l * o  Yea rs ' f r i p  a t  Fu l l  P : r y '  -  Bu t  Onh  N len  \ \ ' i t h

lmag ina t i on  Can  Take  l t

91 .  Wha t  E re r ybod l  Ough t  t o  Know  . . ; \ bou t  f h i s  S tock  rnd  l Jond  Bus incss

91 .  \ l onc l i - sav i ng  R ' r t r r i ' s  f r rm  . ' \me r i ca ' ;  O ldcs t  I ) i r n l ond  [ ) i s co t t n t

I  l ouse

F o r m c r B a r b e r E a r n s 5 8 , 0 0 0 i n 4 N l o n t h s a s a R e l l E s t ] t c S p c c i l l l i s t

F I f  EE  I IOOK Te l l s  You  l 2  Sec re t s  o f  l J c t t c r  l - l * n  C r t r c

C; rcr test  Cold Nl  ine of  Eas-"-  "Things-to-  lVl  a kc" Er er  Cr l  m mct l  I  nto Onc

t l ig Book

S80 .000  lN  PR IZES I  He lp  Us  F ind  t hc  N r tmc  Fo rThcse  New K i t chcns

\OW!  Own  F lo r i da  L .and  1 ' h i s  Easy  Way .  .S l t )  Do*n ; t nd  $ l 0 l  i t l on th

I - akc : r nv  3  o f  
' f hesc  

K i t chen  t \ pp l i ances - - -Fo r  On l l  S3  95  (Va lucs  up  t t r

s r5. -15)
99 .  Sa rc  lOc  on  2  Cans  o f  C renbe r r y  Saucc  l ' i r l i t cd  ( ) l l c r

i i ) 0 .  O \E  PL ; \CE-SET I  INC  FREE Fo r  Evcn  l  h r cc  Yo t r  l l t r v ! r

I l co r i r t t cd  n i t h  pc rm iss i on .  V i c t o r  O .  Sch rvah  l l l t r L  ! r t  L '  r i t t  u  GL ' ( ) ( l

l , / r ' r r t i . r t ' r lor / .  Harper & I low. 1962.

i l ) l  l l r r r  r o  C l c t  Wha t  t hc  U .S .  Cove rnmcn t  O \ \ cs  Y i ) u :

l l ) 1 .  I l ( ) \ \ '  t o  Co l l ec t  F rom Soc ia l  Secu r i t l  a t  , { n \  . - \ gc l

9 (cont.)

103 .  F {Ow You r  L l o roscope  Can  I } r i ng  You  Wca l t h ,  l ' o ' ; e '  Succg ; s  and

[1a p p iness.

i04.  l -he Secret  o i  l {aving ( lood Luck

105 .  Wh .u -  Pcop le  i n  Vc r rnon t  a re  l l ea l t h i e r .  l - c ss  O re rue lgh t '  S ta ) 'Young

Longe r .  L i ve  I - onge r  Th ; rn  Peop le  o f  An -u -  O thc r  S ta te  i n  t hc  Ln ion

106 .  The  N {ach ine  l ' ha t  Pee l s  O f i  Pounds  Wh i l c  You  S i t  l l a ck  and  En jo l  l t

l } i .  Famed  Phys i c i s t  p roves  f ha t  S i t t i ng  I n  A  Py ra rn i d  Causes  Uncx -

p l a i nab le  Cood  Th ings  To  I I aPPe  n

108 .  Foun ta i n  o f  You th  D i scoVe red  By  L i t t l e  Kno rvn  C iV i l i za t i on  o re r  l l 0 ( )

Yea rs  Ago

I09 .  Oh io  N {an  D i scove rs  i he  Sec re t  o f  Ho*  t o  Escape  t hc  Amer i can  I l a t

Racc

I  i0.  [ -azy iv lan's WaY to Riches

C. Proposi t ion (F igure 9)

D.  Poem

This poem (no one seems to know the author)  presents

a senous message In a humorous wl ly  Read i t  each

t ime you s i t  down to wr i te  a p iece of  cop) ' '

I see that you've spent (luite a big wad of .t lottgh
To tell me the things ,,-ou think I should know'

How your plant is so big, so J'ine, and so. strong;

Anrl you, founder had ihi.ske,s so handsomely long'

So he srarted the husiness in olel '92i

How, tremendously int'resting that is ' ' ' to 'v"ou'
He buitt up the thing with the hlootl of his life?

(l ' l l  run home like mad, tell thal to m,r'wilb!)

Your machinerv's modern and oh so ('otttplete;

Your "rep" is so Jlawless; j'our v"orkers so neal'

Your motto is "Qualit l" '  '  '  '  (opital "0" -

No wonder I 'm tired oJ'"Your" antl of "You"!

So tett me quick and tell me true
(Or else, my- love, to hell with j'out)

less - "how this Product came Io be";

t\[ore - )vhat tlte tlamn thing does J-or me!

Will i t suve ftte tnonev or t ime or tyork:

Or hike up trty pav v"'ith a v'elconte ierk")
What drudgerr', worr)', or los't wil l i t cLtt ')

Can it ) '( lnk me out of o Pers()nol rut?

Perhaps it can make mv appearance so -rx e//

That inl ' telephttne calls vvil l  *eor oLtt t lte bell:

Antl rhus it inight win nre a lot o/'J'ine J'riends -

(And one neve; knoh:s vvhere ̂such a thing ends!)

I vt'ctntler how much it t'ttulcl do Jbr m.v healrh?

Could i t  show'me a wa) ' l ( '  L tL ' ( lu i re \ot t tL 'x 'e( t l [h  -

Berrer things.for m.vself, J'or t lrc kids and the wil 'e'

Or how to quit ,r 'ork sotne*'hat earlv in ltJe'

So tell me qttick and tell me true
(Or else, rn.t '  lot 'e, to hell w'ith -t 'ott!)
Iess - "how this pro(lltct L'ante to be":
More - x'hut the tlumn thing doe's J-or nre'
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V E N  D I R E C T  R E S P O N S E  O F F E R S

PRICE -  Consider  your  market  and the pr ices for

compet i t ive products.  But  make sure that  the r ight  pr ice is

a lso prof i table for  you.  In  most  cases the mark-up wi i l  be

at  least  3 t imes your  cost .

FREE TRIAL -  By of fer ing a f ree t r ia l  the customer gets

to see the product ,  anC t ry  i t ,  be iore he spends h is  money'

This is pethaps the best universal mail order offer'

MONEY-BACK GUARANTEE -  Second best  to  a f ree

tr ia l ,  the money-back guarantee g ives the customer some

assurance that he wil l not get g1''pped. From a sell ing

standpoint ,  customers have to be very d issat is f ied wi th the

product  before they wi l l  take the t ime and ef for t  to  return

i t .

CASH WITH ORDER -  Used pr imar i ly  wi th a money-

back guarantee. Litt le incentives ltke a 370 discount with

cash or  "we pay postage and handl ing"  are a b ig help '

BILL ME LATER -  General ly  used wi th f ree t r ia l  o f fers '

Because there is no cash up front, the response ts

somet imes double that  of  a cash wi th order  of fer '

{NSTALLMENT TERMS -  Used  to  se l l  b i g  t i c ke t  i t ems

or long term magazine subscr ipt ions.  This a l lows the

customir  to  keep h is  payments down to about  $ l0  or  S20 a

mon th .

CHARGE CARDS --  The same as b i l l  me later  or

insta l lment  terms,  except  the sel ler  does not  h l ive to

handle a l l  the paper work.

C.O.D.  Al lows customer to pay la ter ,  when t l te

mai lman del ivers product .  C.O.D.  is  not  widely '  used

today because o l  i ts  added cost .

FREE GIFT  FOR AN I I -QUIRY -  I nqu i r i cs  ebou t  a

product or service are usuall l increased rvhen a frec gift is

ol'fered' But some may just be curiositlt scekers rvho are

interested in  the g i f t .

FREE GIFT  FOR A  TRIAL  O I IDE I {  -  Comrnon l v
used as a col t r i i lu i iv  book of fer .  The customer keeps thc
gi f t  just  for  t ry ing the product .  rv i th  or  wi thout  purchase'

FREE GIFT FOR BUYING -  Somct imes of fercd rv i th  a

minimum purchase or  i f  customcr ordcrs beforc I

speci f ied date or  wi th in a speci l ' icd t ime l imi t

MULT IPLE FREE GIF -TS  WITF I  . \  S INGLE OI ] .DER
- Companies thr l t  have t 'ound i t  prof i tab le to of fcr  onc

free g i f t  somet imes f ind i t  cren more prot ' i tab lc  to of ' fcr

two or  more.

YOUR CHOICE OF F  REE GIF I 'S  - -  Gc r . r c r l l l v  no t  as
good as o i ter ing one prc-sc lcctcd - i l i i t .  Ci ts tomcrs do not

l i k .  t o  be  bo the red ' " r ' i t h  dec i s i ons '  F rom a  sc l l i ng
standpoint ,  "your  choice of  f rcc g i t ' ts"  could bc used as a

test  to  determine w'h ich g i i t  is  most  i lppL 'a l ing.

F R E E  G I F T S  B A S E D  O N  S I Z E  O F  O R D E R  l - a r g e
general  in terest  cata logs somet imes of fcr  an in . ' rpcnstre

F igure 9

grft for orders oi $ l0 to $'10; a better gift for ordcrs totaling

5:O to Sl00;  and a luxury g i f t  for  orders over  $100'

TWO-S' IEP GIFT OFFER -  For  example '  a  f ree

booklet  for  examining a set  of  encyclopedias ( f i rs t  s tep;

and a f ree s l ipcase for  s tor ing them when vou make the
pu rchase  { second  s teP) .

CONTINUING INCENTIVE GIFTS -  Used  to  keep

customers coming back.  Nlost  common are bonus

discount  coupons.  Depending on vour  product ,  a  "ser ies"

g i f t  could be of fered such as a f ree p lace set t ing o l

s i luer tua. .  or  a f ree President 's  g iass.At  one t ime t radinS

stamps were very popular ,  but  thei r  h igh cost  has nor l

macle the t rading stamp al l  but  a th ing of  the past '

iv lYSTERY GIFT OFFER --  Somet imes pul ls  bct ter

response than of fer ing a speci f  rc  g l f t .  You may want  t0
indicate the i tem's reta i l  va lue.

FREE INFORMATION -  Inexpensive and l lex ib le for

the sel ler .  The f ree in lormat ion could be as br ief  or  as

deta i led as you wish.  "No salesman wi l l  ca l l "  is  of ten used

as an added assurance when free information is offered.

FREE CATALOG --  Used successfu l ly  in  both businest

and consumer market ing.  The cata iog can be put  as idt

and used for  order ing la ter .

FREE BOOKLET Can help to establ ish your

company's  expert ise when used as something other thanl

sel l ing vehic le.  Ut i l i ty 'companies of te n of f 'er  t ' ree booklets

such as "19 Wa1's to Cut  Dorvn Your Electr ic  Bi l l " '

FREE FACT KI ' f  A presentat ion inc luding booklets

a<l  repr ints ,  newspaper or  magazinc ar t ic les.  More rv idc l l

used in sei l ing industr ia l  products.

SEND ME A  SALESMAN - -  I nqu i r i es  a re  usua l l '

people rvho have a l rcady decided to ordcr  product  o,

serv ice.  El iminates cur ios i t l  scekcrs.

FREE DEMONSTRATION Gcnera l l l  used  t ' t r

se l l ing large equipmcnt .  I f  thc i tem is  too Iarge lo

t ransport ing.  the prospect  is  in i i tcd to at tend a specla

show ing .

F R E E  " S U R V E Y  O F  Y O U R  N E E D S "  P r i m a r '

appeal  is  for  industr ia l  pr t rducts or  scrv ices '  Thc surve '

c in p inpoint  the respondents '  necds and intcrests '  thur

help ing the manufacturer  to  dere lop nc lv  products o

adopt  a nerv s lant  to  h is  adlcr t is ing.

FREE COST ESTIN IATE -  L i scd  i n  i nd r t s t r v  an t

i nsu rance  compan ics .  Can  be  p ro t ' i t l b l e  i f  se l l i ng  I  h tg l

t icket  i tem or  serv icc wht lsc pr ice can bc negot iablc '

FREE D INNER - -  The  mos t  comn lon  usc rs  l t r c ' r c ; ' t l t o r s
A sales presentat ion is  made in thc rc l l red atmosphere i - r

a tashionable restaurant .

FREE FILM OFFER General ly '  usc-c i  b f  i i ln

processlng companrcs.  but  th is  ot ' tcr  e lsLr  lcn ' js  i tsc- l f  t i

photography prodt lc ts  ( ) r  L- \ 'e l l  t ,1g11{ io l l  packlgcs o

f; rcld ucts.
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FREE HOUSE ORGAN SUBSCRIPT ION -  Used  by
industrial companies for customers and prospects.

FREE TALENT TEST -  Commonly used by home
study schools. All such tests are required, by law, to
measure talent or abil ity. They cannot be used as come-
ons.

GIF- f  SHIPMENT SERVICE -  pr imar i ly  used by g i f t
food firms. At no extra cost to the customLr, shipmelnts
are made to all those indicated on his gift l ist.

CASH DISCOUNT -  Most  of ren used in the form of  a
discount coupon or certif icate. It should be noted that in
most cases a cash discount offer wil l pull lower than a free
gift of the same value.

SHORT-TERM INTRODUCTORY OFFER -  The
prospect tries the product for a short t ime at a reduced
price. The trick here is to convert these short-term
responders into long-term customers.

REFUND CERTIFICATE -  I f  made to appear l ike an
uncashed check, it is hard to resist the temptation to cash
it. The refund certif icate is most .o..oniy used when a
prospect is asked to send $t for a catalog, iefunded with
first order.

INVESTMENT OFFER -  Points out  how much money
the customer wil l save in the long run by using thi!
product .

INTRODUCTORY ORDER DISCOUNT -  Used ro
bring in new customers, such as magazine subscribers.
This offer works well, but it is touchy. Many times regular
customers wil l complain if they are not offered a similar
d iscount .

TRADE DISCOUNT -  Used for  specia l ized c lubs or
businesses or  professions.

EARLY BIRD DISCOUNT -  General lv  used before the
normal  buying season.  "Pre-hol idav"  d i r "ount ,  are an
example.

QUANTI ' fY DISCOIJNT -  The mosr common quanr i ry
d iscount  is  the long- term magazine subscr ipt ion.  Thi
longer your  subscr ipt ion,  the lower your  cost  per  copy.

SLIDING SCALE DISCOUNT -  Much l ike the f ree g i t i
based on s ize of  order ,  the d iscount  depends on the s ize of
order .  The larger  your  order ,  the larger  your  d iscount .

SELECTED DISCOUNTS -  General ly  used in
c.ata logs,  where cer ta in i tems are pushed wi th specia l
d iscounts.

SEASONAL SALES l f  seasonal  sa les Drove
successful, they are usually repeated each year at the same
t1me. Seeds and p lants are popular  i tems,  as is  anyth ing
trcd in  speci f ica l ly  wi th spr ing,  summer,  fa l l  or  winrc-r .  

-

REASON-WHY SALES -  pre- inventory c learances,
l iqu. idat ions,  mo'u ing sales and other  such reasons-rvh1,
icnd more credib i l i ty  to  the sale.

Figure 9 (cont.)

PRICE INCREASE NOTICE -  This is  the last  chance to
order at the old prices before increases take effect on a
specified date.

RANDOM DRAWING SALE -  Can be used where
demand far exceeds supply. Buyers for a l imited number
of items are randomly selected from all respondents.

FREE SAMPLE -  Simi lar  to  a f ree t r ia l .  One of  the
strongest offers you can make. Nothing sells better than a
good sample of a good product.

J J .

l9

1 i

46 .  NOMINAL  CHARGE SAMPLES Somet imes
response is even better when a sample is offered at a
nominal charge, rather than free. A small charge such as
25 cents helps put a value on your product, as well as
eliminate some curiosity seekers.

47 .  SAMPLE OFFER WITH TENTATIVE COMMIT-
MENT - Magazines are the most common users of this
offer. Example: Look over the first issue of your
subscription. If you're not satisfied, just mark ..cancel" on
your bil l .

48.  QUANTITY SAMPLE OFFER -  Business serv ices and
newsletters have enjoyed success with this one. The head
of a sales training program may be asked to indicate the
number of members he has in his class so that each can
receive a complimentary sample.

49.  FREE SAMPLE LESSON -  Home study schools use
this offer as a demonstration of their course.

50.  LIMITED TIME OFFERS -  Ef fect ive in  forc ine a
decision when used with a specific date.

51.  ENROLLMENT pERIODS -  Lends i tse l f  to  insurance
companies and home study schools. A specific date is
indicated as the end of an enrollment period.

52.  PRE-PUBLICATION OFFER -  Book publ ishers use
this one to help determine their press runs.

5 3 .  C H A R T E R  M E M B E R S H I P  O R  S U B S C R I P T I O N
OFFER - Those who like to be the firsr to rry our new
things are the most responsive to charters. New
publ icat ions,  new c lubs and new subscr ipt ion serv ices
have been especially successful.

54.  LIMITED EDITION OFFER -  Col lectable i tems such
as ar t  pr in ts ,  co ins and stamps are especia l ly  su i ted for  th is
offer.

55.  EXTENDED GUARANTEE -  Use rhe producr  for  a
month or  a year ,  etc . ,  or  . .we' l l  re fund the unexoired
port ion of  your  subscr ipt ion."

56 .  DOUBLE-YOUR.MONEY-BACK GUARANTEE -
Shows real  conf idence in vour  product ,  but  i t  can be cost lv
i f  many people take you up on the of fer .

57 .  GUARANTEED BUY-BACK AGREEI ! {ENT -  Used
pr imar i ly  wi th l imi ted edi t ion i tems.  The sel ler  agrees to
buy back the i tem at  i ts  or ig inal  pr icc n, i th in l  s fec i f  ied
t ime.

-8t-
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GUARA\TEED ACCEPTANCE OFFER -  I nsu rance
companies use th is  of fer  to  draw people rvho might  not
otherwise qual i fy .

\ {ULT I -PRODUCT OFFERS -  The  bes t  examp le  i s  a
cata log.  On a smal ler  scale.  two or  more products or
serv ices are of fered in  the same mai l ing package or  ad.

P IGGYBACK OFFERS -  One  p roduc t  o r  sen i ce  i s
featured,  rv i th  others going a long for  a f ree r ide.

DE I -UXE OFFER -  Book  pub l i she rs  use  th i s  one  3s  an
opt ion.  A standard cover  is  of fered for  $12.95.  A deluxe
leather  bound volume wi th gold leaf  s tamping is  of fered
for  $14.95.  (Approximately  l07c wi l l  order  the deluxe
vers ion.)

GOOD-BETTER-BEST OFFER -  Be carefu l  wi th th is
one.  The customer is  asked to make a choice.  ( iompanies

sel l ing jewelry  wi l l  somet imes of fer  an i tem in l2K gold,
ster l ing s i lver  or  24K gold.

ADD-ON OFFER -  Can be used ef fect ive ly  when a low-
cost item that related to the featured item is also offered.
For  example,  a $ I  scrub brush can be added to an of fer  for
a household c ieaning product .

WRITE-YOUR-OWN-TICKET OFFER Used
pr imar i ly  to  sel l  magazine subscr ipt ions.  A specia l  pr ice is
offered. The customer fi l ls in the number of weeks for his
subscr ipt ion.

BOUNCE-BACK OFFER -  Very '  popular  today in
many areas of  consumer market ing.  An addi t ional  of fer  is
made with the product shipment or invoice.

INCREASE AND EXTENSION OFFERS
Magazines commonly use th is  one to encourage sub-
scr ibers to extend thei r  present  subscr ipt ions.  . , \  card is
checked and mai led in  for  a l -y 'ear  subscr ipt ion.  The
customer 's  invoice fora I -yearsubscr ipt ion rv i l l  a l low him
the opt ion to increase h is  sutrscr ipt ion to 2 \ 'e i l rs  or  morc
at a reduced price.

DRAWING TYPE SWEEPS- fAKES Prospcc ts  ge t
one or  tnore chanccs to rv in,  rv i t l r  a l i  u i t ,ners sc lcctcd Lrv
random drawing.

L U C K Y  N U M B E R  S W E E P S ] A K E S  W I N N I N G
N U N I B E R S  A R E  P R E - S E L E C T E D .  T h e  a p p c a l h e r c  i s
"You may a l ready have won. . . "

"EVEI IYBODY WINS"  S \ \ 'EEPS- | ' \KES -  A l i nos t
obsolete today ' .  An inexpensive -q i f t  rv ls  ar , 'ardcd t t l
evgrvone who entered.

10.  INVOLVEMENT SWEEPSI ' , \KES 13. " "  mvs t . ry ,3-1
L'nvelope,  matching h is  number against  ln  e l ig ib lc  nt tmber
l i s t  c r  some  o the r  veh i c l e .  t hc -  p rospcc t  p rcde tc rm incs  t he
pr ice he wi l l  win I I r  h is  entry '  is  choscn.  g j

11 .  TALENT CONTESTS -  Hom€ s tud1 "cou rses  usc  t h r s
one to rrff 'er free scholarships.

F igu re  9  ( con t .1

POSIT IVE  OPTION -  f v {os t  popu la r  w i t h  book  c lubs  o r
record c lubs.  Each member must  return a card to order

each  mon th .

NEGATIVE OPTION -  Aga in ,  popu la r  w i t h  book  c lubs
and record c lubs.  The d i f ference between th is  one and
posi t ive opt ion is  that  a select ion wi l l  be shipped to you

automat ica l ly  unless you return a re ject ion card.

AUTO\1 r \T IC  SHIPMENT -  When  1ou  subsc r i be ,  you
gi le  the publ isher  permiss ion to automat ica l ly  send you

each new select ion unt i l  you not i fy  h im to stop.

CONTINUITY  LOAD-UP OFFER -  Ra the r  t han  pa1 '
for each book in a series, the customer is offered the
balance of  h is  ser ies in  one shipment  whi le  cont inuing to
pay for . just  I  vo lume each month.

FRONT-END LOAD UPS -  Record c lubs use th is  of fer
to secure a min imum purchase commitment .  For
example, 6 records for $ I if you agree to purchase 4 more
select ions wi th in the next  2 years.

OPEN-END COMMITMENT -  This of fer  is  s imi lar  to
the front-end load up except there is no time limit for
making the purchases you agree upon.

. .NO-STRINGS ATTACHED"  COMMITMENT -  A
very attractive front-end offer is made but there is no
commitment for future purchases. This offer shows the
sel ler 's  conf idence in h is  product .

L IFET ' IME MEMBERSHIP  FEE Seve ra l  r eco rd
clubs use th is  of fer .  A one-t ime membership fee is
charged.  There are no min imum purchase commltmt-nts
and no automat ic  shipments.

ANNUAL IV IEMBERSHIP  FEE Hobby 'and  c ra f t
c lubs and t ravel  c lubs are pr imar-v users.  Annual
memberships inc lude nLtmerous benef i ts  throughout  the

!  ear .

PF I ILANTI IROI ' IC  PRIV ILEGE - -  Th i s  i s  a  f und
rais ing appeal .  A donor 's  contr ibut ion receives noth ing
iangib lc  i i ,  r : ' .  ̂ : t  n .

BLANK CHECK OFFEIT -  tJsed b l  iund ra isers to
p ro l i de  i ns ta l lmen t  con t r i bu t i c l ns .

E X E C U T I V E  P R E V I E W  C H A R G E  -  S i m i l a r  t o  t h e
ref 'und cer t i f ' icate but  lends i tse l f  speci f ic l l l l  to  h igh t icket
i tems or  serv ices.  Hcre thc pre l ' ic rv  chergc for  a f i l rn  t l r
course can be S25 or  morc.  to  be credi ted against  t i tc
purchase pr ice.

YESr  NO OFFERS A  p rospec t  i s  l skc ' d  t o  l c t  vou
knorv h is  decis ion c i ther  rva l ' .  such ls  rc turn ing a toket l  tn
a magezine subscr ipt ion of tcr .

SE I -F -QUAL IF ICA- | ION OF-FER -  G iven  a  cho i ce
betrveen a f ree booklet  or  a l ' rec dcmonstr l t ion.  the sei le  r

can determine who ere h is  most  ser iot ts  prospects.
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F igu re  9  ( con r . )

S 6 .  E X C L U S i V E  R I G H T S  F O R  Y O U R  T R A D I N G  A R E A- The l ' irst respondent to your offer is awar<jed an
e.xc lus lve t rading area.  This is  par t icu lar ly  e l . fect ive where
!ou  have  numerous  h igh l y  compe t i t i r e  i i rms .

S7 .  S I - ,PER DRAIV IAT IC  OFFER _  A  rea l  a r ren r i on  ge r re r .'  - f ry  
m),  new typewr i ter  r ibbons for  a month.  I f  1 ,ou"don, tl i ke  t hem,  unw ind  them and  re tu rn  t hem to  me . , ,

jS .  TR , {DE- tN  OFFER _  , . \ \ , e ' l t  g i r c  - , , ou  55  fo r  1 ,ou r  o ld
shaver.  regardless of  i ts  condi t ion.  wien you purchase a
new Smoothie shaver. "

r j 9 .  T H I R D  P A R T Y  R E F E R R A T _  O F F E R  _ -  A  i i s t  o w n e r
recommends 1 'our  products or  ser l . ices to h is  customers.

90 .  N , IE IV IBER-GET-A-MEMBER OFFER _  Book  c lubs
and record clubs offer members a free gift 

"t,.n 
tt l.y!. i,

f r iend to s ign up.

91 .  N , , \ME-GETTER OFFERS _  S im i ta r  t o  t he  member_
get-a-member of fer ,  but  here 1.ou are just  get t lng names o i
prospects.

92 .  PURCHASE-WITH-PURCHASE _  An  appea l i ng  g i f i
is offered at a special price with a regular purchasel 

- '

93.  DELAYED BI t_LING OFFER _ This . ,bu.r ,  norv.  pa1
later" offer has its greatest appeal just betbre Christmas.

94 .  REDUCED DOWN pAyMENT _  Usec t  i n  con t i nu in ,
::. i i ._r 

if a customer does nor respond t" ; .;grl;; ' ;; i ;;
o I l e r .

95 .  STRIPPED-DOWN PRODUCTS _  A  s ta r te r  se t  o r
star ter  coLl rse is  of fered at  a lower pr ice i f  the customer has
not  responded to the regular  of fers.

96 .  C , {TALOG SUTSCRIPT ION OFFER _  A  cus romcr  i s
asked to pay a smal l  charge,  such as 50 cents,  or  S I  lor  a I  _
_ \  c t  r  ca ta l ( )g  subsc r i p t i on .

RUSH SHIPPING SERVICE _  Th i s  o { ' l - c r  i s  s r i cccss fu l
fo.r.seaso nal products and tl lrn p.n..r.ring-r.n ices. Fo r anadded charge,  customers can get  specia l  I  day scrv ice.
COfv lPET IT f  VE  OFFER - -  I ) r u imr , r i c  ; r n t i  somc t imcs
ef t 'ect ive when a customer is  asked.  for  example,  to  turn in
one credi t  card for  another .

N O ] V l I N A L  R E I N , f B U R S E N , I E N T  O I . F E I {
Rcsearchers,  inc luding market ing . . r . " r .h . . r ,  use th is
of fer  of  a token payment  such as $ l  to  cncourage
customers to complete and return qucst lonnalrcs ( ) r
survev.

RESEARCH OF FER Success iu l  r v i t h  se l t _lmprovement  and sel t - -analys is  products.  Fcople l ike thcrurrcnt ion- .or ' .  be ing p. rsoni i l t '  iesearched or  s tudrcd in( ) r r l c r  I o  l l nd  ou t  mr ) r c  abou t  t hemsc l vcs .

ESTABL ISH-THE-VALUE OFFER _  r \  r c r y  appca l_
rng f ree g i f t  can be of l -ered to ) .our .urro- . r*  _ * . i th  u 'c.\tra one f 'or a friend or relative availablc et thc rr-.gular
n  r r  ^ . r

9ri

Q O

r00

i 0 l .
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Winning Ads

The ads that follow are some of P.C.A.'s winners, in both

space and direct mail. A breakdown of advertising and

production costs, profits and percentage of response is

included. Following each photo reduction is the copy that was

used. Note the common elements in all these ads.
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J r d  . u b r o n - ( f l o L s  r r , r t J d c \ .  l n  I  m J l o r  r n d l v s r
r , \ n c  7 . r r  r ^ r f ! t \ r  t .  J i b  I n e l u J e d

.  Of  cours ,  rU o f  us  woutd  prck  th€  sond
. lx ) re . rn  r  dF tuch  is  rh rs_  lsn , t  i r  i l d rcu lous ,
tnen.  tha t  w€ wou jd  .hoos  to  eo  th ru  ! re ,  rne
eme n luar ron ,  b lnd fo ided!  Ev .n  when rn€re  rs
r  n ( . n s  J . g o . r h r u  t f e  * r r h  I  T r o  a n d  . , u r  . r ( \
w , r (  o rn  rh .  n rcdns  prov ,deJ  ,  !g9 !9 !LI  ne .mrp  6  our  dsr ro toB ic . l  hor " r .op-

j r o w  J u c \  r r  w o t t "  N J r u r e . :  c r r \ m o \  r m p 0 n r \
a c n  , r  J r  J r  r h r  r r m r  o r  b r r . h  . * h c n  r h d  u i l r o u .
rca t  cord  rs .u r .  We then &comc our r tves .  Un l r l
rne ,  ro rd  rs  cu t .  wc  r .e  par r  o f  our  no(her .  Why
or  how.we presn l l y  do  nor  know The rnove_
m e n l  . , r  ' h c r J r g (  

$ l J r  b u J r r s  r h c n  i l m e \  p o r ( n _
r r f , l s  r J r  c v e n t \  I n  r u r  L r r s .  A l l o l o q y  J o e s  n o t
e r u r  e v e n t s  b u l  i s  r i m r n e  o f  e v e n i

J l l o w e d  ' h e  w r *  i n c n  r o  I n o w  r h c  . r m e  J n J  . , : i i :
D l i . e  n i  ' h "  h ' r r h  ̂ '  a h , , . '

f  r v ) n r u r r c \  u t  F u p l e  J n d  m u L h  m u r r .
w n r t  J u e \  r  n r t r t  n r , o \ c , p <  r n a l v r s  b y  r

! u d x i l e d  r \ t r . , t , , t s L r  r o n r r r n l  {  n J , J l  h , ' r o r c , r r
, i l r r ! \ r s  u n r . , , n \  r h e  b . i '  p \ ) ( h . , t u r r u l  J n i l l i r r
. r  \ . r u r { . i l  r h r r  \ u u  . . r n  { e l  : r . J r r  8 c . r u * ,  r i r
r  ' r r r l r . l k d ,  r \ f . I m . n t  r n  l a 6 U .  r { r u r , t s ( r {
a c r r  p \ r ,  t o t i , s r \ r ,  I n  p r ( d r r r r n q  . J *  h r r r . , r r c \ .

t r  r J J r , r , , n  I  a J r J i  h u ! o \ 1 , f  r n J t ) \ r t  I n .
. r u J t \  J r \ u \ r , r n \  . ) n  t h c  r u l t u w r l c  t i n . r n . r r l
, u r h r u r .  r \ . \  r n J  r n h < , r r . n * s ,  d r r t y  h u m (

tnv l rcnnrcn t  i  r r t J t ronsh ips  wr th  f rmdy;  re l i r rve ,
i f d  ? ! i  : n t .  b : . t  r i t  o r a : : : r g e ;  . h i l d r e n ,
drccr  rnd  oceupa( ron i  hopc ! ;  wrsh€s  Jnd gor ls l

' ' ' f hey  
*nr  fo r  lwo horc \coFr .  whrch

q e r c  \ . p r  I n  r h .  a r l r r  . , r  J n .  , r  l t l n m t ( r . s
m u l l r r u d r n o u s  r c r r r c h  o r l i c c s .  ( ) n c  w r s
r n e  h o o J @ p e  n i  r h !  F u c h r c r  J r r w n  u o  u , ,
J i n u r r y  l r r ,  j 9 j l ,  r h €  d r y  h c  r o o k , ) i l . i . r ,
In .  o lh . r  wrs  rh€  horos .oF oa  rh€  Wcrmcr

HotY T0 GET YoUR PERSoiltt IIATAL H9!0_!.q_0?!,-F_0R |YHtcH ASTRotocERs cltAflcr sJ00.00.bvrohil F Fo',r 
,., n,,nFoR 0l{ty A DUPUCATI}IG C0ST T0 MAXI yOUn-CbFy--- 

-'-
,., :.:li J;'.i:i,::';:,;ff j:i ij1:::1":'fj 

--il 
;:;;i".T. :Y,'n,1,, u*.

re* r rch  purposcs .  you  f t , r !  h rve  ; ; ; ; ; .1 ; ;  
- " r i , ' . i . : l i i , ' .1  

: : J i : l J i : , , "  rbou ' ind ,n{ , ,u r  , - - r - - - - - - - -F- -: e t r r ( h  p u i p u \ r \ .  \ o u  n t r r  : : v e  J u p i l , r r e  I : r . : . i ' n , .  l c . d ' , i * . , r r !  r l ' , , u r , r n J r n r . , u r  , - - - - - -
i J o r r \ o l ! . " r r h o i l i r , , o ( . . , f  , n t l J t 0 r r . r h L  r o , ) u t . , n u n r v , \ u r F l e . , . n l n { . l r u \ r ( , r h i l r ! , , 1 r  

t -  C O I P I T T E R D A T A E N T R Y F O i M - P L E A S € F R t N t  !

h r r ( l l r r s  ! o \ t \  \ ' o u  ! ( l  l h .  t r p e  r i , r u t  i . , , r r n u  l t r l s -  I o u r  l r c c  w r l l  $ n  , , r c r r r . l c  n o r c n i r r l s  r t  - /  t  ; ;  n J , . l r i b [  A m n F s  Ih r r r ( l l r rs  !o \ r \  \ ' ou  s ( r  rh .  , ' rpe  r i ' ru t  i . ' , r rn r  1 t r l s . .  Iou t  l l cc  wr l l  un  , "c r r r . t c  p , , rcn i r r l '  ' r  - /  r  : ; ; ; : : i l d ; ' i : , ; ; ; ; i ; " ; ; : . }  nmnrss
. r f J  r n . r l v l l n s  p r o t . \ \  I : R t . i i .  b r . , l u \ c  d t  r h (  ) ' o u  \ n o w . r b o u t  I h c r n .  I n  r n v  . r r c .  r h e  r . r i r r r  I  m y  ] , m v o r d M u l h ; r o € E - f o r o n l v
l r \ l l \ J t \ .  ' i l 1 . 1  J r r i , l L . . . ,  i r n . , r . \ . i . , t c t , r  o r  l , r J l i l r ( J  r \ r r , , l . r r c r \ r s n , , \ i l t ! e r \ t r . , l ! ) ! \ . I r  I  I l J . d . u t t o d . m y O u p t i o r c , o p j
r(\err,h,,,vho\! 'r,crc ,\ \uJne ,r,,,r|,.{Jrvi ,n ,u,,, .n.,r. ' i  

", 
| ff 'J 

t3:;#l5: 
i iT,,i l ,f:: l : i1 crry srArE

Y o u r  . n r r l l  h ) r o s c o p c  w r L l  i o n \ r s r  o t  J r r n c  r r u  r o l d  w h r r  y { ) u  . r n  a u  , "  , . * "  , ,  1 , , . , , 1 , . . . .  i  3 " 1 , " T , ; ' " ^ r t d  
( L h t  o l : - n o . r

prqcr rnd i )ver 1.00r) words. yDur nJrr l  horo_ fo l j r  your nororcoee,r l r . lu,  ( l ls. \ l r : .1. ;  
a _d;;  i lAuF z\ c o p e  w i l l  c o n l r t n _  y o u r  p s r a h o l o g t c l l  r n r l y s t s  f D r t u n r r y .  s i n r p l y  i i l l  , ) u r  r n c  r c * J r j h  ! , o m _  I  a  ^ , _

l l - u l J - J l \ : u ) ) D n , t i n r r . ' l t n * r n q  y o u r r o , e r r r c :  p u r c r r . , r . n r J . ' h c , , ! r , r , " i i , r , r ' , . i i J ] . i ) i " 1 ,  !  q Y l
r r n r n r r l l . , u r l v u l \ ,  n J r i l J l r . i r r t l ! . r n J i h r l , l r c n  q t ! c n  . n  h .  I . , r r I .  I n . l u J c  r f , "  S f , f , f . . , , ^ . - . 1 - ,  |  

-  1 , t,lJ:,jff,'',*l;i',;]'a1;o.;n'."ia*ss i Siil SYl
:.:{j$it:ii:ii:"liTiii';il.T|;',;i}i,''llj'#l i;;':":l'^11.1i.:Ji,:'ii'lij,lI:li:,::l'.:l: I 

-di'torunrx 
n..€or&R}n. ilYio.r,*r* ''n€oFB,RrHr

-i.i::.,]ij,j':,l...ni,u,;;o"..il]:,.:,:".,i.,:;,::;Il:i,"'j..J,,:xll;jl'.tli;:l''t,l;'!hui
5r0JrJ,r'i".x',,b;,j,l,i'li',,'r'"'#; 

*,,n rhe herp or. ,",,ii:1,::'ll';[:l,,ill,l ;];l .":1.;l':::jj::l: i 
cirvotvw'bidh c;ryorv@'birdr ar  , w i l r  L r r  y , r u r . n o r , r \ . o p c  w r r t  I n e  l e l p  . , 1  . r . . r \ n J t ( r  " r  r t j c  . . . , . i l t r !  I ,  ' r r  , t , . ,  r u r r  r n  h c  f

" u t  r b u  h )  I  8 - v  l o m D u l c r '  * h r e h  c o n t r r n s  l c r J l r g  n e * \ p r f . r  \ r i r , t J v  ' , ' ; ' n r . i " " , ' i  I  g a o . n o c o o r r v o f  y @ t i { h  s t e F d c c r o r r y o t y s r b a n h, ) v e r  : l  m r l [ i o n  b r t s  D l  i n l b r m f , l r o n .  y o u r  h o r o -  r r r r r r . . r n c r  p . l i t r i t l ,  l :  \ I l l t . y  , i i i ( i . i ,  f$ o l c  w l L l  n o t  b c - r h c  w o ( l h l e s s  r y F E  i o u n d  l n  S L N D A Y .  w i l h  r o t r l  . l
d r r i v ' n e w s p r p t r s . Y D u r n 3 t J l i ' . ' ' o ' J u p . * ' u b e 0 l l | l o n , l n . l d d l ( l o n . ' . , l j i i : ] i ] . 1 , ' ' ; : , l . : i j ! . ' F y o 0 D o f T ( x o f E x A c t I i . E o F & a
s i l  l r o m  y o u r  e r r c t  ( m e  r n d  p t  e  u i  h , r r h  . r r r _ . , r , n ( \ , u . t ,  , {  r  \ l ) l r : s  r r r i v l :  i , j i  ; n r ' 1 .  !  

o ? l ^ , ; l T i l , T " l l i , g T i i , l : ,  
c r i p r n d n i t t h i ! f o r m r o ;l o r  y o u  r n d  y o u  r l o n e .  U c a  . \ L t . S ,  c r r .  I . h c  r c \ o o n s c  h r s  h r t r r  r r , .  I  c ; : , -  , ' , ; '

i  l luRE's ABSoLUTELY l lo cArcH. I  Inendour.  rhrr .r 'orc,  
"" ' i ; " ; : .  

u. i .  ,  : i i l .  ;  i  o i l , | . . : i '  EJHi*: : t t '  Th'  l ' r t r tut io€l  armloolql  A&.
n d e d l h i s i n f o r m r l j o n f o r n y t J t r o l o - g i c t l J c .  r . q u r k r g r c r l . , , u . , , n , , r i , . r r r " , " . r . f . " " r r "  

i . . . , " " _ . . . -  
R e s e a r c h D i v , O e p r

* i l : ! l  i  
, f l  

looktnS lor et l l i in planel coniq- l t ' tqc rhrr i , r l l  r . rrnc.tr l  t r . rp n)rfkrnJ. r  . ,F,. , ,o^o,.  6?33 Wh,ppl. ,  Ave \  wu r l t o t l r .  l l  y o u  a r e  c h o $ n  r s  r  r e * a r c h  s u b j c c J ,  l i  ] . o u  h J v e  . , n u  q , i " . , , , r , , .  l r l l  i l r c  J , , h n  I  !  
t , * , , , . -  N o r r h  C d n r o . .  O h  o  { . 1 7 2 0

lJ"luli'1,':"'0":"il';Ti,TlJ:i'il?ii#i"t;i l:,::lnl:ill, ;,i'";;;;ii;;ili;:llri*l l--g&y:Igg:Iitlssjr':#1,{"js#h"__l

I{owyour
horoscope canbring

youwealth,love,
s'uccessand
ha4rpiness.

by NORMAN P. KENNEDy

Drd. . /ou  know your  ho .oroX coutd  nean
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Dit l  you know l t lur  horoscope could mean the d i f ferencc

between happiness or  sorrow'  bet*een success or  fa i lure?

Picture a long room wi th doors at  each end'  In  th is  room

there is  money,  at t ract ive persons of  the opposi te sex '  books

that  te l l  1 'ou the secret  o l  happiness and many'other  valuable

ar t ic les.  but ,  a lso in  th is  room are bot tomless p i ts ,  t raps.  host i le

persons and dangcrous beasts chained in var ious p laces around

the room. You must  walk through th is  room. but  you may take

out  of  i t  an l ' th tng )ou can.

Now i f  1ou haci  a choice,  would you choose to I  )  go through

the room bl indio lded or  2)  go through the room wi th your  ey 'es

open and lv i th  wr i t ten inst ruct ions on rvhich p laces and people

t r  '  r  i s i t  o r  l t  o i d .

Of  course,  a l l  o f  us would p ick the second chotce ln  a case

such as th is .  Isn ' t  i t  r id icu lous,  then.  that  we would choose to go

thru l i fe ,  the same s i tuat ion.  b l indfo ldedl  Even when there ts  a

; ; ; " t - ; ;  !o  thru l i fe  wi th a map an<J our  eyes wide open!The

;;;;; pr"ov'ided is Astrology The map is our astrologicai

horoscope.
Horv does i t  work? Nature 's  cosmos impr ints  each of  us at  the

t ime of  b i r th  -  when the umbi l ica l  cord is  cut '  We then become

ourselves.  Unt i l  the cord is  cut .  we are par t  o1 'our  mother '  Why'

or  how we present ly  do not  know. The movement of  the large

solar  bodies then t imes potent ia ls  for  c lents in  our  l ives '

' \s t ro logy does not  cause events but  is  t iming of  events '  But '  i t 's

not  for tunc te l l ing.  I t 's  a predict ion of  potent ia ls  which f ree wi l l

can overr ide.
Here is  a common misconcept ion about  ast ro logy ' '  Some

pcople say.  "how can stars mi l l ions of  l ight  \ears awat  he

,eta ied to our  l i les."  The error  here is  the word. i ,ar , r .  Astro l t rg l

deals r .v i th  the re lat ionship o l  our  l ives lv i th  the sun'  moon'  and

pl lnets not  s t i r rs .
And.  anyone rvho docsn' t  th ink that  the st tn '  moon'  and

planets do not  regulate ear th and i ts  inhabi tants '  had bet ter

i t r ink again.  We al l  know'  hou the moon contro ls  the t ides '  \ \ 'e

have a l l  heard of  thc t lmous c lam exper ime nts rvhere the c lams

opcn and c l t tse by the cy 'c le o l  the moot . r '  sun,  l tnd p lancts '

I 'o l icc departments and insurance companics sht)w cxact

rc lat ions u, ' i th  cr ime and v io lence u ' i th  c1 'c les c l f  thc moon'  sun

1r ' rd p lanets.  l )octors are f ind ing d i rcct  rc let i t rnships r l ' i th

successfu l  oper l t ions and the c1 'c ic  t l f  the solar  bodres '

Authent iceted re 'se;r  rch is  nt l ' , r '  pro l  ing that  ast ro log-v can

prcdict  natura l  d isasters '  wars,  d iseases a person w i i l  sut ic ' r '

personal i t ies of  people and much more.

Wha t  does  a  na ta l  ho roscope  l na l y ' s i s  b1 "a  qua l i f i ed

astro loger  conta in? A nata l  horoscope anaivs is  conte ins thc

bcst  ps-"-chological  analy 's is  of  yoursel f  that  tou can gct  t t ld l t l  '

I lccause,  in  a contro l led exper iment  in  1960.  ast r t r logers bc l t t

psvch t r l og i s t s  i n  p red i c t i ng  c r sc  h i s to r i c : .

l n  add i t i on ,  a  na ta l  ho roscope  ana l l s i s  i nc ludcs  S i t c t l 55 i t r ns

on the fb l lorv ing:  t jnancia l  out look;  taxes and inhentances '

crr l1 ,  home envi ronrnent ,  re lat ionships $ ' i th  larn i ly ;  re l l t i res

anC parents;  lovel i t 'e  and rnarr i lge;  ch i ldr t 'n ;  c l l r r - -cr  i ln t j

occupat ion;  hopes,  wishes l ind goals;  l tnd sLthcotrsc i "us

at t i tudes.  ln  a majr t r  analys is ,  a onc !L. r l r  t r ) rccr ts t  is  e ls t r

inc l l rdcd.
t r lan-v-  people th ink that  ast ro logl  only  appcals to " l l l lv  t )ut"

Lrnscicnt i f  ic  people .  Noth ing could be far thc-r  t rom thc t r t r th .  ln

t ' l rc t ,  s tgdies shorv t Ia t  ast rg logy appeels l l lost  I t )  in te l l igcpt  l tnd

logical  peoplc.
Ct tnst i lcr  t t tcse ia inous sc icr- r i is ts :  c i l l l i ico -  l . ls t l l )n() l l lc r ,

Cu i . i . l r r ng  ps1 ' cho log i s t ' . l o l t l t r i ncs  Kcp lL : r '  l l s t r i ) ! 1o l l 1c r '

Copl  f rom Figure l0

Roger [3acon -  mathemet ic ian,  Tycho Bache -  ast ronomer.  :

Want  to know what  rhey a l l  had in common' l  Thcy a l l  wg1,

astro loge rs themselves or  used astro logl -  in  thei r  work '  Evsn

Alber t  t inste in was impressed by the accuracy of  ast ro logy

rvhen he studied i t  in  h is  la te years '

Astro logy appeals to people in  every walk of  l i fe  A

horoscope has meant  the d i f ference betwecn success and

disaster  for  famous people throughout  h is tor-v '  Your horoscopq

can mean the same to vou.

Your horoscope can help you be in  the r ight  p lace at  the r ight

t lme .
Did 1' 'ou knorv that the three rvise men who found the Christ

Chi ld  rvere astro logers ' l  The " large star"  which guided them t0

the Chr is t  Chi lc l  was real ly  a c luster  of  cosmic bodies which

\ !ere.  as predicted by astro logical  char ts '  in  l inc at  that

par t icu lar  t ime.  This rvas the rcason i t  r las so br ight '  Thi5

al ignment  of  bodies a l l t lwed the wise men to know the t tme and

pl ice of  the b i r th  of  Chr is t .  A iso '  Chr is t  chose His l2  apost les

according to the l2  ast ro logicai  s igns '

Your horoscope can help 1 'ou avoid d isasters whi le  guid ing

\  ( )u  [ ( )  i  ou r  bcne  i i c i a l  oppo r tun i t i es '
Did you kno* that  ast ro logy helped the a l l ies win W W' I I?

- fhe 
a l i ies employed astro logers '  

' fhe 
ax is  powcrs star tcd out

empioying astro logers.  But '  th is  was ceased ear ly  when the

famou.s ar t ro loger ,  Kar l  Ernst  Kraf f t '  predic ted the exact  t ime

and p l i rce of  an ar tempt on Hi t ler 's  l i f 'e  in  1939.  F l i t ler  thought

the astro logers were conspir ing against  h im'  so they were

impr isoned.
ih is  proved to be a t ragic  decis ion for  Hi t ler .  A decis ion that

may have a l tered the course o l ' the war.  Because.  i t 'F I i t ler  had

s t u d i e d h i s h o r o s c o p e . h e w c l u l d h a r , e t r s c d d i f | c r e n t S t l a t e g y .
Why'? Bccause /r1:o horctscttpes. one of Adoli Hitler' drarvn by

tx'o cli/ lbrent rtstrok-tgers- in lrt 'o t l i l ' lerent tttLttt lr ies' Jt I. ' tu

tt i/ferer'tt / inle.r exactl-v- predicted the coursc ol' W W II '

Hi t ler  d id get  to  se e these horoscopes '  '  '  too la te '  He rcad

them in the last  ht lurs of  the war as Ber l in  bt r rned l r round htm'
-Thc 

lo l lorv ing is  an authcnt ic  l lccount  of  thc inc idcnt '

Flerc is a direct quote trorn "TIIE RISE "I:\D F'ILL OF

T'HE 7'IIIRD REICH", by Will iam L' Shirer:
"They scnt  t .or  t rvo hor t lscopes'  whic l i  i rc le  kept  in  thc

t i les o i  one of  Himmlcr 's  mul t i tud inoLrs 
' resc l rch '  o i f ices '

Onc * 'as the ht l roscopc ot ' thc Fuehrer  draun t tp t ln  - l t iua '1 '

10 .  1933 ,  t he  day  he  took  o i l r ce ;  t he  o t i r e r r v l s  t hc  ho roscope

o1 '  t he  We imcr  Repub l i c .  composed  b l  son tc  unknown

es t ro loge r  on  November  9 .  1918 .  t hc  day '  o f  t he  Rcpub l i c ' s

b i r th .  Goebbles conlmunicated the resul ts  of  the re-

exanl inat ion of  the sc t$ o re markable documents to

K ros igk .

. \n  amazing fact  has bect lme evident '  both hor t lscopcs

predicted t l ' re  outbreak of  the rvar  in  l9 l9 '  ther ic tor icsunt i l

l9 ' l  I  ,  and r i rc  subscquent  ser ics of  rcversals '  r i  i th  thc harde st

b lor , , 's  < lur ing the | i rs t  n lon|hS ct |  19.15.  par t icu l l r [1  dur tng

the i i rs t  hal f  o l  . \p l i l .  In  the second hal f  o t 'Apr i l '  u 'c  \ \ 'ere {o

e\per lcncc l l  temporar ! '  s t lcccs: i '  
' l  

hcn ihcrc worr ld  bc

stl lgniltton unti l i \ugust rrnti pcace thll i  srlnlc nlLrl lth' For the

to l lorv ing thre e ycars '  Germanl  l l 'oLt l t l  he"  c  e lu l rd t inrc '  but

star t ing in  1948.  shc rvould r ise again "

*H i t l e r  co rnm i t t ed  su i c i de  i n  Ap r i l '  l 9 ' 15 '

on theo the rhan i i . l t s t r o loge rse i i l cd rhc l r l l i c s i n i c l r ccas t t f lS
thc excs nt ( ) \ 'es.  

- fhc 
r l lost  t i turous i ls t ro logcr .  L.oLr is  de Wol t l '

c rnplo; , 'ec i  f r1 '  Br i t ish g() \ 'cr l l l l lcnt '  prct l ic tc t l  thc cx l tc t  cvents
-  s5 -



, : -o  io  the downfal l  o f  iV lussol in i .  He gained the fa i th  oI the
' l U l r r q  -

, . , . r i . " "  
mi l i tary when he predicted Pear l  Harbor  a year

,.t ' .rrc it haPPene.o'' r lor .  
on avoid ing d isasters,  here is  a s tory f rom a recent

. .urorp.r  ar t ic le  in  the lv l iami  Herald 's  Sunday magazine.
-  

. - f t " ry  Kel ly  is  a computer  programmer.  She credi ts

Jsrro logy wi th saving her  f rom an operat ion on her  iegs that

would have lef t  her  cr ippled.  " l t  happened in New York in

1961."  she says.  "My doctor  decided an operat ion was

rrccded,  and to ld me to check in to the hospi ta l  Fr iday for  the

procedure on Monday.  I  consul ted my astro loger ,  who d id a

.nccia l  Iunar  return char t  and came up wi th the possib i l i ty  of

. \rvrong diagnosis for Monday. She told me to have the

()pcrat ion changed to Wednesday,  in  order  to a l low the

planet  Neptune,  amongst  others,  to  change posi t ion.  I  d id

i t r is .  and on Tuesday the doctor  suddenly d iscovered a b lood

clot was causing the trouble. Had he performed the

operat ion,  as any doctor  would have on Fr iday 's  symptoms,

I  probably would never  have walked again." -

AIso in  the Miami Herald ar t ic le ,  was a story about  a noted

, l iern i  ast ro loger ,  Cl i f ford McN{ i l len.  Here is  an excerpt .
-McMi l len is  a lso l is ted as the of f ic ia l  ast ro loger  to Sen.

Gcorge McGovern,  and predicted in  February,1972.  that  he
would lose in  November to President  Nixon.  At  the same
t ime,  he forecast  the v ic tory of  h is  Democrat ic  nominat ion

at  Miami Beach.
As he expla ined to h is  af ternoon museum class recent ly ,

"The planet Saturn came into conflict rvith a planet of
McGovern 's  career  area,  set t ing up a T-square,  which means
considerable d i f f icu l t ies to ove rcome. ln  October,  Nixon,  a
Capr icorn,  rv i l l  be benef i t ing f rom the good p lanet  Jupi ter ,
rvh i le  McGclvcrn.  a Canccr ,  wi l l  have thc t rouble-g iv ing
planet  Saturn in  conf l ic t  wi th h is  career  area,  f rom the l2 th
House,  bui ld ing up unknown enemies.  Real ly ' .  in  the coming
race.  he might  as wel l  s tay home."-

Your horoscope can br ing you weal th.  Famous business
! \ 'coon .1.P.  Nlorgan.  used astro logl '  to  acquire h is  for tune.
\ lorgan d id not  make a f inancia l  mole rv i thout  checking h is
' l r ta l  horoscope forecast .

From thc ar t ic lc  in  the iV l iami  Herald come thcse st r ) r ies:
-Stockbrokers on Wal l  Street  are as l ikc ly  to cal l  an

astro loger  in  th is  decade as Hol i l ' rvooci  f i lm stars rvould cal l
a  psychiat r is t  in  the last .  David Wi l l iams.  a 75-1 'ear-o ld
ret i red l inancia l  expert  who l ives in  Clearrvatcr .  has made
S 150.000 f rom the stock marke t  in  l3  ) 'cars by us ing
astro logy as an investment  guide.

l lober t  Cooper is  a c lass ic ,  middle-aged establ ishment
sor t  ' "v i th  s i lver- r immed glasses -  but  he rvouldn ' t  move a
penn,v in  the S4-mi l l ion St .  Petersburg corporat ion f rom
rvhich he ret i red recent ly  as v ice president .  befc l re char t ing
the  p lane ts . -

Your horoscope can show you the rvay '  to  success and
lrappiness in  love and marr iage.  Horoscopes of  Grnce Kel ly  and
. lack ie Kennedy predicted thei r  current  succcssi ' t r l  marr iages.
Crace Kcl ly  to  Pr ince Rain ier  of  Nlonaco and Jackie Kennedy
Io . \ r is tot le  Onassis.  Greek mul t i -mi l l ionai re.

Pr inccss Grace and Pr ince Rain ier  have recent ly  had thei r
horoscopes done together  by Amer ican astro loger ,  Kci th
Cluyton.  As wi th these famous people.  1,our  horoscope can hclp

1ou f ind lnd keep a last ing and meaningfu l  Lrrc  rc lat i t rnship.
ls  a nat l l  horoscope analys is  a good in lestntcnt ' : '

By knowing how to advance your  career  or  making a correct
f inancia l  decis ion,  you would get  back your  investment

thousands of  t imes.  Success in  the areas of  lovel i fe '  marr iage,

chi ldren re lat ionship and peer re lat ionship is  of  in f in i te  value.

Knowing what  future potent ia ls  to take advantage of  and which

ones to avoid can offer a priceless ieeling of security.
Now and through the ages a good nata l  horoscope analys is

has meant  success for  many people.  In  other  cases many men

have missed thei r  opportuni ty ;  some wi th t ragic  consequences,
such as Adol l '  Hi t ler .

Wi l l  you miss your  success opportuni t ies? Wi l l  you stumble

into p i t fa l ls  you could have avoided?
Today,  r ight  th is  moment,  you can have your  nata l

horoscope cast  and analyzed.  You can get  i t  for  only  the cost  to

make your  dupl icate copy.  You get  the expensive cast ing and

analyz ing process -  FREE. The ar t ic le  below wi l l  te l l  you how.
The means are avai lable.  but  the choice is  yours-

HOW TO GET YOUR NATAL HOROSCOPE
FOR ONLY THE COST OF IVIAKING COPIES

Send me your exact  t ime and p lace of  b i r th .  I ' l l  cast  and

analyze your natal horoscope for research purposes. You may

have dupl icate copies of  your  horoscope for  only  $3.00 -  the
cost  to  make your  copies p lus postage and handl ing costs-  You
get  thc e.xpensive cast ing and analyz ing process -  FREE,
because of the fact that we must produce y'our horoscope for
research anyhow.

Your nata l  horoscope wi l l  consis t  of  n ine pages and over
3,000 words.  Your nata l  horoscope rv i l l  conta in your
psychological  anal i rs is  p lus a d iscussion of  the fo l lorv ing:  your

lovel i te ;  f inancia l  out look,  marr iage,  fami lv  and chi ldren
relat ionships:  career  and occupat ions:  hopes,  wishes and goals;

and subconscious at t i tudes.  A horoscope of  th is  t1, 'pe rvould
cost  up to 5300 i t '  done b_"-  an astro loger .

I  wi l l  cast  your  horoscope rv i th  the help of  our  360 -  65
I .  B.  iv I .  computcr ,  rvh ich conta ins over  24 mi l l ion b i ts  of
in format ion.  Your horoscope rv i l l  not  be the worth less ty 'pe
found in dai lv  nervspapers.  Your nata l  horoscopc l r i l l  be cast
f rom your e xact  t imc and p lacc of  b i r th  for  ,u-ou and 1,  ou a lone.

I .FIERE'S ABSOLUTET-Y NO Cr\ .TCH. I  r reed th is
informat ion lor  mv astro logical  research.  I  am looking for
cer ta in p lanet  conl ' igurat ions.  I f  you are chosen as a research
subject ,  I  wi l l  mai l  ru yoLl  a research quest io i r , ra i rc .  l f  you i i l l
out  and return th is  quest ionnaire,  you wi l l  be ent i t l ted to extra
bonuses .

There is  no need to worry about  f ind ing out  about  an
unal 'o idable coming d isaster  thru your  char t .  As ment ioncd,
astro logy deals in  potent ia ls .  Your f ree rv i l l  can overr ide
potent ia ls  i f  y 'ou knorv about  them. ln  any case.  the pol ic l , '  o f
qual i i ied astro logers is  posi t ive nstro logy.  I f  there is  something
negat ive in  your  char t ,  ycnr  are to ld what  you can do to make i t
posi t ive.

To get  your  horoscope thru th is  spccia l  r )ppor tuni ty ,
s imply t ' i l l  out  the research computcr  form to the r ight  and mai l
to  the address g iven on thc fornr .  lnc lude thc S--1.00 cop) 'cost  tor
cucl t  horoscope or  chargc 1 'our  credi t  cr r rd.  There is  a l i rn i t  o f
tw r )  pcr  f  anr i ly ' .  l f  y 'ou don' t  know'  vour  c . \act  t ime of  b i r th .  t ' i l l  in
l 2 :00  P l v l .

l f ' v o u  h e v c  a n v  q u e s t i o n s .  c a l l  n r c . . l o h n  F .  F o r d ,
I ) r cs iden t ,  l n t c rna t i ona l  . \ s t ro log i cu l  . \ ssoc iu t i on .  r t t  (  2  1  6 )  +9 -1 -
- l lS l .  l ' hank  voL r l
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Congratulationsl As president, it is my pleasure to inform

ru that  you have been personal ly  inv i ted to jo in the Number

ne. astrology club in the country - The International

frologicat Association. You've been personally invited

rcause you've shown an interest in astrology by helping us

rrh our  research.  Also,  by cast ing your  horoscope,  we a l ready

low you.

Accepting your invitation could change your l i fe. The

;sociation has a great deal to offer everyone - from the

:g inner  in  ast ro logy to the professional  ast ro loger .  Your

: rsonal  inv i ta t ion is  very valuable.  You have been inv i ted by

ne Membership Commit tee.  I f  you accept  your  in l i ta t ion,

rcy must pay your init iation fee and purchase a special free gift

r r  you .

Your free gift, a beautiful 9" x 12" artistic document, is

a i t ing for  you r ight  now. On the le f t  s ide is  a s tunning ar t is t 's

rawing of your sun-sign. On the right side is 600 words about

.ru as related to your sun-sign. It is l i terallv everything you

ruld imagine about your sun-sign researched and condensed
y our staff of astrologers. The art work is an original
:product ion drawn especia l ly  for  our  c lub members by one of
re leading ar t is ts  in  the country.  The ar t is t ,  who has a deep

ackground in astro logy,  got  in to th is  wi th her  hear t  and soul .
.ach drawing radiates the detailed overtones of that sign -

rom the slender Aries ram who is ready to dart in all directions
t  the drop of  a hat  to  the stocky Taurus bul l  who is  ready to
, low i ts  mass over  any opposing e lements.  Al l  th is  is  on th ick
ged parchment-l ike paper, and is suitable for framing. This
rew and at t ract ive conversat ion p iece wi l l  make an exci t ing
ddition to your home or office. Your parchment wil l serve as a
onstant guide and reminder and make you feel important all
'ay long.

What does the Association offer you as a member'l By
ccept ing your  inv i ta t ion,  you' l l  receive FRIENDSHIP,
st ro logical  EDUCATION, and astro logical  GUIDANCE.

FRIENDSHIP:  By accept ing your  inv i ta t ion,  you wi l l

xpand your circie of friends. These new friends wil l be people
vho you are compat ib le wi th and who share your  in terests.  This
r i l l  be done by t rvo methods:  ( l )  soc ia l  events (wi th leading
.strologers as main guests) and (2) The International
\strological Association's National Directory. This Directorv
s in order by the members astrological sign (all Aries l isted

ogether ,  etc . ) .  I t  l is ts  the members name, address,- !hone
rumber,  b i r thday,  s ign,  mar i ta l  s tatus.  and interests.  Wi th th is
rationwide Directory members have a means and a reason for
;ommunicating with each other. It 's an ideal way for pecple
v i th common interests and compat ib le s igns to get  together ,
:onduct  E.S.P.  exper iments.  etc .  I t 's  a lso an excel lent  way for
;ingle people to find successful love and romance. Imagine the

thril l  of seeing your name and interests printed in this beautiful
th ick new book.  Or,  f ind ing someone wi th a compat ib le s ign
who shares your  in terests.  The Directory has been a

tremendous favorite among club members (however, you have

a choice as to whether  you want  ) 'our  name in the Directory or

not) .  This  Directory is  absolute ly  avai lable to members only.

As Americans we live in a lonely society'. Isn't it t ime we get to

know each other?

EDUCATION: As an Associat ion member,  you ' i l  recerve

a year 's  subscr ipt ion to the Associat ion 's  quar ter ly  newspaper,
THE ASTROLOGICAL HOTLINE. Regular  features in  THE

HOTLINE inc lude:  I  )  What 's  New -ar t ic les and book rev iews

covering the latest research and developments in the fields of

Astrology, 2) Hollywood Hotline - astrological anal,"- 'sis of

Hol lywood stars and famous people,  3)  Sophie Says - -  a

quest ion and answer advice column,4)  Associat ion Ne"vs and

Announcements,  and 5)  L i terary rev iews on such noted authors

as Dane Rudyhar,  Marc Edmund Jones,  Nlarc ia N{oore.  and
Isabel  Hickey.  Al low these great  masters to teach you the ar t

and sc ience of  ast ro logy.  Astro logy,  proper ly  appl ied,  can br ing
you great powers. Discover the hidden, inner secrets of your

personal i ty .  F ind out  what  makes others t ick.  Let  ast ro logy

lead you to a compat ib le lover  or  use i t  to  improve your

re lat ionship wi th your  mate and chi ldren.  Astro logy can even
guide you to a successful career. Astrology' gives you the tools

to deal with the future.

In addition, the Association offers Astrology Home Study

Courses. Our Astrology Home Study Course allows you to

become a professional  cer t i f ied astro loger  in  your  spare t ime.

Three levels are offered: beginners, intermediate, and ad-

vanced. The monthly lessons include: manuscripts, reference

books, natal chart blanks, and tests. The tests are hand
corrected by our staff astrologers. Upon completion, y'ou'l l  be
registered as a certif ied astrologer. Your rank and certif ication
wi l l  be l is ted next  to  your  name in the Associat ion 's  Nat ional

Directory.  That 's  f ree adver t is ing!  So,  upon complet ion of  the

course,  yuu may be able to qui t  )uur  present  job and do

something you enjoy - for $20 an hour!

GUIDANCE:  THE ASTROLOGICAL  HOTL INE w i l l
give you expert advice on sex, love, your health, your career,
marriage, and your children. The Association also offers a wide

range of personal astrological services. They are: lvlajor Natal

Horoscope plus One Year Forecast, Complete Personality

Analysis plus One Year Forecast, Personality Analysis,

Computer Horoscope Plus One Year Forecast, Compatibil i ty
Chart Comparison, and Area of Life Guidance Questions. By

accepting our invitation, you're guarantee ing that you'l l always
have someone to turn to in a time of need. Our staff of

ast ro logers wi l l  be avai lable to you on an exclus i l 'e  basis .  Our

staff of certif ied astrologers can help with your present

Copy f rom Figure l l
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problems and quest ions and help you prepare for  the future '

Their  advice is  prof 'ess ional ,  coni ldent ia l '  and sc ient i f ica l ly

prepared for  you.  I t  can ' t  be compared wi th worth less,  general

adl ice carr ied in  nervspapers.  Here 's  whi ' .

Before cast ing ! 'our  horoscorre,  our  cer t i f ied astLologer l

. o *@i , , , ' n  u r i n$  ) ' ?u t  t * " t t  t i * t  
" nd

Fa. .  oT-6mh-1)  I  p"g. t  o f  Nata l  ca lculat ions -  aspect : i '

p l ane ta rv  pos i t i on .  ho i l se  cusps .  2 )  Comb ineC Repor t  -  house

iompar i sons .  p lanc t i ng  m idpo in t s .  J )  Cos rn r l dvne \  -  evu lue -

t i on  and  ra t i ng  o f  t hc  po rve r  o f  t he  p lane ts ,  ha rmon l  and

discord of  ind i r idual  houses.  p lancts and s igns '  Next '  the l '

rev ic*  the conf ident ia l  f 'orms l ,ou ' \e  suppl icd on vour  tota l

p ic ture.  Only the n,  do they begin to in te rpret  I 'o t t r  horoscope'

These astro logical  serv ices are a la i lab lc  to Associat ion

members onlv.  As i r  member,  you obta in cer ta ln serv lces at  a

f ract ion of  rvhat  y 'c tu would pay '  on t l lc  open marKet '

Up unt i l  norv,  onlv  r ich and tamous pcople l ike L iz  Taylor ,

Richard Burton.  Jackie Onassis,  and Dionne Warwicke could

af ford a pr ivate astro loger .  Nolv,  our  ent i re s taf f  o f  professional

cer t i f ied astro logers are avai lable to youl  Dionne Warwicke on

the advice of  her  ast ro loger  changed her  name. She immediate-

ly  skyrocketed to fame. Adol f  Hi t ler  was not  so wise He

rejected astrological advice. His horoscope cast in 1932

predicted the exact  course of  Wor ld War I l  inc luding that  a

severe b low would h i t  Germany in Apr i l  o f  1945.  Thi r teen years

later ,  on Apr i l  30,  l9 '15,  Ber l in  was captured by the Russtans

and Adol f  Hi t ler  commit ted suic ide!

I lorv can you skyrocket  )our  career ' , '  What  p i t fa l ls  l tc

ahead in your  l i l 'e ' l  By 'acce pt ing 1 'our  inv i ta t ion '  \ 'ou rvon' t  havc

to go in to the future b l ind.  Thousands of  people nat ionrv ide

have a l rcady acce pted thei r  inv i ta t ion.  Our memhers renge in

age f rom l7 to 9 l  and hai l  f rom everv statc in  the union.- I 'he

Associat ion serves everyone f rom the prot-ess ional  ast ro loger  to

people who just  have a heal thy cur ios i t l '  about  ast ro logl '

Thank-s to them. we' re the Number One astro logl 'c lub in  the

countrv.

As an Associat ion member,  you ' l l  i ike thc personal

at tent ion you' l l  receive.  Your f i le  rvon' t  be throrvn ln to a

machine. It wil l be kept by your sponsor SrouP.Il$ilSiS
rvho personal lv  fo l lorved through th is  inv i ta t ion,  hand

addressed i t  and mai led i t  to  you.

The Associat ion l lso has many'  other  goals and i rc t i r i t ies

too numerous to ment ion here.  Such as.  cxposing the manl

f rauds in  the i ie lds of  ast ro logy.  establ ish ing a srstcnr  of

s tandtrds,  passing lar ls  to  cer t i ly 'and l iccnse astro logers '  r tn t l  in

gcne ra l  t o  e leva te  l s t ro log l ' t o  t he  pos i t i on  o f  d i gn i t f  i t

deserves.  The .Associat ion is  a iso cnr :agc 'd in  ls t r t l log icel

rcscerch on ho$'  ast ro iogy c l ln  bct tcr  socic t l '  a l ld  mankind.

By accept ing your  inv i ta t ion,  you' l l  save money' two wa

First .  the Associat ion purchases astro logJ/  products (such

books)  in  large voiumes at  wholesale pr ices-  These product f ; ,

p lus Associat ion products and sen' ices are a la i lab le to.

members only '  a t  below market  pr ices '  Second,  as ) 'ou have seeq,

by '  our  magi iz ine ads,  (such as Fate ! lagazine)  i t  costs 59 '00 a

1, 'ear  p lus a onc t ime in i t ia t ion fee of  Sl0 '00 to . ;o in the

i nte rnati o na I Astrolo gical Association 9gL.t!1 ng r19-g:1teO,

the soons,r r r l {  qroup pe 's  'our  in i t i " t iu iJ f f i^Ef f i l i

f f iou only S9.ou (qui te a bargain -

t ha t ' s  on l1 ,  75  cen ts  a  mon th ) .

F io rv  do  1ou  j o i n ,  and  wha t  do  1 ' ou  ge t  as  a  mcmber?

I t  you  w ish  to  accep t  l ou r  i n r i t a t i on ,  s imp ly  f l l l  ou t  1 "ou r
cnclosed appl icat ion.  Place 1 'our  appl icat ion in  the enclosed

return envelope and mai l .  No stamp necessary.  You may pay in

one of  two easy wavs;  enclose 59.00 cash,  check '  or  money

order ,  or  charge i t  to  y 'our  credi t  card.

You wi l l  receive l )  your  f ree g i f t ,  2)  your  one year

membersh ip  ca rd ,3 )  a  f u l l  yea rs  subsc r i p t i on  t o  t he

i \ s s o c i a t i o n ' s  n e w s p a p e r .  T H  E  A S T R O L O G I C A L

HOTI- lNE, 4)  a volume of  the Nat ional  Di rectory wi th your

name ( i f  you wish) ,  and the names of  5,000 members f rom your

par t  of  the country,  5)  inv i ta t ions to nat ional  and local

Associat ion socia l  events when they occur ,  6)  not i i lcat ion of

mone)' saving discount offers on astrologl' products and

serv ices,  and 7)  a l l  members pr i l ' i leges.

As a member,  you are absolute l ) '  under no.  fqr th.er

obl i -sat ion to purchaseln l - th ing e lse.  Your membership in  the

Ir tetnat tonal  Asl ro logical  Associat ion carr ies l l ' i th  i t  a  onc )"ear
-  365 dav -  fu l l  monev back guarantce Enjo l '  the c lub 's

..riG f,-rr a yearana .o*pare it with any' other astrology club

in the country. If you're not comp-lelgll si l!!!BL 1o.u'l l  receive

everl- penny of your monev blrck no questions aske d -19g

keep the free gift.

Brr t  1 'cu !et t31 11115'y ' .  We rcserre tht  ' igh ' t  to  carrcel  th ts

inv i tat ion i f  i t  isn ' t  ansrvere d in  a reasonablc amount  of  t ime'  So

scnd in your  acceptance form. whi le  1 'ou ' re th ink ing about  i t '  I f

y'ou have any further questions, call me at l.216491-4282'

Have a n ice day.

P.S.  Frankly ,  I 'n . r  puz,z- led that  some pcople do not  teke

adrantage of  th is  inr i ta t ior r .  I t 's  l ikc the n lan g iv ing arvay re l l

ten dol lar  b i l ls  but  nobody takcs thc n l t ) r lc)  because they don' t

bel ieve i t .  The Federal  Trade Commission tot r ld  not  le t  a c lub

ou r  s i ze  o f f c r  t h i s  i l ' i t  * c r c  no t  J  t r t l c  s r t r  i l t gs .  I i ' r ' o r r  * l r n t  t t l  j o i n

at ler  th is  inv i ta t ion erp i res,  i t  rv i l l  cost  vou n inctccn dol lars -

just  as many other  peoplc hevc a l rc ' l t t i r  pe id.  So.  i f  you are

interested,  dr ln ' t  nr iss thc opport t ln i tv  to  jo in rv i th  thts

inv i tat ion.
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Olf r Jn trrna t isnnl Arlrol"ogi ral Arsrrtst iun
) f r F , o d - p t 6 d

Tta wo.A't Lut6l Ail.obtkd SdAl

Z,z.z.4*^, ,- -114^4--
k 752/ '4. 

" 
W

Htts^Gt
I Mv. smdhg ol y@F 6 my d6l tb! dl inbrat yd-.1Fdly hru* you rn a S{rthu. k m€ erpb.

kru* you w@ cnoan a . r.dFh lubFl. I htve twr ot t nuch more debjld horocoft on vou ,h,ch I dU
your  da lo .  ho .oro ts .  You!  UFf , .LUCK HORGCOPE.  o l .o ( le ,  u  s  e re lb r r .  sp<d noro*op whch .oncentEt6
{ luck- bt your d)or horo.or cd6 dl pbs of you. trf.. your nijo. homscoF bilyz! rhe affeB ot 6ch ot yu
E r loe(  ud  d6  conuu[  your  12  month  fo t t ld .  &6ue yNr  pdondr ty  !  s  unrque dd  rnhcak .  r  h . r  bk6  l { ,6m
rr& and 35  F8e.  Lo  prc r r l y  andya you.  I  bvc  7ou hororoF h toa  ; .  nEhr  nor , ,o  ld  me re i l  you  a  te ,  6 ry
r&ur your malor ho.d@ts ed l2 nonth fo.d s !rc. I)?mrk.

Lar{!!nlgul=12ry!h,19.:q4 !!aSr@Lrs!-! r9!! td veat hold s6t potenrEl folplarensdd-
9Mt$ tSqLfIC Your rurr,re rururc ud fidn.ql furu.e de .jovsd In you! foiKd Abo coverd are your 6er,
h e l l h . I a m i l y . e h n o D s , u d o l h s ' h p t u n t u r d ! o r y o s r l i t  Y o u f t o r d $ o n y o u h o w b a v o r d p t r f a i l t r n r h e k
. r , ,6  d , ie  bkr^g  drubF o l  u romn8 opFdunrhe i .  You to rssr  b tL  you whst  i ie .  ahead m you comhg yd  by
hr ihL&ht rnE each mon ih  and prhPbung rsd i@nt  &yr .  Bur  don t  *o ry  ahut  temhg o I  ds l rcE denrs  to  com€.
Yout rordat $ow3 I Sood futur..

Your  lun  ' s  In  &$ lunu. ,  bu !  you .  mJor  hom$or  3 lo  chd you!  mooo ! 'F ,  aaendn{  rgn ,  and your  8  pbne i
5[ns. Youf ho.ocor aMlyrr. U &dth! eom$rry to lqhr whrch I rhddrt y@ may h Dr€r6H h.

Did you how lhal you bve hrdda pbordt btenlt whrd you my nol b anr. op And Lhar rhese td.nk e ont,
now bqtnn 'nE lo  sbow Ln you rM.a&y.  f tm h lenu,  wh lch  t re  d isud s  voor  ho .osooc .  rou td  b .  {sd  !nv  r l
rh , ' y ip  1o t  d r {d rerd  and p .opdry  u l rvad

Il yout. drktirfied qlh you p.en! lob, rr may dor b you (.ult. yon fple ger nuck n ceds Lheyl. .or art
d for. You h.ve, F3rlive &d ophnrlic .t!tud. loltd you! csd. 8ur tou won t ler rt dfl€ your fdom. y{ q{
d . h n r E t y e n i o y i j o b w h c h e u o q y o u b h v e l _ i l f t o 4 h y o u M v e s h & r y b & o u ! b e t r c L b r , y o u d o
l.re rb{rd uud. You F no! airy Fd bl I yo' @rbrd b b dry- you hob-or dhr!5 you dr.
es dd lob opFddrtres and $ow you *rch cr€r you .e M sutrd for. ftde rs no F&r fehry ot eb6&chon aDd
rulfillm€.t 6s b b wo*rn8 rt bftdhrn8 you rlly oloy and &[.v. h.

tu huEro. we All hlve our Fdn6G- You &e $ hon€t, you lmd lo ilick you! toor rn you moub you mon 50
h u m . b L o f t e B b k e y o u r . . h d b 6 o u d y .  l . a X o l y o u a c l r e r t r e i , y o u m u 4  l @ t & f o r e y o u t e a p  Y o u r r r $ n a l  e
Fi orleF pBcuol sugetiroil on hor b nEqrhen sd rhprov" tb.e rs.

Your 35 Fr. 11.650 *ord orjo! hobsots thoroughly &us. .nd a.dyz6 6ch srr of your ie,nahng r..
sor  r l r t y  You do  .ve . ) th r rg  honest ly .  You d l  nor  to t .nE deer r  in  My fom.  1ou r re  Er ls  sd  you love  to  lEv . l .  Dq-
gpr  and exd 'bmenl  a l tnd  you.  I  ou  re  a  tuc  dee i l  a t  hed Yo!  m food aDd h tbr ive .  s  you en joy  Fopte .  I  dsus
lh€* Jsp{ts ol your rFoMlily alory utb you orher nengrk dd da6 ,n your 35 FF FFn_

Ev.ryonr rs rrlirld ro a happy loveli!.. Unfodunltely. mDy fpte de erther unh.ppy *rrh rhe'r p.66r retabon!
o r l , a v e t r o o n c l o  o v € a n o a r . l o i e l y . T h e * p r c b l € h s & e u s u t l y c l d b y r p t e n o t u n d e r s r a n d i n g t h e r r o w n . h o t r o n .
anc  no t  k .owr r *  v ,ho  lhey  i re  comp.bb le  wth .  I t  des l  have to  h  Ars  ky  Youte  a lm/ r  re rdy  b  p tun8e he td  t rx i
Inl,, Love ,\nd you do rt $1th you. ch.e.krBtic honeity You erpd you Fnner Lo be lst e! hon€st Someth6 you
gel tumed bt you: naiv6s. ind you end up {rh a bmken hd. You tu. spo.c rnd cimprng wt$ yotr Fnner yout
per.o.il rcpd dr6russ.s and helps you un&6hd your *nsrr*e emobon6. By unddsndhg lnd bemg rL Fce mth
yo(  ^e l l .  yo !  r l  h  ready  e ,  s rve  and accept  love  fu t tv .
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I  havc  somct l r ing  o l  yours  on  my desk  tha t  w i l l  in te res t  ! 'ou  -

espec ia l l y  becausc  -v -ou  are  a  Sag i t ta r ius .  Le t  me exp la in .

Because you were choscn as a rcsearch subject, I  have just cast a
much more  de ta i l cd  huroscope on  you wh ich  I  ca l l  your  ma jor
h o r o s c o p e .  Y o u r  L I F E - L U C K  H O R O S C O P E ,  o f  c o u r s e ,  i s  a n
exce l len t ,  spec ia l  horoscope wh ich  concent ra tes  on  luck .  But  your
major  horoscope covers  a l l  phases  o f  your  l i fe .  Your  ma jor  horoscope
ana lyzes  the  a f fec ts  o { -each o f  l  our  8  p lanets  and a lso  conta ins  your  I  2
month  fo recas t .  Because your  persona i i t y  i s  so  un ique and in t r i ca te .  r t
has taken 14.650 words and 35 pages to properly analyze you. I  have
your  horoscope be fore  me r igh t  now.  so  le t  me ta l l  you  a  few th ings
about  your  ma jor  horoscope and l2  m( )n th  fo rccas t  as  space permi ts .

I  f ind  f rom vour  l2  month  f 'o recas t  tha t  cer ta in  weeks  in  vour
.".  , t ing devel6pmentsl;16;
l iF. Your lovei i fe t ir iure and f inancial luture are covered in y'our
{ore-cast. Also covered are your career. heal lh. family relat ions. and
other  impor tan t  aspec ts  o f  your  l i fe .  Your  fo rccas t  shows 1 'ou  how t t r
avo id  p i t la l l s  in  these areas  wh i ie  tak ing  advantage o f  upcoming
oppor tun i t ies .  Your  fo recas t  te l l s  1ou what  l ies  ahead in  your  coming
year  by  h igh l igh t ing  each month  and p inpo in t ing  s ign i f i can t  da1 's .  But
don ' t  wor ry  about  learn ing  o f  d isas t rous  events  to  come.  Your  fo recas t
shows a good future.

Your  sun is  in  Sag i t ta r ius .  bu t  your  ma jor  horoscope a lso  char ts
vour  moon s rgn ,  ascend ing  s ign ,  and vour  8  p lanet  s igns .  Your
horoscope an:r lysis has brougl.rt  something to l ight which I thought
you mly  be  in te res ted  in .

D id  you know tha t  you  have h idden po ten t ia l  ta len ts  wh ich  you
may not be aware olf  And that these talents are only now beginning to
show in  your  persona l i t y .  Those ta len ts .  wh ich  are  d iscussed in  your
horoscope, could be wasted away i f  they're not discovered and
proper ly  cu l t i va ted .

If  you're dissatisf icd with your present job, i t  may not be your
fault .  Most people get stuck in careers they're not suited for. You hare
a pos i t i ve  and op t im is t i c  e t t i tude  toward  your  career .  But  you  rvon ' t  le t
i t  st i l le y our fre edom. I 'ou wil l  dcf initcly enjoy a job which al lows vou
to  t rave l .  A l though 1ou ha le  a  tendency  to  dash ou t  to  seek  a
challenge, you do have a logical mind. You're not st ingy, and don't
expect your employer to be st ingy'.  Your horoscope discusses your
career and job opportunit ies and shows 1'ou rvhich career you're best
suited for. 

' fhere 
is no greater l-eel ing of satrsfuct ion and fulf l l lment

than to be working at something you real lv enjoy and bel ieve in.

As  humans,  we a l l  ha le  our  weaknesses .  You are  so  honest ,  you
tend to  s t i ck  your  foo t  in  your  mouth .  You mcan no  harm,  bu t  o thcrs
take  \our  remarks  ser ious lv .  In  a l l  o l  ! ' our  rc t i v i t i cs ,  ) 'ou  must  look
before you leap. Your personal report of ' fers practical suggestlons on
how to  s t rengthen and improvc  thcse  arcas .

Your 35 page. l-1,6-50 word major horoscope thorotrghiv discusscs
and ana lyzes  each aspec t  o f  your  lbsc in l t ing  pcrsona l i t y .  You do
cvery th ing  honest lv .  You rv i l l  no t  to le ra tu  dccc i t  in  any  fo r rn .  You arc
res t less  and you iove  to  t ra le l .  Danger  and exc i tcn tcn t  a t t rac t  vou .  You
are  a  darc  dev i l  a t  hear t .  You are  io r rvard  and ia lk l t i vc .  so  )  ou  rnJov
pcop le .  I  d iscuss  these aspec ts  o f  your  pcrsona l i t y  a long rv i th  lour
o ther  s t rcngths  rnd  ta lcn ts  in  vour  35  pagc  rcpor t .

E l 'e rvone is  en t i t l cd  to  a  happy love l i t c .  Unfor tunatc l t ,  manv
peop le  a re  e i ther  unhappv w i th  the i r  p rcscn t  ro la t ions  or  ha l ' c  no  onc
lo  lo , 'e  and are  lone l l ' .  These prob lems arc  usua l l , v  causcd b1 'pcop lc
not  unders tand ing  the i r  o rvn  emot ions  l r rd  no t  k r ro rv ing  rvho thc l 'a re
compatiblc with. l t  docsn't  have to be this rver' .  \ 'ou'rc rr l ! \ 'a1 s rcrtdv ttr
p lunge head f i rs t  in to  love .  , ' \nd  you do  i t  * i th  I 'our  charac ts r ts t i c
hone s ty .  You e . rpec t  vour  par tner  to  be  jus l  as  honcs t .  Sontc t in rcs  I ' t t t t
ge t  burned by  vor i r  na i reness .  and 1ou cnd up  w i th  l  b roken hc l t r t .  Yr ) t l
share  spor ts  and camping  $  i th  vL .u f  n i r r tnc r .  \ ' ! )u r  pc i -s ( )n r . l l  r cpor t
d iscusscs  and he lps  rou  undgrs t lncJ  lour  ser ts i t i vc  emot io t . t s .  B ' '
unders tand ing  and be ing  i t t  peace rv i th  1 'oursc l l .  \ ' r r t - t ' l l  be  rcar iy ' to  g i rc -
and accept  lo rc  fu l l v .

Your  horoscope and l2  month  io rcc ls t  r t l s r r  po in ts  L )u t  thc  tYpcs
o l 'pcop le  you shou ld  be  sexua l ly  and n i r 'n t r l l y , ' conrp l t ib ic  * i th .  Lo lc
shou ldn ' t  be  a  scr ics  o f  i l l se  s t i r t s  \ \ i th  tn r5 : i c  r ' i r .1 ings .  I f  Io t t  knox '
rvhat  vou ' rc  look ing  io r .  you  can i ind  l  t l ccp .  l l s t ing ,  r l c ln rng t i r l

re la t ionsh ip .  Your  ma jor  horoscope is  a  comple tc  repr r r t .  l1
d iscusses  your  hea l th ,  f inances .  and iami l ;v  re la t ions '

You ' re  p robab lv  wonder ing  how I  compi led  a l l  th is  in fo rma
on you.  Your  ma jor  horoscope i ind  l2  month  fo recas t  was  prod l
f rom your  exac t  month ,  day ,  vear ,  t ime,  and p lace  o f  b i r th  by
I .B .M.  360-65 computer .  Our  g igant ic  computer  was programnoi !
with over 24,000,000 bits of authenticated astrologicel information6r:)
our  s ta l f  o f  d is t ingu ished as t ro logers .  Each as t ro loger  i s^cer t i f ied  an i l
has  a t  leas t  l5  y -ears  o f  work ing  e . rper ience.  Our  s ta f i  o t .cer t i f ied ,
as t ro logers  con_fbrmed to  the  s t r i c tcs t  sc ien t i f i c  p r inc ip lcs  w hr le  cas t ing
y( )u r  pcrsona l  horoscope.

Copy f rom Figure 12

Hcre  ' s  an  example  o1 'somc o f  the  pa ins tak ing  dc t . r . i l s .  Be fore  eveo
beg inn ing  to  ana lyzc  )our  persona l i t y  a l l  o f  th is  basc  da ta  ryq '
compi lcd :  Nata l  ca lcu la t ions  - -  aspec ts ,  p lanetar l '  pos l t lons ,  housc
cusps ,  House compar isons  p lane t ing  midpo in ts :  Cosmodynes -
eva lua t ion  and ra t ing  o f  the  power  o f  the  p lanets ,  harmony an6
d iscord  o f  ind i r idua l  houses .  p lanets ,  and s igns .  Our  as t ro logerS
l i rc ra l l y  f roze  the  un iverse  a t  !our  exac t  ins tan t  o i  b i r th .  They  then
ana lvzed the  sun,  moon,  and each o f  the  8  p lanc ts  fo r  the i r  e f fec t  on
lour  pe  rsona l i t l -  and your  fu tu re .  :

As  you c r tn  see,  your  persona l  14 ,650 word ,  J5  page majo t
horoscope can't  be compared with the general astrologv published in
newspapers and paperbacks. Newspapers and paperbacks carry onlyi
l l  d i l fe ren t  in te rpre ta t ions .  Th is  i s  no t  rca l  as t ro loev .  A  rea l
horoscope must be cast from a person's exact t ime and place of birth.
Your  ma jor  horoscope and l2  month  fo recas t  was  ind iv idua l l y
preparcd  fo r  you  and you a lone,  bascd on  your  exac t  month .  day ,  year ,
t ime and place of birth.

lvtajor horoscopes such as this can cost as much as 5200. But i f
you're l ike me, you couldn't  afford such an expensive horoscope. I
know how excited I was over my own f irst major horoscope and l2
month forecast.

So here's an extra bonus for you. I  necd something from you to
complete my research process. I f  you wil l  take the enclosed
psychological test and return i t  to me, I  can correlate the results with
your horoscope. And because you' l l  be doing me a favor, I ' l l  return one
to you. Since I 've already cast your major horoscope and l2 month
forecast lbr research purposes, i f  you'd l ike I could makc vou a copy of
i t .  I t  wou ldn ' t  cos t  much.  jus t  $9 .95 .  Th is  cos t  covers  mak ing  page
cop ie  s ,  b ind ing ,  a t tach ing  a  th ick  cover ,  ma i l ing  and hand l ing .  We use
the l i t t le that 's left  over to help l inance our rescarch. And 1'ou get a 35
page,  14 ,650 word  book  a l l  about  you.

Here  is  horv  to  ge t  your  persona l  ma jor  horoscope and l2  month
l 'urecast. r \ f ' ter 1ou take -r-our psychological test. simply i ' i i l  out the
copy rcquest t-orm on the bottom of thc test and enclosc i t  in the pre'
addressed cn ' ,c lopc  and mai l .  I  pc rsona l lv  guar i ln tce  con i ident ra l
de l i very  o f  your  a t t rac t i re ly  bound persona l  rcpor t  l - l  dars  a f te r
rccc ip t  o f  \  t lu r  ( \ rdcr .

lVe  take  pr ide  in  our  sc ien t i f i c  as t ro log ica l  r tscarch  r t  thc
ln tc rna t iona l  As t ro log ica l  Assoc ia t ion ,  so  I ' ve  bcen au thor ized  to
back  your  repor t  w i th  a  one vcer  -  , .165 dar ' -  t -u l l  n roncv  br lc l l
guarantce .  Use your  ma jor  horoscope and l l  mot r t i l  l o rcuJs t  to r l r  Iu l l
reai.  Ci l . 'ct i t  for accuracy. I  predict 1'ou' l l  be as rstounded rvith i t 's
accuracv as I was * ' i th thc accurac! of nrv o*'n hortrscope. l f ' -vou're not
comple te l ) '  sa t i s f  ied .  rc tu rn  your  persoua l  repor t .  and l ' l l  se  nd  you
everv  pennv o f  vc lu r  n ionet '  h l rck  no  qucs t ions  . rskcd .  I l  Io t t  h lvc
en l '  quc 's t ions .  tee l  l ree  to  ca l l  n te  a t  (216)  -194{ ls l .

P .S.  P lcese sgnd in  your  conrp lc tcd  psvcho lo- rg ica l  i r ' i i  cvcr t  i l ' r , ru  don ' t
\ tvant a cop)'  of l  our nt l jor hori tscttpc arld l  l  nlorl t  h loreclrst.  I t  rvi l l  be
0 f  q rca t  hJ lp .  H i ) \ rcver ,  i l ' vou  don ' t  gu t  vour  cop\ .  1 t - .u  chcat  )  oursc l l- l -h rour lhou i  

h is t ( r r \ ' ,  good horoscopcs  hurc  d r ln r r t t i ca l i r  changed lhc
l i t cs  o f  count less  ta r rous  pcop lc .  Don ' l  \ ' ( )u  o r , ' c  i t  to  Io t l rsc l f ' to  3 l
L'ast look at \ 'our personl i  J-1 p:1gc, i .1.6,r() x 'ord nt i l . l (rr l t()r()sc()pei
. . \ i tcr al l .  l ' r 'e lr i rr '1It ly picparcd i t  t ' ()r  \  r)r i  l t r td I  r-. t t  cirn slt t isi \ '  \ 'ouI
cur ios i t l '  r vh i l c  tuk ing  lbso lu tc iv  no  r i sk .  l l '  1ou  iv ish  l r )  scc  vour
pcrsona l  repr rp t .  l ' l : tpprcc ia te  i t  i t  vou ' i l  o r r l c ' r  i t  to t l ln .  hc l i r rc  1 'ou
i i l .gc t . ' l ' hu t  * 'u r ' .  l ' l l  b *  r ib lc  t r )  scnd i t  io  rou  rnL ic r  q t t i ck r ' r  bcc t tu i t
\ r ) u r  i c c c n t  t i l c s  * r i l  b r ' l l d r r i . r t  h e n d .
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RESEARCB QUBTIONS. b det om ffi E d ol h fouo'q qldod:

1 .  h t !y ru f f id@ f taco t r&( )dd-FHru t@-

o MARRIED
o {NAaRIED

2. Attu Fdt h yu U. hordoyN lel tulyN petM &tu:

OSAruro
O WSATSFED

You Mry Pry b OE d tuo Wry. {ddr o@)

t??r
L o l;g) a!b, chd. n oo@ o*r dod

Z  o G r y b y ( & e l o e )  o k b G 4

Unit Total Unit Co6n of D/NI Unit Of Sale
Cost To Solici tat ion (Cash up front)

Fulf i l l  Each Or Newspaper
Product Cost per Unit

Number of % of
Orders Response

Generated

47 ,181

THE INTERNATIOML ASTNOLCCICAL ASSOCIATIOfl
FROM THE DESK OF OMAR THOMAS. STAFF ASTROI'CER

OFTICE MEMO
r", ]hu.,.* Inl+* ,^. fi.-n--, TA**

MEEIETAG|E 
ISIGiIATURE)

I am do'ng sFid 'elqicd tle0ch on dl rple bh h 1939 ri6 Est b lov. ud non.y

llow did I xet you nu.? A dod dw qo. hed of dc, Tos K.Mdy, fiom oui.ohpu4! horc-or
diilon .dld. He dd he hd EceNd you um€ to! i t!*eh .ls.y. H€ .bd Sr! you EE I Fen bm
,n 1939 whrch moy 'nerdt De. He ud you €e pd ol . Fup ol rypl. do h.d bn pEbd lo. tuder sd
moE irkns,ve &[ologd F-uh. ar, h. eFd d.t h. hd .My compled a Djor nrd hot\rots
on you. ud bra h. pls.i confirlotu s on.. rhd mry fir dy rFL $, I bld him b sd dd you

You e, in 1939 . .etun unique rynenr ol pls.bry $rL ccld rhtch pducd r rrd bd
o( psple Mb e3rt b lov. sd ooney. &tu rptc w e:h rrd d.rtuI on S. tuonu, b., d
p l t .  o l  bn6 qurn  1939.

I hrve l$t compled a sFd horo$r on you *rh conc.nhb on *rl lil. holdr lor you h &o e-
of lot€ ed honry. I hrv. fobd o6e pdidri€. n you LOVE-MONEY HOROSCOPE 6.t you ftdd tu
very ,nbr6lha. No, t hrv.hl roud Dydiry U, bu\ lur h. oppdb. You ior | @ d.ttiN $d plGi

I wodd like lo pobl oul S.t I did you LOVE-MONEY HOROWPE fendy- Il 't nol doo. by .
compuler. ftmpqk hoftor. {. Ery erallent buyr ror S. boey. But S€y cDnot coBF n qudty
rs . horocor pdud by t qud6d @loger. -b ublqd il dc hter ddoil nd h.E &td
tn.tshb on Se doffid! o( vusdd brclrd. H. s dor h. hotwoF b n! you ercdy.

j haee uudly clmd out Ey trffich fr6 club o?hbn of h! ln6.tond &Eolqtd e!.!d dy.
fte pnce a rmn mdd pry lor r hotror o{ 6r ryf by s $otqd ol Ey qdfisiod (l h.E l5 Fo
erFn€ne) rodd b ftoE 150 !o l2m. Oub ocbb s! Sqd 5m rd 6! dc..

Bu!, I have &dy co6pl.d you rcVE-HONEY HOROSq)PE krl4 ol my om csdiy- M, b€
Tom Kendy h! dcdy od.d r copy of you smpub horcoF b y@ for 39.96, I d rlcr b b -M
pnc€ ,( you mll fin our Se $d cmld tuh qls{offi.

'he 
encld que.bon@ n S..b& lom I sd b oq ctub 6!Eb ld Si prcFt. I dl d d!

6. 550 ind mb h t9-95. Shply loUor 6a tuUou o h. qudoffi ud d b E. tld3 6. 6dd
Eply €nv.loF. I dl tep you holt)6F E Ey d.d ud I hd hr yo.

ftml you for you !il|
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Copy f rom Figure 13

I  am doing specia l  ast ro logical  research on a l l  people born
in 1939 wi th respect  to  love and money.

How did I  get  your  name'? A shor t  t ime ago a f r iend of
mine,  Tom Kennedy,  f rom our  computer  horoscope d iv is ion
cal led.  He said he had receivcd vour  name for  a research
survev.  He stated that  you were A person born in  1939 which
may interest  me.  He said ! 'ou were par t  of  a group of  people
rvho had been p icked for  fur ther  and more e. \ tenslve
astro logical  research.  Also.  i rc  re por ted that  hc had a l ready
comp le ted  a  ma jo r  na ta l  ho roscopc  on  1ou ,  and  tha t  t he  p lanc t
conf igurat ions are ones rvhich rnuv t i t  ml ,  prqect .  So.  I  to ld
h im  to  send  o le r  you r  b i r t h  i n i b rma t i on .

You  see .  i n  1939  ace r ta in  un iquc  r r rangemen t  o t  p l ane ta r ) '
aspects occurred which prodLrced a specia l  breed , r i  p t ( )p lc  wi th
respect  t t )  love and money.  Ccr ta in pct tp ie w'erc e. \ t ra specia l
dcpend ing  on  the  mon th ,  t i r ne  .  and  p lace  o f  b i r t h  r v i t h i n  1939 .

I  havc just  completed a specia l  h t t roscope on you which
conce  n t ra t cs  on  wha t  l i t e  ho lds  f b r  1 ' ou  i n  t he  a reas  o t ' l o l e  and
nronc\ ' .  I  have f 'ound somc pccul iar i t ies in  1 'our  LOVE-
\ lO \EY  HOI f .OSCOPE tha t  -u -ou  wou ld  f i nd  v t ' 11  i n te res t i ng .
\ o .  I  haven ' t  l ound  an i r t h i ng  bad .  bu t .  j us t  t he  oppos i t e .  You
show a  re rv  de l i gh t f u l  and  p rom is ing  ho roscope  .

I  w 'ou ld  l i ke  t o  po in t  ou t  t ha t  I  d i d  you r  LOVE-N lO \EY
HOROSCOPE PEITSONALLY.  I t  r vas  r . r o t  done  by  a
s l rmpLr te r .  Co rnpu te r  ho roscopes  a re  ve  r v  cxcc l l cn t  buys  l o r
thc moner ' .  But ,  thc l '  crnnot  compt l rL '  in  quai i ty '  u  i th  a
hor t rscope produced by '  a  qual i f ied astro loger .  An astro loscr
can nnke bet tcr  decis ions and ha ' ,c  bet ter  ins ig i r ts  t tn  thc
thousands  o f  va r i ub l cs  i nvo l ved .  He  can  ta i l o r  t he  h t t r oscopc  to
f i t  y  ou exact l r ' .

I  ha 'ue usual l l '  carr ied out  m) '  resei t rch rv i th  c lub members
of  thc ln tcrnot ional  r \s t ro logical  Associat ion onl r ' .  f  hc pr icc a
p.rs()n rvould pay t i r r  a  horoscope o i  th is  ty 'pe b1 an astro logcr
o i '  m1,  ,qLra l i t ' icu l ions ( l  havc l5  - " -cars cxpcr ience)  rvotr ld  bc f rom
S50 to Sl0() .  Club mcmbcrs gct  charged S50 for  th is  se rv icc.

LJu t ,  r  he re  a l read i , ' c t lmp l c t cc l  you r  LO! 'E - i \ IONEY
F{OI {OSCOPE becausc  o f  r r y  own  cu r i os i t - v .  And .  s i ncc - fom
Kenncdy hes a l rcady o i ' tcred a copy of  voul  computcr
horoscope to vou for  $9.95.  I  rv i l l  s t ick to th is  samc pr ice i f  1 ' t tu
w i l l  t i l l  ou t  t hc  sho r t  cnc loscd  re  sea rch  ques t i o r l n i l i r c .

' i -hc 
cncloscd ( lucst ionnairc  is  the standard form I  scnd to

ou r  c i ub  mcmbcrs  t o r  t h i s  p ro j cc t .  I  r v i l l  c ross  ou t  t hc  $50  and
* r i t c  i n  59 .95 .  S i rnp l l  l o l l ow  thc  d i rec t i ons  on  thc -  qucs t i on -
nai rc  l rnd mai l  to  nrc us ing thc enclosed repl l  envclope.  l l i , ' i l l
kccp vour  ht l r t ' rsct ' rpc in  nrv dcsk unt i l  I  hear  f ronluor- r .

l - h l nk  vo i r  t o r  1 ' ou r  t i n r c !

P.S.  [ ' i rcrc  arc s()nrc vcrv in tcrcst ing th ings in  l ]O' f  F l  the monc-r '
,1,'. ' ,1;l.f
con tp r t l c r  ho roscopc .  I  wo t t l d  be  a  r , ' c r t ,w 'o r thw 'h iL ' c t l ' t r r t  on
vo t t r  p r t t ' t  t r r  r ca r l  ubo t t t  t hcm in  t h i s  spcc iu l  ho roscopc  l r h i ch  I
pc! -s \ ) r l i t l l \  p |cp i l r 'cd t ( ) r  \ 'Ou.
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C o t h r n r .  i 9 l i  h t . t u t o M l  A r . , . i o F l  r ! c r r o .

F igure l , l

By I .A.A. May Be
r s  f c v o l u t l o n a r v  i n  t h e  f i e l d  , ) f  r s t r o i o g y .  T h r s
h o r o s c o p e  i s  c a l l e d  T t { E  t _ t F E - t _ t j C K
H O R O S C O P E .  I r  e r p a n d s  a n d  c o n c c n r r a r c s
' ' n  ^ n l v  ' L (  J u c l . l f e J \  o l  r \ t r o l \ , g \  l t  r l \ , )
- \ c \  \ t  V t  R { r l  O ( , \  J n d  . , . . c n  p \ y _

( - l l O l  r , ( , \  , 1 ,  a J .  J r \ . . . , \ c r . . J  I n  ( J c r m J n )
l h a t  t h e  p \ ! c h o l o g y -  , ) l  c o l o r  h t s  a  p r o f r t u n i
e l l e c t  r ) n  l u c k )  W c  t c s t c d  t h r s  h o r o s c o p e
u \ r n g  r ) u r  r n - h o u \ e  r c s e a r c h  r u b t c c i s  r n  r c a ]
l r l C  \ l l U l t t r ) n \ ' -

Quett ion: 
' I Iow did rhe LtfE-LLCK

HOR0.taOPE do in thi t  ,at i l  tert l ,
. \ n s w e r :  J  h e  r c \ u l t \  q c r c . r r i . r u n d r n g l

A n d ,  I  r n  n i r r  r \ r L g a r f , t t n g  w h c r  I  \ a !  t r i t .
\ \  c  * c r c  r b i c  l , r  l u r n  p r ( ) p  r  j n l r )  w r n n c r \  w h o
h , r J  n c ! ,  r  r , . n  , n \ ' l , r y  i L  l n . . J  . r . \  "' ' B u l _  l . t  : r c , l u ! l r t \  r h r t  \ l r ( . n j e n 1  \ \ ' .
. l l \  '  :  , , n . l  

"  
, , n l { t r , t r r  . , ' \ (  l L . i - ,  . h  ,' . r ) J l '  l  \ . r  l .  : . r r  .  i . r l  r . ,  p . r i t  j  r ,  r  . . r

. q u i l l l !  l u c k !  l i  r t  L \ i l  1  j n  t h c r r  h o r r s c o p c :

Biggest In The History Of Astrology
E€I IADY rucx 4L

f h J r i \ . i l t h e \ t r c f . n ( i t b o r n J t  t h r . - r h t l r m c  t ) t : t i n \ \  i ) n \ \ , \ t h t t t 1 , t , , ) L { . . t , n t 1 t  u 5 c r l . \ t )  * c l n t ) q t h r l  * r \ l i  r t r l l ! t ( i h t . \
r n d  p l . r e . -  r h e v  h a r c  r r n l r  s , r  m u c h  l u c l  

i ) , & t n  t  . r t : t .  1 ' t i  R t \ . d t t h p i l , t p , t  ( j r \ \ u \  l r i ) r n  n c 0 p r  * h , r  ' r , l r r  l h r : r  I  l t l ;  I  I  (  (
p r r r r r t r r l  " " r .  ) . 1  t . L ' n t t t  .  I  t : . i t n d .  t ) h , )  \ i . , , , . r \ c J . t  I I O R O \ (  ( ) l ' j t

' ' l l u t .  
r  h r  I  r m  s o  r h r r l l c r l  . r h , j d t  t h (

( i ( ) ( ) I ) l - l ' ( K I \ ( ) r I : R 9 J l ' ; ( ] l ( ) l l t . ' ' . , ' . , ' ' ' -

9 5 r i  c h a n c t  r h r t  r h r r r  l u c k  h . r . s c . ' c  u r r  
' ' D t t r ) r n ' | q J ; : P t r r t  

l r , , * , : r c r  I  c r n  r t  i  r . L r  a t r , 1  . r n  . r \ l r ( ! l L . ! . r
8 u i r f , n l r c l h J t I h c \ q r l d ] | t h c p ( ) l t i l t l r l | U c k
t l r t  l h r \  h t \ c  r o m j l L  

'
' ' \ ( ) * .  

I  L l r ) n  t  t r r n l  t ( )  i c l l  \ ( ) u  \ L ) m .  o r
l h c  a n r r z r r c  t h r n g \  l h u t  h r p p r n r d  r ! ) , , u r
r c \ c r r c h  \ u b l r c t \ .  n r s r i l ,  b c c e u : c  I  r l r c r d r
r L r r n r j  l r l e  l  r n  b r e r - q r n g  i  e r  r t c  m . r l c  I  q u r c k

' \ n \ w e r :  ' \ \ ' c i l .  
m \  l c s l t m 0 n ! . s t l l  b r

n r  r c h  \ h o r t c r  I  h i n  K c n  r  *  a s  b c c l  u s e  t  h c  0 n  I  I
l . r i l r s  |  i l l t  . J i l r t ( \ r c , '  i l t  , ,  h r n t . ,  I  q , r  , r . r
I l l  l :  l L ( ' K  H O R O S (  O p t r  

- , r n  
\ t r r  t .

t 9 - J '

I l a s e h a l l  P r r o t s  -  I l c r s c  R a c r n g  -  l ) o s
R . r .  r n r  t , e n r , : t  i , r m c s  K r - , .  -  i T , . r , .  .
T  r p  i 3 o a r d r  C , ) n t c s r j  ,  R r J l t c \  ,
5 w c e p \ r a k e s  R t ) u l c t t e ,  S l ( ) t  V r c h r n c \  -
I ) r c r  P r r l r v s  -  l _ c p r l  \ l . r r i c r r

r  I h e  L l l : L  L . t  ( K  i l ( ) R O \ (  O p E  r t s o
d c l r n c s  t h e  i o l l , r q r n c  t c m s
) , r u r  l - u c k l  l r r r r  \ 1 , , n r h s .  D a r s .
f l , r u r \ .  \ u m l - , r . ' .  ( , ) i ( ) r \ .  \ l e l n l \  5 r 1 ) r r ! .
I > c o p l c  (  I  h c r r  S r u n s  \ n C  l \  r c n  I  h c v  \ \  c r :
I j ' ' r r  l l , ' q  . . ,  r  r , . r l j  I  . . . .  \  h . r r . . , 1 ,
I l  ' q  l . '  r  r ,  ' r "  r  t  . . ^ .  r i .  , l

Que\t ion: 
' I  h is i t  reot l t  u wper

prcdud. \o| |  whar i t  the speciol  tondit ion
under *hich it ir olfered hcrel'

, \ n r w e r :  F r r , r  * c  * r r u l d  r t :  l o  r $ r , r u r
h r r r r . r s c , r p r ' o n  l h c  r r r r : r . r l  p L r i r i i c  l r r  r r c  p . r ; r .
w r  h J \ c  l ( ) u n d  s r  ! c t  m f , n \  a n a r \  L ) r  r n c
\ u e f c 5 \  i r l  o r r  h o r , r s c 0 p t  j r , ) m  l r ( , p i .  i  h 0

. , i !  u  r ' . ' , r r q c  L r l  r L ,  5 1 i l )  1 ) l t  i r ) r  i n r ,
h , , r , ) \ . r . f .  L l  i r c  i \ r ( $  h 0 s  I l L t r .  r h , r s c  r r r o
, . r J r r  h r r i  r h r L ) L r r h  i h L \  . n . c r . r l  . I  

I  \  I
5 l  t l . l l  (  l  t ) [ e r  , u ) d  \ r h r l  I  t J ) . i I  h L r r i j
n l ( , r i l t . l l  \ ) n . r i l L l  r h t L r  t r r r o r  r c t L , l o r  u r l l , r n  I

n . r !  : r  \ 9  q j  i h . l ! r  l ( )  n ) r i \ t ' . t  l r r p l r e . r r c  r , , p i

.  
' l  h r r  p r \ ) l e  e  t  w a s  c o m m i s s r , r n c < l  b , v  t h c

b o r r d  ( i l  , l r r c c l l ) n  r ) \ r r  J l x  \ * r \  r g o  o n
l l t a r c h  7 .  l 9 7 l  R e s e a r c h  d a t a  w a s  ! t l h c r c d
b y :  |  )  I n v e s l i g a t r n g  h r s r o r i c a l l v  

_ l a m o u s .

I , , r l . r n J t c  f c o p l c .  : ,  l n ! c \ r r i J t , n B  t J n ) . r u \
r o r r u n i i t e  p e o p l e  o l  t o d a v .  J )  O b s c r v a r r o n  o t
r e s c r r c h  t c l t  s u b l e c t s  ( h a l f  o l  w h j c h  w e r e
K n o w n  l o  b e  l u c k v ) .  ̂ l )  A n a l l s i s o l m o r e l h r n

; ] ] ,  : i l : l i ,  l , ' , , ' . . , , t .  
f iu r  j i ) c  n , , ' r , ,uc  ,L ' !

' . u | d o . \ ' n ' l I i | \ t a \ * & l J o | ( h c | r , | | i m d ' r , / ' \ ] ) c \ o 1 l n l o u I 1 d , , u ' . t . . . ' i i
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Copy f rom

Bv J. C. Rile.y' - Astrological Writer' 
" I am presenting here rhe mo'tt interesling stor'v" I hav-e ever

coverecl oi o, o.rtrological writer' Read my story and find .out
hr,tv Io bec'ome a luckier person. Yes, as a result of an

astrological research discovery, )'ou can actuollf increase your

good tick. Hovr? Find our in the following inl-ervievv I hqd with
'bor1, 

Franks, Chief Astrotoger /br The [nternotional

Astrological As.;ociation. The interview wos conducted at the

As.sociaTion's research center in the northern part of Canlon'

Ohio."
Question: "Cary, whut is this tuck proiect you are working

on all about?"
Answer:  "Very s imply.  we have uncovered the secret  ot

having good luck.  That  is ,  we have found out  why some people

are r;Jriu.h iuckier than others; why certain people get rich by

being in  the r ight  p lace at  the r ight  t ime;  how that  cer ta in person

in everyone's circle of acquaintances (you know the guy) seems

to always win door prizes. raffles, lotteries, cards and you name

it; and why certain people are always luck-v in love, careers and

business ventures."

Question: "H ow did you discover the secret of gool lu-ck?."

In.*"r, "The whole project is called ihe Life-Luck

Project . "
"This project was commissioned by the board of directors

over five y'ears ago on March 1, 191 l. Research data was

gathered by: l) Investigating historically famous, fortunate

ieople, 2) investigatinglamous fortunate people of toda]-' 3)

bbservation of research test subjects (half of which were known

to be lucky) ,4)  Analys is  of  more than 198'000 research

quest ionnaires gathered f rom al l  over ' the country through

t .e.R. 's  nat ional ly  famous feature "ASTROLOGY TODAY"

which has run in nearly every major publication in the country'

Tota l  number of  people submit t ing b i r th  in format ion through
"ASTROL-OGY iODAY" was over  1.2 mi l l ion '  Tota l  capi ta l

out lay for  the L i fe-Luck Project  was over  $192,000'00 ' "

Question: "lf hat ditt you Jind out as u result oJ' your

investigation oJ Jortunate people?" I asked.
Answer:  "We conf i rmed what  we had a l ready suspected -

that  most  for tunate people get  that  way by us ing astro logy '

Professional  ast ro logers wi l l  te l l  you that  near ly  a l l  r ich and

i 'amous people,  past  and present ,  use astro logers.  Eve n prese nt

and historic world leaclers use or hirve used astrology."
"But ,  a l though the fact  that  r ich and famous people use

astro logy is  news to laymen,  i t  is  obvious to professional

astrologers. What we rvere really after was exactly HOW did

these for tunate people use astro log) ' .  Astro logy is  a sc icnce of

in f in i te  scope.  Ferv people know that  an astro loger  could spend

a l i l 'e t ime ON JUST ONE HOROSCOPE. You must  use

sp. 'c i f ic  areas for  the speci f ic  th ings you want  to accompl ish
tu i t i t  i t .  A lso.  you must  know in deta i l  how to APPLY

astro logical  knowledge."
"Famous Amer ican tvcoon J.  P '  Morgan used astro logy to

acquire his fortune. This was discove red early in our rcsce-rch

and th is  tact  was c i ted in  " r \STROLOGY TODr\Y'"  J 'P '

l l lorgan's  ast ro loger  was none other  than Evangel ine Adams,

grant l -daughter  of  lamed President  John Quincy Adams'  Thc

irick'l ShJ concentrated and expanded tl ie luck arcl of

ast ro logy only.  J .P.  lv lorgan invested in  th ings d ic tated to be

best  by h is  horoscope.  But ,  he would only make lnvestments r l t

the exact t ime prescribed by Miss ,A,darns."

Question: "I understund you have combined astrolog-v

with iumerology (o relatedJiekl to ustrologl;) as a result oi your

research. Thut's o Jirst, isn't it?"
Answer:  "Yes.  We found that  numerology is  a very usefu l

tool  in  producing good luck."
"For  example.  the le t ters in  the a lphabet  heve assigned

numbers.  Singer  Dionne Warwickc took the i rdv ice f ' rom her

nurnerologis t  an<j  added an 'e '  to  the end of  her  nt rme Her

F igure l . l

numerol t>gis t  to ld her  th is  would br ing about  the correct ,

for tunate combinat ion."
"She immediate ly  skyrocketed to fame. She has rcveale6

th is  iact  on the Johnny Carson show twice. '

Question: "So, whal wos the result of all your research?"

Lnrrn*tt "The end result of our five years of research is a

specia l  horoscope which is  revolut ionary in  the f i -e ld of

astro logy.  This horoscope is  ca l led THE LIFE -  LUCK

HOROSCOPE. I t  expands and concentrates on onl i r  the luck

areas of  ast ro logy.  I t  a lso uses NUMEROLOGY and even

PSYCHOLOGY. ( l t  was d iscovered in Germany that  the

psychology of  co lor  has a profound ef fect  on luck) '  We tested

ih is  horoscope using our  in-house research subjects in  real  l i fe

s i tuat ions."
Question: "How did the LIFE - LL'CK HOROSCOPE do

in this'acid tesl'?"
Answer:  "The resul ts  were astounding!  And,  I 'm not

exaggerat ing when I  say that .  We were able to turn people in to

winni rs  who t rad never  won anyth ing in  thei r  l ives ' "
"But, let me qualify that statement' We also found out

something e lse dur ing th is  f ina l  test .  And,  that  is  that  a l l  people

are not  equal ly  lucky.  I f  i t  isn ' t  in  thei r  horoscope; that  is ,  i f  the l '

were not born at the right t ime and place, they have only so

much luck potent ia l . "
"But ,  why I  am so thr i l led about  the resul ts  and why thev

are s igni t - rcanf  is  th is :  WE WERE ABLE TO INCREASE THE

GOOb LUCK IN  OVER 9570  OF  OUR RESEARCH

SUBJECTS- [n other  words '  I  wi l l  go out  on the l imb and say

that  a l though some people are luck ier  than others,  there is  a

9570 chance that their luck horoscope wil l guarantee that they

get all the potential luck that they have coming'"-  
"  Now, I  don' t  want  to te l l  you some of  the amazing th ings

that happened to our research subjects' myself, becausc I

a l ready sound l ike I 'm bragging.  Let  me make a quick phone

call and get two typical research subjects up here' I say typical

because many subjects were much luck ier  and many were much

less lucky.  They are the average.  But ,  I  want  to use them

because they had never won anything in their l ives unti l they

used  the  L IFE-LUCK HOROSCOPE. "
"Cary summoned two oJ the research subiects who !o!

taken pait inthefinal tests oJ the LIFE-LLCK HOROSCOPE'

She iuid I was Jree to print their testimony' This really

impressecl me. Few people know that trade regulations are hard

on testimonials Jrom people. IJ an organizotion prints a

testimoniol with a person's name, it hud better be true' Bear this

in mind os you read thefollowing testimonialsfromKenFronk
and Rose Lineman."

"The two people entered the room und sat down' I Jirst
asked Jor the testimony of Ken Fronk of Canton, Ohio."

Question: "Ken, tell me your experience while using the

LIFE-LUCK HOROSCOPE that was prepored Jor you'"
Answer :  "V Iy  L IFE-LUCK HOROSCOPE *as  p repa red

for  me on lVlarch l ,1911.  The horoscope was in great  deta i land
covered all areas of my life. But we, as research subjects, rverc
to ld to concentrate on games so we could get  the quickest  test ' "

"My horoscope l is ted games in order ,  f rom those which I

would be luck iest ,  to  those that  I  rvould bc the least  luck. ' - .  l t

l is ted dates and t imes thet  I  rvould be most  luck-v- .  I t  a lso l is tcd
what  my lucky number,  co lors and combinat ion of  lucky colors
and numbers were.  I  had ncler  won anyth ing in  m1' l i fc .  In  fact .
I  used to th ink of  mysel f  as a born loser .  But '  and I  s t i l l  can ' t
bel ieve i t .  here are the resul ts  of  us ing my LIFE-LUCK
HOROSCOPE. ' '

"The first day my horoscope told me I rvould be luck-v- was

March l6 to IVIarch 20.  On i \ larch 17 '  I  p layed the horses
because that  rvas l is ted h igh on my lucky area char t .  I  used the
color  and number in format ion once I  got  to  the t rack.  And,  th i t t
n isht  I  won 5505.001"
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, 'No rv .  I  w i l l j us t  l eavc  ou t  t he  sma l l e r  w inn ing  n igh ts  and

r i r c  you  thc  h igh l i gh t s . "
"  " l  was to ld I  was going to be verv lucky Ma,"-  l9  to May 20.

L iq ing rhc same proce dure:  On May 19,  I  p la l 'ed b ingo and won

rr  S10.00 door pr ize and 560.00 in b ingo.  On )Vlat ,20.  I  p layed

hingo at  m; '  Moose ClLrb and won the 5500.00 jackpot-  On May
l l . l p l a l ' ed  b ingo  aga in  and  r von  $50 .00 .  On  lV1a_v  22 ,  I  r von
S,<:5.00 on the horses and S.15.00 p la-v- ing b ingo."

" l n  Oc tobe r ,  t he  6 th  t o  t he  l l t h  was  a  l ucky  pe r i od .  Bu t .  I
* r rs  to ld that  October 9 ' "vas an especia l lv  hot  da1' f 'or  mc and I
, . \ rs  to  bet  heavl ' .  I  p lay 'cd the horses and won the dai l l 'double
r n J  s  i . ( ) 1 0 . 0 { ) . "

Question: "I then askedJor the testimony of R ose L ineman
of F redonia, P ennsv lvania. "

Answer :  "We l l .  my , tes t imon l '  w i l l  be  much  sho r te r  t han
Kcn's was because the onlv 'game I  ant  in tcrested rn is  b ingo.  I
r o t  mv  t - lFE-LUCK HOROSCOPE on  Ma ; -  l .  1974 . "-  

"P r i o r  t o  t ha t  t ime ,  I  neve r  won  a t  b i ngo  ovc ra  pe r i od  o la
rnonth.  I  would keep monthl rv  records.  They w'ould usual ly '
0omc ()ut  on the loss s ide wi th a t 'er .v  break-eren months and u
rer l '  ferv s l ight  winning months.  Ove ra l l ,  I  was way' in  the red."

"Now compure  th i s .  By  f o l l ow ing  the  adv i ce  i n  my  L IFE-
I .UCK HOROSCOPE,  f r om lV lay  I  t o  December  l l .  197 .1 .  I
l rad won 52.219.00 over  that  e ight-month per iod.  I  p lay 'cd on
the avcrage o l  once a week depending on my lucky per iods,
averaging about  570.00 a n ight . "

"But ,  there are t lvo th ings that  impressed rne about  th is
horoscope mclre than my own expcr ience.  As a lbr .or ,  I  had the
I .A.A.  do a horoscope for  each of  two f r iends of  mine."

"Mv f i rs t  l ' r iend 's  horoscope to ld her  to buy,  an Ohio
lot tery t icket  on December 5.  She soon found out  that  her  t icke t
lvas a winner l "

" i ! {y  second f r iend had a spicy exper ience.  Her horoscopc
to ld her  that  shc would have sxt reme lv  cot)d luck in  her  love-
l i i c  i n  Ju l y .  l t  t o l d  he r  ro  be  ac t i r e  soc i i t t l , t ha t  mon th .  She  had
more at ' t 'a i rs  that  month than I  th ink I  had in my ent i re l i l 'c .  She
came out  of  i t  rv i th  a last ing one -  a guy that  you couldn ' t  have
ta i lor  made uny bet ter  for  her . "

Question: "At this point, I have only one requestlrom you
people." I pleaded, "I want my LIFE-L(iCK IIOROSCOPE!"
"Er.'eryone laughed at this point as though I had just made a
request thut a million other people had mode beJore me."

. {nswer:"Yes,  there is  qui te a demand for  thc l_ lFE- l_tJCK
IIOROSCOI 'E s ince rvord has leakcd out .  r \nd.  \ tve arc n() \ \ '
p repa rcd  to  o l ' t b r  i t  t o  t hc  pub l i c  now '  O \  A  S I )ECIAL
l l i \S lS .  Bu t .  l e t  me  sho rv  vou  a  samp le  L l l -E -LUCK
TIOROSCOPE l i r s t  so  you  kno rv  e r l c r l v  r v i r a t  i t  i s . "

Question: "I wos shown a copy oJ this special horoscope. I
cun lell you it is something else. It is 3I pages long ond contains
lhinus that yott would never dream existed in a horoscope. To
go inlo a contplete description will take up too much spoL'e, so
listed next are the highlights oJ the contents of the LIFE-LL'CK
TIOROSCOPE.' '
o  - l ' he  

l - l FE -LUCK HOROSCOpE r *eu l s  t hc  l ' o l l o r v i ng :
l .  W H E R E .  W H E N  a n d  F { O W y o u  w i l l  b e  l r i c k r , ( i n c l u d i n g

a l5-r 'car .  hand prepared.  i 'u tLrrc  tbrccust) .
2 .  l l o r v  t o  t ake  ad lan tage  o t '  ) , oL l r  l uck l  oppo t  t un i t i c s .
- '1 .  I lorv to incrc l rse r ,our  good luck.
-1.  l - iorv to avoid b ld luck.

r  - l 'he 
horoscope covers how 1 'ou can f re luckr . .  dcpencl ing on

lour  huroscope.  in  thc fo l l t t lv ing i r fc l rs :
l -ovc -  Job -  Carcer  -  l r t rcr tntents -  Str^-ks -  Con.untr i i t ies -
O i l  \ \ ' e l l s  -  l l i ngo  -  l - o t t e r i cs  -  C r r r . ds :  l ) ( ) kc r . .  I l l l c k . l r r ck .
[ ] l r ccu r .e t  -  I uhe r i t ance  -  Foo tb l l l un t i  l l l r sch ; r l l  I ) oo l s  -  l l r r r sc
lL r r c i ng  -  Dog  t { l c i r t g  -  Gencn i l  ( i un rcs  -  Kcn r r  -  Spo r . t s  -  f  i p
I l o r r r . i s  -  C ( ) l t t es t s  -  l l u t t l c s  -  Swcc i . r s t l kcs  -  l l oL r l c t t c  -  S lo t
\ l r r c l r i ncs  -  l ) i c c  -  I ) u r l r r vs  -  t _ega l  \ l l i t t e r s .

o  ' I he  
l - l FE -LUCK HOROSCOPE a l so  de f i nes  rhe  fo l l o r v i ng

I t cms :
Your lucky:  Years,  Months,  Da, , -s ,  Hours,  Numbers,  Colors,
Metals .  Stones,  People (Their  s igns and when thev were
born) .  How to Create Lucky '  Vibrat ions.  How to Create a
Lucky At t i tude.

Question: "This is really a super product. N ow what is the
.special condition under which it is oJJered here?,'

Answer :  "F i r s t ,  we  wou ld  l i ke  t o  t es t  ou r  t r o roscope  on  thc
general  publ ic .  In  the past . . " r 'e  have found rve get  man), .  le t ters
on the succes: i  o iour  horoscope f rom people w,ho use i t .  So. , , , ,c
know that  rve rv i l l  get  t 'eedback f rom peorr le  lvho order  r i ic i r
I  I F F - L l  C K  H O R O S C O P E . "

"Second,  w,e rvant  to  do more advance research on color
and luck.  therefore.  we are wi l l ing to make the s imi lar  of fer  w,e
d id  i n  ou r  l i imous  AS- f  ROLOGy TOD. \ y  f ea tu re  . "

"We don' t  know what  wc r .v i l l  charge for  th is  product  u,hen
the  I_ lFE- l . t JCK HOROSCOpE f i na l l v  soes  to  marke t .

! f t r - * ) ! r . .  I  can  re l l  \ ou  l ha r  an  us t ro l ( )gc i  c , - l u l , i  ch l r rgc  up  r , r
5200.00 for  th is  horoscope -  i i  he knew how. But .  thosc i rho
order  here through th is  specia l  "TEST SUB-lECT" of fer  and
submi t  t he  i r  b i r t h  i n fo rma t i on  and  thc i r  f a r ' o r i t c  co lo r  w  i l l  on l '
pay a 59.95 chargc to make a dupl icate copr  t r f  thc. i r  hor , - . ,scope
plus 50c postage and handl ing."

"A t  t h i s  po in t ,  I  wou ld  l i ke  ro  p resen t  t h i s  pub l i c  message :
IMPORTANT - -  PUBL IC  BEWARE.  The  i ' ounde r  o i  f he
INTERNATIONAL Astro logicai  .Associat ion is  the or ig inator
of '  the lamous research pro ject  ASTROLOCY TODAY.
Again,  undcr  penal ty  of  law.  we could not  pr in t  th is  i f  i t  were
not  t rue .  There are present ly  many imi tat ions of  our  horoscope
and rescarch pro jects.  Some of  these companies have names
s im i l a r  t o  The  INTERNATIONAL As t ro log i ca l  Assoc ia r i on .
These samc cornpanies wi l l  probably t r ) , . to  imi tate the LIFE_
I -UCK HOILOSCOPE.  I t  t ook  I .A .A .  a  g rea r  dea l  o f  t ime  and
monev  to  deve lop  the  L IFE- l_UCK HOROSCOpE.  We  do  no t
bel ieve i t  can be matched in deta i l  and qual i t l  b1, .a hurr iedl l ,
prepared int i ta t ion.  To insure ) ,ou are ge t t ing t t re t rue LIFE-
t ,UCK HOROSCOPE.  be  su re  t he  as t ro lo -q1  o rgun i ze r i on  i s
The INTERNAl- lONAt-  Astro logical  Associat ion rv i th  the
cndorsement  of  cer t i f ied Astro loger  Cary Franks."

"Ll'e cortcluded the intery,iew and Cary gat.e me the
J'ollowing inJormation to pass on to those who w,ish to
porticipate in this special project and receive their -|l puge,
special LIFE-LL'CK HOROSCOpE preparet! Jor thim
personally Jrom their exoct birth inJorntution.,,

.  I  ,  i i , l  r  b lank p iccc of  pap: : - .  l )  At  the top of  thc papcr ,  pr in t
t he  wo rds  " l - l FE -LUCK F IOROSCOpE" . - l )  p r i n i  v i , u r  n , rmc
and .add ress .  . 1 )  P r i n t  you r  da te .  t imc  and  p lace  o f  b i r t h  t i i r ou
don' t  knoiv the exr lc t  t imc.  jLrst  put  l2  noon).  j )  Wr i tc  i lo . "vn
1 'ou r  f avo r i t e  co lo r .6 )  I \ l a i l  t h i s  a iong  w i th  59 .95  p lus  5 ( ) c  f o r
pos tagc  and  hand l i ng ,  i n  cash .  chcck  o r  l n ( )ncv  o r .dc r  t o :  1 . , , \ .A . :
Dep t .  L -  ;  4616  CLEVEL  AND , ' \VE .  \ . t  C  - \ \T 'O ' r - .  OH lO
4.J767.  Or vou ntar ' :

l )  D ia l  t h i s  TOL t -  FREE nu rnbc r :  l -E00 - , ] : l - 97_57  rOh io
rcs idents d ia l  l - l i0( ) - -162-0636.)  Our opcrutors l r rc  r )n dun r rg l t
r to t r ,and arourrd the c lock.  2)  Simplv s l r r .  thc rverrds " l - i t r ' l_ i ick
Horosc t ' r pc " .  3 )  G i r c  ! ou r  n i rmc . r r i d - l r d j r css . . l )  G i l c  vou r  da tc .
t t n te  and  p i l ce  o f  b i r t h  ( i f  1ou  don ' r  kno \ \ ' t i t c  c rue  r  r i r nc . j  r r : r  suv
l l  noon ) .  5 )  G i r c  r . ou r  f a ro r i t c  co lo r .  6 )  G i vc  t hc  i t pc r l i t o r  on i
o l  r ou r  t o l l o t i i ng  c red i t  ca rd  nu rnbc rs :  \ l l i s t c r  Cha rgc .  o r - \ ' i se
( , . \ l so  i nc ludc  \ ' ou r  l n te rbunk  nu rnbe r )  l i r r  t hc  d i rp l i c l t i on
churgc ot  59.9-5 'p lus ,50a tor  posr lgc and h lnt l  l ing.  7)  dper l t . i r -s
r ' i l l  not  l rsk l  r r r r  r lucst io .s  nor  l i 'c  t l rcr  p. - r r ' i i tc t l  t .  l r .sr 'cr
t l ucs t i ons  o r  i nqL r i r i c s .  o l c | l t ( r r s  r r  i l l  t i  k . '  r r r dc r  i n t i r I n r l t i t r n
on l r ' .  Fo l  i nqL r i r cs  o r  rpcs t i ( ) l t s  p i ronc :  ( l  l 6 )  - t 9 - l -+ lN : .- I  

r ,u 'o  pct  s t tns t ' r r tn l  orrc  h, r r rsc i r . r ld  nr . r r  r r r r lcr .  t l r r t r r rg l r  th is
spcc i l l  "  l ' hS  I  S  L r l l . i  EC  I  "  o l l r ' r '  S in r r . r l r  i nc l t r t j c  51 , ) . 9 ( )  p i L r s
S l . t ) 0  p r r s t l L r c  l nd  h r r i r t l l i r r r :  i l  r * ( )  i r r J  { ) r . ( l J r . . r l  i l t  l ' .  l ' t t I
I  I I l I  I  I S  I \ \ ' ( ) ( \ O  F \ C t r l )  |  I ( ) \ \ .  I ' t  I r  \ S i : ) .  I h i s  i r r . o t i u c r
u l i - r ' r Js  l i  t u l l  i r r r t l  unc ( )n ( l i t i ( ) n l t l  n t r rnc r  -b l ck  qL l . r r . l r r r r r ' r . .
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.  . .  {ur t  thought  I  rvould drop y.ou a l ine as a progress re porr .
, ' \ l l  o f  t he  resea rch  i n  wh i ch  1ou  have  pa r t i c i pa ted  i s  s ta r t i ng  t o
bear f ru i t .

Copv f rom Figure l5

Enc losed  i s  a  news  re lease  on  the  ncw  h i s to r i c  b reak - th ru
in  t he  f i e l d  o1 'as t ro log ,u - .  I t  w i l l  soon  be  i n  nea r l v ,a l l  o t ' t he
nc\r 'spaDcrs in  the countr r . .

You  r ' " e re  one  o f  t i r e  r csea rch  sub jec t s  mcn t i oncd  i n  t he
cnc losed  r c l cuse  and  vou r  L IFE- t_ t_ rCK HOROSCOpE was
produced fbr  the pro- ject .

As  a lwavs ,  \ , ou  mav  c la im  vou r  cop l . o f  1 ,ou r  L IF  E - l  t , lCK
HOITOSCOI )E  i f '  r ' ou  r v i sh .  S i rnp l v  t i j l  ou t  and  re tu rn  rhe
enc losed  c la im  check .

We' l l  keep vou informed of  f 'ur ther  ne, ,v  der , ,e lopments

- fhe  
second  b i s  reason  I  am rv r i t i ng  i s  t o  i n fo rm 1 ,ou  tha t

rou lar ,e j r  b ig luql i r  pcr iod cgr .n ing up suon 
' j 'he 

deta i ls  on
cxi . ret l \  \ \nen l t  r r  r l l  occLrr  and hr l l r '  \ 'ou can be sure to take
J t l r a 1 1 1 3 g L '  t r l  r l  i : ; r l l  i r r  r o u t  h r r r o s e o f r c .

- l 0 t -
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E. . lo .€d  1 .  rh .  n .e .u t ,  rc .c  poe l l fu l  ho lo 'cop '  da ' ioP 'd  ro  d ' t '_ - tu  L l f '_Luck

Horoscop.  ForecadE.  f t16  horo6cope ! .  Lhe fo l loFut  co  rhe  Lr fe - luck  Ho 'odcope lE  coo-

r r ln r  ach  rc re  de la t t  v l th  r .8 . rd  to  fo r .ca . t1n8 ! i l  l t  1 '  81v€n !o  d : l l v  fom'

s 1 n c .  t o u  h s v e . o t ,  a . 7 . t '  r e q u . s t e d  c h l r  h o t o ' c o 9 t '  I  b v e  ? e t ' o n a r l /  ? ' t d  t o r  1 t  3 n d

have @1}ed l t  co  vou.  I  Mv.  don.  rh ! .  to r  a  te ry  3Pect1  r '36on '

T h e  s e c o n d  r E a s o .  !  b v .  t a t e n  a  c h a n c e  b v  p e v 1 n 8  i o r  v o q r  L l f e - L u c t  U o r o s c o P e  l o r e c a 8 t  ! 3

r h a t  y o u r  b a s l c  h o r o s c o P €  s n o e s  E n a .  v o u  d l e  ' - " " . i  1 . " " " t  P e r s o D -  I  h a v e  a l l e a d v  P a l d  f c r  1 c

i o .  y o " - - l u " t  t a k €  l c  a s  a  f l e e  8 1 f t .  H o e e v e r ,  t o  @ k €  t o u  a  r a b ' r  o f  c h ! 8  e x c l u d l v e  p r o -

g . - .  t l . - " o " c  t o  3 e :  u p  y o u r  b a s e  o a t a l  c a l . u l a t l o n B  a n d  ? r o v l d e  '  i e s l d e n r  p l a c e  i u r  v o u  o o

i l . . o . p u c . .  f l l e  l s  5 9 . 9 5  h  v o u r  b e M l t ,  v o u r  P s F € n t  q q l l f l e '  v o u " r e d l !  a n d  a u r o D a _

r l c a l l y  e n l o I l a  y o u  1 n  t h e  g l _ & . u a l  L l f e - L u c k  H o . o s c o P e  ! o r o c a s r  ? ! o S r a D  T h l s  p l o B r a E

I n s u r e s  y o u  t h e l  y o u r  h o r o . c o P .  f o r e c a s c  s l i l  b e  u n l n E e r l u P r e d  F l c e  a  v e a !  y o u  e ! L l  a u t o -

d ! l c a l l y  r e c e l v e  y o u r  n e s  b _ 6 o n t n  f o r e c a r t  o o . t € d l r '  o f  c o u r o ' '  v o u  u v  c l n c e L  t h l u  p r o a " '

a t  a n v  a i D e  Y o u  v l s h .

I  b p l t e v e  c h a r  n o t h l n a  h a p P e n s  l n  1 l l e  b v  c o l d c l d e n c e  l  i e e l  r h a t  E v  5 e n d 1 o 8  v o u  t n l s

n e e  h o . o 6 c o p e  1 3  a  a o o d  o o e n  f o r  v o u  o f  a n  e x c l t l n S  f u t u r e  a h e a d '

I  q l l l  b e  v r l t i n g  r o  y o u  1 n  r h e  f u t u t e  r o . 6 €  h o v  r h 1 t r 8 '  h a v e  e o r k e d  o u c '

P . s .  I  h a v e  j u s c  r o o k e d  o v e .  v o u r  b a s l c  c h a r t  f r o o  e h l c h  v o u r  L i f e - L u c !  l i o r o s c o p e  F o i c c a s c  r s

p r e p a ! e d .  I  e a n t  t o  s t r o n S l v  r e c o @ € n d  t h a t  v o u  f o I I o '  I o u r  n e : t  6 _ 0 0 ' t h  f o r e c a s t  ( o o t  t h ! 3  o n e

t " r ' . n .  . " "  r o  f o l l o e )  v e r y  c L o s e l y .  T h e r e  a r e  s o o e  v e r r  c ! 1 r 1 c a I  d a v s  c o E l t a  u p  1 n  e h l c h  v o u

c h o u l d . o t  e n t e r  l . t o  a S r e e e e n t s .  T h e r e  a r e  a l c o  L u ' k y  o P p o r c u o l t l e s  c o E l n s  u p  r h a !
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Enclosed is th:. ngyjr!, mgst powerful horoscope
developed to date - The Life-Luck Horoscope Forecast. This
horoscope is the follow-up to the Life_Luck Ho.os.ooe. i i
contains much more detail with regard to forecasting 

""11, 
i.

given in daily torm.

Since you have.not ,  as yet ,  requested th is  horoscope,  I  have
personalry  paid for  i t  and have mai led i t  to  you.  I  have done th is
for  a very specia l  reason.

.  I .d ]d not  want  youl lo  miss th is  opportuni ty .  As you can see.
I  could not  descr ibe The L i f 'e-Luik  Ho.os.ope Forecast  in
words.  I 'm sure you agree i t  is  a very impressive proau. i  t f ,u i
Cary Franks has prepared for  you.  W. have taken vour
computer  pnnt-out  and reduced i t  down to vest  pocke t  or  desk
top s ize.  This is  a very expensi le  procedure but  i iwas n. . . r ro.n l
because it allows the user the most access to f, i, fo."*J;; ;
desk,  in  a pocket  or  in  a purse.  I  have enclosed our  news re lease
on the new Li fe-Luck Horoscope Forecast  to  g ive you the fu l l
deta i ls .

The second reason I  hale taken a chance by paying for
your  L i fe-Luck Horoscope Forecast  is  that  

'1ou.  
6asi .

horoscope shows that  you are a very honest  person.  I  have
already paid for it for you justtake it as a free gift. However, to
make you a member of this exclusive program,lhe cost to set'up
your base natal calculations and providl a resident ptace fo'r
you.9 l  the computer  f i le  is  $9.95.  On your  behal f ,  yor .  puurn.n i
qual i f ies your  credi t  and automat ic i l ly  enro l ts  j .ou in  t -he Bi_
Annual Life-Luck Horoscope Forecast program. This program
insures you that your horoscope forecait *itt U. unlnt...r it.J.
Twice a year  you wi l l  automai ica l ly  receive your  new 6_month
forecast on credit. C)f course,you may .un.6l this program ai
any t lme you wish.

Your basic  horoscope shows that  your  future could great ly
be enhanced b1, the entrance of a sieady supreme gurdance
source s.uch as a daily forecast into your l i fe. itre ke/to good
luck is  r iming and select ion.  This ,ou. . .  could chang.  youi  t l f .
by enabl ing you to avoid bad luck and a l low you to garn good
foi tune. by tell ir,g ) 'ou exrr.ly ,,, i ._-i^ e ir,-j where to act. Or,l, th;
new Li fe-Luck Horoscope Forecast  can supply th is  dai iyguidance source which has been unavai lable untr l  now.

I believe that nothing happens in l ife by coincidence. I feel
that my sending you this n.* ho.os"ope is igood orn.n fo. yo,
of an exciting future ahead.

. l  
wi l l  be rvr i t ing ro you in the future to see how th ings have

worked out .

P- .S". I have just looked over your basic chart from which
your Lit 'e-Luck Horoscope Foreiast is prepared. I want to
st rongly recommend that  you fo l lorv your  next  6_month
forecast (not this one but the one to followl) very closely. There
are some very cr i t ica l  day,s coming up in  which you should not
enter  in to agreements.  Thcre i re-  a lso some rare,  lucky
opportuni t ies coming up that  could cscape you unless you or .
aware of  them.

Copy from figure 16
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By Char les Dupont F igu re  l ?

A DOCTOR DISCOVERS VERMONT'S SECRET

WHY PTOPLT IN UIRMIINT RRI
HTALIH IIR, LESS tluIBWEIGHT,STflY
YI|UNG IONGER,IIUE TIINGTB THAN PTI|PLT
OT ANY I|IHIB SIATE IN THT UNIIIN
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h l , t ' t L l  t i t ' ' t t t L t t t r '  . l t ) r  I l t r  ! r t ) \ v l l l  t ) l  i t u r t r r l u l

i J t r t r n d  I i t u t  l L ' d d t  l t )  l r t ) ! l t  D t t t l ( ) r  d t t L l  s t r '

l r ) i / \ , / r t a r f r ' J
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t t u l r r r t  ! n l a t t l ( J
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'

' I  
l r c s c  r r c  l u \ l  J  l r w  o l  t h e  c o n c l u s r o n \

r c r e l i t i  l , y  V c n n o n l  r l o c l o . .  D  C .  J a r v i s ,  l \ 1  D
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p r r i t r e c  r n o w n  . r r  V L R \ l O N T  F O I . K  i v l t r l ) l (  l \ t r .  V t r R

\ 1 O N . l  I i O L K  ! 1 L D l (  l N 1 :  i s  r  p r r . l t u c  l h c  i l r ) c t o r  r c v t J l s

! J n  l r ( i f  y .  ( ) u  J a l l r c v t  g o o d  i l c u l l h ,  I n e r e r s .  y ( ) u r  I l l c  s p J n .

J v o i i i  \ c n i i i t ! .  l ) c ! o r n c  m ( ) r a  r l t r r e l i v r  l n d  l n o r t  p r o , l L r c t r v c .

l : f r  l 0 ( )  v c J r \ .  h c l ( ) r c  p u b l i e r l r o n s  h y  l ) r .  J r r v r s ,  t h r s  p r u u

t r . e  l t r r  h e e n  i { n ( ) ! v n  r ) n l }  l o  n . l t l v c  V c r m o n t d r \ .
V I  l < \ l ( ) \  l  l r ( ) l - K  ) l l : l ) t (  l \ l ;  w r s  r l c v e k r l t t , l  h v  e o u r r l -

I ' r t  k . d  r \ e u \  t ,  t h t  t ! \ t t .  p t t t t t , , n  t , l  t t t c  L t t t t t e d  S I n t ( s .  I  c t , n t ) n t  t t  t n d t . d  r  h e d u t .

J ' u !  t t d t .  a h . r r  l e t ' p l c  l t r . . t , ) s e  t t r  t h r  1 r n . t  J ^ t t  l t t e  J n t t t t a l s .

t o  u s c  V I r R ! l O l i T  t : O L K  ) ' 1 L D I ( l l N I
r r t  J o m c  ( ) i  l h c  h L g h l r L h l s  ) l  l n 1 5  h ( ) o k

tjnit Total Unit CGt tlf D/M
Cost To Solici tat ion

Fulf i l l  Each Or NewsPaPer
Product Cost Per Unit

Unit Of Sale
(Cash up front)

Number of Va oI
Orders ResPonse

Generated

209.910
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l . r r n  i l r : t c \ l c , l  I n  t h c  l l r e  s  s l r ) t r r . r e l r .  l  h c r e l o r g .  h ( ) r l e y  e o n -
l . r i n \  t w ( )  n r l u f r l  \ u 8 J r \  J c x t r , r s c  r n r l  l c v u l o s c ,  w l t r e h  q o

l n t { )  l l r c  b l ( ) r ) J  \ l r c . r r n  l ' n m e ! l i r t c l y .  I I o n c y  i r  l r c e  l r o r n  h r e
l c r r r .  l . r p c r [ 1 r r r ] t s  \ l r o ! v  t l l J l  b , r a l c r r J  w l l l  l l o l  l r v c  I n  h o n a v
I l r ) r r r !  l \  J  r n r l J .  n r t u r J l  : c i l u l r v c  r v h t c h  r J . J l r n r n g  t o  l l l c
i , o r l y  I l o r r c r  r s  u  r n r l L l ,  n . r l u r r l  l r \ . t t r v e .  I l r r n c v  r r  n o n -
i r r l l . r l l i l r  t L )  l l ) r  r l r ! . c i l r v c  t r r a t .  l l { ) i c l _  i s ,  o l  r l l  s u q r r s .  l r . r r -
L l l r L i  h c r l  l r r  l l t c  k r r l n c l  i  l l o n c y  r r  f r e l r  I n  !  r i r l  t n t n r r r l s
t r ( ) i I  l l r r  l l o r v c r s  B y  r n  r i l l . r l l i l r l c  r n s l i n i t .  l l ] c  h c e  h e s . r
r v . r y  r r l  k n o r v r r t g  w l l r . l r  i l o w t r s  . r r c  h r q h  r n  q l l J l r l v  l n ! i  w i l l ! l l
. r c  i l o l .  I  l l e r c l o r r  l l { ) r ) ( \  r s  J  p c r l e . l  l ! ! 1 ) d  L l c r r v c J  l r , r r n , r r r l t '
l l l e  l l a . r l t l r c \ i  l l r r t i \  l n  V r r r n ( ) n l  l l r r r r  r s  l  s . r \  r n g .  W c  v c

! ( ) l  I ( )  t r u , l  \ \ r i l l ( r ) r t c . w l l \  D o l  l r l  r l  h c  t l l c  l ) c c l "
\ l h v  . r l t l l c  . r n J  v r n c : l . r r )  A ! ) 1 l l e  ! l ( l c r  v r l c g r r . . r r r r a \  \ r i l l t

l i  . r l l  l l l c  v 1 t . r i  i r l r  f l c r r . r l \  ( ) l  t l l .  t r t o l e  r \ p p l e  c r t ! c r  v r n c { . r r
I n r i l r l r r n \  l l r c  l r i p t r  r i r , l  I c v c i  t ) l  l l l a  i J l ( r r ) ( l  . \ | r i l 0  i , \ r a r
r i I e g , r r  ! r n  J n . r r i l l - i l r )  \ r ' r r r  p r , r f c r  w c r u h t .  D r .  J . r r v r s  r  l . o o k

\ l  \ ( ; l  r ' l  l l l . \ l S - 1 l Y l , \ l L S l J l r l i ( ) R l l l l l S l l \ l l  , l f s r i l b . s J l l i . t i r L ) , l L r : i n S . r | l l c . i L l t r r r n c { r r w n c r ! i l l r p c r -
\ \ r l l r  I  r r  - \ . ( , ( r , i n  L ) l  . r  r r r r l , r r r ( ) u \  r c l r r . r i l r n l  \ l . t l c .  \ \ r l i i l l  : ( ) i l  c . t l \  n ( ) r l i l . l l l !  I r L r l  \ v t l l  g r r \ l u l l l )  l o J c  w c i ! h t  u n t t l  t h (
. ' r r t . t i l c l r l L r r t l r . ] V c r : n . l n l j r l ' ] : J | | 1 l i } l e i \ l J 1 ( \ ] | 1 | ] f r ! L ' 1 l l i ' o t ! l , l l n L I s i t l l r l r t t ' r w c l ! l ] l | u v c l

: r .  , ) l  t j ( ,  i ! l . r l r ( ) n  o v c r  { r 5 .  \ o l  l L ) n g . r g o  i l  l l . r , l - l \ ) . 1 ) ( ) t )  1 ' e r -  r v r l l  q r . r L l u r l l l  ' c c  t l l c r r , l r r s \  s l r r  ! o  l r L ) r n  1 0 ,  t r )  l S ,  t o  l b ,
\ ( r i l \  1 , ! ! r  l i r . r l  . r ! . .  , r n r l  c r . l r  ) c ! r  n c r r l !  1 . i 0 0  r f r . l l  L l '  . t l J  ! r J . l i r J l l \  i i ( ) t )  . 1 1  I l l . r r  n J l u r . i l  h o J v  \ i / d  \ l c n  , . v r l l  r c r  r
\ i l . ' t l  L i ! t \  \ c n i l r l ! . f \ ! i \ \ r ! ! L l r r c r . c . r n J \ 1 , { r l l r r r J l , ) l  L i l  J t )  l n ! 1 1  ! v r t . l i i i l a . l r , ) f  l , ) - ; S , t h c n - l b , J 0 , l  l t n . t l l - ' l O t l r d i r r i )
r . r i r r r . ' . .  l L J n  \ l  l r . r 1  .  i l r (

t i r \ j L , ! l l  l r - r  w r l i  r \  : r \ i r r r l  r  w , ) o . l ( r l r l l  l l l r l ) ! .  r t  ' i , ' a \  l r . r ! r  r \  l i l  l l l f  I r r r r t r . r . ! e r n r L . r l  r l : l c  l l l r l  i l r l u r (  i n t a n . l a , l
. ,  , l r  

" . r L l  s t , i r '  r r l L  t l r  l - i n l : i r  t l t c  , l r t i t i l . r i r .  r v e  \ l r  r \  . i \ ! . r \  l t  , \  J r r r l  . i l \ r i l ! i t ,  l i L j \ r f ! a r ,  t r l  ( J i l l v  k n ( ) ! v  l ) t a  i r N r r r l l . r ) 1 .
i l ! . l l L L , L , ( l  , r . l  : , .  L , r l  * , , r , t l  i t e . r l l i t  \ ' , r t r  i t r i r ' l  k r t , r w  l t , t r v , l n ! i  r n  w i r . r i . . ) r x l ' r o . i



Copy from Figure l7

Di<i  You know that :
, yott were designed b1, noture to live an average age oJ'105?
' .  high protein - low carboh,,-drate diet is unnaturalfor 1'ou

und dangerous to lour heolth?
' Qt,erweight is caused by bad nutrition which also causes

other common vi.sible disorclers suc'h as loss of hair, acne,

drthrit is, nervous tension, insomnia, etc.?
' Senility and loss oJ'productivity in old age can be avoided

und in fact is not in nature's plan?
, The average Amerit'an diet creates a perfect blood chemistry

Jbr the gror't'th of harmful bacteria that leads to both minor
and serious diseases?

' You can get high without the use oJ' drugs if you have the
proper nourishment that nature intended?

' Ev'er)'thing vou need Io lead a longer, healthier hfe is right at

)'our local grocery slore?
These are just a few of the conclusions reached by Vermont

doctor .  D.C.  Jarv is ,  M.D.  af ter  h is  l i fe- long study of  the
unbel ievably ef fect ive heal th pract ice known as VERMONT
F O L K  M E D I C I N E .  V E R M O N T  F O L K  M E D I C I N E  i s  a
pract ice the doctor  reveals can help you achieve good heal th,
increase y 'our  l i fe  span,  avoid seni l i ty ,  become more at t ract ive
lnd more product ive.  For  200 years,  before publ icat ions by Dr.
Jarv is .  th is  pract ice has been known only to nat ive Vermonters.

VERMONT FOI -K  MEDIC INE was  deve loped  by
count less generat ions of  Vermonters.  Dr .  Jarv is  M.D. ,  a
rcspected doctor of modern medicine himself, states that
VERMONT FOLK MEDIC INE i s  supe r i o r  t o  modern
nrcdic ine l 'or  thc io l lowing reasons:
* V'ERtltONT FOLK n-l EDICII,IE v.,as det'eloped from

nutttre'.s plan - noI man's. It was tlevelopetl ht'natching the
unintals who relt' on their instincts prov,itled bt' nature. This
is the sume w,ay the super-effective deJbnse arts of' Judo,
Karute ancl Kung Fu were det'elopetl. Hoyt, cen an)'one
expect to develop a better s),stem than the designer oJ'it all
- Mother Nature?

" VERilIOI'IT FOLK LTEDICINE works. lt yt'as developed
bv lrial and error over a 200 vear period. This also means it
has passed the acid test oJ' time.

* Although it contains some of the best cures known to ntan,
n,hich cannot befound in medical books, the main design of
,'ERMONT FOLK I'IEDICIN"E is to prevent disease
heJ'ore it starts. Modern Medicine is tlirected, mainly at
curing disease - diseases you should never hav,e in theJirst
place.

Here is  the story of  VERMONT FOLK MEDICINE as
related by Dr. Jarvis.

VERMONT FOLK MEDICINE is  based on the premise
that man does not have to undergo physical impairment and
weakening wi th age.  In  Vermont  you can see people in  thei r
etghties putting in a full day' 's work in the fielt ls with sound
mrnds and bodies.

VERIVIONT FOLK IvIEDICINE was designed to help
man iive his full average life which by nature's plan should be
I05 years.  Yes i t 's  t rue.  I t  is  a common f rc t  that  an animal  l ives
to be 5 times his maturity age. A horse maturcs i lt .1 years and

_ 1 0 5 _

easily l ives to be 20. A cow matures at2t,/2 years and easily l ives
to I 2. A dog matures at I t/2 years and easily l ives to be over 8 -
many l ive much longer.  lv lan is  an animal .  BUT THE
A V E R A G E  M A N  I N  T H E  U . S .  W H O  M A T U R E S  A T  2 I
WILL  D IE  AT  AGE 62 .  THAT 'S  43  YEARS BEFORE H IS
TI lv lEl  Wi th the except ion of  a notor ious ret i rement  s tate,
which can' t  be counted,  Vermont  leads a l l  o ther  s tates in
percentage of  populat ion over  65.  Not  long ago i t  had 40,000
persons over  that  age,  and each year  near ly  2,500 reach i t !  Short
l ives,  seni l i tv ,  excessive d isease,  and so on are not  in  nature 's
p lan.  What 's  the culpr i t?  The f ree wi l l  o f  manl  Al though f ree
wi i l  is  indeed a wonderfu l  th ing,  i t  does have some bad s ide
ef fects.  Unl ike the animals,  we st ra) /  away f rom our  chi ldhood
inst incts.

The f i rs t  th ing d iscovered by \ , 'ERMONT FOLK
MEDICINE is  that  each species is  designed to have a d i f ferent
d iet .  Nature 's  p lan for  man's d iet  requi res a h igh in take of
carbohydrates represented by f ru i ts ,  berr ies,  edib le leaves,  and
honey,  and a low intake of  prote in represented by eggs,  meat ,
mi lk ,  cheese,  etc .  Man was a lso designed to eat  foods der ived
from corn and rye and not  f rom wheat ,  which produces an
a l ka l i ne  b lood  cond i r i on .

Nature designed near ly  a l l  an imals to have a natura l  b lood
condi t ion c ln the ac id s ide.  Blood which leans toward the
alkal ine s ide is  a heal th hazard.  Ntedical  school  s tudies show
that  harmful  bacter ia breeds best  in  an a lkal ine envi ronment .
Also a lkal ine b lood is  th icker  than acid ic  b lood.  

- I 'h is  
makes i t

more d i f f icu l t  for  the b lood to nour ish cel ls .  and increasc the
probabi l i ty  of  hear t  at tacks.

So,  e leryday Amer icans arc k i l l ing themselves rv i th  h igh
prote in - '  low carboh_vdrate d iets  which conta in manl '  rvheat
p roduc ts .  I n  t u rn ,  t he  d ie t s  a re  l )  ha rd  on  the  svs te  m ,2 )  do  no t
provide the correct  e lements for  nutr i t ion.  3)  Product  the bad
alkal ine condi t ion in  the b lood.  IV lany of  these d iets  are the
resul t  o f  weight  watching.  L i t t le  do these people know that
overweight  is  caused by l )  bad nurr i t ion of  the g lands,  2)  a
blood condi t ion which is  not  ac id ic  and l )  a  wrong
carbohydrate consumpt ion.  The correct  carbohydratcs burn up
rnstant ly  and do not  turn in to excess tht .

The fo l lowing are symptoms of  bad nutr i t ion ancl  a d iet
that  is  contrary to nature 's  p lan:  low energy,  depression,
insomnia,  i tchy sk in,  chronic headache,  sensi t iv i ty  ro
temperature,  s inus t rouble,  l inger ing colds,  d izzy spel ls ,  gas and
indigest ion,  poor  b lood c i rsu lat ion.  fa l l ing hai r ,  dandruf f ,
b lemishes,  lack of  sk in color ,  and overweight .

Two important  lbods in  VERMONT FOLK tv!EDICINE
are honey and apple c ider  v inegar.  They are a major
contr ibut ion toward provid ing the correct  carbohy<1rates,  the
correct  nutr i t ion and an ac id ic  b lood condir ron.

Why honeyl  Nature in tended that  rve have a t r ick le of
sugar passing through the in test inal  wal ls  at  a l l  t imes and one
teaspoonfu l  of  sugar in  our  b lood st ream at  a l l  t imes.  The lat ter
is  u l t ra cr i t ica l .  In  honey,  the sugar has a l re ldy been d igested in
the bee's stomach. Therefore, honey contains nvo natural
sugars dextrose and levulose,  which go in to the b lood st ream
immediate ly .  Honey is  f rce f rom bacter ia.  E-rper imc-nts show



that  bacter ia wi i l  not  l ive in  honey.  Honey is  a mi ld,  natura l

sedat ive which is  ca lming to the body.  Honey is  a mi ld,  natura l

laxat ive.  Honey is  non- i r r i ta t ing to the d igest ive t ract '  Honey

is,  of  a l l  sugars,  handled best  by the k idneys '  Honey is  r ich in

v i ta l  minerals  f rom the f lowers.  By an in fa l l ib le inst inct ,  the bee

has a way of  knowing which f lowers are h igh in  qual i ty  and

which are not. Therefore honey is a perfect food derived from

only the heal th iest  p lants.  In  Vermont  there is  a saying,  "We've

got  to t rust  someone -  why not  le t  i t  be the bee?"

Why' apple and vinegar'l Apple cider vinegar carries with it

a l l  the v i ta l  l i fe  e lements of  the apple.  Apple c ider  v inegar

mainta ins the proper ac id level  of  the b lood'  Appie c ider

v inegar can mainta in your  proper weight .  Dr '  Jarv is 's  book

descr ibes a method using apple c ider  v inegar where the person

eats normal ly  but  wi l l  gradual ly  lose weight  unt i l  the body f inds

i ts  proper weight  level .  Wi th th is  method women wi l l  gradual ly

see thei r  dress s ize go f rom 20,  to  18 ' to l6 '  and gradual ly  s top at

thei r  natura l  body s ize.  Men wi l l  see a 40 inch waist l ine drop to

38,  then 36,  anci  f ina l ly  to  the proper s ize as the body proper lv

burns off excess fat because it is in the proper chemical state

that  nature in tended.
I t  is  not  enough,  however,  to  only  know the ingredients of

good heal th.  you must  know how and in rvhat  combinat lon to

use honey,  v inegar and other  v i ta l  products of  nature '  Dr '

Jarv is  has publ ished the resul ts  of  h is  l i fe long study of

VERMONT FOLK MEDICINE in h is  book t i t led FOLK

,VIEDICIIttE In everyday language he tells .vou how to use

VERMONT FOLK MEDIC INE.  He re  a re  some  o f  t he

highl ights of  th is  book:
* Hox, VERiltONT FOLK t'tEDICIiVE can ltclp v'rtu l ive u

longer, Jilller, healthier lilb.

+ Hotv Io use honey antl apple cit ler vint'gar to' l) quitt

reneu'etl health antl energy, 2) as part of'prenutul care lo

prodrtce a strong healthr- bubv, 3) proclLtce srtund sleep' 1)

retluce IoLr sLtsL'eptibil i tv trt t l iseose, 5 ) redut'e the L'lturtce rtf

heurt attatks, 6) prttt luce a relorctl t 'otnJ'ortable stdte o'l

betng.
* Hott' to L$e honel' untl appie (:rL[er vittcgur ttt lrt ' tt l '  l)

ntrtrning sit'kiles^r, 2) sinus, J) nigraine heudutht's' 1)

di: : i ne ss, 5 ) ar t h r i t is, 6 ) b e cl+v e t t ing, 7 ) t' tt ug hs' 3 ) hu -r' I et' er'

9) t'olit in babie's.
* [!ot| trt use upple t ' i t ler vinegot', c(lslor oil, uttt l t 'rtrtt tt iLto l)

prodttt 'e beottt iJul healtlt-v skin antl l 'r ing r"l"r l 'u' k' : ) (ltdr

up b le m is he s, 3 ) ge t r i cl o l' clan tl rt!/'l', J ) g r ow I t eu I t I r.r I r u i r u n'l

t.v'ela.vhes, 5) treur hive's,6) trt 'ut /terttorrlroids' 7)tt ' t r id tt-f

ntoles' 8) reliet'e luntenes's' 9) trt 'ut str 't i ' t"rr ivy' !()) trc'tt

.;hin,glt 's, ! I )elintinate /1/.glrI.\I l t1.r/.t, l)) trt 'ut t 'crt 'rt 
"rt '  

t t ' i ' trs'

l3)  qet  r id  o l  r ing wornt .  I1)  t reut  i t t tpet i .g t t '  l5)  get  r i l  t t l '

l tatt . ! t tve r.

*  Hot t . t ( )  g ( , ! . t { )L t r  du i ! l ' r tq t t i ren t t ,n t  t ) f  l l te  u l l  i r t tp t t r tu r t l

n r in t ' ru l . r ,  p l tosJ , t l ro r t>us  o t t t l  po l t ! ss i l t t t t  w l t i ch"  I )  f  t t t r t t

i r t ' u l r l t l '  h r t t res ,  !ee th  on t l  l t i t i r ,  ) )  t r ru i t t tL t i t t  Pro l ) ' ' r  g / ' ( ) r r ' / / r

t t t t t i r r t l : -l ) r t' lt l uc t' )\' o r n () tt t t i s s Ltt' ; 1 ) l i.q lt" r t/l'it'n'it" 5 ) r r e' d t

i t igi t  bl t ; t t t i  i t re.t . t l / r l ' ,  5.1 lr t 'ot l t t 'urt  tr"t t l ' l  
"  

-  
)  l t  L' t t l  ' ' r i i ,gt t t i r l t '

i r , 'udttt l r t . t .

* How t:ou ('an rehuild your body aJ'ter age 50 and be alert,

active an(l procluctive in your eightie's and beyond'
* I ' low to lose weight ancl maintain )"our proper weight levs

x'ith a special methotl using apple cider vine.qar'

At  th is  point  I  would l ike to inser t  the opin ion of  the wr i ter

Today there are many exaggerated c la ims and fa lsehoods'  Thi :

repor ter  has spent  s ix  months researching the val id i ty  o

V  E  R  MONT FOLK M EDIC INE -  be fo re  mv  company  wou l l

publ ish th is  ar t ic le .  Here are the st ra ight ,  uncolored facts on th,

va l i d i t y  o f  vERMO\T  FOLK i v {EDIC INE f rom d i rec

obse rva t i , r n  bv  t he  w r i t e r .

F i r s t .  VERMONT FOLK I v IEDIC INE and  Dr '  Jan ' i s '

s tudies which produce the f ind ings pr inted here do ex is t

Anyone can prove th is  to themselves by s impLy dr i r ing t '

Vermont  and ta lk ing to the nat ives about  Dr '  Jarv is  -

especia l ly  in  Barre,  Vermont ,  the p lace of  h is  medical  pract ice

Second,  Dr.  Jarv is 's  pract ices are now being copied '  Everyon

has seen the f -amous v inegar,  8-6 '  ke lp d iet  sponsored by I

NEW YORK TI lv{ES reporter .  A lso.  a large soap companl  i

now advert is ing on nat ional  T.V.  a new shampoo'  EARTI

BORN, which has a P.H.  on the ac id s ide instead of  a ika l in t

Thi rd.  I  in terv iewed medical  doctors on VERN{ONT FOi- l

MEDIC INE.  No  doc to r  w i l l  sanc t i on  any th ing  ou t  o f  t h

medical  t le ld.  But ,  when I  cornered them, many confessed t

the lact  that  pat ients us ing VERMONT FOLK MEDICI) i

have repor ted:  "Yes i t  he lps my ar thr i t is" '  "Yes i t  he lped m

high b lood pressure" ,  "Yes i t  he lped my weight  problem" 'et t

As a repor ter  I  rare ly  get  exc i ted about  a pr t l ject '  But ,  befor

rvr i t ing th is  ar t ic le ,  I  used the d iets  and methods descr ibed i

Dr .  Jarv is 's  book for  3 months-  Few Amer icans have any ide

what  i t  is  l ike to be t ru ly  hcel thY' ls  nature in tended'  L i fe  wa

meant  to be very p leasant .  VERVIONT FOL'K MEDICIN

has had the follorving effcct on me: I tbel very calm and at peat

wi th the wor ld.  I  have an abundance of  energl ' '  and endurance

look bet te r  and heal th icr .  But ,  most  ( ) f  a l l .  I  just  feel  good I

o v c r a n d  t e e l  l i k e  I ' m w a l k i n g o n a i r .  I f  p e o p l e * o u l d o n l l  k n o

rvhat  i t 's  l ikc to feel  as nature in tc 'nded'  the.u-  w' t lLr ld  ncYc' r  t l t l

drugs.  Nature 's  p lan a l lorvs you to get  h igh rv i th t lu t  drugs '

Ft t r  thosc in terested in  obta in ing a cop) '  o f  Dr '  - f  ants

book. ,trOlK tIIEDICI,YE plus I special 4,50tJ word rc'port I

Dr .  Jarv is ,  the tb l lorv ing in forrnat ion is  g iven:  The book ln

rcpor t  arc being d is t r ibuted b1 '  PCi \  The Publ ish i r

Corporat ion of  Amer ica.  On a b lank p iece of  p l tpcr  r i r i tc  t i

nords.  "FOI-K lv lEDlCINE" '  t 'o l l t l rvcd by-  f  our  n l l lnc l l l

adt l rcss.  Nla i l  th is  a long rv i th  56.95.  p lus 50c postage r tc

hand i i ng ,  i n  cash ,  chcck  o r  mone)  o rde  r  t o  P  C" ' \ ' ;  Dcp t '

,1626 Cleveland Ave.  N. \ \ ' . ;  Carr ton '  Ohio '1+;09 This pr i t

covers the book.  the spcci l t l  repor t .  and postegc lnd i r lnd l i r l

iV lake chccks p ly tb le to PC, ' \ .

Shoi i ld  tou spel ld  a cot tp lc  in i t . lu tc : i  l ind; t  t 'c lv  dt - ' l le is  I

acqui re th is  Ia luabic hel t l th  knt l iv lec lge ' )  Studies s i rou"  t l i r

pcop i c  r . i  i l l  t h i r t k  I l ( ) t h i i l g  l t bo t r t  spcnd i r l s  l t l t t l t l l c t i s  '

thousl tnds t t t  do l l l r rs  ( )n hr)mcs l tnd Cl t rs .  bLr t  l l rc  rc l t tc to l l i  1

spcnd i . I  fe \ \ '  ccr t t - \  on thcnlsel !cs.  . ' \s  thc pro\  c l 'b  gocs:  " \ \ 'hr

t 'oLt  l tar  e - r 'o t r l  i ' rca l t l t  \ 'o t l  ha\c c \  cr ) ' th i l lg  lo tc  r  t t t t l  l tc l t l l

l n r . i  no th i r t u  c l sc  r c l t l l v  m i t t t c r s . "

- l 0 b -
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F igu re  l 8

r , c r \ .  r o w  o r b o h v d r r r c
J . l ' .  \ * c a t  \ u r t s .
mcehrnrc i l  g idSr rs  !ou
nrm€ |  \ . rh rn8  wo. t .d .  I
d rd  mrna! .  ro  lo ! .  wcr {h l
( ,c . rse)nr l t !  by  r ra r ! rn8
m! \ .11 .  bur  I  tuund rhar  I
' rnm.d :a l . l r  pu l  rhc  pounds

s . .  h . .c  I  q rs .  o t r r8a ,n
ro  r r !  Jnorhr r  c tu l )  rc r8hr
( ) \ \  n . tnod rhar  docsn l

m . r n r n q  L n . a r l v  S . p r . m k r

I  q r \  m r . i l n g  r t  t 0  ( [  a  m
w r r h  \ ! ) r m r n  c r r \  b a r  r n d  I
l c r d L n !  o & \ , r v  d o c r o r

I  n c  d o c l ( , r  r s  r h c  d r t c -
r . r  , ) l  r h r  J , J f r r c  J n d
o b . \ [ v  . t r n , . \ , ) t  J  m . d r c a ]
c o i  c l c i n d  h ! l o r  h o s p l a l  r n
r h .  I , J \ t  \ . r n r r n  ( ; r r v b a r , \

J  r ' ) p  c \ e c u r r v .  F r t h  I
l . r d r n q  . c \ c r r c h  j n s t r r u l .

H r  r s  r i r  c r a t I c  
B . n r u 5

t u n r f d  l w ( ,  \ u c Q \ s l u /  r d a P -
u ' i n !  o l  r h c  ( o n r p u t . .  r o

Thar  kpr .m&r  nor
nrnS lh .  i los r  In rc rc r r rng
nrs ro .y  o j  lh r t  p roFcr  *a3
rc ra tcd  ro  hc  L i r i t c  d rd  I
know rha t  rh .  *c r . l  o f  lh .
rucc . rs fu l  cur !  o f  o*s , r r
eas  J iour  to  &  fc lca t rd  ro
h .  \o r .  d ,d  I  tnow rh ,s
m<. r ,nB qas  go ,ng  lo  chan8.

Io  8 r !c  vou rhc  roh l
bacrground o f  th ,3  pqcc i
wou ld  td \c  enouSh or8 . ,  to
r , l l  d  l ,b r r ry  5o .  I  t rm 80,ng
ro  8 ,ve  a  .apsut .  r . r . . r

Thc  8rs1  o t  :hc  mrne.  s
r h , \  I h c  d o c r o r  h c r c , i .  I n
r n !  o p , n , o n .  r h .  . a d r o 8
, ) tu \ r ty  \ !  I f  in  th .  . r tLon
r e  ' s  n ) . t r c c 6 s l u t  r h ; t
Foprc .  rnc ludrn .c  I rmout
ro t  c .  r l c ra lL !  \ r rnd  Ln  t r rc
f r ) r  h , r  \e r !  ees  fhk)urh  t l
le r^  o r  rc \cnrch  wLrh  r .a l
, l c  p r r rcn ls .  hc  d rs .ov . r .d

rnc  \cc rc r !  o t  wq8ht  ios \
I  rn .  h r t  n rc ihod rs

h a \ c d , i n  h , \  r t n J , i l !  r h J r
fIIERE IS A I)If f fRL: \T
Rt :  t so , \  IH)  r  L . t ( i l
P E R 5 O \  I S  O I L R .
wL lCI l f .  th t t . tD t . .  \b t
cu . .  mu(  *  p fR. t0 \ r t

I  h .  s t . , ,nd  ha \ , r  t ) r  i , s
mcthod rs  thc  I rc r  rhJ t  L r  J
* t  8nr -k ) \ \  h i rho( l  . \  r , ,
* o r k ,  r t  t )  \ t ! i r  n ( , r  m r i .
' n .  p r r , . n r  g o  h r n 8 ^ .  t )
Mu i l  nor  matc  rhc  p r i , .n r
. r r  roods  he  doe\  nor  t r t . .  t )

*her  thc . rF f l !  ! rc  L i i t rnS.
thc  Do i l  pwcr iu l  *c r8hr
ross  roor  yc t  d .v r to rd-  I r

You ins* . r  a  Aroup o f
s c e n r , l , c a l l v  s . l c c r c d
qucs |ons  Your  !n j *c .s  ro
rh .sc  aue\ r ro fs  a r .  f .d  rn ro  a
hug.  laV .170 l j5  com,
p u r e r  T h c  c o m p u r . r
Jnar r / .s  rour  p rob lcm bv
snn 'ng  Jnd toc .ss i i8  rhc
ho.c  rha .  rh re .  mrhon b i r5
. r  rcsearch  dr la  on  rs
\ ro r .gc  u rks  Th€ mach,n .
{h rn  compurcs  rhe  so lu t jon
'o  yo l r  p roh t rm Thc
procss  Invo t !es  o te r  im. -
l ru  *p r ru re  cx tcu l . r ,nns
rnd  dcc , \ rons .  lh .comp! r . r
r h c n  p f l n t t  r h c  s o t u t ! r n : o
!o r r  p rob len  Thrs  conr , r r r
' t  l l v t  paScs  o t  p rer : r

r d l l e  r n d  J  u n , q u e  ) l a v
Jrc t  whrch  s  the  f ios r
rd \ rnc .d  Ln  m.dr .a t  h r \ to ry

l lo r  * . l l  d (6  rh6
.omp! t . r ' z .d  d ie r  rnd  rd ,

I  *Js  lookrng  r r  t c r re rs
r roh  rnousands o l  fonLc
who hrd  r l rc .dv  u \ .d  rhe
.dmpuIn / .d  d , . r  c l . r r
r h , . h  \ ! , J .  |  | \ r  j 0  F o ! i J 5
In  r l v .  *c .ks .  . . t  lo \ r  I  l
p o u . d 5  r n  r h r c e  w e . k \ . - . . t
o \ t  JB pou i lJ \  In  rh r .e

IT'S EAS Y

.  V t  J d u t h t {  t ,  n o i l
\autl ied . t!h h.t tt.t dnd
h u \ .  r )  l a t .  i )  \ t  t  t . t d t  o t
: )  l [ r  \ t n c  h c x r n n ] r g

a i h  t . ) u  J t t j  \ h p  b a k \
r t t r  N . t t  r a J  t t , e \  a o t

h d \ c  n n t  / t d h  a h o t .

''I 
Jill.d ou th. int.tuE|' thet at !h. boqw of this

i.:.1,.-:",.i-'i..*" 
th. ,.tt moilh t |9q, :, poundr

xsn.t.-F.tu. t ^dd *h.t hryp.n.d. ailh no eotr. |.ithno turkt,tna.. t h.6oamo.hn.JidoIth.voAlor 
a. rh.

J . ( o r u t .  t  h ^ . t  h . i l '  * l  I H  f  H t S  V t T H O D .  I  (  ( ) t . t . D
t { r  \ f . L  t f t  F { r o l r t t  r o ( r D s : a r . i , t , t u , t a " *
tor f,'u, lovotn. tthtt "

N.tthcd tn \.)v?mh.t.

1 9 4 t .  a h e n  t  q t ,  , ) L t  o I

t h .  i e o r c , t  h o e .  ! I c d

n t h . r  t t . ! t . . y e a  l o ' k

? i l t s  u n d e r  t o < k r \ ' t n -

i l t u t u o n r .  h u t  n o t h n ?

* a t L . J  d r  a . u  D r  t h .

I anput.t dt.t hds ||nlk

.4. I hov ta*dn n nl

thilh.r b noN !th.5

fd  l , ! .d  .n .ucr  pnronr  hoFn In  rk
or  € jon .  , r  warn t  rm urd  ,o  t8u ,e

i r  au t  I r  q !  oo ! rou  r r r
a6ocohrarn .d  r rvc  paSro f  rh . r  hnLr  &n<nr r  ud
FrooEl  h ,n t  and innruc-  rcur .d  b .czu ! :  l ) lh , rd , . r

: l :1 , ' , ' 1 "11 : ' " f f :9 " "  Fnu ' ,Ep,oFr
co! ro  r  tua t ' ru r .d  fo r  . .

: : : : : . , ,  
' .  

" " ,  
u tuhr .  ro  hcr .  . , ,  vou  Fcotu  ! . ry

: " , " ' " .  
*1" ' ' .  i l cmr  on  a  r .s t ja r  on  rh r r  d , . r .  r )  1 .L r

&vcn o . )^ ro ,  I  i l c *  ba l t  lo  In rc .ner  L /gn i  rJ ro ro l  a j

: l lT l  " . "  "  
r r rh  mt  d rc r  rh . )  \hoJrd  * , rh  p roFr

d n o  a p p r c h . n t , e c  r i l . r L d .  h u I  r n d , . d  c o m r c j . r . . 1 .
Ho i  d i l  n  ro r t t  W. l l .  .nd  { )  rou  t , . .p  oucn

[6r  o f  r l1 .  I  want  you ro  & [ . r  In  iac r .  I  rh rnr  r r
lnow lha l  r r  t r  n .a r ty  rm_ d t r to r  ov . . loo( .d  anoth . r
pssrb lc  fo r  m.  to  lok  b r8  rcason hrs  d r . r  wor l r  I f
ec ,8h t .  I  s rmp ly  lo*  wr r8hr  rhc  bdy  r  h . ! i ln r . r .  a r t  o f
nowcr  rMn anyon.  I  knov  rs  funcr ronr  q | r  por r  * i l c r
D o c r o r t  t . t t  m .  I  U v . a  t o e  r n c t u d , n t  r n o s .  v h r c h

muni lu r  rc  8 i t  rnd  r l r l  rpD U r .  r o  m t  n 5 r , , n r 5 h  . ( c . s !  i r ,
m . n l .  $ r t n  t h r !  d r c r .  I  o \ r
cx lc l l y  lE  rounds  rn . r i . r l v  -  

Ano lh ' r  p lus  I  t .3

7  7  wccks  And,  rhar ,s  nor  
r ,ndrnC , ) ,1  .bu l  th .  d rc r  I

a l l  Ihc rc  w. rc  - "n ,  u ,h . ,  
'n ' t  r r  I  run  'o  do  n . . .  r . c

P lcasnr  surpn*s  r  a r  c re r  
no !arcub l 'on5orwor t  f i .

had  n  io rc  tb .  D .  
m.ars  a r .  r !n  and c rc : r in r  (o

l r  *as  ru f r  $5y  and pr .par .  lo t r , rc ru r i l !  o !k
cnp!ab lc  th .  nachrn .  d rd  ro r ra rd  ro  .a .h  da !  r . r  rhc
a l l r h . * o i k i o . h . . | t t O , U  l u n  o r  p . . p a r n g  r h .  n . {
!a5  lo l low t rmp ic  rns t ruc-  var r . ry . r  lod t
i l o n s .  r \ n d _  * l o r c  I  k n c e  i t

I  c o u l d n t  . . , n c m I r

c a r r n S  $  * c l l  i s  I  d r d  d u , r n 8

t h , 5  d , c r  I  h a d  L . n  u s d  r o
p t e l , n g  J u . n 8  r h .  d J \  J n J
c a r , n g  o n c  J n c a l  r r  n : { h r
l j . r c  I  q ! s  . a l r n 8  r h , c c
' ' s 9 u ! r c s "  

! n d  a  j i l a c k

T h . k  m e ! h  c o n s , r r . d  o l

I  ( i l l  h ! r . n  t  t o t d  ' o u
r h .  h r  f n ,  t h c  € r f . d  , t  h j d
o n  m !  L , c  I o  k  h o n . s r .  I
d o n  I  f r r .  * o r d s  ( o d c { . &

t  l f  l o u c n n  L m a 8 , n .  i n . ! . l v

! p r c m * r .  I  w n s  n n  u B J r  : S

N u n d s  r ) v . . * e r 8 h r  H c i . .

l h c  n e \ t  m o n t h .  i r  J a l .

L k r ( j e . .  I  h l d  i o s r  l s

f o u n d s  l . r v , n B  m .  ! r  n !
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The lUf achine That Peef s off
Pounds While You sit Back
And Enioy ft BUT IT WORK,S/
t .  , t  \ r ) t r  I  d n t  x r ) t n 4  n ( ) (  o n t y  t o  n v c l r r p r r  l h r r

* . r g h l  l o s 3  r o o l  b u l  r o

) . - , " r ' t  t h o t  , , r / '  r  / z c  r c l u r i l y  u s  r l  m y r i f

w,,ri. ;"1,N oht)ut i lEht I h.d h.tr or.r,. i!ht

" , -  
t t \  d k , , u t  o  n t d n l n .  n . . d ! , i 6 ! ' i r . o f j l l { n .

, d t  t d \ ( \  , ) t I  r ( q h t  t h .  L . c h  v . a r  I  g o r  o r d . r .  r h .

r l i t , l  
( o \ l . i l  d d d  t t l c \ l  n n m b . t  o f  o ! . r w c r 8 h r

. , ,  i \ , , , t n t t  T h t \ D r . t h t ) t  / '  p o u . d s  I n c r . r * q  I  r n c d

. . ,  , , " " r e n J e t  N , h  1 ) n c  r t  c ! . r \ l h , n 8  j p r ! r e

" r  
i t r i r \ t  td i laq \  l r  ' r .  h rb r ro6  lEr l  d , r ro r r .  p r | !

. r t  ,q  1  r , t \un t r  nu td : tn?  lad  dEr \ .  p ror . rn  rnd  wat . ,

\ u t t ? . \  t , , n ,  q 1 ) r k  \ o  I  t h D i l g h l

U vl t y  p t r n .  l i n d c d  i n
\ . *  \  o r l  , ) n  I  c o o t .  d n / / t v
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Product Cost per^Lhit-

Number  o f  % o f
^Orders Response
( ,enera ted
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In mv storv, I am going Io ret'eal to !-ou a new' dist'overy

tltar onll: a J'et'v peopli t 
"o* 

about right non'' It 's ubout a

ntachini thit taies off w'eight the quickest, easiest and safest

way pos.sible. This iiethoi i, ,rro^*endecl vt'ith one of the

niinit i ratings b.v the leacling consumer.magazine'-lt has

aieady been w'ritten up in the editorial section of The Chicago

Trihuie, The Chit:ago Dailv' 'Yews, Philadelphia t\[agazine'

Ladies Home Journal, Atnerican Home Journal' American

iu,rr, Vogtte, etc. In m.v'tspinion, this /inding is gttitry 1o l'1qv,e a-

tre^enrlr.,rr.s impat't on pubtic heahh. Ll'hv? Because ov'er 4070 of

the Amerit'an'populat'irtn su/Jbrs .f'ront obe'sitv' Obesit)" is a

nta jor c'ontribittor to psr-chblogical tlisturhant'es and car-

diot,ast'ular tlisease - the notion's ,\o' I killer'

Bv  B .J .  Po r te r- ' tCa:* . . fON, 
OH.)  The stor .v  you arc about  to read is  t rue and

factual .  l t  happened to me,  B.J '  Por ter '
I  am a repor ter .  My employer  is  The Publ ish ing

Corporat ion of  Amer ica,  a major ,  nat ional  publ ish ing f i rm'  as

you probably are a l readY aware.'  
i  whi le  ago,  I  was summoned to my boss 's  of f ice '  He to ld

me that  he had a repor t  that  a leading obesi t l "  doctor  and a New

Yo.k .o.po.at ion had produced the most  powerfu lweight- loss

tool  yet  developed.  I  was to invest igate th is  product '  - .
This  is  a normal  procedure '  I f  my company sel l -s  or

publ ishes a product ,  i t  must  f i rs t  be thoroughly tested for

c la ims,  re l iab i l i ty ,  qual i ty  and safety.
However, t"he iact ihut I *ut chosen to investigate this

par t icu lar  product  was most  humi l ia t ing and embarrassing to

me becausi I stood there in front of my boss at my usual 28

POUNDS OVERWEIGHT.  My  boss  to ld  me  no t  on l y  t o

investigate this new weight loss tool but to actually use tt

myself.
I had been overweight nearly all my life of 33 years' Each

year I  got  o lder ,  the nr*b. .  o f  overweight  pounds increascd'  I

i r ied er ;ery ' th ing -  appet i te  inh ib i tors,  local  doctors '  p i l ls '  fad

diets, proiein incl wiier diets. low carboh,vdrate diets' sweat

sui ts ,  mechanical  gadgets -  you name i t '  Noth ing worked'  I

did manage to lose weight occisionally by starving myself ' but I

found thal t immediately put the pounds right b back .on-
:qc. hpre I was, off igi;n to rry another craz--v weight-loss

method that  doesn' t  work -  so I  thought '
Nty p lane landed in New York on a cool ,  dr izz ly  mornrng

in ear ly  September.  I  was meet ing at  l0 :00 a 'm'  wi th Norman

Graybar and a leading obesi ty  doctor .
The doctor  is  the J i rector  of  the d iabct ic  and obesi ty '  c l in ics

of  a medical  co l lege and major  hospi ta l  in  the East '  Norman

Graybar is  a top execut ive wi th a leading research inst i tu te '  He

is the creat ive genius behind two successfu l  adapt ions of  the

computer  to everyday l i fe .  Both of  these computer  appl icat ions

have become I 'ery famous'  Wi th the doctor ,  he had apparenty

come up with a third major computer adaption to solve one of

l it 'e's mijor problems. T"he doctor is a very conscientious and

scientif ic p.iron who adheres strictly to the code of the A' N{'A' '

which staies that a doctor cannot adiertise' The doctor is unlike

certain doctors who have put out fad diets with no medical or

icienti l lc backing. Therefore, we cannot reveal the doctor's

name here. The doctor's name, hospital name and address are

available upon request. Simply write to the address belorv or

call me at (216) 4944282.

That  September morning the most  in terest ing h ls tory 0[

th is  pro ject  was re lated to me.  L i t t le  d id I  know that  the sccret

of  th .  ,u .ce,sfu l  cure of  obesi ty  was about  to be revealed to me'

Nor.  d id I  know th is  meet ing was going to change my l i fe '

To g ive you the tota l  background of  th is  pro ject  would

take enough pages to f i l l  a  l ibrary '  So.  I  am going to g lv t 'a

capsule rePort .
The g is t  of  the mat ter  is  th is .  The doctor  here is '  in  mv

opin ion.  ihe leading obesi ty  NI .D.  in  the nat ion '  He is  so

successfu l  that  peopie ,  inc luding famous people,  l i tera l ly  s tan(

in l ine for  h is  s i rv ices.  Through l2 years of  research wi th real '

l i fe  pat ients,  he d iscovered the secrets of  weight  loss '

F i rs t ,  h is  method is  based on h is  f ind ing thatTHERE IS A

DIFFERE,\T REASO|| THAT EACH PERSOII 15

OVERTLEIGHT, therefore, the cure must be PERSOI"IAL'

The second basis for his methot] is the fact that if a rveight-loss

method is  to work,  i t :  l )  Must  not  make the pat ient  go hungry '

2)  Must  not  make the pat ient  eat  foods he does not  l ike '  3)  Nlust

not  force change of  habi ts ,  '1)  N{ust  be nutr i t ional l l '  sound'

Through the doctor 's  research knowledge,  he was able to mix

food tJ  get  thc proper bulk '  nutr i t ion and chemical  consis tency

to produce fast  weight  loss whi le  s t i l l  enabl ing the pat tent  to  eat

h is  favor i te  foods.
To ta i lor  h is  methods to each indiv idualw'as a masslve and

lengthy process.  l t  requi red the speed and decis ion-making

abiit l,- to make his mithod fast and super efficient' So' in

cooperat ion wi th Mr.  Graybar,  the pro ject  was launched'

Af ter  two years and a quarter  of  a mi l l ion dol lars tn

capi ta l ,  they produced what  the experts  are cal l ing '  " the most

por,r'erful *.igttt loss tool yet developed"' It rvorks l ike this'

You answer a group of  sc ient i f ica l ly  se lected quest ions '

Your answers to these quest ions are fed in to a huge IBM 370-

145 computer .  The computer  analyz.es your  problem bv

scanning and processing the more than three mi l l ion b i ts  of

research data on i ts  s torage banks-  The machine then computes

the solut ion to your  problem. The process involves over

500,000 separate calculat ions and decis ions '  The computer  then

pr ints  the io lut ion to your  problem'  This.consists  of  f ive pages

t f  prec i te advice and a unique 2 l -day 'd iet  rvh ich is  the most

advanced in medical  h is torY.
How well does this computertzed clret and adYice work?

I  was looking at  le t ters f rom thousands of  people wh9 fad
al ready used the computer ized d ic t  -  le t tets  which said,  " l  lost

!O pnunal ;  in  f ive weeks,  "  "1 lost  l2  pounds in three rveeks"" ' l

lost  18 pounds in three rveeks-  .  . "

Here are just a ferv of these letters:
c "l net'er th-ought in nrv whole life I coutd ever be thunkfLtl

enottgh to shout abotit sa.ving I an on a tliet' And beliet'e

me, what a diet' I started'it o'nJul.v 22' Iv"as then 155 lbs' I

now weigh 115 lhs. Ttt me that is terri/ i t""
. . . Terri Loren:tt - Eclgertort' Ohio

Copy f rom Figure lE

" l  have lost 50 lbs' antl  I  t lo not )t 'dtt t  to gain i t  back' Your

diet sttre x,orked v'el l .  ' [nd novt '  Ihat I  have renrot 'ed lhe

tveight I  wantecl to, I  need 1'our help in k.eepinq i l  un' ler,

t'oitrol. Please let trte knox' i/- I t'an t'ltatrgt' ttt-t' Jootl

pref'erences a little untl get another diel"'-

.  RavrnortLl . l la ' t t l retvs - Si/r 'er Sirrrrrg, ' l Iurv' lund
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2 " .\l.t duughter i.; rno.st .sati.;/'ied n'ith her diet ancl hus, to date.

It . t . t i  u tr. t tu/ rt /  )5 lh;.  si trce beginning xit l t  ) ,our t l iet.  Slte

lLtrtk.s ver.t  n'el l  ctnt l  t loes nol have an.vJ' lub xhat.soever. lVe

dt 'L'  LlLt i !(  . \ot i . t f  icd and pleased vvith her re.rult .s and tel l

L , \ 'e r )one ab t t r t t  * 'ha t  u . f  ine  progrun l  . tou  have. "
. .  .  . l l rs. Plr i l l ip Donuhue - Lo.s An,qele.s, Culi f 'orniu

t ' l  t i rrr .srt  plea.vetl  *, ' i th the diet , t 'oLr;trepuretl  J 'r-;r  nte. I  l tdve

Irt ; t  l i  lh.s. ir t  tn o vveek.s. . l fun.v per:ple l tut 'e a.tked nre vt l tcre

t lr t .r '  catt get un uppli t 'al i r tr t .  Coult l  .r 'ousertd nte ubout )0 o.f '
t l rerrt  .so thut I  t 'an git 'e thent to nt.t  f ' t ' i t 'nd.s.)

. . JuunLtu Pringle - (jreenhelt, .I.lury lottd

t  " l  j t t . t t  vdn l  t 'o l t  ! c t  knov  thu t  I  l ta , , 'e  never  he t 'n  .s t t  p leused

vith t t tvsel. f  a.v Iartr r ight rtort, .  l l 'hen I starred the t l iet on

Jurte l ,  1971, I  reighed l6l und tot la.t '  I  n'ei,gh 120, ju.t t  one

J;oLtrt t l  nt()re than I x 'ei,qhed in Nov'etnbt 'r ,  ]915, vhen I grtt

t . t t t t  r tJ t / te.servit 'e.t  I  huv'e tr iet l  other (! iet. t ,  even took pi l l .s

untler t lot ' lurs'  i t1.\ tru(l iort.s, bul nothing uorketl  o.\  vel l  as

the t 'ontputer diet has x'orkecl.  I  have taken in nt.y'c ' lolhe.s so
mutt| t inte.\  that i t  is much easier to stort nevt. l l 'hen I bu.t '
urt.r ' t l t ing new, I  Lun Lt.\ualb tuke a .si :e 8 or a! t l te nro.st a size
1 0 . "

. . Loretta Fergttson - Vernon, Connectit ' tt l

So now came the ac id test .  I  was going to t ry  the d iet .  I  rvas
con!  inced logical lv  that  i t  would work,  but  so many other  d iets
had fa i led me.  Disbel ie f  was st i l l  lodged in the back o lml ' '  mind.

I  f i l lcd out  the personal  in terv ierv lorm --  the one shown at
the bot tom of  th is  page.  A lew hours ln ter ,  I  rvas presente d w' i th
: r  b o u n d . 5 f  : "  b y  8 r . " .  + +  p a , u c .  c o m p u t c r - p r i n t c d  o u t p u t .

I t  conta ined meals of  breakf 'ast .  lunch.  supper and snack
l i r r  each day for  2 l  da1s.  Each meal  had the food l is ted in  c-rect
por t ions.  No calculat ions or  ca lor ie  count ing rvas necessar l ' .  l t
ru iso conta ined l ' ive pages of  personal  h ints  and inst ruct ions and
a l is t  o f  foods that  could be subst i tu ted for  each other  i f  I  r ias
unable to obta in cer ta in i tems on a g iven da1.  So,  I  f lerv back to
Canton.  Ohio.  wi th my'  d iet  and apprehcnsi rc  at t i tudc.

t low did i t  work? \ \ 'e l l ,  f i rs t  o f  a l l ,  I  want  vou to knorv that
i t  is  ncar iy  inrpossib le ior  me to lose l le ight .  I  s impl_"-  lose wci5 i t i
s lorvcr  than an1'one I  knorv.  Doctors te l l  me I  hale u lorv
metabr t l ic  rate.

Bu t .  t o  my  as ton i shmcn t ,  w i t h  t h i s  d ie t .  I  l os t  exac t l l ,  l 8
pounds  i n  exac t l y  7 .7  u ' eeks .  And ,  t ha t ' s  no t  a l l . ' f he rc  * c r c
manv other  p leasant  surpr ises that  d ic t  had in s tore for  nrc.

I t  rvas super easy 'and enjoyable.  
- [ 'he 

nrachine d id a l l  thc
work  f o r  me .  A l l  I  d i d  was  fo l l ow  s imp lc  i ns t ruc t i ons . . \ nd .
bc iorc I  knew i t .  i t  w 'as over  . ,v i th .

I  couldn ' t  remember eat ing so rve l las I  d id dur ing th is  d iet .
I  had been used to p ick ing dur ing the d ly 'and cat ing one rnel l  e t
ntght .  Here I  rvas eat in- t  three "squares"  and a sn: . rck.  " f i rcsc

tneals consisted ot 'such th ings as hot  roast  beef  sandrv ichcs urrd
gra\ ' ) ' .  s teaks,  e-Sgs.  cheese.  nuts.  corn.  cercal ,  s iu. rsasc,
st rau 'bcrr ies,  sa lads.  potatoes,  cockta i is .  brerrk.  pt t te to chips.
ctc .  -  o l l  my favor i tes.  I  d idn ' t  tec l  b loatcd -  but  p lcusent l l '
s  t  u  l ' ted.

f lowever,  something e lse was h:rppenir rg bcsidcs j r rsr
t te ight  loss.  The d i f fercnce in the wu1' '  I  t -c l t  rvas I ikc n ight  r rnr l
t l lLr .  I  ic l t  t rcn. icndous.  I  had an r t l 'c raf rL int i l rncc o l 'cncrgt ,  I  r l  r rs

more  a le r t .  my  comp lcx ion  wen t  f r om ruddy  to  c l ea r .  I  had
more color .  m, ' -  hai r  s topped fa l l ing out  so much and lost  i ts
br i t t le  ness and m_v- per iodic  headaches seemed to d isappear.  I
wasn' t  in formed th is  would happen in thc in t r r r ier , . ,  but  i t
wasn ' t  t oo  ha rd  t o  t i gu re  ou t .  I t  was  ob l ' i ous  t ha t  t hesc  bonus
benc f i t s  had  occu r red  because :  l )  t h i s  d i c t  g i r es  a  pe rson  the
propcr  nutr i t ion most  Amer icans lack.  2)  you become ' "errv

regular  on th is  d iet ,  - j1  y 'our  in ternal  organs funct ion as thcy '
shou ld  r v i t h  p rope  r  bu l k  and  food  compos i t i on  and  4 )  r ' ou  s l eep
much  be t t c r .  I n  f l c t .  I  t h i nk  t he  doc to r  o le r l oo i ' . - d  i ] no thc r  b ig
reason hrs d iet  rvorks.  I f  the body is  heal th ier ,  a l l  o f  i ts  funct ions
w i l l  wo rk  be t t c r  i nc lud ing  those  l l ' h i ch  mon i to r  , . l e i gh t  and
burn up e. rcess tat .

Ano thc r  p lus  I  was  f i nd ing  ou t  abou t  t he  d ie t  i s  t h i s .  l t ' s
f un  to  do .  

- f i r e re  
a rc  no  ca l cu la t i ons  o r  w 'o rk .  The  mer t l sa rc  f un

and cxci t ing to prepnre.  You actual ly '  Iook for*ard to cach da,v '
for  the fun ot '  prepar ing the next  var iety  ot '  l 'oods.

I  s t i l l  haven' t  to ld 1 'ou the best  par t ,  the ef fect  i t  had on m- ' "
l i fc .  To be honest ,  I  don' t  have rvords to descr ibe i t .  I f  lou can
imrrg inc in  c-ar l r  September.  I  was an ugly 28 pounds
overweight .  Here,  the ncxt  month,  in  la te October,  I  had lost  28
pounds -  leaving me at  my ideal  rve ight ,  looking s l im,  f i t  and
at t ract ive.  No more leel ing as though my c lothes were t r f  ing to
st rangle me.

I t  was l ike I  had stepped into a new u 'or ld .  Persons of  the
opposi te sex.  who v i r tual ly '  ignorcd mc before.  were now
making a i 'uss over  mc to the point  of  being dorvnr ight
aggressive.  Pcople of  both sexes showed more respect  toward
me. lVly' better appcarance ga!'e me more confidencc.lt{y sphere
on l ' r iends began to increase.  The combinat ion ot ' these th ings
was shor t ly '  to  br ing me a job promot ion.  (Studies shorv that
t l ' rere is  a d i rect  re lat ion to phls ica l  i lppearance and c i l reer
succcss.  )

I t  i s  l L  r  e r v  en t r r l i o t l r l  c x f c r i ( ' ncc  t t r  r cg t r i r t  r  o t t r  sc l l  r cs f cc t .
I  cou ldn ' t  he lp  remcmber inga  scene  f rom a  documen tu r )  on  the
la te  V ince  l - on rba rd i  whe re  he  had  j us t  made  n innc rs  ou t  o f  t he
Packc rs  who  had  kno rvn  no th ing  bu t  humi l i a t i on  and  r i d i cu le
rc i ( ) rc .  l t 's  u pror :d " lurr .1,  in  rnv thrr tat"  t 'ee l ing to know. " thet '
aren ' t  laughing at  1 'ou anv more."

I  cou ld  t e l l  1ou  much  more  bu t  l o r  now .  t ha t ' s  mvs to r , v - .  I
hope I  conveled to )ou the t ruc exci terncnt  I  fee l  f t t r  th is
pr( )duct .

I ror  those rvho rv ish to obta in thc doctor 's  computer ized
diet , . lust  f i l l  out  the form belo iv  and fo l l , r rv  the s imple
ins t ruc t i ons .  The  p r i ce  i s  59 .95  p lus  50c  pos t rgL ' r rnd  h r rnd l i ng .  I
knorv that 's  cxpensive,  but  I  th ink rve have a l l  ic l rncd by nt lw
that  "you get  \ \ 'hat  t "ou pay for" .  Wi th ihe contputcr izcd d iet .
y 'ou wi l l  end 1 'our  ueight  prr tb lern once and for  a l l .  iv {1,
companv guarantees th is .  l { ' for  any reAson } 'ou are d issat is f icd.
vol r  mav rctL l rn th is  product  and receivc-  evcrv ccnt  of  1 'our
money back -  no quest ions askc 'd.

But ,  I  guarantce )ou wi l l  be morc than sat is t ' ied.  Because.
th ro r rgh  rnv  c ) \ \ ' n  pe rs r rn l r l  expe r i c r r ce .  l h i r r e  f ound  tha t  t h i s
product has a tt ' ,nlit i  t irat is rarc no\\ 'adu1s. - i/ n'or,t-s.

([ i .rou lt itve an.t ' qttt 'stiott.s, 7:/tottt, nte ut () !6.) ]91-1:3:.)
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Dear Mr. Rich:

Wish to in form you of  an important  development  re lated
to your Rich family name.

Did you know that  Richs have held important  mi l i tarv.
pol i t ica l  and business posi t ions which have gr iat ly  contr ibuted
to our  Amer ican her i tage' l  And,  d id you know that  Richs have
fought with honor in nearly every war to defend our great
countrrv?

This information comes from our recent genealosical trace
of your name. This study shows that your narire is sigiif icant in
Amer ican h is tory.  To commemorate the Rich coni r ibut ion in
th is  Bicentennia l  year ,  The Amer ican Histor ica l  Societv has
produced a Rich Bicentennia l  Commemorat ive Flag.  lSee the
photocopy I inqde for you.) We feel this flag frnally gives the
great name of Rich the recognition it so richly deserves.

I have had a number of these flags made up only for
selected Rich fami l ies such as yoursel f  who are respected and
prominent  c i t izens.  Just  th ink what  a pr ice less hei r loom th is
f lag makes.  Your grandchi ldren for  generat ions to come wi l l  be
re.minded of  you and that  you were par t  of  the h is torv of  the
Bicentennial celebration. What better Bicentennial memento
could.you have? I  can te l l  you that  your  neighbors and f r iends
there in Santa Ana wil l be surprised and impressed when they
see your flag flying in front of your house or on the wall in youi
nome.

Most people want several f lags. So, I have reserved a small
number for you. If you were to go out and have a l lag of this
type made up,  i t  would be very expensive indeed.  But ,  s ince they
have already been made up for selected Rich families, the cosi
of  one f lag inc luding handl ing and shipping wi l l  be only 59.95.
Since a lo t  of  the cost  goes in to the shipping and handl ing,  t  wi l l
put additional f lags in the same package for only $5.00 each. I
c'ould onll reserve four flags total so, three extra flags at 55.00 is
the, l imi t .  S imply indicate the number of  t lags - \ 'ou want  on the
enclosed c la im check and mai l  i t  a long wi t t r  cash.  check or
money order ,  or  charge one of  vour  credi t  cards.  I  have stamped
a credit card form on the reverse side of the enclosed reply f 'oim.

I f  you choose to f ly  your  f lag outdoors,  the ideal  wav
would be to fly it under the regular 50 star f lag.

But .  as ment ioned,  there is  a severe shor taqe of  f laes now
because of  the over-demand created bv th i  B icent innia l .
Del iverv on I ' iags f ronr  nra, , , iJc iurcrs is  j ig t r t  months.

. I have a small supply left of regular 50 star i lags which we
had an overstock on several  years ago.  I  wi i l  g ivJyou one of
these i1ags, free of charge.

. . . . . . . . Look ing  fo rwa rd  to  hea r i ng  f rom you . . . . . . . .

P.  S. . . .The resul ts  of  the research study on your  name
throughout  Amer ican h is tory may'  be documented into a s ingle
publ icat ion cal led,  "The Rich Stor f  in  Amer ica" .  This  rep6r t
wi l l  te l l  where the iami ly  or ig inated.  when the f i rs t  faml l ies
came to Amer ica,  what  pol i t ica l  and mi l i tarv posi t ions were
held,  what  businesses were star ted,  rvhat  invent ions rvere
at t r ibutcd to thc Rich name, where they set t led.  and where they
now l ive.  p lus much more.

If y'ou are interested in your t1ag., I rvil l  personally see that
you have the opportuni ty  to g_et  a copy of  th is  most  in ierest ing
rep.91t_yvh9n i t  iscomplcted.  l iyou have anv quest ions,  ca l l  mI
at (216) 1911282.

Copy from Figure l9
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pcrr P Til ley

A valuable and historic item has been dedicated to your

, r . r f le .  P.  T i t ley.  I t  is  the work of  none other  t * ran the famous

. , r r i r t .  RoUett  C.  Howe, created by h im especia l ly  for  th is

occasion'

This i tem immorta l izes you as a prominent  and patr io t ic

; r r izen who has contr ibuted to our .society at  the per iod of  our

nut ion 's  most  lmportant  centennla l .

The historic object named after you is an exclusive, l imited

ctl it ion, memorial plate. But, your plate is different from any
othcr  l imi ted edi t ion p late ever  made.  Your p late wi l l  be in  a
unique display case with this inscription engraved lorever on a
bronze memorial plaque: "The Patriots of the American
Uicentennia l ,  memor ia l  p late;  Ser ia l  No.  FP2077L,  by Robert
C. Howe, dedicated to P TILLEY, patriot of the United States
,r l  Amer ica Bicentennia l ,  Ju ly  4,  1976."  This p late has only
bccn offered to a smali group of prominent and affluent
i\mericans such as yourself who have shown pride and interest
in their name and heritage.

Now here is  another  very important  i tem which makes
lour plate so different from any other commemorative plate.
Your name will be immortaliz.ed. This plate wil l have a registry
book in nat ional  h is tor ica l  archives which conta ins the names
.rnd addresses of  the select  people,  such as yoursel f ,  to  whom
this specia l  edi t ion was dedicated.  You wi l l  a lso recei rc  a copy.

Not  only  does th is-memor ia l  p late immorta l ize your  name
lnd make a beaut i fu l  room decorat ion,  but  i t  a lso of fers you an
important  ext ra bonus.  This p late has an excel lent  chance of
bccoming a sol id  asset  -  a  very large sol id  asset .

As an expert  on l imi ted edi t ion p lates,  i t  is  my opin ion that
th is  p late wi l l  become one of  the h ighest  pr iced col lectors ' i tems

in the h is tory of  commemorat ive p lates.  Here 's  why:  l )  I t  is  a
l imi ted edi t ion;  2)  the ar t  is  by ar t is t  Robert  C.  Howe, created
by h im sole ly  for  th is  p late.  As you probably know, Robert  C.
Howe is the famous artist for the cover of "The Saturday'
Evening Post"  who is  hai led as the new and bet ter  Norman
Rockwel l .  He was,  in  fact ,  hand p icked and endorsed by
Norman Rockrvel l  h imsel f  to  be h is  successor :  3)  the ar t  is  in
full, four color; 4) the plate material is the best there is, f ine
china and gold;  5)  the h is tor ic  c lass of  l imi ted edi t ion p lates go
up in value at the highest rate; 6) it commemorates a once in the
history of  the wor ld event  -  The U.  S.  Bicentennia l ;  7)  the
Bicentennia l  is  considered by many experts  to be the most
important  and p ivota l  centennia l  the U.  S.  wi l l  ever  have:  8)
only a f ract ion of  the tota l  c i t izens in  the ent i re l i fe  of  the U.  S.
wil l have been alive during the Bicentennial much less have a
historic item dedicated to them, 9) the unique historical registry
book, a first in the collectible plate field, serves to make this
p late a famous commodi ty ;  and l0)  p lates of  th is  qual i ty  a lmost
a lways go up in  vaiue at  a h igh rate (past  h is tory shows good
limited edition plates increasing in value 500% in just two years
and af ter  that  the sky is  the l imi t ) .

However,  I  fee l  the real  beauty of ' th is  memor ia l  p late is
pr ice less.  Ask yoursel f ,  wi l lyour  great  grandson know who you
were? Stat is t ics show i t  is  very unl ike ly  he ever  wi l l ,  a l though i t
could be d i l ferent  wi th a person of  your  s tature.  But ,  th is  p late
makes it very l ikely that every' future generation of your family
wi l l  remember you,  P ' f i l ley.  Because.  the P Ti l ley p late rv i l l  l ive
forever.

- fo 
c la im your memor ia l  p late,  s imply re lbr  to  thc shor t

purchasing inst ruct ions on your  enclosed p late cer t i f icate.

I  wi l l  be rvai t ing for  your  reply  s ince I  wi l l  personal ly
moni tor  the proceedings on your  p late.

Copy from Figure 20
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Copy f rom Figure 2 l

r r t'irtually, eyery man, woman and teenaler in rlmer[ca
tts o miniature p1,ramid. Remove a 5t.00 bil l  from 1,our

:llct and flip it o"'er: Imprinted there is o reproduction of the
.erse side of The Great Sealof the ti.S. - a pyramid of l3
,trs€s, r€pres€nting the original I3 colonies, watched over by
' Eye of Provident'e.
r * iVapoleon was fascinated by 'The lulountains of the
raroohs.' After spending a night in The Great Pyramid at
:a, it yvas a pale and shaken General who refused io disclose
tdils and ordered that the incident never be mentioned again,

:ing onlv that he had foreseen his destiny.
: * Alexander Graham Bell worked in a laboratory topped
th a pyromid shaped roof.
, * Karel Drbal, a Czech Pyramid Expert, utilized pyramid
,wer to shave 200 times u,ith one single razor blade.

Sheer size alone is enough to shatter the imagination! On the
.st bank of the Nile River, just outside Cairo, Egypt, stands
; Iargest and best preserved of the gigantic stone structures
, led "Pyramids."  Tower ing over  450,  in to the a i r ,  cover ing l3
,rare acres of land, and containing more than 2,500,000 hewn
rne blocks averaging from 3 to 90 tons each. The Great
r rmid at  Giza weighs in  at  a tota l  c lose to 6.000.000 tons.
If its stones were cut into standard size bricks and laid end_to_
:nd, they would reach from here to the Moon!
Acclaimed as the foremost of the Seven Wonders of the
rcient World, this pyramid has been the source of raging
ntroversy and debate. Within the span of one century, 25
ll ion tons of l imestone, mortar and brick were piled up rn the
sert. WHY? And by whom? Historians say the pyramids were
ilt by slaves as tombs. No written record eii i tr. however.
ov ing th is .  Others say the pyramids were bui l t  bv ancient
l ronauts f rom far-away p lanets,  or  possib ly  a cul ture able to
crcome the force of gravity. But for what reason? As an
lronomical observatory? A temple? Some believe that they
: the biblical "Granaries of Joseph" or that they were used to
l l  d isease by atmospher ic  condi t ions;  s t i l l  o thers theor ize
:rt they are at this very moment monitoring the Earth.
Whoever is  responsib le for  the construct ion of  The Great
ramid fu l ly  understood more about  the sc ience of
r themit t ics and the exact  d imensions of  the Earth than
;dcrn sc ience d id up unt i l  the Internat ional  Geophvsical  year
57-1958.  Cur iously ,  bur ied wi th in the measurements is  a kev
the st ructure of  the ent i re solar  system
- Dimensions.  shape and weight  of  the Earth

Distance frorn the Eartr t:- ihc Sun
- Hours,  minutes and seconds in a dav
'  . \vcrage tcmperaturc of  the Earth
I-he Pyramid is aligned True North with error less than 5, of
c  degree;  is  level  over  l3  acres to wi th in one-hal f  inch,  and is
uated exact ly  on the mer id ians which d iv ide the land masses
the Earth in to quar ters. l 'he 

aura of  mystery and int r igue remained intact  for  45
: l tuncs.  Rumors o[  magic and myster ious forces re layed the
:s.sage of this strange phenomenon from one generation to thc

..\nd then the l iving legend of the pyramid captured rhe
:cnt ion of  wor ld-renown sc ient is t ,  G.  Fatr ic t  F lanagan.  Dr.
rnaga.n 's  decis ion to probe the myster ious energy f ie lJs which
ramtds conta in led h im to the threshold of  a nc iv  technology
rctofore unknown to man.  Work proceeded on the
,umptron that  where there ex is ts  a physicalphenomenon,  there'o ex is ts  a physical  answer.  pyrami i  power has gr lduatcd
)m the realm of  the myst ica l  to  that  of  an acrual  sc icnce.r fough h is  prec ise,  carefu l ly  contro l led sc ient i f ic  c . \ -i - tmcnts.  Dr .  F lanagan has proven that  thc fc l rce cal le t l  thc
.ct t 'c r  t>t ' the P1, ' ramid"  does ex is t .  Not  only  has he pror . ,cn i tsLs t cncc .  b r r t  he  has  ac tL re l l v  bccn  ah le  t o  i r r n l i c l t c .  i t .

Dr. Flanagan Talks About
Pyrumid Power

Pyramid means " f i re  in  the middle."  eui te obviously ,  there is
no real  f i re ,  but  rather  ' .energy 

in  the middle. -
I t  is  important  to  understand that  pyramids have no energy

source in  themselves;  they t rap energy ins ide much l ike the g la is
walls of a greenhouse trap rays of suniight. The geometric sEape
acts as a lens,  absorbing vast  amounts of  the b iocosmic energy
which is  constant ly  bombarding our  envl ronment  and
intensifying it many times its original power. If an object or a
human is placed inside, he beiomes the recipieni of this
concentrated force and is abre to utirize it to benefit his daily
l ife.

The key to Pyramid Power l ies in a form of electromagnetic
radiation of short wave lengths called ..microwaves." 

*h...
does all this "biocosmic" power come from?

Surro.unded by vast electrostatic, magnetic, l ight and
gravitational f ields, we remain for the most part totallv
unaware o[ them and the effects they have on oui bodies. Do
you know that the pulsating magnetic f ield of the earth
stimulates normal brain rhythm and that when you are under
emotional stress or suffering great pain your own bodily
magnetic f ield can increase enough to ipproximate that of thl
Earth? Although the electrostatitf ield is not felt by us, it is one
of th.e most important factors affecting l ife: persons exposed to
elimination or decrease of this field suffer negative effects
contributing to fatigue, irritabil i ty and apathy. Teits conducted
by NASA show that  under a favorableelectrostat ic  f ie ld,  a l l_
around performance, work capacity, disposition, metaboiism
function and rate of burn i..ou..y and healing were all
tmproved,  whi le  pain and a l lerg ic  d isorders can be re l ieved.

Our own senses remain extremely l imi ted:  We ut i l ize less
than 0.0170 of the total l ight auiitabl.. By contrast, the
geometric shape of the pyramid acts as an antenna which soaks
up this power, magnifies it many times over, and stores it for us
to use. Not only can Dr. Flanagan duplicate pyramid power,
but he has actually been able to photograph it by using rci.t ian
Photography, a process which capturJs on fi lm'radiaions not
v is ib le to the naked eve.

S ince  ene rgy  tends  to  d i scha rge  f rom sha rp  po ln t s  i n  anv
energy system, i t  is  not  at  a l l  unusual  that  the po*,er  which is
housed ins ide of  the pyramid would f low f rom i ts  ape.r  and
from i ts  c( ) rners.

in  the 1960's,  a team of  sc ient is ts  lead by a Nobel  pr ize
Winner for  Physics worked wi th l2  Uni ted States and Uni ted
Arab Republ ic  Agencies to analyze thc st ructure of  the
Pyramid of  Kephren.  At  the conclus ion of  the pro ject ,  a
correspondent from the London ..Times" 

asked for and
received th is  explanat ion:

there is some force that det' ies the larvs of science at
work in  the pyramid."

.  Using u l t ra-sophist icated technical  equipment .  Dr .  F lanagan
has proven that Pyramid porver:

-  Helps people,  animals,  p lants and th ines
-  Can be obta ined quick ly  and easi ly  by,  anyone
- Can strengthen. energize and reiuvernte the bodl,
-  Can increase ESP
When you enter  a pyramid,  you can t -eel  the surroundinrr

energy.  Al l  who have sat  in  one repor t  an in tense teel ing of  heal
a long wi th a t ing l ing sensat ion in  the hands.  Tho.se rvho
medi tate or  use b iofeedback unanimously agree that  rvhen
these prac^tices are performed in a pyramid. theleneilts gained
are significantly increased. They feel that stre ss_rehted
condi t ions,  such as insomnia,  chronic headache,  fnt iguc.  low
back pain,  can a l l  bc.  reduced;  that  dai lv  tL ,ns lon.  s t ress, : . rnd
an.x iety  can be re l ieved;  that  thel .per form bct ter  on the tob.
tncrease sel f  conf  idcnce,  and sul ' f i ' r  lcss dcpression -  e l l  o l lh is



to a far greater degree than if they were to meditate without the

aid of  pyramid Power.

Animal  lovers d isc lose that  thei r  pets are heal th ier ,  l ive

longer,  and are f ree f rom f leas and t icks.  Just  p la in " lovers"

expi r ienced a def in i te  improvement  in  thei r  lovel i fe  wi th

in i reased v i r i l i ty  and sexual  sensi t iv i ty .  Others reveal  that  they

not  only  feel  bet ter .  but  a lso look younger '  more at t ract ive and

appeal ing.  One movie star  s leeps q i th a min iature pyramid

under her  bed because i t  promotes sound s leep and makes her

l 'eel energettc.
Pyramid Power can be absorbed and stored in  ord inary tap

water  for  c( )nsumpt ion,  thus drscharging natura l  energ)

d i rect ty  in to the sy 's tem. This same water  can be used to t reat  the

problem skin and acne suf fered by ' teenagers '  Hair  shampooed

wi th i t  is  lust rous and manageable.  House p lants thr ive when

rvatered wi th i t .  The.u-  grow larger  faster ,  become heal th ier
(s ick ly  p iants are st rengthened).  and look greener '  Even p lant

pests are rcpel led.
And those concerned wi th the economics of  thei r  pocket-

books are j r - rs t ly  rewarde d:  Enhancc the f lavor  of  less erpensi r  e

brands;  tender ize meat :  mel low inexpensive wines so that  the,v. '

taste l ike v intage stock;  remove the b i t te  rness f rom cof fee and

tea;  dehydratc foods for  fu ture use (meat ,  f ru i t .  herbs.

vegetables) ;  f reshen wi l tcd vegetables and restore sta le cof fee:

sharpen dul l  razor  b lades.
ttobbyists can easil-"- preserve butterfl ies, insects. etc' l 'or

their colle ctions; dry fresh flowers and foliage for bouquets and

arrangements.
Pyramid Power Projected

Stil l  in its infant stages. Pyramid Power is a scientif ic
d iscovery which wi l l  u l t imate ly  provc to be equal  or  super ior  to
electr ic i ty .

Before h is  death Dr.  Harold Saxon Burr ,  o f  Yale Unirers i ty .
worked on the "Bluepr int  lbr  Immorta l i ty , "  a specia l  program
to measure,  balance and increase the energy f ie lds around and
in the human body so that  many forms of  d isease can be
el iminated ent i re ly ,  the agin-e process s lowed dorvn,  and the l i ie
span drast ica l l l '  pro longed.

Pyramid Porver  has the potent ia l  to  pur i fv  the pol lu ted a i r
and water  of  ent i re c i t ies.  An a i r  f reshencr  has a l rcadl  been
dcveloped for  the home which makes the a i r  ' l ikc  that  of  an
alp ine val ley near  a water fa l l  -  per tcct  for  opt imum hcal th. '

Because th is  powerfu l  force wi l l  lead us r lwl tv  f rom
dependence on foss i l  fue ls  by prov id ing an understanding of the
true nature of  grav i t l r -  (a problem rvhich thr :  -s{ r !crn l l lcn ls  \ ) [  thc
U.S.  and fore ign countr ies are desperate l -v"  t ry ing to conqucr) .
the energy cr is is  wi l l  be great ly  re l ieved.

A huge.  g leaming whi te pyramid-shaped of f ice bui ld ing now'
stands in  the f inancia i  d is t r ic t  o f  San Francisco.  The interest  ot .
the ent i re construct ion industry  lvas captured rvhen a re l ig ious
communi ty  in  Houston.  Texas erected i ts  church in  proport ion
to the Great  P1' ramid at  Giza.  In  devclopment  s toges . r re
pyramid complexes to house wholc Inst i tu tcs lnd Centers in
Ncw York and Cal i t 'orn ia,  as wel l  as p1 ' ramid thcr l tcrs .
restaurants,  homes and apartments throughout  thc countn ' .
Watch for  them in the days to comel

x + * i r * * * * * * * * * *

We no longcr  need look only to the iu ture tor  l ) r ' ramid
Porver .  The ar t ic le  belorv rv i l l  c 'xp la in horv voLt  can begtr r
immediate ly  to put  the Power of  thc Pvramid to rvork i i l r  1 'o t t
every day.

Dr.  G.  Patr ick F lanagan,  recognized as thc rvork! 's  lcr td ing

Pyramid Pow'er  sc ient is t ,  has unequivt ' rc l t l iy '  c lc ' ,  r t tc 'd  P1 r rnr id

Porver  to the stature of  r  sc icncc- .  l {e  h ls  provcl l  t l t l t t  P1,r l t l l r t l

PL)r r 'cr  does c. r isr  and that  i t  crc l t tes 311 encrg)  t ' low'cr tp l t t r l t 'o t '
accomol ish ing c()unt iess benci ic ia l  and desi rablc  resul ts .  Thcse

resul ts  have been thoroughly documented and ver i f ied b '
independent  sc ient is ts  and researchers the wor ld over '

But  up unt i l  the present  t ime Py' ramid Power has beer

ava i l ab le  on l y  on  an  ex t reme ly  l im i t ed  bas i s .  Bu t  be  cause  the r r

is  y 'e t  so much v i ta l  in format ion to be gathcrcd.  f ) r '  F lanagai

has.  for  the f i rs t  t ime ever .  made i t  avai lable to the genera

pu  b l i c .
Sevcra l  years ago,  in  an ef for t  to  present  the most  complct l

p ic turc possib le.  Dr .  F lanagan and h is  s taf i  inr t ia ted ar

i n tens i ve  Con t i nuous  Resea rch  P rog ram Thesc  ' c i cn t i s t s  no \

w ish  to  u t i l i ze  t he  expe r i cnces ,  obse r ra t i ons  and  commen ts  t l

the average Home Plramid ( ,4. r  shr txr t  tn  the p i t ' tLu 'e abr tv 'e

user .  (Dr .  F lanagan is  the author  of  ' 'P1 ' ' ramid Pt l rver" '  th

o r i g i na l  py ram id  ene rgv  book  i n  t hc  USA ' )  He  i s  cu r ren t l l  i :

t he  p rocess  o f ' c t t l l c c t i ng  da ta  f o r  ano t i r e r '  c ! cn  mo i -

comprchens i ve  bo t l k .  The rc fo re  .  t hc  Home P l  ram id  i s  no r

avai labie to you at  a specia l  reduced rate.  ' \dd i t i t ' rna l l l ' "  i f  1 'ou
name is  choscn,  -v-ou rv i l l  receive an inv i tat ion to takc par t  in  th i

impo r tan t  p ro jec t .  Pa r t i c i pa t i on  cn ta i l s  on l ' ,  se re r l lm inu tcs  t r

) ou r  t ime .  anc l  sh t l u l d  you  dec ide  to  c i o  so ,  r v i l l  au t r lma t l ca l l

qual i iy  vou for  specia l  bonuses.
The Home Pyramid is  a l ight ive ight .  mobi le  uni t  scnlcd as ar

eract  repl ica o i 'The Grcat  P.u-ramid at  Giza '  This  is  absolute l

necessar) '  in  order  to insure success.  Thc base mel lsures se!e:

feet  , -  the height  measures four  and one-hal f  tcet .  constructer

o i  h igh qual i t -v- .  corrugated board tubing,  th is  pvremid ca

accommodatc people,  animals.  p lants and th ings '  Fre

standing,  i t  is  roomv enough to comfor tably  house two adul ts

Those who choose to s leep under i t  repor t  a heightening of  a l

t 'ee l ing:  sensual ,  physicalenergy.  and ES P as w'e l l  as a reduct io

in aches and pains.
The st ructure i tse l f  is  uncovered.  f )ne of  thc most  fasc inat in

discover ies yet  is  that  Pyramid Porver  can be eenerated by a:

uncovered st ructure /F the tubular  f ramework mainta ins th

accurate ly  -  shaped out l ine and precisc proport ions of  Th

Great  Pyramid at  Giza.  The Pyramid Power f rom wi th i

automat ica l ly  produces an energ) '  sh ie ld *  h ich scr les thc sam

purpose as a sol id  cover ing.  ) 'e t  the st ructure remains f ree of  th

restr ic t ions and conf  ines of  n convent ional  p l rarn id or  ten

. \ i r ,  sound and l ight  are f ree to c i rc t r la te l rout td t  t r t

I I I I 'ORTANT ' r . .0 ' l 'E l  1 t  is  onl l '  nccesserv to h l r  e  t l r

f ramervork of  a py ' ramid t 'or  i t  to  lunct ion.  I t  is  not  neccssar l  f t

the s ides to be c lc lscd.  r \ lso.  i f  the s ides rvelc-  c losed.  s i t t in

ins ide *ould become verv uncornfor tablc .
l - hc  Home Py ram id  i s  comp lc te l y ' ve rsJ t i l c  i r r  i t s  s imp i i c i t l  '  i

takes onl ; -  minutes to asscmble.  Conrplete '  casl - - to- fo l lo '

inst ruct ions and suggest ions for  i ts  use ere inc ludecl '

Pyramids betbre th is  cost  anvrvhere i rom $ '10.00 to 5200 0

because of  the precis ion requi rcd and t i rc  erpensive mi l te  r l l

invohed.  However.  in  order  to get  publ ic  fccdback for  fur thc

resea rch  da ta .  t he  Ho rne  Py ram id  i s  be ing  madc  a ra i l eb l

through th is  speci i i l  research pro ject  for  onl l  59.95 ' \ l l  Dt

Flanagan asks is  that  i i  an)-one erpcr icr rcc-s €\ccpt i t r l l i ' :

benef i ts .  rvoulc l  they p leesc in tbrm him by mai l '  Thc addrcs

r ' , i l l  bc pro l i< ied wi tn the Home Pyramid.  For  thosc rvho wts

ro take advantage of  Pl ramid Porver ,  the fo l l t r r l in ,q ins i ruct ion

ere provided:
On a b lank p iece of  paper '  pr in t  thc rvords HOlv l '

PY R. \  \ l  I  D fo l lorved by l  t lur  own nA nle.  et ld  ress and z ip c t ld '

\ la i l  th is  a long wi th $9.95 in  cash.  check or  moncv order  to Th

Py' r l rn id rcsearch Federat ion.  Dcpt .  '  1626 Clere lan '

, \ r 'c .  N. .  Cr lnton,  Ohio '11767.  \ ' t lur  FIomc P1 r l t rn id * ' i l l  h

nui ic t l  to  ) , 'ou immcdietc l l  .  (L inr i t  o f  t r io  pc i ' l lousehold -  N(

EXCEPTIONS.  P t -E . \SE .  l f  t r r o  l r r c  ( ) f dc rcd .  p i c l i s c  cnc i t r s

s  1 9 . 9 0 . )
- l l o -
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M E S S A  C I ]
T h e  I n r e n B t v e  R e s e a r c h  p r o a . a n  p r o v i d e s  o s  e l r h  a  I t n k  f o  y o t r ,  L h €

f f o n e  P y r r m i d  U s e r ,  a n d  p e r D t r s  u s  a n  o p D o , r u n l t y  L o  € v a I u a L e  y o u r  r u n e r o u s

e x p e r r e n . e s  J n d  b e n e f t r s .  A s  a n . ! r g r o v r h  o a : h 1 s  c o n . i n u i n g  r e s e . r c h ,  e e  h a v e

@ d e  o n e  o f  r h e  h o s r  d . a h a r i c , n d  c x c t r t n g  d t s . o v e r i e s  f . . :  t r  ! s  n o s  t o s s r b l . l

t o  c o n v e r r  t h e  p o t . r e d  p y r , m i d  e h , p e  ! n L o  J  f t r r r  c l r c u t a .  p L r n e  ! h i . h  p o s s e s s e s

r h e  s r h e  p o e e .  , n d  p . o p e r r  i e s  r 3  r h e  p v r a m l d .

b n y  r s k ,  " B u r  h o e  c a n  r h i s  b e ,  a n d  l h a r  d o e s  t r  n e a n ? , ,  L e r  h e  e x p i r t n

T h e  @ r l d  ! : o n c a i n s  c h o u s a n d s  o f  a n r e n n a e ,  e a c h  d e s t S n e d  a o r  a  d t f f e r e n r  p r r r p o s e .

T h e  s 1 z e ,  s h a p e  a i l d  . o f t ! I e x i r y  o f  e n  a r r c n n a  a r e  d e r e m l n e d  b y  r h e  d i r e c r ! o n r r

r r a n s m l L  v e r r l c a l l y -  h o r l z o n r a L  a n c € n n a e ,

I n  o r d e r  r o  d e v e l o p  r h € ' i f L a r  p y r r d i d , i ( r h l c h  e e . a l t  r  p y r a 6 t d  p o s e r

s e n s o .  b e c a u s e  1 r  i s  v e r y  e e n s i r t v e  c o  b l o c o s e t c  e r e r g y  f r o n  r h .  s o t a r  s y s r e e )  e e

a p p l l e d  t h e  s a m €  r e c h n o l o S y  a h a t . . n v e r r s  r h r € e  d l n e n s i o n z L  r r d a r  3 n . c . n a e  l n L o

f L d t ,  p l a n e r  s u r f a c e s .  T h e  f . S .  t u v c r n E c n c  p . 1 n c 1 p I €  i n  r r s  s p a c e

P r o g r a r - a n r e n n a e  r o o  b u l k y  r o  u s e  I n  s p a c e  a r e  6 a c h e d t l c r t t y  c o n v e r r e d  r n r J

I n  o r h e r  q o r d s ,  t h e  r o u n d  p y r t r i l 1 d  p o e e r  S e n s o .  i s  t n  r e a t i r y  t r  f L r r L c n e d

p y r a m r d  . n € r 8 y  S e n e r a r o r  s y s r e o .  t c  l s  c h e  @ s r  r d v a n c e d  p y r a e l d  p o u e r  d e v t c e

z ;
7 a

d :

t
n

Unit Total Unit Cod of D/Nt
Cost To Solici tat ion

Fulfill Each Or Newspaper
Product Cost per Uhit

Unit Of Sale
(Cash up front)

Number of Vo of
Orders Response

Generated

P y r a D i d  R e s e r r . h  5 ? c e r a c i o n
4 6 2 6  C l e v e l a n d  A v e .  X .  r .
G n c o n , 0 h l c  l " / d 7

& a r  0 r .  F L a i l n { , r n .

Home Pyramid L,ser's
Discount Cerlificate

PFqrd laEr FGddrk

1526 Clovdrd Aa N. L
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Copy from Figure 22

The Intensive Research Program provides us wi th.a ' l *  
l :

yor .  i r - r .  Hom. Py.amid User,  and permi ts  us an opportunl ty  to

evaluate your  numerous exper iences and benef i ts '  As an

outgrowth of  thrs cont inuing iesearch '  we have made one of  the

most  dramat i .  
"na 

.* . i i ln !  i i r .ou.r i . r  yet :  l t  is  now possib le to

convert the pointed py:tui-t iO shape inio a flat' circular plane

which possesses the : ;orn.  pt ' * t t  and propert ies as the pyramid '

Many ask.  " tsut  how can th is  be '  and rvhat  does i t  mean'1"

Let  me erp la in '  
' fhe 

wor ld conta ins thousands of  antennae'

each designed 1or  a a i t ie t tnt  purpose'  The s ize '  shape and

complexit-rl of un 
"ntl '-tno "tt 

attttrnined by' the directional

DroDert ies desi red:  ver t ica l  antennae t ransmit  ver t ica l ly  -

i ror izonta l  antennae.  hor izonta l ly '

ln  order  to develop the " f la t  pyramid"  (which we cal l  a

Pvramid Power Sensor betaust  i t  is  very 'sensi t ive to b iocosmtc

; ; ; ; ; ;  ; ; ;  the solarsvstem) we appl ied th€ same technolog-v

i f - r " i ' . 'onu.r t .  three d imensional  radar  antennac into t la t '  p lane r

: ; ; i ; ;  Ths tJ .  S.  covcrnment  uses th is  same pr inc ip lc  tn t ts

Space Program -  antennae t i lo  bulkv to use ln  spacc are

rnathemat i ia l ly  converted in to f la t  s t t r faces '

l n  o the r  wo rds '  t he  round  Py ram id  Po r i c r  Scns t ) r  i s  i n

rcal i t - . ,  a  t la t tcnecl  py ' ramid encrg)"  qencrator  svste m . l t  
is  the

most 'a<j ranced I 'y ' iamid Power dc l  icc cver  de ve l t lped '

I  am s l t t l 'uv l l  rn  the p ic ture cnclosct l  r 'vc l tnng t i r t '  P. r  r lnr i t l

l 'o lver  Scnsor.  lhe d isc i tse l l  is  corr lposct l  o l ' ten 2 '1K gol t i -

p lated copper resonant  r ings imprcssed on a c l ie lcct r tc

insulator. Eacrr .ng i, ..ron,int to a clifferent t 'requencl'- on

thc f ront  of  the d isc 

" ,  

' i tont igu"r t ion o i " t ' la t "  p-" - ranl id .s '  I t  has

been found that  these Iar ic ju icr  oss seci ions of  p-v-ramic l  i r 'odcls

ere a lso resonant  to d i { ferent  l requenctes '

- f  
he device appcars to be noth ing morc thr tn e d isc bc l r tng

a c i rcu lar  desrgn on the back and a group of  pyramids o l  t lc

f ' ront :  but  i t  is  much more!  The Py ' ramid Pt lw 'er  Sensor is  the

most  advanced p l " ramid po*er  dcv ice devclopcci  to  c late '

Ever.vthing that can be accomplisTd withlf:.pyramrcl can ars0

U. 
-uiiriU,it.d 

to the Pyramid Power Sensor' But' more

i ;o; ; ; ; ; , ry.  rHE FYn'qutn PowER SENSoR

;dsi;sst's LiNIQUE ADvANTAGES oF tls oivx' f l ts

; . ; r ; ; .1-"  mobi le ,  l ightweight  and smal l  t l :u-oh to carry tn a

pocket, *.i:- ": :-:'i"i1""";.tffi ,::t: d:",i;":"j:';":lmattress -  anywnere:
i . " . ' "1- i " r . t i . i .n . .  wi th the Earth 's  magnet ic  f ie ld '

The P.vramid Power Sensor is  beaut i fu l  r "hen w'orn as a

pi . . .  o i j . * . l ry .  l t  is  composed of  ten 24K gold-p lated resonant

r ings impressed on 
"  

i t i i f '  qual i ty  b luc space-age insulator '

Impr inte d on the t ront  ot i f t t 'Oi t t '  
" lso 

i1 ,2- lK gold '  is  a s t r ik inr

; ; ; ;g ;  
" ; " "ged 

f rom var ious cross sect ions of  the pvramrds

I t  is  not  just  a "good luck charm" '  .Many'  
so-cal led luc l

pendants *ork o.au- t ional ly '  because^ the wearer  wants t (

i l i i . ;. that tft.1, .,uitt. fnt Pyramid Po"r'er Sensor has beer

; ; ; ; . ;  , l i . in t i f i io t t r , ' .  I  hare demonstratcd i ts  capabi l i t ics or

nat ional  tc lc l  ts t t ln '  o '  * t i i  as at  seminars and le c tures across th

country.  showing that  i t  is  able t t l  increasc in t r ins ic  bodi i

s t rength up tc l  50! i  *htn 'u t t t  rve i tkness is  due to a deplctc '

. . . .g"- t ;  . *Ai t ion.  Somc people feel . the,change -  othe rs  don' t

I lu t  i t  is  lhere:  Icr t l tea f 'y  Ooct t l rs '  K i r l ian Phot t lgraphl"  an

t i " "a, , tA acccpted Encrgi ' \na l1 'z ing Equipr lcr r t '

' f he  
P l ramr t l  Power  Senso r  exh ib i t s  \ t - t '  t r f  t l

p l . ,cnomcna crcdi tcd t t l  the pvramid '  
' i 'hc 

c t lnccntr ic  c i rc ie s  t r

i r r . ]  pr r ,ut t ia  I to ' " rcr  Scnsi ' l r  crc l l tc  i in  cncrgv t lo*  th l l t  u i l lg t t

" . , " ; i i ' , r f  
, l r "  bene l i c i a l  c .e rg ies . f  t 5e  p ' r a r . i c i .  r c t  ) ' ou  c r l

carr l  i t  wi th - " -ou l r t  a l i  t inrcs '

, \s  a F lomc I ' l ramic i  [Jscr .  y t lu  arc cnt i t lcd to rccc i re t l -

porvcr f ' r " r l  devicc et  a sr- tbstant ia l  sa l  ings to v t lursc l t "  When t l '

dev ice reaches tnc gencia l  publ ic .  y ' ' ' 'u  t t ' . t  expcct  i t  to  sel l  1

conside rabl l '  more.  F{r lw 'c icr '  because ! 'ou nre e par t  of  t r

rescnrch program. the P1' ramid Pnlu: ,1 -sensor is  ara i lab lc

t . r , r - i " t  i ' ,n ty :  So.V:  
- Ihe 

encloscd "Homs P1' ramic l  Usc

i ) iscount  Ccr t i t ' icate"  tc l ls  v t l t t  horv '

- l l s -
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r J , r  r r n S r s , n  r h c  r l r m n L a l x s .  f h , s s d a L l
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h . o l .  t r w r v  r o o l  P . ^ , r n  P , ! c 5  ! n d

r u r f . * l y  o s r  r h . m s c l v . s  , n  r h .  ! ! \ t . . s s
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fountain of Youth Discouered
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l e a .  h o r i e d  ! . q . r r b i . s .  r L n n . d  m . a t \  -

By Little Known Giuilization
0ver 2300 YearsAgo:

J n d  n c \ n c n s , r .  r J m r  r . d  ' .  l , c s  ( h

t h r \  d r . r .  n o t  , ) n l v  J  d  I  h c  r a r s  d . r c l  ) t

r l l  I  n d s  o f  d L s e a \ .  c o . d , r , o r s .  h ! l

r h . !  k c r m c  . c . ! o ! s  * c . k t  I S c t

J n d  n 0 l  l o  b r l c  l h . i r
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r h c  . r p . r  n e n l  l h r !  k $ n  r o  k r l l  J f d

h t u d n . , h t h t  t h t l t  r i l  n c q d i l  l t t ) \ t h n ' / ) r n t ) N ^ h l r h t \ r l \ t ' r l t r l q
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Copy from Figure 23

By R.  L.  Bennet t
(Cunton,  Ohio)They st i l lex is t  iso iated f rom the wor ld where

they l ive to be 120 to 140 years o ld '  They hou:  
T.  

cancer '  hear t

at tacks or  other  major  d isorders to speak of '  They are act lve

and f i t  to  the very end.  lv len father  chi ldren at  100 years and

older .  Overwerght  people are unheard of  for  they have the

perfect  weight  contro l  system'

Why 'ha ren ' t  you  hea rd  much  abou t  t h i s  m ls te r i ous

civ i l iz -at ion ' l  F i rs t ,  f 'ew people know they e ' r is t '  They are l i tcra l ly

iso lated f rom the rest  of  the wor ld by a ser ies of  impassable

mountain ranges in the Fl imalayas '  This  smal l  nat ion is  ca l le  d

l l unza .  l t  i s  l oca ted  tn  Wes t  Pak i s tan ,65  m i l es  No r theas t  o f

G i l g i t  and  l 8  m i l es  Sou th  o f  t he  bo rde r  o f  t he  U  S  S 'R '  The

.or . in , ry  is  accessib le only  b i '  foot  through mounta ln pesscs

which narrc lw to l8  inches at  some polnts '  This  c iv i l izat ion

or ig inatec l  in  330 B.C'  when an army d iv is ion of  Alexander The

Great  ot  lV lacedclnta broke away.  took Pers ian wlves and

purposcly  lost  themselves in  the vastness of  the Himalayas The

,ot i i . r ,  iuere of  Greek descent  and the Hunza people are fa i r

sk inned caucasian-  Their  re l ig ion is  Moslem and they are ru led

dcmocrat ica l ly .  They are very in tc l l igent '  are exce l lent

enginecrs and have a verv ef l 'ect ive scht lo l  system'

' f i rere 
were a few books about  them ear ly  in  the ccnturv but

thc l  s t i l l  remained obscure because of  thei r  remoteness" f  hen rn

thc 50 's  and 60 's  in terest  in  them began to p ick up '  Somc Iery '

promit rent  people got  on the bandwagon'  Telev is ion 's  Ar t

I . i nk l . t t . r .  i n  coope ra t i on  w i th  NBC,  sponso red  I  t r i p  t t r

H u n z ' a b ' v ' D r . A l l e n R ' B a n i k w h o i n t u r n ' a l o n g r v i t l r a n o t h e r
FlLrnza advocate.  journal is t  Renee Tayl t l r '  wrote the book

" l  I  unzalant l " .  Rcnee' fay lor  a lso wrotc t 'our  other  books on thc

l l  unz.as.

l iariona! (iertgraphit Magazine sponsored I reselrch trip bv

author  Franc Shor and publ ished a story '  on Hunza'  [ 'o* 'e l l
' fhomas.Jr .  v is i ted Hunz-aand featured the Hunza people in  h is

motiorr picture documentary. "search .l 'or Paradise"' Thornas

then inv i ted the Mir  ( ru ler)  of  Hunze,  Nlohammed ' Iamal

Khan.  to v is i t  the Uni ted States.

r \ l l  o f  these famous v is i tors came back awestruck at  thc

pro longed youth and the physical  and mental  heal th of  the

H unzas.  They star ted to preach the Hunza way o i  l i l  rng to thei r

te l low Amer icans.  The Hunzas are considered to be the

heal th iest  peoPle on ear th.

Rescarch shows that  i t  could be very possib le to add up to 40

years of  youth to the l i fe  of  the average Amer ican by us ing the

Hunza system. And i t  is  possib le to do th is  even i f  ag ing has

al ready taken Place.

Two exper iments have shown that  i t  is  possib le to de-age

animals and people by put t ing them on Hunza heal th pract ices '

. ,.\ge here is defined as physical age with the follorving

svmptoms:  cxcess weight :  physical  d isorders;  menta l  d isorders:

sagging,  wr ink led sk in;  dul l ,  th inning hai r ;  bad teeth;  fa i i ing

e1'es ight :  ta i l ing hear ing;  sagging '  deter iorat ing muscles '

The Hr, rnza heal th system is  s imple and would f i t  in to the

busy i \mer ican l i fe  s ty le wi th a min imum of  d isrupt ion '  I t

consis ts  only  of  adding 6 key foot l  subst lnccs to your  d ie t '  68

rn inutes a *eck o i  rout ines and exerc ises '  en t )bscr \ l t t tce t l f

bod , r ' c1 ' c l es  l i nd  t he  app l i ca t i on  o l  spcc i l l  f r t r i t  o i l :  and

r t r  in . - ra ls .

Here are some of  the h ighl ights of  the Hunza's heal t i l

p  ract ices:

o A food substance that  increases the amount  ef  ca lor ies youl

body wi l l  burn each day thereby a l lowing you to eat  more

w i thou t  we igh t  ga in .

o A techni t lue which unlocks the body 's  natura l  d isease cur ing

and reconstruct ivc mechanlsm'

o r \  s imple rout ine that  a l lows you to lose weight  the most

rapid rvay possib le l t  consis ts  oI  cyc les r r  here y ou l luctuate

hc t \ \ cen  t l o i ng  somc th ing  and  no t  do ing  i t '

e  - f  
he secret  of  the per fect  complexion of  the Hunza rvomen'  d

f ru i r  o i l  wh i ch  e l im ina tes  a  *  r i nk le  caus ing  sk in  dcpos i t .  Th i s

o i l  i s  a l so  i l  nJ tu ra l  sk in  p rese rvc r '

o  An exerc ise and a lo t ion which e l iminates excessive fa l l ing

hair  and dandruf f  in  men and br ings on new hai r  growth '  For

women i t  br ings on th ick,  Iuxur ient .  fast  growin- t  hai r '

o A m i n e r a l a n d t w o m i n u t e e x e r c i s e w h i c h e l i m i n a t e s

prostrate problems in men r ight  now and forev 'er '

o  An exerc ise that  increases mental  a ler tness and mental

ab i l i t i es .

o T h e q u i c k e s t a n d m o s t e l f i c i e n t p h i , ' s i c a l f l t n e s s s l , s t c m w h i c h

gives you st rength,  endurance and toned sk in and muscles '  [ t

t a k e s o n l y 6 8 m i n u t e s a r r ' e e k . o n e e x e r c i s e i s f o u r m l n u t e s
each day and the other  exerc ise is  40 minutes once a week'

T h e s t t l r i c s a b o u t t h e H u n z a s d e f . y b c l i e | ' B u t ' t h e n o t a b l e
people rvho v is i ted FIunza in the 50 's  and 60 's  rvould not  be the

t .vpe to l ie  or  e len exaggerate.  And'  each d is t inguished v is i tor

came back rv i th  the same ident ica l  f ind ings '  Thci r  repor ts  read

l i ke  t h i s :

t ! t m : a n l e n o r e s t r u i g h l , t u l l , b r o u L l - s h t t u / d e r e c l ' t l e e p -
c,lte.stctl, sl int-vvai.stetl, heut.t, l<tgged, antl hat'e l i t l l  heuds o.l ' l toir '

Httrt:u )\ '()ttten are struigltt '  tull, ' ; l im-vtaislt 'd' developed

b().\ott1s, per./e(I tontple-rions' antl Iu-ruriertt hoir' Rttl l t nten

urtd v+'onrett hut'e perJbtr IeeIh an(l evesi.glrt -- evett ut 100 'veurs.

ancl ttltler.t The.v' are neat. t'leun, intelligent ancl /'riendl't'' And

,l 'oLt ( 'an't.f incl an rtverv'eight person'

ntot:o rr 'onlen ar 80 lttttk no olcler thun '1i;tt 'r i tttr; ' ; ' tn' '  i  ) ' l

10. Fatigue is virtttall l 'rtnknovt'n' Httn:o mcn ovcr 90 )'ears olJ

,rprurril., vt'alk rhe mountain trait oJ'65 miles f'rom the torvn ol

Gilgit u'ith a /irtt pack ant! immetliatell' start ttt w'ork in lhe

Jielcls again.'

Now. here 's  the c l incher  that  makes th is  p lace sound l ike

something out  of  Gr imm's Fai ry  Tales '  They hare no d isease'

no psychological  d isorders '  no c l ivorce,  no juveni le  del inquen-

cy,  no greed and no jealousy.  And'  there hrs not  been I  cr ime

reported in  Hunza for  130 vears l  These people don' t  knorv rvhat

you are ta lk ing about  when you speak of  cancer '  hear t  d isease'

ar thntrs ,  prostrate t rouble '  female t rouble '  overrveight '

batdness.  tcne.  neurosis ,  nerr t lus tension.  r$pcs.  muggings '

robbery,  murder ,  etc .  How t lo  they d ie '? Ercr l ' th ing goes rer)

quick ly  and a l I  a t  once -  no long s ickness and sul ' ter ing '  That 's

the natura l  way.  They say in  Hunza,  "Onc da- ' -  an o ldster  ls

therc,  the ne.xt  daY he's  gone."

T h i s a l l s o u n t l s t o o g o t l d t o b e l i e l , c ' b u t . t l r e | t l l l o r v i n g e l ' e
opening expcr iment  might  br ing i t  in to logic l t l  foct ts '  l t  is  an

expe r i n ren t  b l ' a  b r i l l i l n t  Eng l i sh  su rgeon '  D r '  [ { obe r t

-n0-



\ lcCarr ison.  as repor ted by journal is t  Renee Taylor  in  her

c,.)ok "Hunzo Health Secrets"'.
. ,Dr .  McCarr ison was appointec l  Di rector  of  Nutr i t ion

I lcsearch in  India under the Research Fund Associat ion.
For  hts work and exper iments he chose a lb ino rats.  Rats

xre largely used in nutr i t ional  laborator ies because therv love
r l l  human food.  Their  span of  l i fe  is  shor t ,  so thei r  whole l i fe
h is tor l '  can be observed.

For  the f i rs t  phase of  h is  exper iment ,  Dr .  McCarr ison
chosc heal thv rats.  then p laced them in good condi t ions,  wi th
l rcsh a i r ,  sunl ight ,  comfor t  and c leanl iness.  He chose thei r
t j ic t  f ' rom foods eaten regular ly  by the Hunzas.

ln th is  exper iment  a lmost  1,200 rats were watched f rom
bir th to thc twenty-seventh month.  an age in the rat  which
c0rre sp()nds to that  o labout  f  i f ty  1-ears in  a man.  At  th is  s tage
rhe Hunza -  d ic t  -  f 'ed rats were k i l led and carefu l ly  examined.
t r lcCarr ison 's  repor t  was remarkable:

'[)uring the past tvvo ancl a quorrer ];eor.s there ha.s been no
Lu.st' .J illttes.s in this "unit,er.;e,' ctf albino rats, n' tleatlt
.f i 'om natural tau.ses in the aclult stock, and, but.fbr o fev,^
actidental deuths, no infantile mrtrtalir).. Bctrh t.linicol/),
attrl at po.ttmortenl, e.vaminution o/' rhi.s stot.k has been
.sltit',yn to be rentarkobll.,Jree Jion.t tlisease. It ma), be that
sonte oJ Ihem hav,e cr.v'ptic t l i .sease oJ'ttne kind or anotlter,
bLtt tJ so, I hat,e.lailed to fintl either t. l init.al or
rrr icrost opit 'a/ ev, ident.e of i t. '

H is  e.xper iments d id not ,  however,  s top hcre.  Ne.r t  he took
t l i : t ,u .sed rats and p laced them, too.  on the Hunza d ic t .  

- [hel

r r l l  became w'e l l .  Then he took batc l . res o l  rars l r rd p lac. . j
thcrn in  c lcan.  coml 'or tablc  surroundings and led them thc
Iood  o f  t he  peop le  o l ' l nd ia . . f he  ra t s  l i r , i ng  t t n  t hc  va r i ous
Ind ian  d i c t s .  w ,h i ch  cons i s t cd  o f  r i ce .  pu l ses .  cookec j
regctablcs and condiment) i  \ \ ,crc  soon p l lLgued wi th d iseases
and rn iscr ics of  ntanl  k inds.  Ol ,er  t ,uvo thotrsand rats lcd on
iaul t r ,  Ind ian d ic ts  der ,e loped e1,e a i l rnents.  u lce rs .  Uoi ts .  baA
tcc th .  c rooked  sp incs .  l oss  o f  ha i r .  ancm ia .  sk in  c l i so rde rs .
hrar t .  k idr . rcy and g landular  * ,e.kncsscs arcr  a nrur t i tudc . r '
g : r s t ro i r r t cs t i na l  d i so rde rs .

I i r  la tcr  e.xper iments,  N{cCarr ison g l lvc u sct  o l ' ra ts  the d ic t
o f  t : nghnd :  r vh i t c  b read ,  marga r i ne .  swcc tened  t ca .  bo i l cd
rcgc tuh les .  t i nncd  n rca tsand  i ne rpcns i re  . i r r r nsanc l  j c r l i es .  c )n
th i s  d ie t .  no t  on l , r ' d i c i  t he  ra t s  de l . e l op  a l l  k i nds  o f  d i sease
concl i t ions,  but  thc '1,  becarne nervous w recks:  .Thcv rvere
.cf \ " ( ) 's  and apt  to  b i te  thei rat tenclants;  thev l i 'ed unhaooi l r . .
toqe thcr .  ani l  b t '  the s i r ter ,nth de, l ,  o f  thc c. rpcr iment  thcv
hcg r rn  t , r  k i l l  ; r n t j  c t r t  t hc  uc l r kc r  u , . , . r  r r ungs t  l i l cm . . '
I t ror  the "doubt ing Thomases",  there you have a contro l lec l ,

c i c r t t i t i c  cxpe r imen t  b ' a  more  then  qu . l i i i c c l  p ro fess ionu l  l r s
i lc  proof  in  the pu<jd ing.  lv lanv considered that  c .xperrmcnt  t r l
re  one of  the most  rvor thwhi le  in  the h is tor .1. ,  o f  sc iencc.

The r \nter ican Hcel th lnst i tu te has recent l l ,  publ ishcd the
Ir rnza hel l th  s) 's tem t ranslated to thc Amc.r ican cul turc.  

- l .he
)roccss t t tok a year  and the t ranslated s1,stc .m rvas tested for  - - l
cr t ls  af tcr  in  order  to be sure the s-v-stem u. l ts  to ta l lv  ef fcct i rc .
: l tc  t ranslatcd [ lunza st ,s tem w,as namcd the Bi t tCalendur,"
lca l t i r  S ls tcm. 

. fhc 
terrn Bi ,ca lendar ' "  seen)s to best  dcscr ibc

i r t  I ILr r rza s\ ,s tcn l  ivh ich re l ies on the natur l l  bro logical  svstcnt
;l thc bod)' anci bod1., cy,cles. 

_ | r I

Test  subjects Benjamin Sperry and h is  wi fe.  Nancy,  (who are
also of f icers of  the inst i tu te)  f i led th is  repor t  af ter  test ing the
BioCalendar-"  Heal th System, the Amer ican t ranslat ion of  the
Hunz-a system:

"We v'ere verl,anxiou.t lo te.\t the BioCalentlar," l leallh
S)'stem aJter re,searching the Hun;as. The thought o/ the
pc,t.;.sibi/it.y'of atlcling 10.r.ear.s oJ'1,outh to t,our life i.t enticing
t(-).ta)'the lea.st, As a result of Dr. , lIt.Carri,sott '.s experinent.s
w,efelt w,e t.ould de-age even though aging hacl alreatl.r tuken
place in both o.[ Lts. I,l,e tctc.tk phl,.rical artcl merttal
measurements of' ourse/r'es and Ihen n.e u.sed rhe BioColen-
dar'" Health S.t.stem J'or 6 monrhs. The Jbllov,ing are the
before and aJ'ter result.y;

, 
BEFORE: I gue.s.s y,ou coulcl call us tl,pical mir)tlle_agetl

Arneric'ans. I wa:; over 3() pounds orrr*iight w,ith sagg'inq
muscles and sagging skin. ilI,v- wiJ'e was tie same t:,ut'trrs
overweight at I0 lbs. over. M,v heart beat vras gZ per minute
and my blood pressure was 145 ut,er g7. Hers vva.s g5 per
ntinute and 133 over 8J. We had several chronic ailntents. W,e
hud depressions and nervous tension. Mv, w,i/e got sltlirtitt,q
heatlaches (.onstuntl) '. We hacl lo* enLr,gl: oid,' lrr,,rr,r.,
.Eeented to be vt,aning. Lve had at.hes, pain.s, antl u.suallr lt,lthl.atetl '  I was short on.ttrength antr.siantina. I har rirtrt i.sr,.r
t lr ive. Our hair was clull anc! mine yyu.s thinntn,g and oLtr.skirt
was u.suallv'pale.

l 'ou knox,, I hate to print ottr 'uf ter'r.t,ntl ir ions. T'lteJ. lttok
unheliey'uhle. Bttt, i t ' . t trtte. I.f er.t.one tfttt,sn,t beliet.e Lt.; yt.e
are right here in Cantort, Ohio. Ll.e cun parurle tlo:t,tt.s t.tf'
v,itne.s.ses untl provide pi(,ture.\ tL) pr()\.(, t.tur 'befbre,

contl i / i r , tn. And, .y ' t tLt tr / , ,r  l ,r t ' l r '  ()ut '  pt ' t , . \ 'erI I  t0tt t l i r i0n vri t / t
.t'our ott.tl e.I e.\-

AFTT R: Our . f  i r .st . \et of rt ,sult . t .  lett ,e trt t  roortt  f  t tr
.sub.ject i te opit t ion on our part.  , \ I . t ,x.ei.glrt  drrtStl tel J)
porrds, rrt . t ' rr i f t"s l l .  , l l ) ' l teurr bt,ur ^ert to 6) ptr rtr inrtt t '
ant/ blott t /  pres.\ure we,tI  to u Jtt ,r fet, t  l )0 rt t .er,.9) x.hit , l r  i . r ,  i r t
the t/oclt tr ' .s ott  n rt ,r tr t l .s, ' t l tut 

of 'u )0-1.t,ut.-olt l  Jter.sott. .  l l t ,r .s
f i ' en t  t ( )  60  y t t , r  rn l t tu te  a r t l  l l 6  over  7E ,  u lu i t t  t t tu r  l t t , r / t , c t .
on tt t t 'usttrt ' t /  .strt t tgt/ t  t ,ut l t ine.s , t_t . \rren,grrr.qa,l  *.d.r '  1rr 'r . ,
l r tre.\  lo^e.\t  to 5t,2 t inres higlt t .st.  t / t ,pettt l i r t t  () ,  t)r , . \ .( .1t, . \
t es t e d. O tt .s e l l -u d t rt t rtis t e rt, tl [. e. t e s t.s o Lr r .\ (, o r e.\ i r t r. t t,tt.s t, l tt n
,\ .{rdgL, o./  i5 pt, . .  r ; . i  . .  i , r ,  . f  i t ,e sepurutt,  te.\ t .r .  !-rcrt plt . tr t . \  yt. t ,
cctLrld 'st 'e ottr nus.le,v and .tkin , 'ere r.netr ott t l  . l i rnt.  tr l .r
r t ' i le ' .s heudut'hes httt ,e t .ontpletel l . t t t t ta. On t/ t t , t l t ,prt, . t .si t t tr .s,
on-r iet ies ond tterv.usne.r.r,  ,o cttre is g. ir t !  to he tLttul l .r . f ' t . t , t ,
. / i 'ont this, btr! .  our re.sul! .s dstorndc(r nte in trrur tr t t ,se ttr t ' , rur
ai l trr t ' r t ! .s al l  but t / i .sappearetl .  . l / r ,  .r . t ,r  t l r i , t ,  i t t t l r . t . t  t l
ruditull.r.:l[) hair rhickenerJ. ln /uct ths.!-l:rrr,/, .r(/r,(,r1 ,te /r())tt
toirt .g buld. .1y',1'  e.rce.r^rrr.e huir 1,1.y.;  .s11ty;Jt1,r l ;  rrrr t lutt t l r t t l i
t'or,Jtletel.t' di.suppeared. I t'ould -rr,e, r?cr. ltuir trrt' r/t itr t/te
!errrple areas v,here i t  hat/ bt,en rt , t . t , t l in,q. ()t tr  t .olrtr  i t t tprovt,L/
clru.sri tal l . t ' .  . \ [y '  +t i /b's hair ht, t .urtrt ,  sl t in.r.  t l r ick, un(l  h(,got]
grott ' i r tg ot a nrut 'h more rupid 1tut.t , .  Ht,r t , t trnplt , .r i t tr t
i r trprovetl  |  00(\ und her * 'r i r tk/es srurtc( l  to./ t t t le lr) .  Lt. t i t t .g t /r t ,
LIurr:u' .s seL,ret.f i .ui t  oi / .  Ll 'e lbrgot t() t)re(tsrtre ()Ltr 1,. \ .( , . \r{ lr t
t tr td l t t 'ur i t tg trt  the be./rtre .sruge, hLrr [  (  Lit t  stt . t ,(r .  t l t , tr  t t t . t '
e.r ' t ,siglt t  is t /e. l ' ini tel). intJtrovt,t ! .  I tr  e/ l t ,ct t l t ,_tr{et l .

Otte t t l  t / t t ' l t 'otur(. \  we l iked be.tt  uitr t t t l  t l tL,.r t . . \r( , , t  -  utL,t .( , . \
i . tr t ' l  t l te torlur( '  o.f '  .gtt int l tLtt t .qr.r t tr  tut. tr t t i . t l ' i r , t /  . t t tr . l t  i1.!  l ,() l /



xperr(n(,e*,,u,,!::,1:,u!:,,,ir:,iilf ii!,':!,i,ff :,?"';l:,"!i,!ii';
r l re  l iuu i t l  l t r t t te in  d te l ''  
)), , l ,,, i t ,,,,, or, l i i l t  and ruri.,-[ ieLl'

|]t l ttever, the best | le,,efit of this w,ho'le.program is one yott '

(at1't t i leusLtre' We,'u' ' f 'o""lnlt gr'tod.' You know'the gttotl

IecI in-q . t ' t tL t  l tnve 
"n|n" ' i t " " just"a- \ \aken 

f rom an erceI lent

,ri,qlrt ' .s 'sleeJt ttr 'no': '1""ting goocl" 7-ott get,afrer a couple of

. c<ttl irails - vtell '  that"s hr'tu' t 've feel 90% of the tinte'

Wltar kit 'rtt 
"1 

p'ug':" ':""ao ' 'rr) ' 'ok' on this tlstem"'

Your hrggest artt l ntost drastic progress is ntade in the'f irst l1

tlurs. A.lter t ltat ir rapers ol' l ' to a sktrr,e,r hLtr leatl l 'rate of

thunge. !rt t l te./ ir.st ,* ', *"rri,r '  , aropped I I pottntls ancl 2 inc'hes

t t f I rt t.r' x a i's t' o t t a """ "" ; 
; ; ; ; " :,)i :',u -',' :: :r: !,'::ir [,! ;',:; :,

t l l lr,,r.o rttttt ine tltat vou u'se inJit l l  Jorce ot It-

ott ,reigttt a-s f ust us 'i'i riii"l""t''''ll'l!'i!iill'ii,',i',i,r,l,iitJo
Ri;tt t ,  l ' l  prtun' ' ls l4)os more thun i t  is pttsstnrt

tonsidering m-l stze ancl melabctl ic rate' So' i t  must be a

t. o nt h i  n a r iu rt  o r.  l  a t  on) l t  r l  r  s b o tt l '  Jtuid.s.. ,Th e's p e t '  ia l  H unz a

rt. tr tr ine does erintrnarc o t, , ,  of t .ontamirtat ing bttcr l ' . /ruicls vrhkh

clt t  t tot relurn. .re 
d yer.v noticeable

Alsrt t lur ing the J' irst l4 day's ' l 'oLt a( 'qLtt '

inrprovemt'nl tn - l :()Ltr outer appeorartte'  Firming Ltp' better

ctt l t tr ,  sl t inier hair '  t ' !eo"'  ' ' i 'nple' t i 'on',  ett '  T'here v:as a

L. () tn tn o t* u rn,n r r,' 1 r) * ir rr 
"at 

ai.'t e r t h e .l i r s t t tt' o vt e e ks :' tr[ )"

you l t tok s() nrre' You'" l t tst a lot of * 'eight '  x ' l tat ure t ' t t tr

tloing ''

The ensttrrtg teeks brottght on steadt '  t 'hange in irnproved

appearon(e o' ' t  to's ol '* 'eight '  Some *'eeks vvere better than

r.t thers' l t t t t '  eath ' lat '  that passed seenretl  l ike w'e w'ere g()tt1g

ltock in 
" '"  "" ' i i ' "n' t ' " i  

-  w'hicl t  is exaLtl 'v what )\ 'as

hoPPenrng'

,1t the entl  ol 6 r 'r t t tnt l ts the t 'Ltntpl intenls reul l 'v '  picketl  up'

7-hc chuttg,et I t  c 'r( '  ' r()  t l ras! iL l l tat vr 'e !( ' ) t  utut l l '  open t i l t tul l t

sl t tre's each t i tne \\ 'e satt u lr i t tr tc! 
-  tspci ' i t t ! ! t ' lhe ottt ' ' t  t , l t t t

I tut l  r tLt l  sectt t ts. l i t r  t i  i t tng l inte'  Tht 'st 'pt 'ople ulntt t t t  f 'el l  r tver

i t r  s l t t t t  k '

Vor r ' . / i r t '  t l t t ' hesr  l tu r t '  l { t ' re  i r  r lh t ' r "  u l l  t t t l te r  ' r ' r ' ' r l t ' t r t r '  h r t r

t t r t t rc , . f  u i l '  t1 ' ' ' :  
" i " ' ' t : i ' ' ' l  

s t ' v  r t to r t l l t s  '1111!11  *L 's t i t l i  * i t l t  the

.tr ' . \ /( ' rrr,  kt 'e1t ottr t*- e: iglt t  t '11 untt kt ' t 'p 
' t tLrt 

'1g-agitrr Ir t-ctc cr 'si '

l  l t t '  u t t ' svvar  
" 'u '  

. ' t t  ) \ ' e  ( 'ou l ( ! '  L I t t J '  qL t i l t '  (us t l l  '

'I'hut't tlrt'rrick rttt /hc r't r/c/rr '""'.!',ur',,r),,),"11,,:i.ll:li:.1,':]:;

. r l a . t  r t ' i / i t  i t  ! I ' s  t r r t  b i g  t i r t t e - co t t ' t l l r r l l / r ' q  '

r t t t t t i t t t 's  Iukt '  t ' ' t t t t  l ! )  68 tnr t tLt t t ' ' r  a r r  i ' tA ( ' l i t t t r  t r t i t t t t t t ' ' r  car ' / t

t t t ( ) r t l i t t {  \ ' l t L ' t t  ' l ' oL t  gc t  t t l t  a t r t !  ( ) t t L '  
- l  . i t t t L ' l o r ' l ( )  

r r t i t t L t t t ' \  ( ) r l (  ( ' l ' l

r t t e l ; ) " 1 - 1 r a " " " " ' " ' " i t t ' t t r i t t g ' \ - r ' t t u ' l t l t t l t ' r t r ' r ' r t r t r t l i i ' ' t '

I r t r t L l s  l r t  t t t L t r  t ! i t ' t '  
" 1 ' i . . l t '  

h '  / / r c  r l t t t  L t r t ' d t ' l i t i t t L r s '  
' l r t d  t t t r t

I u l \ t '  ( t  f  e \ \ '  
" ' ' i ' t ' " " " ' ' '  

i r t  r : t t l t l t ' r  l i t r r t t  h t ' f i t r c  r t t i r i t t g  
- l ' l t L t t ' t

t t l !  t l r t r t ' i s  ! t s  t !
' l ' l t t r t '  

i ' t  ( ) t l (  r ( ' t t t i t l e  r t ' l t t t  / t  t r i / " ' i  \ ( ) t t t L '  q ( ' t l i t l :  11s ' ' 11  1 t t  t t l

l i r ' s t '  h L t !  ' 1 "  
" " " " ' 1 t ' t l l t t l t ' g  

/ r 1 t ' t l r t t l t l r i t ' i - s  l i L t t t t  l l t i :  t ( ) t t l ! t I l

. \ l 1 t ' t '  ( / ( ) ( ' r  ' u " ' " '  
" t ' ' t  

t  l i ' i '  c l : l t ' t  r '  \  ' t t t  t i t t t t ' l  ! r L t t  t '  1 i  )  i r ' t ) / - / ' - l

t l t t t r r t  : l r i  K t t i g  r r  r i l t  i t  l ' t t r t  t L t r r ' l  t l i i i t  i f  t r t L t ' i r r '  t  
l ' l '  

l l : ' :  
: l : l ' : :

u t l i l i t  r t ' L !  [ f r t ' t ' t t t t  i t t t t r i t t t  p l t t t ' ' t "  l  f  i / l  / i l r ' ( l / i  (  ( / / ] \ i  \ l  \ ) l  L ' ( t t l t t !

t t r t l i l  r t t L t  u " ' i  
" t i  

' ' " " ' t ' r o / i s / i r ' t /  l l t ' t t t  r t ' u ' !  t l ' d t  t l t ( t i  t \  I ) t t L '

t L ' r t l i t t i ' l | l t i t l t t i t t t s t ' r l i l t l l ' l r " t i t ' l { r ' r ( ' ( ' / ( ' 1 ( ' ( l ' g / 1 ) l l t l l i 1 ! ) t l l l L ) 1 l L '

r r ' / r r t  / r  I l  
" " t " t ' " t i l  

t ' *  1 t t  l " ' t r t ' l i i i ' t l  
' t l t L | J )  

t l t t t i  t i t l t \ ' ( ' \  t l t i l

rIt!)it()t ' i! "' ' ' t l ' iqn i '"",'1itt ;t1t1l.'.:,",,,t,, ', ', '.1 ,',,. ', ',,,, l:;,;;:l l):,i; l:,;i
, , , , , , ' '  , l , , i t ,  h r t t  i t  t r i l l  l t t '  t J t e  / l l ( ' \ I  i

, ,  t  l , !  l t , , ' ' , t i r / t  l l l : r ' t ' '

ff
ilii

Wehaveuse t l t l t es . l . s tem. fo r3yea r . s ,now 'Wehaveno tpy i . l
an ()unce rtf 'vt 'eight tack oni' We hat'e kept our de-aging gains

ancl, in.f at':, shrtw graclua! gains eac'h vteek in Ihis area'"

When I  looked back on i t  a l l  i t  became so c lear  why the

Hunz-as leat l  a  l i fe  whrch seems too per fect  to  be t rue '  Sickness

and socia l  problems are very unnatura l .d isorders '  They are a l l

resul ts  of  an unheal thy body '  When the bod'v  is  heal thy '  people

l ive f ree f rom dtsease'  ' f - t tv  f iu t  harmoniously  and they l ive to be

rvel l  over  100 years untr ' i t t "y  don' t  age unt i l  ver l ' la te in  l i fe '  lv lan

rvas designed to l ive h" ipy 
""a 

ht - " . l t ly  to  150 
" 'ears '  

The

Hunz-as prove thts  onA 'o ' iu t '  the Bib le '  B ib l ica l  people are

constant l ,v  referred ' "  ;  ; ; t  B ib le as being 150 to over  200 I 'ears

old.  Our heal th and t tn tnf  care inst i tu t ions are f i re f ighters

deal ing wi th thc symptoms and not  the cause'

l -hc Hunza heal th secret  is  s imple:"creatc a heal th l 'bod1"and

the body wi l l  curc a l l  the d isorders i tse l f '  that 's  the rva-v l t  rv l is

in terested,  t l . re  fo l lowtng ln lormarrorr  rJ  vr r / '^Jrn 
u"r .o on thel

O.s.riOtt.r. of the BioCalendar'u Health Syst

,unza l tear th secrets:  The system consists  of  an i l lust ratcd,  i

easv to undcrstand "po ' t  
ond 

"  
four-color  rva. l l  char t '  

l " : t t  i : : l

. " i : ; ; ; i " '  ^aat i  s" tot i t i 'u  and ease of  checking"  t t t t l : : : ;

concise.  1 he system .nn, i , ts  of  3 easi l - , .  prcpare d . : . i1 l : : ] " , ] : : : '

o f  4  cr i t ica l  loods,  three i iva i lab le bt t t  unct ln tnron r ' i tanr t t ' ts '  one

oil, trvo routines 
""tf 

t-t"itts' and a table of'n:tt:t"l l  
:c;: l

cy 'c les.  As a s ide note '  th is  large 4-color  wal l  char t  ts  more

cxpcnsi rc  to producc t tn j  tn ip i t l "n  
"  

hard corcr  book '

l l  you are rntcrestcd ' i r i  n t " " in in*  thc BioCale nc ier ' *  Heal th

Sy's te n l  basecl  t l r t  the [ {unza heal th pract iccs '  
'The ' \mertcan

Flcal t i l  lnst i tu tc  t " f  f  p ' . t . l " ' t f t  Aupl icate '  four  color  c t lp ics of  th t

rcpor t  ar ld  u l t l l  char- t  lor  59 '95 '  rvh ich a lso inc ludcs pr( )ccssl l lS

r ,our  or t ler ,  post i lgc and handlrng '

I  prcc l ic t  that  in  thc 'cr l  ncar  t 'u t t l rc  Yot t  u i l l  ca l l  i t  thc bcsl

St) .95 r  ou l t l r r  c  cr  er  spcnt  i l t  vor ' r r  l i fe '

l  o  ordcr  , ' , , , t ,  .unu' .  

- '  
r  t lc i - i t  b lank prccc ot 'pap' :1"  l )  i \ t  thc

top  o t  t hc  papc f '  n ' " t t  

- ; ; ;  
t t o r c i s , " i l i oCa lc t rd r t r ' "  Hca l t i

S! 's tcn l " .  J)  Pr int  r ' t " t "  n t t t t  and l rddrcss. ' l )  \ la i l  th is  a l t l l t5

r r i th  Sg-95 i r l  cash'  t i t t t t  t "  l l lo t )c \  ordcr  to:  ' \n lcr icr tn l iea i t l '

lust i t t r tc-  I )cpt  ' l -  

'  
t  ' t t  ' ' \n l t r ice ' . '  l {cr t l t i r  l r rs t i t t l tc  l l lvd

t ' i:: ';;:: ';:t:"i;;;;;tem avaitabte to the p)rb,ric F-or those {

'"i.**o' the following info'*atio" ::. 
o::l:11:ur,,.o.r 

.. thei

otTi : " i " r , , "g 
comment t rom the sperr 'v  s '  t l le !  .g la1g" 'People

spe nd monel '  on t i "ng '  t f t t 'n i  th ink wi l l  make them happ-v-  l  can

te l l  .vou i t  takes a lo t  less to.  make you happ'v when ! 'ou are

heal thy and just  feel ing good'  
.  . - . .  r . :

rhc Americ"" H'oit[ lnstitute .i: 
ti:11*.:::'::.:,tt:1:

C " n t o t t .  O h i o  l - 1 7 6 7 '

Or .  i l '  r ' t r t r  \ \ ' i l l 1 t  1 l  cop l  in  the  r t la i l  t ( )  \  ( ) l l  r r  i th in  l t  l c r i  ho t t rs

p i r o r r c  i l r  v o t t r  t r r d c r ' t "  i t u t t u t " '  t )  l ) i r r l  t i r r s  I o l  l -  F I t i r i

nunrbc t ' :  I  -3 ( )0 - - l l  l -0N i ;  (Oh io  rcs idcn ts  t l i l l  I  S0( ) - -16 ' l -061t '

l u n c l  t s k  l o r  o p c r l l t o f  ' l -  : 2 )  S l r r  t i l c  \ \ o f t l s  " [ ] i o ( - l l c t r d l l r

t i c a l t h  S v s t c t u " .  l )  ( i l l c  t u " r .  t t t t ' t t  l t r t t i  l t l t i l c s s '  { )  ( l r r c  t i l

( )pc r l l t ( ) r  o l l c  t ) i  
" " ' ' '  

tu l i t " '  i ng  c lcd i t  c l t rc l  t t r t t r t l r c l ' s :  \ l l t s t i

Chr r rgc .  o r  \  i s l - t  ( l t l s t r  i l t c l t r t i c  r l t ' t t r  l r t t c rb l t t t k  t l t t l t i r c r )  ( ) r "

1 q.)11 i l i r l t ' t  \ \  l l  l l t  t  ()  t tsc l t  crct l  i t  cSrd '  tcl  I  t  i lc () lc f : I l  ()r \  t)  t l  \ \  i l  l l l

r I l l i l c . l  (  . ( )  I )  f lp t ' t t t t " *  l t r t  t l t l  t l t t t l  l i g111 111r r \  i l l l t l  i l r ( )u l l (1  | I

t " l t T , i . , . ,  
r r . r  i ' t * r i ' i c s  t o  ( l l o )  1 9 1 - l l s l  i ) l c r t s c  t l t r  r l t r l  t l i r r l t i

t r t l l  i l ' l c  t l t i t t t l - ' c r s  l ' t r I  i t l l 0 r ' t t l i t { i t l r t  
. l  

i r c  \ ) | c l i l t ( \ l ' s  l t l i  l i

p c r  r l r r t r c t l  ( ) f  r l t l l ! l i l i c t l  t ( )  i l l l s \ \ c l '  t l l l c s l l ( ) l l s

I  l i t :  t ' t l c r .  c l l f r l c s  l t  t r t i l  t t t t l t t c r  - h l t ' \  g i t l t l  l l t l t c c

|  - a - )
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By John Whitehead, Speclal Features Writer
(Canton, OH) The secret to making a quick fortune in

America has been reduced to a simple 7 step system by an
entrepreneur f rom Canton,  Ohio.  I t  requi res l i t t le  or  no money,
a min imum of  t ime and no e laborate p lant  or  equipment .  In
fact ,  you can do i t  in  your  home or  anywhere.

Thi re are hundreds of  rags to r iches stor ies each year  in
Amer i ca .  Howere r ,  t h i s  one  i s  ve ry  un ique .

Most successful get rich ventures were spin-offs of a former
business or  occupat ion.  Or,  someone was in the r ight  p lace at

the r ight  t ime.  You don' t  usual ly  f ind a guy get t ing r ich who was
working for a big company, had no money, had no experience
outs ide h is  specia l ized job at  the company,  and d id not  even
know where he was going to s tar t .  You a lso don' t  f ind many
people making th is  much money th is  quick.

-fhe 
man who did it is Ben Swarez who is a real' l iving,

breath ing human being l iv ing in  Canton,  Ohio,  the Pro
Fotr tbal l  Hal l  o f  Fame c i ty .

As you fly into this medium sized lvlidwestern town you can
see that  i t 's  a compact  communi ty  surrounded by farmland'  As
you drive from Akron-Canton Airport on the I-77 Freeway
into town you can see the Pro Football Hall of Fame just off the
freeway to the right. The Hall of Fame is situated in a complex
which also houses the city's biggest high school, a field house'
one of the biggest natatoriums in the nation and one of the
biggest high school football stadiums in the country, the
20.000-seat concrete constructed Fawcett Stadium. This is the
same stadium where ABC's Humb.le Howard, Frank Gifford,
and Dandy Don broadcast  the Hal l  o f  Fame Game each year .

Upon arr iv ing in  the neighborhood where Swarez l ives you
get the t-eeling you're in the typical middle class, mid-Amerlcan
neighborhood.  I t 's  quiet ,  wi th t ree I ined st reets and f r iendly
people. Swarez never moved when he got rich but did fix up his
house l ike the Taj  Mahal .

His neighbors here in  Canton cal l  i t  a  movie scr ipt .  One of  the
neighbors interviewed had this to say: "It was unhelievable.
One day he's driving around in a rusted ottt '68 Pontiac station
wagon, living in an un('orpeted hottse thut dictn't even hav'e a
t'olor T.L'., and struggling to make ends meet like the rest of u's-
Tlrc next ctay he's rlriving in a brand nen' I'incoln Murk V' a
hrand netN ,i l fercury station $'eg(ttt. a $35.000 G,VC
motorhome, his house is f ixed up l ike a palace, and he's
!rat,elin3 all cver the <'ountr.t,."

A closc friend of Swarez's comments: " LVhen he Jirst starled
saying he was going to think up a f'ov to get rich quick we all
laughed and thought he was craztj. .l[un we're not laughing
anymore. He *-ouldn't tell everl'bod1' lnw he was cloing it for 3
years. I kne*- he would eventuall.l'. Ever.t'one *ho ntakes a big
accomplishmenl sooner or later has to te/l ever)'one hovr he did
i t . "

So,  how was a l l  th is  accompl ished.  For  that  answcr I  wcnt
r ight  to  the horse 's  mouth,  my main in tcr l ' icw rv i th  the creator
of  the system, Ben Swarez.

QUESTION: "OK, Ben,  so how in the wor ld d id th is  a l l
start?"

ANSWER: I  was ty 'p ica l  o ia good major i ty  of  r \mer icens -

rvork ing at  a job for  l0  years that  I  h l ted,  rvorry ing about
la,v-offs, l iving from pay to pay rvith no monev to do anything
except buy the bare essentials. Work held l itt le chance for
advancement.  Big companies are immot 'eable and impersonal .

I  found out  quick that  moving up had l i t t le  to  do wi th ta lent  an
hard work and more to do wi th pol i t ics,  lodge membershi r

being a f r iend or  re lat ive of  a h igh execut ive,  or  r id ing onto t f
coat ta i ls  of  an execut ive and hoping he ascends the organiz l
t ion.  I  wanted out  but  I  saw no way to escape the proverbia l  r r
race.

Then one Monday morning in  Apr i l  a  t raumat ic  last  s t ra
came. I  had invented a solut ion to a problem in 3 months thr
the company"s research d iv is ion had been t ry ing to come L
wi th for  5 years.  I  was to ld that  morning that  m1'solut ion wt
being shelved because in so many words i t  had "shown up" t f
research d iv is ion.

I ' l l  never forget that afternoon when I came home from wor
A few of  my re lat ives and some neighbors were coming over  I
my house for  a basketbal l  game in my dr iveway.  My broth,
was the first to arrive. I was standing in the middle of the dri '
bouncing the basketbal l ,  de jected and ponder ing my future.

star ted th ink ing of  applyrng e lsewhere for  a job.  Then a thougl

st ruck me.  "Jobs,  get  a good job,  a bet ter  job,  create more jobs

is  a l l  you hear.  My God,  has everyone forgot ten th is  is  the lan
of  f ree enterpr ise,  the land of  opportuni ty .  That 's  the who
premise on which th is  country was bui l t .  As my broth,
approached, I turned to him and said. " Rick, I don't knovv hrt
I am going to do it or w'hat I am going to do but ['m gr'ting ini
something for myself and become independently rich." Th;
point  was the star t  o f  i t  a l l .

QUESTION: Excel lent  point .  Is  th is  when you develope
your system?

ANSWER: No,  that  came a l i t t le  la ter  -  a f ter  some har
knocks t ry ing to do th ings the or thodox way.  I  t r ied to s tar t  th
standard types of businesses that require buying buildingr
equipment. hiring people, etc. But, since I had no money I ha
to t ry  to borrow to do th is .  I  soon found out  that  banks don
lend you money for  new businesses or  buying establ ishe
businesses for that matter. The only time banks lend you mone
is when you don't need it. The fact is that no one is going to len
you money to s tar t  a  business.  I  t r ied to s tar t  a  couple sma
businesses that  could be star ted by rent ing the necessi t ies b i
rvound up los ing money and orv ing the money for  the renta l
which I  d idn ' t  have.

Then I  s tar ted to buy the "get  r ich books" .  I  qu ick ly  foun
out  that  these are noth ing but  f ranchise schemes,  sel l ing jobs c
stupid real  e l ia-e r .  : ls  :ha-  takc 1 'ou fore l 'er  ic  make mone;

I  was a lso learn ing another  important  fact .  When you work
fu l l  t ime job,  i t  doesn' t  leave you t ime for  much e lse.  When yo
consider  preparat ion t ime to go to work,  dr iv ing t ime.  luncl
the 8 hours on the job and c leaning up and unwinding when yo
get  home, that  takes l2  hours out  of  yourday.  Wi th 8 hour
steep that  only  leaves you 4 hours out  of the day p lus weekend
And that  t ime usual ly  must  be spent  mainta in ing the house an
car ,  and spending some t ime wi th the fami ly .

So I was faced with this cold hard fact' If the typicr
Amer ican in my condi t ion is  going to escape the rat  race '  he wt
have to do i t  wi th a method requi r ing very l i t t le  t ime an
money,  no exper ience or  sk i l ls  and the system must  make a lc
of  money quick ly .  On the sur tace i t  sounded impossib le.  t
make an understatement. Bttt, when you're desperate you fin
that  necessi ty  is  indeed the mother  of  invent ion.

Then another  th ing spurred me on.  I  read an ar t ic le  by th
Socia l  Secur i ty  Adminis t rat ion.  I t  re latcd,  "out  of  every l0

Copy from Figure 24
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nc rsons  reach ing  65  yea rs  o ld :50  a re  f l a t  b roke ,30a redead ,  I 5

hlve a l i t t le  money and only 5 are r ich" .  I  wasn' t  going to work

J0 vears and end up in a "home",  f la t  broke.

Qf; fSf lON: So th is  is  when you came up wi th the b ig
svs tem?'  

ANSWER:  Yes ,  bu t  t he re  i s  a  l i t t l e  more  to  i t .  I  ponde red

.rnd researched how to do i t  for  months a lways running in to
,1 i1ng wal ls .  They sa-v"  your  subconscience does a l l  your  heavy
crsat ive work.  I t  does.  One n ight  of  a l l  t imes when I  was l i f t ing
pcights in  my basement  the solut ion ro l led out  of  my mind l ike
r  computer  pnnt  out .  I t  was the s implest ,  fastest  and most
d i rcct  way to make a lo t  of  money.  I  quick ly  wrote i t  down and
;r i ter  analyz ing i t ,  the system boi led down to a few s imple ru les
() r  s tePS.

You use these steps to assemble what  I  ca l l  a  Net  Prof i t
Ccnerator  System or  N.P.G.S.  for  shor t .  That  n ight  I  s tayed up
la re  and  assemb led  N .P .G .S . -1 .

I  tested N.P.G.S.-1.  I t  took abour 2 weeks,  but  i t  fa i led
miserably.  But ,  even though i t  fa i led I  could see what  made i t
la i l  was something not  that  severe.  I t  s imply had a few bugs to
be worked out .  I  modi f ied the system and assembled N.P.G.S.-
2.  The system mul t ip l ies money very rapid ly .  The more you
mul t ip ly  the faster  you make money.  I  wanted to make i t  fast  so
I  showed my system to a local  businessman.  He l iked i t  and put

: .0  "  
t t "u,  deal  of  money to be put  in to the ro l lout  otN.P.G.S.-

N.P.G.S.-2 made a s igni f icant  turn around in the system and
i t  a lmost  broke even.  But ,  i t  s t i l l  lost  money.  N.P.G.S.-3 took a
lot  more t ime than I  expected,  about  6 months,  to  work out  the
bugs lef t  in  the system. But ,  N.  P.G.S.-3 was a success making a
bet ter  than fa i r  amount  of  money.  But ,  not  enough,  and hardly
enough to pay off the huge debt I had incurred by now.
However,  I  could now see the pot  of  gold at  the end of  the
ra inbow. I  assembled the per fected system, N.P.G.S.4.  There
was no quest ion that  N.P.G.S.-4 could make i t  b ig.  But ,  we
knew that  noth ing is  to ta l ly  predictable.  Even so,  we d id i t .  We
rol led out  wi th N.P.G.S.4.

I sti l l  owed a great deal of money from the research in
dcveloping the pr ibr  systems.  Again I  needed to make the
money as fast  as possib le so again my businessman put  up more
money.  l f  N.P.G.S.- l  fa i led I  would be $70.000 in debt  and no
way to repay.

QUESTION: That  must  have been a tense moment wai t ing
for the results to come in?

ANSIVER: It was real l i fe drama at its highest intensity.
It was a muggy mid-August morning when I waited for the

rcsul ts  to come in.  I  would know that  dav i f  i t  worked or  not .
The phone rang wi th the resul ts .  I  s to;d there wi th sweaty

palms and my heart  in  my mouth.  The news? N.P.C.S.-1 was a
smashrng success!

The f i rs t  ro l lout  paid of f  a l l  my debts wi th monev lef t  over .
QUESTION: Incredib le.  When d id you star t  making

"v-our firsl big money for yoursell?

. ANSIl 'ER; Very shortly afterward. I projected a way to do
btg ro l louts wi thout  having ro put  up any money.  lV ly  second
ro l l ou t  o f  N .P .G .S .4  ne t ted  mv  t l r s t  b i e  oa ldav .  I  made
S80,000 c lear l

QUESTION: I  can ' t  even imagine get t ing that  much money
al l  a t  once.  What  was i t  l ike?

ANSWER:  I t ' s  a lmos t  imposs ib le  t o  v ' e rba l i ze .  \ I v  w i i e  and
I j t r s t  s ta red  a t  t he  check  t ' o i  a  l ons  t ime .  We  h ld  l r  t uo  d l v

celebrat ion wi th a d inner  and par ty .  I t 's  a fantast ic  exper ience
to go rnto work and te l l  them you qui t .  I  had a l i t t le  fun doing i t .
The chance to say what  you t ru ly  feel  to  people who have had
you under thei r  thumb for  l0  years is  t ru ly  a p leasant  re lcase of
f rust ra t io  n.

The  f i r s t  t h i ng  I  d i d  was  pay 'o f f  a l l  my  b i l l s .  Then  I  pa id , r i i
m1'  house.  I  took the monev to the savings and loan compan)
who held the mortgage personal lv  to  see the looks on thc i r
faces.  The te l ler  d id a double take.  The manager came out  and
smiled insincerely and said "l l/e don't ger too man,v people
pa-v"ing off a $20,000 mortgoge all at one time." Then we had a
"burn the mortgage" par tv .  Then I  went  to the showroom of  the
local  L incoln- lV lercury dealer  and la id down the cash for  a
brand new Mark.  I  never  had a new car  in  my l i fe .  I  never  even
had the exper ience of  a new car  even as a k id at  home.

I  can st i l l  remember dr iv ing i t  f rom the dealer  and the new
smel l .  When I  got  home I  p icked up the hood and looked at  the
gleaming new engine wi thout  a speck of  d i r t  or  grease.

Then my wi fe and I  went  on a shopping spree for  c lothes.  We
had been making do wi th o ld c lothes for  so long thel '  had
become worn out .  She a lwavs had to shop for  c lothes wi th verv
I i t t le  money.  I  a lways jokedwi th her  thai  " l f  I  gave you 55,006
to spend on c lothes could you do i t  in  one day?" She used to sa_v ' '
" I  could do i t  in  a couple hours."  So that 's  what  I  d id.  I  save her
55 .000  to  go  ou t  and  buy  c lo thes .  I t ended  up  rak inga l l dayand
she said she re l ished everv minute.

We then took a long t r ip .  In  New York I  bought  her  a large
diamond at Tiffany's - another thing we always dreamed
about .

But  I ' l l  te l l  you the monev was not  the most  important  benef i t
in  th is .  What  money real ly  does is  g ive vou precious t ime.  T ime
to be wi th vour  wi fe and chi ldren before they grow up before
you know i t  -  and t ime to do th ings you real ly  want  to do.
Another  pr ice less thtng you gain is  your  sel f  respect .  No more
crarv l ing and kneel ing because you' re dependent .  The words o l '
Frank Sinatra 's  song "My Way" says i t  a l l .

QLESTION: This def in i te ly  could be a movie scr ipt .  How
did things go after that?

ANSWER: Excel lent .  The f i rs t  year  I  assembled t rvo more
systems and made a tota l  o f  $145,000.

QUESTION: You've been at it for 3t/z years noly. \! 'ere the
succeeding.  years as good?

ANSWER: Bet ter .  Here are the resul ts  by '  year :  
- fhe 

ls t  )ear
as ment ioned I  made $145,000;  the 2nd year  I  madc $205,000;
and 3rd year  $309,000.  And a l ready in  the f i rs t  hal f  o f  th is  1 'ear  I
have made $200,000.  I  have audi ted f inancia l  s tatemc-nts f rom
cert i f ied publ ic  accountants and income tax ret t - l rns to Ier i fv
th is  to any agency or  invest igator  of  any k ind who wishcs to
chal lenge me on th is .  My enterpr ise is  a lso l is ted in  Dun lnd
Bradstreet .

QUESTION: That 's  qui te a system. I  understand you' re
now ready to te l l  everyone how you d id i t .

ANSWER:  I  don ' t  know i f  I ' l l  t e l l  eve rvonc .  Bu r .  I  have  ou t
i t  a l l  i n to  a  book .

QUESTION: What  can you te l l  me about  tht  book?
ANSIVER: I t 's  ca l led "7 Steps to Freedom, Horv to Escepe

the Amer ican Rat  Race".  I t  conta ins the completc s tcp-br-stcp
de ta i l s  on  how to  assemb le  an  N .P .G .S .  s \ . s tem wh ich  I  f ' i ne l l v
r cduced  to  j us t  7  s imp le  s teps .  He rc  

" r .  
r nn r .  h i gh l i gh t s  o r  t he

que l i t i es  o l '  t he  svs rem:
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r  The system requires a min imum of  t ime and money to s tar t '

o  You don' t  need specia l  exper ience or  sk i l ls  to  do t t '

o  You don' t  need to buy or  rent  bui ld ings,  buy or  rent

equipment  and you don' t  have to h i re peop!e '
r  You'can do i t  aqvwhere -  in  your  house,  whi le  you t ravel  or

a favor i te  vacat ion spot  or  ret rcat '
o  With the system you .an earn S 10,000 to 3500'000 in a mat ter

of  months and even wi th in two days depending on which

system you assemble.
.  The mon.y you make is  a l l  earned income which is  sub;ect  to

one  o f  t he  l owes t  t ax  b i t es .

QUESTION: Did you say you can make b ig money wi th in

days?
ANSWER: No,  that 's  an understatement '  You can actual ly

do i t  wi th in hours in  some cases.  You can compi le a system in an

af ternoon one day and star t  having spendable money ln your

hands produced by the system the very next  morningl

QUESTION: How much money do you average on a

system?
ANSWER: I 'd say the average is 5200,000' That's the type I

usual ly  s t ick to.  I '11 te l l  you th is '  doing a system to make S l0 '000

to $2O000 is l i terally duck soup. I trave these available all the

t ime but  don' t  even use them.

QUESUON: You said you need no specia l  t ra in ing or

experience. Who all can do it?
ANSWER: Just  about  anyone.  F i rs t  on specia l  ta lent '  I

really don't know if that exists' In my experience I have found

p.ojt. are as talented as they think they are' The benefit about

ihi. '  ,yrt.- is the skull drudgery and wo.rk of creating the

,y.t.- has been done. You only need to follow directions' All

you need is  common sense'  a sense of  pr ide in  your  work and the

uUi t i ,y  to  see a job through to complet ion '  This  system is .  a lso

perfect for peopie who are confined at home' such as

housewives.

QUESTION: What are the odds of success?
lNSWnRt I  can ' t  contro l  i f  a  person is  going to fo l low

instruct ions proper ly  or  possesses common sense'  But  I  can

vouch tor  my system. I t 's ioolproof .  And herc 's  I 'er i f icat ion of

that :
F i rs t ,  over  the past  3[  years I  have created l5  successfu l

Net  Pro l ' i t  Generator  Systems myscl f '  Second'  a number ot

] 'e3rs ago I taught one oi the ea rl iest and cnrdest forms of the

ryt t . .n1o my brother  and brother- in- law'  At  that  t ime my

brother was l9 and my brother - in - law was 22' Thel' '  were

both in college. They have since created about 5 successlul

Net  Protr t  Ginerator  Systems and they are a lso now both

r ich.  Now, i f  t rvo col lege k ids st i l l  wet  behind the ears can do

r t ,  anyone can.

QUESTION: O.K.  So'  why do you want  to reveal  your

systeri to other people when it 's obvious you're making loads of

money wi th i t?
; \NSWER: There are several  reasons.  F i rs t '  thc o ld proverb

is  t rue.  Everyone l ikes to brag rvhen they accompl ish

something;  ond,  l ' *  no d i f fcrent .  Sccond'  I  am in the posi t ion

now to implete ly '  ret i re.  I  have put  a l l  mv mone.v-  in to e

divers i f ied por t fo l io  of  b lue chip investments th l l t  no one can

touch,  inc luding mysel f .  So,  I 'n . r  protected i rom lostng my

money mysel f  o ,  ,o* .on.  tak ing i t  away f rom mc'  Jhgt :
investmenis generate a comfortable gulranteed income for l i le

for mv familv and me.

So,  a l though doing th is  system is  the next  th ing to ret i reme

I have often ponaered the theory that"Money is l ike anythi

else, too titt le of it is barl and too much of it is bad'" It v

sound st range but  I  th ink that  theory is  va l id '

Thirdly, t ltr int I can keep everyone from knowing my sec

by only making the book avai lable on a l imi ted '  contro l

basis .
QLESTION: Ret i r ing,  huh? You' re how old?

ixswrR, I 'm 36 yei rs  o ld.  But ,  I 'm not  going to s i t  arot

and do noth ing.  Ther i  are several  non-commercia l  pro jects I

always wantel to do that I feel wil l solve several spec

probiems that have plagued civil ization' That's another rea:

i am thinking of reiir ing. These projects wil l require a lot

t ime.  But ,  i t 's iomethingl  wi l l  en joy doing,  and,  I  wi l l  be abl t

do them when I want to.

QUESTION: How wi l l  you make your  book avai lable c

limited, controlled basis?
ANSWER: Again,  I  don' t  want  too large of  a percentag(

people to know my secret. I feel it would lower the value anc

unf i i r  to  those who buy i t ,  a l though i t  would be hard to satu l

th is  concept .  So,  I  wi l i  s imply l imi t  the number of  books tc

pr inted.  I  don' t  know just  yet  how many books that  wi l l  b
'haue 

just produced a small press run which is available by r.

todav.  The book is  not  in  book stores ''""diasttor'r"t ' l ' inuaaer 
to ask, how much does a book ct

., iXSWe Rt If i t was priced at what it 's worth, few pec

c o u l d a f f o r d i t ' T h e r e ' s a t l e a s t a m i l l i o n d o l l a r s ' w o r t l .
knowledge in this book. I 'm not exaggerating when I say I d'

know of"any other book in which a person stands to gain

benefit so much. But, I wil l make it a very reasonable pric'

$20.00. This book is being distributed for me under my con

bv the Publ ish ine Corporat ion of  Amer ica '"'f 'r""rt 
i" i. i . i i ing int"."iew and I would have to call this

book of the century. For those who want a copy of the b

from this present press run, the following informatior

provided:- 
The book contains over 200 pages containing detail

i l lust rated inst ruct ions on how to set  up a Net  Pr '

Generator  System (N.P.G.S.)  complete wi th a l l  necess

forms.  I t  is  wr i t ten in  c lear ,  easv to understand langua

Also inc iuded is  a d iary of  how the s1 's tem was develo '

wi th some very in terest ing behind the scenes ta lcs '

amount  of  knowledge you p ick up about  human natur

s tagge r i r r g  . r .  L r l t s  u r . r rY ." i f3 ; ,1; ; :  
i i  G; i  iu tant  p iece of  paper;  2)  At  the top o i

paper, print ihe words "7 Steps to Freedom"' 3) Print '

name and address;  4)  Mai l  th is  a long wi th $20'00 in  cash'  c l

or  money order  to Publ ish ing Corporat ion of  Amer ica;  t

C- ; q62O Ct.u.land Avenue N ; Canton, Ohto 44761

Or, if you want a copy mailed to )'o.u rvithin a few hc

phone in your  order  a i - fo l lows:  l )  Dia l  th is  TOI-L Fl

iumber,  t -SOO-:Zt-OSu8 and ask for  operator  C-  ;  2)

the words "7 Steps to Freedom";  l )  Give your  namc

address;  4)  Give th i  operator  one of  your  fo l lorv ing credr t

numbers:  Nlaster  Chnrge or  Visa (a lso inchrde your  Intcr t

number) .  Or,  i f  You don' t  want  to use a credi t  card '  te l

operator  you want  i t  rnai led C.O'  D'  Oper l l tors ere on dut t '  r

norv and around the clock.
Direct  any inqui r ies to (216) '19 '1{281'  Please do not  dta

to l l  f ree number for  in format ion '  The operators arc

permi t ted or  qual i f ied to answer quest ions '

This offer carries a fuil money'-back guarantee'
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C. How to Choose an El fect ive Medium for  your  Market  and
Message

"It has been estimated that the a,-erage American is
exposed Io not less.than 150() promotionalhe.\sages et,ert,
w,aking day oJ his life - some, of course, ore never,reen or
heard, other., fail to communic.ate...and only a .scant
hundful succeed in both coprurittg attenrittn and tlerit'erins
d  messdge . "

To this l ine from Richard S. Hodgson,s Direct t\.[ail ancl
Ituil Order Handbook might be add.a, ..and gerting a
response."  For  response is  real ly  the name of  the ea;e in- ihe
nu i l  o rdc r  bus incss .

You've got  a mai l  order  product .  you th ink vou have a
rood promot ional  idea.  The next  important  s tep is  io  select  rhe
r ight  medium to del iver  your  message.

lVIany people -  some who cal l themselves experts  _ c la im
rhat  one medium sel ls  bet ter  than another .  The iact  is ,  media
does not  se l l  a  th ing!  Copy is  what  sel ls  your  product .  Media is
onl l '  a  vehic le.  I ts  so. le  purpose is  to t ransport  your  message
lrom you to your  audience.  I t  is  the bus,  t ra in,  p l ine or  car  th; t
carr ies.you f rom one point  to  another .  Broken down fur ther ,  i t
is  a Volkswagen,  Chevy,  or  Rol ls  Royce - . "vh ichever sui ts  vou
bcs t .

A l though media does not ,  on i ts  own,  sel i  products,  i t  does
have a big influence on advertising effectiveness. In large
measure.  media determines who wi l l  be exposed to vour
message,  the number of  people and horv of t jn  thev wi l t  Ue
cxposed  to  i t .

.  Ntedia a lso provides an envi ronment  that  is  favorable,
tunf  avorable or  neutra l  for  your  copy or  product .  Let 's  assume
)ou are sel l ing choice steaks by mai l -  I t  is  the v isualappeal that
st imulatcs taste buds.  You seethe steam r is ing of i t t re  charcoal
bro i lcd steak.  The ins ide is  just  a l i t t le  b i t  p ink.  Ju ice runs of f
vour  fork as you p ick up each p iece.  When you've got  such a
p,r r r t j r rc t  tha!  requi res v isual izat ion,  ) ,ou autornatrcal lv
c l r n l r n i r t e  r a d i o .  l n  t h i s  m c d i u m  r o u  h a r e  n o  r  i s u a i i z l r t i o n .
I c l cv i s i on  o r  a  pho tog raph  i n  

"  
p i i n t  mcd ium, , vou ld  bc  vou r

bcst bets for ad,"'ertisrng.

.  
Nlany-  v iewng,  l is tening and readership surveys are av,ar lablet r t  udlcrr isers to help them make thei r  me<j ia  t jec is ions.

Icchnical  sophist icat ion has made somc survevs v,erv l rn_
I f c \ s l \ c .  Bu t  keep  i n  m ind . . . . . Jus t  beeausc  r rn  aJ  i s , . ; n " . . r r .I rc i l rd  does not  melrn that  a pro<luct  is  purchased.  In gencral .I l lcsc surveys have l i t t le  to  do wi th sales rcsul ts .

choosing an e l ' fect ive medium for  vour  product  and\ . ' ) p \ .  \  ou  r v i l l  t i r s r  wan t  t o  check  5  po in t s :
l  , \ud ience -  Who are the O.oO,.  \ .ou \ \ ,ant  to  reach, l  Isl l tcome a factor ' l  Thei r  in terests, l  Oicupat ions, : )  Have thevpt t rchased a product  s imi lar  to  yours, i
-  

i l , l "  
many,  people wi l l  be reached rhrough th is  medium, l\ \  ha t  i s  t he  c i r cu la t i on  o f  t he  nc \ \ spapc r  o r  magaz inc

)( )ur ' re consider ing ' l  The audience o ' f  ihc ra<j io  6r  TV
,  

s tat ion,  the univer ie of  tne mai f in j  [s i , : "
n^ow of ten wi l l  your  message reach vour  audience, l, - 'cnera l ly ,  one month in  magazines,  one dav inncwspapers,  60 seconds on radio ind TV.

4.  What  is  the cost  per  thousand of  reaching your  audience?
This is  very important .  Cost  per  thousind is  the basic
foundat ion in  making a media selecr ion.  As a rute o i
t hum.b , . cos t  pe r  t housand  i s  f ound  by  d i r i d i ng  you r ,o to i
c i rcu iat ion.  audience or  universe by:  your  tota l  ad cost .
Alwalus keep th is  ru le in  mind.  No meOia is  cheap i f  i t  does
not . .make a prof i t .  No media is  expensive i f  i i  makes a
p ro r l t .

.  A lmost  every day media pr ices go up.  pr ice leve ls
throughout  the economy keep r is ing,  ,o  nI .ou.r .  the cost  must
be .passed a long to the adler t iser . -The overal r  s ize of  media
audrences are a lso growing.  The more thousands wrth in a
c l r cu la t ron  o r  aud ience ,  t he  more  to ta l  do l l a r s  vou  w i l l  pa l , f o r
you r  ad .  Check  i n to  rhe  med ium tha t  i n te res t s  ! ou .  eu i i e  o t i en
quant i ty  d iscounts are avai lable.
5 .  I s  you r  ad  veh i c l e  su i t ab le  f o r  you r  ad  cop l , and  the

product  i t  features? Match l r .our  product  and copl  rv  i th  the
medium. Does your  product  requi re a long.  deta i led
exp lana t i on?  I f  so .  TV  and  rad io  w i l l  f a i l .  you  w i l t ha \ , , e  ro
pu t  ] ou r  money  i n to  p r i n t  med ia .

Space Advertisinl_r

Newspapers

I t  is  est imated that  I  out  of  3 Amer icans reads a newspaper
each day.  Many readers compla in that  the paper is  f i l le<j  wi th
too many ads.  I t 's  a val id  compla int .  Theie are a lo t  o l  ads.
Newspapers are the largest  advei t is ing medium in the countrv.
No gl.. buys a paper to read the adsl But without ;;;, lh;;.
y ,o: ld  b. .  no .newspaper to read.  Advert is ing revenue rs the
l l leDrood ot  a l l  newspapers,  averaging twice the subscr ipt ion
and newsstand sales.

So the v ic ious c i rc le goes round again.  l .ou.  as an
advert iser .  wi l l  cer ta in ly  *ani  to  look in to t ie  advantages and
dis: rdvantages of  newspaper adver t is ing.
Advantages

I  You  can  a t  one  t ime  reach  peup l c  o f  a i l  ages .  i n te rcs t s ,
c 'ducat ion.  l i fe  s ty les and income levels in  a i l  par ts  of  th .
countrv.

2.  For  more select ive audiences,  ne\ \ ,spape rs can be purchas_
c<j  local ly  on a market-bv-market  basis .  El imin i te areas
tha t  y t ru  don ' t  l r an t .

-1.  A.  newspaper is  the most  l lcx ib le per iodical  to  p lace your
ad.  I t  o f lers the shor test  c los ing d 'ate in  pr in t  media.  , {ds
can be inser ted or  changed on on" da\ . .s  nr . r t rcc.

Disadvantages

l .  Short  l i f -e  -  a ncwspaper
one day ' .

2.  High out  of  pocket  cosr

i s  i n  f r on t  o f  _ r ' ou r  aud i cnce  on i l

l o r  heavy  na t i ona l  co ! c ragc .
l .  Poor color  reproduct ion in  most  ne\ \ .spapers.

Thc ' re is  a great  d i f ference in new,sprrper  audicncus f rom
c l t y  t o  c i t y .  Bu t  even .w i th in  a  c i t y ,  morn ing  and  even ing
newspaper readers can be ent i re ly  separate audiences.

.  Nlorn ing papers are general ly  del iveret i  to  or  ncar  the
subscr iber 's  homes.  Nlorn ing readers take therr  papers toward
the c i ty ,  as they t ravel  to  woik.  Because i t  is  the paper of record
for  the previous day 's  f inancia l ,  business ani  spor ts  lc t iv i t ies.
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the morning paper is  bel ieved to have more mascul ine appeal .
And because businesses are open when people read thei r
morning paper.  th is  medium c la ims resul ts  the same day the ads
are pubi ished.

The evening paper,  on the other  hand,  is  not  so of f ic ia l .
News content  is  "up- to- the-minute" .  But  as ide f rom that ,  the
evening paper is  much more le isure iy '  in  character .  I t  is
gene ra l l y  p i cked  up  i n  o r  nea r  t he  c i t vand  ca r r i ed  t o  homes  i n
out ly ing sect ions.  As a take-home paper.  the appeal  is  dornest ic
- -  s lanted toward women. lami l_""  and shel ter .

In  terms of  response.  the da." -  of  the week that  1ou adver t ise
i s  r  f ac to r .  l s  ue l l  es  t hc  p laccmcn t  o f  vou r  messaqe .  I ns t c l d  o l -
the women's page.  societ ] -  page.  homemakcrs 'sect ion,  f inancia l
sect ion,  rca l  cstate,  spor ts  sect ion,  c tc . ,  consider  p lac ing your  ad
in the ner .vs sect ion.  Here,  in  the mainstream. you get  the best
e . \posurc to both male and lemale readers.  A r ight-hand page,
wi th vour  ad s i tuated above the t 'o ld.  is  a lso helpfu l .  This  rvay
readers are sure to see your  message as they turn the page.

Another  sect ion of  the newspaper that  you mav want  to
consider  is  the c lass i f ieds.  This was a good medium for  us when
the business was just  gct t ing star ted and there was l i t t le  money
I 'or  adve r t is ing.  Our best  resul ts  came f rom plac ing the ad in  the
f i rs t  sect ion o l '  the c lass i f ieds.  Most  newspapers cal l  th is
"specia l  not ices" .  A b ig,  bold headl ine cal led at tent ion to each
ad .

R.O.P. ,  run of  press.  is  usual lv  thought  to be the krwest
pul le  r  in  newspaper d i rect  response adver t is ing.  But ,  through
much cost ly  t r ia l  and error ,  Media Serv ice,  our  adver t is ing
agency,  has turned the tables on R.O.P.  What  we have found is
that  most  adver t isers just  don' t  know how to sccure th is
med ium.  I n  ou r  company  R .O .P .  i s  one  o f  ou r  b igges t
adve r t i s i ng  med iums .

\ \ 'hv hale we sc lected R.O.P.  adver t is ing as a major
mcthod fbr  market i r rg our  products ' l  Thc answer is  s imple.  Wc
have found that  by running fu l l  page lds.  in  a spccia l  and
unrquc \ \ ,a) '  that  we have developcd.  thc rcsponse can be
increascd appror imate l l  s ix  to  c ight  t imcs o\  er  space
r idr  er t is ing in  supplemcnts,  r ) r  c( )nr ic  pagcs.  u i th  a c t rs t  increase
o l ' on11 ' f ' ou r  t o  s i x  t imes . - f he reby ,  i t  i s  poss ib ie  t r )  r nakc  i l
rnarg inal  ad in  tablo id and supplements in to a prot ' i tab lc  ad by '
us ing  th i s  R .O .P .  t echn iquc .  No t  on11 ,  i s  t h i s  me thod  o l '
ad lcr t is ing prof i table,  i t  is  the lastest  spacc media t ] \ ,a i lab lc
todal  lor  tcst ing and e ventual  ro l lout  o l '  our  products.

I t  i s  poss ib le  t o  t es t  a  p roduc t  and  w i th in  a  pe r i od  o f ' a  f ew '
day 's  knou'  thc resul ts  of  that  test .  I t  is  possib le to phcc a large
rol lout  and begin rcceiv ing orders in  a mat tcr  o l 'a  fcw weeks.
I -h is  method of  adler t is ing has a d is t inct  advant : . t - r1c ovcr  other
f 'orms of  space ad."er t is ing rvhich usual l l  take anvlvherc f rom
six to e ight  * 'eeks for  test  resul ts ,  and I ' ine l l l ' .  l lnother  s i . \  to
e igh t  i veeks  to  ge t  i n to  a  ro l l ou t  pos i t i on .  l L .O .P .  a l so  u l l ows
you to spread your  r isk in  that  a l l  c i rcu l : r t ion does not  hav 'e to
run  a t  t he  same t ime .  Th i s  i sa  ma , i o rd iawback  o lo thc r t ypcs  o f
sp l r cc  ad re r t i s i ng .

Exact l ,v"  how rve secure R.O.P.  is  on. 'o f  two t rade secrets
thet  I  cannot  reveal  to  _v-ou.  

- fhe 
reason is  beceuse ot '  a

par tnership in  th is  par t  of  the busincss.  However.  the ntcdia
c l i rector  at  our  adver t is ing agenc.v-  u 'ould be happv to g ivc you
more in format ion on how R.O.P.  or  t l ' rc  c lass i t ' ieds crn bc
adaptcd to your  orvn adver t is ing p l lns.  Just  ca l l  lv {edi l  Serv ice

at  (216)  494-5065 or  wr i te  to lv ledra Director ,4626 Clevelan, l
Ave.  N. ,  Canton.  Ohlo 44767.

In any case.  keep in mind that  a newspaper can only del ivs l
your  message to an audience.  The copy is  the sel l ing force.  \g
s ingle newspaper,  regardless of  c i rcu lat ion or  ad posi t ion,  ca1
make up for  a p iece of  bad copy.

Sunday Supplements

Another  -qood medium for  space adver t is ing is  the Sundav
Supplement .  This  magazine type publ icat ion that  accompanie i
the Sunday newspapers costs about  53.06 per  thousand.  Whsl
compared to R.O. P.  costs per  thousand i t  is  re lat iveh
inexpensive.  The two main publ icat ions in  th is  cat :gorv ar i
Parade and Fami ly  Weekl l ' ,  which have a combined c i rcu iat icn
of  30.355,0 10.  For  more in formai ion on adler t is ing in  these
publ icat ions,  contact  the regional  representat i !e 's  of f ice l is ted
in the monthly  publ icat ion of  Standard Rate & Data Serv ice,
I nc .

Tablo ids

The Nat ional  Enquirer ,  Midnight  and Nat ional  Star  make
up another  space medium that  could be worthrvhi le  i f  1 'ou want
to b lanket  the ent i re nat ion.  Wi th thcse three major  tablo ids
you get  a combined nat ionrv ide c i rcu lat ion of .approximatel r ,
9.100,000.  The cost  is  about  $2.05 per  thousand.  For  more
informat ion on tablo ids,  contact  the regional  representat ive 's
of i ice l is ted in  the monthlv  oubl icat ion of  Standard Rate &
Data Serv ice,  Inc.

Comics Puck & Sunday Metro
- l -he "Funny'  Papers" ,  once just  a laughing mat ter .  are now

a ser ic- rus business.  Puck and Sunday Metro,  the t rvo main
Sunday comic networks,  compr ise a c i rcu lat ion o l '  about
,10,576.526.  Cost  of  us ing th is  mc-dium is  about  S6.06 pet
thousand.  Contact  Puck.  the Comic Weekl l ' .  I  Nor th Wackcr
Dr ivc.  Sui te 604.  Chicaso.  I l l ino is  60606.

Nlagazines

lv lagazincs are ot ' ten thought  o l '  a  le  h ic lcs of  adrer t is ing
l t f f l t r encc .  S incc  l r  mr ru : r : i nc  i s  n , r l  l  neec \s l r r v  c rpcnJ i t r r r e .  i t ,
readers are bel ieved to have a st rong bul ing po\ \ 'er .  NIaybe so.
bu t  no th ing  i s  pu rchascd  un less  t he  r i gh t  p rodL rc t  t i t h  t hc  r i gh t
rnessdBc reacnes the r ight  audience.  For  nc l r i l 'c \er)  in terest
there is  a spccia l ized magazine.  This makes i t  crsr ,  ior  an
advert iser  to  match a product  to  a magazine b1 in tercst .
occupat ion,  income, etc.

Circulat ion is  gene ra l l l '  the b igge st  tector  in  determin inga
rnagazine 's  cost  per  thc lusand.  But  i t  is  not  unusual  for  a
magazinc o1 'specia l ized appeal ,  one wi th sr la l l  c i rcu lat ion or
onc  w 'h i ch  reaches  a  un i c l u . ' g roup  o l  ex t r cme lv  des i rab le
prospects to cost  more pcr  thousancl  than a rnass lppeal
maqazine.

, \ny rva1,  r 'ou look at  i t .  magazine rdver t is ing is  espensive.
A s imple b lack and rvhi te p i ige could n ln as nruch as 5{000 p lus
product ion costs.  Paper qual i ty  of  thc nragazine .  ar t  qual i t i : .
ed i tor ia l  qual i ty '  and reproduct ion tcchniqucs are o iher  e. \ t ras
that  add up quick ly .

Advert isers who use color  are usual l l '  dc l ighted wi th the
reproduct ion -  an aspect  that  puts magazines f l r  ahead o l
newspapers for  promot ing toods,  c loth ing and othe r  products
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rhat  have st rong v isualappeal .  No doubt  a color  ad is  at t ract ive.

Studies indicate a s igni f icant  increase in the audience s ize

b. . "ur .  o f  the at tent ion value of  co lor .  But  i t  should be noted

rh3t ,  as yet ,  the audience increase does not  equal  the cost

i nc rease  o f  co lo r  rep roduc t i on .  I n  d i rec t  r esponse  adve r t i s i ng
, ,ou r re concerned wi th sel l ing a product .  Somebody saying.
: I -hat 's  a n ice ad,  pret ty  color , "  wi l l  not  put  money ln your

pockc t .

Compared to a l l  o thcr  media.  a magazine has the longest

l i ie .  
- fo  

a d i rect  response adver t iser ,  th is  could be an important

cons ide ra t i on .  l t  means  tha t  a  coupon  o r  w r i t e - i n  p romo t i on

6vhich usual l i r  does wel l  in  magazines. l  wi l l  appear before an

ludience for  a month in  most  publ icat ions,  two months for  b i -

month ly  publ icat ions or  three months for  a quar ter ly .  The

numbcr of  people exposed to the ad tncreases,  too,  as

magazines are passcd a long to f r iends and re lat ives.  This

cxtended c i rcu lat ion,  which can resul t  in  receiv ing orders one

vear la ter ,  is  an extra bonus that  is  not  considered in the in i t ia l

lud cost .

Just  be caref 'u l  beforc 1 'ou commit  yoursel f  to  a magazine
ld.  lv lake sure i t  is  exact ly  rvhat  -v-ou want .  Once an ad is  p laced
(some 3 months lead t ime),  i t  is  unl ike ly '  that  i t  can be changed
or canccl led.

Direct  Mai l

There is  something exhi larat ing about  going to your  mai l
box and f ind ing an envelope rv i th  your  name on i t  (unless,  of
course ,  i t 's  a b i l l ) .  For  evcry 4 people who check thei r  mai l .  3
, ,v i l l  a t  least  look at  i t .

To the adver t iser  who sent  your  le t ter .  i t  rvas the most
c. rpensivc adver t is ing medium per uni t .  Nla i l inga le t ter  to  1000
prospccts runs about  l5  t imes the cost  of  reaching 1000
prospects through newspaper space adler t is ing.

Yct ,  mai l ing a le t ter  is  s t i l l  the most  sc lcct ive mcans to
rcach a prospect .  Anyone can turn on a radio or  TV.  Even
ncwspl ipers and speciahzed magezine s reach pcople rv i th  rv idc
lund var ied in terests.  But  a personal  le t ter  a "mc-to-vou"
communicat ion c i in  zero in  on a prec isely '  dct ' ined audience.

There are at  least  7 obvious adl 'an iages to making y 'our
ldvcr t is ing of icr  through the mai l :

I  Highly '  se lect ive and l lex ib le adver t is ing -  \ 'ou ctn select
the e. ract  market  you want  and corer  i t  the rval  yot l  \ !ant .
, ' \dd or  subtract  names at  wi l l .  E l iminatc unw'antcd namcs
b r  s ta te .  z i p  code .  occupa t i on .  i ncome o r  i n t c res t .

2.  No space l imi tat ion -  Tel l  ) 'our  s torv in  as mtrch depth as
-vou wish.  Wr i te a shor t  le t ter  or  a verv long one.  Inc lude as
manv p ieces as you wish in  yourenle lope.  l t 's  a l l  up to you.

- .1.  Personal  impact  -  In  no other  medium can !  ou so c losel l '
ta i lor  your  le t ter  to  the prospect 's  knonn chrr ractcr is t ics.
You can wr i te  your  le t ter  as though vou \ \ 'c re * ' r i t ing to an
old friend.

' l  Sampt ing opportuni t ies -  Inc lude a sample of  your
product  i f  you would l ike.  Sending a samplc by mai l  is  the
nc. \ t  best  th ing to handing i t  to  your  pr t rspect  in  pcrson.

5 Pr ivate -  Your one- to-one proposi t ion by mai l  lc ts  you
kcep compet i tors in  the dark.

6.  High at tent ion value -  People of ten compla in about  thei r
mai l .  but  3 out  of  4 at  least  look at  i t .

7  .  Long l i fe  -  A prospect  can put  as ide a le t ter  and orde r  a
week later ,  a  month la ter ,  maybe even a year  la ter .

The one b ig d isadvantage of  mai l ing is  the h igh cost  per
uni t .  Of ten the mer i ts  of  mai l ing are down rated because o i ' i ts
cost .  But  exper ienced and successfu l  mai lers who know'  the
value of  us ing th is  medium wi l l  a l rva l 's  be on the look out  lor
wa-vs to cut  costs and increase response.  Three rmportant
considerat ions are:

I  .  Sel l ing proposi t ion -  The of fer  that  you make is  gene r ; i l l - ' -
considered the most  important  e lement  in  your  mai l ing.
Th rough  s imp le  t es t i ng  you  w i l l  see  tha t  one  o f  i e  r  can
produce twice the response -  thus t "v ice thc prof  i ts  t l i
ano tne r .

2 .  Ma i l i ng  l i s t  -  Who  do  you  wan t  t o  reach ' l  W i l l  a  pc rson
who is  genuinely in terested in  your  product  recelve vour
let ter? The r ight  mai l ing l is t  (chcck r . r i th  a rcputablc l is t
broker)  can help prov ide th is  assurance

3.  Nla i l ing package -  Anyth ing goe: j  thro l rgh the mai l .  i f
you ' re wi l l ing to pay for  i t .  Keep in mind the rveight  of  vour
mai l ing and posta l  ratcs.

I f  you use the mai l ,  you ' l l  o f  course be concerned 
"r ' i th

response.  No doubt  your  own customer l is t  is  the onc most
l ike lv  to pul l  the h ighest  response.- fhesc are the people uhcr
have a l ready bought  f rom vou at  least  once,  thus incrcasing thc
chance they rv i l l  buy f rom you again.  Most  businesses -qr)  r  \ tcp
fur ther  and separate thei r  l is ts  in to "hot"  l is ts  or  reccnt  bu) 'ers.
inact ives or  customers who have not  bought  in  a f .erv vears and
inqui r ies.

I f  you r  own  cus tomer  l i s t  w i l l  no t  f i l l  you r  needs .  y ' ou  r t r l l
have to use a renta l  l is t . - l -he f i rs t  p lacc to check Ior  t r t rc  is  th i -
Standard Rates and Data Serv ice (S.  R.  D.S.)  d i re c t  r la i l  l is t
r i r t es  and  da ta .  S .R .D .S .  c l ass i f i es  a l l  known  l i s t s  ava i l ab l c  l o r
adve r t i s i ng  bv  ma i l .  Th i s  i nc ludes  bus iness  i i s t s .  consumer  l i s t s .
l 'arm l is ts  and co-op mai l ing l is ts .

You can see at  a g lance what  denrographic breakdt lwns
each l is t  o f lers -  by 'geographical  sc lect ions.  b1 ' t r t lcs.  \cx.  i tsc
or  inc()me;  thc pr icc per  thousand of  re nt ing thc l is t :  nr i r t in tunt
ordcr  requi reme nts:  and an1' rest r ic t ions t l . ra t  the l is t  orvne r  mat
impose.  Also,  horv of ten the l is t  is  c leaned.- fhc nr , ' r rc  f rcqtrcrr t i - r '
i t  is  c le lned,  the less l ike lv  y 'ou arc to be stuck u ' i th  a h igh
percenta-ce of  "n ixes"  cr  address chunges.

A re l iab lc  broker  could possibh '  d i re c t  vou to sot t tc  sood
prospect ive l is ts  that  hale rvorked for  other  companics t r i t i r  a
p roduc t  s im i l a r  t o  you rs .  To  l ' i nd  a  re l i ab le  b rokc r  r s  a  l e  n tu rc
in  i t se l f .  I t  i s  much  eas ie r  sa id  t han  done .  You  n r i gh t  wan t  t o  r t sk
othcr  d i rect  response adver t isers for  thc i r  recommendat tons.

I i '  you choose a renta l  l is t  o f  mai l  ordcr  b uy crs o i  a  prod t - tc t
re lated to ) 'ours,  )ou can e. \pect  vour  second h ighest  rcsprrnsc.
For  e. rample,  i f  yoLrr  product  is  an exerc ise book vL)u \ \ 'ou ld
look for  a l is t  o f  people rvho have bought  exerc ise books by
mai l .  I t 's  a good idea to t r1 ' to  f ind buycrs ot  a prodr . rc t  just  as
c lose to yours as possib le,  inc luding the pr ice.

1 ' ra i l ing far  behind in  response is  a l is t  o f  mai l  ordcr  bt tvcrs
of  an unrelated product ,  but  a s imi lar  purchasc p lan.  Cash i r t
advance ,  C .O .D . ,  e t c .

In most  cases you can expect  the lorrest  response t r t t tn  a
compi led l is t .  This  is  s imply a l is t  o i  nanres rv i th  onc common
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classi f icat ion.  A hst  of  doctors,  school  teachers '  automobi le

; ; ; ; t t ,  te lephone subscr ibers,  and so on '  Even though you

f , " " .  
" -pt"ar . l t  

that  f i ts  in  wi th the common thread'  a compi lcd

i i t ,  
" ip ' . "p1.  

is  probauiy;not  your  answer '  A iarge percentage of

t f i .  i i r i .our<. i  bepeople * t ' to  ut .  NOT mai l  order  buyers l t  is  sad

i" la* i i there are , i i l l  
"  

1" .g.  number of  people who lor  some

reason  o r  o the r  do  no t  buy  by  ma i l .  I f  you  a rc  se l l l ng  Dy  ma l l '

v . "  
" . .a  

people who hale purchased b-"-  mai l '

l f  you <io have somelh ing l ike an occuprt ional  product '

l  or - r  would probabl-v  get  a h ighl r  response by p lac ing a space ad

in  a  r * l l r cd  p ro t css iona l  mug l t z i ne '
Broadcast  Media

Te lev rsro n

I t  rvas . l  u ly  l .  194 I  when the Bulova \ \ 'a tch Companv ran

the nat ion 's  i i is t  TV commercia l .  Thcy paid s9 for  I  mrnute.

i . raou that  same 60 second commercia i  rvould cost  at  least

s r0.000.
Televisron has come a long way as an adl  u ' r t is ing medium '

At  least  94Vo of  the households in  th is  country have ate le l ts ton

set .  Many have two or  more '  Each pcrson wi thrn thcse

households spen<1s an average of  20 hours per  week in f ront  of

t hc  t ube .
- f  

he audience drawn bef  c l re a te lev is ion :c t  is  I  crpt l \  c  ( ) l lL '

(not  t t t  be contused,u i ih  t t ipon ' ive)  
- fherc 

is  r ro greater  proot

than  the  L lp roa r  causcd  by  a  b r i e f  i n te r rup t i on  i n  t he  b roadcas t

" i l  
f " " t f , " f  f  garne.  Once vou' re sct t led in  I r lur  casr  chei r '  r 'ou

j u i t  h l t t e  t o  l c a r c  l u r  a n r  t h i l r g '

[ - he  un iquc  comb ina t ron  o f  s i gh t '  sound  a r td  mo t l o l l  ' g l \ cs

tc lev ' is ion the one adre r t is i r . lg  adrantagc that  no.  othr- r ,mcdrLl rn

can o l ' fer .  For  th is  rc l lso l l  a lone'  i t  is  e s t i rnatcd th l l t  |  \  n i l \+  t ( )

; i i  ; i ; i . t  gre atcr  ser l ing impact  than radi t r  i ts  hr .o.de r t ' t i r rg

r ' ( ) U I l t C r P l l r t -

l - h c r c  a r c  t h r c e  a d d i t i t l t r a l a d r a n t l t g c s  t h a t  t c l c v r s l o l l  o l l c r s

l t n  . t d r t  r t i s c r .

I  Y o u r  m a r K c t  c a r l  b c  t a r - q c t c d  s c l c c t i r ' c l v  t h r o L l g l l  t n c

k n o , , l n  a u d i e n c c  c h a r a c t c r i s t i c s  o t '  c u c h  p I o g f a m .  I ' c i c l  t -

s i t l n  s u r v e V s  c a n  p r o l i d c  t l t t i t c  a l l  i l c c t l r i l t e  l l t t ; t l r s t s  o l  \ \ h ( )

watchcs  what  p rograr r l  (Aga in '  th is  i s  r r t l t  t t l  bc  c t r l l t t ' t scd

\ \  i l  l l  h r l \  l l l ! t .

l .  T c l c r i s i o n  [ r a s  I  c e r t a i r . r  i n t i m e c v  l b o L l t  i t  t h a t  l s  i l K c

in l r t tng  a  g t l cs t  i l . t t t ' r  y 'our  l i r ing  roon l  scc i r lg  i t  i l f ( )d i l c t

c o m e  t l l t o  v o u r  n o m e  i i a  t f ' e  t c l c r  i s i o n  s c r c c l l  a L l t ( ) l n a t i c i l l -

1 1 '  g i v e s  i t  a n  e l e  m e n t  o l ' c r c d i b i i i t l '  t l t l r v  m i t l l \ ' . t i m c s  h i I \ c

v o u  h e a r d  s o m c o n e  s a l  '  " l t  r n u s t  b c  g o o d  l  s l l w  l t

e d i c r t i s e d  o l t  I  \ " "

l .  L l r ,cn  more  up- to - thc-min t l t c  th l l r l  t i l c  d l I i l l  t t c$  'p r tpc , t  i s

thc  tc lcv is io r l .  . {ny  messagc i lashcd, r l c ross  t i t c  sc rcc t t  has

immedia te  i inpor tence a t ld  t l c rvs  r l t lL tc '

- f  
he  cos t  o ia  

- I 'V  
commcrc ia l  ra r ics  I t  g rce t  c ic l t l sccord l l lg

t o  t h e  t i n r e  o t ' d a y  o r  c r ' e n i n g  t h a t  1 ' o u  e d v c r t i s c  C o s t '  a s  r t  c l l  i t s

. , , ,nmc, -c ia l  p . r fb r * , in . . '  a ie  tho lg t r t  to  bc  in t ' luc ' r tccd  b1  thcsc

T l l t c t r t rs :

l .  T i m e  o t '  D a Y .

L  l  c n g t h  o l ' C o m m c r c i a l '

l .  P o s i t i o n  i n  P r o g r a m '

4 .  P rog ram [ - cng th '

5.  I - , . , 'Pe of  SPonsorshiP '

6 .  P rog ram Ra t tng '

1 .  Back - to -Back  Pos i t i on '
' l ' h c  

ma . i o r  d i sad r ' an tagc  o1  t c i c r i s i on  ad r ' c r t r s rng '  as ids

l r o m  h i g h  i n i t i a l  c o s t '  i s  t h c i h o r t  l i t c  o l c a c h  m c s s a s c  l t  l l a s h c s

. ' .  l t  t l i shes  91 .1 - .  Y6u r  I 0  scconds .  -10  scco r l ds .  o r60  scconds  a re

; ; ; .  Y ; ;  r r ow  o \ \ e  S100 .000  o r  m( ) r c  D i r i  1 ' ou  r ca l l r  gc t  1ou1

moncv  s  wo r th ' l

* - l  os t  adve  r t r sc rs  na \e  t hc  n r i sc t l l l c cp t i o l l  t h l l t  p r imc  t i r ne  i s

bes t  l o r  ad r , c r t t s t t l g  bcc l t usc  t i l i s  i s  whc r r  v t l u  ha r ' c  t hc  l a rgcs t

t l t tmbcr  of .  l  tc , , r 'c rs '  
. I - r t rc .  

l ]u t .  l t l r  thc n)ost  paI t .  thc l  are

rncsmertzed b1 thc pro ' 'gram thc l ' rc  r l ' i t tch i r rg l -hcr  l t rc

abs i t l u t c l y  numb to  en \  sa l cs  l l l c ssagcs '

l l o r v  n l a r l r ' < l i r c e t  r c t p t ' r t l s c  c ( ) n l m c r c i l t l :  h a " c  \ ( ) t l  s c c l l  l n

p r i m e  t i m c ' l  \ r . i t  n l a n l .  l l u t  t t r r r l  o n  ) o u r  s c t  i i r t c  a t  r l i g h t  l ' h c n

v o u ' l l  s e e  t h c  r c c o r d  l t l h u n l s '  k i t c h c n  a r l d  h o u s c h o l d  h c l p e r s '

c x c r c l s e  d e v t c c s  a n c l  t l t h c r  g a d g e t s  l l l  d r r c c t  r c s p o l l s e

pr "a" . i t  . l r . i r t - r t i s ing  rc tu rns  have prorc l l  th is  i s  r i ' hcn  pe t lp lc

respond tc ,  c r tmmcrc la ls  i t ' thc  r ieh t  p rOi iuc ts  a rc  o l ' l e rcc l .  [ -hc

" r i g h t "  p r o d u c t s  a r c  t h o s c  t h a t  c i r l  b c  c l c m o t t s t r a t c d '  
- l ' h i r l k  

o l

l l l  thc  c re  rc isc  der  i ces  ar rd  work  savcr  t t lo ls  \ 'o t l ' \ ' c  scen

dcnt t t t rs t ra tcd  be t ' t l r c  )  oL l r  eyes  in  t t rc  convcn lcncc  o l  vour

h o m e  .

N o t i c e .  t o ( ) .  t h a t  u n l i k e  p r i m e  t i m e  c t l m n l c r c i a l s '  d i r e c t

r e s p o n s e  c o m n l c t  c r a l s  h a l e  n o  c h o r t t s  l i n c s  t l r  b a c k g r o u n d

m u s i c .  l  h c s e  g o t l d i e s  o n l v  c e l l  a t t c r r t i o l l  t o  t h c m s c l r c s  a n d

d i s t r a c t  ! l c w c r s  l r o n l  t h e  s a l c s  m e s s a g c  
' l - i r c  

e x c c p t i o n '  o i

c ( ) t l rsc .  rs  re  c t l rc ls .  Here  I  o t l  ha l  c  r t l t - t s ic '  bu t  u  ha t  r  t lu ' rc

l u c t u a l l v  d o i r l g  i s  d c n l o n s t r a t i l l g  t h c  p r ( ) ( l t l c t '

IL  ad  io

Rud io  rs  usc t l  as  a  buckgro l t t td  to r  pcop le  o t l  thc  go '  [ )c .op lc

g ( ) l l l q t ( ) a l l i l t r ( ) n l , " u o r k o r . c r r c n d s . l r t l t t s c r r ' i \ c s t l l o \ ' i n g l I b 0 L l t

t h c i r t l r s k s . \ o t r n c j r - r s t s i t s l t t l t l d c r o t c s h i s l ' u l l l l t t c l l t i o r l t ( )
l i s t c r t i r l g  t o  t h c  r l t d i t l  ( e  \ c c p t  a t  t i l l l c s  t l c \ \ s  p r o - s r l r n r s )  

. I  
h c

l i s t c n c r  i s  r l t r t  r c a d i n g  
" i o r t l s  

l l c  i s  r l o t  r ' l a t c l l i r l g  n l ( ) t l . ( ) l l

( -hences  arc .  hc  lL rs t  h ls  sor i l c  t to isc  in  t l l c  b l rckgro t t t l t l  r rh t l ' '

- , , , , t  n t h a r  t h i n g s  r e c c  t h l o u g l i  l r i s  r l r i r l d '  N l a n v  o t l t c r  s e l l s o r \

i t t t t t ! : e .  e : t l i  I , r r  h i s  l t t t c t t t i r ' t t

A l t  ht lLr gh rad io rs 11()t c() ln nl() r l  l l '  t rsci i  l ls. l i  d i  rct t , t 'c '  i ] : '  l l l l

a d r e r t i s r r r g n r c c l i t r m . i t s t i l l h t r l d s i t s s h l r r c t l l . t t l t l t l l t d l c r t t s t t l g
r c \ , c t ] L l e .  

' l  
h e  n . l t . l o r  a d \ a l l t i l g c  o t ' r a c l i o  a d r c r t r s i r l g  i s  r t s  l o t t

cos t  per  th t lusa t l t l .  ; \  c t ln tp lc tc  ra tc  sc l l c ( lu lc  1or  c l tc l t  s t i l t l ( ) l l '

u n d e r  c u c h  c l a s s .  r s  l i s t c t l  i r i  S t u r r d u r d  l l l I t c  u n t l  l ) l r t l  l ( 1 d i r i .

C 'os t  o i ' r l td t t l  l t r l r  c l t i s l l l {  i s  t le  tc rn l i r l c t l  hv  l r  i t t r  l i s tcns  l t r r t l

w h e n ' . l . i r i s r a r r e s a g r e l r t d c a l t l r r t l u g h t l t t t t l t c d . t l l t l t d c r c t t t t t g .
,A l rnos t  a l rvavs  , \ , { . \  o r  mt ) f  l l i l l g  d r l i r  c  t in tc  t l r l ru  s  thc  g f ' l l t0s l

r r u m b c r  o l  l i s t c n c r s .  l t  a l s o  c l r r r i c s  t h c  h i g h c s t  p I i c - c  t e , g .  \ - s  r t

t 1 ' p i c a l  s c h c d t r l c  o t  l i s t c r l c r s .  l 1 l p g i t l {  t r o r n  ' ' \ ' \ ' \  w i t h  t n c

h i g h c s t  n u m b e r ,  1 o u  r ' r  o u l d  h a r  c :

, \ , A A  -  l V l o r l l i n g  d r i r c '  c a r l v  n l ( ) r l l i l l g '  l t l l  l r g c  g r o t l P \ '

btt t  h sc.rcs.

r \ . \  -  .A l ' te rn t r t l t . t  d r i rc '  ch i ld rc t t

A  l { o u s c w i f c  t i r n c '  b t r l k  o t  d l l  '  l t d t t l t  l ' c r t t l t l c s '

B  Ear l l "  evcn i r lg ,  ger rc r l t l  t ' l tn l i l r

C  [ . l t t c  ever l i r r { .  o ldcr  tcc l l -a l l c rs  r l l l t l  i ' l d l l l t s

- I J U -



Whcn  pu rchas rng  rad io  t ime ,  v ' ou  can  buy  10 ,  10 .  o r  60
.cc .nd  cc rmn te rc ra l s .  O r  you  can  sponso r  a  p rog ram,  wh i ch
j r \ cs  l ' ou  a  des lgna ted  numbcr  and  l cng ths  o f ' commerc ia l s
* r r5 in  t hc  p rog ram.  Pa r t  sponso rsh ip  i s  usua l l v  ava i l ab l c  f ' o r
; r c ; tS  such  l t s  l r t t t t ba l l .  baske tba l l  an< l  bascb ,a l i  g . r . r .

\ ! ' hcn  cons tde r i ne  rad io  l o r  d i r ec t  r esponse  adve r t i s i ng .
t i t c r c  a rc  tw ' ( )  ma jo r  d i sad lan tagcs :

i  \ ' ( )ur  audie nce is  d ispersed and l ragmentcC. To ef ' fe  c t i re ly
c ( ) ! c r  a  dcs i red  markc t  segmen t .  such  as  550 .000  homc
o ! \  ne rs .  l vou ld  be  ve r - v  e . xpcns i vc  i f  a t  a l l  poss ib l c .

I  I t ed io  l acks  v i deo  b roadcas t i ng .  S igh t  and  mor ion  a re
nccdcd  to  dcmons t ra te  many  p roduc ts .  Rad io  ; us t  doesn . t
h ; r r  e  i l .

( ) t hc r  f ac to rs  you  wou ld  havc  to  cons idc r  i nc ludc  thc
l i \ r cn lnq  a rca  to  be  cove red .  t he  power  and  popu la r i t v  o f  t he
. l i l t i ( ) n  you  i n tend  to  use  and  the  r i gh t  p rog ram lo r the  p roduc t
\ ( ) t l  a re  p rOmot ing .

' I -hc 
most  sought  a l ' ter  radio programs are usual lv  the

r re  r i ' s .  \ . , e r vs  and  wea the r  au toma t i ca l l y  d raw  l i s tene rs .  l t  i s  no t
ru rp r i s i ng  f o r  t he  commerc ia l  immcd ia te l y  p reced ing  o r
Ip l l o r v r r rg  t hese  p rog rams  to  be  so ld  a t  a  p rem ium o r  ca r r v  a
' i rc( ' i i l l  \u  rc l la  rgc.

\ a t i ona l  adve r t i se rs .  i n  pa r t i cu la r .  a re  concc rned  w i th  t he
tvpc of  coverage wi th in radio.  The widest  co! .crase comes
rh rough  a  na t i ona l  ne two rk .  I t  i s  expens i ve .  Bu t  he rJ  vou  c tn
rcucl i  t l ie  e nt i re country s imul taneously at  the l - rcst  ht lurs o1 thc
l r r r r : r t i c t r s t i ng  day  and  e ren inc .

On a smal ler  scale,  you can purchase a regional  net lvork
rrh ich covcrs a l imi ted te r r i torv.  l 'he narrowest  sc lect ions are
Iocal  s tat ions.  buying them one bv one.  Here vou are f . ree to
I ' r uc l t r sc  l l l  t r  pes  r r t ' a ru i l ab l c  p r , i g r r r ,  l r nd  ann t runccmcn ts
bctr .vccn programs.

' f e l cphone

, \  tc lephone can be used as a medium, in  i tse l t ' .  S ince I  have
t .  cxpc r i cnce  i n  t h i s  a rca ,  I  w i l l  no t  make  an r .  commcn ts .  Bu t  I
i r ; r , ic  uscd the-  te lephone us an cf fcct ive tool  to  boost  response inl rhr : r  rncdiu.  " fhe "800" Widc Area Telephone Serr  ice iWrf fS;i r t t cs  rnakc  cus tomcr  con tmun lc i l t r on  qu i ck  anc j  eas \ , .  l n  as  l t t t l e
t r : t  1c ' "1  hou rs  vou  can  s ta r t  t o  cc t  r csponse  to  1 ,ou ia , Js  Th i s  i si ) r ) \ s l r ) l c  r f  you  hand  de l i l e r  an  ad  to  a  nc \ \ . spapc r ,  t o  run  thet tcxt  dul ' .  

- fo  
a customer,  thc-rc  is  noth ing casic l r  t i ran p ick inq uplhc ph()nc to p lace an ordcr .  Nlanv peop.- lc  wfro w, i t t  not  take thcl r r r t u  i r n d  t r o u b l e  t o  f i l l  i n  r . o u p o r r o n j  t i . k  l r  s t a m p  r v i l l  d i a i aI t l tor l , ;  1111ry16er.  especia l ly  i f  i t  rs  to l l  f rec.

, . . , . , - 1 , , r , , t , r .  
casc  a  un ique  way .o f  us ing  a  W. \TS  l i nc  ac tua l l lr ' \ r r n i L ' r l  r . csp ( )nse  fo r . somc  p roduc ts .  l _ l o t v  wc  d id  i t  i s  t hc' fc( )n( l  t rade sccrct  that  I  cannot  d isc losc.  , \gain.  th is  is  bccuLisc, l  , r  p l r l t i tcrs t r ip  agreemcnt .

.  l l  tou dccide to use a WATS i inc.  y , t tu  must  f . i rs t  ans\ \ ,cri csc  ( l ucs t i ons :

|  .  Do 1- 'ou handle the tc lephones _r ,oursc l f ' t t r  contract  thc
scrr  ices c l f '  another  companv,?

l .  Wh : r t  t ype  o t ' co re rage  < jo  - \ ou  nccd  _ -  ne t i on l l ,
pur t ra l ,  fu l l  t ime or  measured t in tc . l

l . Horv many lincs <lrt 1,ou neetl,?

4 .  W i l l  you  have  i ncoming  l i ncs  on l y ,  o r  ou tgo ing  l i ncs .
as  we l l ?

WA- fS  l i nes  a re  expens i ve .  Be  ve ry  ca rc fu l  i n  imp lemen_
t i ng  such  a  sys tem in  1 ,ou r  bus rness .  F i r s i .  make  su re  t he  phoncs
real ry  lncrease response _ enough to pay for  thcmse ivcs and
s t i l l  b r i ng  ! ' ou  a  l a rge r  p ro f i t  t han  an -v -  o the r  me thod  o f
order ing Se condlV,  do not  b i te  of f '  more than y,ou can che, .v .
T 'he  phone  compan \ '  ( o r  a  sub -con t rac t cd  an r *e i i ng  se r l . i c c  )  i s
rn  bus incss  t o  se l l  phone  se rv i ce  -  t o  you .  f hc  more  r c r r  i c c
the_v-  can sel l  vou.  the more mone),  1,ou ' l i  owe them. Detcrnt ine
exac t l v  wha t  y ' ou ' l l  need  and  then  s t i ck  t o  r r .

! l o re  i n fo rma t ron  abou t  t he  company , tha t  p ro r i dcs  ou r
answenng  se rv i ce  can  be  ob ta ined  f rom ou r  med ia  d i rec to r  a t
Nledia Serv ice ,  4626 Cleveland r \ve.  N. .  Canton.  Ohio ,1.1767.
(216)  194-5065 .

D.  How to Test  and Analyze Resul ts

Test ing takes t ime -  and i t  takes money.  Some di rect
response adver t isers would rather  t rust  thei r  judgment  than go
through the hassles of  test ing.  For tunate ly .  these people a ie
becoming an ext inct  breed.  T 'hey are v ic t ims of  thei r  own bad
judgment .  In  a shor t  t ime,  thei i  businesses go under.

A test  that  is  done proper lv  of fers facts _ re l iab le facts on
which t_o base major  decis ions.  Dcl  I  ro l l  out , l  Do I  change the
prrce ' /  The copy '? The medium? Maybe evcn the produci?

Test ing is  a sc ience in i tse l f .  An ent i re book could be
wnt ten on horv to test .  What  is  probably the quickest  and
eas ies t  way  to  l ea rn  abou t  t es t i ng  t cchn iqucs  i s  t o : l f t cnd  J
D i rec t  Ma i l  Marke t i ng  Assoc l t i on  (b .N { . l v l .A . )  bas i c
seminar .  The fo l lowing 9 sreps are inrended to U.  6 i i . l
suggest lons that  apply,  in  par t icu lar ,  to  e i ther  d i rect  mai l  or
ncwspaper test ing:

l .  Test  one th ing at  a t ime.  Kcep c l .ery, th ing constant  wi th
only one var iable.  I f  you t ry  to test  tw.o th ings at  once in thc
same package,  such as copv and ls t  c lass vs.  Jrd c less
mai l ing,  you destroy the val id i t i . 'o f  1 , .our  rest  b) ,at rc-mpt ing
to analyze both e lemt:nts at  oncc.  l -hc other  a l ternat l re i i
to  test  t rvo complete lv  dr f ferent  pdckages.

2.  iV lake sure test  l is ts  are representat ive of ' thc ent i re l is t .  Thc
bes t  way  to  do  th i s  i s  t o  sp l i t  t hc  en t i r e  l i s t  i n to  N rh
sampl ing or  se lect  z ip codes en<j ing in  a cer ta in d ig i t .  Bc
aware that  renta l  l is ts  commonlv are , ' loaded" l ' r t r  tcst
samp les ,  Th i s  means  the rc  i s  e  h ighc r  pc rcen rase  o t  mos t
recen t  buye rs .  An  N th  samp l i ng  o r  z i p  codJ  samp l i n t
could help to e l iminate some t t t '  thcsr-  hor  Duvcrs.

3.  Use sut ' f ic ient  quant i t l '  to  obta in rc l iab lc  test  rcsul ts .  For
mos t  l i s t s  up  to  100 ,000  you  w i l l  nced  1 ,000  names .  Whcn
runnrng ln nL.wspapers.  choosc one thet  is  re presr-ntet iv ,c  of .
the market  iv i th  a c i rcu lat ion betw.cen 100.000 and
200.000.

4 .  Cons ide r  f o l l o r v -up  res t i ng .  Fo l l ow  up  thc -  i n i t i a l  r es t  r r i t h
ano the r  i den t i ca l  t es t  t o  mukc  su re  t ha r ; l n  c \ tmncoL l s
tactor  (such as severe weather  condi t ions in  ccr ta in Darts  of .
the countrv)  has not  in l lucnced v,our  i ' i rs t  test .

- l - 1  l -



5.  Mai l  a l l  p ieces in  your  test  at  one t ime'  In  some post  of f ices

an hour ' i  d i f ference in mai l ing can mean as long as a week

o r  l 0  days 'd i f f e rence  i n  ac tua l  de l i ve ry  o f  t he  p ieces '

6.  Do not  make major  decis ions based on minor  resul ts '  F i rs t

day ear ly  returns are not  dependable.  You wi l l  need to get

approximately  50lh of  youi response in ior  va l id i ty  of  the

test .  For  both newspapers and mai l ,  th is  is  usual ly  5 or  6

days.

1 .  Avoi< i  over- test ing.  Test ing is  a v 'a iuable and essent ia lparr

of  any d i rect  response campaign,  but  i t  can be taken too

lar .  Wh.n y 'ou star t  to  test  paper s tock and other

mechanical  t r iv ia l i t ies.  ) 'ou ' re wast ing your  t ime and

monev.  
- [he 

inpor tant  th ings are cop] '  approach'  o l ler '

majo i  changes in reply  devices.  headl ines '  complete

packages,  l is ts  and Pr ic ing.

8.  Move quick ly  on posi t ive test  resul ts .  Outs ide factors (such

as Iay-of fs .  ear t t r i t ra tc ing headl ines)  over  which you have

no contro l  can very qui . t  ty  in f luence your  customers '

bu." - ing decis ions.  Take advantage of  your  favorable test

resul ts  as soon as Possib le.
g.  Analyz-e test  resul ts  very carefu l ly .  Resul ts  are measured

by the "net"  dol lar  return per  thousand p ieces mai led '  This

f igure should take in to account  a l l  your  cost  factors '

in i tuding mai l ing costs,  product  and fu l f i l lment  costs '

everhead,  etc .  ln  analyz ing test  resul ts  you must  know two

th ings:  How much ian I  se l l ,  and how much wi l l  the

prodluct  cost? Knowing these two facts,  you can then begin

io est imate the gross prof i t  potent ia l  o f  your  NPGS' Weigh

the r isk (capi ta i requi red)  versus the gain (prof i t  pote.nt ia l ) '

Wi th accurate test  resul ts  in  hand,  you can nou make one

of  four  decis ions:  ( l )  scrap the pro ject ;  (2)  ro l lout  wi th the

project ;  (3)  fur ther  test  the pro ject ;  ( '1)  dc lay unt i l  somc

future date.

Before you go out  wi th a test ,  you ' l l  have to f i rs t  ass ign i t  a

key.  This is-s imply a code used to ident i fy  the source of  your

adier t is ing retu ins.  For  a d i rect  mai l  test  ) 'ou may wish to color

code youi  envelopes.  A larger  business may r r -qui re 3n

alphabet ic  or  numer ical  code.  Space ads are commonly coded

wi th department  numbers.  I t  makes no d i f ference which key

you ur . .  Just  so you have some melns o l '  ident i f icat ion '

How to Proiect  l tesponsc

Now you  can  see  tha t  on  12  5  15 ,60  daysa f te r thead  ran ,

we received a tota l  o f  255 orders or  100?1.  By d i r id ing the tota l

orders received into the number oforders received each day,  ws

can develop an expected accumulat ive percent  as shown in

Co lumn  7 .

Fo r  e . ramp le :  on  day  4  we  rece i ved  l 5Vc  (38 :255 )  o f  t he

tota l  orders we u l t imate ly  received.  
' Ih is  

rough table could be

used unt i l  a  larger  number of  ind iv idual  rc turns could be

av 'eraged to achieve a h igher  degree o i  re I iab i l i t l "

By categor iz ing your  adver t is ing returns b," -  t -u"pe of  media '

geogr iphic  l ,ccat ion of  l rour  market '  and type of  of fer '  you can

i .u! ' top a pro ject ion table l ike the example in  F igure 26 '

Using thc in format ion gathered in the Adr, 'er t is ing Returns

Shee ts  (Fo rms  208  and  210  i n  Book  I I '  Chap te r  2 ) .  you  can

calculate the expected percent  of  to ta l  orders received at  any

part icu lar  t tme.

Referr ing to the sample Space Ad Return Form (Figure

25),  you . "n ,1" .  that  the F-ot t< iv iedic ine pro,mot ion ran ROP in

the Aust in,  Texas newspaper on 10,7, i  75-  That  paper has a

c i r cu la t i on  o i  l 0  I  . 755

The fo l lowing in format ion is  shown by column:

Column l :  the number of  day 's  s ince the ad ran '
Clo lumn 2:  the current  date.
Column 3:  the number of  orders received on a par t icu iar  date '

Column 4:  the tota l  accumulated orders received'

Column 5:  the pro jected percentage or  rate oI  response'

Column 6:  the tota l  number of  pro jectcd t l rders '

Column 7:  the percent  of  to ta l  mai l  received for  that  day"
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SPACE AD RETURNS EXAi l lPLE

Code l? '2 tP-D--,ro 
,,t,Promolion:

M ed ia:

0n Sa le  0a te : ) , '  ^- Circutarion: /O , 7.ft

Net Promo Cost o5 , / { t  Cos t /M lNe t } : /  ) ,  80

Breakeven 0rders: ,  OO t  6  Gross Prof i t / , - f ,
Tear Sheel Inlormal ion:

- I J J .



Figure 26
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This table is  based on many resul ts  o i  ROP newspaper ads.
\d,w,  return to our  sample Space Ad Return Sheet .  Let 's

" retef ld  
that  today is  October l0 th,  only  4 days af ter  running

,ur  Folk lV ledic ine Ad.  Is  the ad a winner ' l  To f ind out ,  do the
i r l lorv ing:

,  L .ook up the expectcd return percent  on the pro ject ion
table in Figure 26 for da'i 4 for West (Texas). You wil l f ind
1096 under the column WEST for  dal '  .1 .

I  Div ide tota l  orders received,  which is  shown in Column 4
o f  t he  Adve r t i s i ng  Re tu rns ,  by  l 0%.  38 : .10  =  380

t .  Based on a very ear lv  response,  vou can expect  to  rcceive
J80 orders.

l .  Calculate the pro jected percentage or  response rate by
div id ing tota l  pro jccted orders by the newspaper c i rcu la-
t i on .  380  :  l 0 l ,  755  =  . 0037

This means that  ear lv  pro ject ion shows that  3.7 people per
1000 c i rcu lat ion wi l l  order  the adver t ised book.

ln  analyz ing test  returns,  you do not  have a h igh degree of
ccr ta inty '  in  the pro ject ion unt i l  you reach "double day"  the
da1' -v-ou have received 50t1,6 of your orders. Therefore, on I 0 r l, l
vou should have a sol id  test  resul t  for  one test  c i t l ,on rvhich to
6ase f 'u ture < jec is ions.  On l0/  14,  day 8,  the pro ject ion tablc
shows 5 l /6 and the tota l  orders recc ived are l l l .  l 'herefore
vour pro ject ion looks l ike th is :

114 :  .51 = 34 I  pro jected orders
3 4 1  : 1 0 1 , 7 5 5 = . 0 0 3 3

I f  th is  test  c i t f  is  representat ive of  the ent i re universe of
c i t ies to be run,  then you have determined a valuablc p iece of
in format ion 8 days af ter  the ad has run.

Before d iscussing the pro l i t  potent i i i l  and the rest  of  the
analvs is  process.  I  shal l  rcv iew one other  pro jcct ion method
that  must  be used.

On the next  page ) .ou see a Project ion ' fable for  Var ious
I rpes  o f  N l cd ia ,  f : i gu re  ] 7 .  No t i cc  t he  t j i t t c rence  i n  t he  spccd
rr i th  rvh ich voLl  can obta in re l iab le tcst  rcsul ts  (50ci ,  c luv i :

Inlirrrrration l-rtracted From Projection 
-[ables 

( l ' i  gures 26 &, Zj )
\ l r d i : r \u rnher  o f  dars  to

reech 50{ ;

Mult ip le Drop

One addi t ional  problem occurs in  the case of  d i rect  mai l  i f
a l l  o f  your  promot ional  le t ters are not  dropped on the same
day .  Usua l l y  t h i s  happens  i n  a  l a rge  ro l l ou t  bu t  o rd ina r i l l , docs
not  happen in the test  s tage.  This problem can be overcome br , .
us ing  th i s  mu l t i p l e  d rop  fo rmu la  t ha t  I  pe rson l l l - r ,  de r i r  cd .

EXAMPLE:  On  a  cus tomer  ma i l i ng  t he  ma i l i ngs ,  d rops
rve re  . 1 ,  15  -  10000 ,4  22  -  5000 .  Wha t  i s  rhe  o ro iec ted
percent? The orders to date are 1000.  The datc is  now-5 5.  L,  se
i s t  c i ass  ma i l .

In  column A enter  the date and number of  le t ters mai led.
In column B calculate the day returns are in .  I f  today is  5 , ,1

and our  l i rs t  drop was on 4,  15,  then 20 days have gone b,v s ince
we mai led the f i rs t  10000 let ters.  Enter  20 in  column B.

Enter  in  column C the 9, i r  o f  returns that  should be in  for
day 20 and day '  l l .  This  in format ion is  found in the oro iect ion
t l t h l c  i n  F igu re  17 .

Entcr  in  column D the product  of  mul t ip ly ing column A by
( . .

Calculate E by adding a l l  products in  column D.

DCBA

4 i 1 5
A 1 )

I 0000
5000

7700
2600

20
l 3

i1
>2

Projectcd c,;

r _

r 000

r 0300

t  0300

= .097

Thc project ion svstcm u,orks ve rv rve l iand is t l ie pulse bcut
o t '  t h e  m a i l  o r d e r  b u s i n c s s .  I h c s c  p r o l c c t i ( ) n s  a r e  b a s c d  o n
l l ccura tc  records  coming f rom vour  n ta i l  ro t tm on the  Da i l r .
I n c o m i n g  l V l a i l  R e c c l r d .  D u r i n g  t h c  p t t s t i n g  p r - r r c e s s ,  t h c
ad le r t i s i .g  rc tu rns  shcets  i . ] re  updatcd .  To ta l l v  accu . r te  a .c l
c1 : r i l y  upc ia t inq  is  an  abso lu tc  ncc , :ss i t r . .

I {O I )
('o rn ics
S u n d u _ r ' S u p p l c n r c n t s
F i r s t  C lass  I ) i r cc t  \ l a i l
[ : n r l u i r c r
l l u l k  I ) i r c c t  \ l a i l
, \ l r d n l ! l t l

\  l  lga i i  ncs

+
b
N

l l
I J
l 0
l(,
_l0

Kccp thesc nuntbers in  mint j  whcr . r  voLt  sc lcct  a tcst  mcdi l .
i . )b ' io t rs l r ,  R.OP is  thc best  nrcdiu : iuec \o,  c l r l  r . .  r ln  lc l  n ' t r
r r ccks  l ' r r tm  thc  t ime  v t ru  o rde r  i t  und  knou  thc  r csu l t s  i n  l css
: i r : t i t  l t  r vcek .

.  l ) ro- icct in !  anv mc.d ia is  donc cxact lv  r rs  rncnt ioncr l  in  t i rc
i ' l ( ) l )  s p l c t  c r a r n p l c  l o r  t h c ' F o l k  \ l e r l i c i n u . . \ r l  i n . , \ u s r i n .
i . J : i i l s .

-  l  I , i -
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r -  r i c u l a t i n g  B r c a k  E r e  n

ln  o rde r  t o  ca l cu la te  b reak  even  and  u l t ima tc l y ' ,  p ro f i t
- , . i r , r t r i t l .  \ ' ou  mu j t  kn ( ) \  \ ' ( ) i l r  f u l f i l lmcn t  cos t .  The  samp le
, , t  h r c l kdo rvn  i n  F iqu re  28  f  o r  t he  Fo l k  N led rc ine  book  shows

,  i r i l l ' i l lmcn t  cos t  o f 'S2 .45

Kccp  i n  m ind  tha r  t h i s  cos r  DOES \O ' f  i nc lude
. . j r  c r t i s i ng  cos t s  o r  o rc rhead  cos ts .  F rom ou r  adv r - r t i s i ng  shc -e t
, ! " r l tc  ud w'h ich ran in  Aust in .  Te.ras,  lve l ind the cost  to  run the

, .  j  i , r  hc  S  1 .105  o r  S .0138  pe r  un i t  o f  c i r cu la t i on .

The market  has just  been est imated to produce S30g,000
gross pro l ' i t .  Assume the fo l lowing:

l l  t hc  book  se l l s  l o r  S8  95  and  ou r  l ' L r l f i l l n i en r  cos r  i s  S2 . .15 .
l r c r r  t hc  g ross  p ro i ' i t  i s  S6 .50 .  Thc  b rcak  e ' , en  f o rmLr la  i s  as
, r i l r r r v s i

l J r c u k e v e  n  P c r c e n t a g e  -  . \ d v e r t i s i n g  c o s t  u n i t  t r i  r c a d e r s h i p

Sei l ing  Pr ice  -  Fu l t ' i l lment  Cost
_ 0 |  . ts{)

8.95 - 2 .15

=  . 0 I  1 8 0
6.50

-  . 0 0 2 1

f i rs t ,  or  v i rg in run,  \ \ ,e  c l rn
cos t  ave rase  i s  S13 .80  N l
\ \ c  cen  es t lm l t t c  t hc  p r t r t i t

l t t r  t hc  v i r g i n  run  as  f o l l ows :( , r oss  P ro l i t i
{ r r i t , r l  e i r e u l a t i o n Response fi,. x Gross Profit

Adver t is ing C<tsts

= .0011 x 6.50 - .0l3l i

= .0017

= $108,000

I  hc rc f  u re .  ) ' ou  can  sec  tha t  t he  p romo t i on  i s  p ro f  i t ab i c
\nrcc orr r  tcst  pul led .0031 and breakcvcn is  .001 l .  Thcsc
rrcrccnta.qcs nrust  thcn be conrer ted to dol lars t0 eValuate thc
r ross  p ro f i t  po ten t i a l  o f  t he  p romo t i on .

(  l lcu let ing Prof i t  Potent ia l

Wc norv know that  IF ourad pul ls  an a\ .e r i lge o l  l . -J  ordcrs
i r c r  t ho . sand  o f  c i r cu la t i on  and  l ! ' ou r  l ' u l f  i l lme  r t  cos t s  s tav  i i t
i l  l5  and our  adv 'er t is ing sta! .s  , , t  t : .S0 pe r  th t tusant l .  rhcn N c. ' r i l i  makc a gross prot i i .  F iom rh is  p io l ' i t .  r rc  must  decluct
, , rcrhcar l  costs to arr i le  at  \e t  prot ' i r  before ta. r .

i \ssuming lve knorv that  on the
r t ivcr t isc in  ROp newspapers whose
rrr (1 c() \ 'c r  a c i rcu lat ion of  40 mi l l ion,

Gross Prof i t
Overhead Month
Pro.;ect Time
Ne t  P ro f i t

= s308.000
= S20.000
:  J  M o n t h s
= 52.18.000 (Cross Proi ' i t  -  3

months o ' , ,erhead)

Ove rhcad  i nc ludes  a l l  o f ' you r  i nsu rance ,  ren t .  t e l ephone ,
sa la r i cs .  equ ipmcn t ,  ma in tenance ,  e t c .  Be  su re  ! , ou  kno rv  t hese
c t ' r s t s  and  i nc iude  them in  l ou r  eva lua t i on .

Es t ima t i ng  R i sk

Wc  now know tha t  ou r  po ten t i a l  ne t  p ro f i t  r s  S2 ,1E .000 .
What  must  we r isk to earn th is  prof i t ' l  The two c()s ts  that  must
be  con . rm i t t ed  t o  up  f ron t  a re :  ( l )  advc r t i s tng .  and  (2 )  t he
p r i n t i ng  o f  t hc  book  (becausc  i r  i s  a  l ong  l ead  t ime  i t em) .  

- f hc

adve r t i s i ng  cos t  i s  ca l cu la ted  b l  mu l t i ph , i ng  rhe  c i r cu la t i on  o f
-10  rn i l l i on  b1 'S13 .80  pe r  t housand .  I - h i s  equa l s  S -552 .000 .  f he
books  re t l u i r cd  a re .10NI  \ l  x . 00 - l - 1  .  l - t l . (X ) ( )  x  S1 .00  book .' I -hereforc.  

we must  r isk S68-1.000 to nrakc a net  nrof i t  o f
S:-18.000 -  or  a return on in , ,estment  of  36,  ;

O f ' cou rsc .  t he re  a re  wc \ , ' s  t o  reduce  the  cap i t a l  r e -
q t t t r c rne  n t s .  \ ' t r u  r ' t r n  o rdc r  l c *e i  b t roks  l r t  ( ) nc  t imc  tn r l  \ p r c td
r ,ou r  adve r t i s i n_9  ovc r  a  l onge  r  pe  r i od  o f  t ime .  Remcmber  t h i s :
the longcr  t i rnc vou spread the pro jcct  the greatcr  the or .crhead
cost  and the -ercater  r isk vou f 'ace o i -having vLlur  nr( ) ( luL-r  r innc, i
o l ' f  b '  a  comict i tor .  I i , , lo  

- - , i  
, r r .  pr" j " . * ; t : r ; ; , ; ; " ; i  j  ; ;

o rde  r i ng  s rna l l e r  quan t i t i c s  o l .  books  and  tu rn ing  r ) \ c r  y r )u r
ad l c r t i s i ng  do l l a r s ,  t hen  the  numbr - r s  rn i sh t  k rok  l i ke  t h i s :

Advc r t i s i ng
Iloo k

s200.000
_2ll{)0
5125 .0 (X )  [ n r cs ted  up  l r on t

P ro f i t  l - 18 .000  -  ( l )  add i t i ona l  mon ths '  ove rheud  =  S  l tS . (X ) ( )
p r o i i t

lEU 225 = 8-11: |  ret r r rn r rn in lestmcnt
' f h i s  

l ooks  l i ke  a  be t t c r  a l t e rna t i r , e .  bu t  supposc  thc
cconomv  tu rns  bad  and  peop le  s top  bu r  i ng .  Thc  tu r thc r  l  ou  a re
in ro l lout  f rom the per iod you tcsted.  the less val id  are \  our  test
resul ts .  Our phi losophy is  to  ntake a decis ion quick l l ,  and
rol lout  as l i rs t  as possib le.

Adve r t i s i ng  Cos t  Un i t
Adr , 'cr t is ing Cost  -

( - i r c u l a t r o n
l l 0 5 :  i 0 i 7 5 5

. 0  r i 8
s 140_5
l 0  r  . 7 5 5
.01_. r8

B i l

B E

B , E

i , . , . - -) ,r, /, .\ +0,000.000

- l - ) / -



! f  m l ? a  / x

Credit  Card

Bank Charges and Bad Checks

Mai l  Room

Dispatch

Address -  Stanp

Postage

S t u f f  -  S e a l  ( 1 0 0 / h r .  @  $ 2 . 2 s )

Book

Enve lope

Pamphl et

Refund

White NIai  1

Roya l ty  -  Iu le red i th

Produc t i -on  Over l ,cad

Thank You Letter

Royalty -  HRIV

R o y a l t y  -  C o p y r v r i t e r

TOTAL FULFILLIVIENT COST

PRODUCT R

FOLK } IEDICiNE

FULFILLNIENT COST

$ -o -

. 0 2

. 0 4

. 0 1 5

. 0 2 5

. 1 8

. 0 2 2

1 . 0 6

. 0 6

. 0 4 5

. 0 2

. 0.1

A )

n t l

.  0 1 1

. 0 i

, 1  1

$2 .4s

-  l l t i -



Here is  my method to determine net  prof i t .  I t  is  my own
^,r , .mat ica l  der ivat ion.  By a lgebraical ly  reducing a l l  the

t], '-r,"rcot., standard formulas for determining profit and

: . j i l  "O 
wi th th is  unique,  s imple formula.

Net Profit Formula

r '  l )

u

NP=M(PP-S)-FT

, r  HERE:M(PP 
-  S )  means  M t imes (PP-  S ) ,  PP  means  P t imes

P and FT means F t imes T.
ano

NET PROFIT  IN  DOLLARS

Size of  Media in  uni ts .  (Example:  I f  a  mai l ing l is t  has
100,000 people,  M would be 100,000.  I f  the
ci rculat ion of  a publ icat ion is  2,000,000,  M would be
2,000,000.)

i ' (F i r s t )=  PROFIT  -  GROSS PROFIT  i n  do l l a r s  wh i ch  i s'  
def ined by the sel l ing pr ice minus the tota l  d i rect  cost
that  i t  takes to get  the product  to  the customer
inc luding ant ic ipated refunds-  I f  you sel l  an i tem for
$ 10.00 and i t  costs you $3.00 to get  i t  to  the customer,
your  prof i t  or  P (F i rs t )  is  $7.00.

p(Sccond)= Pul l .  Pul l  here is  expressed in decimals.  (Exam-
ple:  I f  you mai l  a  sol ic i ta t ion to 100,000 people and
get  10,000 orders,  the Pul l  or  P (Second) is  .10.  l fyou
run a sol ic i ta t ion in  a publ icat ion whose c i rcu lat ion is
2,000,000 and you get 8,000 orders, the Pull or P
(Second) is .004.
SOLICITATION UNIT COST in whole numbers
and decimals.  This means the tota l  cost  i t  takes to get
your  sol ic i ta t ion ( le t ter ,  space ad,  T.V.  ad,  etc . )  to  the
customer -  inc luding l is t  renta l  ?ees,  etc .  In  d i rect
mai l ,  i f  i t  costs you .25 to mai l  each let ter  to  a
c l ls tomer.  SOLICITATION UNIT COST or  S is  .25.
lf a newspaper charges you $12.00 per thousand to
run vour ad, you divide $12.00 by 1000 and your
SOL IC ITAT ION UNIT  COST o r  S  i s  . 012 .
F IXED OVERHEAD FER.  N IONTH in  do l l a r s .
Fixed overhead is that overkread that will always be
there no matter what volume of business vou do. It is
aH the extra cost that does not fall undir the direct
costs.  I f  your  fu l l  t i rne he lp  pavro l l ,  rents,  ut i l i t ies,
e t€ .  equa l$ t0 ,000  pe r  rnon th ,  F IXED OVERHEAD
PER VION-IH or  F is  Sl0. f iH.
T l N , l E  O F  N .  F . G . S .  P R O J E C T  i n  m o r r t h s .  T h i s  i s
the  to ta l  t ime  i t  w i l l  t ake  f rom conceo t i on  o f  a  N  PGS
idea to the t ime i t  takes to get  the vast  major i ty  of
sales in  the door and the vast  maior i tv  of '  orders
lu l f i l led.  I f  the t ime f rom idca concept ion to thc vast
major i ty '  o f  orde rs  being fu l f i l led is  6 months,  T lNl  E
OF NPGS PRO. f  ECT o r - f  i s  6 .

t : \ . , \ \ lPL -E :
l f  1 ' ou  dec ided  to  se l l  a  $10 .00  book  on  ho r r , t o  makc  u
bi rdhouse to a tota l  l is t  o f  200,000 peopie ' ,vho love
b i rds .  You r  cos t s  a re :  $ .25  to  ge t  t he  so l i c i t a t i on  t o
each  pe rson  on  the  l i s t  ( i nc lud ing  S .03  fo r  l i s t  r en ta l ) ,
the book costs $3.00 to get  to  the customer -  to t l r l
( you r  g ross  p ro f i t  i s  S  10 .00  -  S1 .00  o r  $7 .00 ) .  and  vou r
monthly  orer l iead is  $25.000 pcr  month.  You e . rpcct
a  pu l l  o f  . l 0  and  the  p ro jec t  r v i l l  t ake  J  mon ths .  Thc
N E T  P R O F I T  F O R I V I U L A  I S :
N P = N l  ( P P  -  S )  -  F T

Subst i tu t ing in  the numbers,  we have:

NP=200,000 [(s7.00) (.r0) - ($.25)] - (s25,000) (3)
= 200,000 [s.70 - $.25] - $75,000
= $100,000 - $75,000
= $25,000

Therefore NET PROFIT = S25,000
Now the heart  of  th is  formula is  (PP -  S)  and i t 's  s tated in

th is  mathemat ica l ly  unor thodox manner so i t  wi l l  be easy to
remember.  (Usual lv  mathemat ica l  formulas don' t  ca l l  two
factors by the same name such as the two P's.)

But ,  (PP -  S)  is  main ly  what  you' re concerned wi th when
you ta lk  about  the feasib i l i ty  of  an N.  P.G.S.  pro ject .  This  l i t t le
formula te l ls  you how much you' re going to make per  each
media uni t .  I t  a lso te l ls  you i f  you are going to lose money.

For  example,  i f  you ' re s i t t ing around a negot iat ing table
and someone te l ls  you they have a 50,000 l is t  that  wi l l  pu l l  .20 to
your product  (which has a gross prof  r t  o f  $20.00)  and your
sol ic i ta t ion which has a uni t  cost  of  $.30,  you can quick ly  f igure
how good of  a deal  i t  is .  In  your  head l /ou can subst i tu te
numbers for  the (PP -  S)  formula which comes to P t imes P is
(20.00)  t imes ( .20)  which is  $4.00,  then subtract  th is  $4.00 f rom
your S which is  $.30 and you have $3.70.  That  means for  everv
person on that  l is t  you wi l l  make $3.70.  In  your  head,  you then
take the $3.70 t imes the l is t  s ize of  50,000 and you know that  the
whole deal  can produce $185,000 before f ixed overhead costs.
Then when you know how long the whole pro ject  wi l l  take and
subtract  the f ixed overhead.  vou wi l l  then have an est imate of
the net  prof i t .

You can also quickly tell a deal that wil l lose money. lf
someone tells you he has a l ist of 100,000 that wil l pull .01 to
your product (gross profit agaln $20.00) and your solicitation
(again S.30)  you again quick ly  use the formula of  (PP -  S)  in
which FP is  (20.00)  t imes ( .91)  which equals $.20.  Now your
solicitation cost is .30 which sub'tracted firom .20 is -.10. In othcr
words, for every person you rnail on this man's $100.000, yotr
wil l lose $.10. Thie is a total kxs of $10.1)00 plus your fixed
overhead costs. [t a]l cornes down to thi.s easv-to-remenrber ru]e
of  thumb sal iug.which is  why Idef ined ihe fbrrnuta in  t l r is
rnann€r:

IF  YOUR PP IS  NOT STGGER THAN YOUR S .
Y O U ' R E  I N  B I G  T R . O U B L E .

Summary

The foregoing makes the analysis of test results look i ike a
very exact  process.  I t  is  not .  Thi rgs . :3  rorr tant l_v- '  changing:
cost  overruns occur ;  response var ies depending on external
c i rcumstanccs:  your  tcst  data mi lv  not  be representat i r  e .
Fur ther ,  i t  takes a lo t  of  convic t ion in  your  methodology to
commit  to  large sums of  moncy based on test  resul ts .  There
nev'er  real ly  ever  seems to be enough in lormat ion.  I f  1ou rvai t
unt i l  you ha 'u 'e covered a l l  t 'acets in  great  deta i l  and are
abso lu te l y  su re  o f  a / / va r i ab les  i t  w i l l t ake  vou  mon ths  i ns teed  o f
weeks to move on your  N PGS. Ferv smal l  companies cen e i ford
that  k ind of  o lerhead.  Also,  y 'ou wi l l  i ind thet  i f ' . " -ou take to<r
much t ime in the test ing stage,  e i ther  the markct  is  gone because
of  e.x ternal  reasons or  a compet i tor  has t ' i l lc .d thc lo id.  Use the
fo rmu las  and  app l y  a  l o t  o f  bus iness  j udgmen t  t o  rn rkc  \ ' ( ) u r
dec i s i o  ns .

Based on our  erample,  I  wor . r ld  decide to tur thcr  tcst  the
NPGS. I  rvould select  severr l  test  markets end sevc-ra l  pr ice
tcsts.  l f  ihese tests brought  posi t ive resul ts .  I  rvould then ro lkrut
, . v i t h  t he  NPGS.

1,.r9-



CHAPTER 4.
Step 4- srcunr A FUNCTIoNING MANAGE-*- -F 

MENT -  NIoNEY -  NIEN -  MAcHINE -

MATERIAI ,  SUBSYSTEM

In the previous chapter ,  the 3M's-MARKET-MEDIA-

MESSAGE-were diicussed in detail so let's assume we have a

iu*.tioning first 3 M's. Let's now go to se^curing the remaining 5

M's, the crit ical components of a successful business' The se are:

luiun^g...nt, Men, Money, Machines' and Materials'

A. lvlanagement

In standard business books, the first M, management' ls

actually called manager, which is erroneous' It should be as

stated here, management, nol manager' You need both a

manager and a system for management to-manage a business'

This management system should contain these key elements: a

project initiation system, a project follow-up system.'. a
'monito.ittg 

system, data gathering system, and a data reportlng

,yrt"*. Ir i order to manage a business..properly' you must

init iate, foilow-up, monitor, and above all, know thlt status on

project Progress, cost and money'

Once the management system is established, the owner must

Iocate a suitabie manager to interact.between himself 
""9,11:

business. Selecting the right manager is important ln provlolng

toUiftty to the bisin.rr] A smaiibusiness faces a myriad of

;;; i.;t. These problems are so complex that there is no place

ior internal bictering and polit icaf inttigue' This type of

nonsense ,, 
"ornt..-p.:oductive 

to earning a profit '  To cuitivate

a feeling of openness, facil i tate a wil l ingness to accept

responsi6il i ty, und .n"ourage a results mentality, there must be

mutual trusi on the part 6f th. o*tttr and manager' If the

".nptoy..s 
see mistruit at this level, it wil l be exploited to the

disadvantage of  thc business.

Therefore, the manager selected should be a perso.n that you

have known for a few vears, one rvhom -vou knou' possesses

good character, good ludgment, avL'rage. intellect' is self-

;;utg, and am6itio"t. rt1 should not be overambitious'

b"causi you wil l alway's wonder if your menager is about. to

work for 'a  compet i tor  o.  t t " r t  h is  orvn business '  In  shor t '  he ts  a

man that  you can get  a long wi th and one that  c .omplements 1 'ou

ra i l . ,^  : l i - i r  bc ing your  c : ) :npr l t i tor '  i f  the organlzat lon

p..l. iu., this trustihey know thit they wil l be dealt rvith fairly'.

i fr is then insti l ls in them the wil l ingness to accept responsibil i ty

ancl to get the job done. This business stabil ity manifests itself in

a low employee turnover rate' thus eliminiit ing rvasteful

business d isruPt ton.

B. lvlen

To carry out  the goais of  management,  emplor"ees are

needed.  Wc have beeniuccessfu l  to  date by h i r ing only people

that  we know, people who possess a good character  and a

, , iong work eth ic . 'Thc group of  employees that  rve have

acqui ied do not  rank very h igh in  educat ion level  nor  bustness

. tp. . i .n . . ,  yet  I  would rate them as thc most  resul ts  or iented '

ioyiol t.oud of people that I have ever seen' Thcl' hlve

p.:. io.it.d iatt s ittoi*any large corporations cor-rld not have

achieved. They' are l ike the bumblebee' Aerodynemically

rp." f . ing,  th is  tumblebee cannot  t1y but  he doesn' t  know i t '

Therefore.  he cont inues to f l1 .  Because of  our  peoplc 's

wil l ingness to work, they are able to accomplish things that

most  
"people 

th ink are impossib le '  They do not  know they

cannot fly!

Our manpower resources are only used [or project init iati-on.

follow-up, monitoring, data gathering, and data reporting' Wg

avoid u i ing our  manpower and management on repet i t i \ ' (

clerical proiuction items' Where it is practical and feasible tc

farm oul production type work, we do so unhesitatingly'

C.  Money

One of  the most  common business ru les,  "Always use

Someone else's money if you can'', is not totally subscribed.to br

our company. Since our type of business has virtually nc

receivablis because it is a cash-up-front type business' wt

generally pay our suppliers on a cash basis' Instead of takinr

6ur customeis' rnon.y and investing it '  thus delayrng pavmeni

to our suppliers for 30 days or more, we use cash pa1'ment upor

delivery as a method for getting quick service' Whe n it comes tr

providing up-front capiti l , we are absolute m.isers' We wil l no'

iront ven"tuie capital unless we are given the l ion's share of tht

profit.

One of the best sources of capital is the advertising agencr

with whom you deal or the individual newspapers' Wher

newspapers give 30 days credit, you essentially have been gtver

the time to receive SO% of your orders by the time tht

advertising bil l  is due. Be absolutely certain that you always pal

your adveirtising bil l  on time. Do nothing to jeopardize thi

lapitat source. 
-Al*uyt 

handle the complaints quickly ant

efficiently. If you do these trvo things, you wil l have a gooc

relationsirip with the most important credit source you cal

deve lop.

Banks are not a good source of capital for our type o

business. They primaii ly l ike to lend monev on tangible item

such as bui l i i ings,  equipmcnt ,  etc '  Unless 1ou run in to I

maverick banker, you wii l almost certainll '^e I 'er re cei'e a banl

loan on the most  promis ing of  promottons '

A technique that we have used successfully in the past ts tt

t lnd a busrnessmln rvho has excess capital and ' 'vho under

sfands our  t ,vpe of  business.  We havc borroscd mone\ '3 t  th

; . ; i  69,b p; i  month in  order  to obta in promot ional  monef  i

sitr,rations ivhere we wanted to capture the marke t v'erv quickll

A l though our  accountants moan and groan l t  t i te  erorb i t ln

rate.  we"feel  that  th is  amount  is  a smal l  pr ice to pa1'c t l rnpared t

thc profit that we made.

D.  Machines

We avoid expensive machines rvherever  possib le Since th

incept ion of  the company,  w e h l rve bccn a hear '1 '  computer  usc l

We have been tempted many' t imcs to pt t rchase our  o\ \ 'n  l r

house computer  and kcy 'punch fec i l i t l - ,  lv lachines ncc

at tent ion.  BJcause thel '  are erpcnsivc ' ,  \ 'ou must  be cer ta in th l

the,v- are being fully uii l ized at all t imes This rnenns ti lat )o

*ur t  th .n spind managemcnt  t ime to propcr lv  schedulc '  th

machines.  Somet imes y ' t iu  must  go to othc ' r  companies lookin

for additional rvork rui ',., ' , 1",,,u. lorid is l ight l lcclusc the dirct

response business is highly' cy'clicl l rvith very gre'rt perrks ' ln

very deep valleys, ltou i"n never rell ly gcilr t lp to handlc th

* 'o ik to, , i .  Rather  ihan purchasing ct iu ipment '  $e st lbc.ontra(

the work so as to e l iminate the need for  our  o\ \ 'n  equlpmen

- t-r0-



i)ne exception to this rule is in the area of graphics. Because of

,n. tart and quick. pace in testing our NPGS's, we feel it is

:dL.cssary to purchase our  own typeset t ing and pr int ing
.uuipment. Our ty'pesetting equipment is fully uti l ized;
:o*ever .  th is  is  not  the case for  our  pr in t ing equipment .  We

id\er  use our  pr in t ing equipment  for  ro l lout  s i tuat ions.  There

1sc flar! commercial printers who relish the thought of large
. , roduct ion runs.  The th ing that  they hate are the very shor t
.uns that  you needed yesterday.  These are the type of jobs that
, rc  do-namely,  the pr int  job that  the pr inter  feels  is  too smal l
:o  handle or  too complex to bother  wi th.

i:. !{aterials

In our search for suppliers, our primary emphasis is on
,crvicc, deiivery, quality, and price, in that order. Our

2hilosophy has been to cultivate several key suppliers with
,* hom we do most of our business and in whom we place a great
Jcal of trust. In cases where we are dealing with new people we
.rlways keep backup suppliers available to us. In other words,
rve split the business for our materials so that we do not become
overly dependent on a particukar sowce of supply. Orrce a
\upplier has proven himself to be the type of supptier that can
be depended on, we begin shifting more and more business to
him.

We do not subscribe to the usual policy that buying in
quantity is best. When we can avoid building inventory, we do
so. I would much rather place two orders for 50,000 of a
parlicular unit as opposed to one orderfor l0O,0O0level. Unless
I actually have orders in hand or I know absohrtely that I can
use the material, I usually bypass the temptatioR to seve some
dollars by overbuying. Also, in order to take advantage of these
drscounts, you must store at your location. Storing takes up
space and space costs you menqy. If you store iterns of value,
they require your people's tirrc to rnanage th€ inveetory.

Beeause we place so much emphasis on a few key suppliers,
thcv also serve as an e.ttension of ou,r proiect managerncnt
tcam. Because they know rhat they are going to get i large
pcrcent of the business, they are wii l ing to do tasks over and
beyond what normally is expected of them. Quite otien we deal
'"vlth th€ owner of the business or indivfuiuals who have
'rntrepreneur aspirations. Because the people know that we are
jrrvrce oriented, they do everything they can to expedite our
r r rders and to correct  problems that  are causing delays.
[". Subcontracting Philosophy

,'\s you may have surmised, we strive to keep a minimum
rnrcstment  of  the 5 M's avai lable at  any one t ime.  As far  as rve
,r r0 concerned,  an abundance of  these i tems adds up to heavy
' r r  crhcad.  Overhead is  the good guy that  can k i l l  I 'ou.  There are
iit;.tnv arguments for having employees on hand to do the job in-
l l r ruse or  to  buy that  machine that  can save so much labor  or  to
:c t  that  good buy on mater ia ls ;  but  what  i t  a l l  bo i ls  down to is
. tn  tncreased investmcnt  in  overhead.  Do not  sk imp on your
r l l "cstment  in  promot ional  ideas,  but  jea louslv  guard every
: , ) l l r r  r ho r  goes  i n to  ove rhead  t ype  i t ems .

Io i l lust rate our  phi losophy,  I 'd  l ike to descr ibe the types of

. le  
t lv l t ics that  rve per formed in-house dur ing the ear ly  years of

r l lc .compan) ' .  In  order  to process the large volume of  incoming
mlil. rve used to maintain our own mail room rvhich required i;

many as 20 to 30 people. We also had keypunch machines and a
group of  about  l5  keypunch operators.  We had a group of  100
to 200 part-t ime home workers who did handwriting and
stuf f ing operat ions for  our  d i rect  mai l  promot ions.  We did a l l
o f  our  ro l lout  promot ional  pr in t ing and were consider ing the
purchase of  a dark room, a computer ,  and a v ideo tape fac i l i ty
to be used in prepar ing te lev is ion commercia ls .  In  order to s taf f
and manage this large number of resources, we had to depend
more and more on people we d id not  personal ly  know-people
who did not have the personal interest in our business. We soon
began considering such things as putting in a time clock and
setting up elaborate personnel systems. We also found that the
many bureaucratic agencies of the government began imposing
more and more of their rules on our ever-increasing, larger
organization. We found that our l imited manage ment time r. ',as
being spent on non-productive tasks. We began resembling the
very large, slow moving corporations that we were attempting
to get away from. We soon realized that management was our
most valuable asset. We began a two-year campaign to
subcontract as much as we possibly could. All of the production
functions that we previously did ourselves have been subcon-
tracted to reliable suppliers. In some cases we found that we
could not subcontract our vital functions to iarge organizations
who specialized in this area. Instead, we located people who
were wil l ing to start their own business. We guaranteed thern a
eertain arnount of our work. We were thus able to drvelop
suppliers that are verv responsive to our needs and who provide
service at a reasonabh price.

We enter into contracts whereby a particular servicc is
perforrned for us on a fixed price per unit basis. We are thus
able to minimize cost overruns and make ow profit proiections
a lrot earlier. We were able to eliminate a fairly large cort
accounting staff whose main function was to gather and
compik coat information to arrive at a per-piece price.

The key to this whole subcontracting syst€m is to have an
adequate and thorough quality cortro{ systern. We fo}how a
very sinrple rule: We do not pay until you deliver. We do not
pay unless it is done correctly. If it is done incorrectly. you redo
it ancl deliver at the a.greed price. It is tnre that we probably pay
more p€r piece to a subcontractor than the price for which we
could do it ourselves, but the drain on the management talent is
so severe that this disadvantage rs outweighed. If we ever rcacir
the point in the future where we have repeat sale type products
which can guarantee a certain minimum level of activity year in
and year out, we may consider doing some of the subcontracted
tasks in house. As long as o.ur prime consideration is product
development  and promot ion,  our  emphasis must  be p laced on
the abi l i ty  of  our  organizat ion to move quick ly .  Our phi losophy
ls that you move the quickest and most efl lciently rvhen you are
smal l .  B ig t ranslates to compiex.  Complex t ranslates to s lorv
and unprof i table.
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CHAPTER 5.
Step 5- srlnr DoING SoMETHING. FoRCE

THINGS TO HAPPEN QUICKLY BY
PRIORITIZING, INITIATING, AND FOL-
LOWING UP KEY ACTIYITIES.

If you were to taik to our suppliers, you would receive one
universal comment from them, "PCA is a demanding
organization to do business with-they expect everything to be
done yesterday but they pay their bil ls faster than everyone so
they get the service they demand."

Once you have developed your NPGS, your main concern is
to do something quickly. Since there are very few rules or
absolutes, it is far better to do something quickly than to do
nothing for a long period of t ime. By forcing things to happen
quickly, you find the correct answer sooner or you immediately
find out you are wrong. Either way, you have effectively
contributed to your body of knowledge, which is necessary to
make profitable things happen. The sooner you discard
worthless NPGS and work on profitable NPGS, the better off
you are. My methodology for priorit izing, init iating, and
following up key activit ies is embodied in the Project System
and the Status System.

A. Project System

As soon as a project or promotional idea is thought of, we
immediately make out a Project Sheet. See Form #200 in Book
II, Chapter 2. A brief description of the idea is jotted down on
the project sheet and turned over to the secretary for
classification. Projects are classified by a three position code
which identif ies a product, the media, and a sequential number.
The first position is an alphabetic product letter code. If the
idea pertains to an existing product, a previously established
product code is assigned. The product code "Y" is assigned to
all new ideas that are to be tested.

The second two positions are assigned a numeric code, which
identif ies the type of media to be used as follows:

L Space

2. Direct mail-astrology customers

3. Direct mail-luxury l ist

4. Direct mail-rented l ist

5. Direct maii-other customer i ists

6. Television

7. Radio

8. Ivlult i-media

9. Direct mail-piggy back

10. Direct mail-co-ops

I L Publication inserts

12.  Reta i l  inser ts

13.  Reta i l -d i rect  mai i

14.  Reta i l  sa les

15.  Premiums

16 .  Genera l -p roduc t  de r  e lopmen t

The th i rd posi t ion is  s imply the ner t  cor tsecut i l  c  n l lmber that

is available. The project sheet is then fi led in a three ring 1o
leaf notebook in product and media sequence.

Before init iating a new project from the large number
available future projects, a project priority system is used. ,
Form #201 in Book II, Chapter 2. Uti l izing a rating system fr
0 to 10 for several significant items, a score is calculated l
each project is ranked from the highest to the lowest. The ite
considered are:

l. Media time required. If the promotion requires the ust
ROP advertising, the usual lead time to get into that me
is only about two weeks. However, if a promotion requ.
a magazine media, you may wait as long as l2 weeks. C
scale of I to 10, I would rate the ROP media about a 9, a
the magazine media about a 2.

2. Odds for a successfol promotion. This requires so
marketing experience to be expert at this area. However
many cases, a neophyte's guess is as good as that of
experienced marketer. Based on your own feeling as to
odds of success, you would rate point values from I to
(0 : poor and l0 : excellent)

3. Product completion status. A prodrrct that is complete a
ready to go without further product development would
given a 10. A product which you must develop wo'
receive only a 0.

4. Capital requirements. If the project requires very I
capital requirements, it would be assigned a value of l0
it required very large aYnounts of capital, it would
assigned a 0.

5. Amount of profit generated. Assign I point for ea
$100,000 of profit.

6. Back-end potential. A product to which you could ma
many mailings wouid have a high back-end potential ar
therefore, would be given a l0 rating.

7.  Sales Promot ion Complet ion Status.  I f  the promot ior
complete or about to be completed, it would be rated a

After assigning the point values to these 7 factors, the sco
are calculated. Those projects with the largest number of poir
would thus be given a higher priority than those with a lov
number of  points.  Based on . i ic  avai iabi l i ty  of  manpov
within your organization, you than can decide how many of t
highest priority projects can be worked on at one time. Af
you have made this selection, you are then ready to init i i
pro jects based on some rat ional  decis ion makrng process.

Ahvays bear in  mind that  pro ject  work is  expensive.  You u
soon f ind out  that  you wi l l  have many more ideas than' ,vhat , l :
can possibly rvork on, so be very selective for rvhat ""-ou choc
to spend your  money.  Considcr  th is  fact :  i t  usual ly  requrrer
pro jects to f ina l ly  cdme up 

"v i th  
one succcssfu l  one.  You mt

weed out  the 6 losers as quick ly  and as incrpensivel l -  as possi t
to  f ind the one pro ject  that  rv i l l  produce a prof i t  for  y 'ou.

The pro jects that  h lve been selected are rcmoved f ronr  t
fu ture category '  end p iaced into e i t l ' rer  the act ive or  immediat
act ive categor i r .  I f  the pr t r ject  rcqui rcs crrp\  - \ \ ' r i t ing sk i l ls
rcscarch,  i t  is  put  in to the act i l 'e  catcgt l r l  l tnr i  ass igned to
copy-rvritcr or rcscltrclter. \\ 'hcn tl.tr- copr'-rvrttcr hts complct,
thc promot ion.  the pro ject  is  movcd into thc i inmcdiate- l tc t r

I  t l



cr tcgory.  At  th is  point ,  the ent i re organizat ion is  ass igned

responsib i l i t ies to complete thei r  por t ion of  the pro ject .  To help

contro l  several  s imul taneous act iv i t ies,  a work packet  moves

itrrougttout the entire organization to keep everyone who is

involved wi th the pro ject  advised on i ts  s tatus.  (See Product ion

Contro l  Form, Form #202 in Book I I ,  Chapter  2) .

B.  Status SYstem

In order to move things along very quickly, a status system

and follow-up system is needed for the projects that have been

declared immediate lY act ive.

As you look at  the Project  Sheet  in  Book I I ,  Chapter  2,  y 'ou

rvil l  notice a large variety of activit ies plus a responsibil i ty l ine

and a completion l ine. Tasks are assigned to individuals with

selected completion dates. Weekly status meetings and

sometimes daily status meetings are held with the key staff to

review the progress or lack ofprogress on each ofthe projects in

priority sequence. Figure 29 shows a sample status meeting

i.port. As delays crop up due to unforeseen problems,. the

priority of the project wil l change in relation to other projects

on the l is t .  I fdur ing the course of the pro ject ,  we have reason to

believe that the project wil l indeed be successful, then an all out
effort is piaced on that project so that we can quickly bring the
pro<luct and promotion to market. When this occurs, a
planning network is developed which places tasks in logical
order .  (See PCA Flag Promot ion Network,  F igure 30) .

One of the most important status tools constantly used in the
business is the Friday Report. This report shows the status of
money, work in process, forecast of future orders to come, and
status of all customer l ists. This report is prepared once a week
and the information contained is the most current information
reflected in the Friday Report is on a "cash basis" as opposed to
the "accrual  basis"  used for  normal  account ing repor ts .  I t
prov ides immediate,  accurate,  and current  in format ion on
which business decis ions can be based.  Looking at  the Sample
F r idal '  Report  (  Form #216A-D on the fo l lorv ing pages)  you wi l l
sce that  the repor t  codes assets as posi t ives;  therefore.  i ts
numbcred  i t ems  a rc  P -1  t h rough  P -19 .  Some o f ' t he  pos i t i l e
i tems are moncv in  the bank.  prepaid fu l f i l lmcnt ,  prepaid
advert is ing,  inr , 'entor l ' ,  e tc .  i t  a lso l is ts  the l iab i l i t ies as N lor
negat ives,  which are l is ted as N- I  through N- 12.  These
essent ia l lv  are the amounts of  R- l  through R-5.  rvh ich are
report  tvpe i tems.  R- l  records thc sales as thcy arc madc ot i  r i
weekly basis .  R-2 records the on order  net  worth.  T i r rs  rcpor t
i tcm inc ludes a l l  o f  the obl igat ions of  the companl '  that  wc have
committed to but do not necessaril-u- or,ve at this timc. R-3 is e
onc-ycur  pro jected net  worth number.  This number is  the sarne
rrs R-2.  wi th the except ion that  one 1"ear  of  overhctd is  inc luded
in thc ncqat ives,  and thus is  an indicator  of  fu ture cash posi t ron.
R-.1 shoivs the net  u 'or th in  the more t radi t ional  sense.  as the
rrccountcnts rvould calculate i t .  R-5 is  a cash t lorv b l lence.  J 'h is
number is  an indicator  of  excess capi ta l  a t  the t ime of  the
rcpor t .  l t  exc ludes f rom the posi t ive s ide a l l  investments and
t i -xed assets which are not  readi ly  converted to cash.

The bot tom 2, .3 's  of  the f i rs t  page l is ts  a l l  l lccounts pa1'ablc .  i t
shorvs those that  are current l ) 'due and thosc rvhich ere on
order .  This  in format ion is  compi led by rev ierv ing the invoiccs
on hand and the purchase orders that  have been rvr i t ten I 'or
i tems not  yet  received or  not  yet  invoiced.

The second page of  the Fr iday Report  (Form #2168) has a
deta i led l is t ing of  a l l  accounts receivable,  a deta i l ing of  prepaid
expenses,  notes and loans payable,  and unpaid taxes.  Also,  the
status of  a l l  our  customer l is ts  are deta i led.  This s tatus shows
the tota l  number of  customers the product  was or ig inal ly  so ld
to,  and f ina l ly  the amount  actual ly  on the computer  f i le  af ter
updat ing.

The th i rd page of  the Fr iday Report  (Form #216C) indicates
projected prof i ts  of  in-process promot ions.  On a weekiy '  basis ,
each space adver t isemcnt  or  d i rect  mai l  promot ion is  analyzed.
By compar ing our  pro ject ion of  to ta l  orders to be received to
the orders actual ly  received to date,  we are able to calculate
orders to come. By mul t ip ly ing the orders to come by a
predetermined net  prof i t  which is  based on product  cost
in format ion,  we are able to determine pro jected net  prof  l ts .  The
status as to whether  the promot ion is  paid for  or  vet  to  be paid is
noted.  Not  only  is  th is  in format ion important  in  pro ject ing
future financial status, it also is used as a source for ordering
inventory. By identifying orders to come for in-process
promot ions as wel l  as forecast ing orders to come for
promot ions not  yet  running,  we are able to arr ive at  a forecast
so that materials can be ordered and placed in inventory for fast
and efficient fulf i l lment.

The next section of the Friday Report identi l les the work-in-
process. (Form #216D). Each on going product is analyzed to
determine the major  processing steps and the amount  of  cost  i t
takes to get  the product  f rom that  s tep to complet ion point .  For
instance, if you were marketing a book, the key process steps
maY look l ike this' 

cost to
Step Description Complete

R- l
R-2
R-3
R-,1

Orders with money removed
Orders keypunched with label
Insert envelope & affir posttge
NIail

s  1 .42
l .3E
1.03

0
-fhe 

physical inventory is then taken to determine the numbe r
of  uni ts  at  a par t icu iar  s tage of  complet ion.  This is  mul t ip l ied by
t i re prede termined fu l f i l lment  cost- to-complete.  The f igures are
thcn added up and a tota l  number of  dol lars requi red to
complcte your  fu l f i l lment  responsib i l i ty  is  ca lculated.

Not  only  is  th is  used for  ca lcuht ing the tota l  cost  of
i . r l i ' i i imcnt  due but  i t  . r lso is  used to determinc the amount  of
resources that  may be requi red to movc your  fu l f i l lment  a long
quick ly ' .  l f ,  lor  instance,  vou see a large bui ld-up at  any
part icu lar  process step,  ) 'ou arc ablc  to takc imnrediate act ion
by c i ther  ass igning more manporver  to that  act i \ . i ty  or  possib ly
st ra ightening thc mat ter  out  rv i th  a suppl ier  rvho may be
dclay ing a cr i t ica l  i te  m. With the overai l  f inancia l  s tatus f i rml i '
i rnp lantcd in  your  nr ind,  you know eract ly  rvherc vou are cech
' , reek so lhat  wi ren neccssl r r ) .  corrcL- t i \e  act ion may be taken.
This corrcct ive act ion may met l t  h i r ing more people,  lay ing
people ot ' f ,  invest ing excess capi ta l .  or  possib ly  borrorv ing
capi ta l  i f  requi red.  I t  may mean incrr -as ing the adver t is ing
budget .  or  possib ly  increasing t i re  product  rcsc: . r rch budget .

Because mai l  order  is  a h ighl l  r 'o let i le  business and
condi t ions change qui te rapid l r " .  \ 'ou rnust  h lve i t  too l i rva i lab le
to ), 'ou that tells y'ou eractly 'uvirere vou arc irt all t irnes. As a side
note,  the Report  is  knorvn as The Fr iday '  Report  bccausc status
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was counted on Friday morning, and the report was produced
on Friday. However, since those earlier days, the company has
grown to such an extent that the Friday Report is cut off on
Friday but is usually not completed unti l Wednesday of the
following week. Regardless of this delay of three days, it is an
acurate reflection of status now. It differs dramaticaliy from
traditional accounting reports which are basically historical
documents showing status as of 5 to 8 weeks ago.

t t l
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Y-L-67

TJ- l -2

L-I-32

J-05-4

Y- I -137

T J - I O - J

M-2-26

r{-1-4

z- I15-1

STATUS IIEETING LI-28-77

ACTIVE PROJECTS

u l o  t  u I r l I l m e n t
l .  F i r s t  c o p i e s  d u e  l 2 - 9
2 .  Rece i v i ng  phone  ca l l s  i n  back  room 12 -12
3 .  Loca te  doc to r

B io  Hea l th  ad  changes
1.  Mai l /phone
2 .  Changes  i nc lude :  Change  R  to  TM,

take  Am.  Exp .  ou t ,  add  Oh io  phone ,
add  money  back  gua ran tee r  add  wh i te  ma i l  No .

3 .  C l -ea rance  fo r  Hunza  p i cs

Dream Book
1.  Make copy changes to ad
2 .  P lace  2mm c i r c .  I 2 - l 9
3 .  P l a c e  2 l m m  c i r c .  L 2 - 2 6
4 .  P lace  3 l rnm c i r c .  1 -3
5.  Typeset
6 .  P r i n t
7 .  F ind Mktr /wr i ter

B io  75 t  Ad
1.  Change 7 x I0 Luck to mai l /phone

(no Ohio phone #)
2 .  F i x  75 t  ad  w i th  changes  pe r ta in ing  to  o r i g i na l  ad

Li fe-Luck fu l l  page mai l /phone
1.  Change to mai l /phone
2 .  Add  to l l  f r ee  and  Oh io  *

Bio-Back End

Bread Ad
I .  Typese t
2 .  T e s t
3 .  F i n d  n u t r i t i o n i s t
4 .  T e s t  2 5  s u b j e c t s
5 .  FDA c lea rance

B io -Ca lenda r  Subs tan t i a t i on
l .  Copy
2 .  P i c t u r e s

ENP/Mega
l .  D rop  Jan .  2

Computer  Diet
1 .  T e s L  5  c i t i e s  w k .  o f  J a n .  2

Se t  up  S i rgo

Figure 29

Fong

S i rgo
J im

Betty

Bet ty
Sh i r  ley
Sh i r  ley
S h i r l e y
Bet ty
Fong
J im

Betty

E l o l - l - r r

Sh i r  l ey

Deanna
Ben
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PP Projected Profits Of In Process Promotions

Form 216C
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CHAPTER 6.
Step 6-nvorvn

Although th is  is  a shor t  sect ion,  th is  is  a very key sect ion.  The
violation.of the evolution rule is one of the major reasons that
businesses fa i l .  The evoiut ion ru le copies a t r ied,  tested,  and
proven method of old mother nature. The various species of
nature are brought along slowly. Each new addition to the
makeup of the species which increased the complexity of the
tota l  organism is  brought  a long s lowly to a l low an adaptat ion
per iod.  For  instance,  in  nature you don' t  see f ish jumping out  of
the water and sprouting wings and flying the next day. Business
is the same way. You have to have the correct rate of growth.
There is  no wa-y- '  to  tota l ly  predict  the problems and
circumstances that are going to arise each time you make an
acquis i t ion or  expand in any area.  Everv new expansion of
resources,  every new expansion of  a new product  wi l l  have
inherent  problems.  This wi l l  cost  t ime and money to i ron out .
Expand too rapid ly ' ,  and the t ime and money requi red to i ron
out  the problems consume you.  The formula to a successfu l
business is very simple: The earnings or profit rate has to be
greater than the fixed overhead rate. It 's that simple. Or, stated
another way: vour earnings or profit in gross form is the
amount  a customer pays you for  your  products,  minus the
di rect  amount  i t  costs you to get  the product  to  your  customer.

The s ix  key reasons that  business fa i l  are based on the
evolut ion ru le.  The s ix  key reasons are:

1.  Sales volume-too h ish or  too iow.

2.  Excess inventorv.

3.  Di rect  product ion cost  of  the product  is  h igher  than
est imated.

,1.  Customer is  not  sat is f  ied wi th the product .

5.  Customer payment  of  the product  payments not
received. This is also called the old accounts receivable
problem.

6.  F ixed overhead too h igh.

We can take the above six key reasons rvhy businesses fail,
redefine thc factors and put it into a verv simple mathenratical
relationship. First of all, let 's redefine the first f ive key'reasons.
Realiy, tnese frrst f ive key reasons, rvhen integrated, can really
be redei' ined as gross profit volumc. The formula is this: Sales
volume dollars minus excess invc-ntory costs, minus direct
production cost of the product, minus customer demund for
refunds, minus non-payment of accounts receivable equals the
refunds, minus non-payment of accounts receivable equals the
gross profit volume. The sixth key reason can and should be
isolated by itself. This is f ixed overhead. Therefore, it breaks
down to the following simple relationship. In order for a
business to be successful, gross profit l 'olume must be equal to
or greater than fixed overhead. Norv as mentioned, t l lc two
most important elements here are sales volume and fixed
overhead. Proper functioning of these two elements can
overcome a multitude of sins in the remaining four elements.
For instance, too high a sales volume can certainlv ovcrcome
the other l 'actors provided the other i 'actors are not grossly' out
of control. Since we've already discussed horv to increase sales
l'olume in detail in early chapters, let's zero in on the key

element that the evolutionary theory most relates '.0 ln lhis
chapter-fixed overhead.

Now, the first f ive are problems and circumstances :eat can
be caused by the wrong rate of evolution; but it u tle si-rir
problem, fixed overhead too high. that is the most Cii;- icuit to
judge, predict, and control. And it is the sixth probien :o "r 

hich
the evolution theory most applies. Now if you can iick the
problem of getting the right amount of gross earnings and t:e
right amount of f ixed overhead. most of the other problems '.r:11

take care of themselves. The key to producing enough -qross
earnings-which boi ls  down to get t ing enough people Io g l "e
you enough ofa percentage for a product over rvhat the producl
costs you-is i l lustrated back in the chapter on the 3 \I 's.

Now, let's assume that you're sell ing hot dogs and oni-u" have a
push cart which is paid for and one person working for -vou
whom you pay th i r ty  dol lars a day.  I f  you ' re sel l ing hot  dogs
which only cost  you 25 cents for  50 cents,  youaregoingto hale
to sel l  120 hot  dogs a day to break even.  Nowi f  y 'oureducethat
overhead down fur ther  by doing the work yoursel f .  \ 'ou are
paying nobody.  Chances are pret ty  good you ere going to
succeed.  On the other  hand,  i f  you are going to open up a b ig
hot dog restaurant with a huge mortgage and a lot of employees
that ,  say.  costs you a thousand dol lars a day to operate.  ) "ou are
going to have to sel l  4 ,000 hot  dogs a da1' to break even.  Now, i f
you jump in and open up the thousand dol lar  a da-v restaurant
right off the bat the odds are very remote that 1'ou rre going to
succeed.  However,  i f  you star t  the business rv i th  a car t  wi th
v i r tual ly  no overhead,  and evolve and bui ld  your  business and
only add on as vou get  more customers,  you could bui ld  your
way to that  thousand dol lar  a day overhead p lush hot  dog
restaurant .  That 's  the key to evolut ion contro l l ing your
ol'erhead and keeping it as low as possible and only taking on
nerv overhead when you are assured of new and conttnuous
sales. N{any businesses rvho have failed rvould sti l l  be around
today had thev fo l lowed th is  pr inc ip le.

F ixed Overhead

Fixed overhead breeds silentlv and ranidlv for t l.re foilowtng
reasons:

L The entre preneur or  business owner wants to l 'eed h is  ego
by having t 'ancy business accommodat iorrs  and a lo t  ot
subordinates under h im.

2.  Subordinates a lso want  to feed thei r  ego and make thei r
job easier  wi th fancy accommodat ions,  ext ra hc lp and
work-saving equipment .

3. Government and institutions wil l €DCourlgc' increascs in
fi-xed overhead and play upon the entrepreneur's ego'
Increases in fixed overhead l 'eeds the governmen[ more
taxes and provides good business for the institutions.

4. Businesses who sell to businesses are constantly bomba.rd-
ing the entrepreneur or business owner with sales pitches
for larger and fancier accommodations and equipment'
Now. the other bad part about f ired overhead is that lt

breeds s i lent ly .  I t  is  upon you so quick that  you don' t  even
knorv i t  happened.  For  instance,  just  put t ing a busincs5 I0, l

modest  house,  a smal l  ranch house for  instance,  onr) .
h i r ing about  s ix  or  seven people,  and a min imal  amount  o l



Fixed Overhead (cont.)

equipment can put you in an overhead of about seven
thousand dollars a month very easiiy. That's a lot of f ixed
overhead for a new businessman to be able to overcome.

Here is a trick that I use to hold down fixed overhead, and

llso serves as an alarm system when the fixed overhead

increases. Set up a separate checking hccount that pays for ail

irxed overhead items. Calculate what the fixed overhead should

be and put in exactly that amount each month in that account.
If at the end of the month or before, you, or the people working

under you, need more money, you know for certain that you are
taking on extra fixed overhead. Exactly at that point, f ind out
where it came from, who authorized it, etc. If i t 's not absolutely
crit ically important, eliminate it.
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Government  inst i lu l ions and professionals a lways l ry  to push you into larger  and larger  overhead.  They do th is  for  a very
good reason. The larger your overhead, lhe more laxes the government collects and the more money the institutions and
prolessionals make. However, when this large overhead starts forcing you into bankruptcy and you're going down for the
lh i rd l ime,  government  ins l i tu t ions and professionals make a quick ex i t .

r < !



CHAPTER 7.
Step 7-TERSISTENCE

This again wil l be another short chapter only because it is
self-explanatory. Like the chapter before, it is very, very crit ical
rnd important. Lack of persistence is the key reason that most
people ̂never_ even get to first base with respect to being
successful in business. Very simply, most p.opi. get stoppeJ
too easiiy. There seems to be a barrier to success. I don't l inow
rvhy this exists but it is a fact of l i fe. Seems that people who have
succeeded,  possib ly  a l l  people in  general ,  donl  * in t  _vou to be
successful unti l you've "paid your dues". There's i natural
resistance to anything that's new. This includes somebodv new
rvho wants to be successful. All odds are people wil l be against
1ou. People who do not consider themselves successful wil l not
want to see you become successful because thev incorrectlv feel

that you wil l exploit them. people who are successful wil l rrhs
want to see you become successful because you provido
competit ion for them. The net result is there are veiy few people
who-want to see you become successful. Add to this such^things
as Murphy's Law, whichstates that anythingthat can go *.o,ig
wil l, lack of money and experience, and 

"utt 
t i.,. .. i t of th!

natural resistances there are to success and you have the
building elements of the success barrier. Now what most oeoole
don' t  know is  that  i t  is  very rare that  somebody gets through;hc
success barrier on the first try. Ninety-nine percent of t l.
people who are successful in any fierd of endeavor were failures

The failure barrier always stands in the way of success. There just seems to be a natural resislance lo success. However,l ike any barrier, the failure barrier can only take so much pound'ing. You haye lo hit it more lhan once. when you hit it andget knocked backwards, you have to pick yourse.lf up ;19 dust-yourself olf and r,it i i  
"g"in. 

l l  can only take so muchpounding. Sooner or later it crumbles, and when il crumbles, it disintegrates yery quiciivl
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That's the key. You have to keep hitt ing it over and over. You
have to pick yourself back up after failure and ram the barrier
again. The good news is the barrier can't take the pounding' It
can only take so much, then it crumbles. When it starts to go, it
goes rapidly. When I was first starting out and was fail ing
miserably, a friend of mine, Gary Halbert, sent me a
documented proverb that he had clipped out of some
periodical. I was already a persistent person but this proverb
certainly did give me a l ift and served as a constant reminder to
me through all my trials. Here it is.

PRESS ON
..NOTHING IN THE WORLD CAN TAKE THE PLACE

OF PERSISTENCE. TALENT WILL NOT: NOTHING IS
N1ORE COlv1lv loN THAN UNSUCCESSFUL MEN WITH
TALENT. GENIUS WILL NOT: UNREWARDED GENIUS
IS  ALMOST A  PROVERB.

EDUCATION WILL  NOT:  THE WORLD IS  FULL  OF
EDUCATED DERELICTS. PERSISTENCE AND DETER-
MINATION ALONE ARE OIvINIPOTENT."

To il lustrate the essence of this saying, I 'd l ike to relate the
case history of the flag promotion. There are many lessons to be
learned from this true story; however, the key item is "never
take no for an answer. Attack and reattack from every angle. Be
persistent."

FLAG PROMOTION CASE HISTORY
July of 1975 found PCA in search ofa bicentennial product.

Coincidentally, at the same time, two copywriters (whom I' l l
call Frank and Mike) were looking for employment. During a
discussion on terms of employment, Frank mentioned that
Mike and he had an idea to promote the sale of American flags
to veteran groups and other patriotic associations. While
listening to all of this, I suddenly' reacted with excitement:
"That's it! We'l i seil f lags, but not the regular 50 star f lag. It wil l
be a personalized flag-dedicated to each person's family
surname."

Employment contacts rvere drarvn up ivhich cailed for the
two copywr i ters to spl i t  16 ' l% of  the gross prof i t  as
compensat ion for  prov id ing the promot ion and the product .
Frank and Mike wrote the promot ion and began test ing i t  in
August  to  the Reuben Donnal ly  l is t ,  rvh ich is  n l is t  o f  a l l  o f  the
households in  the Uni ted States.  This l is t  could be ordered in
aiphabetic sequence, thereby allorving the mailing to be made
by surname. The package offer consisted of a personalized
family flag along with a 50 star f lag and a small report on the
history of  the surname. The promot ion worked reasonebly wel l
to  the Reuben Donnal ly  l is t ,  pul l ing approximately  l l .%.

Upon seeing th is ,  I  suddenly recal led that  a f r iend of  mine,
Bi l l ,  had informat ion thr t  might  be o i  hc lp to n1e;  a l is t  o f
appro.ximately 850,000 people who had purchased a $20
product  wi th thei r  fami ly  name on i t ,  p lus an addi t ional
6,000,000 people rvho had purchased a 53 report on their family
nerne. We contacted Bil l and asked him if rve could test a iew
thousand of  these names to determins i f  our  pr , . r rnot ion r"as
* 'orkable.  Response to Bi l l 's  850,000 l is t  tvas approximaie ly
6%. At  th is  point  we knerv that  rvc had a b icentennia l  product
and that there definitel-n- rvas a market for it.

PCA promptly began a two-prong lttack to secttre the media

list and to put together a new promotion. As we. did our test

of the original promotion, it was discovered that, although
promotion was profitable, it was almost impossible to mail

l ist and fuif i l l  the product in the manner in which the proc

was being presented. First, to compile a report on e\
surname in the United States would have required an arm'
people.  Fur ther ,  we d idn ' t  know what  par t  of the package'

actually the true incentive for the people to purchase
product: was it the 50 star f lag, the surname report or
personalized flag? Further testing was required to deterrr
which combinat ion of  products or  product  was reai ly  the
most desired.

The second major problem was the fact that Bil l 's l ist was t
up in l i t igation and could not be used unti l all legal questi
were resolved. Our l irst lucky break occurred when
informed us that the company who owned the l ist was in defr
of a loan to him. Seeing the timeliness of the situation, I reali
the advantages if Bil l  were to obtain legal counsel, come to O
immediately from California, and settle the matter. O
legalit ies were disposed of, Bil l  could then make an agreem
with PCA whereby PCA would minimally make a mailinl
the 850,000 S20 buyers (and possibly to the 6,000.000 custor
group). After much urging I l inally made this offer: "Bil l '  cc
to Ohio and settle the matter. I wil l hire a lawyer for you ar
wil l pay your fl ight to Ohio." Bil l f inally agreed. PCA provit
Bil l with a very competent lawyer who began the negotiati '
with the owner of the l ist (whom I' l l  call Company X)'

With PCA in the background, we began to conduct a thr
way negotiation. Company X never really knerv that PCA r
involved. The probiems that come about in a 3-way negotiat
l ike this are tremendous. Company X wanted primariiy to
out from under a heavy loan payment arrangement while r
retaining the rights to use the customer l ist. Bil l  was interes
in cold hard cash instantiy and was rvil l ing to give up alm
anyth ing just  to  get  some quick money.  PCA wanted to
certain that Bil l obtained the l ist unencumbered so that P'
could legal lv  use the l is t  [or  i ts  promot ions.  The negot iat i r
sputtered and stailed several t imes because of the diverg
goals of each ol thc 3 parties. After many meetings and seve
drafts of the agreement, a final conference was set up. Beca
PCA was involved, a te lephone confcrence cail lvas made rat
than conducting iac,: i.. i  f;cc negotiations. I ' l l  r:cl 'er forget
scene, Bil l was i lt the tabte along rvith m.v-'self, his law;"er, PCi
lawyer,  and PCA's accountant .  We rvere a i l  qu iet  as chu
mice for we did not rvant Company X to realize that a th
par ty  was a lso negot i t t ing rv i th  them. The contracts had bt
rev iewed and there was one kev sentence ivh ich,  i f  Companl
decided to modi ty ,  rvould prohib i t  PC,\  f rom using the l is t .  I
rvent  by unnot iced or  unchal lenged.  PCA in c f fect  had thc r ig
thru Bi l l ,  to  mai l  the prornot ion.  F inal ly  i ln  agreement
pr inc ip le was reached.  Upon the c l ick ing o i  the te lepht
receiver  s ignal ing the end of  thc conversat ion,  the ent i re ro '
wen t  i n to  abso lu te  bed lam.  I  am usua l l y ' an  e l s ! ' go ing .  qu
ur iemot ional  ind iv idual .  I  s tood up,  w' i th  c l inchcd i is ts  abt
my head.  saying,  "We havc pul led i t  o f f !  \ \ 'e ' re pul led i t  t
You non-market ing mcn in th is  rooin do not  rca l izc
magnitude of rvhat rve have achieved tt ldal'."

Bi l l  and I  then entered in to a verb l l  agrc 'ement  lvh ich v
witnessed by both larv-vers. The agreemcnt essentially called
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Bill to receive a minimum payment of $80,000 as royalties for
the use of the 850,000 list. It also gave PCA the right to use the
0.000.000 list in the event that the promotio; tested out
successfully. By Thanksgiving, all the necessary conrracrs were
signed. We were all very happy and looking forward to the new
icar  wi th our  new bicentennia l  product  and l is t  in  hand.

At this point, it became essential to rewrite the promotion for
nrass mailing appeal. With the possibil i ty of having to mail
.rpproximately 70,000,000 pieces across the country in less than
six months, our usual printing and personaiization operation
could not even be considered. We learned of an ink jet printing
st.srem called Mead Drjit which was pioneered by the Mead
iorporation. Mead Dij it had the capabil ity of imaging
(printing) variable information in letter form at the rate of 2,000
lcet  per  second,  which is  an incredib ly  fantast ic  speed.

I  wrote 5 promot ions:  l )  test ing the pr ice of  59.95;  2)  test ing a
IJcnnington flag along with the personalized flag; 3) testing the
rcgular 50 star f lag along with the personalized flag; 4) testing
rhc l1ag and a report and 5) testing the flag only. Each of these
var iables a lso had to be tested wi th and wi thout  a 4-color  photo
of the flag. Finally, a black and white imaged photo, which was
lu relatively new innovation in the marketing area. had to be
tested.

Al l  through the months of  November and December we were
lirriously preparing for this major test. It had to be pulled off by
rhe first of the year. We had to know rvhich promotion was the
most  prof i table.  We also had to know what  combinat ion of  f las
products were to be sold because there was much work to bI
done in l in ing up mater ia ls  and machinery to begin the new
vcnture.  I  made several  r r ips to Dayton to p. . .onJly  moni tor
the progress of  the job.  I  par t icu lar ly  remember one t r ip  in
w'hich the roads were extremely icy. We were crawling at 5 miles
; rn hour  and i t  took us pract ica l ly  the ent i re day to make the
tnp.  By the t ime we were f in ishcd,  however,  rve te l t  that  i t  was
wcl l  wor th the hardships of  the t ravel .  Not  onl1, .had we decided
on using the imaging equipment  for  our  promot ion.  but  we
bcgan to ser iouslv  consider  obta in ing an imager of  our  own.  We
could usc i t  for  our  o$n prom() t ions or  rent  i t  out  to  other
rnarketers s ince th is  was def in i te ly  a market ing tool  of  the
I  uture.

I l  deal ing rv i th  computers and pcople,  i f  something can go
\ t rong,  i t 'uv i l l  go wrong.- fhe possib i l i ty  of  a mistakc was !cry
rroat  s ince th is  was an extremely d i f f icu l t  test  wi th manv
vl r r iab lcs.  Chr is tmas t ime s lowly bcgan to creep upon us anr . l  ive
str l l  d id not  have the imaged let ters requi red for  the test .
l : ina l ly .  a l l  problems rvere solver l  and the test  lc t tcrs were to be
I t ' "a i lab le to us three days before Chr is tmas.  I  c lec ided to
pcrsonal ly  p ick them up so that  I  lvould bearai lable to answer
qucst ions in  the event  of  any untbrseen problcnrs.  As the imager
bcgan to pr in t ,  problem af ter  problcm cropped up- f i rs l  a
smal l  computer  problem. then a smal l  mlchine probl im,  then a
.mal l  programming problem. Each and every problem wAS
smal l  in  i tse l f  but  ext remely t ime consuming and extrernely
i . r t rs t rat ing.  Let ters \vere to be done at  l0  in  the morning;  i t  wa!
ri irctdy 6 in the evening, and this dedicated crerv of f ive-had not
]c t  produced the le t ters.  Panic began to set  in  my heart .  I t  rvas
tlrc night of Nlead's Christmas iart_r-. Wil.e, b"g"n to call,
;tsking^their husban<ls, "When rvil i  you be horne?"iheir replv
w'as,  "One more run,  honev.  I ' l l  be home in hal f  an hour. "  The

half hours slowiy turned into hours. Here it was, 8:00, and the
party was now beginning. I felt l ike Scrooge in driving these
men so hard but it had to be done. Finally the wives were told to
come to the plant in their party dresses because the problem
would be solved momentarily. Picture this: Four harried, t ired,
unshaven men who certainly were not ready for a party and
four women in a festive mood, very beautifully dressed waiting
for the big Christmas party. One by one, as each problem wai
checked out, each person responsible for a different area was
released unti l f inally the job was completed at two o'clock in the
mornlng. Needless to say, the Christmas party was ruined for
most  of  the husbands and wives at  Mead.  I  have not  seen such a
ievel of dedication in my entire l ife and truly appreciated their
efforts. But, even with the promotional letters in hand, I sti l l
had a problem. PCA had l ined up people to work over  the
hol idays to be able to get  the tests in to the mai l .  As I  drove to
Canton from Dayton, I felt l ike the pony express rider who had
to get the message through. I drove through the night and by
8:00 in  the morning I  had del ivered the very prec ioui
promot ional  le t ters that  were needed to ansrver  key quest ions.

. As test results poured in, it was proven that we need not go
through the expense of offering a Bennington flag or a 50 star
flag. This was a big relief to us because during the bicentenniai
year all f lag manufacturers were completely fi l led up. To find a
company to supply the quantit ies of f lags we required would be
a rather  formidable task;  besides,  i t  would be expensive.  I f  the
addi t ional  expense d id not  produce increased response,  whv
throw profit dollars away? We also learned that the complete
and extensive research for the surname reDort as offered in the
promot ion was not  needed.  This ma, le the ent i re Droiect
feasib le.  PCA would not  be requi red to have an army of  people
doing genealogical  research pr ior  to  mai l ing out  the promot ion.
But  the best  news of  a l l  was that  thc l is t  pul led a l2 f f  response.
This meant  that  we knew we rvould sel l  a  min imum of  100.000
t1ags.

Dur ing th is  same per iod,  rvh i le  we *ere busy secur ing the
media,  tcst ing the promot ion.  and developing the imar ing.  the
product  a lso had to be developed.  We rvcre pr imar i ly .
e. rpenenced in prov id ing computer-prepared paper products.
We had no idea rvhat problcms to e_\pect rvhen $e bL-gan
r iork ing wi th c loth and screen pr int ing.  Frank and lv{ ike had
the responsrbi r ry  o i  dcr  e loping the product .  When thev began
to contact  f lag suppl icrs,  they found that  a l l  the suppl iers were
t'ully loaded for t ire bicentennial vear. 

' fhe1, 
certainll '  did not

\ \ 'ant  anv custom rvork rvhich requi red a s lowdorvn in  thei r
product ion.  They merely  wanted to produce h igh volumc
stendardizcd f lags.  Af ter  a l l ,  th is  rvas thc Iear  of  the f lag
manuf  acturer .  They rvould never  have another  opportuni t l '  l ike
th is  in  a hundred years.  As we found through our  inqui r ies,  the
t lag business was a very o ld,  s lorv mor. ing industry  pr imar i ly
dominated by trvo large companies. As rve further found, a
large f lag company was real lv  no larger  than rhe s ize of  pCA
i tsel f .  We began to get  e. \ t remely nervous.  We began to look
into the possib i l i tv  of  manufactur ing t lags ourselvesl  us ing local
screen pnnters as suppl iers.  But  screen pr int ing cer ta in ly  wls
not  the answer because each order  rvould come in on an
indiv idual  basis .  I t  is  not  economical  to  scrcen pr int  one f lag et
a time with an individual's surname. Screen printing ru", only..
cconomical  i f  you could prodr . rce quant i t ies ot '  the samc
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surname. If this were done, it would require building inventory'

building bins, and storing names unti l orders came in for each

surname.

I was opposed to the idea of making flags ourselves so we

began to cbnsi<ter the possibil i ty of purchasing a flag.company'

WJ arranged for a trip to Southern Ohio and visited a flag

.o.puny.-They had all the equipment that was needed; namely

the sewing -uihin.t, cloth cutters and baloney slicers as weil as

access to i loth manufacturers' The ony problem with buying a

flag company is what do you do with it after the bicentennial is

ouJ.? lh. ir ice certainiy would be at its peak because the

demand wai at its highest level. Not only that, since there were

very few large flag manufacturers in the industry, each was

competing ulainsithe others for the available capacity'.Not

oniy'woul-d Je be squeezed between a high price by the sell ing

.ornpuny', but our price would be bidded up by other flag

.o-puni.t who wanied to obtain the additional capacity' In the

finai analysis, we decided that purchasing a flag company

definitely was not the answer.

I reasoned that the only thing that a flag company is, is a few

sewing machines superviied by somebody who has knowledge

in tt. iu..ttusing of material. if that's all, then all we had to do

was find a brokJr who couid buy the material for us' Since we

had already seen what is required by a flag company, we simply

would buy sewing machines and the other necessary equrp-

ment. We went to a company in Cleveland to .look at. the

necessary equipment. We quickly found that a sewlng machlne

is not a 
-sewing 

machine. There are sewing machines that do

nothing but sei the hem on the right-hand side of the material '

aha tnJre are sewing machines that do nothing but sew the hem

on the left-hand sidi of the material. A large variety of sewing

machines is available, but each is designed to do a specific job'

One must have the proper mix of equipment to be able to get

adequate flag production. We also found leird times were too

tong.  We * . i .  ln  November of  '75.  The peak of  the b icentennia l

-"ik-t would be July of '76. Certainly the market rvould be

good for  at  least  s ix  months and possib iy  another  s i r  months

ifter that. Some people el'en claimeti that bicentennial

market ing could go-on unt i l  Ju ly  o i  1977'  So our  product  l i fe

*" ,  nu.r6* .<J down to between s ix  months and a year  and a

half. lvlore than likely the market rvould only last for sir

monlns.  Del ivery lead t imes lvere at  least  t l r rec mon' !hs away Ior

all the neecled equipment. Even if rve had the equip.rnent' rve had

to devote at t  o f  our  t ime and at tent ion to t ra in ing people '

developing supervisors and finding space' O.ur reso[lrces would

be exhauited just making a 850,000 mailing' follor'vec1. b-v-' a-

6,000.000 mai l ing,  fo l lowed by the Reuben Donnal ly  mai i ing of

c lose to 70.000,000.

We t r ied another  opt ic ln '  and that  was to f ind l  company that

hacl serving machines, had knorvledge of the fabric market nnd

also happe-ned not  to  have muchbusiness ; . r t  the t ime.  i  t t l t  that

an1 b. l iy-  making drapes or  sho*er  cur t l ins rvould necd the

same type ol eqiripment required for i lag making' Wc bcgan

looking at  drape manufactu iers.  Sever i r l  tnrnut l tc turcrs iooked

promis ing,  but  noth ing was concius i re at  t i r is  point  As \1 'c  were

turl '  .oni..plating rvho r',ould produce tlrrgs for us' rve alst'r

haci thc ver-y, severe production problern oi ho',v the t1*g could

be economical l -v-  produced.  Si lk  screcning appcared to be thc

onl l ' '  possib le lw!  unt i l  another  major  brcrrk throt tgh occurred '

Our delivery boy mentioned, "Ben, have you ever g-one to the
sporting goods store and seen the way they personaltze. schosl
jackets?" I went to one of the local stores, one tnat had a very

imall heat transfer press. I asked for a demonstration' d5 i
viewed the procedure I became extremely exctted' t he proces3

was workable. It was decided: we'Il go with a standard hexl
transfer design, and as the flag orders come- in, the press

operator wil i pick the appropriate letters to make a personal-

ized l iag. I aslied the sporting goods operator where he got his
machini. He mentioned a small town about 80 miles from us
called Marion, Ohio.

I made the trip to lVlarion, Ohio in search of a heat transfer

and press manuiacturer. Litt le did I know as we were drlving

towards Marion, that this day would provide the major

breakthrough. After running into so many obstacl^es, so many

dead-ends, ihit *"t going to be the day of days' After the heat

transfer man showed us how the equipment worked. we

immediateiy put ten presses on order and had his art work

people begin making proofs for the first heat transfer samples.

As we were talking, he mentioned there was a compan!'not very

far from him that made shower curtains. Perhaps they might be

interested in making the flags for us. Aftcr a phone call to

introduce us was made, we went to the company, only to

discover that the general manager was out to lunch' We decided

we might  as wel l  go out  to  lunch a lso.  Upon our  return '  just  as

*. *.-.. pull ing into a parking place, another individual was

also just arriving. We met in the street' In answer to our

question, "Are you Dave'1", he replied, "Yes, I am'" I promptly

introduced myself and quietly said, "l 'm interested in a mill ion

f lags."  Dave looked at  me,  h is  eyes bulg ing out ,  and said,  " I  l ike

your numbers.  Come on in,  le t 's  ta lk . "

Af te r  expla in ing the promot ion and what  we had in mind '  we

found that there was another company in torvn whose servtces

rve a lso could use.  For  a long per iod of  t ime uc had been

th ink ing about  moving our  own Order Entr -v  Departmcnts

from ou"r supervision anci sub-contracting this u'ork. Located in

NIar ion.  Ohio rvas a companv that  could do jLrst  u hat  rve had in

mind.  A phone cal l  rvas p laced,  and "y 'es" '  the l  *ere in tcrcsted

in thc type rvork rve rvci'e looking for. So itr one day rve hld

located 
- three 

v i ta l  suppl iers.  Wi th thc combinat ion of  these

three suppliers, we had a11 oi the e.xpertize required to q19d.uc1
the flag 

' i t 'n1:1 
r , l.rr:.tt l :. day'! lve hid a sur"essful test' We had

the m"edia. Weid finally cleveloped the product and had

contacted a l l  the necessar i r  suppl iers '  ' \ l l  rvc necdcd to do rvas

go .

Up to th is  point  e l 'eryth ing rvas verbrr l .  \ \ 'e  knc* the re l r l i t tcs

c,f things reqirirc that cilrch supplicr had to knorv esacti l '  lvirel

h is  responsib i l i t l '  rvould be for  th is  pro ject .  The t in le hr td notv

arr ivet i  to  begin the process of  negot iat i 'g  i l  c( )nt r r tc t  r ' i th  each

inc i iv idual  del r lcr .  I t  tv i rs  aI rc i }d,u-  mid-JInuarr ' .  Ind l t i th t lughrve

had a rv inning promot ion and thc bcginnings of  a *o lkable

armngement , Iv i th  each suppl ier ,  th ings st i l i r " 'c re not  nai leC

down. In order  to salc  t imc'  a dccis ion lvas nt l tdc to h l lve-  on€

rncet ing wi th a l l  suppl icrs in  at tendancc.  Thc purposc of  th is

mcet ing $ ' l ts  to  coordinatc thc act iv i t ies t r f  er lc i r  c( r lnpsn) '

Addi t iJnal l r : .  thL-  mcet lng wl ls  to  scrve as 3 st i ' igc to shorv hotr

quick l l '  a  smnl l  compxn)-  could move'  Since rvc r icre dc l t l rnB

wi th companics n. r t rc i r  l l igcr  than o i l rsc l lves.  ue t 'c ' l t  thev hr td to

be i rnprcsscd.
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The meeting was scheduled at the Sheraton Inn. I Dut on a
suit for the first t ime in rwo years. The first order of business
was a review of each project activity and the responsibil i ty of
each supplier. This was accomplished through the use of a pert
Network. (f ig. 30) As we found out later. each and everv
participant was duly impressed with the preciseness of our
forecast and the scheduling of each activity that was to occur.
The lunch break was to serve a dual purpose. Since I knew the
chef, he served an especially exquisite luncheon consisting of
fresh shrimp, lobster, crabs, steak and many other delicacies.
But more than that, lunch would afford us an oDDortunitv to
feel out the strength of each of the suppiiers. Wi^were thinl; i
f inanced for this project, and one ofthe larger corporations had
their controller with them so that he could determine our
financial stabil ity. Had he known our financial situation at the
time, he may not have been as enthusiastic as he was. Months
later he confessed to us that he didn't have the guts to ask us for
a financial statement because he thought that we appeared to be
first class.

The next subject on the agenda was a discussion, in public, of
each supplier's need for front money. The press manufacturer
rvho was to supply the heat transfers and letters began outl ining
his requirements for inventory, stating that he would require
S 15,000 up f ront  in  order  to be able to pror . ide us wi th a l i  o f  the
necessary inventory that  we would need.  We quest ioned h im
and asked what special inventory was required fo. ou, project.
We would be wil l ing to front money for special inventory, but
any of the inventories that were commonly used in the buiiness
rve would not f inance. We caught him in a l ie. He had grossly
overestimated the amount of special capital that would be
required for  th is  pro jcct .  We immediare lv  to ld the man to h is
face,  "You are out ! "  This  had a very sober ing ef fect  on the
rcmain ing suppl iers.  We then broke of f  ind iv idual lv  and
negot iated reasonable contracts wi th each of  the suppt ie. i .  ns i t
turned out, it did require $50,000 escrow money up front in
order  to guarantee del ivery of  c loth which was a long lead
i tcm-one that  would not  be avai lable unt i l  N{arch.

The meet ing was successfu l  in  that  we were able to establ ish
ourselves as a st rong compan),  get  act i r tn  on the par t  of  each
suppl icr ,  negot iate a reasonable deal  by a sho'uv of  s t rength,  and
complete the f i rs t  posi t ive step of  p lac ing the long lcad i lcms on
order .  We also had obta ined a comni t t rnent  f rom cach of  the
suppl iers so that  we knew that  the promot ion could be mai led
ru rd  l ' u l f i l l cd  u i t h i n  ou r  r imc  requ i i emenr .

The months of  Januarv and February were pr imar i lv
ct tnsumcd in f ina l iz ing contracts,  work ing out  opcrat ing
proc'cdures and setting in motion the actual mail ing olthe firsi
| i50,000 promot ional  le t ters.  So norv came the moment of  t ruth!
I 'hc mail ing was made and each of the suppliers knew rvhat was
cxpccted of  h im,  but  rhcy real ly '  d idn ' i  

'bc l ieve 
us.  The f lag

suppl ier  d id not  have the number of  people fu l ly  t ra ined to meei
thc first rush of orders. The new heat t iansfer supplier drd not
h l rvc an udequate amount  of  inventory to meet  our  forecast .
I l t r5 . l  6 f  e l l .  thc. r 'were not  able to produce the l lag because of
product ion problems.  These probiems cont inued for  a week,
wrth each suppl ier  b laming the other .  The press suppl ier  rva i
s l t l tng that  h is  press was o.k. ,  the t ransfers were not  made r ight .
t  hc t ransl 'er  suppl ier  sa id that  h is  t ranslers were o.k. ,  but  the
prcsses $'eren't operating properly. We replaced the presses

with the type sold by the company who also was supplying the
heat transfers. The production problems continued,^ht*Ju..,
be.cause the p.ress operators were doing a poor job. Finally, i
called a meeting at the manufacturing site. As questions were
asked, a series offinger pointing occurred which, unfortunate_
ly, ended up in a circie. No answers. Many people were talking
at the same time, each theorizing as to what the problem wa{
unt i l  f ina l ly  I  s tood in the middle of  a l l  th is  and shoured. , .Be
quietl One person wil l talk at a time. Let's start." So we started
right from the very beginning unti l, f inally, we were able to
determine that in fact it was a transfer problem and a press
problem. We discovered that an acceptable product .ould b.
obtained if the transfer remainecl in the priss longer. What
really happened was that the transfer and press manufacturers
had promised that the transfer cttuld be bonded to the material
in 30 seconds. The flag supplier had quoted us a price on the
basis of  a 30 second labor  t ime.  In real i ty  i t  took 45 ieconds.  We
did not f ind this fact unti l all supplieis were pur together. It
would have been disasterous for us had we nof gotten our feet
wet and jumped into the situation to find out whit the oroblem
was.  The problem was mutual ly  so lved to the sat is fact ion of  a l l
parties and production began in full force.

After the product was out we began having a qualitv
problem. Our reject rate was running at the rate of 49ro anO ttre
refunds at the rate of lt/r/1;. This was ihe higt est complaint rate
we had ever  had on any ofourproducts.  For tunate ly ,  contracts
were put together in such a way that quality was guaranteed
through a series of penalties. We were able to recover most of
the damages, due to the reject situation. But then other
problems emerged,  namely,  media- type compla ints.  There were
many wr i ters in  the media who were upset  about  the
commercia l izat ion of  the b icentennia l  year .  potshots were
taken at  our  product  and,  in  manv cases,  we were unjust ly
crit icized lor what we were doing. We were told that *. *.r!
rip-off artists because we were sell ing a product for $9.95 that
d idn ' t  cost  any more than $3.  I  rvonder how manv of  these
mcdia people would have been rv i l l ing to guaraniee to rhe
manufacturers wc deal t  wi th a sum of  uprva.ds of  S75,000,  go
through the r isks of  a mai l ing of  850.000 ( rvhich requrr id
$ i10 .000  i n  pos rage  a lone ) ,  go  t h rough  thc  p roduc t i on
problems and developmental  problems rv i th  people that  rvere
rr ( , i ! /1  i , )  prr t t lng out  a mass-produced product ,  and do a l l  o f  th is
on a 33fl i; gross profit margin'l There rvere, of course, the usual
c_onsumer agency compla ints f rom people rvho thought  that
they were t reated unfa i r ly .  Howeler ,  we were used io these
types of  problems and could easi ly  handle them. ! lan1.  of  the
compla ints and quest ions that  people might  have were
anticipated; and e public relations package rv,as prepured rvhich
out l ined horv the pro ject  began.  who some of  the suppl iers
were, and rvho we rvere.

Dur ing th is  per iod we cont inuecl  to  test .  We ran tests to the
6,000,000 l is t .  and rve kept  running rests to the Reuben Donal ly
l is t .  The 6,000,000 l is t  was marginal ly  prof i tab le.  In  each test  to
the Reuben Donnal ly  l is t  we showed a prof i table mai l ing;
horvever the profit margin was not very Lirge. Each time ri i
t inkered wi th the promot ion in  hopes thai  rve iould increase the
response rate just  by a percent ,  the tesr  resul ts  rvoukl  come back
the same .  Regardless of  rvhat  we d id f rom a promot ional  point
of  v iew,  the or ig inal  response rate \ \ 'as unchinged.  Bv thgt imc
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we had learned this fact, the bicentennial was a month away and
it was too large a risk for us to attempt a Reuben Donnally
mailing. Had we decided to roll out with the original promotion
way back in January, I would be a multi-mil l ionaire now.

That leads into the next subject, namely splitt ing the profit
pie. Bil l re ceived his $80,000 for doing very l itt le, and Frank and
Mike got approximateiy 535,000 for coming up with an idea
that was totally unworkable. All the suppliers got the volume of
business they were guaranteed, 100,000 flags. However,
$80,000 wasn't enough for Bil l. He claimed he had been
screwed. S35,000 was not enough for Frank and Mike. They
had been screwed. They had done ail the work and PCA sat
back and reaped all the profits. The relationship with Bil l
became so strained that the great marketing coup which he and
I had envisioned back in December was all but destroyed.
Frank and NIike were aggravated. They left PCA to work with
Bil l where they used much of the knowledge they had gained
working for us in a venture that was directly competit ive with a
new venture of ours. [n the process of all three of these
"entrepreneurs" trying to get even with PCA, they ended up
hurting themselves. Using products and promotions that were
developed within PCA, as well as our l ist of f lag buyers (which
they did not own), they went out with a follow-up promotion to
sell commemorative plates. Fortunately for PCA, we had
already hit the market two weeks earlier. It turned out that they
went bankrupt.

What were some of the lessons that were learned from the
flag promotion'? Probably the classic is that you can do
anything that you want to do if you want to do it badly enough.
Regardless of the number of obstacles and roadblocks that
appeared before us, we continued hammering away because we
knew there was a market. With persistence, we got very lucky.
The day when all three of the suppliers fell into place I
remember thinking, "The harder we rvork, the luckier lve get."
Also, I learned something else-nothing is as simpie as it looks.
Fabric is not fabric, presses are not presses; sewing machines
are not sewing machines. There are individual tricks of the
tri ide in each and everv area. If you fail to realize this and
undcrestimate the task, you can get burncd l 'ery badly. You
also learn that people all rvant a verl '  large portion of the profit
for  verv l i t t le  r isk.  I f  you ask then.r  to  take r isks,  they th ink

lrou're a bum. If you don't :rsk them tc. takc risi:s an<i pa1' them
accordingiy ,  the.v th ink you' re a bum. The s imple t ruth of  the
matter  is  that  we are not  in  the business of  capi ta l iz ing other
peoplc for their own 'r 'entures. There is absolutely' no wav to
obtain high profit rvith i i tt le risk. The profit is ahvavs
commensurate wi th the r isks.  One f ina l  lesson learned was that
high inr,cntory projects are very draining to a small companv.
These t .vpes of  pro jects wcar you out  and do not  a l le iw'1 'ou t ime
to think up new ideas for new projects; thr--re fore. the_"' '  inhibit
nerv pro ject  devclopment .  r \  one-shot  busincss is  o.k . ,  as iong as
you have new products s tacked up behind.  Hou'evcr ,  rvhen
you've devoted a l l  your  t ime,  encrg ies.  monev and resources to
one project, it 's bette r to pa)' huge dividends or yt'ru wil l not be
around to devclop a ne."v product.

'f 
he flag promotion was a rewarding e-xpcriencc; f irst. it rvls

prot i table,  and second,  we learned something about  running
our business.  Since the f lag pro ject ,  rve h lve stcadi l l ' reduced
thc anrount of overhead and the amount of rtctivit l, t l .t l tt rr 'e do

ourselves within our own organization. Almost all basic
activit ies that require large numbers of people have been sub-
contracted to other concerns. One ofthe biggest things that this
project did for us was to prove that if we decided to 6s
something, it could be done. If we want to do it badly enough, i1
wil/ be done.
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BOOK III. SUPPORT KNOWTEDGE
CHAPTER 1.

THE SEVEN THIEYES

The Seven Thieves are:

I The news media

l. The government-which includes regulatory agencies

and tax agencles.

:  Cr iminals

: Professionals and consultants

; .  F ixed overhead

r,  Businesses who sel l  to  other  businesses.

I  lnvestment  brokers

Specia l  categorY,  th ief  number 8:

You

Before we meet each of the seven thieves, let's trace the

scneral  path of  money f rom the customer a l l  the way lnto your

pocket. (personal income after tax.)

S tcp  I

Your advertising generates money from the customer ln
payment for your product. It is your advertising, or the money
gcncrating source, that is f irst susceptible to attack from the
rr$vs media and government reguiatory agencies.

S tcp  2

Nloney comes in transit from the customer to you. This
nroncy is  vu lnerable to cr iminals and,  again,  government
rcgulatory agencles.

S tcp  3
-lhe 

money from the customer is divided into that portion
ncccssary to f i i l  the customer 's  order .  This  money is  vu lner lb le
to cr iminals,  government  regulatory '  age ncies,  f i red o lerhead,

professionals and consultants and businesses who sell to
businesses.

Step 4

A portion of the money from the customer is gross earnings
or profits. This money is susceptible to government tax men,
professionals and consul tants,  and investment  brokers.

Step 5

Another portion is the company's net earnings, after taxes.
This money is susceptible to professionals and consultants and
investment brokers.

Step 6

Your own personal gross earnings, come from the company's
net earnings. This money is susceptible to government tax men,
professionals and consultants, and investment brokers.

Step 7

Your own net earnings are also susceptible to professionals
and consultants, investment brokers, and now 1'ou.

Let's now get into a more detailed description of the selen
thieves and how to handle them. Let's point out f irst that when
we ta lk  about  th ieves wi th respect  to  the media,  go!ernment
professionals, etc., we do not mean literally thieves, except
when we talk about common criminals. What we mean are
sources that have a high effect on profit, or more specifically,
have a high effect on how much after tax dollars you are going
to be able to put into your pocket. We are not sa-ving that the
media,  government ,  professionals,  and others are crooks.  Any
organization is made up of a small percentage of -qood and a
small percentage ol bad and a large percentage of in-between.
There are good reporters, bad reportcrs. good gol'ernment
workers,  bad government  workers.  good businessmen,  bad
businessmen.  etc.  What  is  going to endanger your  earn lngs are
two things: l) the unethical people of an-u- of these organiza-
t ions:  2)  the gencral  phi losophy or  theme of  these organiza-
t ions.  So,  wi th th is  in  mind,  le t 's  e laborate on each of  the seven
th ievcs.

r Bt st\l.tsss
wilO st.l.t, to t\\ t^st ]tu\ I

uR( )Kt .RSoTI{1 R 8t Sl \ t^\StS

SevenThieves

f Rot l-sstol \l.s
&

( O\st L't.\)tls

0\ uRHuAl)
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l .  The news media

Your concern here is with unethical
theme of the news media. The general
is good news is no news. Most of the
something bad. It 's not that they are

reporters and the general
theme of  the news media
time they are out to print
bad people, it 's what the

public wants. They are out to make a buck and survive so thev
have to give the public what they want. Now, good reporters
usually work within acceptable tolerance levels. But there are
also the unethical group of reporters who wil l really do a biased
hatchet job on you, no matter what.

- t : t . g A r J r o v

Unscrupulous pol i t ic ians, bureaucrats and media people try to make the public think they are doing them a favor by "doing in"
businessmen. The public does not real ize that businessmen stand on the front l ines ofthe elements, facing f inrncisl death nt every turn.
When you hear of a pol i t ic ian, brtreaucrat or the nredia doing nn unjust hatchet job on a business, they are not doing the public any
favors at al l .  In fact, they are hurt ing everyone-except themselves. Unjustly putt ing a company out of business does nothing but
contr ibute to inf lat ion, hurt the economy and lower prosperitv.
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4. Professionals and consultants

:  ( io\  crnmcnt

1il.n.r"t theme of governm^ent regulatory agencies is that
'  ' -  - .  i - . r th t : rs  tn tnei r  cap i f  something bad is  done to a

" '  
! f  l  t i " t l  

" . .n ' t  
a l l  l ike that  and there is  a b ig push on now

-j':n'- ' ::, 
,nir-,u0. of image. But this is the way it has been in the

. -., l. i i  , h'"""J neral trend is l ikely to continue for some time to
-" ' ' ' " i , . , .  

i 'ou have the uneth ical  segment  who are ant l -
' ' : . 

.., 'T"h.i '  wil l do anything intheir power to impede or hurt
': ' '":,,:.. 'on. 

"g.n"y 
that stands out by itself is another type

"l ',1'. l l ' ' ,",o uou", .-onty-government tax men' They' of
' 

l ' . ' . . ' ' ," 'r ,t 'r. ir feathers in their hat by collecting as much tax

l . l i , . . lUr .  And again you have the good'  bad and in-between'

I  ( ' r i ln lns ls

I his category, of course, needs l itt le explanation' Criminals

*,ti .,tt".t y;our money at every stage of the o-peration to get it in

l,: '  j ;;; *nil. you have it in house, and of course, even after

This represents lawyers, accountants, and specialized

consultanti for business. By their nature, ofcourse, the general

theme of this group is to create work for themselves' Lawyers

and accountants are necessary and sometimes a consultant is

necessary. However, you should be aware of these facts:

Lawyers and accountants, for instance' do have your lnterests

at heart; however, they simultaneously have their own interests

at heart and, contrary to what they tell you, have- the

government's interests at heart. As much as they trl '  to.tell you

itrey trate the regulatory agencies an<l tax men. thel'really don t '

Thise agencies create *oik fot lawyers and accountants' The

one bad"stigma about consultants, and it 's not true in all cases

but is thought of as a general rule, is this: If the,v knel..hory to 
{g

it themselvls, they wouldn't be a consultant' It 's l ike the old

saying,  " I f  you can,  do.  I f  you can' t ,  teach" '

r 's  in  vour  Pocket '

Attornies and accountants wil l  always try to tel l  you how much they hate the government and that they are total ly on.your side'

against the bureaucracy. They are partiallv ilgt't'.ir'tv are on vour:td::.b."1:?1ll.tT]]::-:.:l:i:T.l-".:::::::ti:::,li::Tl,i:'H:
f f i i i l . * * i ' f f i J f f i i # ; : l t i ons theywou ldbeou to f r job . - t

The law of expertise encroachment strtes th"t 
". 

roo*,, 
" 

person is successful in one field, he thinks he 
Tt T,t-":':,1S:.::""lt"l*:"Tl

is,  in fact, an expert on everything. Actual ly, t t  .re ai" ier" people with this wide range of expert ise. Nearly al l  people hrve expcrt ise in

only one smalt narrow neto. wne"n they tel l  you 
"uo,rt trr ing, 

reirt ing to what they rea"lty know about-which is g narrow segmont of th€

spectrum of knowledge-they are feeding you a nutr ient. ivtr"n they deviate from this narrow sp€ctrum, they are feeding you purc' BS'

i l lost people wil t  gul l ibly lock their moutt I i  on to the hose gnd sly, "pump away." But when they get the huge dose of BS, thcy wondcr

why they get sick. A better way to take nourishment is to let the e.xpert pump his solut ion in-to a large container. Then you lct the

.unt.nt i  sl t t le. Analyze i t  careiul ly and separete al l  the BS. whrt 's left  is vl lurble nutr ients for you to drink'
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5. Overhead

This subject was discussed thoroughly in previous chapters
so we won't go into it here. I just want to point out that it is one
of the thieves. Most of this stems from the fact that your

employees. while they may have your interests at heart, also
have their own interests at heart. They gravitate towards
making their job easier and having more people under them so

they can have status.

6. Businesses who seil to other businesses

This is also pretty self-explanatory. These are businesses wh

try to load you up with elaborate and unnecessary facil i t ies suc

aj buildings and equipment. They wrll give you the edge of tf

bed talk on machinery; in other words, tell you how good it
going to be.  When you hear a rat ing on a machine,  ,vou ca

usuaily take 2570 of that and arrive at what's really true.
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Professionals, consultsnts and business suppliers wil l  always try to push bigger, more complicated and more erpensive equipment on

you, One of the most dlngerous pieces of equipment is a computer. Computers sre very, very expensive and so rre their staffs. Sooner

or later they become a self-sening entity'

- 16-l-



7. InveJjrnglt liekgrs

you wil l be inundated with these people trying to get you to
invesr in everything from diamonds to cat food. As soon as
,tr*r. ir any indication that you have made some money, these
people wil l be on you like swarms of bees.

Now how do you handle the seven thieves? I recommend

hlr ing th is  phi losophy wi th respect  to  deal ing wi th most  of  the
r.ven thieves: Let it be known that you have the policy of when

Irracked, you counterattack. In general, people l ike to take the
plth of least resistance. If i t is known that you have that policy,
these people wil l generally try to victimize somebody else. I
.rt lvocate attacking onlv when attacked. I don't recommend
bcing a crusader because you only have time to deal with one or
rhe other .  Ei ther  you are going to be a businessman or  a
crusader. You cannot be both. Here is how I recommend
dcaling with each one of the seven thieves. In general, always
tssume the person you are dealing with is ethical, but always be
on guard '

l. and 2. The news media and government

When encountered by a reporter, assume that he is ethical at
flrst and cooperate to a point. Limit the reporter to talking to
vou. Do not let him talk to your help and do not let him roam
around your premises. When you run into an unethical attack
upon yourself, go with your "when attacked you counterattack
philosophy". Here is a general method of counterattack that is
very el 'fective with both the news media and government. First,
bclore launching a counterattack, be sure you are in the right.
As mentioned before, if you are going to go into business, be
Irware that your best weapon is to be honest. If you are in the
right and you have been wronged, take this very effective form
of  at tack.

l .  Publ ish your  s ide of  the story in  rebut ta l .

2. Show that you were selectively singled out by documenting
all cases similar to yours that were not attacked. Ask the
question why they were not attacked and when they are
gi t ing to be at tacked.

-1. I 'his is the most porverful determent. Investigate them. not
on vour  case,  but  on other  th ings that  they do and publ ish
thc - resul ts .

Ste p I wil l not be as effective as step 3 because when you are
torng to rebut ta l  an at tack on you i t  wi l l  sound l ike you are
crvrng.  When you invest igate publ ished stor ies that  have
t tot l t ing to do wi th your  case,  th is  real ly  hur ts .  The fact  of  thc
ntr t t tcr  is  t 'ew people can stand an invest igat ion.  What  you are
r : tv tns here is  "Let  he who is  wi thout  s in cast  the f i rs t  s tone."
\ .ou won' t  f ind anvbody who is  wi thout  s in.  To i l lust rate horv to
r j r r  th is ,  I  would- l ike io  prcscnt  an actuel  case hrstor , /  that
l i . rppcnecl  rv i th  my complrny.

In a medium-size<i  c i ty  in  the West .  a man' ,vho h ld just  been
' lc l 'cetcd in  the race for  Governor  was on h is  * 'ay back up and'* i ls  ( )n a muk rak ing campaign.  We had just  run an ad in  t l ' ra t
i . i t \ '  l tnd th is  d is t r ic t  a t torney reckless ly ' ,  rv i thout  invcsr igat ion.
l i lcd a l i i rv  su i t  against  our  p ioduct .  The local  nerusp,rp. .  p i .k . , l
r ip  t ln  the act ion and,  of  course,  b lerv i t  out  o iproport ion.  The
; ; iw sui t  asked us to return a l l  the monev to the neclo le who
rrrdcrcd thc product ,  p lus pay substant ia i  penal t ic . .s  

"ntJ  
f in . r .

All this would have amounted to about $30,000. Our lawyers
recommended giving in. I said, "no." We are going to fight. We
hired legal counsel in the city in question, thus indicating that
we were going to fight the case. When we indicated we were
going to fight, negotiations started. AII the while we init iated a
campaign against both the district attorney and the newspaper.
This is i l lustrated in Figure 39.

All this resulted in the paper wanting to compromise the issue
and the district attorney compromising. The district attorney
finally compromised to the point where he said there would be
no penalties or f ines, but we had to send all the people their
money back.  This amounted to $8,000.  Both the counsel  that
we had hired and my own counsel said I should definitely accept
this offer. I said, "no." We did nothing wrong and I was not
going to put up with this abuse of power because some
polit ician was trying to get his name in the paper. I called the
council in the city and he related again to me that the district
attorney wanted me to refund the 58,000 that we collected from
the city's residents. I said, "you tell the district attornei/ this, and
you te l l  h im word for  word.  You te l l  that  S.O.B.  to go (b leep)
himself, and if he presses this matter further, I am really going
to come after him, with all guns blazing." The outcome: all we
had to do was sign a consent degree not to advertise in that city
with that ad. I agreed and signed it. It really didn't make any
difference. We weren't going to run the ad there again anyhow,
since it had already run its course. It cost me about S1,500 in
lawyers' fees and my time to do this; but the net savings
moneywise from the $30,000 they were asking before was
$28,500.

Again, approach inquiries from the government with
cooperation and assume the government agent is ethical. If you
do have trouble, f irst indicate that you wil l put up a fight
legally. If they are using the legal system against you to their
advantage and using it unethically, you have no recourse but to
resort to the tactics above. An investigation and publicity is
much more effective on local polit icians than it is on the federal
government. Use this tactic reluctantly on l-ederal agents, only
as a last  resor t  i f  your  back is  absolute ly  against  thc wal l .

RENIE}IBER:

As an entrepreneur in  the d i rect  market ing business,  you are
^  ' ; - ^  + ^  k . '  ' , ' l - . , . . ' h 1 . ,  r . \  t h . ,  . ' - . . ^ - " ^ U I O U S  

S C C I O f  O 1 '6 u l l l 5  L v  u l  v  u r l l !  l  J U l l  t u  L l r ' _  ! - r ; J L r  i l P

government  and media for  the fo l lowing reasons:

i .  As a d i rect  response company,  ) ,ou are going to be very
v is ib le.

2.  Di rect  response adr ,er t is ing by i ts  nature must  be bold.
speci f ic  and ef fect ive.

l .  Di rect  response companies must  se l l  unusual  products.
-1.  Nerv d i rect  responsc entrcpreneurs have sml l l  companics,

and smal l  companies are thought  to be defenseless by '
unscrupulous pcoplc in  government  and media.

Al1 of  the above rv i l l  make vou vulncrablc to the cheep shot
ar t is t  in  governmcnt  and media even though.  I ike anr , th ing e lsc.
the ut rscrupulous sector  of  qovernment  and media represenis
only' a small pcrcentitge of the rvhole. Titere are so mlln)' of them
thl t  th is  smal l  percentage is  in  fact  a large number.  Hor ' ,evcr ,
rvhcn even onc occurs,  i t  is  vc-ry 'd isrupt ive and expensive.  We
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"rve had very few serious encounters with unethical govern-

,i.nt "nd 
media personnel' But as mentioned, when they do

Jrru. t lt.y are very, very expensive and time consuming.

I Criminals

Have the policy known that you wil l privately investigate and

.llrvays press_ charges on any crimes perpetrated against you.

, t , i r . r  th"n that ,  take these precaut ions in  your  business.

One of the best protections against criminals is to have few

, .6ployees and h i re only  people that  you knorv possess good

-haracter .  Even then,  there is  a possib i l i ty  of  los ing assets.  As

:nv audi tor  says,  "Ben,  i t  is  a lways the person you t rust . "

Sometimes I think he is a mouse studying to be a rat, but he sees

flany more businesses than I do and I rely on his judgment on

rnattcrs ol securlty'

The first thing to do is hire a good, reliable security company.

Ihey wi l l  supply your  business wi th equipment  that  detects

unauthorized entry as well as maintain a log of who enters and

lcaves the office. Therefore, a primary rule is to l imit access to

the office to very few empioyees who are issued a key and a
security code.

The next item is to i imit access to cash. This is primarily
rccomplished by depositing all incoming funds (consists of
checks, credit cards and other non-cash) into one checking
xccount. I am the only person who can withdraw from this
account. As bil ls must be paid, I transfer an amount to cover the
cxpenditures into an operating account which can only be
signed by two people in my organization. The reasonableness of
these expenditures are always tested by my own independent
cstimates based on the Friday Report and my independent
audi ts .

The two individuals who handle the checking account are
bonded. If you have hired honest people, they do not consider
this to be an affront to their honesty. Your insurance company
rvil l  make their own investigations of your employees and they
'"vil l  assume the risk up to a specified amount. This insurance
can be obtained for a very low cost and should be purchased.

i\nothcr major securitv measure is the use of the CPA audit.
I 'hrough their experience and on-the-job observation, they can
i  nform you of  potent ia l ly  dangerous procedures and s i tuat ions.
Usually they wii l rccommend alternate procedurcs to afforC
1,'ou with better security. Through their many audit tests, they
can uncover d ishonest  schemes as wel l  as nrobable amounts
t l ia t  are miss ing.
-1. Professionals and consultants

i\ lrvays make professionals and consultants adhere to y'our
goals and object ives.  Your goals and object ives should be to get
i rn amount  of  money into your  pocket  thet  rv i l l  prov ide 1ou
wi th a l i fe t ime income. Don' t  le t  them ta lk  1 'ou in to r isky
rnvcstments.  Don' t  le t  them ta lk  you into long range goals and
plans.  Don' t  le t  them ta lk  you into escalat ing ) 'our  overhead.
[ )on ' t  take thei r  word as gospel .  Keep in mind that  most  of  the
t :mc you are going to have to do your  own pl r rnning vour  t r \ \ 'o
lormir t t ing.  and your  orvn archi tectura l  lvork for  legal  ml t ters
l ind { ' inancia l  mat ters.

5. Overhead

For a complete d iscussion on overhead,  see Book I I ,  Chapter
Six.

6.  Businesses who sel l  to  other  businesses

Let it be known that you are a very hard sell. Always be
skeptical. In general, do not take on a new facil i ty or a new piece
of  equipment  unless i t  is  absolute ly  necessary.

7.  Investment  brokers

My general  ru le of  thumb ior  handl ing investment  brokers is
to keep an open mind in case something good does come along,
which is  rare.  In  general ,  have the pol icy that  you have a l ready
r isked your  money to s tar t  your  business and for  adver t is ing.
The af ter  tax money you f ina l ly  put  in  your  pocket  should only
be invested in absolute sure things, things with intrinsic value,
things that are fully insured. As far as the riskier investments,
that's f ine if you have already got enough base money invested
in sure things to provide you with a l ifetime income. If you
don't, avoid risky investments.

The last special category of theft I reserve unti l the end. You
might cail i t the eighth thief, but again, as I say, it is a special
class. This eighth thiei is you, and perhaps you are the most
harmful thief. You can jeopardize your money ali the way from
start to finish in every step of your business if you let your ego
get out of hand and strip yourself of any chance of
accumulating in-pocket money. Even after you've accumulated
in-pocket monev, your ego can blow it so quickly that you wil l
never believe it happened. To protect yourselffrom yourself, set
up a policy of talking over new expenditures in business with
somebody else before you make a decision. As far as in-pocket
after tax money, do not escalate your personal overhead such as
expensive homes, boats, etc. Don't forget personal overhead
has the same effect as business overhead; the higher your
personal  overhead,  the h igher  your  income wi l l  have to be.  Put
your money in places that are hard for you to get at, such as an
irrevocable trust, tax free bonds, real estatc, CD's, etc. Tr.v to
invest lump sums so that it produces you a periodic income.
Thrs per iodic  income should not  deplete the base.  In  other
rvords,  th is  should be pure in terest .  You should a lso have
inf la t ion hedges bui l t  in to your  investments.  Never a l low your
money to s i i  arcund ,n ; . ,  : ;s i l i  accessib le p lace r"here i t  s i ts
there in  one lump sum. In other  words,  a b ig cookie jar  to  take
out  whatever  you need.  The need tor  money is  l ike work.  I t
expands unti l i t f i l ls up the entire space provided. Your needs
for  money wi l l  expand unt i l  they consume everyth ing you earn.
I  can ' t  emphasize enough the importance of  th is  chapter .  I
sugges t  go ing  back  end  re rea r j i ng  i t .  r nd  t hen  documen t i ng
vour own pol icy for  how 1 'ou l re going to handle your  money.
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CHAPTER 2.
LEGAL

Chief Justice Burger, much to the chagrin of the American
Bar Association, stated that almost l57o of lawyers practicing
today are unqualif ied to properly counsel and defend their
clients in a court of law. I emphatically agree with him.

When starting out in business select a good law firm. DO
NOT skimp in this very important area of business. Ihit ially
you should be looking for a general practit ioner who can assist
you in setting up the corporation and handling contractual
agreements. From there you may require a law firm who
specializes in copywrite and patent law, tax law, FTC law or
other government regulatory agency law.

This section wil l deal with how to select a law firm, the
reasons you need a law firm and the l imitations of law firms.

A. How to Select a Good Law Firm

There are two ways to select a good law firm: I ) f ind out what
other iawyers think; and 2) f ind out what businessmen who use
lawyers think. You can find out what other lawyers think by
going to the law library and referring to a book called,
Martindale and HubbelL This reference book lists the top rated
law firms in each of the cit ies and states along with a l ist of the
lawyers who are members of that f irm. Although there are
limitations to this method, it is a fairly reliable way of locating a
top rated law firm.

The second way to select a law firm is to take a survey of the
local businessmen. Simply go into their places of business and
ask them who their lawyer is. If you keep a talley of the number
of people who answer a certain way, you wil l soon find who is
the largest and the best law firm in town.

Once you have selected a good law firm, it is important to
deal with a larvyer with whom .vou can communicate. In the
mail ordcr business, you need a down-to-earth. practical type
indiv idual  as opposed to a technic ian.  I f  you have selected a
lawyer wi th rvhom ! 'ou can communicate and who is  a mcmber
of  a large legal  f i rm,  he should have access to most  of  the
technic ians which you e lentual ly '  requi re.  I f  the larv f i rm does
not  have a l l  specia l t ies in  house.  they know rvhere to obta in
them.

r. Why f)o You ;.ieeo a Lau'1'er

One of t l.re primary' rellsons for retaining a good larvyer is to
use thei r  knorv lcdge of  th ! ' larv to assess your  business r isk.
Business is  h ighly '  comple.r  becluse governmcnt  resulat ions are
so deeply entrcnched that  i t  is  a lmost  impossib le to knorv a l l  the
Iarvs and regulat ions that  appl l '  to  ! 'our  business.  Your lawr.er
should knorv these larvs.  Do not  t lke i t  for  granted th l r t  he does
knorv.  Const l ln t l )  quiz  l r i rn  an, j  conrprrc h is  in iornrat ion rv i th
another  sor t rcc.

One o{ ' thc card inai  ru les to r i 'mentber  is :  never  enter  ln to a
venture that  has thc remotest  p. rss ib i l i tv  of  lour  ending up in
ja i l .  Noth ing is  rv t r r th  thai .  J 'hc larvy 'cr  should,  therefore.  be
iooking out  for  i lnv pot .nt ia l  v io let ions of  the cr iminal  code.
You rvould be sr . r rpr iset i  l l t  t [ ' re  numbcr of  cr iminal  penal t ies
associatcd rv i th  todl ty 's  tcdcra i  t ind st l t tc  l l t rvs.  Dctermin ing
whet  degrec of  r isk \ 'ou i . l rc  undertak ing is  essent i l t l .  This  r isk
eminatcs f rom ei ther  othcr  businesses or  t rom thc qot 'ernment

who can f i le  an act ion against  you.  You mav a lso f ind :
h i r ing a prest ig ious f i rm goes a long way in impresi
governmental agencies and other businesses. I have persont
seen lawyers l iterally fall apart when they heard tha
particular law firm who had an extremely good reputation r
handling the case. If you have the services of a good larv i:
you wil l f ind that you wil l usually be able to settle i i
differences outside of court.

Of course, you wil l f ind that if you cannot settle the case
of court, then you must rely on your law firm to defend 1or
the court room. Here, you wrli truly find the value of a good .
f irm. Judges listen to and respect members of the top law fir;
I f  i t  should happen that  your  cour t  case is  out  ofyour  d is t r
you wil l be represented by another firm who has been contac
by your own firm. If your law firm has a high rating
Martindale and Hubbell, i t wil l be a lot easier to pick up the I
rated law firm out of state.

Taxes are another matter in which you wil l require adr
from your lawyer. Both your lawyer and your CPA should
relied on heavily in this most complex area of business.

One of the primary functions of your iawyer is to dr
contracts between you and your suppliers. If he fu
understands the business reason for your action, he c
generally draft a legai contract that should protect you in m
situations. I say most situations because it is virtui
impossible to cover every single thing that may happ,
However, since lawyers have had experience and access
many cases, they should know the most l ikely situations
cover in your legal contract.

C. Recognizing Lawyer's Limitations

As mentioned earlier, one of the primary reasons for hirin
lawyer is to use their knowledge of the law so that you can ass
your risk. However, lawyers are a breed of people who are vr
reluctant to put their feet f irmly on the ground and take a star
They tend to cover their tracks by spell ing out all of t
dif l 'erent things that could possibly happen. It is not suffici.
for  the businessman to know al l  the th ings that  could possi i
happen.  In order  for  h im to assess h is  r isk.  he must  knorv t
chances of things happening or rvhat the probabil ity is
something happening.  You as the businessman wi l l  i ind t i
you face the u l t imate decis ion in  assessing r isk and the laur ,
advice wil l prove io be frustrar' irrg in thc long run.

Never attempt to use a larv.ver as an adviser. They makc r.
poor  advisers.  One of  the reasons that  they '  do make p, .
advisers is  that  they th ink ofa l l  the reasons rvhy the deal  cor
backf i re on you.  You wi l l  f ind that  i f  y 'ou rvere to use them es
adviser  and fa i th fu l ly  l is ten to thcm, you rvould never  entcr  i t r
a  s ingle business deal  because i t  is  too f raught  rv i th  r isk.

Unless you reta in i r  larv f i rm that  specia i izes in  mai l  or . l
cl ients. you rvil l  f ind that you wil l have to terch 1'our larvycr t
mai l  order  business.  i t 'you arc located in  Chicago.  Nerv Yor
Los Angeles or  i lnv of  the major  c i t ics,  1 'ou should bc-  ablc
f ind a l i iu 'yer  who is  thmi i iar  rv i th  th is  l ine of  businc,
However,  i f  vou shculd star t  your  business in  the Nl idrvest  r r
d id,  y 'ou rv i l l  f ind th is  tvpe of  business enterpr ise ; r l r r t ,
none r i s ten t .  S incc  )  ou  l r c  p r imr r i l l  J c r r l i ng  i n  sp i r
adl 'cr t is ing or  d i rcct  ml i l  adver t is ing in  a l l  o f  the 50 st r r tcs.  \ ' (
rv i l l  be deal ing wi th 50 ' " 'ar ious state l l rvs in  addi t ion to thc I r  I
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h*s.  At  a min imum,your lawyer should have a good work ing
inow ledge of the FTC rules and regulations. Laiyers u.. ur"j
1e taking an inordinate amount of t ime thinking and
tjcliberating on a r,atter. Our type of business is such that vou
musr move quick ly  whi le  the market  is  s t i l l  there.  Because
lawyers are generally very slow-moving, you wil l constantly be
nrodding them for  thei r  opin ion.  In  many cases you wi l l  make a
,Jccision based on your lawyers' superficial knowledge of the
lacts or circumstances. Therefore, you wil l test a new product
without the benefit of a fully researched case. Before
committing large sums of money to a project, be certain that
_r'our lawyer has given your problem more than a superficial
icview and that he has researched your problem in dipth. Be
lbsolute ly  sure of  the r isk that  you are assuming.

D. Sample Contracts Used in the Mail Order Business

Figure 3l is an example of a Model Release. This contract is
used to record the approval ofthe use ofan individual's picture
or testimonial in your advertisement.

Figure 32 is an example of a Non-Disclosure Agreement.
This agreement essentially protects your idea at the iery early
stages of negotiations. Many times a detailed understandine of
the product you are buying or the promotional .on".pi i,
required prior to consummating a deal. Both parties are
reluctant to reveal too much in the event that the nesotiations
break down. By signing a non-disclosure agreement y6u at ieast
have the other party legally on notice of the property interest
you have in your promotional idea. If a deal i inoi reached and
the other party goes ahead and uses your idea in the marketing
of the.product, you possibly have legal grounds,*for a contraci
v lo l a t l on .

Figure 33 is an example of an Employment Agreement. The
maln reason for  th is  agreement  is  the prote i t ion or  non_
disc losure of  your  propr ietary in formet ion.  In  order  to
properly function. your employees must have access to
infclrmation. There is much proprietary information such as
nerv product ideas, advertising methoclotogy, etc. within your
company.  Should the employee res ign,  much of  the propr ietary
information or trade secrets wii l also leal'e with him. To reduce
the possib i l i ty  of  your  former employ.ees work ing for  a
compet i tor  and ut i l iz in_e much of  voui  p iomot ionai  ideas and
trcde secrets,  an emplovment  asreement  wi th a non_disc losure
clausc should be s igned by a l l  key employ.ees.

. There are man_y- other contracts that must be negotiated:
horvever ,  each is  unique to a par t icu lar  s i tuat ion.  you wi t t  i ina
iN t lme goes on that  manv contracts fa l l  in to spcci f ic  categor ies.
To speed th ings a long,  you can draf t  a  nerv contract  based on
tnc many contracts you have already finalized. A la,,vl,er is at his
hcsr revierving and picking rather than draftine. you;l l f inil that
you rv i l l  save both t ime and mone),  us ing th is  epproach.
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F  i g u r e  3 l

MODEL RELEASE
In consideration of, ( ), receipt of which is

hereby acknowledged, I hereby give the Publishing Corpora-
tion of Amerrca) Inc., its legal representatives and assigns, and
all persons or corporations acting with its permissicn or upon
its authority, and all persons and corporations for whom the
Publishing Corporation of America, Inc. is acting, the absolute
right and unrestricted permission to copyright and/ or publish
photographic portraits or pictures of me, or in which I may be
includid in whole or in part, or composite or distorted in
character, or form, in conjunction with my own or a ficticious
name, or reproductions thereof, in color or otherwise, made
through any media for purposes of art, advertising, trade, or
any other lawful purpose whatsoever.

I hereby waive any right that I may have to inspect and
approve the finished product or the advertising copy that may
be used in connection therewith, or the use to which it may be
applied.

IN WITI{ESS WHERE,OF, I have hereunto signed this
Release this day of 19

Modei

WIT}IESSES:
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AGREEMENT
by and between, , of

Figure 32

hereinafter referred to

wH EREAS'  the Grantee desi res to requi re the market ing expert ise of  the Author  for  the creat ion of  a cer ta in space ad tor  the sale
, r f .sa id computer  d iet ,  and

wHEREAS'  The Publ ish ing corporat ion of  Amer ica,  Inc.  (PCA) and Grantee contempiate enter ing in to an agreement  wherebi , .
P6, \  would p lace said space ad created by Author  and fu l f i l l  orders for  sa id . ; ;p ; ; ; ; i ; ; ,  sard d iet  to  be suppl ied by Grantee,  and

wHEREAS'  Grantee has represented that  i r  is  necessary that  the Grantee rev iew the contents o1said space ad marked Exhib i t  A in' r rde r  to  determine whether  or  not  the contents of  sa id space ad are in  coi r formance wi th the st ructure o l  sa id computer  d iet  and can bei rscd successfu l l f  in  conjunct ion therewi th.

\ow'  THEREFORE' in  considerat ion of  the foregoing.  and for  other  good and valuable considerat ion,  i t  is  herebv agreed:
l  Space Ad'  The Author  hereby agrees to del iver  to  the Grantee.  a copy of  sa id space ad for  the market ing of  sa id computer  d ietior thwi th upon the e-recut ion of  th is  Agreement .  Said space ad shal l  remain the sole and exclus ive propert i ,  o f  the Author  and shal lnot  be publ ished,  mai led or  communicated in  an] /  manner *  hatsoever by the Grantee wi thout  the wr i t ten consent  of  the Author .( i rantee hereby warrants and represents that  sa id space ad shal l  only  be ut i i ized to determine whether  or  not  the contents of  sa id spacc;rd are in  conformance wi th the requi rements for  ut l l izat ion wi th Grantee 's  comDuter  d iet  and that  the contents of  sa id space ad do notr io late the terms and condi t ions of  insurance contracts owned by Grantee in iu. ing u lu inst  l iab i l i ty  resul t ing f rom the sale o i  sa idcomputer  d iet .  Or,  for  anv other  reason.

2 '  Copyr ight '  In  the event  sa id-ad is  pubi ished upon wr i t ten consent  of  A.uthor ,  sa id space ad shal l  be labeled. , .copl . r ight  l97zl ' ,bY l -he Publ ish ing corporat ion of  Amer ica,  Inc.  Notwi thstanding anyth ing herein conrained.  th is  Agre ement  shal l  not  be construed.rs a l icense for  the use of  sa id space ad b1 'Grantee. fo,  
"ny 

p, , .por i  o ther  th-an speci f ica l ly  set  for th in  paragraph I  and a l l  r ight ,  t i t lelnd in terest  in  said space ad shal l  remain in  . {uthor .
j '  In f r ingemcnt '  Grantee hereby warrants and represents that  i t  shal l  in  no way' in f r inge nor  permi t  the in f r ingem€nt  upon thei )$ncrship r ights of  the Author  in  said space ad in  any manner rvhatsoever.  Grantee fur theiu,arrants and represents that  i t  shal lnotindulge in  any act  of 'unfa i r  comp^et i t ion upon.obta in ing possession of  sa id space ad uni  r i , " l t  not  permi t  the e- \ t ract lon ot 'an '  ideaiherefrom for  the purposes of  unfa i r ly  compet ing * ' i th  iu thor .  The.  par t ies t , . . . to  

" ! i . .  
t f . " t  Author  shal l  be." r i r f . j , . r ' i " ; ; . ; ; ;rc l ic f  in  rhe tcrms and condi t ions of  th is  paragraph i  are breached.

,1 .  Ro ] , ' a l t i es .  G ran teehe rebyag rees topay . thcsumofs i xpe rcen t (6 { )o fg rosssa les fu l f i l l edbyGran teewh ichansc f . i r tman , , . usc
bV anv person or  ent i ty  whatsoever of  sa id-space ad.  any 'por t ion of  sa i t i  rpo. . i ia ,  

" i  
i i r .  i , i " - " ,  there in cont l ined,  ̂ ,  

" ; ;1 . ; ,  
l i ; , , i ; l  ; ;' l amages  Grdn teesha l l  paysa i< i l i qu ida ted i i amagcs toAu tho r fb r th rv i t - hupondemand .Fo rpu rposeso f th i spa rag rap l . r . t heuse . f

l I id  space ad '  an-u 'por t ion thcreof '  or  the ideas there in  conta ined shal l  inc lude,  but  not  be l imi tcd t t t  the publ ish ing.  d i rect  mai l'o i ic i ta t ion,  or  use of  anv other  communicat ion mcdia to gencrate sales for  sa id computer  d iet .
i '  \ \ ' a i v c r t l r l r ' l t l d i f i c a t i o n .  T h c l v a i r ' c r o f  a b r e r c i r o f a n v t r f t h e t e r m s h e r e o i o r a n v d e i a u l t h e r e , n d c r s h l l l  n o t b c d e c n r c . d a\ ' I i \ c r  o t ' an ' subsequen t  b rcach  o r  de fau l t  r i he rhc r  o t ' r hc  s . . r e  

" ,  
r i ; r i i ; ; ; ; ; ; ; ; ' " ; ' : i r , l t t  no ,  i n  an .u . *a1 .e t . t cc r  rhc  . r he r  re rnsr ' : rc(of  ) ' io  rva i ' ,er  or  modi f icat ion shal l  bc val id  or  b inding unle is  in  * . i t ing 

"nd 
, lg ; ; i l ; ' ; ; . 'p" . i i . , " "  " " " '

o .  ' \ pp l i cnb le  l - l t r v '  Th i sAg rcemen tand r l l  m r t - t e r sand i ss r resco l l e te ra l t he re tosh l l l begove rn ! -db r . t i r c l a *s . t ' t hcs t l r t co t . o i r i . .
I \  \ \ ' l lNESS \ \ 'HEREOF'  the par t ics l tcrc t . r  have e.recutet i  th is  Agreemcnt  the c ia l ,ant i  1 ,ear  i ' i rs t , " r r i t ren eborc.

I.{ON.DISCLOSURE
THIS AGREEMENT made th is  day of  tg  ,  a t

,5 "Author", and , of , hereinafter referred
\ \ 'HEREAS, the Grantee has represented to the Author  that  i t

*e ight  loss,  and

to as "Grantee".

is  the owner of  a cer ta in computer  d iet  which provides for  successfur

t f l-  |  |  t -



Figure 33

EMPLOYMENT AGREEMENT
THIS ACREEMENT made th is  daY of  ,  19

AMERICA, INC.,  here inaf ter  ca l led the "Employer"  and
,  by and between THE PUBLISHING CORPORATION OF

, hereinafter called the "Employee".

l. EMPLOYMENT. The Employer hereby employs the Employee and the Employee hereby accepts employment upon the terms

and conditions hereinafter set forth.

2. TERlyl. The term of this Agreement shall begin on , 19 , and shall terminate six (6) months from the date of

commencement, provided that said contract may be renewed upon such terms and conditions as shall be agreed upon between the

Employer  and Employee.

l. COIvIPENSATION. Employer shall pay Employee compensation on the following basis:

(a)  Salary.

(  ) a m o n t h , p a y a b l e
(b) Bonus. In the event that Employee creates an advertisement that is run on a production basis, nationwide, the Board of

Directors of the Employer may determine in its sole discretion to give a bonus to Employee from time to time, in recognition of

Employee's efforts in creating successful national advertising campaigns.

4. DUTIES. The Employee is engaged as a copywriter of the Employer, to create direct and space ad advertising.for products

already in existence and io create prodJ.t designs for new products which shall be developed by the Employer. The precise services of

the Employee may be expanded or curtailed from time to time, at the direction of the Employer.

5. EXTENT OF SERVICES. The Employee shall devote his entire time, attention and energies to the business of the Employer,

and shall not during the term of this Agreement be engaged in any other business activity whether or not such business activity is
pursued for gain, p-fit o. other pecuniiry advantage; but this shall not be construed as preventing the Employeefrom in_vesting his

issets in ,u.h fo.- or manner as wil l not require any services on the part of the Employee in the operation of the affairs of the

companies in which such investments are made; Employee further agrees that he shall create a minimum of six (6) space ads on such
matters or concerning such products as shall be directed by Employer during the term of this Agreement.

6. DISCLOSURE OF INFORMATION. The Employee recognizes and acknowledges that the l ist of the Employer's customers,

and Employer's trade secrets, as they may exist from time to time, are valuable, special, and unique assets of the Employer's business.

The Employee wil l not, during or after the term of his employment, disclose the l ist of the Employer's customers ortrade secrets or

uny pa.f thi.eof to any p"rton, f irm, corporation, association or other entity for any reason or purpose whatsoe'/er. Furthermore,
any iystems design, pr-omotional ideas, tride secrets or l ike matters developed by the Employee during the term of_this contract shall

beiome the prop-erty of the Employer and shall not be disclosed at any time by the Employee to any person. f irm, corporation,

association, or othei entity for uny ,."ton or purpose whatsoever. In the event of a breach or threatened breach by the Employee of
the provisions of this paragraph, ihe Employer shall be entit led to an injunction restraining Employee from disclosing, in whole or in
parf, the l ist of the Employei's .ustomeru, trade secrets, promotionai ideas, or other intellectual matters, or from rendering any

iervices to any person, f, irm, corporation, association, or other entity to whom such matters, in whole or in part, have been disclosed

or is threatened to be disclosed. Nothing herein shall be construed as prohibit ing the Employer from pursuing any other remedies

available to the Employer for such breach or threatened breach, including the recover of damages from the Employee.

7. RESTRICTM COVENANT. For a period of three (3) years after the termination of this Agreement, including but not
l imited to copywriting for any competitor of Employer, the Employee wil l not, within the continental United States, directly or
indirectly, o*.r, -anig., opeiate, iontrol, be employ'ed by, participate in, or be connected in any manner with the ownership,
managemenr, operanon, or iontrol of any direct mail order or publishing business which involves any product or product l ine similar
to those being produced or developed by the Employer at the time of the termination of this Agreement. It is hereby e.xpressly agreed
by the particifrereto :hat u;rique nature of the Empl ;.. s p'.- ' .:: si.:e:. of d irect mail order r.nd publishing is such that it is reccgnized that
the Employer competes in ail states of the Union by means of mass communications media and that the geographic scope of this
restrictive tou"n"ni shall therefore be deemed reasonable. Employee acknowledges that the remedy at law for any breach of this
restrictive covenant wil l be inadequate and that the Employer shall be entit led to injunctive relief.

8.  CONI 'RACTUAL OBLIGATIONS. Employee hereby warrants and represents that  he under no contractual  obl igat ion wi th
any individual, f irm, or entity whatsoe ver, which would prevent him from entering into this Agreement. or from being contractually
bound by th is  Agreement ,  and that  h is  execut ion of  th is  Agreement  or  h is  per formance hereunder wi l l  not  ' " ' io la te the terms or
condi t ions of  anyiuch agreentent .  Employee fur ther  warrants and represents that  he shal l  indemni fy  and hold Employer  harmless for
any and a l l  damages ar is ing f rom the breach of  the terms o i  th is  Paragraph'

9.  WAIVER OF BREACH. The rvaiver  b. , -  the Ernployer  of  a breach of  any provis ion of  th is  , \greement  by the Employee shal l
not  operate or  be constructed as a rv l iver  of  any subsequent  breach by the Employee.

10.  NO ASSIGNNIENTS. This Agreement  is  pcrsonal  to  each ot ' the par t ies hereto,  and nei ther  par ty  may assign nordelegate an) '
o l  i ts  r ights or  obl igat ions hereunder w' i thout  f i rs t  obte in ing the wr i t ten consent  o i  the other  par ty .

I  l .  ENTIRE AGREEIv{ENT. Ttr is  inst rumcnt  cont l ins thc ent i re aBreement  of  the par t ies.  I t  may not  be changed ora i ly  but  only
by an agreement  in  wr i t ing s igned b)  the par ty  agr i inst  rvhom enforcement  of  anv rvaiver .  change,  modi t lcr t ion,  extension,  or
d ischarge is  sought .

IN WITNESS WHEREOF, the par t ies hereto heve executed th is  Agreement  the day and ) 'ear  f i rs t  rvr i t ten above.

|  1 ' )



HAPTER 3.
-  

P L ' B L I C  R E L A T I O N S

, i . . , r p  r l l  human .  Rega rd less  o f  how  ha rd  we  may  t r y '
' l  

,t .- 
" 

wil l crop up in our everyday business activity'
' ' , ' l i i"rr,"naingt 

ut. caused by a variety of reasons and

l : i : ; : ' ; ;  one of  two sources-your  organizat ion or  the

. ' l - , ' r  V i t t ukes  thu t  vou r  o rgan i za t i on  make  can  occu r

:'] ir ' i" trt. advertisement of the product or in the delivery or
'  
, .1 , ' , , ' i i r l ru  of  the product .  At  the customer 's  end,  the problem

: : ; : r  f iom a mis interpretat ion of  your  adver t isement '  or

.i i '  ,o, th. product itself has not fulf i l led his expectattons tn
'i,,;"w,,;. 

You wind..up with either a customer who is highly

,,,ri i .J-"t he usually is-or one who is dissatislled-as less

1.,,r f tb of our customers have been'

I{ugardless of where the problem lies or whose fault it is' i t

, l-rT. uout objective to maintain a good public image for

lr.,r .""ip""V, una tit i t is accomplished by striving to satisfy

'.] ' .ruoi-t.. in a fair and equitable manner' Remember that
'.u^I" 

i* oerfect. and because of this, our Pubiic Relations

t..,"i-.", (or as it is known in the industry, the "White Mail

,. i '" i i*.",") handles all such situations with customers and

iro with government agencies. These situations fall into five

. r tcgor ies.  TheY are:

lnqui r ies

Problems re lated to order  processing '

Problems related to deiivery delays.

, Problems related to customer dissatisfaction where ad-

justments can be made.

Problems where only a refund wil l satisfy the customer'

All f ive of these situations are primarily related to dealing

iith customers; whereas, in dealing with government agencies'

* hich wil l be discussed later) only the inquiry and possibly the

:c l ivcry delay type let ter  per ta in.

i .  Deal ing wi th Customers

. \s  e resul t  o f  our  adver t is ing '  we receive many inqui r ies

rbout  our  product .  A customer may cal l  on the te lephone 1or

; r t t r -c  in format iq4 3f .nrr1rhe product ,  or  as is  more general ly . the

ase , the customer writes a letter asking for more information'
'nrm H222 is a sample reply to an inquiry type letter'

' \s often as possible, anticipate what your customers may
vant to know about your product and incorporate this

n[ormat ion in  one p iace.  To accompl ish th is  we prepare rvhat
vc call a public infoimation package. Figure 34 is a sample of a
;'ubiic Information Package for one of our products-The
il icentennial Personalized Flag. This package can easil-v be
tdapted to any product. A good package wil l include the
,o l lowing in fo:

l. A brief background of the development of the product'

l. Pertinent info about the Company marketing the product'

l. A description of the marketing method used'

1 .A, description of the product itself.
j ,{pprisal of what future projects are planned relating to this

area of  in terest .

6.  L is t  of  reference mater ia ls  used and b iographies of  experts

or  professionals who have been consul ted.

Another  group of  correspondence that  is  handled by the

Whi te iv{a i l  Department  is  order  processing forms.  Forms 223

and 224 are iamples. You wil l note that this type of

correspondence re lates pr imar i ly  to  account ing mat ters (such

as the check has been received wi thout  a s ignature,  incorrect

amount of money has been forwarded, etc') or asks for

additionai, more ditarled information so that we can do further

processing on the product the customer has ordered'

By far the largest volume of correspondence that comes from

youi customers is in the area of delivery' Delays can be due t.o

any number of unforeseen problems: perhaps the ad response ts

much greater than anticipated, therefore' we did not have the

ua.qui't" amount of inventory on hand; or perhaps a supplier

may have fallen down on a promise of delivery; or the newness

of ihe product was such that we did not have our systems and

procedures working properly. For ^whatever 
reason' expect to

ilave delays in deliviry. i-tt. typ. of correspondence related to

J.Uyt is shown in Foims 225:126, and22'7 ' Forms 225 and226

indiiate that there is going to be a delay, and gives the customer

his option as to whether he wants his order fulf i l led or whether

he would l ike to have his money returned' You find that most

people do in fact want the productand wil l wait if you give them

a reasonable explanation. Form 227 is simply a notice which

telis the customir that he cannot expect to receive his product

unti i after so many days have elapsed'

Another category of white mail letters is the adjustment type'

B e c a u s e t h e m a i l o r d e r b u s i n e s s i s o n e i n w h i c h t h e c u s t o m e r
can' t  see you.  the only l ink between you and your  customers ls

how well 'you treat them. How well do your products satisfy

them'l The only other image builder we hal'e is how we treat

them when they are disvrtisfied. We strive to please the

customer at  a l l  costs.  I t  is  far  bet ter  to  make an adjustment  so

that  you can keep the customer sat is f ied rather  than issuing a

refuna. Forms ZiS,ZZg, and 230 are typical adjustment-tJ'pe

letters. Again, you can see that we have offered refunds if our

adjustmeit is not satisfactory. It is extremely important to do

this. In some cases, where lve feel the dela-v is unduly long' *'e

have offered to provide a free product'

The last resort of course, is issuing a refund' Forms 23 I and

232 are two samples.  In  one case,  (Form 23 t )  we are r  ef  ' r 'J ing

the money without a request to do so from the customer; in the

other case, (Form 232) the small postcard is in reply to a request

from the customer for a refund.

We do not  have a customer re lat ions problem'  Nlost  of  the

customers in our business are satisfied-our "ordcrs received"

to "customer complaint" ratio is extremeiy low-usually

averaging less than I 70. The.e are' however. a variety of reasons

why you must have correspondence with y'our customers' The

main ttring to remember is that thel'should be handled quickly

and fairly.

Wi th in the jur isd ic t ion of  the Whi te Nta i l  Department  a lso

falls the responsibil i ty of maintaining good business contact

with all private orgenizations, such as the Better Business

Bureau, American Medical Association, Chambers of Com-

merce and Newspaper Hotline Editors. Keeping the channels of

communicat ion 
-  

open to these orgenizet ions is  ext remely

- l 7 i -



x1pjjli,l, 
in projecting a good public image for your

LomDanv .

B.  O.of  ing wi th Government  Agencies
Because of  the r ise of  consumcr ism over  the past  5 to l0

vears.  therc are manv government  agencies tnat  aeat  * i i t r
consumer problems.  The pr imarv federai  agency is  the Federal
Trade Commission wi th i i ,  m. in! .  regionai  

"ot f i . l r .  
Addi t ionai_

l1' '. each state has an Attornev Geneial's office; theref;.;,-t;"
have at  least  50 organizat ions to deal  wi th in  that  area.  lv ios i
c l t les wrth a popuiat ion of  over  200.000 have thei r  own
consumer protect ion agencl .  o f  some sor t .  Ancl  in  some cases,
even indiv idual  count ies have consumer type organrzatrons.  AI I
iX l ] ] :  lh . l .  

are mrn\ , ,  man_v or-qanizat ions that  have the powcr
ol  law to dcmand answers t ' rom vou.  Forms 235 and 236 s io, ,v  asample request  and a sampie answer to a governmenr agencv.
As ment ioned ear l ier ,  the types of  corre ipondence that  vou
receiv 'e f rom government  agencies is  pr imar i f . ,  i "qr i . i l  f f rJ
quest ions that  thel '  are asking are subsiant ia t ron of  ad c la ims.

I t  i  T1 , , . : 91sood  
p rac r i ce l  as  \ ou  n r .  * , : i , , ng  rou r  ad .  rou

snould curetu l lv  docume nt  the sources f rom which,vou got  y tur
in format ion.  We usual lv  prepare a substant ia t ron le t ter  as the
ad is  being wr i t ten.  For  inst ince.  i f  the research in format ion
comes f rom books,  we , "v i l l  note thc c la im and the book
ref-erence sentence and page to support  th is  c larm. Since we arecer ta in that  a l l  our  cra ims are subsiant ia ted as wel l  as rev ierved
by legal counsel to be certain that rve have not violated anvgovernment  regulat ion,  we usual ly  do not  ha,"e major
problems.  Also.  s ince we handle oui  customers verv wel l  byoffering adjustments and refunds on our own lnlt iative, we
ulyul ly  have very l i t t le  problem wi th government  agencres.  you
wi l l  f ind that  a customer.  wi l l  go to a"government  a_eency i i .he
has not received satistirction t 'rom youittrerefbre, v.ou mrght aswel l  t reat  the customer r ight  thc f i is t  t ime.  This wi l l  , "n. . "yoo, i
lo t  of  t ime.  ef for t  and a bad namc in thc future.



Form 222

The American Health Institute
125 Americon Health Institute Blvd. Canton, Ohio &1767 (216) 494'4282

D a t e

In  answer to your  inqui ry  concerning the ts io-Calendar Heal th System, the product

cons i s t s  o f  a  36  p^g i  a2 ; , x  I 4 ' ,  hang ing  wa l l  ca lenda r  and  cove rs  t he  fo l - l ow ing  i t ems :

l .  A  d ie t  sys ten  wh ich  i nd i ca tes  t he  c r i t i ca l  f oods ,  v i t " ' n i ns ,  he rbs ,  &  rec ipes .

A11 of  these i tems are taken f rorn the Hunza cul ture,  and are avai lable in  any

heal th food store i f  not  at  your  1-ocal -  grocery.

Z .  A  phys i ca l  sec t i on  wh i ch  i s  a  se r i es  o f  da i l y  and  week ty  exe rc i se  rou t i nes ,  a l l

o f  which are taken f ron the Hunza cul ture.  This rout ine f i ts  easi l -y  in to the

Amer ican way of  J . i fe .

J .  A mental  sect ion which inc ludes t ips on medi , ta t ing,  and the " th ink hungry"

psychology.  Radio and TV advert isers are constant ly  t ry ing to seI1 you " junk"
foods which you th ink you have to eat .

4.  A L i fe-st ructure system whi-ch is  a method of  p lanning out  your  l l - fe  to meet  your

L i f e  ob jec t i ves ,  goa l s ,  and  des i res .  These  ob jec t i ves  a re  pu t  t oge the r  i n  a

weekly and year ly  p lan and combines wi th your  personal  f inancia l  s tatus.

5 .  A  B io -Rhy thm cha r t  wh rch  you  pu t  t oge the r  you rse l f .  Th i s  cha r t  he lps  you  to

know your "up"  and ' rc loq.r ' r , r  days beforehand,  when to exerc i -se,  and when not  to

e x e r c l s e .

We hope the above surnmary wr l l  he lp you understand a L i t t le  more about  the Bio-Calendar

Hea l th  Sys tem. 'fr"*,4"'y
Pub l i c  Re la t i . ons

- t l ) -
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Form 223

The PubNirhing
4626 CLEVELAIIO AYEITUE II(]RTH

Corflofatioa Of flmerico
cAlrT0il, 0Hl0 44709 12t6]| 494-4282

0ale:To:

tr

tr

Re: Your order  for

Our s incere thanks for  your  recent  order .

We have found,  however,  there is  something miss ing wi th your  order .  Wi l l  you p lease note the explanat ion box

that  is  checked below.

t r  Enclosed is  your  remi t tance of  $- .  The money cover ing the tota l  cost  for  your  order  was not  enclosed.

Please re-submit your order in the amount of $-=--.

Check received wi th no s ignature.  Please s ign check and return to us a long

Enclosed is  your  remi t tance of  $-  request ing The cos t  o f  each

is $=.--. Please re-submit your order in the amount of $--_=-.-.

!  W i th  Wrong  Cred i t  No .t l  Your credi t  card order  was received:  D Without  Credi t  Card No.

Please rc-submit  your  order  a long wi th neccssary credi t  in format ion.

!  Enclosed is  the receipt  por t ion o l 'your  monev order .  Plcase rc-submit  your  t t rder  a long rv i th  the ncgot iable

por i ion of  -vour  monev order .

I  Enc l r tsed  is  vour  remi t tancc .  Wc c l tn r t r l t  l r ( ] ccss  ]  ( )u r  L ) rder t h c  t o l l o w ' i n g  i n f o r r : r a t t o n :

Fu l i  name

Place ot  b i r th + ' F i . . h

Complctc address

Enc losed matc r ia i  i s  t - to t  a  p roduc t  o f  our  . \ ss t l c t l t t ton .

Your  check  made t tu t  to  wrong co i t )pun\ ' .  P lcase scnd us  nnother  check  madc o t l t  to  Thc  Pub l ish in - t l

Corpora t ion  o l  Arncr ica  l r long  w i th  vour  r ) rdcr .

S  ince  rc  l i

with your  order  in format ion.

u n t r l  u c  o b t a i n

D a t e  o t ' b i r t h

E rac t  l i r . : ' : , r

U

u

t t Q

"/lirutdrur\aniV larv Evernar t ,
: \ccour t t ing I )cnt

-  i - t r -

l \ r r - J  \ \  \ l - , , 1 1



Form 221

XI

mlThe Publirhing Oorporotioa Ot emerito

TO:

4 6 2 6  C L E V E L A N D  A V E N U E ,  N O R T H CANTON. OHtO 44709 Q1d 49+4282

MEMO

DATE:

MESSAGE

We have received your order for the P.C.A. Personal Computerized Diet and Advice. In order toproceed with the processing of your diet, we require information that you did not supply.

We have checked the information we require. Please fi-ll in the appropriate space and retum this
letter.

r ,  L J

r n

3 . !

1 . D

5 . !

6 , D

1 -

Sex I NIaIe o Female

Height---.-'--------.--.----

Weight

l o .  I

D

|l

Age

Have you been told you are a: 1. n diabetic 2. I  pre-diabetrc B. f l  none of these

Did you ever take a unne sugar test? 1. I  yes 2. tr  no

Are you currently under a doctor 's care for: 1.1 heart disease 2. l  kidney disease
3. n cl iabetes 4. l  thyroid probre-.ms 5. l  r iver disease 6. r gout
7. l  higl-r tr lood pressure 8. !  other 9. a not under doctor,s cale

Are you taking any of the fol lowrng medications: 1. D orai birth contror prlr
2'  r  diuret ics (water pi i ls) g- n digtaris (heart pi l ls 4. l  insul in
5' D oral bloocl sugru lowering agents 6. I  dmgs t, l  lorver blood fats ( l i l te cholesterol)
7' I alti-depressali-i 8. n anti-blood clotting agents 9. o cortisone or related drugs
10.  I  d ie t  p i l l s  11_ D none o f  t t rese

Do you currentiy sufft-r from 1. l  diarrhea 2. lconstlpation 3. D none of these

I f  female .  rvh ich  cond i i ion  app l i t : s  to  vou:  f  .  i :ma. le ,  does  no t  app ly  2 .  t rcur ren l l y  J l regnrur t3'  I  del iverr ' ' i  in the last 6 months 4. D currer.r l ly breasi feeding b. Dhave regular periocls
6' I  gain wi ' ight or rr. t .{ in water r lur ing pre-mens*,rual rveek ?. D none of these

, - \ rc  \ 'oLr  on  r l  fa t  rcs t r i c tcd  d ic t  duc  to  a  g* i l  b lad t le r  c .nd i t ion , l  l .  D  , , .es  l .  D  no

\  t r r r  c j i t l  n ( ) t  s l l b n l i t  l l  s t t t l i i r c t t l  r l i r i t ( r  t r t  i i r o t l s  [ ' ! c : r s c  i c - s u b l t i t  d ' c i ( ) s c r j  d l c t  , t n n l i c . r t i { ) . .

il

-  l ; l

l \ 1 r - l  \ \  \ 1  i r



Form 22- i

The Fublirhiag
4 6 2 6  C L E V E L A N D  A V E N U E .  N O R T H

Oorpotatioa Of flmerico
CANTON.  OHrO 44709 (216\ 494-4282

Date

Dear  Customer ,

We are ind.eed. sorry, but response to our f lag orders has been t: :eroendous
o n ;  f e -  1 -  a - r n n ;  a . . p ^ r 2 t i o n s  : n d  n 7 6 i o n . i n - c  T t e r o . . - d  

j 6 -  h a d  t O- - - r s L u a u ! v  I ^ v J L u  e t  v \ !

h n l  r ' {  , n  n n  o r d c r q  f  n  n } r - q  
j  1  o - 6 1 1 1 s h  r " e t c - i  p l  f o -  a  e  - ' l D I g t e  t t r u r . t t  

./ l u I u  u I ,  U I I  v f u c L -  u v  v v u o r r r  t r r v q b r r

Hovever ,  ve  are  work ing  hard .  v - i th  the  supp l ie r  to  avo id  a  de lay  o f  more  than

t v o  v e e k s .

W e  : r c  n F f e n i n o  V o r r  f h o  n n ' . i y  n f  n p l - " - r i  r ^ r p l -  ^ -  i n  '  ^ " - i ^ L
-  U  U l l c  U - L r v - v - -  v r  r C U U ' I 1 a l r 6  J U U  e U I l s J  U I  t  I L  J U U  w ! r r l t

r e t a i n i n g  y o u r  o r d e r  f o r  f , r l f  i l l m e n t .  I n d . i c a t e  y o u r  - c r e f e r e n c e  b e l o w .

Reta in  o rder

R o l r r r r  r r r m p n f

rTrh  e  n  l z  r r , r ,  r

!
tr

a - i  n n o r o l  r r
v r ! r L ! r  v 4 J  t

/ \11 '&-il\**l ,VT
I  t l

Mary Kil ight,
Pub1 i c  Re le i i ons

!K/as

l ; s -

4 5C,r- i i l  l l -CT



Form 226

llni!,eb fitates $.smrsernsr Etiue 6aL\eru,,
znz !H,-fi- $.smmemoratibe Eallerp @ItlI- ffiafisn @his 43392

F r o m :

I " lESSAGE

W e  a r e  i n d e e d  s o r r q - - L l e t  h a p p q - -  e v e n  t h o u q h  w e  s e t  a  l i m i t
t o  o u r  M e m o r i a L  p l a t e ,  r e s p o n s e  w a s  f a s t e r  t h a n  "  p r o d u c t i o n  s e f

T h e r e f o r e ,  o L ) r  f  u l f  i l - f  m e n  t  h a s  b e e n  b a c k e d  u p  a p p r a x i n a t e l g
e l g h t  w e e k s  m a k i n T  t h e  n a j  l i n g  d a  t e  m r  d - J a n u a r g  .

U n d e r  t h e  a b o v e  e i r c u m s  t a n c e s  ,  w e  a r e  o f  f e r i n g  q o  u  t h e  o p t i o n
a f  r . t z i + i a ^  € ^ r  t , t i s  b e a u t i f u f  M e m o r i a l _  p l _ a t e  o r  r e f r t n d i n o  t r o u ra s ,  u / i u a , , y  9

c h e c k  -  ( W e  h a v e  n . ; t  c a s h c - d  g o u r  c h e c k )  -

P L e a s e  i n d r c a r e  g o u r  p r e f e r e n c e  b e l - o w  w i t h  a  c h e c k  m a r k .

(  )  E x p e c l : . i n q  n ' . J  p l a t e  n i d -  t o - e n d  J a n u a r g

(  )  R e  f  u n d  m q  c . h e c k

W e  a r e  e n c : o s i n g  a  b u s j n e s s  r e p L u  e n v e J o p e  f o r  U J u r  c o a v c n : , ; n c c
T h a n k  g o u  i o r  q o r !  n - r E  i  + n c e  a n d  u n d e r s  t a n d i n q .

E n c l - o s  u r e

W e  r n , r d r ; e r t c ' n t l g  s . - . n i  L , l o u  t h e  c , ' r o n g  p h o t o .  T h e  r r o - . r c f , i l
P h o t o  1 s  e n ; - i o s e o ' - ? / r : n k  L l o u .

P . S

- i 1 9 -



Form 227

lHnitei States Osmmemsratitre (6allerg

707 11,F- Commem,rrutiue (6allerg l8lu}- l,Qflarion, (19ftu +::oz

Dear  Customer ,

We have rece ived your  o rder  fo r  "The Pat r io ts  o f  the

Aner ican  B icentenn ia l "  memor ia l  p1ate .  We are  p leased to

s a y  t h a t  p r o j e c t i - o n s  i n d i c a t e  t h e  l i m i t e d  e d i t i o n  q u a n t i t y

w i l l  b e  q u i c t f y  a  c o m p l e t e  s e 1 l o u t .  W e  h a d  t o  w a i t  t o

make sure  a l l  p la tes  were  accepted  be fore  they  cou ld  be

produced.  Your  p la te  and the  o thers  w i l l  be  f i red  on

:il":: :l:li:'"iiH";i
a a a i t i o n a i  t i v e  i S )  t o  s e v e n  ( 7 )  d a y s  f o r  d e l i v e r y '

T h a n k  y o u  f o r  y o u r  p a t i e n c e ,  b u t  w e  a r e  s u r e  t h e t

y o u r  m e m o r i a l  p l a t e  i s  w e l l  w o r t h  w a i t i n g  f o r '  T h e

q u i c k  s e l l o u t  c e r t a i . n l y  m a k e s  i t  l o o k  l i k e  y o u  n o w  h o l d

a  very  va luab le  co l lec to rs?  i tem-  . , . i ( ) .1 - \ \ \ r i re

-rs0-



Form 228

@W llntwnutisnsl Astrslugirul iwssriutisn
John F. Ford - President

The World's Largest Astrological Society

t1620 Clweland Avenuo l{orth Canlon. 0hio t14709 l2r61 4944282

To: 0ate:

Dear  Customer :

T h : n k  r r n r r  f n r  r r g q l  o f d e f  .I

t o  be t te r  accommoda te  you ,
8 !  X  f l  M e g a  H o r o s c o p e  t o
i f  \ q  q \

v J . t J .

MK/kk
E n c :  B R E

MTSSAEI

D u e  t o  i n c r e a s e d  p o s t a l  r a t e s ,  a n d
we  a re  chang ing  the  fo rma t  o f  t he

a  new rn in i  s i ze  wh i ch  w i l - l  r ema in

The  " l u l i n i  S i ze "  w i l l  mo re  conven ien t l y  enab le  you  to  ca r r y
i t  w i - t h  you  a t  a l l  t imes  i n  pocke t  o r  pu rse .

Bu t  i n  a l l  f a i r ness ,  t o  pe rm i t  you  the  oppo r tun i t y  f o r
e x p r e s s i o n ,  w e  a r e  e n c l o s i n g  f r e e  f o r e c a s t i n g .
Th i s  w i l l  enab le  you  the  op t i on  t o  con t i nue  you r  ho roscope
w i t h o u t  i n t e r r u p t i o n  o r ,  r e q u e s t i n g  a  r e f u n d  o f  $ 9 . 9 5 .
Ind i ca te  yes  o r  no  i n  t he  app rop r i a te  box  be low .

Yes  -  I 'm  happy  w i th  M j -n i  S i ze  l l ega  -  send
b e g i n n i n g  o f  n e x t  f o r e c a s t  -  S e p t , I 9 7 7  t h r u
F e b ,  1 9 7 8 .

No  -  P lease  re fund  paymen t .

Do  no t  cha rge  my  accoun t .

I f  y o u  e l e c t  t o  c o n t i n u e ,  y o u  w i l l  b e  e n r o l l e d  i n  o u r  6
mon th  p rog ram,  paymen t  f o r  wh i ch  you  have  a l ready  sen t .  Ou r
p r o g r a m  i s  s e t  s o  t h a t  y o u  w i l l  b e  r e c e i v i n g  a  M i n i  L i f e
L u c k  F o r e c a s t  t w i c e  a  y e a r  w i t h o u t  i n t e r r u p t i o n ,  n a m e l y
S e p t ,  1 9 7 7  t h r u  F e b , 1 9 7 8  a n d  M a r c h ,  L 9 1 8  t h r u  A u g u s t ,  L 9 7 8 .

Thank  you  fo r  you r  unde rs tand ing  i n  t h i s  ma t te r .

S incere  1

n,f)o.**H,4*
Mary . , f in ight 

-

Pub I i - c  Re la t i ons

- t s t -

I ' rpc r  S tock  {5 tU- \ \  \1  l ' 0



Form 229

0bc Srrternotiottst $gtrolo0icoI Issociotiott
J o h n  F .  F o r d

?h ?Aa//'a y'aegat futoh2dcat SocuQ

4626 Cleveland Avenue, North Canton.  Ohio (216) 494-4283

D e a r  C u s t o m e r :

R E :  L u c k  H o r o s c o p e

D u e  t o  r e s p o n s e  m u c h  g r e a t e r  t h a n  w e  h a d  a n t i c i p a t e d ,
we  a re  unab le  t o  f u l f i 11  l zou r  much  app rec ia ted  o rde r  f o r
qu i t e  some  t ime .

A t temp t  was  made  to  w i t hd raw  the  ad  f rom wh ich  you r

o rde r  was  submi t t ed  bu t  because  o f  t i -me  commi tmen t  we

w e r e  u n a b l e  t o  d o  s o .

' f h e r e f o r e ,  w e  a r e  s e n d i n g  y o u  a  r e f u n d  i n  t h e  a m o u n t
o f  $ f 0 . 4 5  a n d  w h e n  w e  a r e  a b l e  t o  r e d u c e  o u r  b a c k l o g  o f

p r e v i o u s  c o m m i t m e n t s  w e  w i l l  f o : w a r d  y o u  a  c o p y  o f  t h e
t r T . r r n k  H n r n q c n n e r r  r t  a l r r  e y n e n q p  i n  r - r r m n e n q a f e  f O f  v o u f! u 9   r r u r v J 9 u P u

d i  s  appo in tmen t .

T h a n k  y o u  f o r  v o u r  p a t l e n c e  a n d  u n d e r s t a n d r n g  r e -
g a r d i n g  t h i s  m a t t e r .

t _ s r r r  t _ r r r l  r r  r r a r r r  -
v = r Y  L ! U I r  v u u ! ) ,

E n c l o s  u r e

l4K/1h

4 z.?/_(
I1ar1z Knight
P u b l i c  R e l a t r o n s

|  ! , 1

4 5 0 - l - t w 1 5 2



Form 2-l{)

hp llntpmutisns L Antrulrgiru[ Anssriutistr
John F .  Ford  -  Pres ident

The World's Largest Astrological Society

4626 Cleveland Avenue l{orth Canton. 0hio 44709 1216]1 4944282

To: 0ate:

MESSAGE

D e a r  C u s t o m e r :

We  a re  so r r y  f o r  you r  L i f e -Luck  Fo recas t
i  n  * - a r r r r n f  i  n n

!  q v  e 4 v r r  .

T h i s  w a s  d u e  t o  a n  o v e r s i g h t  o f  y o u r  c o n -
t i n u a t i o n  o r d e r  e f f e c t i v e  A u g u s t  2 8 ,  L 9 1 7  .

U n d e r  t h e  a b o v e  c i r c u m s t a n c e s ,  w e  a r e  d e d u c t i n q
$ 3 . 3 0  o r  t w o  m o n t h s  w o r t h  o f  t e x t ,  m a k i n q
t h e  a m o u n t  d u e  5 6 . 6 5 .

T h a n k  v o r r  s o r  r r c l r t r  c o n l -  i  n r r  i n c r  i n t e r e s t .] v g ! v v v r ! g + r r q r r r Y

e i  n ^ o - o 1 . '

THE INTERNATIONAL

Ztua:
r . / , a r t ,  v J { n h +r r u !  y  f \ { 4 v r r e

P u b l i c  R e l a t i o n s

M K :  k k

-  l i - 1 -

hl t -  193



Form 231

ol

mThe Publirhing GorPofotion Ot gmeti(o

TO:

4626 CLEVELAND AVENUE. NORTH CANTON, OHIO 44709 Q16I  494'4282

MEMCI

DATE:

MESSAGE

We have received your order for the P.C.A. Personal Computerized Diet and Advice.

lve regret we must return your check as we cannot produce a diet for you for the reason

checked below:

r.  c You are taking insul in

2. D You are taking orai blood sugar lowering agents (ctiabetes pills)

3. ! You are taking cortisone or related drugs

.r.  !  You are suffering from both diarrhea and constipation

s. f l  You are currentlY Pregnant

6. t l  You are currently breast feeding

?. Lt Your height is not within the range of our computer

8. f t  You are younger than 16

e. r:  You did not submit a suff icient variety of foods'

l ( ) .  r :  l ' our  d ic t  has  bccn rc jcc red  beceusc  vou l i rc  fa t  res t f  i c tcd  duc  to  a  c . ' \L l -

B L . \ D D F R  C O N D I  I ' I O N

- l $ l -

-1it)-.t \\ \t I if



Form 232

MARY KNIGHT, PUBLTC RELATIONS DEPARTMM{T

4626  C l -eve land  Ave .  N .  Can ton ,  Oh io  44709

Dear Customer:

We  a re  p rocess ing  you r  re fund ,  and  you  w i l l
be  rece i v i ng  ou r  check  i n  abou t  14  days .

S  i n c e r e l y ,

\cng>-#
uary i ln ight
Pub I i , c  Re la t i ons

wM16 0

- ls-\-



Form 233

Tom Kennedy
In te rna t i ona l  As t ro l og i ca l

Assoc ia t i on
1340  F lome  Avenue
Ak ron ,  0h io  443 I0

Re :  Comp la in t o f  John  Doe

P lease  re fe r  t o  f i l e

Re :  A  ConP la in t

TO WHOM IT  MAY CONCERN:

The  Consumer  P ro tec t i on  D i v i s i on  has  rece i ved  a  comp la in t

r ega rd ing  a  t r ansac t i on  w i t h  you r  bus iness .  We  have  enc losed  a

co i y  o f  i f t " t  conp la i n t  f o r  you r  exam ina t i on '

Bysend ingyou th i sconp la i n t .wedono t imp l y tha twehave
rnade  any  

" t t u * f t i ons  
aS  t o  i t s  va l i d i t y .  Howeve r ,  we  canno t

aSSess  t he  mer i t s  o f  t h i s  comp la in t  un t i l  we  have  cons ide red

you r  pos i t i on  on  t he  ma t te r .  We  the re fo re  reques t  t ha t  you

i , i ou ihe  w i t h i t t - f i f t een  (1s )  days  a  w r i t t en  s ta tg l en t - "1^v : : : ^ -+^ r

i l os i t i on  on  t he  ma t te r .  Te lephone  responses  w i l l  no t  be  accep ted '

You r  p romp t  a t t en t i on  t o  t h i s  comp la in t  w i l l  be  app rec ia ted

and  w i1 t  r " r u " ' i o  r educe  t he  e f f o r t s  t ha t  we  bo th  mus t  expend  i n

o rde r  t o  r eso l ve  t h i s  ma t t e r .

P lease  excuse  t he  use  o f  t h i s  f o rm  l e t t e r ;  we  f i nd  t ha t  t h i s

i s  t he  mos t  e f f i . c i en t  and  economica l  means  t o  aSce r ta i n  you r

pos i t i on  and  t o  p romp t l y  r eso l ve  t h i s  ma t t e r  '

Ve ry  t r u lY  Yo l l r s ,

Comp la in t  Ana lYs t
Consumer  D i v i s i on



Form 234

6tp 3|*rrnstisnul Anftslugirsl Asssristisn
John F.  Ford -  Presidenl

The l(orld's Largest Astrological Society

Canton, 0hlo '14709

F i  1e

Dea r  John  Doe ,

We  have  rece i ved  you r  pos t  ca rd  da ted  Janua ry  18 th .  Th i s
was  rece i ved  by  u t  on  i u . r r l r . y  25 th .  A1so ,  we  have  rece i ved
co r respondence  f r om the  A t t o rney  Gene ra l ' s  o f f i ce  s i r t i ng
tha t  you  have  no t  r ece i ved  merchand i se  o rde red  f r om us .

We  apo log i ze  i . f  we  have  m ishand led  you r  o rde r ,  bu t  due  t o
m is f i l i ng  o r  o the r  human  e r ro r ,  we  canno t  l oca te  you r  o rde r
ou t  o f  t he  t housands  rece i . ved .  A11  o rde rs  r ece i ved  a re
l i s t ed  on  ou r  m i c ro f i lm  i n  z l p  code  sequence .  Do  you  have
the  same  z i p  code  number  now  as  when  you  p l aced  you r  o rde r?

We a re  enc los i ng  a  s tamped  bus iness  rep l y  enve lope  he rew i t h .
P lease  rush  us  you r  comp le te  b i r t h  i n f o rma t i - on  and  t he  exac t
nane  o f  t he  ho roscope  you  o rde red  and  we  w i l l  be  happy  t o
p rocess  you r  o rde r  i r nned ia te l y  upon  rece ip t  o f  same .

We  hope  t he  above  w i . l l  be  sa t i s f ac to r y  t o  you .

Q . i n n o r o l r r
v a r r L v L v L J ,

4626 Clevsland Avanue l{orth

cc :  S ta te  o f
C f f i ce  o f  A t t o rney  Gene ra l

A t t n :  Consun le r  D i v i s i on

l2r61 494-4282

4ryK*^/e
N I e r r . '  K n i  o h t

Pub l i c  Re la t i ons

-  1 8 7 -
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CHAPTER 4.
NEGOTIAT ING

1-ners hal  e been m;rn l r  books wr i t ten on the ar t  o f
. r . : ror i l t ing.  Af ter  reading the books.  somehorv you _set  the
. . . i i i rc  rhat  negot iat ing is  the end i tse l f  rather  than a means ro

, . .  r r " f  Negot iat in-e is  a t ime consuming act iv i ty .  A l though i t  is
i r f )  i npo . r t an t .  do  no t  spend  a  l o t  o f  t ime  i n  t h i s  a reaun t i l vou
r ic-surc that  you need the i tem r ,ou are negot iat ing for .  . is  a
. :cr iura l  ru le,  we wi l l  enter  in to pre l iminar-u. '  neeot iat ions wi th a
, i : t r - . l ic r  "vhen 

we are doing the pre l iminary work on the

1 r , , duc t .  1 -he  pu rpose  o f  p re l im ina r l ' nego t i a t i ons  i s  t o
. jcr , r rminc a reasonablc est imate of  the market  pr ice and the
.err rc i t . ;  o f  the sources of  supply.  \ \ 'e  do not  enter  in to any
,cr ious negot iat ions unt i l  a f ter  we have tesrc-d the product .  A i
ih is  point  we have an est imate o1 ' the market  response and prof i t
, r t rg in.  Pr ior  to  test ing you are just  guessing.  I I 'you spend too
r l r rch t ime in the negot iat ion process,  vou wi l l  be wasf in_e 1.our
ru luable resources on a product  that  u l t imate lv  mav not  be
l t t l t  r k c ted .

Bct 'ore enter ing in to ser ious negot iat ions you must  a lways
dr j rcrmine the point  at  which you wi l l  walk away f rom the deal .
l  h is  one i tem can save you needless hassle and.  of  course.  t ime.
\ 'ou can de termine th is  point  by prepar ing a set  of  guidel ines so
rh i t t  r - 'ou and the indiv idual  wi th whom you are negot iat ing
knorv where they f i t  in to the ent i re scheme of  th inss.  F ieures 35
, i1d J6 show our  s tandards for  d iv is ion of  cost  -a p iot i t  io .
drroct  response promot ions.  These i tems and the appropr iate
pcrccntages are taken into account  as we negot iate ani r  deal .  We
in i t ia l l -v  t r ied to negot iate us ing these exact  percentagcs of
prof ' i t  but  found that  us ing a percentage of  prof i t  had many
drawbacks.  Thereforc,  we now use the in format ion as a guide
l i r r  dctermin ing contr ibut ion and u l t imate ly  work out  a s t ra ignt
r.r 'alty percentage on gross sales. This is a very straightforrvird
rrnd easv method to calculate and reach aqreement  on.  Before
vour meet ing,  rev iew the i tems in F igure iJ5 and 36 wi th the
indiv idual  wi th whom vou are negot iat ing.  By doing th is .  vou
;n 'o id the s i tuat ion where he enters the meet ing tu i th  a posiure
r , ' l rorc he fec ls  he is  rare and varuable and fu l l  o f  unreai is t ic  or

"crv 
h igh expectat ions.  B,v us ing th is  approach 1.ou are able to

: i r . rv  that  th is  deal  is  par t  c l f  a  mul t i tudeof  th in ' , rs  that  vou are
r l r r rng and that  vou are not  re lv ing sole ly  on i t .  By app16aching
the negot iat ions in  a logical  and tus inessl ike manner.  vou wi i
r r t ) t  o j r  "  t he  rppca r l ncc  o f  be inq  anx ious .  I f  you  do  p . t 1 . . t  

" n: tnx i .usness in  the negot iat ions the other  par ty  rv i l l  soon scnse
t t  r tnd he rv i l l  have the upper hand in extract ing I  hrgher pr ice
t i r r  h is  product  or  serv lces.

, ' \ .nother  pr ime object ive of  our  negot iat ions is  to  s t r ive tc t
t lork out  a deal  that  wi l l  resul t  in  a last ing re lat ionship.  Any
del i  that  is  rvorked out  that  is  not  good l 'or  b"oth par t ies.  namel- r -
ot tc  in  rvh ich only one par ty  wi l l  make monei .  wi l l  not  be atong-, last ing re lat ionship.  The deal  must  be la i r  for  both par t ies.
t ,prcte r  to  negot iate wi th people that  I  knorv because t -hcv are
. t t r cad ) '  l em i i i a r  w i t h  my  gu ide l i nes  and  how l  ope ra re .  Th . .one
kcv i tcm in dcal ing wi th people on a last ing b is is  is  thet  they
\now vou arc a man of  your  word.  I f  vou are in  l i rc t  a  n. , "n o i
i t lur  rvord and have a good t rack rccord,  negot iat ions go rnuch\moothcr ,  because they know you are not  . lur t  b lowing of fsr ram. I f  they do not  bel ieve what  y 'ou a.c sa,  ing,  y .ou . , , *nnotst r tkc a deal .  Certa in ly  < iur ing the negot iat ion,  yo,  should
ncter  do anyth ing that  might  take auqv f rorn; - r  ntan 's  f r r i t ie ,

such as indicat ing that  h is  idea.s are stupid.  Treat  h im rv i th
respcct .  , ' \ lwal ls  avoid crnvcrsat ions where emot ions take over .
because  somet imcs  i n  t he  hea t  o f  emo t i on  th ing r  can  be  sa id
tha t  can  u l t ima te l v  hu r t  a  l as t i ng  re  l a t i onsh ip .

Negot iat ing 
- fechniq 

ues

Some o f  t he  t cchn iques  tha t  we  use  i n  ou r  ncgo t i a t i ons  a re :
l .  The good gu_,- -bad gu-v-  techniquc.

A t  t h i s  s tage  o f  t he  nego t i a t i ons ,  )  ou  know the  po in t  a t  wh i ch
you are wi l l ing to walk awav f rom the deal  but  the man wi th
whom ! 'ou are negot iat ing does not .  This  man a lso should know
the point  at  which he wi l l  walk awa_u- f rom the deal .  Therefore,
bv us ing the goo<i  guv-baci  guv techniquc vou are able to
est imate how badty he wants the deal .  So , : the bad guy"  pushes
for  a hard bargain,  whereas,  the good gu) .  can a lwi i . i  b ick of f
f rom the bad guy 's  posi t ion and br ing the ncgot iat ions back to a
pornt  shor t  of  k i l l ing the deal .

2.  Always work for  a compromise.  This works out  beau_
t i fu l ly  in  the good guy-bad guy rechnique.

3.  Always throw in th ings that  you can eventual lv  take out  to
sat is fv  the other  s ide.

4.  Star t  out  at  a pr ice lower than what  you are u l t imate lv
wi l l ing to pay.

5.  Use "canned anger"  at  s t rategic  points.  This  technique is  a
var iat ion of  the good guy-ba<J guy technique,  and is  generai l l ,a
t ra i t  o f  the bad guy.  However.  I  have seen canned anser
successfully used b,v the good gul .

The last  three i tems are used w.hen the nesot iat ions are
beginning to break down.  I f  the person rv i th  whom you are
negot iat ing cont inues to have an unrei isonable posi t ion,  reverse
the  tab les  on  h im .  Tha t  i s ,  ask  t he  ques t i on : . . 1 f  _vou  th rnk  t ha t  i s
such a good deal ,  thcn you take the deal  vou just  of fered me."
General ly  th is  rv i l l  br ing h im to a more reasonabre nosi t ion.  I f
he st i l l  does not  comc around,  then turn dow.n h is  dcmends
reluctant l l .  rv i th  the excuse that  e i ther  vou do not  har , ,e the
money or  i t  is  against  vc lur  pol ic l '  to  do so.  r \ t  least  in  th is  case.
if 

.you cannrlt negotiate a deal, you cirn at ieast preser,".e the
re lat ionship for  fu ture deal ings.  you can arso indicatc to h im
that  he is  not  the only suppl icr  and that  1,ou wi l l  go our  and
e. i ther  get  compet i t ive pr ic ing or  rnothei  suppl icr l  I i '  in  ihct
there are no other  suppl iers of  the product .  \ .ou could a l rva l ,s
indicate to h im that  you iv i l i  dc i .e lop \L,ur  o\ \ ,n  produ. : t .
A l though th is  is  cost l -v . '  and t ime cr . - ,n .umine.  i f  the market  is
st rong enough and he is  unreasonlb le enoueh,  i t  mav be wel l
worth your  rvh i le  to <Jevelop your  own prodiuct .

lv luch more could be wr i t ten about  ncgot iat ing.  i f  vou st r ive
for  a last ing re lat ionship and do in  tact  accompl ish i i .  vou w, i l l
have few business enemies.  A business . . , . * \  can hur t  rou
more than you can imagine.  The mai l  order  buslness has i ts i rps
and i ts  dorvns.  There are t imes when vou in fact  do nced goid
f r iends. .  I f  ,v-ou have deal t  rv i rh I  our  suppl iers and I ,our
competitors in a firm but fair milnner, you rvii l  i in<i thcv wiri not
k ick you whcn the chips are dorvn.  Horvever ,  i f  you , . . . ru  

"nindiv idual  rv i th  mal ice,  rubbing sal t  in  the rvound rvhcrever  r .ou
can,  he wi l l  pat ient ly  rva i t  unt i l  the t imes comes rvhen'ou t r io .
When that  t ime comes- look out .  The key lesson here is  to  deal
wi th people just  as you wish to be dcal t  iv i ih  voursel f .  Don' t  be a
Santa Claus,  but  on the othr . r  h lnd,  don. t  bc greedr, .
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CHAPTER 5.
PRODUCTION OF PRINTED,

AUDIO AND VISUAL MATf,RIAL

A. Communication Through Print

The printed media are the major means of communication
for advertising, so we must be prepared to use the method
effectively. Our main objectives are to attract attention to the
message, present it so it is easy to understand, and make an
impression on the audience.

You'l l soon see how in a few simple steps you can
transform some rough copy and a few photos into a
professional piece of graphic art. Reproduction ofa typical ad
follows these basic steps:

l. With typesetting and photography we convert the
original design idea into a reproduceable image.

2. Transfer the image to the printer's plate.
3. Print the ad, letter, f lyer, brochure, etc.

Tvoeface and Design

The first step in getting an ad in print is to have the copy
typeset. Typeset copy looks more organized and professional.
One of the reasons for this is the design or style of the typeface.
Since Gutenberg invented the printing press in 1450, people
have been designing type to fit every purpose.

Our aim in setting type is to make the copy more attractive
and easier to read. Readabil ity is important so the typeface we
choose should be distinctive yet uncluttered; conventional, yet
appealing. An unusual typeface may attract attention init ially
but if i t is too exotic, too heavy or too hard to read, it wil l defeat
the purpose of typesetting by making the me ssage too hard to
decipher and therefore turn off the reader. Most typesetters
have catalogs with a variety of pieasing styles to choose from.

Another feature of typeset copy is that in the process of
being set, the l ines are justiJied to equal lengths. The paragraphs
are all one width. There are no ragged cdges, as in hand-tvped
copy.  The l ines you are reading are just i f ied.  The width of  each
l ine is  measured in increments cal led p icas.  Thcre are s i r  p icas
to an inch.

Type size is measured in smaller increments calied pr.rlnls.
I t  takes l ,  po ints to make a p ica.  Tr-pe that  you commonl l '  rcad
in neauirnes or  t i t les may be set  rn 24.  30,42 point  t ) 'pe or  cvcn
Iarger (72 pt. type is one inch high).

!Vhen specifying ty'pe for the ry'pesetter. you musr indicate
the type style, point size, leading (space berrveen lines,
measured in points)  and l ine width you desi re.  For  cxample:
Garamond,  8 i9 point ,  l4  p icas.

Phototypeset t ing

The system used by most  modern typographers is
pitototypesetting. It is more efficient and much faster than
earlier metal "foundry" typesetting rnethods, mainly because it
is  computer ized.  On a computer ized kel  board,  s imi lar  to  an
eiectr ic  typewr i ter .  the typ is t  types the rough cop,r 'end ar  the
same time specil-les by code what tvpe st1.le, size and linc length
is  w'anted.  Al l  th is  in format ion is  recorded on n punchcd puper
tape.  The tape is  fed in to the typeset t ing Lrn i t  o f  the compurcr  t t
an incredib le speed.

A computer "reads" coded tape and projects finished copy on photo
pBper.

The computer  then "reads" thc codcd tapc and pro jccts thc
f in ished,  just i f ied copy onro photo prrper .  Thc papcr  is
developed to reveal  the tvpeset  copl  .  r i  h ich w i l l  ncsr  bc used b i '
lhe paste-up ar t is t  to  prepl ] fe  thc ad design.

Copy and coding is recorded on punched psper tcpe.
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tn almost any typesetting job there wil l be errors, so it 's

....ri".y 
to proofread the copy at this time and make

;OrreCtlOnS'
In most instances you wil l be dealing with phototypeset-

,,.r,. But another method which was common before the advent

., i ' i f to,otyp.setting and is sti l l  in use, should be mentioned'

That is the actual three-dimensional metal type which is

.-.,st bv hand or forged by a machine such as a Linotype'
',. l ,.,noivp., 

or a Ludlow. This type is known as "hot" type,

i,,, 'narv, or three{imensional type. The hot type process

,.*f ,r in a solid lead plate with the type in relief on its surface'

ih. plate is used on a letterpress for printing.

Paste-Up: The Ad ComPosition

Once all the written components of the design have been

rvDeset, the next step is paste-up. Ali of the typeset copy and

,iny 
"..o.punying 

photos or artwork are combined into an

Ittractive layout by the artist. This layout is very important to

ho* and what you want to communicate. The visual
presentation of your message can certainly help to create the

ieactions and attitudes you want in the viewer.

For instance, an ad using a newspaper layout and format,

and running full-page in the newspaper wil l help to relay a

factual, informative approach to your products. With the ad

looking l ike a regular newspaper article, as you have seen in the

cxamples of our winning ads (Book II, Chapter 3), it wil l have

more credibil i ty with the reader.

Likewise, if you want a direct-mail message to have a very
personal look, use the design of a hand-typed letter with the

indiv idual 's  own name in the salutat ion.

In any case. a complete layout is mounted on i l lustration
boards exactly as it wil l appear in print. The boards are called
"tlnished art" or "camera-ready art."

Readv For ReProduction

At this stage of production we can go in two basic

directions: (l) mass publication of the material in newspapers
and/or magazines or (2) maii ing the material directly to
potential customers.

Preparing For Newspapers

If the purpose is to buy space in a publication' the next and

final step *ouid be to makl ascreen pnnt or"Velox" of the art

Uo".a. tnit it a simple method of photographing the art board

ttrrougtt a halftone screen so that any photographs wil l be

reproduced in a very fine dot pattern.

Why do we need a dot pattern? The typical black and white

photo has a whole .ange bf gray,tones from black to white'

*it i .t ttt. printer's ink won't show because the press gnly prints

one color of ink at a time. Therefore, in making a Velox' the

continuous gray tones are transformed into a tiny dot pattern

when photographed through the screen-

The dot pattern, when printed, creates the i l iusion of

continuous tone from white to biack. Look closely at a

newspaper photo or the photos in this b-ook and you wil l see

they are -id. ,rp of t iny black dots.of .different intensities'

ratier than tones of gray. The Velox is then submitted to the

publication, ready for their printing process'
Mass ReProduction

If your purpose is direct mail, then the next stage is to get

the design from itre art board to the printing press'-Since offset

printin{is most widely used, our explanation wil l focus on this

method.
Photo-Conversion and Montage

Photo-conversion is making a fi lm negative of the art

board. As is the nature of the negative process, anything black

or very dark on the art board wil l appear clear on the negative'

Anything white wil l be opaque (letting no l ight through)'

ln  the graphic ar ts .  photo-convers ion is  done on a specia l
"l ine camera". The line camera is very large and expenslve'

When star t ing out .  -v-ou wi l l  probably have your  camera work

done by p i , fess ionats who specia l ize in  th is  arca of

photography.

Finished copy and srt sre pasted up on i l lustrnt ion bosrds.

- I Y J -

A l ine camera makes a negative of the lr t  board.
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ivlontage is the name for assembling the negatives
together .  The negat ives are st r ipped into proper posi t ion on a
f la t  so that  when the p late is  made,  they wi l l  be st ra ight  and in
the r ight  p lace.  The f la t  is  p laced on top of  the p late when the
image is  "burned".

Plate Makins And Offset Printing

The printer's plate is thin. f le.rible and light-sensitive. The
flatted negative is placed on top of the plate and both are
exposed to l ight. Since the image is in negative form, l ight
reaches the plate oniy where the image is to be. The exposed
plate is then chemically developed to show the image as we wil l
see it on the printed page. That is to say, it is "right-reading"
instead of reversed.

In the offset process the ink adheres to the image on the
plate.  Then i t  is  t ransferred to a smooth rubber ro l ler .  At  th is
point the image is reversed - backward. The paper passes over
th is  ro l ler  and p icks up the ink,  and the image is  again " r ight-
reading".

This is a simple explanation of offset printing becaus
a s imple process.  Many people have star ted thei r  own pr i
business in their own homes with a small offset press. Mr-
the pre-press production can be done in the same way.

In summary,  the graphic product ion of  d i rect  adver
is fast, simple and flexible. Any or all steps can be done b'
depending on the equipment  you own.  Or.  any of  the
along the way can be contracted out .  Typesct t ing,  p
convers ion,  montage,  p late-making and pr int ing i l re  scf
components of  the process that  can be done by local  l ' i r

Because we requi re speed and coni idcnt ia l i ty ,  we
purchased our  own equipment .  fv ly  recommendat io
equipment is as foilorvs:

Itern Purchase
Pr ice

Nlaintenan
Cost per yr

Composcr
o r

Phototypeset ter

Papermaster
lvlachine

Offset press

Jogger

Cut ter

Wa.rer

Folder

s 5.000

32,000

2,400

8,800

300
4,000

350

l i0

s2,000

900

1..100

Negatives are put into posit ion on a montage.

A thin, f lexible plate passes over a rol ler and picks up ink
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. . . . \nd ls  an addi t ionalbcnus.  } ' l r .  Fo: i .
. c l cc t  f r om. . . .

Ink Jet Imaging

1pk jet imaging is,a form of printing which is used for mass

-,o,iuit i 'on airect mail promotions which require a high degree

.r  oersonal tzat ton '

This process uti l izes a computer to print infinitely variable

.,r.,rrmation in.multiple type styles and sizes at the rate oi 600

.'rr per secono'

Ink je t  imaging is  a unique pr int ing system developed by

. , . . . , , l ' -Dui t ' . .  Nf i i l ions of  ink droplets are sprayed per  second

, , i " l f r .  paper wi thout  the use of  engravings,  pr in t ing p lates or

,, ir., .onu.ntional printing materials'

Because i t  works at  computer  speeds,  i t  is  possib le to pr in t

, 150 Dage novel, cover to cover, in 3lt/z seconds. It prtnts

l , ' ,u io ' l ines of  var iable in format ion per  minute or  36,000

.. '.a"ta promotional letters per hour. The flag promotion

itirr in Bbok II, Chapter 3 is an example of an imaged letter'

Although this method is very fast and effective for large

rnuss mailings, it requires more lead time for testing and

,,it imate rollout than usual printed promotions. This method

r" : .uui res more t ime because a computer  program must  be

*ritt.n and computer forms must be ordered and printed. It is

n()t uncommon for a small test of 2,000 to take from 6 to 8

wceks just to mail. In addition to the longer lead time, the

rcsting costs are at least l0 times greater than normal tests'

To avoid the high test costs and to shorten the test lead

rirnc, you can simulate the ink jet image system on an ordinary

i lu tomat ic  typewr i ter .  In  a mat ter  of  2 weeks you can pr int  and

rrrail personalized letters without the high costs of printing

Iorms ond computer programming. If the test is successful, 1'ou
huve reasonable assurances of success; therefore, a wil l ingness
ro spend the addi t ional  test ing dol lars.  For  more in format ion
on th is  process,  contact  UARCO in Chicago or  Nlead Dqi t  in
l ) u1 ' t on ,  Oh io .

ComPuter  [ -et tcrs

. . \nother  var iat ion of  the ink je t  imaging method is  ihc
dornputer  le t ter .  This  method ut i l izes a conputcr  to  match thc
nr i r r t ing t r l ' ; r  nre-nr inted form let ter  and f i l i  in  the n i iss ing or
i  ' " " 5

, : r r iah le in format ion.  The ent i re le t ter  is  not  pr in te ' l  on t l . tc
e{)mputer .  only  the var iable in format ion;  hcnce.  i t  is  ca i led
i ; r l tch & l l i l  computer  le t ters.  Since only thc var iable
intormat ion is  pr in ted b1 '  the compi t tcr .  \ 'o t l  mi ls t  design thc
lc t t t ' r  in  such a rvay that  the ie t ter  docs not  look l ikc a form
i . ' l  tcr .  For  example,  i f  you were insc ' r t  in-q 3 pt '  rs l ) I r 's  last  na tne as
i l : :  rur iabic  in format ion onto a preor intcd t 'orm. 1 'ou r i i lu ld
' . i . t i i t  t i . rc  lc t ter  to  look I ikc th is :

.  . . r t t t t l : r s  an  add i t i cna l  bonus ,  11 r .  Fo - r . ' ; r r l l  c l l l l  s c l cc t  t r o tn . . . .

) ,  r ; i  th i -s :

customer feels that he is receiving a form letter instead of a

personal letter, your response wil l surely suffer'

Used properly, a computer letter can be very effective'

There are many suppliers that can provide you with compute.r

letters. To obti in i l ist of companies look in the direct mail

directory section ol Direct fu[arketing tr[agazine'

B.  Using Telev is ion

Let 's  say you want  to supplement  your  newspaper or .d i rect

mail adverti i ing with a TV commercial. Or maybe you have a

new product  idea wi th lo ts  of  appeal  that  you th ink would Iend

i tse i f  e f fect ive ly  to te lev is ion.

If you want to reach a lot of people in a personal way,

television might be the medium to use. Your message wil l reach-

more people"faster than most media and has the advantage of

showing the product  in  act ion.

Choosing An Agency

Near ly  a l l  TV ad product ion is  handled by an erper ienced

advertising agency. Producing commercials is a bit more

complicat-d than other media so it is always best to start

working with the professionals'

Once you've decided to go wi th TV.  you must  f ind an

agency you can trust - one that has done successful work with

te-levision spots. Ask to see account references or samples of

successful TV campaigns they have produced'

You. as the ciient, wil l sit down with the agency

representative to determine the strong points of your product

und to begin to d iscuss ideas.  The agency should help determtne

ho*' to best present the product in a visual format' The copy

wi l l  bc wr i t tJn and in most  cases presented v isual ly  on a story

board.

,A. storl '  board is a series of frames, or sti l l  drarvings of rvhat

thc commercia l  wi l l  look l ike and horv i t  rv i l l  progress a long

wi th the corresponding scr ipt -  Al l  o f  th is  is .  o f  course.  subject  to

vour approval .

Whcn the concepts have bccn decidcd uporr ,  and the

commercia l  p lannet i  out  on the stor l '  board,  the agcncl '  r r ' i l l

contact  f ihn product ion houscs ior  b ids on the actual  making of

the commercia l .

The cost  of  productron usual l f  inc ludcs the ta ie i l t ,  props '

s tudio t ime and crew t 'ees.  The cost  of  s tudio t ime per  i rour

var ies widc ly  depending on t l ' re  compler i tv  of  thc '  product ion

and the indiv idual  s tudio.  The /ea- i t  -you c l rn c \pc-ct  to  pa)  t t ) r  l r

qui i l i ty  product ion is  S50 per  s tudio hour .

The lVlessecc I tse l f

Si r tce - l 'ou must  p lan for  s i lor t  n i ines ( rer i lb lc)  l ikc Fo; i  ls
' . r : i i  : ts  long names ( r "ar iable)  l ike Wir i t t inghai i ' , ,  i t  is  in l r .  . t r t r t t r t
l i l r l t  i l tc  Ic t ter  be p lannet l  so that  thc ver i l lb lcs occt l r  l l t  the cn, i
, , i  : i  l i nc  o r  pa r l g raph .

I t  is  a lso importeni  that  the conlpLl tcr  pr in t ing r t i td  l r rc-
1t r ' !n ter i  t 'orms pr int ing metc i r  e . \3ct i \ ' .  { i , r 'our  potoni . l ; , l l

Bccet tsc a commercia l  mcssagc is  s ' - l  sht l r l  (usul l l l '  l ( ) '  :0 '

J0,  or  60 seconds) .  you must  kccp t l tc  missage s i r lp lc  r tnd

compact .  Disregard the least  important  idcas Kccp oni r  t i r r -

gotrd on. t .  
' f i re  

copy wi l l  do thc sel l ing.  Onc goot l  angle o i r  e

ne',v product, or a new w'lr1" of lotlking l lt ; i11 oid one nrlt l '  bc lrl l  r i

takes to sel l  the product .

11 ' thc copl  does thc sel l ing,  i t 's  the conlmcrc ie l 's  lob io

rnot iv i l te  the customer to buy ' .  So i t 's  in lpor t ' ]n t  l t )  kccp thc

pr t tduct ion qui r l i tv  h igh,  as i t  r i i l l  rc t l . 'c t  thc t l t t r r l in  ot ' \oL l r
prodLlct .

\ t}rl ail l l
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An amateur ish product ion wi l l  on ly  detract  f rom the

message.  The v iewer wi l l  be so d is t racted by the obvious lack of

pro ies i ional ism that  he won' t  hear  the real  message'  Use

professional  ta lent  behind the camera and in f ront  of  i t '  Use an

announcer or  actor  that  f i ts  the par t ;  someone who wi l l  a t t ract

the prospect ive buying audience.  The ad agency or  the ta lent

product ion company rv i l l  usual ly  secure professional  ta lent

wi th your  approval .

As yet ,  there is  no real  ev idence that  expensivt . ] ingf . r$ '

to  boost  sa les.  Qui te the contrary,  somet lmes aJlngle can be$:
prominent and outshine your sa.les Tejsag:' 

A Jrngle or cot
ihat  is  too cute cal ls  at tent ion to i tse l f .  People rememberthg: l

but  not  the product .  I t 's  a fata l  mistake when a custom.,  w4f ,
in to a store and says,  " l  can ' t  th ink of  the brand.  but  I  cantrqa

the commercia l . "

Keep in mind that most radio advertisers with cute j ingls,

are not  in  the business of  d i rect  response sel l ing '  I f  they wlq
most  of  them would have starved long ago.  But  s ince vou wi l lh

in the d i rect  response business,  I  wi l l  gear  the d iscussion 1o
producing a d i rect  response commercia l '

Before spending a lot of monev in unnecessary productigq

costs, you may want to try a piece of straight copy' It may notI
glamoious oi cute but it could be your best means of testing

radio as a d i rect  response medium.

An announcer averages about 3 words per second' Tirat

g ives you approximately  30 words for-a^10-second spot ,9{

ivords- for  a 30-second spot  and 180 words fora60-secondspol

There is no question your message has got to be short and

directly to the point. Of course you want the advertiser' i

narn" o. the product name in the commercial - at least once in
a 10-second ipot ,  t * i . .  in  a 30-second spot  and three t imes ina
60-second spot. Give the l istener all the benefits of your product

in the body of the commercial. Tell him why he's got to have it,
But don't use any more words than you have to' Even with 60

seconds,  you've only got  about  180 words.

What you want the l istener to do has got to be in the last ?

seconds  -  o r21  words  -  o f  you rspo t .  S topa t . . .  Buy  "  '  Ma i l

.  .  .  .  I f  you have a specia l  sa le date,  specia l  hours,  specia

location, inything important, make sure it 's included in the tai

end.

Some people ins is t  on us ing phone numbcrs in  thei

commerciali. Forget it. Radio l isteners are not armed witl

paper and penci l ,  and they don' t  remember much of  what  the '

i re i r .  An address is  a l l  r ight ,  i f  your  name isn ' t  rve l l  knoun

Maybe even,  "We're in  the yel low pages."  But  don' t  rvaste ) 'ou
t ime and money on phone numbers in  radio commercia ls '

Flere's a trick you might want to tr-v' It is commonlv use'

and qui te ef fect ive in  help inq l is teners remember the mos

impoi tant  par t  of  the message.  Let 's  sa1'an adver t iser  has a 3C

second .poi. Thot't app.o*imat.l. '- 90 rvords. Perhaps 75 or.8

words wil l be pre-reCorded. l 'hen a l ive "tag" is added' Tha

means anothei  vo ice comes in wi th an addi t ional  l0  or  I

words.  "Shop at  the Water f ront  tonight  unt i l  9"  or  "Al l  F i r :

Ci ty  Banks wi l l  c lose at  noon tomorrow for  Chr is tml
weekend."  The tag,  general ly .  is  what  l is teners rv i l l  remembe:

Structure Of  The Commercia l

lvlost advertisers agree that the 60-second commerctal spot

has the maximum impact  on the audience.  I t  is  long enough to

show the most  impbr ' .ant  and persuasive e lements of  the

product  and shor t  enough not  to  be bor ing '  A 60-second spot

may cost more than a sliorter ad but it is probably worth it '  If

use'd p.operly, that one minute can be exciting and effective'

The 30-second spot  has only 80 percent  of  the impact  of  a

one-minute spot  but  i t  costs hal f  as much'  Therefore,  the

shorter ad is better for a l imited budget if you don't mind

sacrif icing some of its effectiveness. Whatever the length of the

soot. theTirst f ive or ten seconds are the most crucial ' This is

when the viewer chooses to become involved in the message or

"tune" it out. These moments should be impressive and exciting

to get the maximum use of the medium.

Commercial Standards

One last word on the broadcasters code of adlertising

eth ics.  Before a stat ion or  network accepts your  adver t isement ,

they wil l usually judge its content according to their orvn local

standards and fhe Nat ional  Associat ion of  Broadcasters code'

I f  the commercia l  is  in  thei r  opin ion mis leading,  d is taste fu l , .or

does not  comply rv i th  thei r  s tandards,  they have the author i ty

to reject it.

C.  Radio Product ion

Radio has impact .  I t  is  fast ,  powerfu l  and d i rect '  Nlcssages

produced for  radio must  fo l low th is  s i ime pat tern '

lV lost  radio commercia ls  are 10,  30 or  60 seconds in length '

The average listener, even when paying close attenticln. recalls

only the last  7 seconds of  what  he heard.  That 's  important  to

teep in mind when you' re wr i t ing a commercia l '  You wi l l  pay

p. . i taps $ l  per  sccoi rd on some stat ions.  But  the l is tener ,  at

best ,  wi l l  on ly  remember the last  7 seconds.

There is a big advertising trend now to get an established

face -  or  in  the case ofradio,  an establ ished voice -  to  endorse

-vour  product .  In  cer ta in cases the " r ight"  person has

ionsiderably boosted sales.  In  other  cases the adver t iser  is  s tuck

wi th fa l ter ing sales and a 1at  ta lent  iee.

The type of  ta lent  that  you rvant  is  one of  the f i rs t  th ings

you wi l l  h ive to consider  when producing a mdio commercia l '

The b igger  the name, the more you wi l l  pay.  Possib ly  $5.000 or

more foi one 60-seconrl commercial, if ,vou use the services of a

talent agency. On a local basis, you could get by for as l itt le as

55 or  $10 per  voice.

Nlany radio and television advertisers insist on a j ingle

rvith all their commercials. It is sort of a verbal I. D. 
-fhe 

cost of

professionally producing a j ingle runs at least several hundred

iollars. They ire recorded on tapes rvith various "beds" to

insert copy of a pre-determined length'
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CHAPTER 6'
NIONEY

This section is a very important section of this book. Why?

,r  ruu are going to get  r ich,  you are going to have to acquire
' ,  

, , ' , .v .  I f  you are going to acquire money,  you had bet ter  know

.. , , , , . i t r ing about  i t .  Besides knowing how to get  i t ,  you have to
' . . " ,o  

now much you need to accompl ish what  you want  to do
'  

, . t  no* to prote ct  your  investment .  To begin to understand

. , , , - n .1  . "  sho r t  cou rse  i n  economics  i s  essen t i a l .  uh i ch  I  w i l l

. , r * '  Provide '
F i rs t  of  a l l ,  money was int roduced to mankind as a

. , , r r renience factor .  That  is ,  money was s imply in t roduced to
,  , , . i t i , r , .  the logis t ics involved in bar ter .  At  f i rs t  men
j* . i r .ng.a such th ings as cat t le  for  bushels of  wheat .  This  got  to

.c  I  hassle and would only a l low them to exchange wi th select

"gpplc 
-  those people who had the product  they want  and v ice-

, . r re.  So instead,  men t raded the f ru i ts  of  thei r  labors which

*; rs  something of  equal  va lue,  that  is ,  in t r ins ic  value,  but  easier

1, )  c t r rv  around and store,  such as gold and s i lver .  Then came

r l rc  th i rd s tage of  bar ter  fac i l i ta t ion.  Governments came in and
. . r rd you don' t  want  to have such th ings wi th in t r ins ic  values

ruch as gold and s i lver  on your  possession or  s tored in  your

ir()me, so I wil l store it for you and give you a certif icate that wil l

.r lknv you to reclaim it. That's how we got paper money. They
h;rvc even gone one step further and issued paper money that
lurs no gold or silver backing. I guess you would cail this funny
rn()ncy at  th is  point .  Now, a l l  the problems in economics stem
lrrtm the fact that when governments start turning on the
pr int ing presses and pr int ing more money wi thout  the backing
rr l  gold and s i lver ,  the value of  the money becomes lower.  Even
rl you don't have people trying to cash it in for gold and silver,
l looding the market  wi th unbacked money cannot  overcome
rhc law of  supply and demand.

Now there are many ways inflation occurs besides
rovcrnments just  pr in t ing money wi th no backing of  in t r ins ic
r r r luc.  Credi t  is  a form of  in f la t ion.  In  other  words.  spending
r l t ( ) l lcy that  doesn' t  ex is t  and paying people to produce
unmarketable goods is  a lso a form of  in l la t ion.1-he fo l lowing is
. r  s imple in f la t ion index formula which is  the heart  of  an

economics system. The pr ice level  of  goods and serv ices is  equal
to the money supply ( that  amount  o[  money in the hands of  the
people)  d iv ided by avai lable marketable goods and serv ices.

The word "marketable" is important. You can produce all
the unmarketable goods you want  and that  won' t  count .  People
won' t  buy them and they won' t  be b idding for  them.
Everybody's  going to be b idding and spending on the goods
that  they want  -  in  other  words,  the marketable goods.  That 's
why th ings l ike publ ic  works pro jects do not  rvork.

Let 's  use th is  example:  Say the government  pa1's  a mi i l ion
people to produce a mi l l ion sets of  horsehair  underwear.  Say
the government  paid them a hundred dol lars apiece to make
each set .  That 's  a hundred mi l l ion dol lars paid out  to  a mi l l ion
people.  Now we've just  in t roduced a hundred mi l l ion dol lars on
the economv. We now have a mi l l ion people wi th a hundred
dol lars in  thei r  pockets who are going to go out  and buy goods.
Now the fact  is  that  nobody wants horsehair  underwear so i t 's
not  going to sel l .  Nobody is  going to buy i t  or  b id on i t .  So now
y'ou have the same amount  of  marketable goods but  more
money.  When you d iv ide the number of  marketable goods or
serv ices (which excludes the horsehair  underwear)  in to the
monev supply (which is  now increased by a hundred mi l l ion) ,
you have increased the price level index. Why'? Because the guy
who sel ls  the n ice sof t ,  cot ton underwear is  now going to have a
mi l l ion more people t ry ing to buy h is  cot ton underu 'ear .  The
law of  supply and demand takes over .  The supply remains the
same. demand is  greater .  pr ices go up.

Think of it this way. Say you had a pitcher of water, which
equals the money supply,  and a hundred cups wi th each cup
representing a marketable good or service. The horsehair
underwear wil l also be represented by son.re cups. When you
take the money supply represented by the water  in  the p i tcher
and pour i t  in to the cups you e.xc lude the cups represented by
the horsehair underwear. The extra money supply represented
by the amount you paid the people to produce the horsehair
underwear is included in the water pitcher. The water level of
each of the remaining marketable goods represented by cups is
going to be h igher .  There is  much more to economics than that
of  course,  but  that  is  the guts of i t .  I fyou understand that .  vou
understand more than 9970 of the people in the countr,v- do.

o
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The second most important thing to understand about
.i l ,)nev is compound interest. Compound interest is the key to
.r6iing and savings so as to overcome rnflation. People who

,n, jerstand compound interest  are very rare indeed.  Those who
io understand it have a huge advantage over their fellow man.
i r r .  uniqu.  tables that  I  der ived and produced by computer

,,rrr giv" you that big advantage. They allow you to analyze and

:i.rn and make the right moves moneywise.

This sect ion inc ludes compound interest  tables (Table A)

t.,r loans from six months to 40 years for varying annual
,rcrest rates from .057o to 30%. It also includes Table B, which
j . )nta ins one amount- in terest  compounded dai ly  for  amounts
:irvested from six months to 40 years for varying annual interest
r : r rcs f rom .05% to 1 l%.

How To Look Up Table Factor

All Table Factors are given by number of years and
rnrerest rate. To find the Table Factor for 3 years and 5.45%
inrcrest, f ind the page containing 5.45/s, f ind the column
lrcaded by 5.45oi0, scan down the column until you come to row
hcaded by 3 years. This is the Table Factor for 3 years and
5.15qc.

EXAMPLE TABLE:

Yrs .  5 .25  5 .30  5 .35  5 .40  5 .45  5 .50

CONVENTIONAL LOAN INTEREST RATE

Table Factor for 3 1'ears
and 5.-15% interest

CONVENTIONAL LOAN N IONTHL} '  PAY} IENT

Ix : rmp le  l : What  are the monthly  pavments on a
convent ional  520,000,  t \ \ 'entv vear  loan.  at
7 .007c annual interest?

Note:  Table A is  used to f inc l  mr.nth lv
paymcnts on l , . )ans.

Find Table A Factor.
Table A Factor  = .00775299

= .00715 ( roundcd)
Five posi t ions of  Table A Facror  is  usual lv
adeq uate.

Amount  of  Loan = $20.000.

Step I

\  t r n

\ r o ^ lv lu l t ip ly  the Table A
Amount  of  Loan.  Thrs
payments.

Table A Factor
r  Arnount  of  Loan
lv{onth l l '  Payments

Fac to r  t imes  thc
equals thc mttnthh '

.00775-l
.r 10.000

1 5 5  0 6

What is  the in terest  rate on a convent ional
$20,000 twenty-year loan, with monthlir
payments of  $ 155.06?

Step I  -  F ind the Table A Factor  bv fo l lowins Stens 2
to  4 .

Step 2 -  Amount  of  Loan = $20,000.

S t e p  3  -  M o n t h l y P a y m e n t s = S 1 5 5 . 0 6 .

Step 4 -  Div ide Amount  of  Loan into Monthly
Payments.  This g ives you the Table A Factor .

Table A Factor  .007i5
Amount  of  Loan tMonttr t tTaym."ts $20,000 )S155J6000
T a b f e A F a c t o r = . 0 0 7 7 5

Note:  Div is ion only has to be carr ied out
five places in order to find the Table A
Factor  in  most  cases.

Step 5 - Locate 20 years in the years column (far left)
of  Table A.

Step 6 Place a st ra ight  edge under the number 20.
Scan across th is  row unt i l  vou f ind Table A
Factor  .00715299 which corresoonds to Table
A Factor  .00775 in Step 4.

The interest rate wil l be found at the top of the
page directly above the Table A Factor
.00115299.

Step 7

Answer: Annual Interest Rate = 7.00%

CONVENTIONAL LOAN TINPAID BALANCE
INTIREST MONTHLY PA} 'NIENT

Example 3: What  would be the monthly  payment  on i l  ten
year $8,0C0 loan wi th .75cc Q , l ! ' i , )  in terest
rate on the unpaid balance' l

Stcp I  -  Con'"er t  .75! 'c  to  an
mul t ip ly ing i t  b1 '  l2
year) .

' I r  / 1 ,

-  t l

r 50
l i

S t e n  )

S r , . n  I* ' _  t  -

Step {

9 .00%

{,nnual  In terest  Rate = 9.009i

Find Table A Factor .
Tab le  A  Fac to r  =  . 011667 ,sE

=  .0126 ,1  ( roundcc l )

Amoun t  o t ' Loan  =  58 .000 .

l v l u l t i p l y  t h c - f a b l c , \  F i r c r r ) r  r i r n c s  t h c
Amount  of  Loan.  

- l - i r is  
c ,qul t ls  thc \ lonth l1,

Pavments.

f,xample 2:

.5 .169228
t.0 .085722
i .5  .057893
t.0 .043983
1.5 .035641

.169252 .169276

.085745 .085767

.0579 r 5 .057938

.044005 .044028

.035663 .035686

.030105 .030128

.169325

.0858 l3

.057983

.044073

.035731

{.030 i  71030083i . 0

.16930 I

.085790

.057960

.044050

.035708

.030 r 50

.  I  69350

.085836

.058005

.044095

.035753

.030 r  95

annual  in terest  ratc  by
(number  o f  mon ths  i n  a

2

3

\nsner :  . \ lonth l , l  P: rymcnt  = Sl55. l l r r
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Example 4:

Step I

Step 2

Step 3

Step 4

Monthly Payments
x No. of Months of Loan

Monthly Payments 101.36

Answer: Monthly Payment = $101.36

TOTAL COST OF INTEREST ON LOAN

Table A Factor
x Amount of Loan

.01267
x 8000

What would the total cost of the interest on
the previous loan (referring to Ex. 3) be?

Find the total cost of the loan bv followine
Steps 2 to 4.

Monthly  Payments = $101.36 (Answer to Ex.
J l .

Find the number of months of the loan by
multiplying the number of years of the loan
times l2 (number of months in a year).

l0 years
x 12 months per year

120 months

Number of Months = 120
The Total Cost of the loan equals the N{onthly
Payments times the Number of Months of the
Loan.

Add the Answers of
t i n l i n " t i ^ . "

14,000
8,000

{,0q0
25,000

Step 5 - The Annual Interest Rate Equals the I
of  the Loan d iv ided into the answer of

Annual  In t .  Rate l '
Amt.  of  Loan )  Answer Step 4 1,300 )  25,0

Annual Interest Rate = 19.23%
(rounded to the nearest interest rate = 19.25Vo

Step  6  -  F indTab leAFac to r .
Table A Factor = .05053 (rounded).

Step 7 - The Table A Factor t imes the Annual I
Rate equals the Monthly Payments.

Table A Factor
x Amount of Loan

Monthly Payments

Answer: Monthly Payments = $65.69
SMALL LOAN MONTHLY PAYMENTS

Example 6: What would the monthly payments b
small $800 one-year loan with the foll
interest breakdown; 2670 on $0 - $50(
l47o on $500 -  $1,000?

( 1 . )
s 500
x 28.00%
$ 14,000

Step 4 -

(2.)
$ 500
x 16.0070
$ 8,000

(3.)
5 300
x 10.0070
s 3,000

the above thre

(2.)
s 100

x 1,1
.1,100

of the above t\r 'o

12,t63.20
Total Cost of Loan = S12,163.20

Step 5 - Amount of Loan = $8,000 (from Ex. 3).

Step 6 - The Total Cost of Interest for the loan equals
the Total Cost of the Loan minus the Amount
of the Loan

Total  Cost  of  Loan
Amount  of  Loan
Total Cost of Interest

Answer: Total Cost of Interest = S.1,163.20
SII IALL LOAN MONTHI,Y PAYMENTS

Example 5: What rvould the monthly paymcnts be on a
smal l  S1,300 2-year  loan wi th the fo l lowing
interest breakdorvn; 2896 on 0 - $500, 167o on
5500 -  $1.000.  and l0% on S1,000 -  $2,000.

Note:  Table A is  used to f ind the monthlv
pl r \ 'mcnts on loans.

Step I  -  F ind the annual  inrercst  rate b) '  fo i lorv ing
Steps 2 to 5.

Step 2 -  Out  of  your  $ I , i00 loan y ou heve S-500 et  28ic .
5500 at  16%, and 5300 at  1091.

Step 3 -  Nlu l t ip ly  thc f i rs t  amounr (5500) t imcs i ts
ln terest  ( l t i l l .  mul t ip l -v"  rhc second cmount
(5500) t imes i ts  inrc-rcst  rere (  l6r ] )  and
mul t ip iv  the th i rd rate (Si00)  t inre s i ts  in terest
rate (10Q,) .

1 0 1 . 3 6
x 120

12,163.20
- 8,000.00

4.163.20 S t e n  I. - ' - r  '

S t e n  7

Note: Table A is used to find the m,
payments on loans.

Find the Annual Interest Rate bv foll
Steps 2 to 4.

Out ofthe S800 loan you have $500 at 26
5i00 at  l4 lc .

lv{ult iply the first amount ($500) tin
interest (267d, multipl-"" the second ar
(5300) times its interest (119b)

(  l . )
s 500
r 1 6
13.000

Step 4  -  Add the  ans*er
t ip l icat ions.

I  J .000
+ -1.200

t7 ,200

Stcp 5 -  Thc , { .nnual  In tcrest  Rarc cquals t i rc  An
ot ' thc Loun d iv idc 'd in t t r  the r tnsu 'cr  c l f  S
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Annual Interest Rate
-
) Answer to ) IeP 4

Annuaf Interest Rate = Zl.s$Vo

- Find Table A Factor.

21.50
800 ) 1720030

rr. ' .  r f  Loan

S r c P  6
Table A Factor  = .09335 ( rounded)

rr , .n  7 -  The Table A Factor  t imes the Amount  of' r ' t  
Loan equals the lv lonth ly  Payments.

.09335
x 800

Factor
of  Loan

t  r : ' \ r t l I l t

r l . ' r r t h l l 'Payments $74.68

Answer: MonthlY PaYments = S7'1.6E

r r r t  \ l lOUNT -  INTERIST  COMPOUNDED DAILY

! rrmlrle 7: How much money would you have after
placing $2,000 in the bank for 20 years at 45%
interest, compounded daily.

Note: Table B is used when the interest on
your savings or  investments are com-
pounded daily.

Step I - Find the Table B Factor.
Table B Factor = 2.45945.

Step 2 - Amount of Money Deposited = $2,000.

Step 3 - The Total Amount Saved equals the Table B
Factor t imes the Amourrt of Money
Deposited.

l r rb le B Factor
r '\rnt. of Money Deposited

2.45945
x 2,000

4,918.90

t 5 i .19.19
.r 20

_r,065.9r)

Amount = $J,065.90

l r l ta l  Amount

Answer: Total Amount= $4,918.90
NIONTHLY DEPOSITS -  INTERI]ST

( lOI \ IPOtTNDED CONTINUOUSLY OR DAILY

Lrarnple ,3:  How much money would you l ia l 'e  af ter
deposi t ing or  invest ing $20.00 a month for  l0
years at 4.1 5Vc intercst, compoundetl con-
t i iuou" l -  l l  da i ly .

Note:  Table F is  used when the in tcrcst
rate on your  savings or  in lcstmcnts is
compounded cont inuously or  dai ly .  The
di f ference is  so s l ight  only '  one tablc  is
used.

Stcp I  -  F ind the fable F Factor .
Table F Factor  = 153.29.19.

S tep  2  -  l v l on th l yDepos i t=$20 .00 .

Stcp 3 -  The Tota l  Amount  equals the- fabie F Factor
t imes thc monthlv  deoosi t .

r '  |  ,| , l o l c  l '  f  i l c t o r

::lgnr\ry pgp tt_
Io ta l  Amounr

Ansrver: Total

- l0 i-
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CHAPTf,R 7.
RENTAL LISTS

Whether your customer l ist is on slips of paper, labels or
handwritten in your desk drawer, it shouid be converted to
magnetic tape for use on computers. There are many good
reasons why this has become the norm for all l ists. First, when
you adapt your l ist for computer use you have immediate
selectivity. You can segment your l ist by interest or demogra-
phics, by buying history-how recent a customer has purchased
and how frequent, by geographical location or any other special
identif ication you may want. These considerations are
especially important for profi l ing your l ist and for cost analysis.

Once your i ist is on tape, it is much easier to rent. There are
more advantages to renting your l ist than just the additionai
income of $35 to $50 per thousand names. In the marketing
area, you can review what is sell ing to your l ist. You'l l have
right in your hands a copy of the promotions that pulled well to
your customers. For companies that do not rent their l ists, you
can set up l ist exchanges on a name per name basis.

Any way you look at it, a customer l ist must be used in order
to make money. Rent it. Trade it. Or keep using it yourself. If a
list is used carefully and with potential profit in mind, it can
literally multiply dollar signs without any extra cost to you. To
il lustrate this point, I wil l tell you what happened with our $3
horoscope. The ad pulled a front end profit except at the taii
end of its life. At that point the horoscope actually cost us about
$3.25 to produce ahd mail. That left us paying about 250 per
name. Then all the buyers were converted to magnetic tape.
That was another 6o per name. That's a total of 3lo "in the red"
for each name, or $3 10 per thousand. But wait! After the $3
horoscope offer, each respondent received 5 other promotions.
Each was for a different horoscope. Each one cost $10. The
average pull for each additional horoscope was 870. That's 80
orders per thousand at $10 an order. Muitiplied by 5
promotions, that's a total of 400 orders or $4000 generated
from every thousand names. Considering a gross profit of407o
on sales of $4000, the value of each name was S 1.60. Deducting
the 3l0 init ial loss leaves a profit of $1.29 per name.

Now I'm certainly not going to recommend that you take a
loss on your init ial advertising. But I am saying that there are
ways to make up for it i f you have enough back end
promotions.

Once you start getting a good response from your l ist, keep
mailing. In general, a good list with above average puli can be
remailed in just a l-ew weeks and pull 507oto-ljVoof the original
response. That is important to remember for carbon mailings
or other back end promotions. Give it some thought.

If you decide to rent your l ist, three professional terms wil i
undoubtedly come up. They are the l ist manager. l ist broker
and list compiler.

The person who actually maintains your l ist is the l ist
manager- His purpose is to keep in touch with brokers,
agencies, mailers and other people or f irms who might be able
to profitably use your l ist. He promotes your l ist to brokers and
list users through space and direct maii. This is done at his orvn
expense. If you want, he wii l segment your l ist into categories
such as recent buyers, multiple buyers, inquiries, etc. In short,

the l is t  manager processes orders,  prov ides l is t  owners rxq, ;
sample mailing pieces from prospective customers, bit ls ani
collects and remits money due to l ist owners. For the,,
specialized services, he normally retains from l0% up of tt i
gross rental income from the l ist.

When iooking for a l ist manager to handle your customer
names, you may want to check for f ields of specialization. gs*i
l ist managers specialize in certain areas such as lund raisins
business and industrial l ists or institutions. Others are rnsfl
general. Size is important too. A l ist manager who has tqq
many other accounts wil i not be able to give you all thq
attention that you'l l need. You may also want to find out if a l ist
manager works independently or is affi l iated with a l ist broker.

It is a common practice for l ist owners to include a built- in
monitoring device to make sure their l ists are used on the uo
and up. This monitoring device is "dummy" names or decoys
which can immediately point to unauthorized use of l ists.
Include perhaps one per state in your own list. But do not
inform your l ist manager of the names. It is not that l ist
managers are dishonest. But a few wil l succumb to the
temptation of stretching a l ist as far as they can.

One last caution. List managers are notoriously slow in
paying l ist rental income back to you. This occurs because thc
broker gives the customer 30 days' credit, and the l ist manager
gives the broker another 30 days. Considering slow payment,
you can easily wait 90- I 50 days for your money. Insist that your
list manager demand prompt payment from his customers.

The list broker is another person you may meet. The list
broker has mailers as clients. He has at his fingertips knowledge
of a great many lists available from list managers and list
owners. Therefore, he can recommend a l ist to you from any
number of sources. You might think of the l ist broker as a real
estate agency and the list manager as one of the realtors. The list
manageri realtor actually handles the individuai clients. But the
broker/ real estate agency can draw from many sources under
him. His fee is usually 20Vo of the gross rental income.

The list compiler simpiy puts together names and addresses.
All are derived from common printed sources. Although there
are internal l ists compiled from company records (company
officials, customer warranties), the most common compiled
lists are external. Here the sources are directories, membership
rolls, phone books, birth annor.rncements in newspapers. auto
registrations or any other groupings of names and addresses.
To compile such lists on your own would be very costly and
time consuming. Chances are, professional compilers would
already have the names available for you. Most such companles
offer catalogs of their pre-compiled l ists.

- l J 6 -
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]HAPTER 8.
PHYSICAL FITNESS

Physical f itness! Why would this subject be included in a

ook on how to make money? It sounds strange - seems out of

iace. But stop and think for a moment' Your mind and your

cd1' are one. They work in unison: what affects one wil l

ir imately affect the other. In order to function at peak mental

bil i t l ' ,  you must not only feel good but you must also have

,ir1'sical endurance.

To the person who spends most of his time behind a desk,

esuiar exercise is vital for keeping physically and mentally

,l ive as well as for preventing fatigue and "old age". At least

rnce a week a good workout is recommended. This can be done

n either a home gym or a health spa facii i ty. Preferably, a few

irinutes should be set aside each day for basic exercises suchas
,oga, twists, squats, push-ups, sit-ups and stretches.

What I have outl ined here is a sample exercise program

ihat has worked for me and many other people. Also included

.tre some tips on diet that you may want to try.

Benefits of Exercise

Exercise keeps you physically and mentally alive, for only
through exercise can the necessary flow of oxygen be brought
into your blood to keep your system functioning normally.
With a healthy circulation of blood, the waste materials can be
removed from the body and wil l not be encouraged to l inger on
to cause fatigue.

The greatest percentage of our bodies is composed of
muscle. And when these muscles are not properly exercised,
they not only become flabby but they slowly quicken the
process of body deterioration. Lack of exercise brings on old

Exercise is a health investment which pa1's rich dividends.
Exercise develops muscles, removes excess fat and promotes
self-confidence by generating a sense of physical adequacy.

Exerc ise induces perspi rat ion which assis ts  the body in
purifrving itself. It stimulates circulation, imparting a healthy
glow and doing more for  one's  complexion than creams or
lot ions can do.  I t  re f reshes the mind,  whets appet i te ,  helps
digest ion,  and in many other  ways adds to one's  heal th and
f'eeling of well-being.

Daily Exercise

For your daily exercises you wil l need:
.  An  8 ' x  8 ' ca rpe ted  a rea .
'  A set  of  dumbbel ls  (adjustable so you can add weight) .  Use

weights where you're mildly straining on the l0th
repetr t lon.

Two square footstools to make your Yoga headstand more
comfor table.  The footstools  s i rould be l6"  to  18"  h igh to
allow your head to dangle. Put 2" by .1" pieces of u'ood
under the footstools  to reach th is  desi red height .

You may also use twin beds or f lat. padded chairs for this
exerc ise.

Fo r  Men :

l. Yoga head stand - I min. (See instructions with pictures
a-c. )

2. Twist - spread feet wide apart, touch left heel with right
hand and vice-versa - l0 times.

3. Touch toes l0 times and lean backward on straight
posi t ion each t ime to s t retch abdominal  muscies.

4.  l0  squats pushing down on middle of  th ighs wi th hands'

Stand on balls of feet.

5.  l0  push-ups.

6. l0 curls with dumbbells.

7.  l0  s i t -ups.

For  Women

l. Yoga head stand - I min. (See instructions with pictures

a-c.)

2. Twist - spread feet wide apart, touch left heel with right

hand and vice-versa - l0 times.

3. Touch toes l0 times and lean backward on straight
position each time to stretch abdominal muscles'

4. l0 squats pushing down on middle of thighs with hands'

Stand on balls of feet.

5. Exercise 3 of weekly exercise.

6.  l0  women's push-ups.

1.  l0  s i t -ups.

Yoga Head Stand:

Two square footstools are needed to make vour Yoga head-

stand more comfor table.  The footstools  should be l6"  to  18"

high to a l low your  head to dangie.  Put  2"  b; - ' '1"  p ieces of  rvood

under the footstools  to reach the desi red height '  Put  the

footstools  against  the wal l .  Spread the footstools  enough to get

your  head between.  Face the *a l l  and kneel  down'  Put  your

i read between the footstools  and next  ) 'our  shoulders on the

footstoois .  Now. in  a cur led posi t ion ra ise your  boi tom up then

extend your  legs toward the cei l ing and rest  thcm against  thc-

wal l .  You should now be in an upside-do*n posi t ion '  You may

also use twin beds or  f la t '  padded chai rs  for  th is  cxcrc ise '

&-,dt
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WEEKLY EXERCISE FOR MEN

I
Dumbbell  Press
(for shoulders)
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Upright Row
(for shoulders)
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Lateral Raises
(for shoulders)

A *-S-."
Sr3 th{,
l [ i l /

4
Pulldowns
(for back)
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Seated Row
(for back)
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Bench Press
(for chest)

1
Flys

(for chest)
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Mach ine  Cur ls

(for biceps)
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Dumbbell  Curls

(for biceps)
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Press Downs
(for triceps)
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Dumbbell  Press

(for tr iceps)
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Sit-ups
(for waist)

l 2
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Leg Raises
(for waist)
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Side Bends
(for waist)
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l 5
Waist Twists

(for waist)
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l 6

Leg Press
(for thighs)
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Squat lVlachine

(for t i r ighs)
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l 8
Pullovers

(for breathing)
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*'l| ()ll
t$\ (t\

\ } \ }

l 9
Thigh Extersions

(for thighs)
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Thigh Curls
(for thighs)

20 2 l
Calf Rnises
(for calves)
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Figure 3E

Weeklv Phvsical Exercises

WEEKLY EXERCISE FOR WOMEN

I
Pul ldowns
(for back)
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Bench Press

(for bust)
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Flys
(for bust)
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Butterfly
Bust Machine

(for bust)
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Tricep Extersiors

(for arms)
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6
Sit -Ups

(for abdomen)
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E

Side Bends
(for waist)
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9
lVaist Twist

S tand ing
(for waist)

A.

ffi1
Wsist Twist

Seated
(for waist)

l 0 l l
H ip  Contour

(for hips)
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l 2
Leg hess

(for thighs)
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Deep Knee Bends

(for thighs)
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l 4
Lunges

(for thighs)
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IA

l 5
Thidr E\lenions

( fo r  th ighs)
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Thigh Curls
( io r  th ighs)

t 6
Raises
caives)

l 7
Toe
(fui

I E
Hip Pulh Errerior

(for hips)

I

,rr I
/d\l I
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Thigh Pulls
Interior

(for thighs)

l 9 20
Trimmer Kicks

(for hips)
Hip l \ Iold
(for hips)
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Weekly Exercise

(See Figure 38)

Do l::e * eeki-v exercises i l lustrated in Figure 38 three times

-r. r,r srafi tnen a mrnimum of once a week thereafter' These
- l ) - l . i i * t  

ior  men and women wi l l  exerc ise every major-

-  :  j ; ; ; t t  body.  Do I  to  3 sets of  8 repet i t ions wi th each of

. .  "  i ' "u-  * i i t  g . t  a  lo t  of  benef i ts  on just  one set  of  8

. : . . ' . " . -  o i  e i t r  exerc ise.  On exerc ises which requi re

:;;.. ;=. as .much weight as Y99 can so that you are
=rrrs i ' , 's t ra in ing on the 8th repet i t ion '

Do not  l is ten to those who te l l  you that  you cannot  benef i t

, i - i . . . io  done only once a week'  This . is  nonsense'  We'

.  -  . roten in  our  contro l led exper iments that  you can reap
:: it i . benefits gained in a 3-alweek exercise by doing them

'. .. ln.. u tleek. Birt '  never go below this.minimum' The trick

. l ; ;  , ; " ,  i f  1ou oniy go on. .  u  week,  i t  takes only a smal l

,.r",- "i 
t ime and 

-efTort' 
Knowing that you are- on the

r.r.n.t threshhold where the exercise wii l not be very

, . . . i t . .  real l ; -  spurs you on to s t ick wi th i t '  You say to

,rrt.ri. "This is ttre teait I can do." Above all, never go below

c  m ln lmum-

For facil i t ies to do these exercises, the following

:comrnendat ions are Provided:

tt ' i l irt '  I -,\Iost Recommended:

Join a heal th spa which has Naut i lus brand exerc ise

: lch ines.  The Naut i lus uses cam act ion to keep a constant

rr.. o" the muscle throughout the muscle contraction of an

*.r.ir.. It is by far the most efficient exercise machine' It is

r,cd b-v- the Naiional Football League. A good Nautilus setup

iould have about l5 separate Nautilus machines' The spa

nou ld  a l so  he "e  a  runn ing  t rack .

:ut' i l i ty' 2 - Also Recommended:

A spa rvith a large weight room and Universal brand
'u.u ioment .  The spa should have a running t rack '

':'ttt'i!it:; 3 - Also Recommended:

lc t  r . 'our  own weights and benches.  Run outdoors '

WeeklY Running Exercise

lgrUS-Ue!. A!gl{ege!'

Run I mile in six minutes or under as part of the weekly

:.tercise. Running exercises almost every major body part' It is

ln exercise thai makes the body demand ox.vgen in great

luant i t ies.  Oxygen is  the key to f i tness.  An ample supply oI

,, '<ygen is requirid in the heart circulatory system' The muscles

n..J o"yg.n as fuel to get their work done. The more efficiently
ihe bod!' lransports oiyg.n bearing blood to the muscles the

Dr: l r . r  2nd lonperu n" . ion is  able to per form his  physical  tasks

:ach day.

The re lat ionship between oxygen and the heart  in  the sor t

Df endurance training required by running is l inked in a circular
pattern. As you begin traininS, You start making usc of more^

o.\:/gen from the arrl Your heait iate drops while the volume of

nti 'g.n bearing blood that the heart sends out with each pump

incrlases. Thui the blood carries more oxygen and at the samc

iime the muscles take the oxygen more etficiently from the

bloodstream.

Running, therefore, exercises the heart muscle and at the
same time stimulates the respiratory system. The mark cf a
healthy heart is maintaining fewer heart beats per minute lpulse
rate) while performing our daily tasks.

Although running is good for you because it leads ro a
healthier heart, there are other benefits associated with this
exerclse.

Running provides the mind with time to think. Trivia
recedes into the background, leaving only the important high

points for consideration. Runners find their running has

i leared thei r  minds of  c lut ter  and cobwebs and enables them to

concentrate more efficiently on the essentials' Manl' runners

report they function better on the job in mental alertness,

-..no.y, personahty and emotionai stabil ity' Wh1') Because

this exercise encourages an increase in blood supply to the brain

which quickens a person's mental processes

Running helps work off tension and creates a feeling of

well-being th-at cairies over into other areas of the runner's l i fe'

For those who suffer from acid in the stomach, which can cause

irritableness, running offers non-medicinal relief' The same

goes for the digestivJtract; runners are much less constipated

ihun non-.rrnners. Most essentially, running builds up the

ptrysical stamina that is vital to head off emotional trauma' It
^heips 

strengthen your abil ity to weather crises intact'

Running almost guarantees a sounder and more consistent

night's sleep.-ExercisJstrengthens the body.and the vital organs

aria matei them better prepared to withstand attacks of

emotional stress and their accompanying tension' Since

emotional stress probably more than any other single factor

gets in the way of torr.td sleep, exercise, especially running'

f,olds the potential key to a restful night and a productive next

day.

ADDITIONAL RUNNING EXERCISE'  To put  a l i t t le

fun in running, try doing six 40-yard dashes each week in

addition to yori. rnil. tun.1i-. yo,rtt"lf with a stop watch'.The

fastest man in the N.F.L. runs the 40 in 4'3 seconds' and the

average player does it in about 4.8 seconds' A good time for an

ex-athleie i i 6 seconrJs and the average women does it in 7'5

seconds. Hard running l ike this exercises dift 'erent muscles in

your  legs.

Diet

Natural Foods From Natural Soil

Our modern practice of using potent chemicals to protect

crops is radically unscientif ic. The soil and. in turn, the crops

become contaminated.

The soi l .  which produces super ior  crops '  should be r ich

with minerals from pure water and natural composts' There

should be no chemical additives.

Crit ical Foods

i

G

Eat

l .

these as much as possib le.

STONE GROUND WHOLE WHEAT BREAD.

Buy the heaviest stone ground whoie rvhelt breed 1'ou
can find.

1 t l
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FRESH FRUIT

Apricots, oranges, cherries, mulberries, grapes, pears,
peaches, apples, plums, bananas, raisins' melons,
grapefruit.

FRESH VEGETABLES

Carrots, celery, peas, turnips, cabbage, red cabbage,
green pePpers, eggplant, radishes, parsley, red sweet

pepper, broccoli, caulif lower, tomatoes, sweet onion,
green onion, green beans, zucchini, mushrooms,
potatoes, spinach.

NUTS AND SEEDS

Nuts: almonds, coconuts, pecans, walnuts, black
walnuts, hazlenuts, peanuts. Seeds: sunflower,
sesame, pumpkin.

Crit ical Vitamins and Minerals

Balanced nutrition requires that an adequate supply of all
the essential minerals be present in the body, as these minerals
work as a team with vitamins in rebuilding the body cells. All of
rhe known minerals which compose the human body arefound
in the soil.

Calcium - Necessary for good bone structure and strong teeth,

as well as calming nerves and maintaining good muscle tone.
Sources are fresh fruits and vegetables (especially green leafy
vegetables) whole grains, dairy products, nuts, dark or
blackstrap molasses, soybeans and soybean flour, bone meal.

Phosphorus - Essential for good tooth and bone structure,
healthy brain tissue and nervous system. Sources are whole
grains, dairy products, eggs, meats, legumes, nuts, most all
fruits and vegetables.

Iron - Necessary for building red blood cells. Source is good

vinegar, aged I year or more.

Iodine - Used by thyroid gland, which regulates body'
metabol ism. Sources are a l l  sea foods,  cod l iver  o i l ,  dehydrated
sea kelp,  dulce.

Copper -  Necessary for  proper use of  i ron and pre l 'ent ion of
anemia. Sources of sea tbods, l iver, molasscs. green leafy
vegetables, soy prociucts, vgg yoiits, whole grains artd l ' iuits-

Sodium - Maintains body's acid-alkaline balance and keeps
calc ium in solut ion.  Sources are sal t ,  vegetables (especia l ly '
celery, muscle meats).

Potassium - Important for body growth and acts as balancer.
Sources are dark or  b lackstrap molasses,  dulce,  ke lp,  leafy
green vegetables (found in water in which vegetables are
cooked),  whole gra ins,  f ru i ts  and a lmonds.

,\Iagnesium - Helps maintain body's mineral balance and
rnuscle elasticity. Sources are green leafy'vegetables (found in
water in which vegetables are cookcd).

,\ langanese - Strengthens tissues and bones and protects inner
heart l ining and blood vessels. Sources are green leaves and
whole gra ins.

Chlorine - One of the elements of the gastric juice in stomach
acid.

Fluorine - Helps build strong bones and tooth enamel, as well
as bui ld ing up body 's  res is tance.

Essential elements of organic foodstuffs - carbon, hydrogen,

oxygen, nitrogen.

Crit ical Beverages
Switch from teas. coffee, colas, cocoa, soda pops to these:
Fruit juices
Herbal teas
Carob drink. Carob powder may be purchased at health

stores. It is a drink that looks and tastes l ike chocolate.
Papaya juice
Hot apple juice (get from health store with no preser-

vatives.)

Items to Avoid
The following foods and drugs should be used with

caution. Although occasional use is l ikely harmless, extended
and excessive use can cause serious side effects.

Harmful foods:
o Salt (except in bread and naturally in food)
o Sugar - refined
e Highly spiced foods: spaghetti, pizza, sausage
r Heavily salted foods and those containing sodium: bacon,

lunch meats, hot dogs, potato chips, pretzels, crackers and
similar snacks

r  High starch and prote ins:  whi te sugar.  syrups '  pastr ies,
hearry creams and gravies (starchy foods combined with
fruits or proteins are also acid-forming) sugar coated
breakfast foods, white bread

r Animal fats and vegetable oils
o Fried foods, in general
. All processed convenience foods
. Salted nuts: peanuts, English walnuts
o Legumes: lenti ls
r Red meats: beef, pork, veal, heart, brains, kidneys. l iver
. Egg whites (egg yolks are not acid-forming)

Harmful drugs:
.  t ranqui l izers
.  s t imulants
o antac ids
o laxatives
r analgesics
r  bor ic  ac id
o n icot ine
o caffeine
r genital deodorants
o candied breath fresheners
.  aspi r in
o d iuret ics
r  s leeping tablets

The Eat-Once-A-Da)' Technique

Forget  these two my' ths:  l )  eat  most lv  in  the lnorn lng
because you' l l  burn up the calor ies.  2)  don' t  eat  rvh i lc '  watching
enter ta inment .

Those ru les are ut ter .  unadul terated nonscnse.  A calor ie  is

a calorie, is a calorie no matter rvhen or horv y'ou eat it. Dolng
nothing but eating makes you eat fast rvith improper chervtn!
This causes you to eat  more and puts a great  burden on your

1 .
2.
3 .

A
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restive system. Eating in the morning is bad psychology. It
- ro ly  does not  work when i t  comes to making you eat  less.

,u h"u.  noth ing to look forward to the rest  of  the day and i t  is

rch harder to go to bed hungry than it is to get through a
,rn ing or  af ternoon hungry.

I  don' t  know who the id iots  are who th ink up these

rumane diets. They are typical of impractical solutions to

oblems that come from the ivory towers of textbook
perienced "professionals". They must have pulled these
.hniqu.r out of medieval torture books.

Think of  i t .  What  worse tor ture could you devise than th is :
-et's do this to the victim. Start him out eating as eariy as

rssible so he has a big, long period toward the end of the day to

,ffer. You know how it 's always worse to look forward to

:fl-ering and it 's easier to put up with suffering when you know

ere is a reward to look forward to. Now, feed him just enough
,od and the kind of food that wil l leave him hungry. That's
-eat! Never let him be satisfied. He'l l go insane eventually. Oh,
ire more thing, when he does eat, put him in a gloomy place
ke a bare corner so he has unpleasant surroundings and that
ay he'l l  get the eating over quickly. We want to keep the
leasure time down to a minimum."

Great, huh! That's why this type of diet doesn't work and
ever wil l work. They are impractical, unpleasant, and
rerefore, you wil l cheat on them.

Now let's go to a sensible method. And, better yet, let's go
r a method that has been proven effective in a real life
rtuation, on real human beings for 3 years. Here it is:

Eat only once a day- in the evening. Drink only water
during the day.

, At the end of the working day, take a leisurely shower or
bath, groom yourself and slip into comfortable night
clothes. This wil l probably take about I hour.

' Gather your favorite reading material: a book, newspaper,
magazine, etc. Pour yourself a glass of wine, beer or a
suitable cocktail. Go to your favorite chair and read, relax
and have two or three drinks. Alternate the reading days
with playing a game with the family days or working on a
hobby davs. These periods should take about 2 hours.

) Next, have your meal. Time it so you can eat while
watching your favorite T.V. show. Use T.V. trays or better
yet, get a tray you can hold on your lap so you can sit back
and relax. Eat very slowly. Cut your food into smali pieces.
Spread out the courses. Eat unti l you are full and satisfied.
Make the meal last about I % hours.

Now isn ' t  that  bet ter? Not  only  is  i t  more p leasant ,  i t  has
he following benefits:

l .  I t 's  psychological ly  sound.  You can keep f rom eat ing
during the day if you know you have this full and pleasant
experience to look forward to.

2. You eat your daily requirement of food for the average
Amer ican adul t  which is  one b ig meal  a day.

J.  The le isure ly  grooming,  reading,  dr ink ing,  p laf  ing,
relaxing, is a very effective stress reliever.

l. Each day you get fully satisfied with re spcct to eating. This
pract ice is  a lso important  to  menta l  heal th.

- _ + J -



BOOK IV.  MEMOIRS
Per iod pr ior  to  1970

, , \s  I  dcscr ibe the per iod of  my l i ie  f rom bi r th unt i l  1970 you' l l

scc that  I  d idn ' t  come f rom any b lueblood fami ly '  was not  a

wh iz  a t  schoo l ,  was  no t  dubbed  by  any  o f  my  supe r l o r s  t o

succeed.  What  you wi l l  see is  that  my l i fe  probably resembles

vours.  and a good major i ty  of  Amer icans in  thts  country '

I  was born in  194 I  in  Canton,  Ohio.  M y parents were second

-qcnerat ion immigrants to the Uni ted States.  We l ived in  a poor

Jthnic  nc ighborhood which bordered just  on the ghet to.  In  fact ,

in  m-, -  ear l -u-  ch i ldhood we l ived in  an apartment  in  the back of  a

dr f  i teaner.  My bedroom was next  to  the steam press,  which

made get t ing a good n ight 's  s leep a job.

My parents and near fami ly  were hard-work ing people who

adheied to the work eth ic  in  fu l l  force.  I ,  in  fact ,  s tar ted work ing

when lwas e ight  years o ld.  Ear ly  in  school  I  got  good grades,

but  that  a l l  went  down the dra in about  the 5th or  6th grade-

l ike i t  goes for  most  boys.  I  s tar ted d is l ik ing school  at  th is  point '

I t  uasloo regimented and I  was g iven to daydreaming a lo t '  I t

wasn' t  that  I  d idn ' t  have an in terest  in  learn ing cul ture '  I t  was

simply I  d idn ' t  care to learn i t  in  that  manner.  L ike other  boys,  I

got  in to mv share of  t rouble in  my chi ldhood.  I  was a good

i th lete and got  in to more than my share of  f ights t ry ing to be

the toughest  k id in  the neighborhood.  Al though I  was neve5,

considered l ike ly  to succeed by my teachers,  even then I  fe l t  I

was dest ined to do b ig th ings in  l i fe .

In h igh school  I  rvas subjected to lvhat  I  ca l l  the Amertcan

Inst i tu t ion m)th.  I  d t tn ' t  ca l l  i t  the Amer ican Dream my-th

be cause I  fee I  the real  Amer ican dream is  to bc an entrepreneur '
The Amer ican inst i tu t ion mvth is  that  vou go to col lege.  get

good grades,  u 'ork long and hard for  a large bt t reaucrat tc

i rganizat ion ancl  l ive happi ly  ever  af ter .  I  fe l l  lbr  i t  hook '  l inc

and  s inkc r .  I  madc  the  fu l l  commt tmen t  t o  go  to  co l l ege .

graduate,  and uork for  a large bureaucrat ic  organizat ion l

gobblect  up thc '  medic ine show preaching of  educat t l rs  and

othcr  bureaucrats.  
- fhe1' '  

rvould put  n le in  one c 'nd of  thc svstcnl .

and I  rvould go through just  I ike a ml t r lu fact t t r ing p[ in t  end

comc out  thc othe r  end a pe rson cer t i i led to s t lccess.

lV l l ' pa ren ts  d idn ' t  have  the  monev  to  spend  on  co l l egc .  so

u' i th  s tars in  m-u-  e1c 's  I  dcc ided I  wl rs  goi r rg to wolk my rv l r r

through b-v. '  ho ld ing a fu l l  t ime job and going to school  at  the

,"t.t-t. i i*.. For me those 1'ears were the worst period in mv life'

Not  only  d id I  have l i t t le  t ime to s tud!  because I  rvas t i red most

o f  t hc  t ime  f rom work ing ,  on  top  o t ' i t  a l l  I  ha ted  the  schoo l
proccss i tse l f .  I  was in terestcd in  manl  th ings and I  rvented to

iearn:  howcver,  I  t -e l t  t  could do ten t imes bet te r  just  b1 ' rcading
the books I  rvas in terested in  rather  th ln going through th is

r id icu lous rout ine.  I t  rvas a game to see horv lvc l i  1ou could st l t l '

arvake in c lass and keep your  at tent ion on a bor ing lecture and

rvho could take notes the fastest .  Then came the contest  th l t t

u 'as cal led the test .  when yc lu saw rvho could spi t  back out  l l l

thcse notes at  the fastest  rate.  The rcgimentat ion end,  being

cernf ined to onc p lace for  long hours.  rvas r t ls t . t  ag l inst  mt

nature.  ln  a i l ,  i t  took mc seven years to gct  throt rgh -going prr r t

t imc  and  work ing .

NI  y '  f i rs t  thrce vears I  got  poor  gradcs.  I  rvr ls  on thc 'bordcr l ine
t i i  not  being able tc l  graduate unless in  the l l ls t  lcar  I  brot rght  t rp

my gra<Je point  average drast ica l ly .  Through much suf fer ing,  1
di -d.  In  my four th ,v-ear  of  co l lege I  decided to change m)-  ma3or.

My counselor  decided to g ive me a bat tery of  tests to see wh31

else I  was best  su i ted for .  Now f rom these tests th is  genius to16

me that  I  was above average in in te l l igence,  re lat tve to the
populat ion,  but  I  could never  do anyth ing on a h igh level  basis ,

iu i i ,  u t  create something.  Now let 's  s top here for  a moment

because th is  is  a very important  point .  I 'm not  going on about

the schools because I  d idn ' t  excel  in  school  and don' t  l ike them.

I t  is  that  schools do very ser ious damage to people who take

thei r  i l l - in formed nonsense to hear t .  They destroy ' the f i rs t  th ing

a person needs in the process to accompl ish anyth ing-sel f

.onf id .nc. .  The day I  was to ld by the counselor  that  I  could

never create anything, I didn't take it totally to heart, but it
certainly made me have some doubts about my self confidence
that  had to be d ispel led.  The reason I  d idn ' t  take i t  to ta l ly  to
heart was because what she said did not f it logically at all.

Creativity throughout my childhood had been mv forte' The

other  th ing I  could never  understand was my encounters wi th
"so-called" geniuses, those with four point averages on the

dean's l is t ,  e tc .  Outs ide the c lassroom they were l ike drones.  I
saw ten t imes more in te l lectual  abi l i ty  in  my f r iends who got

lower grades.  I  a lso not iced how much they fe l l  down every t ime

a l i t t le  or ig inal i tv  was requi red.  such as in  the laboratory when

you were g iven an exper iment  to do.  I  remember every t ime I
was in a lab group wi th these dean's l is t  boys they would be shel l

shocked at  the thought  of  having to do something or ig inal .  I

would a lways have to take the lead-  So I  d id mv ou'n study on a

sub.1ect.

I  found the subject  of  creat iv i t l ' '  in te l l igence'  etc '  had been

studicd bv many other  people.  I  looked at  s tudies othe r  people

hacl  done and I  a lso d id my r l rvn stud.v to f ind A common

denclminator  orer  h is tor l 's  p l ts t  gcniuses.  N{1 '  f ina l  concluston

was based on manv sol id  tbcts r l 'h ich I  don' t  rvant  to  go tnt t l

here,  but  here i t  is .  Grade point  average past  the point  of  C

measures noth ing.  I t  d id not  nccessar i ly 'mean the C st r - rdent  ts

not  a genius bui  i t  does not  necessar i ly  rneun e f t rur  point

studeni  is  : r  gcnius e i ther .  I t  docsn' t  mean a four  point  s tudent  ls

a dummy' .  nor  does i t  mean a C student  is  a dumrnr ' '  To go even

f 'ur ther  than that .  i t  shows that  there is  v i r tual ly  no correLl t lon
I f  anyth ing,  most  s tudies shorv moderate negat i le  corrc lat tons
rv i th  i igh gradc point  dve r l . !J  arr t l  i i re  abi l i t - t "  to  problcr ' r  sc. lvc

and crcate in  real  l i tc .  Ccr ta in s tudies shorv conclus i l  e l1 '  that

h igh porvered geniuses such as Einste in and Ncwton d id not  do

rve" l l  in  school .  and,  in  fact ,  d id not  l ike school .  People who

accompi ish b ig th ings do not  l ike the fact  that  in  school  )  ou are

in a contr ived s i tuat ion.  a tvor ld of  make bel ier"e *  here 1" t lu  p la1"

for  funsies.  And,  most ly ,  the-"-  do not  l ike thc reginrent l t ion '
The other  conclus ion is  th is :  school  is  important  in  the sensc

that  you must  know horv t t> re: . id .  rvr i tc ' '  do basic  methcmi l t ics

and be exposed to the cul ture.  r \nd '  to  educatc people en masse'

there is  probably no othcr  wav to do t t .

But  the point  is  th is .  Educat t l rs .  l ikc evervonL- c lse. l r rc  sub1eL' t

to  the larv of  ro le in f la t ion.  
- fhel  

have int - la ted thc i rs  to the Nth

degree.  What  they '  should do is  get  more r te l is t ic  on thetr

poi i t ion in  socic ty-  i rnd rvhat  thel 'can do.  But  most  of  a l l '  thcy

ihould knock t t f f  the in jur i t lus pr lc t ice o i  te l l ing studc-nts th l t

grade ptr in t  avcrage is  a mci ts t t rc  of  horv rvel l  thc '1 r " i l l  s t tccecu

in l i fc .

t , t  I



{fter graduating from college I went to work for a large

trporat ion.  I  was a l i t t le  wiser  about  the system at  th is  point '

ur ' i t  d id not  dampen my spi r i ts .  Af l ter  the bra inwashing I  got  in

:hool  I  was now a fu l l  f ledged l ibera l .  I  knew, so I  thought  at
. ' i ,  po int ,  the way society should be:  b ig government ,  b ig

rst i tu t ions.  prof i t  is  ev i l ,  money wasn' t  important  and I  must
.: shown how to l ive l ife by certif ied experts from big

rst i tu t ions.  And.  a l l  I  had to do to get  ahead in the corporate

or ld was to work hard and have ta lent .

I thought in a few ycars I wouid create many inventions that

eople were eager ly  wi l l ing to accept .  They were going to pay

,e inough money to l ive a comfortable l ife and I wouldn't have

.)  worry about  anvth ing.  Boy,  was I  in  for  a rude awakenrng'

I  lvas an eager beaver.  I  worked hard,  put  in  over t ime wi thout
.ey.  took work home, gave my everyth ing.  In  a few years stark

: i l i ty  h i t .  me.  Here 's  what  l i fe  is  real ly  I ike in  a large

urcaucrat ic  organizat ion.  They are going to put  you on a job '  a

rnal l  segment  of  the tota l  job.  What  you do is  so smal l  you

ould probabl ; -  t ra in a monkey to do i t .  You are not  going to get
, t  do what  vou l ike to do.  You are not  going to be able to come
:p wi th an invent ion bccause i t  wouldn ' t  be accepted anywa) '
,ecause of  pol i t ica l  reasons.  You are not  going to be in  contro l
r t  vour  own dest iny as far  as promot ion is  concerned.  Also.  I
( )und that  there are onl - " -  about  f ive jobs in  a large corporet ion
ihe re  vou  make  enough  money  to  even  cons ide r  becoming
inancia l ly '  independent .  I  a lso f<tund these large organizat ions
:rc  s low mov' ing,  cumbersome and incompetent .  I t  doesn' t
recessar i l l  mean the people wi th in them are incompetcnt .  I
ran ' t  sa! '  that .  I  was in  them mysel f  and manv other  succcssl 'u l
rnt repreneurs have come out  of  the large organizat ion.  L ike
rn l  th ing e lse in  large organizat ions,  there res ides the fu l l  range
r f  t he  human  spec t rum o f  ab i l i t y .  Some pcop le  a rc  compe ten t .
;ome people are mediut . t t  competcnt ,  and some peoplc are lo t .
W'hat  does happen is  -n 'ou get  many incompetent  people in  h igh
*el  jobs such as descr ibed in the Peter  Pr inc ip le.

My v iervs of  large corporat ions,  as stated here.  rvere main l -u"
. iervs I  had at  that  t ime.  Af tcr  being a businessman I  am arvare
r t  a cold.  hard tact .  l 'here 's  real ly  no other  way for  these large
:orporat ions to run.  The lact  of  the mat ter  is  th is .  I f  you want  to
rc f rec and independe nt ,  in  contro l  o f  your  own dest iny,  fu l f i l l
.  our  ta lent ,  and so on,  you are going to hale to go in to busincss
i ) r  \oursel f .  Noth ing s i ior t  o f  that  wi l l  real ly  d, l  i t  ,^ -  d is ' : lq t
'econd to that ,  which is  a lo t  bet ter  than 

"vork ing 
for  a largc

jompan\ ' .  is  to  work for  a very smal l  companl ' .  As I  ment ioned
rt  the star t  o i  the book,  not  a l l  people are cut  out  for  that .  I 'm
Jrrcct ing th is  to the person who has a need and desi re to bc an
int rcpreneur.  Some people f i t  wel l  in  a Iarge organizat ion.  Thcy
. lon ' t  want  a l l  the headaches of  being on thei r  own.  l f  they ' ' re
l rappy,  a l l  wel l  and good.  As ment ioned.  th is  book is  d i rected to
i l rc  person wi th entrepreneur character is t ics.  And I  can tc l l  you '
nc wi l l  never  be happy in a large bureaucret ic  organizat ion.

Each year  of  my tenure rv i th  mir  employer  af ter  co l legc,  thc
r ig corporat ion,  I  became more and more d isgusted.  I  u 'as
bcing st i f led.  A cei l ing was p laced on horv much I  could achiere.
Ingcnui ty .  creat i ! i tv ,  and o l 'erz-ealous rvork dr ive are d iscour-
igcd in  a large organizat ion.  I t  rocks the boat .  A gt lod
i te rccntugc of  the people are paranoid and insecure.  I f  l t lu
. rccompl ish something.  thc l '  teet  i t  re t lects on them. \ lanv
pcople rvonder wh-" '  l l t rge research organizat ions in  the medic l t l

f ie ld,  for  instance,  have not  come up wi th the curcs for  the
major  d iseases such as cancer,  hear t  at tack.  etc .  Pol i t ics,
paranoia and insecur i ty  are rampant  in  these t r rganizat ions.
Groups wi th pol i t ica l  power in  these organizat ions wi l l  s t i f le  a l l
o the r  g roups  when  i t  comes  to  c rea t i v i t y  resu l t i ng  i n
discover ies,  invent ions,  etc .  l f  somebody was get t ing c lose to a
cure for  a major  d isease,  i t  would probably be st i f led bv the
other  people in  the organizat ion who are compet ing to see who

gets i t  f i rs t .  Add to th is  the fact  that  people in  hrgh p laces in

these organizat ions are chosen by grade point  average or  how

we l l  t hey  d id  i n  schoo l .  By  us ing  th i s  e r roneous  p red i c t i ve

device,  y 'ou have now reduced probabi l i t - t -  o f  anl  cures down

to  n i l .
I n  t he  sp r i ng  o f  1969  I  was  g i ven  an  ass ignmen t  bv  my

company  tha t  was  go ing  to  make  me  a  c l ass i c  v i c t im  o f  t h i s  so r t
o f  t h i ng .  Onc  o f  t he  many ' v i c t ims .  I  had  devc lopcd  a  repu te t l on
fo r  be ing  an  eage r  bea le rand  be ing  i nnova t i r e  .  H t l " r ' e l e r '  I  had
been  l ucky  i n  mv  i nno la t i ons  o f  t he  pas t .  \ 1 r  i nno \  i l t i \ ) ns  camc
on pro. jects which nobody e lsc r .vas $() rk ins t ln .  The normal

l ea lousy  and  compe t i t i on  d id  no t  cn te  r  t i t c  p i c tu re .

My '  j ob  w i t h  t he  compan)  u l i \  r r nc  o f  e , r t . t t pu t c r  p rog ramrnc r
and  s t ' s tems  ana l . vs t  w i t h  one  o t ' t hc  opc r t t i ng  d i v i s i ons  o i  t he
compan \ ' .  I  was  g i ven  the  ass ignmcn t  t o  go  to  t hc  resea rch  and
deve ' l opmen t  d rv i s i on  o f  t he  compan l  wh i ch  l vas  l oca tcd  tn
l r r r t , l l t e  r  t t r un .  I  w l t s  t o  ass i s l  i n  i t  \ l l \ t  nc \ \  p ro j cc t  The  p r ' r j ce l
had  been  mov ing  much  s lower  t han  cxpec ted  and  r vas  hea r i l l
l adcn ' " v i t h  p rob lems .  l - hc  p ro lec t  cons i s ted  o f  a l l oca t i ng
resourccs and mater ia ls  lor  nuclear  reactr r rs  l tnd p(r \ !cr
gencat ion equipment .  l t  rvas a p ioncer ing \ ,c l l t t r re.  

- f  
he s} 's tem

re  qu i red  u  compu te r  p rog ram tha t ,  as  \ c t .  t l o  t l nc  had  been  ab le
to rvork out .  The program rvas a unique p lanning s i rnulator .
This s imulator  computcr  progrxm \ \ould take t i rc  manV
act iv i t ies involved in rnanu{ 'actur ing a product  and st r ing them
togethcr  in to what  is  ca l lcd a per t  char t .  as !ou ha 'uc sccn t t t
prev ious chapters.  r \  s imulator  proqranl  r iou ld be ncedcd t t l
take thc tens of  thot tsands of  act iv i t ies rec lu i red for  manLl tact t l r -
ing nuclear  ret lc tors and porver  gencrat ion cqulpmcnt  f  t r r  the
nrul t i tude of  orders p laced ' "v i th  thc conlp l ln \ ' .  t  he prograr l
rvould have to a l locr tc  resources for  each act i l  i t l '  and
dctermine whether  an act i l i t l , '  rvas re l tdv to be processed;  th l t
is .  i i  i t  had no prece d ing act iv i t ies.  Thcn i t  would detcrrn ine i t .e
resource rvas avai lable and i f  that  resource wi ls  not  a l readl
over loaded.  l f  i t  was over loaded,  the act iv i t l ,  could bc dela l 'ed
a long  r v i t h  o the r  ac t i v i t i c s  beh ind  i t - - l i ke  a  b ig  sp idc r  ueb .

IBNI  had  been  t r y i ng  t o  dcve lop  such  a  p rog ram fo r  f i ve
years.  Our research center  hed becn t r r ing to dcvclop i t  for
three and a hal f  years.  rv i thout  sL lccess.  

' fhe 
problem \ \ 'as yot l

could not  br ing tens of  thousands o l 'act iv i t ies in to the core o i '
the computer  and search through a l i  o f  thern each t ime you
tr ied to schedule one act iv i t l l .  

- fo  
br ing these act i l ' i t ies in  t ' rom

per ipheral  magnet ic  s torage devices and search the conlputcr
core would requi re day 's  and wecks for  the fastest  co lnpLl ter
progrem or  the tbstest  computcr  to  do.  Al l  the geniuses at  thc
rcsearch centcr  had a l ready i igured out  the) ' r lcrc  going to bc
the oncs to solve th is  problcm. I  wr ts  to be br t lught  in  for
support  help to do nr inor  progranrming work,  r tss is t  t t rern and
al l  that  sor t  of  t rash.  Af ter  a i l .  thc l  *  ere t i re  oncs r i  ho thc
c \pc r t s  ce r t i t ' i cd  as  bc ing  ab l c  t o  do  thesc  th ings . - f h *  *e rc  t hc
high gradc pt r in t  averegc bors.  

' fhcy 
canrc ot t t  o l  thc b ig

I  t i



schools,  etc .  Wel l ,  that  wasn' t  in  my p lans.  So the b ig
showdown had come, as far  as I  was concerned.

I  had run across many good minds dur ing my tenure in
corporate l i fe .  These great  minds were seldom in the p lace that
the system said they were supposed to be.  I  had found more
lnnovat ive abi l i ty  and ingenui ty  among the b lue col lar  workers
on the shop f loor  than I  had found in the so-cal led h isher
echelons at  the research centers.  But  theor iz ing and ihen
provlng something are two d i f ferent  thrngs.  And now, prov ing
i t  was at  hand.  High noon had come.

The first thing I did was to make it clear to everyone that I
was there to solve the b ig problem also,  and not  to  take on some
menial task. This went over l ike a lead balloon. But I did finallv
ma.nage to get myself to a position of being one of the people
trying to, solve the problem. They probably give in because they
figured I really wasn't that much of a threat to them anv*av.
After all, I didn't come out of the Ivy League. I didn't hau.-a
Ph.D. .  What  could I  do anyway?

Well, I took this problem that IBM and the research center
had been trying to solve for f ive years and solved it in three
months. I solved the problem with the theory that I called the
Interval Theory. The Interval Theory states that you do not
have to look at the hundreds of thousands of activi i ies in total
each time you simulate it. You need only concern yourself with
intervals of t ime. If you looked at only the activit ies which were
in small segmented intervals of t ime, (other activit ies-way
back in time-were not entering into the picture at that poini
anyway), you could write a feasible computer prograrn that
would schedule all of these activit ies in a matter of an hour
rather than the three or four weeks that the other programs
were taking. At the same time I also developed a unique and fast
table search method. I was elated over my breakthrough, and
narvely I thought I was going to get a hero's welcome 6ack at
our division. Again I was in for the surprise of my life.

Iv{y breakthrough had dropped a pol i t ica l  bombshel l .  When
I  got  back to,my d iv is ion,  I  was to ld that  my invent ion was
going to be shelved.  NIy boss back at  the operat ing d iv is ion,
who had been e lated wi th my work and said he rvould back me
al l  the way,  made a complete reversal .  Somebody real lv  must
have come dorvn on h is  back hard.  Not  only  d id I  noi  get  a
hero 's  welcome, I  was to ld they rvere consider ing f i r ing me
because I had been too abrasir,,e i.vith the research center boys in
meet ings towards the e nd,  when thel '  rvere t ry ing to k i l i  the
project .  I  couldn ' t  bc l ieve i t .  I  drove home that  i "y  in  u s tate of
: lo9k I  d idn ' t  speak to mi '  wi fe r .vhen I  got  home that  n ight .
L i t t le  d id I  knorv th is  was a b less ing in  d isguise- in fact , lhe
biggest break of my life. It rvas the start of my escape. It rvas the
last  s t raw.  I t  was the last  impetus I  neecled to do something I
lvas halfrval, planning to do all along-.break aw.al to f 're cdoir.
This  was to be day one in the l i fe  of  Ben Suarez,  entrepreneur.

i\Iarch, 1970

To cont inue the events of  th is  dramat ic  dry. ,  as I  mcnt ioned,  I
got  home and d idn ' t  say a rvord ro anybod), .  I  had a basketbai l
cour t  in  my dr ivewav and that  n ight  sontc 'of  mv re lat ives and
ncighbors were coming over  for  a basketbal l  g lme.  I  changcd
clothes quick ly 'and rvent  out  to  thc dr ivewey to pract ice ind
r i e i t  f o r  t he  o the r  gu \s  t o  a r r i ve  t ' o r  r hc  t rme .  As  i i  r u rncd  ou t ,
r i l ther  than pract ic ing I  just  s tood in the n i i ld le of  the dr ivervav

bouncing the basketbal l .  In  the p i ts  ofdepression and deienr ;^
I  s tood rhere in  the middle o l  the dr iveway ponder inr ' I
future. The first thoughts that came to my minb *... n.l, i l
another  job.  And then i t  h i t  me.  Get  a job,  get  a bet ter  i in ' l l
more jobs, ,create jobs,  is  a l l  you hear.  I  thought  to mur. t f ;1 f i
everyone forgotten this is the free enterpnse sysiem, this ,
America, the land of opportunity?" The whole premise o'which th is  country was founded was to make way for-1 i
support the entrepreneur-the guy who wants to eo into ]"
f ield he desires and start a new business on his o*n, U. t, is Jo
boss. As this thought struck me, the first person to arrive forth
basketball game walked up the driveway. It was a relative'o
mine, Dave.

When Dave walked up to me, I turned to him and said
"Dave, I don't know how I'm going to do it or what I 'm eoinn-i
do but I 'm going into something for myself."

The next day I sat down and started to plan out exactly how
was. going to go about doing it. Then it hit me, what I was ur
against. I had no business experience nor did I know anythi;i
about  business.  Not  only  was I  f la t  broke but  I  was teaui ty i i
debt. I was sti l l  naively in awe of all the big establis'heC
businesses which were going to be my competit ion.

The first thing I did was make a fatal error that even
neophyte who starts out in the business world makes. I started
to think up a product to sell. Coming up with a product f irst is
completely backwards from the way you should do it. There arc
people, even companies who have made this method succeed
but the odds are astronomically against you. For everyone that
succeeds, thousands fail. The sure way to do it is to first f ind a
market and then provide the product. That way you get your
odds down to about one in seven instead ofone in ten thousind.
But at this point I didn't know any better so I plunged headlong
into trying to find a product.

Apr i l ,  1970

After kicking around many product ideas, I f inally settled on
one. NIy tirst product was going to be a grocery service. It
allowed the customer to order groceries by phone and have
them delivered to his home. I felt the idea was just great and
real iy  got  exc i ted about  i t .  Then I  made the second horrendous
neophyte error .  I  looked to acquire par tners.  For  my par tners I
:huse two relatives, D;ive and Tom. I offered ttrem eaitr tS% of
the business.  I  fe l t  I  d idn ' t  want  them makins the same mistake I
d id before I  saw the l ight :  going throughi l l  the nonsense of
going to col lege and work ing for  a large organizat ion.  My
select ion of  par tners was a lso a b ig mistake.  They were both
under 2 l  years o ld and st i l l  in  co l leqe and had real lv  noth ins ro
of fer .  I l 'you ' re going to take on r r  p i r tner ,  ar  lc ts t  r ind one ihar
has something to contr ibute-e.rper icncc.  n lonev or  rvhatever .
NIay,  1970

We star ted a deta i led feasib i l i ty '  s tud1,  of  thc phone- in horne
dcl ivery grocery serv ice.  I  ma<je up cardboard mockups of  ihe
grocery gather ing tac i l i ty  to  determine horv lons i t  w.ould take
to gathcr  a person's  ordcr .  We did s imulated Dhone cal ls  io  sce
how much i t  rvould cost  to  takc an or . lcr  ov i r  the phonc.  We
then d id a deta i led study of  the del i r .er l 'svstcm: horv hard i t
would be to i ind addresses.  horv long i t  rvould take to unload a
truck,  take a paymcnt ,  etc .  We didn ' t  consider  the b iegest
problem t i l l  last .  That  is ,  the qrocc-r ic 's  themselvc-s.

l-l{)-
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Mv first lesson as a businessman was this: if you are new,
,body wants to ta lk  to you.  Nobody is  going to g ive you

:dit. In fact, they just sit there and laugh up their sleeves.

. erybodv wants to deal cash up front. Now, later, I f igured out

rvs to get around this. But for right now everything came to a

:eeching halt. We simply didn't have the capital to start such

r operation. It would have taken at least $ 100,000 or more to

st init ialize such a service. We heard a lot about how you
,uld borrow money with no collaterai and all thatjunk. There
.e many books about this. They are nothing but hogwash.
rst, banks aren't going to lend you money on anything except

,rs or buildings or savings accounts or bonds or triple A
,curit ies. They wii l do this for you but they'l i  also consume
rur time. It seems the bank officers want to look l ike big shots
r front of people so they lead them on like they're going to give

rem a loan. They sit there and talk for hours and tell them it
rally sounds iike a good idea. They make them go through a
)ng, detailed process of making up personal f inancial
.atements and all kinds of detailed business plans including a
ve-year forecast. All the while they knew from se cond one they
eren't going to give you a loan. There was never a chance of it.

So we went to banks and got turned down flat. That's after
oing through all the work of submitting financials and detaiied
usiness plans. Oh, one other thing, they make you wait a
ouple weeks for the answer as your application "goes before
:re board of directors". Maybe it does go before a board of
irectors, but I'm sure they use it for the entertainment portion
'f the board of directors'meetings to see which one of these new
nterprises gets the biggest laugh.

All that junk you heard about going from financial
nstitution to financial institution borrowing a certain small
:rnouflt of money from each of them is also nonsense. Central
'ecords are kept on such activity. If you borrow money at one
nstitution, the other institution knows about it. Venture
:apital is also a big joke. First of all, there is no such place you
ran even go. At least, I could never find any. You go around and
alk to businessmen. They, too, are not going to put money into
,omething risky. Even if you could find one, he would want
:omplete ownership and control of the company and take the
ion's share of the prohts. At the time I thought this was unfair
-rut after becoming older and wiser, I can see it is not. He who
)uts up the money tak-; ail rhe i isk and, in fact, is e ntit led to thc
ion's share of the profits. I also found out later starry eyed nerv
jntrepreneurs who have no money, but a lot of ideas and
'.l i l l ingness to put in time and work, are a dime a dozen. And
that's on a good day.

J u l y , 1 9 7 0

With the food delivery service down the drain, I now turned
my attention elsewhere. Some of my relatives and neighbors
and I had a monthly poker game. I was fairly good at poker and
had it somewhat systematized. I realized I could systematize it
in much more detail i f I computerized the system. So that's
what I did. I spent the whole month of July programming a
computerized poker system. It applied mostly to stud games
and especially to five card stud, the most skil l ful poker game
there is. The system used, as variables, assigning power indexes
to cards, assigning power indexes to opponents' cards,
assigning power indexes to the number of  p layers p lat  ing,
assigning power indexes to the number of players droppin*,

and a power index to the pot. All these ,
computer  program would ie l l  you whetheiPnnted to make
which is  tne s l i t i  o f  poker .  The comput . l r .b t l  ! i ! : l : I ] :
down to a simple table of matching two digit 

"""Ii"" 'T 
l l ' , t l

had to do was add up the power index of yoir. opponTl.Yl I
the power index of  your  cards,  throw inthe number d i , t . , '  

n t t '

and the number of duplications of your cards and oppot,lt* '
cards. The pot size, we found, could be predeterminedrrc
predicted on an average. Then you could come up with i.
number that  would te l l  you whether  to s tay or  drop.  Again I
called in my partners for this project. We tested the project on
our monthy poker game. In fact, we went to many other poker
games to test the system. Did it ever work'?

When we played in a game using this system, we won 95% of
the time. It worked so well that if there were seven players and
three of the seven were Dave, Tom and myself, all three of us
would win and all four of the others would lose consistently. We
then took every other poker system on the market and set up
mock poker games with each of the seven people playing a
different system that was already on the market. Our system
annihilated these other systems. At last thought, this was how
we were going to get rich. But piaying neighborhood games
with friends has two drawbacks. First, you don't play for
enough money. Secondly, you find out that if you win all the
time nobody wants to play with you. So we decided to go to the
gambling capital of the world, where you can play for huge
stakes-Las Vegas, Nevada.

September, 1970

We decided to test the method in Las Vegas. The way we
would do it is this: since Dave was in college and could get
student rates on airplanes, we would fly him to Las Vegas and
have him test the system. If it worked, all of us would go out and
play the system and get rich. Since Dave didn't have any money,
Tom and I each put up $100. This covered the $70 plane fare
and left $ I l0 for gambling and room. Getting $ 100 out of Tom
really took some talking. After the fiasco with the home
delivery system everybody was pretty cynical. But we ended up
doing it. f i l  never forget tell ing friends and relatives about the
venture. They just couldn't believe we would do such a thing.
Putting up a whole $ 100 and actually having someone fly to Las
Vegas was beyond their wildest dreams. This was really an
adventurer.

Anyhow, everything got organized. We dropped off Dave at
the airport one fine Friday night in September. When he got
there, he called to say he was going dorvn to the gambling tables
and would report back within l0 hours to tell us what
happened. We waited with eager anticipation for his call. At
4:00 Saturday morning his call came. The results: he was just
breaking even. After l0 hours of poker playing, that was the
best he could come up with-break even. I couldn't believe it.
How could the syste m work here and not there, rvhere you have
even dumber players who are drunk and out to have a good
time.

We sat down and analyzed it and found the reason. He told
us: (1) you have to pay an hourly rate for playing, (2) the dealer
drags the pot, (i) you tip the dealer when you rvin. That's where
all our profits were going. When y'ou have somebody drag the
pot ,  there is  only  one winner- the person who drags the pot .
Al though i t  seems l ike a smal l  amount  of  monev,  i t  is  not .  The

I  l l



pot  drags and t ip : i .  p lus the cost  of  p la-o" ing per  hour '  we

. 's t imat .O to be at  lcast  lOCi  ro2} lc .  Now l0% to207a of  the pot

m a v n o t s e c m l i k e m u c h . b u t c o n s i d e r t h i s : s a y t h e p o t s a r e

" t " i , rg l "gSi00 
a pot .  l i  20 to 25 pots per  hourare p layed'  that 's

5250 in hnut  r . ' , t  52.500 for  l0  hours '  There 's  no way you can

ovcrcome that .  When somebody is  dragging the pot '  there ts

; "1 ' ' ;  ; ; ;  winner- the guy who's draggtng the pot '  So our  lesson

in ias Vegas is  th is :  in  Las Vegas there is  only  onewinner- the

house .

Af ter  th is  d isaster  I  was to ld in  so many words by Dave and

Tom that  the-v '  wanted no par t  of  any more of  my ideas '  Tom

lost  S100.  which was horrendous to h im,  and he dei in i te ly  d id

nor  want  to lose any more money.  But  I  rvasn' t  about  to g ive up '

l ' -was a l ready acquir ing one of  the cr i t ica l  ingredients of

s u c c c \ s ' b e  P e r s r s t e n t .

October, 1970

I  then got  the idea for  two more products '  One would be a

book that" through the use of  compuier ized tables and a p last ic

wheel  on the cover ,  one could add,  subtract ,  mul t ip ly  and

div ide.  The second idea was a lso a book '  Through computer-

ize<j tables one could figure out the myster,v of compound

interest  needed when doing a budget  or  p lanning a f inancia l

fu ture.  Through these table i  a  person would be able to look up

monthly  p"yt i .n t t .  how much loans were cost ing and'  most

important ,  an answer that  nobody seems to be able to come up

wi ih-not  even banks:  how much monev you would have'

f igur ing an a! 'erage interest  rate '  a f ier  X number of  years i f  you

pi, 
"*r",-r- 

X amtlunt each month. No' -v-ou can't even get the

inr* . ,  to  th is  quest ion f rom any bank you may cal l '  In  fact '  I

found to my sJrpr ise that  nobody in the bank-not  even the

manage ment  kncrv horv to f igure i t  out  This rvas one of 'mv

l i rs t  i r is ights in to thc l 'act  that  l i rge bureaucrat ic  organizat ions

arc nc) t  awesomc or  mastcrminds by ' '  an) 'mcans'  The iact  rs '

t hc )  a rc  run  bv  a  bunch  o f  c l c r ks  t ha t  know on l v  onesma l l - 1ob '

I  cou ld  no t  comc  up  w i t i l  a  f b rmu la  t o r con lp ( )und  rn te  r cs t  t o

l igu lc  out  tn t ln t l t lv  p l ivmcnts on lc lans.  or  ht rw mLtc i t  mtrnc l

r ' ,  u  r lou ic l  l rar ,c  in  l t  sav ings accotrn l ,  ln tcrcst  inc iudcd'  l l l tc rso

i ' , r .uy u." r r .  I  couic in ' t  evcn f ind i t  in  tcxt  books l  cven t r lcd the

ba , r [ .  r na in  b ranchcs  t l l ' banks '  \ e r v  Yo rk  C i t l  and  r vha t  ha le

l 'ou.  ani - l  r r t t l l t ld l  thcre knew ei thcr '  I  sr lc l r '  th t ' rc  must  bc o l le

parr , ,n  iso latcd st ln lcwherc in  thc cour l t rv  l lh t l  knon's  thts

i o rn ru la  l t nd  compu tcs  i t  l ' o r  a l l  banks  and  pu ts  i t ^on  the i r

compu tc r  t o  d t l  t he  ca l cu la t i ons  c r t ch  mon th  f o r  t he t r

dcpJsi tors.  I  f  ina l lv  ended up der iv ing these formulas m1'sel f

th iough mathenlat ica l  c t lmputat ions '  ' \ f ter  man-v weeks and

r.nont f r 's  of '  da1'  and n ight  work I  succeedcd in creat ing a

pr()gram for  the computcr  to  produce thg5{ l  [ooks
' i ' i r e  

p ro j cc t  k i nd  o i ' t i ed  i n  t o  somc th ins  I  w 'as  e l r cadY  do ing

at  work st i t  uscd thc companr"s conlputcr '  ' . \ t  th is  t imc I  agatn

i c l t l n e c d e d p i r r t n e r s a n d a g a i n l u ' e n t t t l | ) a r ' c e n d l o n ] t o s e e
i i  tn .u rvanted to.1. in  thc r in turc.  T l . tc '  rvcre re luctent  l t  f i rs t '

bu t  a i t e r  t he l ' hadseen  e l l  t he  r vo rk  I  h l d  donc  p roduc ing these

crrrnputcr iz .ed tables.  thc l  decidc 'd t r )  S()  ' I long l ig l l l l l '

Dccernber.  1970

I ]oth o i  mV par tners rvere honte o\ .cr  l l lc  Chr is tmxs hol ic i l t1 , "s .

\ \ 'c  dcc idct i  to  e. rpand the f in l tnc i l I l  t lb ics t t l  I t ) rm e more

co tnp l c t c  i i nanc ia f  book .  Wc  g l r l ' c  i ns t r t t c t i o t r s  on  ho r r  t o

manage mone) and deta i led inst ruct ions on how to use thg

book.  We typed the mater ia l ,  us ing my wi fe and another

re lat rve as typeset ters.  We made a Xerox mock-up of  these

books and then took the camera-ready mater ia l  to  the pr inter  ts

have a thousand copies pr inted.  This turned out  to  be a horror

story.  in  i tse l f ,  which I  wi l l  expla in la ter ' .  In  the meant ime'  ws

took the books to banks to see i f  we could sel l  them to banks as

promot ional  g immicks-g iv ing them awal"  to  customers and

put t ing thei r  names on them. They were duly impressed wi th

the books because they conta ined informat ion they couldn ' t

even provide for  thei r  customers.  But  a l l  they wanted to do was

put  a few copies in  h igh schools and have a few ly ing around

ihei r  desks so they wouldn ' t  seem so stupid to thei r  customers.

Banks are not  the last  of  the b ig spenders '

We then t r ied get t ing the two banks in to bookstores '  Wi th

th is  exper ience we would soon get  b ig ins ights in to the wor ld of

markei ing.  These books were t ru ly  good'  They would.help a

person u-nderstand money, allowing him to add' subtract,

mul t ip ly  and d iv ide as inexpensively  as possib le '  People were

. tp. . iu i ly  impressed wi th the f inancia l  book '  The computer

taLles were verv unique.  ln  fact .  these are the same computer

tables used in the money sect ion of  th is  book you are hold ing '

Besides help ing h im to understand money'  they would g ive h im

a big advantage wi th respect  to  knowing what  he had to do to

makc money,  etc .  However '  one day we were going to

exper ience the waY of  the wor ld.

a-  We took the books in to the b iggest  bookstore in  town'  l t  was

i  atso a newsstanci .  The mani iger  was a hard,  veteran business-

i  * "n .  He  l ooked  a t  t he  book .  sm i l cd  and  sa id . . . yes .  t h i s  i s  a  he l l

I  o f  a book.  In  lnct .  I 'd  l ike onc m1'sel f  ( referr ing to thc f inancia l

i  Uo,- ,k) .  But .  k ids.  as far  as sel l ing th is  to thc general  publ ic '

I  you ' r .  drc lming.  Come wi th rnc and let  me g ive you a l i t t le

i  i . r ron."  We walked out  t t { 'h is  of f icc t i t  the point  wherc rvc could
'  

sce the magazinc rack.  Hc said.  "Kids,  do 1 'ou rvant  to  kno*

,  wht t  v t lur  buving publ ic  is ' ] "  Thcre lvcrc t \ \o  men in f ront  o l . the
'  

nu. l i i  n , r*" r in .* r . . t ion.  Thel  *ere fervent l -v  cngrossed in thc
I  

ccnter fo lOs.  t tc  pointed to onc o1 ' thc-m and -s l id" 'See that  gu!

dorvn thcre ' l  Norv look r l t  vo l l r  bor- rk  "  Hc opencd s page and'

ycs .  t he  compu te r  t ab les  c l i d  l ook  comp l i ca ted '  F Ie  se id '  "Do

!'ou ,.. rvhat 
'hc's 

interesteci in' l l-htt kind of stuif mekcs up 90!i

l i  t . r i r  t l i . .  ln  the f i rs t  p lace he doesn' t  carc an\ th ing about

monc) '  as lar  as horv to l rccumuiatc i t  f ie . lust  \ \ 'ants to gct  i t  for

what  i re  needs.  Ft l r  the mt ls t  par t '  he 's  pt lor '  He's  poor  because

he's dumb. His menta l i ty  does not  erpand fur t l " rer  than that

book he 's  looking at . "  As he popped open our  book he said '

"  He's  -qoing to take one look at  th is  and th is  is  * 'here i t 's  going to

go."  , \nd he threw our  book in t t l  thc garbage can'

We u 'ent  honre stunned.  Nlaybe h is  point  \ \ ' [s  an exeggera-

t ion.  I  don' t  th ink you can sa, , -  that  the l reraqc.man is  that

d u m b o r h a s t h a t l i m i t e d s c t l p e o f i n t e r e s t . B u t | r i s i n t c r c s t s a n d
inte l l igence rvere probably nbt  as h igh as I  had est inrated them

to be.  But  there was no pJ int  in  debi t ing the mat ter '  ln  the f i rs t

p lace i  d idn ' t  knorv whi t  in te l l igence was'  nor  d id l tn 'u-one e lse

ior  that  mat tcr .  The point  brought  out  $ i ls  th is :  r 'ou heve. to

knou uhar inrcrcsts t l re  prrb l ic '  The ptrb l ic  i t ] " - . , l  SLTql : l

rh inrs do i l t t f tu t  thc-m. and t i re l  r t r i  n t r t  $ t r rn-r I t ]n t ' , ]  t : ) l l t : . l l t i i

t th ' ; i fau; ;a i i rem io work.  Thc1" want  so.ruet l t rng to t ' I l l  out ,o '

tt i ir i frurr-wunt magic. T[fsT thJleison I lerrr'ed .tt thts

offis"ffiii|iia nCundcrsra.d. I rcrilr ttidir'r t'celit and I



rought  there was a possib i l i ty  that  some of  my pr ior  thoughts

ere st i l l  r ight '

We did manage to get  the book in  a few book stores.  I  th ink
c sold two copies in  about  three months.  However,  af ter  being
rere only one month we could see they were not  going to sel l  in
; ta i l  s tores.  So the next  th ing I  thought  of  was to sel l  them by

ui i .  You can sel l  anyth ing by mai l ,  I  thought .  Was I  in  for
nother  rude awakeningl

A f r iend of  mine at  work,  af ter  we had got ten in to a
! )nrersat ion on mai l  order ,  proceeded to te l l  me about  a f r iend
, t  h is  who had star ted a mai l  order  business that  was just  going

: : rngbusters.  His name was Gary Halber t .  He had come up wi th
rn idea of  se l l ing a hera ld ic  repor t ,  that  is ,  the h is tory of  a
lmi ly  background.  He was using what  amounted to a phone
,ook l is t  to  sel l  the book by mai l  for  52.00.  "Gee,"  I  thought ,
' rhat 's  horv we should sel l  our  book,  the same wav."

I  got  Gary Halber t 's  phone number f rom my f r iend and
rroceeded to cal i  h im.

Iebruary,  l97 l

I  ca l led Garv Halber t  one evening dur ing the week.  I  to ld h im
w'ho I  was,  how I  got  h is  number and rvhat  I  wanted to do wi th
:n1 'books.  His comment rvas,  "You want  to sel l  a  f inancia l  book
rnd a calculator  book through the phone book l is t  through the
mai l 'J  You don' t  have a prayer . "  Wel l ,  I  d idn ' t  agree wi th h im
rt  th is  point  and I  kept  ca l l ing h im for  in format ion on horv to
sel l  by mai l .  Af ter  pester ing h im wi th so manv phone cal ls  he
:rgreed to meet  me at  h is  o l f ice,  which was at  the Akron-Canton
lu i rpo r t .

Davc was home f rom school that  weekend so we r lent  to  meet
Garv Halber t .  \ \ 'e  sho'uved h im our  books and hc looked on
thcm wr th  even  more  d i sgus t .  He  sa id .  " l  don ' t  l i ke  you r
product  but  I  wi l l  g ive vou advice which I  norrnrr l ly  don' t  do.
Srnce vou' r 'e  done th is  much rvork,  i t  te l ls  me that  I 'ou guys are
scr ious.  I  l ikc the i rc t  l 'ou ' le  gonc th is  iar  and actual ly  d id a lo t
r r f  w 'ork put t ing in  a lo t  of  t ime and ef for t .  But ,  dump these r rvo
n roduc ts  and  l c t  me  te l l  vou  someth ing  vou  can  s ta r t  mak ing
rn()ncv on right norv. . l_gq_gn ac!_iq_tire -paper lvhich sa1,s' t.s t, o I o :t y P t!!t'- 1!! 11y,_' ; V; i \ Tiii- l-,, - i iiu *-ir p,: a k in g
ingrgcrnent  and a r .voml in was there doi r - rg that  and she rvas
rn lkrnq rnL)nev hand ovcr  f is t . "

I  t hough t  t hc re  w 'as  no  wav  I  r vou ld  do  so rne th ing  l i k c  rh rL t .  I
\ \as the purc sc icnt is t  t ) -pe lvho scoi fed a l  such th inss as
I t s t ro iog r . .  I  knew no th ing  abou t  t he  sub jec t  no r  d id  I  r ven t  t c l
kno r i  an r th ing  abou t  i t .  So  we  thanked  Gar1 "F la lbc r t  f o r  t he
op in ion .  and  I  s t i l l  t hough t  I  was  go ing  ro  se l l  r . r . r ' ,  handbook
! ( )n lpL r t c r  and  l i nanc ia l  g r - r i dc  by  ma i i . - f he  nes t  t h i ng  I r . vas
!r r i lg  , , . r  do w as put  t t tgethcr  1.0() ( )  c l t '  thcsc handbook
. ( )n rpu tc rs  anc l  t lm i i v  i i nanc ia l  gu iCcs  end  pu t  c tu t  a  d i r cc t  r nu i l
lcst .  ( \ \ 'hat  I  should h l tvc done rvas chcck thc rnerkct  bc l 'orc I
\ \ cn t  t h rough  a l l  t he  wo rk  o i ' p r i n t i ng  t hesc  hooks  enc l  pu t r i ng
thc r r  t r r gc thc r . )

Gct t ing 1,000 books pr inted rvas a real  i rorror  s torr ' .  Thc
pr intcr .  scnsing he was deal ing rv i th  rc l l  neophvtc.s .  to ik  our
tob and kcpt  i t  around as f i l t - in  work.  Dur ing rhose t imes I
hcard erer_v-  e. \cuse a pr inter  could come up r r i th .  " l  had to
rcburn rn1 '  p letcs."  "The press broke dotvn."  "The ptpcr  $.on ' t
t r t ke  t hc  i nk . "  \ ' ou  name i t  and  r ve  hea rd  i t .  I t  t ook  t h ree  mon ths

to get  enough copies._enough pages,  that  is_pnnted to makcup 1,000 books.  But  i t  s t i l l  wasn, t  Ju.r .  W. 'nuO ro b ind them insome way.  As anotherml"1,k. ,  I  went  to p last ic  Ui"J i "g ' *n i . i ,
involved punching holes in  the pages and wrapprng them wi th ap las t i c  sp i ra l  b i nde r .  No t  on ry  t ha t ,  we  had  to  co l l a te  f i r s r .  Tha t
rs,  put  a l l  the pages in sequence before we could even b ind them.

A thousand books doesn' t  sound l ike much.  But  there , .ve re
several  hundred pages for  each book.  You can' t  imagine horv
much  bu l k  t ha t  i s .  We  spen t  t h ree  mon ths  pu t t i ng  t hese  books
to_eether .  lv ly  house turned into a factorv.  We hi red neighbors
and  o rhe r  he lp  t o  pu r  rhese  th inss  t og ; rhe r .  Each  n i i n r  n . , u :
re lat ives and whatever  neighbors we had chosen woul< j  s t ream
in.  Boxes would be stacked a l l  over  mv basement  and fami lv
room o f  mv  h t ruse .  Long  tah l cs  we re  s r ; ckcd  u i t h  pages  o f  r he
b o o k  a n d  p u n c h i n u  e q u i p m e n r .

We did have a fa i r ly  good t ime dur in_q that  per iod.  We had
d r i nks  and  ch ips  and  we  wou ld  pa r t l , and  i oke  a round .
However,  in  a few months i t  got  o ld,  especia l lv  rv i th  mr r i i l 'e .
Our house was not  onlv  a mess,  everyth ing rvas being rvorn out
wi th a l l  th is  t raf f ic .  But  we d id get  a l l  the books put  ro_serher .
And now we were ready to test  the d i rect  mai l  promot ion.  I  had
been  wr i t i ng  t he  d i rec t  ma i l  p romo t i on  fo r  rhese  books  a l i a l ong
and i t .  too,  was readv.

J u l y , 1 9 7 1

We were going to mai l  out  2.000 lc t ters.  \ow r ' "e needed a
mai l ing l is t .  I  was going to use the phone book l is t  just  l ike Gar i r
Halber t .  This  was going to bc mv next  b ig educat ion.

Wha t  i t  amoun ts  t o  i s  t hc  ph t tne  book  l i s t  i s  t he  *o rs t
poss ib le  l i s t  y ' ou  can  go  to ,  and  a lmos t  imposs ib le  t o  make
work.  In  fact ,  there are only two promot ions that  I  knor ' " .o f ' that
worked through a phonc bot tk  l is t .  l 'he f i rs t  is  Garv Halber t 's .
The sccond is  c lne I  c i tme Ltp rv i th  rnuch iater . ' , rh ich nas a
B icen tenn ia l  l 1eg  p romo t i on  i n  1976 .  O the r  t han  t i r a t  I  kno ' , r  o f
no  o the rs .  And  the  on l l '  r eason  thcse  t l vo  p ron to t i ons  wo rked
was thcr"  \ \ 'c re verv porver fu l  and vcrv personal  promot ions.
The. ' -  went  out  and grabbed the customcr b-r ,  the throrr t .

Back to the prescnt ,  now I  was goin_g t r ' r  t rv  t \ \ r l  proc iLrcts
rvhic l . r  reaih had no market  and I  was r la i l ing to r l tc  wol-s t
poss ib l c  ma i i i ng  I i s t .  I  madc  onc  o thc r  hugc  e r r t t r  r ha t  a l l
neoph) ' tes in  thc mai l  order  busincss rnakc.  I  r runted to
pe rsona l i zc  t hc  l e t t e r  sc  I  , : , : i ' h r  me thod  G l r v  uas  u -s ing  I
chose the name of  \ l i l ler  and madc a l l  t i re  Ic t tcrs read:  Dear \ .1  r .
l \ l i l l e r .  N l i l l e r  i s  t he  b igges t  su rnamc .  The  \ l i l l e r ' s  i n  t he
country '  must  receive a le t tcr  t ' rom cr  crv nerv and naivc
cn t r cp rene r l r  t l r a t  eve r  comcs  on  the  , scene  i n  ma i l  o rde r .  So  on
top  o t ' t he  f ac t  t ha t  we ' re  t a l k i ng  abou t  t hc  phone  book  l i s t .
which is  the worst  l is t ,  t i re  personal izat ion in  sales le t t r ' rs  to
Nl i l ler 's  eo r ight  in  the 

"vaste 
b i rskct  becausc thcv are t isual lv

inundated rv i th  them.

So,  anvi row,  \ \e  went  ahead.  We got  thc d i rect  mai l
p romo t i on  p r i n ted .  Then  we  sa r  i n  ou r  t ' am i i v  room.  l i c k i ng
stamps and envclope s and eager lv  ant ic ipat ing l l l  thc rcsul ts  , , r .e
werc going to get .  Everybodl ' rvas ta ik ing at r t rut  u l i )  to  _t0
pcrcent  rc turn on such a good product .  "Clcc.  th is  looks s i t
good,  ther 've got  to  buv i t .  Look rvhat  l r  grc l l r  pr t r , . lLrct  i t  is . "
(E re rybody  i s  i n  I ove  u , i t h  t he i r  p roduc t . )

As 'we sat  around ta lk ing,  ws \ \ 'c re surc we w ould pui l  u t  lcast

l J 9 -
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l 0  pe rcen t .  Each  ma i l i ng  p iece  thencos t  abou t  l 3c  t o  ma i l .  I iwe

even got  1Oft  response ( that 's  i f  we mai led l0 let ters for  each

o rde r  pu l l ed ) ,  t ha t ' s  l 0  t imes  l 3  so  t he  adve r t i s i ng  cos ts  pe r
o rde r  wou ld  on l y  be  S  1 .30 .  Now the  book ,  we  ca l cu la ted ,  wou ld

only cost  us 52.00.  And that  inc luded postage.  Our tota l  cost ,
then.  was 53.30 per  order  at  a lOf 's  response.  The customer pays

us  S10 .00 ,  so  t ha t ' s  S10 .00 -S l . l 0  o r  56 .70  p ro f i t  f o r  each  o rde r .
Now.  we  con t i nued .  t he re  a re  50  m i l l i on  househo lds  i n  t he  U  S .
Ten percent  is  5 mi l l ion.  So i f  we sold 5 mi l l ion books.  t imes

56.70 prof  i t  per  book-wow. that 's  S1i ,500,000 prof i t !  , \nd

that  was a low est imate.  lv fan.  we were going to get  r ich l

We star ted prepar ing for  a l l  our  orders.  You usual l -v-  get  )  our
f i rs t  returns af ter  mai l ing a d i rect  mai l  promot ion in  four  or  f i re
days.  Low and behold,  on the four th day u 'e got  en ordL ' r .
Hurray,  we thought ,  th is  was unbel ievable.  I ' l l  ner t ' r  t 'orget  rn\
wi l 'e  and I  s i t t ing there saying.  "Gee .  somebodl '  b t l r - rght  our
book-real ly  f l in tast ic ! "  I t  real ly  does g ive i  ou a good f  ce l ing t t l
produce a product  and have somcbod-v. '  actual l )  buf  i t .  Then the

letdown carnc.

Day af ter  day passed.  No orders.  In  fact  that  was the onl l
order  we ever  got .  Two thousand let te rs  mai led.  and one order .
We were in  shock.  We had made one s l ight  miscalculat ron.
Instead of  having to mai l  l0  le t tcrs to get  onc order .  tor  a cost
per  order  of  S I  .10.  we would have to mai l  2 .000 let tcrs to gct  one
orde r  for  a cost  per  ordcr  of  S260.  Add to that  the S2.( )0 cost  to

mai l  the book and you've got  $262 as a cost  per  pr t lduct .  fhc

customer pays ) 'ou S10.00 so there is  a net  loss o1 '52-52 per

book-  not  a vcrv prof i table business.
- fhe 

lesson is  th is  r -ou can' t  se l l  just  an) ' th ing b l  mai l .  ln
fact .  I  was going to i ind sc l l ing something b i , '  mi l i l  c l rdcr  at  a
prof i t  is  the most  d i f i icu l t  th ing in  thc wor ld.  \ \ 'hcn vou do.  i t 's
l ike the e ighth wonder t t f  the rv t t r ld  - t tn lcss )  ou kr l ' ) \ \ '  h( ) \ \
and I  mcan ( ' . \ ( t ( ' t l ) 'how. 

' l  
he lact  t l t ' thc n lat ter  is  th is  7() .000

ma i l  o rde r  cn t rep rencu rs  s ta r t  up  eac i r  I ea r .  l Ln . l  ( ) l l l \  i ) nc

makcs  i t .  
- l - ha t ' s  

l I  succcss  ra t i o  o f  one  i n  70 .00 ( ) .  Sc l l  r r l r r t l l i ng
bl ,  mai l ' l  I {ard ly .  I  lound I  was luck-Y to gct  n lv  ot le  order . . ' \  lo t
o t  cn t rep rencu rs  ma i l  o t l t  10 .000  p i cces  and  nc \e r  gc t  one  o rdc r .

I  nret  r .v i th  Gary Halbcr t  and to ld l . r im nrv rcst t l ts .  thcn sr i t
dorvn and l is tcncd t t t  an ht turo i , " l  to lc i  )ou so-"  iJr t t  he rvc 'nt  on
to  g i l e  me  ano the  r  good  l esson  i n  d i rec t  markc t i ng .  o r  sc l l r ng  o t
anv k ind for  th l i t  mat ter .  F{e sr id  peoplc don' t  rca l izc horv hard
i t  i s  t o  se l l  some th ing .  Peop i c  a rc  i n t t nda tcd  w i th  sa l cs  p i t chcs
cvcr l , 'da1 .  Thel  don' t  care about  you and thc l 'don' t  \ \ ' l I I l t  t t )
l r s t cn  t o  you .  1 ' hey  don ' t  wan t  t o  buy 'an1 ' t h i ng .  [ { c  sa id  t c *
pcop l c  kno rv  j us t  how  d i i f i cu l t  i t  i s  t o  sc l l ,  pc r i od -espcc ia l l l ' b1
di rcct  mai l .  rvhcrc thc customer c l in ' t  scc vou.  can' t  sec t i lc
p roduc t  and  docsn ' t  t r us t  d i r cc t  ma i l  t o  beg in  r v i t h .  Se  nd ing  i r r s
hard-carncd monc-v-  thr t lugh the mai l  to  t in  LLnkrr t l rvn c()mpi . ln \
l i r r  un unknorvn nroduct  rs  sorne th ing I 'er1 'd i f ' f  ic t r l t  for  r t r tvot le
to gct  h i rn to dr t .  f le  then proccedcd to tc l l  us t i l i . l t  in  t l r t lc r  l ' t r r
Vou to -qet  the customcr t r t  do th is  \ 'ou t l lust  h l lc  l t  Vcr)  s t l -ong
nr( ln lot i ( )n.  Nt t t  onlv  arc Vou get t ing thc res is t l rnce to scnding in
nr \ )ne) '  to  l ln  unkno\ \n cor l lp l l l - r )  for  ln  t lnknt l$n product .  l tc
s. i i . l .  bLr t  i t 's  r t  lo t  o f  r r , r rk  to l ' i l l  t lu t  a  chcc! : .  Sct  . t  s t i r l l l f  i l l lL j
cn rc iopc .  udc l r css  i t .  sc l r l  i t ,  and  takc  i t  t o  t i r c  I n l t i l  box .  l - hc
point ' l  l t ' I  r .vas going t , r  se l i  s t tn tc t i l ing b1 r i l l t i l  l tnd harc i t  bc
prot i taFr lc .  i t  uor- i id  huvc tc l  be a promot ion th l t t  lvoLr l t l  n l r tkc
thc  cus ton rc r  r r i t n t  t he  p rod t i c t  s r t  bad l r  t he t  hc  uoL r l d  * l l k  l 0
n r i i c s  t h ro t rgh  a  h l i z , ra rd  i n  o rdc - r  t o  rne i i  h i s  o rdc r . . . \ c l i i n  he

said,  "What  about  that  ast ro logy par ty  I  to ld you about?"  41
th is  point  I  was a lo t  more humble and a lo t  more desperats.
Maybe I  could lower mysel f  and sel l  an astro logical  product

after all.

All through this time I had been reading every marketing
book I  could get  my hands on.  Gary Halber t  recommended
many great  ones to me such as Robert  Col l ier ,  V ic tor  Schwab,
Claude Hopkins and others.  I  would dr ive hundreds of  mi les to
get  lhese books.  They were not  in  local  l ibrar ies but  I  was able
to f ind a l ibrary that  d id have them. One other  t ip  g iven to me
by Halber t  was i f  y 'ou real ly  wanted to knorv how to sel l ,  you

should be a door to door  salesman.  So dur ing th is  per iod I  spent
par t  of  my t ime going around wi th an encyclopedia salesman
named Duane Harney.  Duane was one of  the boldest  sa lesmen I
had ever  seen in m-u- '  l i f 'e .  He would make cold busts on doors
car ly  in  the morning when people were st i l l  s leeping.  He would

so into an apartmcnt  house and i f  somebody wasn' t  home at
one door.  he would go down al l  the doors knocking and
banging on a l l  o f  them t i l l  he found someone awake.  I  swore I
thought  we were going to get  shot  one day.  We were going out
to a housc on a lead where he had a person's  name and address.
As l le  approached.  the man of  the house was pul l ing out  of  the
cl r ivcu.ay abrupth ' ,  obviousi l  upset  at  something.  As the man
clrove to* 'ard us.  Duanc rvaved h is  arm out  of  h is  car  window
and stopped h im. The man askcd h im what  he wanted.  Duane
seic j ,  " l  r . ras g i 'uen vour  name to see you about  something
inrpor tant . "  I  th t tught  to  my sei f .  "oh.  mv God.  th is  gu1" 's  going

to k i l l  L ts  t 'or  sure rvhen he f inds out  he is  an encyclopedia
sa l csn tan . "  Bu t .  t o  mv  su rp r i sc .  n t l t  on l y  d id  u ' e  no t  ge t  k i l l ed .
bu t  t hc  guy '  bo t rgh t  a  S5 ( )0  sc t  o t  cncvc loped ras .

Sep tember .  l 97 l

I  had  becn  pondc r i n t  l ' t r r  sc rc r l t l  weeks  evc rv th ing  tha t  had
happcned to r l l r tc .  . \ l l  thc th ings r ic  t r ied had fa i icd.  T i ren thcrc
uas ( iar l  Hal l rcr t 's  s t rggest ion eboLrt  t i ' rc  ast ro log)  par t1 ' .  I
could scc astro logv h l td thc tn l t rkct .  and [  *as begrnnrng to
dcvc lop  such  conccp ts  as  k t t o *  i ng  *  ha t  a  t na rkc t  i s .  I  d i dn ' t  l i k c
having thcse p l t r t ie  s .  I t  scct r tcd t t t  bc a s l , )w r t l lv  t l f  do ing i t .  and
voLr uould h l r . 'c  to  h l i rc  to t r  t t t l t t t t  pct lp lc  invol rcd-  Onc n i ,sht .
as  Iw l t s  i i f t i ng  r vc igh ts  i n  t l t c  b l t sc lncn t ,  m1 '  f i r s t  smar t  and
successl 'u l  market ins svstern ro l led out  o l '  n lv  hcad l ike i t
compu te r  p r i n t t t u t .  I  hac i  de  re  i opcd  r r r \  l r r s t  c rudc  fo rn l  o1 ' *he t
l ca l l cd  a  nc t  p ro f i t  genc ra to r  svs t cm.  N l t r s t  peop l c  i n  h t r s i ness
w i l l  t a l k  abou t  n ta rkc t s .  So t t t c  w i l l  sa f  i t ' s  t i r c i r  l e t t c r s  and
p romo t i r i ns  t h i r t  sc l l  t h i ngs .  I  cou l t i  no \ ! ' s cc  i t  r r r t s  r t
cornbinat ion ot ' rnrur ' "  th ings.  In  ordcr  l ' t r r  sontcth io&- lg j lgd.

)'.o-!l l1liq--t!, l l ,11cyl n11r!c!. ir lr-()! l-!rc-t to ti l l t l tat markct rtnd vou-f',',t 
to 

-+fylr_lLtt:,r!s 
o,Lrt thrort-gh rt.rncdiunr.. r'"hcr-c loLr hil

t h c  n t ( \ s t  n t t t t t h e r , t t  n c , t p l c  l l l  \ , t l l l ' p l r t s t t c u t l \ c  l l l i l l K J I
- N o t  

o n l l  t h u t .  b u t  y o u  h r r t i  t o  h l t r c  a  s l s t c t t r i z c t i  p l a n  l k n c *

v o u  h r t d  t o  b c  p c r s i s t c n t  a n d  I  * l t s  b c g i n n i n - g  t r r  ) c c  r r  l t r t t  i t  t ; t k e  s

to  gc t  th ings  donc .  I  r r i t s  bcg i t t t t t i t !  to  scc  l r  hc t . t  v t l t t  s t r l r t  do lns

s t>rnc t i t i t tg .  \ ' ou  le l t t . t r  qu ick l r  l rnd  th ings  s t l t f t  t ' r l l l i r lg  rn  p l l t cc

S . r  t l t C  p i c u c s , r l  t l t l  r t c t  p l t ) t i l  r - 1 1 - '  , t r ) t  \ \ \ l L l l l  \ \ J f i \ { i i l l i l l - ! t ' )

f  i t "  togc the  r .  l - i t c  l ' i r s t  th ing  I  1 i ;15  q , r i i tg  t ( )  do  \ \ i . l s  p l - l t  t t )gc thc f

n r v  N [ ' C S - l  t h c  l t s t r o l o g ]  c l L r b .  i : i l s t  t h i n g  t l t l t t  r t l l l c t i  ( ) t l t  \ \ l l s

h o $  t o  t a k c  l t t l r l t n t l l g c  t l l  t l t c  t r t | o l r l q l  t t l l t t ' k c t .  l i t c | c  r t c r c  l t i i

t h c s c  p c o p l c  i r r  t h e  c t r t t r l t t - r ' i r t t o r c s t c d  i n  l l s t r ( ) l r ) { \ .  l i l c r  r r r l u l t t

p r o b l l h l r '  $ l l r l t  t o  . j t r t t l  a  t l l t l i t r t l  r r  i d c  r t s t r t r l ( ) g V  c l t l l ) .

I 5 0 -

t
-t



I ttad doubts, myle-lf,.-at this point about being a copywriter.
So I went to Gary Halbert with my astrologfclubliea. He
rhought it was a good idea but he agreed I wiin't a very good
copywriter. This point turned out to be a mosr erroneous
conclusion. But at this time I wanted to do things the right way.
He said he had a friend who courd write a rett.r for meTo. a cut
of the action. He would write a letter that could be com_
puterized. He also had computer letter facit it ies that I could
use.

October, 1971

We had a computerized letter written from a rough ietter on
the astrology club I had written. we acquirea a z.doo test rist
f rom a mai l ing l is t  broker  f rom a l is t  o labout  60.000 people
who were interested in astrology and had already Uougt t
astrology books. W!9n_we mailed the 2,000 letrers, they j"ust
broke even at 370 pull. This, of course, was not good enough.

One night, again while l i ft ing weights, anorher blockbusting
idea hit me-an idea that *ut goingio make me a lot of moneyi
It was a direct mail technique to increase response. My idei?
Instead of a complterized letter, I would give the letter an even
more personal effect and really make it Jtand out from other
mail. My idea was to personalize the letter without going
through computerizing it. I would make the letter look Iike i
memo. The top part would be fi l led out by hand. The bottom
part would be the message portion, headed by the word
"message", which would have a letter that looked like it was
produced on a typewriter with no closing or signature. The
person's name and address and the signature wouta be at the
top. The letterhead would have the nime and address of the
company, say "memo to" with l ines to handwrite in a person,s
name and "from", with a signature of a person.

I elaborated on the club letter. I thought the first letter was
too short and did not have enough goodiei to inspire the person
to order. I put my letter with my handwritten memo conceDt
togetter and mailed out another 2,000 to the same list. Whaia
difference. We doubled the response. The letter puiled 6%, with
a break even of 37o. Finally I had struck paydirt. Uy XPCS
system was working.

. Simultaneously with this astrology ciub promotion I was
doing several other promotions. Firi i , t wasiti l l  trying to seii
the famiiy i ina.ncial guidebook to banks. The second thing was
a deal rvith a camera company for a beginner's photograpf,y kit
which would retaii for $100. The thiid promotion was for a
catalogue scheme we had seen in one of thi income opportunity
magazines.

.Norv the bank promotion and the camera promotion failed
miserably.  So d id the cata logue,  but  that 's  another  s tory I
would l ike to re late here so you don' t  get  t rapped by th is  con
game. The catalogue sche,me is a company wt i i t tetts you thev
have all these tested products in theii caialogue and, ihey noi
only provide vou with a catalogue, but they"also prouia. yor' i
iv i th  a mai l ing l is t  o f  good prospects.  They pr int  you.  n"rn.  on
the c. ta logue and a l l  you do is  mai l  i t  to  th ls i  cusromers at  vour
expense,  send them the order  for  the products,  ant l  thcy fut f i l t
thcm. Sounds great ,  huh' l  We purchased these cata logues at  a
horrendous cost  of  $1.00 apie ie.  I  mai led out  about-2,000 of
these th ings and got  one order .  This  th ing is  about  the b ig_test
hoax I 'r"e ever seen.

So we stuck with the astrology club promotion. We now laid
plans to acquire the rest of thJmailing tist of 60,000 ana n ait
out our club promotion to it. I gave the club a name_The
American Astrological Association.

December,  1971

The American Astrological Association was born December,
1971. During this period Gary Haibert, with whom I haj
developed a close friendship by now, was on the verge of selln!
his interests in the herardic company in which he hai a partnerl
He had come up with the idea and the promotion. He and
another man, who put up the money for the venture (S10,000
each), had 5070 ownership. As all good partnerships go, in.y
started to fight amongst each other and felt it was best t[ai tt ey
split up. In December they finally reached a settiement and
Gary sold his 507a share of the iompany to his partner for
$750,000 pius some other fringe benifits, such ai using the
mailing list.

Up-o.n sell ing his interests in the company, Gary wanted to
start. his own company to sell a book he had developed while he
sti l l  had part interest in Halbert's. The book was cafed'.How to
Get What the U. S. Government Owes you" and he was going to
launch his new company with this book. Simultaneou"slv."mv
tenure with the company that I had been working for aii ttr is
time had become unleaiable. Since the big letdown of March
of I970, when I decided to go inro busiiess for mvself. mv
career with the big company was over as far as I was concerned.
However, during this period I was given a new assignment and
had worked my way up and *ai in good gracJs with the
company again. In fact, even with a half iffort the new
assignment they put me on with another division of the
company came out well and I was in l ine to be promoted to
systems manager of this division_my own office with a
secretary and all that junk. Although I wanted out, all these
glittering things the company offered were giving me some
second thoughts. Meantime, Gary ha<i always known that i had
wanted out of there and at this point he was looking for a
manager for his new company.

It was around Christmas time when rve were driving around
in the car one Friday night pondering the matter. He had
already set up an office in Ft. Lauderdaie, Floriaa. Another
friend of his was running it, but he sti l l  needed more help. He
said Sunday_he wa; { '!; ' ::3 dowe to Florida to help organiie the
operatton. He wanted to hire me as a mana.ger anO tie wanted
me to fly down with him that Sunday. I was to quit my job
immediately.

This shocked me at f irst. The thought of it. seemed
unthinkable. We went back to his house und f,"O a drink. He
g._ot.irritated at my reluctancy and gave me this sermon. He said,*What the. hell are yo.u afraid oiiJ Don.t you have any guts,i
What the hell do you have to lose, anyhorv,? Are you goiig ro
work for this big company with a ceil ing over your head. rvork
Ior torty years, earn a meager salarv, struggle all your l i i .e and
have a gold watch and no money in ifrc enJl what do you have
to lose '?"  Even rv i th  mv new promot ion,  the job ivas st i l l
unbearable.  Each minute in  that  p lace scemed l i l ie  l0  hours.  I
* 'ou ld s i t  there and watch thc c lock a l l  da_v- .  Nlost  of  rhejob was
busv work. I was rvorking on I project t irat I knerv rvis being
done for  pol i t ica l  reasons and a l i  my work was not  going to bI
used anyhorv. The most sickening l 'eeling I had bv rrol.ki. ig for a

l i  r
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: company was that I always felt that if I didn't show up for

ee months, I would never be missed'

So after about the third drink there in front of the fireplace I

uld see what he was saying was right and I made the big

rit ion. I was going to quit my job and work for Gary Halbert

.,1h" ,urn. tuL.y1 was making at the big company' Bu.t I

rould be doing w-ork that would be related to something I l ike

do, and I would only work for him long enough to,get.his

. *puny going and then go off on my own'.That night I calle.d

rry 6ott'tJ teliirim I wasluitting, but I decided to have a little

: '.,n. Both of us knew the pioject I was working on was.simply a
. litical football to deteimine if the division I was going to be
: rrking for needed a computer or not-all the while they knew

,n.y *#.n't going to give thedivision a compu.ter' So I cailed
li iotr ana laid,: ' I 'nit ired of all this hem-hawing around and
: i i , i .rg for this computer order to get through'" I wanted a

!\rmputer in there by next week or I was quitt ing'

My boss couldn't believe his ears, that I was talking in such a

lnner. He became infuriated and threatened he was going.to

e me and all that, and I was to come in and talk to him

UonJuy. I said I couldn't do that because I was going to be in
Erorida Monday. Then I hung uP.

Saturday night my wife and I were invited to a party with

some frienis. I lold everyone about my decision' You could see

the astounded looks on their faces and the whispering' They

ougft, I had surely gone insane' But Sunday, late -in
-".1.b.., there I was-flying to Ft- Lauderdale, Florida' on the

hrst day of my job as a manager of Gary Halbert's new

.^mpany. l ' l l  never forget it.

Gary had an apartment there overlooking a famous marina'

r ve never seen so much weaith- These people didn't have just

Vu.ft it in Ft. Lauderdale. They looked more l ike destroyers' I
'- 

n ..t.-ber standing on the balcony overiooking all this

:alth and condominiums and yachts-the good life and all

that sort of rot, and saying-"Hey, these people aren't from

another planet. If they can do it, I can do it-"

There were many other experiences from that trip' We went

uown to the Florida Keys and brought up Gary's houseboat'

*tt i"tt tt i t father was keeping for him in Marathon in the Keys' I
- 

uri i out people are Cifierent in every part of the country' For

stance, th.y^ tuy in the Keys, "nothing works and nobody

grves a damn." It 's nothing to pull into a gas station or a grocery

ito.. in the middle of the afternoon during the middle of the

eek and to find out it is not open-the guy has gone fishing'

Bringing the boat back up the intercoastal waterrvays was

also an-exlerience. Prior to this I had been to a few other places

-rt of Ohio in my life. I ' l l  never forget stopping overnight'

ringing the boat up at a place somewhere in the Keys called

.rlaf,am"a Jacks. I had intesiinal sickness that day from drinking

the water. It was closing in another half hour and we bought

rme food. It was the fi i thiest place I had ever seen in my life '

he patrons looked like they had been.pulled right off the

Barbary Coast. Gary's other manager, Bil l, rvas along' When

buying our food, he flashed a big wad of bil ls which all the.se

rw-li ies looked at, knowing we were going to be docking the

oat there overnight.

The olace closed and it was total darkness' Gary and Bil l and

I stayed up late drinking beer and looking up at the stars. At
three in the morning they fell asleep. We went down to tf is

bottom of the boat ind ttrey fell asleep. With my sickness, 1
couldn't sleep. I ' l l  never forget sitt ing up there alhight heanng

beer cans fali off the top of the boat, wondering if it was one sf
the low-lifes coming in to slit our throats'

January,1972

I started running Gary Halbert's operation' What I did

mostly was coordinate the testing with direct mail promotion5

for his "How to Get What the U.S. Government Owes You"

book. This would be my first encounter with the law of role

inflation. It would occur within me' Even though Gary was

putting up all the money, developed^the product and wrote the

iire"t-mait promotion, somehow I felt just because he wasn't

around andi was putting together the promotion and doing the

mechanics of the work, I was the company and without me he

could do nothing. I was to recognize and remember that

situation later whin I saw the iaw of role inflation come up with

other people who worked for me then'

February, 1972

I needed more help at Gary's company and I talked Gary into

hiring Tom, who had been going to schoo-l and working for an

ice hJuse in town. AII during January and February, in my off

t ime, I was engaged in retesting the mailing l ist that had worked

for my astrology club. Tests were working'

March, 1972

We rolled out the entire 60,000 mailing list for the astrology

club. I remember we were so far in debt' all the profits went to

paying off all our old bills. We needed more capital to test.about

iO'oti l"t astrology l ists that were also available on the l ist

marke t .Sowewen ta round toa l l ou r re la t i ves ,aun ts ,unc les '
etc., laid out what we had done so far and asked them if they

*a"teO to put up capital for the company. We got laughed out

of the room. We went to friends and made the same pitch'

Again, they iaughed at us. Everybody thought we were crazy'

iniane. "Wttat't the matter with you?' they would say' "you

can't do these things. Only a certain breed of people do this'

You're the working class, you're another class of people, you

can ' t do these th ings .Successand r i chesa re fo rano the rb reed
o[  people,  not  for  you and n l t  fo ! '  ' 'E ' "

So, if we were going to capitalize ourselves, the money was

going to have to come from the three partners' Between us we

iranaged to get a surprising amount of money for being. so

brokel We did it l ike this. I p-ut in the l ion's share of the capital

by taking out a second *o.ig"g. on my hou.se, for which I got

$6,oOO. itren I borrowed $6,OOo from my father and personally

guaranteed to repay him the money So my contribution was

6tZ,OOo. Anothei reiatiue lent us 55,000. Tom put in his savings

of 52,000. Dave got a student loan for $1.500' The total was

520,500. Now all-during this year when we were impleme.nting

in"'"rt.otogy club iaeal Dave had been in school' We finally

iotO t l* he"eittrer quit ichool or he woulti have to drop out of

the company. We would just give him his mgney back' After

seeing the first rollout work and the second test show good

signslhe decided the money was there anrJ he quit school' With

tn? u"quit.a capital, lve put together a l0-l ist test for the

astrology club.
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nuring this month the results from the l0-l ist test were

;i;;;t Also during May we developed a method for

.^rrl"", otoarct which we called Astro Parch' This was a

Lfr* . i ,  that  could be hung on the wal l '  I t  had an ar t is t ic
'r*hg 

"i 
each sun sign and ibout 700 words about the sign'

I *. i. going to sell this product retail '

rr,e,1972

All l ists had been tested. We found that307o of the l0lists

;rk.J. We also found that the Astro Parch test in retaii stores

;;i.;. Now, with all this going, I made another business

'irot. I introduced another product' The- newspaper in town

;l-l;.t on strike for two mot'ths and readers were clamoring

:rr't;;t things as classified advertising' So during ali this'.I

,.ia"a to Jevelop a magazine called Bargain Hunter's

;;;i;*. It listed'a numb-er of things, mainly classified
ju.*itlng, in which the customer paid only if he sold the

roduct.

uly, 1972

We rolled out the test lists that had worked for the astrology

luf and went into the production of Bargain Hunter's Preview

;;;;ti;". The magazine was a real nightmare' Again' as,a

;;;?[yt., I complelely underestimated the work that it would

utJ ti, do such- a project as producing a magazine' -Aft91 a

""rtf, "i 
day and nlgtrt wort, we were coming to a deadline

uitit ttt. magazine. tt naa to be printed on time because tt

,oniuln.a dated material and it looked like we were never going

o make it.

To meet the deadline, all of us had to stay up three days and

.hree nights straight. I remember at the end being so weak I was

'r,u[ingl standin! there doing paste-up and gathering material

';;ih.;. We weit all out wittt ihe magazine' we advertised on

,aiio and arranged to put it on all the newsstands'

As the magazines rolled off the press, they did look very' very

,*pr.tt iu. tJsay the least. It looked like all our work would be

voitfrwnite. Thi theme of Bargain Hunter's Preview tied into

,fr. gay nineties. So when Dave, my wife's brother and another

.etailvl distributed the magazines to newsstands, they dressed

up in gay nineties costumes and had a loudspeaker on top ol a

,."t. i iruck playing the record, "Happy Days Are Here

Again".

This was another insight into marketing and human nature'

When I asked what kind of crowd reaction they got to lt '-tr ley

said, "we were dressed up in gay nineties costumes going down

tire ioad with this truck with the loudspeaker playing '11aRP{

D;yt ;;. Here Again'and most people didn't even turn around

to look at us." wJ made the conilusion that most people today

walk around in a coma. You're accomplishing something if you

just get their attention'

Bargain Hunter's Preview was a success on the newsstand' In

i";, 1fi. central distributor there said it set a record for a nerv

-ag"zine. However, the magazine had depleted most of our

cao]tal and we did not have ihe money to keep it going. Even

though it set a record, we sti l l  lost money' But the magazlne was

an invaluable lesson-it taught me what it takes to get a proJgct

our 
"nO 

how many details aid logistics problems that each idea

generStes.

In the meantime we had aiso been roll ing out to one-half of
the astrology l ists that had tested out. These lists were not
making as much money as we expected because we were
learning another lesson: people who rent you l ists give you the
best names first, that is, the most recent multiple buyers or
people who respond the best. So our rollout percentage was

weli under the test percentage, but it sti l l  pulled a moderate

profit.

Also, at this point I could see that I was not going todo my

business justice and sti l l  work for Gary Halbert. The fact is,

.rpe"iaffy during the last few months, I devoted very i itt le t ime

to his work and was being unfair to him'

September, 19?2

During the summer months we had moved the business out

of my ho"use and rented a house about a mile away' We. got To.m

to l ive in the top part of the house, rent free, and put the

business in the bisement. This move created another lesson in

human behavior.

My house was a wreck, the carpeting was worn out' the walls

wereieat up and dirty and my wife was at the end of her rope as

far as her sanity was ioncerned- I didn't have the time to at least

paint the placi to make it look decent, so I asked my other

partners if it would be all right to take a few hundred dollars out

tf th. 
"o-puny 

to have painters come in and.paint the walls and

st.aigttten tt. i lu.. a l i i t le. Of all the audacious things' After J
iruA iut up the lion's share of the capital for the company' had

aon. SO% of the work, all the ideas had been mine and my house

*u, ur.a, they had the guts to turn me down' They said if they

didn't gei to take an equal amount out of the company' I

couldnl have it either. This resulted in a very nasty argument

and some very hard feelings, needless to say' ln fact, it was the

U.gittni.tg of ihe end of the partnership-even though the final

end would not occur for another year or so'

The law of role inflation had set in with Dave and Tom and'

in fact, was entrenched. To give you an idea how far people wii l

go witir role inflation, Dave-was under the opinion that he was

ih" on. responsible for starting the company' Now listen to this

for inflating your contribution. He said he remembered at one

time, way i 'ult *tt.n, when the company hrst started' that he

mentioned to me the father of a friend of his said that it was a

good idea to go into business for yourse.lf '  Therefore' the

irention of it tome meant he started the business' That was the

f u r t h e s t l h a d e v e r s e e n a n y b o d y i n f l a t e t h e i r c o n t r i b u t i o n .
How anybody could conceive, after ail that had transpired' that

he was responsible for the business because of a passingrgm.ark

which I didn't even remember, I can never figure out to this day'

Even though they had contributed the least amount of money'

and had no-t contributed one singie idea or written one piece of

promotional copy that pulled a profit, they sti l l  felt they were

the companY.

With all this going on,I felt it was best that I get into the thing

full t ime, especially to watch over these two'

This move was also a traumatic experience' For now' I rvas

truly and totally off on my own. This month we were going to

roll out with the remaining parts of the mailing l ist that worked'

knowing all along they weren't going to bring in enough money

to sustaln ut u.ry long. I sti l l  felt I could come up with other

it jeas and that I had tl ie formula to come up with other profit-

l 5 l -



making promotions that would work. The first week was very
scary.

We immediately rolled out with a second half of the l ist that
worked and, being in business this long, I knew that anything
could go wrong.  I f  the economy was bad,  people would not  buy
as weil, among other things. I '11 never forget driving to the post

ofl lce to pick up the mail. I was Ilat broke. heavily in debt, l iving
from day to day on what came in the mari. The mail wasn't good
that day. It was a disaster, especially from the standpoint of
projected results. It always seemed that when I drove to the post
office, every bleak morning, that same eerie song would play on
the radio. The song was called "The Train They Called the City
of New Orleans". For some reason it seemed to represent what I
was doing-off on my own, out in the streets.

October, 1972

During this time, when we were sell ing all these memberships
to the astrology club, I was starting to learn a very lmportant
fact through the feedback of customers. What these people
really wanted was horoscopes. I didn't even know what a
horoscope was.

Astrologers around the area had already becn contacting us
to seek work. They were on the mailing l ists we were mailing out
to. This is how they knew about us. So I started talking to a few
of  them and found out just  what  a horoscope was,  and what  I
had to do to produce one. The first thing I found was there was
a big company on the East Coast that was producing a
computer ized horoscope.

So we contacted them to see if we could sell their horoscopes
to our customer l ist. It turned out they wanted too much money
for their product. But, in the meantime, rve did find out they
had the biggest l ist of astrology buyers in the country: 150,000
people who had paid 520.00 for  a computer ized horoscope.
They were going all over the countr] ' with this product.

We kept persisting with the negotiations rvith them in order
to rent their l ist. We finally' rvorked out a deal. If we bought
thei r  product  and mai ied i t  to  our  l is t .  the-v would have our
customers;  therefore,  we should be a l lowed to mai l  to  thc i r
customcr i ist. They agreed with this and thc first thing rve did
wirs immediately set out to mail the astrologl club promotton
to a largc te::t sample oi 10.000. Wt did ihis because rve u'tnted
to ro l l  out  immediate ly  i f  i t  worked.  We didn ' t  want  to mess
around rvith testing again. So we secured the agreement and
tested 10,000 names of their l ist. Did the results ever come in'?
Of the 10,000 names we tested we pulled in 1,000 orders for a
rvhopping l0%l Wow, th is  would make us rvel l .  (We rvere st i l l  in
debt for Bargain Hunter's Preview and just keeping our heads
above water by the meager profits from the astrology l ists.)
Then we made another of our many fatal mistakes. We figured
the most  we had ever  seen a l is t  drop was 50%. wi th respect  to
the first test and the ensuing rollout, so rve figured even if i t
would drop to 570 we would sti l l  make a profit. Boy, were rve in
for a surprise.

We rolled out with the entire l ist of 200,000 names at a cost to
us ol about $50,000. The response we got w'as a disaster. What
they had given us for our 10,000 test rvas a ringer sample. In the
test we got 10,000 names of their most recent buyers. The more
recent a buyer, the more he wil l respond to a similar offer, also,

the more recent a buyer, the less undeliverable maii you wil l
have because of people moving. Few people know that 2070 of
the population moves every year.

Now if you mail f irst-class to people who have recently
moved, the mail wil l be forwarded. But succeeding years after
that the mail wil l not be forwarded. This mail wil l be returned to
you as undeliverable. These undeliverables are called "nixies"

in the trade. How the word "nixie" was derived I do not know.

We mailed the l ist on the Monday of Thanksgiving week. On
Friday we would pretty well know where we stood on the
mailing. That Friday, right after Thanksgiving in November of
1972, would in the future be known as "Black Friday". When
the mail came in, instead of our projected response of I07o,we
got a respon se of 1t/270-an857o drop in response. Also, instead
of a nixie rate of less than 27o, as we had experienced in the test
sample, our nixie rate was over 137a. What they had done, as
mentioned, was given us a l ist of 10,000 of the most recent
buyers. The remaining l ist-200,000-contained the ma.;ority
of names that were four to five years old.

This was truly a disaster for our infant company. At best, at
this point, we had just barely gotten our heads above water.
Now we took a staggering loss of almost $40,000, which we
couldn't possibly sustain. We had no on-going product. This
was really the last workable promotion we had without taking
the time or money to develop another one. So there we were,
$40,000 in debt and with no other established means of
acquiring more money. This looked like the end-bankruptcy,
ha rdsh ip  and  humi l i a t i on .

I '11 never forget that day' It seemed as though the world had

turned against me. we had it set up for friends and relatives to

.o-. ouJ. that evening and work in my basement to help fulf i l l

al l the orders we thought we were going to get' All my relatives

and other  people associated wi th the company came down on

me. I thought iwas going to get stoned, or tarred and feathered'

and run ou1 of  town on Jra i l .  "Who do you th ink you are?" they

rvoulJ say. "We told you this crazy scheme would never rvork'

You canit go into business for yourself nclwadays' You're a

common w6rk ing man,  you' re going to rvork a l l  your  l i ie '  I f  you

are not born rich, you are not going to get rich' We rvere crazy

for  ever  going a long wi th you on these'p ie- in- the-sk1" schemes

of  vours."

At  th is  point  everybody was going to qui t '  Dave was

definite ly going back to school and do things the regular way'

the or tholo*  *"y .  Tom was going to do l ikewise '  When

everybody left that night, I think I experienced the most

dejected moment I everielt in my iife. You know when enough

people te l l  you you' re crazy,  somet imes yotr  s tar t  wond€r lng

youiself. But disaster-having your back ag.ainst the wall-or

ivhatever you want to call i t, has a rvay of bringing out the best

in many ieople. That night I picked myself off the l loor and

..g.oup.d. In fact, at that very moment I br'came a vicious

anlmal. I was not going to lose and I was not going to be beaten'

I l i terally *"r.ng-utf.d with rage. I rvas going to-succeed The

established succEssfui people did not come from another

planet, I sti l l  felt. I couid beat them, and I *'as going to beat

them.

The next morning I buckled dorvn to rvork as I had never

buckled dorvn before. And that day I cetne up with two
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narketing concepts that were going to make direct mail history'

{;;;;; i  conceived a direct mail promotion that would pull a

l;;;;;; that would rival any past direct mail promotion' and a

i' l .Lrn"if space ad that wouid come to sell one of the highest

r;; l.t of products in the history of direct mail '  The space ad

n-*ta utto b..o." one of the best known and one of the most

*r"i.a The space ad I conceived that day was "Astrology

il;t,; which sold the $3.00 computerized horoscope-the ad

t.,at wouto run in so much circulation for so long and so many

in,.r t i.,ut you could walk up to just about anybody on-any

.ir.. i i" America and ask them if they had read "Astrology

loday", and they would say "yes"' This concept was to go on

'r"J r '.r i over twt mill ion $3.00 ho'ottopes' The direct mail

, ro-ot ion tandem was to go on and sel l  over  500'000 S10'00

ioio..op"t as a follow-up or a back-end promotion'

After I conceived these two concepts, my friend Gary Halbert

,"tt.O t.. He knew of our disaster and cailed to tell me that he

r", jutt reading an article in Time magazine about a great

company-the company who put us ln thls mess'

He was tell ing me what a huge and successful company they

w..e-tttat they-had hired what they put forth as the world's top

r.uiofog.. to do their computerized horosc^ope, and that with

fr.i i fr.V would now do a nitionwide tour of the television talk

;;;;t 
' t" 

sell their computerized horoscope in the .major
department stores across ihe country' Gary was really in awe

*iirr trt it seemingly invincible, good company' I then toid him

th.s. *o.ds. ..yei,-it does look l ike they are doing well, but it is

too UaA that I am going to have to put them out of business'"

Gary went 
".ury. 

H. t i id, "You have truly gone -insane' 
you

have delusions of grandeur' you are so crazy I don't even want

io ,utt to you," unJ h. hung up. Litt ie did anybody know at that

point, in.f"aing Gary, thit-f ive years hence my prediction

would com. true. Not only was I going to run this company out

oibusiness, but I was going to buy them' Incredible sounding'

isn't it? But true.

The genius behind this computerized horoscope is Bernard

Gittelson, now a good friend of rnint' Bernie Gittelson is also

the creative force behind the computerized diet' which we

marketed, and the prominence of biorhythm across the United

States. With the computer horoscope. Bernie had one big

anchor around h is  neck.  He was doing i t  in  conjunct ion rv i th  a

large compai ly .  I t  would bc only 3 t ta l t r r .or  t i rne before the

bui."u.."ry of tfr is large company rvould bog down this

product. t ir is is why I siy' contrary to popular belief' when

ihere is a struggle between a large company and.a small

company, it is u*sually the small company which has the upper

nand. Bernie later divested himself of this large company and

went  on h is  own.  He is  doing qui te wel l '

Stop here and note the point being made' V--ou,ltlli.--tJS

,rnt ' th inq vou \ r 'ant  to  do i f  you put  your  mrnd to l t  and want  to

a,iir u="iifi6*n.1ner. *;n' r a n iu o of t ha t i s i m mo rtal' -f he re

";ffi-"au 
v"ou ian'T6e--a.t. Bui' when you start out on such a

veirtuie, Cveiybody is going to think you're crazy' -Yo-u1tlv9 got

1o -b91!ev9 in yourself e nough to stick to it, persevere' and tougn

r ryi.
Here are the descriptions of two concepts that wcrc

conceived. First, the spaie ad "Astrology Tode-v"' I knew that

astrology had a iarge market and I knerv these people wanted

horoscopes. I knew that other companies had aiready

successfully sold S20 horoscopes. My concept for the Astrology

Today promotion was this: Take the $20.00 horoscope product

and break it up into two parts. The first part would be a less

detailed $3 horoscope and the second part would be a more

detailed $i0 horoscope. Make the "front-end" ad (Astrology

Today) iook l ike an editorial in a newspaper' Although this was

not ;i original concept' I had read that these types ofads pull

80% b;tteithan other ads. I can't understand why everybody

doesn't use this format. Make the ad read like a research paper,

*i,tt quo,.t from books and the whole bit '  Show that famous'

oinr"n, p.ople of the world use the product' Make the product

p^ i i . f  u . . i .u . "h program to g ive i t  a  more exot ic  f lavor '

When you fulf i l l  the 53.00 horoscope, give each individual

p".t 
"i 

ft i t more detailed horoscope, showing how unique he is'

and tell him how he can get the rest of his more detaiied

horoscope.

December,  1972

During this period, again we were being inundated by cails

from all over the count; from astrologers who had heard of

our club through our mail ings' They either were denounclng us

or wanted to wirk for us. one of ttri astrologers who contacte d

us l ived in nearby Cleveland, Ohio' He made a pitch to bec-ome

our head astroioger. At this point we knew litt le about

urt.oiogy, ourselve"s- He was ableio give a pretty good snow job

on how"much he knew about astrology' We toyed with the idea'

in fact, we had him do some work foi us' Litt le did we knorv of

ih. deuious things he had on his mind, l ike moving in on the

company. We were not incorporated at that point' Without our

authbrization he went and reserved the name of the American

ntliof"gi*f Association for incorporation in the state of Ohio'

Later, t i is wouid result in a court case to settle the matter'

About two weeks after Black Friday my two concepts were

pretty well formatted and outl ined' I shorved the concepts to

buu. una Tom and this got them to settle down somewhat rvith

respect to giving up all hope. Dave.looked at my Astrology

ioioy conJept ina got whai he thought was a brainstorm ofhis

own. Why not giu. ihe Sl horoscope away in classified ads and

then use i i t .  SS.SS horoscope conCept  to sel l  to  the people who

scnt in for the free horoscope. We had tried the free concept

ear l ier  in  the summer wi th t i re  Astro Parch product  and i t  d id

:nect  some success.  So as to a spinof f  o f  Astro logy Today- '  Dave

wrote a shor t  c lass i f ied ad and p laced i t  in  a nc- l rby town'

The response to the ad came in impressively well '  l f rve could

get enoug-h people to respond to the $9'95.larger horoscope on

i t .  U" . t  ena,  i t  seemed as though we could make a b ig prof i t .

So , f t .  p lan was th is .  I  was going to wr i te  the Astro logy Today

f  -*ot ion.  I  out l ined the $9.95-promot ion to Dave in enough

ietarl that he could sit dorvn and rvrite the pronlotion' Then we

would at tack the problem f rom both angles '  We rvould do the

free classified first, then the Astrology Today'

Then another  idea h i t  me.  We had a l ready acquired a l is t  o f

14,000 astro logl"  c lub members.  Wh'v not  mai l  th is  59 '95

promot ion to i i rem. I t  seemed ideai '  That  would seem the

quickest  th ing to do to pul l  us out  of -our  b ind '  So in pr ior i ty . the

push would 5e f i rs t .  to  get  the $9.95 promot ion through;  then

movc on to thc t rvo others.
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I sat down with Dave and went over the promotion in detail. I
wrote part of the letter and then showed him how we should
make twelve separate letters, one for each sun sign, and direct it
personally at the person according to his sun sign. Dave was to
finish the letter and research the sun sign as to what things he
could say in the letter that would inspire each person enough to
buy a larger horoscope on himseif.

January, 1973

At the start of this month another idea hit me-another
promotion to our club members. It consisted of a plaque seli ing
for $14.95 that contained a picture of their sun sign and
honored them as members of the American Astrologicai
Association.

I started working on both projects simultaneously, Astrology
Today and the plaque promotion. In the meantime Dave
completed the $9.95 promotion and it was ready for a test. We
ran a sample test to our astrology buyers to see if the $9.95
promotion would work. Thank goodness, it did work, even
beyond our wildest dreams. The test showed it was going to pull
337o to our customer l ist of 14,000. This amounted to almost
5,000 orders coming to us, plus a remailing-which we called a
carbon-that would net us a profit of $50,000 and bring us out
of the hole. With all due speed we started the preparation for
the rollout of the $9.95 horoscope promotion.

Meanwhile I also completed the piaque promotion and
tested it to our l ist. Lo and behold, it worked too. It pulled
about  l5% to our  l is t .  S ince i t  was a h igher  pr ice of  $14.95,  i t
would also pull the same profit as the $9.95 promotion. That
was S50,000. At this point we were exuberant and celebrating,
even though we were sti l l  far in debt.

But we sti l l  had to come up with the money for the rollout for
these two promotions. We did manage to come up with the
money-how, I don't know-through credit from suppliers
and scraping together enough money for postage.

February, 1973

We dropped the $9.95 horoscope ro l lout  to  our  Astro logy
Club members. That netted $50,000 profit. We then geared up
to do the ro l lout  of  the p laque promot ion.  Now along wi th th is
rve also wanted to promote Dave's idea of the free horoscope
and the c lass i f ied ad.  In  the meant ime we had got ten one of  our
large suppiiers, an envelope manul'acturer, interested in the
classified project. In fact, they had offered to back us on thts
promot ion.  At  th is  point  we fe l t  sure ly  everyth ing rvas going
our way. It seemed now that everything was finally fall ing
together. We were l inally getting our heads above water money-
u'ise and things seemed to be working. We now decided to push
for  the implementat ion of  the f ree horoscope promot ion.

We set up very large tests. But even though they said they
rvould back us, we really rvanted to approach very cautioush'
and very slorvly. So we said, f ine, you can hlve some of the
action but we want the rollout faster. Besides going to our
supplier, \ve went to a locai advertising agency and asked if they
wanted to finance the other portion of the free horoscope.
Ilciween the two of them a very large test was fina,nced which
comprised of running a large circulation of newspapers across
thc country with a classified ad that wottld give a"vav e frec
horoscope.  We would then hope that  a large enough percentage

of people wouid buy the larger 59.95 horoscope after they lq6
received their free horoscope. Since we had pulled 3370 to our
customer list, we had high hopes that we wouid puil at least l07o
to these people who ordered the free horoscope.

March, 1973

Now things started to go bad again. Seems when things are
going bad, everything goes bad. First, the large test of the free
horoscope, the classified ads, did not pull as well as the test did
back in January. Secondly, we were then finding out that upon
mailing these people a free horoscope, only about3To to 5/s nl
them ordered the 59.95 horoscope on the back end. We needed
l07o Io break even. The lesson to be learned here, as we found
out, is the people who send in for free things are just what i1
implies-freeloaders. They are not buyers. They expect thing5
to be handed from a platter and they expect everything to be
free. Aiso as it turned out, both of our backers covered
themselves pretty well in respect to iosses. We had to bear the
brunt of the financial loss, which was substantial. We now fell
back in to the hole again.

On top of it ali, compounding the problems worse, we found
out that the astrologer had reserved American Astrological
Association for incorporation in the State of Ohio in his name.
The man turned out to be a con man and now he was trying to
extort money out of us to get our name back. We were now
again faced with being in the hole financially, with no tested
promotion available to bring in income. On top of this we had
now accrued a larger overhead of $7,000 a month, which was
also eating us up. I had been working on the Astrology Today
ad all of this time as much as I could. Now I would have to put
my full efforts into it.

April, 1973

I f inished the Astrology Today ad and we placed a test in a
newspapcr Sunday supplement similar to Family Weekly and
Parade Magazine. It was a local supplement in the Columbus
Dispatch newspaper. However, it would take 6 to 8 weeks for
the ad to run. We placed the ad and waited. If Astrology Today
did not work, we were certainly going to be in deep trouble.
During this time, more disharmony was developing among
Dave, Tom and myself. As in all partnerships, everybody
wanted to be the boss. Dave had friends who rvere going to law
school  who educated h im on such th ings as incorporat ing tor
the purpose of voting partners out of the company. I knerv l itt le
about corpclrate law and was unaware that if you owned a
major i ty  of  s tock in  a company (5 l%) you could d ic tate
anything, no matter if previous agreements had been in orde r or
what. So at this point Dave and Tom rvere pr"rshing for
incorporat ion so thel  could vote me out  of  the company.

NIay,  1973

We sued the astro loger  to get  our  name back.  We i i led a sui t
on the basis  that  we coLt ld prove we had been using the name al l
a long and that  h is  t i l ing of  our  namc rvas noth ing but  a p loy to
extort money from us. This was the first t ime I had el'er been tn
court and it rvas verv educational as far as the procedurcs were
concerned.  We had a hear ing,  I  rvas put  on the st lnd,  and we
won. The con mlln had tried and failed.
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June,1973

It was the middle of June now and the test ad for Astroiogy

Today was supposed to run. If the ad did not work, we were

truiy tunt. Thoad ran on a Sunday and we would pretty well

know that Tuesday whether the ad would work' That was a very

ilnr. t..t, to say the least. That Tuesday morning theresults

i"r" in' it was roll icking news-Astrology Today worked! It

i l , not the best test from a statistical basis' We should have

ur.a to.. cit ies. But at least we did have one city that worked'

W. *... desperate and needed a lot of money quickly'

So, based on this one test, we sought to find a way to run.the

entire circulation of Family Weekly and Parade Magazine,

whictt eactt Sunday are in every major newspaper in the

.oun,.y. Family Weekly has a circulation of about l0 mill ion

"na 
puiua. Magazine, a'bout l8 mill ion. To run a full page ad in

ioth of these publications costs about $80,000' How I was

going to pull this off, I didn't know.

Then an idea hit me. My friend from the advertising agency

had hnanced the classified campaign and we had paid him

back. Maybe he had enough faith in us to finance this' It was a

long shot. I thought the way to do it.was to prepa,re a very

detii leA plan and projection with precise facts and figures'

The owner of the agency agreed to meet with us' We had our

plan laid out. We had all the test results of our Columbus ad,

and we even had envelopes from the people who purchased

from this ad. It all did lobk very impressive and made a good

presentation. To my shock, he offered to finance the entire

bSO,OOO worth of advertising for Astrology Today was placed'

To this day I sti l l  don't believe that it happened' A few years

after the fact, while I was sitt ing around having a drink with

him, I f inally asked, "that day when such a young company

came in and asked you for $80'000 worth of credit ' why in the

world did you give it to us?" He said, "Hell, I never did

understand that presentation that you gave to me, it was too

complex; but it fooked like you knew what you wgre talking

about. I just had a goocl feeling about it, so I did it '"

Ju l y ,1973

We rvere at a point now that many of our bil ls were very' very

late. Creditors were pressing us for payment' We tried to stave

thern off while we waited for the returns of Astrology Today'

which would not run unti l August. In the meantime Dave and

Tom rvere sti l l  pressing for incorporation. They had a lawyer.

talk me into at least considering the fact for the sole purpose of

protecting all the partners, personaliy, from liabil i ty of the

tusiness.-On this basis, I considered it and gave them my

approval  to  do i t .  Horvever ,  I  was leery of  thei r  in tent ions and

did leave myself an out.

When we placed the Astrology Today ad in Parade and

Family Weekiy, I had all the returns come in to the Amertcan

Astroiogical Association. The corporation's actual name was'

The Arnerican Astrological Association, Inc' So what we had

was a paper corporat ion.  The major  asset  money i rom

Rstrology ioday would sttl l  be coming into the partnershipJhe

America*n Astrological Association-not the corporation' The

American Astrological Association, Inc.

We went ahead and formed the American Astrologicll

Association, Inc. At this time I rvls so spent, so tired from all

the work, I decided I wAs going to take a 4-week vacation come

hell or high water. If everything went to hell '  at ieast I 'd have my

vacation out of it. I took my vacation on credit cards, rented a

motor home and drove out to California.

August, 1973

It was the second week in August. The Sunday Parade and
Family Weekly were to run. If thrs failed, it would surely be the

end. We were already $70,000 in debt. It would make us another

580,000 in debt  for  a tota l  o f  $150,000.  This would make an

insurmountable obstacle to overcome. We would surely be

doomed.

By this time I was out in California and it was the Tuesday

after the Sunday that Astrology Today ran. That morning I was

scheduled to call Dave and Tom to find out what the returns

were. We would know that morning if Astrology Today had

truiy worked or not. I '11 never forget dialing the phone that

morning. My heart was in my mouth, and I had sweaty palms'

The secretary answered the phone. I was switched to Dave. It

seemed like an eternity. The news: Astrology Today was a

smashing success. We needed to take in 40,000 orders to break
even to pay for the advertising after fulf i l lment costs. It was

no* p.ojeciing to puil close to 80,000 orders' or a quarter ofa
mill ion dollars worth of sales. When I called the next day, on

Wednesday, Dave told me that that day we had taken in almost

8,000 orders for a total of over $24,000. He said he had never

seen so much money. They took Polaroid shots of all the

envelopes and money and sent the pictures out to California'

The next week problems again began to develop-not with

the pull of the ad-but with the disharmony among Dave, Tom

and myself. The older employees of the company were

reporting that a party atmosphere was again developing' Dave

and Tom were trying to fire the older help and replace them

with young girls. Arguments developed between us over the

phone. I decided to cut my vacation short and come home. The

day after I got home Dave wanted to have a meeting with me at

a bar, just him and m-v-self, so rve could iron out these problems'

Now i t t  dur ing th is  t ime.  Dave and Tom had been s id ing
together. But to my surprise, Dave's allegiance would switch to

me. We sat therc at a local bar and he hit mc rvith this. "So now

that we're incorporated, let's vote Tom out of the companl"
Tom cloesn't have it and never rvil l  have it. [{e really doesn't do

anything-doesn't contribute anything."'

I said, "Well that might be true in part- I could also say the

same about you. But I did give my rvord to both of you. ]"ou as
rvc l l  as  Tom. "  I  t o l d  h im  I  cou ldn ' t  do  i t .

He then said,  "Wel l ,  then buy me out  ior  $70,000 and I ' l l  go

back to school . "  I  sa id,  " I  can ' t  do that  at  th is  point  because
although we'l l make nearly $80,000 off Astrology Today's first

run,  that  wi l l  on ly  br ing us back to even.  I ' l l  consider  i t  a f ter  rve

h:.rve money in the bank and we are on our feet. But I 'm not
going to g ive you money and hope I  get  my money on the

io.nJ." He was very disgruntled over the turn of the events of

this meeting and the meeting ended on a sotlr note. After Dave
found out  I  wouldn ' t  vote Tom out  of  the company' ,  he then got

together  wi th Tom to vote me out  of  the company'  To th is  day I

never  could understand Dave's in tent ions or  problems.

The second rveek in September they both cemc to me with
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'emands 
with a veiled threat that if I did not meet them' they

rere going to vote me out of the company' When the company

rr.riJtu*.?, that is when I f irst asked Dave and Tom to join me'

i olr.r.o them each 15% of the company. That's a total of 3070

,etween them. It was the understanding when we formed the

oipoiution (so I thought) that this would sti l l  hold in tack with

respect to remuneratlon.

The idea was to structure the company for remuneration in

,ropo.tion to contribution. To thiJ point' 9070 of the ideas

"i.J,.a 
*... mine,60Vo of the money put up was mine and at

ias,t 6070 of the work that had been done had been mine' Now

isien to-this perfect example of the roll- inflation syndrome'

they both now wanted equai thirds.of th.e, company'-and the

p.oi,t, for this reason: Dave felt he should have them because:

i j ni i l t. 
"..y 

start, the business was his idea because one day he-"fa 
,n. ti,ut on. oi hi, friend's father said it was a good idea for

,.oof. ,o go into business for themselves' A statement I frankly

;;;;;;;;;t";ered. 2) He felt he ha<l an equal part in the writ ing

li art.otogy Today' His reason for this was that in his three-

nch classif]ed ad, which he took from my concept of Astrology

i"J"V ," begin with, he had a sentence that said, "Here's how

you can get your own personal horoscop.e'" To get more

,i". ir., th"e twb words "Here's how"' I used these two words in

,tt. *a".ing instructions portion of the Astrology Today ad'

Fo. it is two-words, "Herels how", he felt he had put ult9y1i

contribution into the writ ing of Astrology Today' an ad which

:onsisted of over 2500 wordi and took me six months to write'

I pointed out to Dave that he had contributed the least

amount  of  money-$1500-to the company,  took. the least

urnoun, of risk, aia tne least amount of work since he was ln

school most of the time at the onset of the company' and that

fri, only creative contribution to date was part of a letter which I

conceptualized in outl ine for him.

All this went in one ear and out the other' He wanted his third

of the company. Tom's ciaim for a third of the company was

fhat he pui up'u third of the money' Actually he only qlt^YP

izLloO ni.r. it. The other $5.000, which made up his $7'000

investmcnt ,  came f rom a re lat ive '  His c la im to lame'  he said '

was the fact that he was down at the production end seeing that

p."pf .  got  th ings < ione.  The t ruth of  the mat ter  was that  aJob

itrai strouta take a month, he would eventually get out in si.\

months if I didn't get on him every day and see that the job rvas

Jon. on time. As it was to turn out later, Tom was in fact

capable of  get t ing people to do.  work and get t ing i t  done on

time, but hJwasn't-going to do it as long as he had me to fall

back on to make sure things really got done' And it was the

samc  way  w i th  Davc .

The meeting degenerate<l into an angry conlrontation and I

simplv rvalkeJ out. Th"t night I analyz-ed. the situation' I sat

down-and tried to be as objJctive as possible' knorving that.l '

ioo, l ike any other human being, was subject t9 t!9 r-ott-

i"nitt i"" ,yniro,r,.. I talked it oveiwith other people' The fact

was this, und it .unrlot be de nied: No matter horv you cut it '  the

facts couid be put down in cold hard figures' I had in fact

contributed 90ib of the creative work of the successful

promot ions that  produced the money'  l t  was hard to put  dorvn

iold hard facts for the work, but, minimally' I had done more

work than e i ther  of  the other  two.  At  the onset  of  the companr"

in manv of the cases, I was the only onc working on the projects

at ail. However, I could see that the reason ail this had

happened was the fact that I was always there to rely upon to ds

the 
^work, 

to keep things going, to come up u'ith the

piLtnotions. There is another rule of human nature' thut.i:,:f
iftgt j*ot.U-qd-V qrq.f-e--t-q 9o !!g Y9.+, lht other people willlet

-hgry-
I felt that Dave and Tom were of above average inteli igence

and were hard workers, but they were never going to manifest

i i i .-r. lu.t in this partnership. I also felt that I had taught each

of them enough at this poini about the business end of things'

the mechanic-s of running the business, how to project the

o rde rs ,e t c . - t heSameth ingsyouhaveseen inea r ] i e r chap te rs . I
telt they were now ready to go off on their own' Also' one of the

biggest'things that disturb.d -t *as some of Dave's attitudes

*i?fi ..gu.a"to fair dealing, being a man of your word' etc'

I thought we had never really signed final papers for

incorpora"tion. So at this point, I went to a law.ver and made

arrangements to sue foi dissolution of the partnership'

io*."u.., before I actually f i led the suit, I wanted to know my

position. I would then go io Dave and Tom and try to settle the

-ut,., in a gentlemanly way and split up the company' I called

a meeting ',,iith th.* and offered them the fairest deal I could

think of. 'I said that I wanted to dissolve the partnership at this

point. I said that even though the agreement to this point had

Leen that each of them only owned 15% of the company' that I

wouid be wil l ing to <iividsthe company equally inthree.ways

elen though I hid contributed the most of everything' To my

astonishmint, the,v said no, and that they were seeing a lawyer

in preparation of voting me out of the company completely'

I became infuriated and fi led a suit for dissolution of the

company. The only asset the company had was the Astroiogy

Today ua *ni"n was totally my conceptualiz'ation and my

blood, sweat and tears to write it '  Also, the complete

administrative format of the company was mine' In fact' I

ul*o,u. administrated the company' So at this point I thought if

they'ie going to be hard' so am I' I would split present assets at

I , j  apilce. 
"But. 

I would not give them more than 509b of my

Astro logY TodaY ad.

To make a long story shor t ,  I  thought  I  had them and they

thought  they had me.  As i t  turned out '  we *ere both wrong'

Theliwere not in the position the-v thought they were' nor was l '

Thankfully, the trap I had set for them of not rncorporatlng

completely and having ali the assets -come into the partne.rship

aiJ tt"p them from vJting me out of the company' Bui since I

had alieady signed certain corporate papers' they had a case

that it was in fict a corporation' What it amounted to was a

Nlexican standoff. So aiter many heated bargaining sessions'

we finally came to this agreement' We would split present

.o*p"n1,'urrets three ways:1he m9ney, the l ist ' equipment' etc'

Tley winted to keep the name of the-corporetion so they gave

me a l itt le more in th. *uy of office furnlture' equipment a.nd

other items. But I would not back off on the Astrology To!1Y

demand. That was my creation, my work, blood and srveat' The

maximum I was going to give them on that wxs 509%' which rvas

50% more than iheyteserved' During l l l  this confrontatlon'

boih of us went through two sets of lawl'ers' which brings me to

emphasize th is  polnt .  Whatever  you do '  h i re good

professionals.  A cheap law! 'er  and.accountant  rv i l l  end up

cost ing you ten t imes'more in  the long ntn '  At torncys '  for
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instance, wil l decide how far they are going to press the
opposi t ion in  d i rect  proport ion to how good ofan at torneythe
opposition has. The race to see which one of us could gei the
best attornev went l ike this. At f irst we both chose attorneys
from recommendations from a friend, which is a bad way to do
it. The attorney that I chose through a friend, however,
happened to be super ior  to  the one Dave and Tom chose.  Dave
and Tom fired their attorney and hired one that was superior to
the one I  had.

When I sued for dissolution of the partnership, a receiver was
appointed by the court. During the first meeting with the
receiver, Dave and Tom's newly hired attorney tore my
attorney every way but loose. That was a very bleak day. It
looked like they were going to get away with everything, all the
goodies in the company.

I '11 never forget that day after my attorney had been thrashed
so badly in the first meeting. I f ired my attorney and proceeded
to go out and seek another one. I had to do it quickly because
the receiver was on the verge of making a decision. The meeting
was in the morning and that afternoon I found myself walking
the streets of Canton after I had fired my attorney. Where was I
going to be assurred that the next attorney I hired could be a
competent one'? I tr ied going to the courthouse to get judges'
recommendations, but they would not provide any. I went to
the bar association for a recommendation but they just pulled
names at random. I told them I wanted to know which
attorneys had the best track records. They rvould not provide
that.

Then I got an idea. Who would know who the best attorneys
were? Why the businessmen in torvn, of course! So that
afternoon I went around to all the business establishments,
banks,  reta i l  businesses,  etc . ,  went  to the top man in the
organization and asked him who were the best attorneys in
town. I kept a tally. Two law firms far and away had the most
votes. At the end of the day I rvent to one of the two law firms
and talked to the senior partner. I related my story and my case.
He proceeded to take the case.  I  can st i l l  remember the look on
Dave. and Tom's attorney's face at the rneeting the next day
when in I walked in with the top attorney in the area. Where he
had been an aggressive tiger the dav before. he turned meek as a
lamb.

Now back to the settlement. The agreement w'as made to split
the company assets three ways and I would get extra
compensation for the fact they rvere keeping the corporation
namc. I didn't l ike giving up the corporation because they rvere
in turn buying me out  and I  would have to s tar t  anew. But  I
could not afford to totally give them two-thirds of the assets
because I would have no monev to buv the needed office
equipment  and machinery.  We agreed on spl i t t ing future
running of  the promot ion of  Astro logy Today 50-50.  We could
not ,  however,  put  th is  in  wr i t ing because i t  possib ly  could be
construed as an antitrust action against us. From my
understanding of antitrust I didn't belive that was so; but e ven if
there was a chance, nobody wanted to take it. lvly interpreta-
tion was that it was an asset l ike anything else that rvayro be
spl i t  up.

Now, out of this particular agreement was to come one of the
most hideous deeds ever perpetrated on a human being. And it

was a deed that almost put me under. Dave had formed this
plan. What he was going to do was lead me to believe that he
was going to split up the Astrology Today running 50_50. Now
this was a very imp'rtant issue because the best result vou eet
from running an ad is the first t ime, the next best is the seco'nd
tlme, etc., etc. Each succeeding run drasticaily depletes the
return on the ad. We had oniy run Astrology Today once
everywhere and the second run stood to be the most lucrit ive of
any succeeding after that. Dave's plan was that as soon as the
agreement was signed that evening he was going to go to the
advertising agency and placed second runs in parade and
Family Weekly and place the first runs in every other lucrative
publication there was. [n many cases, he went ahead and placed
second and third runs all the while he was stall ing off and not
agreeing how we were going to divide the cit ies, etc.

It only took me a few days to figure out what he was up to but
by that t ime it was too late. Not only did he do the above, but he
also took away my credit source, which was somethins that
flabbergasted me as a businessman and brings me to this loint.
Never assume anything or take anything for granted. He talked
the head of the ad agency into giving him exclusive credit,
shutting me out of all the lucrative publications on this basis.
Dave had always been the one dealing with him as far as giving
him the orders, what to place, etc. The only time I saw him wai
to negotiate the first meetings. So in turn his logic was he had
always been dealing with Dave and therefore hls first lovaltv
was to him. The part I always assumed and took for grantei
was how in the world any logical or intell igent businessman
could assume that two snot-nosed kids could build a business of
this nature to this point. That was a wrong premise to take.
Many people are i l logical even though they are businessmen.

Even though the company was at break even rvhen we split
up, all the legal costs and all the time e.xpired, the continulne
overhead again had the company in a negative net wortf,
position. My share was also in a negative net worth. So there I
was $20,000 rn debt, the promotional giant I created shipped
arviry from me, and my source of credit which I had acquired
str ipped away f rom me. Again my back was against  thowal l ,
but again, this is where I perlbrmed the best.

The f i rs t  th ing I  d id was secure another  l ine of  credi t  throuph
an agency in  New York which again to th is  dal .  I ' l l  ner  er  knJw
iro 'v  I  y , : l lcd. ; f f .  A lso,  through th i : :  agency in  Nerv york,  I
found out  that  they had a book they rvere t rv ins to oromote.  I t
rvas a book called Folk trfedic.ine.l i had be.in a"topiellcr in the
50's and one of the people there felt it w,as ready foi another go-
around.  An ad was wr i t ten for  i t  but  i t  d id not  go too wel l .  t
needed another  promot ion and th is  sounded good to me so in
the month of  December I  conceived the promot ion lor  Folk
.l letl i , ' ine.

The big idea or concept for the ad was that I would
demonstrate the benefits provided in the book by Dr. Jarvis,
but I would key everything around the fact that the
geographical location of Vermont really existed. This turned
out  to be a future staple in  my promot ion rvr i t ing and one more
key element to my net profit generator system theorv.

In the meantime, I started placing my third. fourth and fifth
runs of Astrology Today which were sri l l  left open. I also camc
up wi th th is  concept .  Since I  rvas get t ing ta i l -end runs which

-259-



aq

would not pull very well, I had to come up with a way to make

tfrem puff better. I-inserted addittons to the Astrology Today

ad. I included a picture of Grace Kelly in the ad to attract

attention. She is a believer in astrology' I also put in such things

for believabil ity that the ad had run in every major newspaper

in the countty. Th.t. two things worked and allowed me to

rnut. gooa .on.y off the Astrology Today ad' which would

tide me over unti l Folk Medicine came out'

Another thing I was going to immediately find out was that

Dave and Tom ivere viriually going to copy everything I did' In

fact they were going to set up an elaborate monitoring system to

make sure ttrey l<new everything I was doing' They copied the

fi",".. and bil ievabil ity iactoi immediately' However, from

i,... on in Dave and Tom were going to have a l itt le tougher go

of things. Their sneak attack was over with' Without the

element"of surprise, they had the proverbial two chances in a

iutti. uguintt me, slim und non.. I was starting to climb 9Yl qf

the holJ-Dave's desperation effort to put me under had failed'

He also probably kniw that it was his only chance and he was

right.

Since they had such a head start and put me in such a deep

hoie, it *ouid take me a while to catch them. But not only was I

going to catch them, I was going to leave them in the dust'

February, 1974

During this period, I conceived several other promotions'

One of th.- *at a book on money and the other one was a

retail sell ing of a sun sign horoscope parchment that was

mentioned Sefore. Both oi these promotions turned out to be

iuitr,..t. Tabulating all the su"cettes and failures of the past' i t

seemed as though I had to produce seven promotions to get one

winner. Another promotion concept that I developed during

this period had to do with a product called biorhythm' This

promotion also failed.

April, 1974

Things were roll ing along quite weil '  With my picture

concept"and believabifity concept and believabil ity concept in

the Aitrology Today udt, .u.n- the fifth runs were pull ing in

quite a lot 
-oi 

money. et this point the company was about

S70,000 to the good and I had miny promotions in the hopper' I

now he3 aSout tweh'e employees working fcr me and that was

sti l l  in the original totnpuny house which I kept as part of the

agreement. Tf,e work was becoming increa-singly diff icult to

hindle. The people who were working for me were not

interested in Ueing the managerial type' At this point, I feit the

position of the cc't inpany justif ied and a.lso-made it mandatory

io go out and get some good managerial heip'

I f irst went after a friend of the family, Yo, a woman who had

helped us out in spots before and was the manager in a local

bakery. I then went after one of my friends, Jim' with whom I

had worked at the large company where I had been emplo-ved

for ten years. Througir a tot of defiberation, both of these

people made the decis ion to come on board '  At  th is  t ime'

i or".u.t, another unexpected crisis rvas going to occur'

This was the period of all the so-called shortlges-meat' oil

and the whole b i t .  Everybody and h is  brother  rvas jumping on

ih.  bandwagon.  The Amer ican publ ic  was panicked'  l t  a l l

secmed  to  p iak  ou t  he re  i n  Ap r i l  o f  1974 '  I t  h i t  usa t thcwors t

time, for this April we had a large volume of advertising placed'

However, that April the entire direct response industry wn5

going to find out th"t t"tpont. was going to drop drastically' In

iact,lt was going to be a risponse drop unheard of in the history

of t ire business. Companies were reporting drops in responses

iunging anywhere from 66% to 90Vo and we were no different.

Thii "iesponse crisis", as it was now called, put the company

back in the hole.

May,1974

All the past promotions that I have developed were tested

this month. Thiee failed and one worked' The one big winner

was Folk Medicine. So even though the company was in debt

again, having a new promotion put l ight at the end of the

trinn"i. Anotler thing we found out worked this month was

Astrology Today in a new media-a virgrn media' It was the

back page of the Sunday comics in th-e newspapers' Dave and

fom'i 
""ornpuny 

had ciught wind of this media, which was

originated by Gary Halbert, and also had a test out' But it

*oita not run uniil lut.t in the summer' This discovery was

awesome. We could hit a complete virgin territory with the

powerful ad of Astrology Today with the first run that scooped

Dave and Tom.

We laid out a huge advertising budget for the months of July,

August and Septeriber. In July and A,ugust we would roll out

witf, Astrology foauy in the comics. In September we would

roll out witTi f'ott Medicine in the comics, the Sunday

supplements and the tablo id magazines '

Also during this month I developed another promotion

concept whicf, could be mailed to our now growing l ist of

astrollgy buyers. It was a new horoscope called the Love and

Money"-horoscope. Another good thing that happened this

month was the aitrologer, Cary Franks, who had been working

for both companies decided to work exclusively for us'

July, 1974

The first comic run of Astrology Today was very successful'

It pulled the company back to even. Things were really roll ing

no*. ttt. addition ofl im and Yo was norv paying off ' They had

gathered experience at this point and-were now contributing

lreatty to implementing projects at a faster rate' The original

i."* f nod hand p: , l.e- fr-m the previous conpany at the time

we spiit up also turned out to be hard working and productive'

We ilso f-ound out this month we had another promotion, the

Love and Money horoscope, which was conceived back tn

May. It tested and worked to our l ist of $3.00 horoscope buyers'

which was now uP to nearlY 300,000.

August, 1974

The second half of the comics hit with Astrology Today' norv

put t ing us over  the top in to a heavy prof i t  s i tuet ion '

September, 1974

The rollout of Folk i l ledicine to the comics worked even

better than the tests shorved. We rvere roll ing out with Lole and

Nloney to our customer l ist. Ntoney at this ptrint rvas i l" l i l i

hand over fist. During this month, I rvrote another promotlon

for the New York ad-vertising agency I was dealing with.on

Harry Brown's book,  "How to Prof i t  f rom the Comtn8

Devaiuation". Thev were going to run this prontotion and I rvas
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going to get royalties. As it turned out, this promotion was
going to succeed also. My first big payday would also come
during this month. The first spoils from the net profit generator
system. I paid out bonuses to the managers and help, and paid a
bonus to myself of $80,000. Just to see the check for that
amount of money made out in my name was inconceivable. My
wife and I just stared at the check for a long time . We had a two-
day celebration with a dinner and party.

The first thing I did was pay off all my biils. Then I paid off
my house. I took the money to the savings and loan company
that held the mortgage, personally, to see the Iooks on their
faces. The teller did a double take. the manager came out and
smiled insincerely and said "l{/e don't get too many people
paying off a $20,000 mortgage all at one time." Theo we had a
"burn the mortgage" party. Then I went to the showroom of the
local Lincoln-Mercury dealer and laid down the cash for a
brand new Mark. I never had a new car in my life. I never even
had the experience of a new car even as a kid at home.

I can still remember driving it from the dealer and the new
smell. When I got home , I picked up the hood and looked at the
gleaming new engine without a speck of dirt or grease.

Then my wife and I went on a shopping spree for clothes. We
had been making do with old clothes for so long, they had
become worn out. She always had to shop for clothes with very
litt le money. I always joked with her that "If I gave you $5,000
to spend on clothes, could you do it in one day?" She used to
say, "I could do it in a couple hours." So that's what I did. I gave
her $5,000 to go out and buy clothes. It ended up takingall day
and she said she relished every minute.

We then took a long trip. In New York I bought her a large
diamond at Tiffany's-another thing we always dreamed
about .

This was certainly a glorious period. Exactly one year ago, I
was there flat on my back, every asset I had pulled out from
under me. And just eleven months later I personally made
$80,000 and was sitt ing there with a company with a net worth
of a half a miil ion dollars. Even though Dave and Tom had a
huge head start on me, in just eleven months I had overtaken
them and blew by them. Also, with the new successful
promotions I had, they had no other successful promotions to
th is  date othcr  than copying whai  I  d id.  I t  became obvious anC
proved to everybody who was associated or knew of the
business who it really rvas that planned, created, motivated, and
built this large mail order business in this small midwestern
town of  Canton.  Ohio.

But aside from the victory with my competitors, the biggest
thing I was gaining was financial independence. This brings
home the point loud and clear that I 've been trying to make-
you can do anyth ing you want  to do i f  you want  to do i t  badly
enough. The company would go on from here with many new
ventures, many new promotions, etc. In years to come I was
even going to perfect the net profit generator system even more.
We rvould sti l l  have our ups and downs, successes and failures,
but it would be an overall upward curve.

Now I said at the beginning of these memoirs that it would
pay you to struggle through them even though some parts $'ere
very boring. lt is important that you experience this type of
thing. In fact, I would now suggest that y'ou go through and

read it again so these things stick in your mind. It 's not as good
as firsthand experience, but it 's the next best thing.
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These pictures are presented to give you an idea how my business
evolved.-They are nbt the best piiturds in the world in thit nobody
thinks of taking pictures for posterity, bu1, I haLe selected the pict_urei

?,s,1 n.y entrepreneur.you te.nd to be very cynical. Seeing is believing.
we ve ralKeo aDout the buslness a1p the system, but, these pictures
actually show you that it actually did hapien ana tn6 businiss doei
exlst.in the order to give you the best fee[ for how things evolved and how

they should evolve. Another reason for presenting these pictures is that
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Apri l ,  1970. Pictures l ,  2 and 3 show the very start of the
business set,up in my own house. Here in picture bne is my f irst
desk and office.

.\pri l .  1971. Oftentimes we used the upstairs of my home for
certain projects. Here we are putt ing together the famous, or
infamous, Family Financial Guide and Handbook Computer.
This project took hoardes of t ime and money and then ended up
in a complete lai lure.

October, 1972. Later tve took over the whole house as shorvn in
picture 4 and here is my off ice in that house.

December, 1970. This is
for storase and certain stuff ing and packaging operations.

August, 1972. After the Astrology Club worked for us we rented
this house, which was about a mile from my home. At f i rst trvo
relat ives of mine who were in the business wlth me l ived uostl i rsrelat ives of mine who were in the business with me l ived upstl i rs
and we operated out of the basemen

October ,  1972.  We d id  a  lo t  o f  p roduc t ion  us ing  homeworkers ,
which we cal l  the housewife ryrt. tn, out of thi qaraqe oi this
wh i te  house.  Here  is  what  i t  lookcd l i ke  a t  tha t  i ime l
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October, 1972. Here is another area of the house that we used for
our composrt lon room.

.f uly, 1974. After I  separated from my partners I kept the white
house. After I  got the business going well  again, I  acquired.the
house next dooi to us, so we weri then operating out ofthe white
house to the r ight and the dark house to the left .

Sentember. 1974. Ir lv second signif icant front end space ad rol ls
oui to the Sundav comics. Thi iwas the f 'amous Foik lvledicine
ad. Here are just one day's returns from that ad - 560,000 in
orders.

fit
l ' - l

b

August, 1973. Here are the results of our firs-t really big winner,
thebne that pui led us out from the jaws of death f inancial ly.
This is the firit big day of returns of the highly successful ad,
Astrology Today, which I wrote. During this m-onth the ad ran
to the eiiire ciriulation of Parade and Family Weekly, Sunday
Supplement newspaper magazines. What you are looking.at
here is 520.000 wilrth of checks and cash that came with the
orders.

July, 1974. Here again
this t ime i t  had gotten

shows our housewife dispatch area. 81'
much more  soph is t i ca ted .

September, 197.1, We now start outstripping oU need for space.
We brins in semis for Folk tr[edicine books. The books came
from thJoublisher Holt. Rinehart and Winston.
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November, 1971. A large local newspaper does a story on me.
r ney [ool( the above plcture to accompany their story.

Felruary^, 1975. Here is the main entrance to our corporatc
off ices of The Publishing Corporation of Amcrica.

rMW N.N
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February ,  1975,  We move our  equ ipment  in to  the  new qucr rers
lnd  e . rpand i t  w i th  some n . ru  p i in i ing  pr . r r . r .

-September, 1974. Here are Folk Medicine books berng readled
in the garage in one of our-.houses to be sent down a conveyor to
the basement so that a fulfillment crew could package them and
ship them out to customers.

February, 1975. We completely outstr ip the capacity of the two
houses that we are in before. We now movc the business to a
larger bui lding. as shown above.

February, 1975. Here are two o1'my employees, n' l t l l te and Rose,
feel ing jo_r- l l l  about their new quarters.



February, 1975. We acquire
Customer orders are entered
use of Cathode-ray tubes.

our own data entry dePartment.
in on magnetic tape through the

F ebruary, 1975. Our production manager, Yolanda lvlul ig. gets
the feel of her new off ice.

Februarv, 1975. A picture of one end ot 'nt1'  ncrv off ice.

tr
I

Februarv. 1975. Here is a look at our WATS hne system on

February, 1975. The new off ice of my General lVfanagcr, Jim
DiCola.

February, 1975. A picture ol the other end oi m1'ol ' f ice shor"ing

my desk .  Now fo r 'a  compar ison,  look  back  to  p ic tu rc  l '
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BOOK V. SUMMARY
RE.EMPHASIS OF CERTAIN KEY POINTS

How to produce a successfu l  NPGS for  very l i t t le  money:

, , ; *  method has been descr ibed and i l lust rated throughout  the

,',r i, i .ro*.t ' .r. i t 's such an important part, I would l ike to

, i . .n , t " r .  on i t  here,  re-emphasize i t  and add a few more

- , t l i ls .  Lct 's  put  th ings in  chronological  order .

Where to get the minimal starting cash that you must

have:  F i rs t  of  a l l  le t 's  descr ibe how much star t ing cash I

iee l  that  you should have.  I  am going to descr ibe here a way

to develop and test  NPGS's for  under one hundred dol lars '

As a general rule of thumb, you have to produce seven to

hit oni. That doesn't necessariiy mean you have to produce

the whole seven to h i t  one-  You may h i t  the f i rs t  t ime'  I  a lso

have the feeling I may have perfected the system to a po.lnt

where the oddi  are less than seven to one.  But ,  just  us ing

the seven-one rule of thumb, let's take the figure of 7 x $ 100

or seven hundred dol lars.

Now, where can you get  seven hundred dol lars ' l  I f '  you

don't have it. the quickest. easiest way is to go to a finance

company and get a two )'ear loan on what they call you-r

furn i ture,  . tc .  ih i .  is  real ly  just  a ioan on your  s ignature '  I f

you l -eel  you need more money than that ,  o f  course there 's

itre other tricks I describe earlier such as a second

mortgage or a loan from a relative. Your credit record sti l l

showi  that  you have no outstanding debts;  therefore '  you

can get  a larger ,  longer term loan.

l .  How to get  the b ig capi ta l  once you h i t  a  successfu l  NPGS

and you want  to ro l lout  r4- i th  i t :  Before we get  in to that ,

l i rs t  o f  a l l  I  want  to le t  y 'ou know that  there is  a way of

doing i t  wi thout  having to have the capi ta l :  evolve -  or

star t  s low -  and mul t ip ly .  I f  you have a successfu l

promot ion to a large mai l ing l is t ,  for  instance,  you can

mai l  out  just  a smal l  number at  a t ime and put  a l l  the

incoming pro l r ts  in to mai l ing out  more-

The best  wa) ' '  to  eet  capi ra l '  as I  descr ibed ear l ier ,  is  not

through loans bur  through credi t  f rom suppl iers '  This  is  an

almost  unl imi ted source of '  capi ta l .  Unl ike banks and

standard lending inst i tu t ions,  suppl iers don' t  usual ly  have

good centra l  credi t  bureaus that  te l l  them how many other

outstandine debts you have to other  suppl iers.  Of  course,

never  put  yoursel f  in to a s i tuat ion where you' rc  knowingl i r

overei tending yoursel f  wi th debts that  you can' t  pay back '

This wi l l  do i r reparable harm to you in the future '  A lways

move caut iously  and honest ly  when you do get  credi t  f rom

suppl iers.  Know for  sure that  you can pay them back and

that  th is  is  just  a temporary need for  moncy to get  your

succcss fu l  \PGS go ing .

The way to get  credi t  f rom suppl iers is  to  look cstabl ishcd'

This is  very inexpensive.  Simply get  business stat lonery,

business cards,  purchase orders,  checktng account '  e tc '

For  b ig money,  u l*uyt  do a very technical  documentat ion
Io present  to a majo.  suppl ier  (such as an edver t is ing
agency) .  For  instance,  I  d id a ten page documentat lon on

*y i i i r t  real  successfu l  \PGS, Astro logl '  1 'oday,  and i t

tanaed me 580,000 worth of  credi t .  That 's  thc same as

580,000 worth of  cash that  would have been impossib le for

me Io get  anywhere e lse us ing a standard method of

acquir ing loans.

How to create a successful system for very l itt le
money: As I mentioned before, and want to re-
emphasize again: evolve. In fact, my recommendation to
most  s tar t ing entrepreneurs is  to  use the one-man
organization size as I describe earlier. Rent equipment tn
most cases - never buy. Don't hire people. .ge!-a-n
established business to perforfr-tFE-SE?rTc€ ihat lou need

donEf{ow yotr mrght"Fe-abieto woik ou[ f igures showing
tfiat-renting equipment and farming out work is much

more expensive than buying equipment  and h i r ing people,

but that report would be misleading' It might be true for

the exact  d i rect  per iod you are us ing the people and

equipment .  b-ut  once the orders stop coming in.  th is  f i red

overhead stavl-5n-ai-d-tTiat*s wheie-it eats you up.

For very specialized services that you can't f ind through
established businesses, go to the homeworker system,: have

them come to vour houfli-dliEk up the work and take
------ ----

thJ w-ork to thei r  homes.  You gan,  in  fact ,  become a rery

la rge  companv  u i t hou t  eve r  h i r i ng  one  s ing le  pe rson '  To

Afrnai  you have to secure the general  product ion manager
posi t ion in  your  organizat ion.  This can be done by gotng

into a business agreement ,  (not  a par tnership but  a

business agreement)  wi th another  person who wants to go

out  on h is  own.  This business associate suppl ies to you the

serv ices of  a general  product ion manager,  qual i ty  contro l

manager and product ion contro l  manager.  l f  you can' t

f ind an independent  person to do th is ,  there are many

businesses who are in terested in  tak ing th is  k ind o l  a job

on.  We do i t  a l l  the t ime.  Pr inters are usual ly  very

in t c res ted  i n  a  dea l  l i k c  t h i s .

The beauty of  th is  is  that  once you've establ ished and

documented your  N PGS as I  descr ibe in  s tep two,  you can

now turn i t  over  to anybody.  Af ter  spending a few months

to fami l iar ize them wi th i t ,  you can forget  about  i t  and

concentrate on the 3 M's subsystem of  the NPGS method'

What  I 'm te l l ing you is  exper ience that  I  have p icked up

from being in  business a l l  these years '  I 'm not  in  that  exact
posi t ion mysel f ,  unfor tunate l \ ' .  because I  s tar ted the

wrong way:  but  I  am much c lose r  to  i t  now than I  cver  lvas

a few years back.  I  have demonstrated that  everyth ing I

have la id out  in  th is  book rv i th  respect  to  kecping lour
o lerhead low,  rvorks.  I  have demonstrated that  once you

lay out  a documented st  s tem, \ 'ou can le l rve i t  to  a manager

and concentrate on the 3 M's.  I  have demonstrated that  the

NPGS M-M-N,I  subsystem can be done an1'where.  As

ment ioned,  I  do i t  in  my motorhome.

I  would l ike to make one other  important  point .  You are
not  being a bad guy by not  h i r ing people.  Some people
rvould sa-v,  "Wel l ,  vou ' re not  supply ing jobs."  F i rs t  of  a l l

1 'ou don' t  have any '  obl igat ion to supply jobs.  Moreover,
i t 's  not  t rue that  you are not  supply ing jobs.  When you

develop an NPGS subsy 's tem, ) 'o t l  are in  t i rc t  creat ing jobs.

The only th ing you' re doing d i f ferent ly  is  that  y 'ou ' re
maki ng p.opt. i. iponsible foi thc-mselves, rvhich I wantto
t i : l l  you r ight  here and now is  not  only  bet tcr  for  you,  but
i t 's  bet ter  for  them.

How to create and test an NPGS ilt-Nt-i lt subsystem for
under $100.  A 3 M subsystem can bc created and tested
for  under $100.  You can do th is  wi th both a d i rect  mr i l

3 .

A
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.nd a space ad system. There are other media, of
out I would recommend staying away from them at

the sro^t. I would recommend, in fact, also staying away
from space media at the start. You can control direct mail
much better than you can control space advertising. You
can aiways go to space advertising after the direct mail
promot ion is  exhausted.

The biggest cost you'l l have in testing an NPGS at the start
wil l be renting a test sample of the mailing l ist. Usually the
minimum sample you can get is about 2,000 names, which
generally rent for about $30 a thousand; your cost here
would be about $60. Sometimes you can get away cheaper.
In some cases l ist renters wil l give you a test sample free.
There are also other ways that you can get l ists free. Many
times you can work out deals with the l ist owner where he
shares in expenses and gets a cut of the action, therefore, he
will give you a sampie of the l ist free to test out your
NPGS. For  r ight  now, le t 's  assume the most  that  i t 's  going
to cost you is $60 for a two-thousand name test.

Here is a key important trick of mine that I have used in the
past to test NPGS's for l i tt le or no money: Statistically',
before you roll out with a l ist, your test sample size should
give you the significance at the .05 level. Few people
understand statistics and are misled by such things as
significance. Significance at the .05 level simply means that
there are less than 5 chances out of 100 that the testresults
couid have been due to chance. It does not mean that
anything less than the .05 level is totally insignificant. For
instance, you can have significance at the .10 level. That
means that there are only ten chances out of 100 that your
results could have been by chance. And you can go lower
and lower. The lower you go figure the larger your chances
for  var iance become. In other  words.  i f  you got  s ix  percent
on the test where you are using a smail tcst sample, your
variance may range between four to eight percent.

'Here 's  
what  I 'm leading up to which is ,  as I  ment ioned,  the

tr ick that  I  use:  Test  only  a very smal l  sample.  The sample
size I  recommend to star t  o{T wi th is  100.  Norv most  o l  the
pur is ts  in  s tat is t ics would scof f  a t  th is ,  espccia l ly  those tn
big companies who have a l l  the monef  in  the wor ld to
spend.  Horvever ,  a smal l  s tar t ing sample is  the rval ' to  go
for  the 5ryrr l l  ept"1r .ne! . r r .  L is ten to ihe reesoninq.

Sa1'you test  one hundred p ieces and you need l i re  pcrccnt
to break even.  Ideal ly  you would l ike to do about  dc luble
break even at  ten percent .  So,  rvhat  y"ou 'd real ly  l ike to
have is  ten orders out  of  one hundred.  Norv i f  y 'ou mai l  out
the hundred.  and get  one order ,  therc '  is  lcr l '  l i t t le  chance
that  i f  you would mai l  out  2,000 that  the pul l  would bc
higher than llve percent. On the other hand, i!_yo1t gtlt
f i f tccn orders,  you can be a lmost  rest  assurcd that  lc lu  havc '
a w'inner. If you only' get f i l 'e orders at lerst y'ou knorv it 's
*or th another  test .  Of  course,  your  resul ts  ot ' f i re  orders
coukl  vary anywhere f rom two to say e ight  percent .  But ,  i t t
le i . rs t  vou know roughly where you are.  \ 'o t i  knor l  i t  you
hale a complete bust  or  a def in i tc  r r ' inncr .

l i  1o i - r  -eet  a rcsponse somervherc in  thc l rc 'e  fa i r l l  c lose to
rvhere vou want  to be,  now !ou go out  aud test  the b igger
s; rmple.  Test  the hundred again to sce i t '1ou gct  the same
close resul ts .  l f  you do,  move on t r )  )  our  t \ \ 'o  thousand test .

The hundred let ters wi l l  cost  you (wi th you doing the labor
and wi th postage and pr int ing inc luded) about  S20 to mai l .
That plus the $60 for the l ist rental cost for all the rest of the
names comes to $80-well within the means of a struggling
work ing man.

What  do you do for  something that 's  an obvious loser  wi th
the orders that  came in? Many t imes people in  mai l  order
wi l l  do what  they cal l  dry test ing.  That  is ,  you don' t  have
the product  but  you send the person thei r  money back i f
the th ing doesn' t  work.  I f  i t  does work you go ahead and
produce the product  and send them the product .  This  is
i l legal  and I  don' t  recommend i t ;  however,  manv
companies get  away wi th i t  because i f  you send the person
thei r  money back nobody is  real ly  going to compla in.
However,  what  I  would recommend doing when you f i rs t
s tar t  out  is  to  s t ick wi th products that  a l ready ex is t .
Whatever  you do make cer ta in that  the people who don' t
get the product get their money back.

When you are order ing mai l ing l is ts ,  be aware of  being h i t
wi th a r inger  sample- that  is ,  the l is t  broker  rv i l l  g i re you
the most  recent  mul t ip le buyers on the test .  One wa) ' to  get
around th is  is  to  choose a Midwestern state,  te l l  the l is t
broker  you want  a l l  the people in  that  s tate only .  Take a
state where you have a rough idea of  the populat ion s ize
relative to the country and see if the percentage comes out.
Another  way to guard against  being hur t  on th is  method is
of  course.  pyramid.  Rent  your  two thousand test  sample
then go to ten thousand,  i f  that  holds up take twenty
thousand,  etc .

I f  yourad only lends i tse l f  to  the space ad,  there is  a cheap
way to test  th is  a lso.  Take the g is t  of  your  promot ion and
reduce i t  down to a smal l  c lass i f ied ad.  Run i t  in  the specia l
announcements sect ion that  is  r ighf ih  f ront  of  the
classi f ie<i  ads of  th indwspaper.  This is  not  the best  method
but  i t  wi l l  g ive you some indicat ion of  whether  there is  a
market  for  your  product  or  not .

This Nla ler ia l  Refers To Book I I  Chapter  3 Producing a
Profitable NIarket, NIessage, Media System

The most  powe r fu l  product  categor) 'vou can chousc is . r , ,c
that  fo l lorvs th is  descr ipt ion.  Quick and eas1 ,  love,  monet 'and
recogni t ion.  This def in i t ion,  of  course,  does nt l t  co l 'cr  a l l
pro<iuct  l ines that  rv i l l  se l l  but  these are the pr t lduct  I ines rv i th
the hot test  appcal  or  the hot test  passion index.  Thr '  r r  ords quick
end easv i l re  verv important .  People arc lazy and thc l  want
th ings to happe n tast .  So when vou th ink of  product  c l tcgt ) r ics.
th ink of  something that  wi l l  br ing your  customer qLr ick and
c[s1 lc lve,  quick and easy money,  or  quick and t '3s]  rccrrqnl t l t )n '

Norv le t 's  move f rom the product  catcgor) '  to  the product
t rpe.  This is  ver1 .  vcry important .  A lual 's  t r )  to  choose a

p roduc t  t ha t  w i l l  be  consumed  i n  a  sho r t  pe r i od  o f  t ime ,  an0
that  the customer u ' i l l  need again.  In  o ihcr  r r t r rds.  e res l je
product .  f imc here is  important .  So(nc products h l tve an

in i in i te  l i l 'e t ime,  such as a novel .  Some have a 
" 'cr l  

long l i fc t tme'
such as bui ld ings,  etc .  And some hlve a verv shr) r t  l i t 'e  t inrc '  such
as food.  Foo<i .  o f  course is  eaten.  Fuels are bt r rncd.  Pcnci ls
r lear  out .  Cars weer out  and per iodic  publ icat i t l r ts  arc
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jonsumed by time. The biggest money lies in those goods that
lre consumed the quickest and then are re-needed again in a
ery shor t  per iod of  t ime.

ihe only trouble with consumable goods is they usuaily have a
onger product development stage than the longer l ifetime
tems, such as books, which we call one-shot items. What the
:lerv entrepreneur usually has to do is go with a few one-shot
rems first to gain capital, and then go to the consumable goods
,ine. But, the consumable goods l ine is where you always want
:o be pointing toward.

One shot items, though they bring quick money as first,
nave this very big draw back. They require the very expensive
process of product development. Also, if you are in the one-
shot f ield and it takes seven tries to get one successful product,
the task then becomes staggering.

Now take the consumable goods l ine. You already have
taken the time and expense to do seven projects to get one good
product; but, now the product resells over and over and over
again. You don't have the expense of t ime consuming product
development to do over again and again. The product
development not only is expensive and time consuming, as
mentioned, but it wears you down. You are always re-inventing
the wheel. Another bad part of coming out with new products
constantly is a new product always produces different ordering
procedures, different types of customers, and different
fulf i l lment procedures. Besides having to work the bugs out of
the product, you've got to work the bugs out of all these
procedures. If you have a consumable good or a resale product,
you debug once. You then have a much more efficient mode of
operation, thus a much more profitable business.

This material refers to Book II, Chapter 4 - Money.

Now as pointed out, the best way to get capital is not to get
hard cash but to get credit from suppliers, which is of course
just as good. Now if you do need hard dollars, here are a few
tricks I used to get started.

First try your relatives, close relatives that is. Few of us
have rich relatives, and I certainly didn't have any, but even if
ihey aren't rich and don't have money laying around, the older
relatives usually can get loans. So, the first source is asking a
close relative to get a loan for you that you wil l pay back in a few
years.

A second approach is asking a close relative to get a loan
for you that you wil l pay back say within a week. Here is the
reason for doing this. Every town has a credit bureau and the
credit bureau knows how much debt you have outstanding.
Your outstanding debt determines how much money you can
borrow. If you can get a loan from a relati le to pay off all your
outstanding debts, you usuaily can get a loan that is greater
overall (and extended for a longer period of t ime) than an
amount  that  would be equal  to  paying back a l l  your
outstanding debts - plus you wil l have money left over. Few
banks or  loan companies wi l l  g ive you b i l l  consol idator  loans -
these are the highest risk loans. But through this method you
can get  a b i l l  consol idator  loan wi thout  them knowing that  i t  is
in fact a bil l  consolidator loan.

Another source of money is, if you own your home, take
out a second mortgage. These are available from finance
companies (not banks) and in many cases you can borrow up to
S10,000.00 in th is  manner.

This material refers to Book III, Chapter I - Seven
Thieves.

lVhen uttucked, first determine honestly iJ the attack on
you was justified. Il il was justiJied, take your medicine. IJ it was
not justiJied, alwoys make it your policy to do this:

l,ttever Jall back on defense.

Alwoys take the offensive. Vlthen unjustly attacked,
counterattuck. lVhen an attocker has to use his reserves to
deJend himself, it drastically weakens his ability to
continue the attack on you.

Lf ,T THEM KNOW THEY DEAL NOT WITH THE LANIB,
BUT WITH THE LION.

Once you have estsblished such a reputation, you will hsve
the "path of least resistence" Iaw working lor you. You will
signiJicantly lower the odds of being attacked by other
predotors. Human predators, like the unimul world or any
national entity for that matter, take the path of leost resistance.
They pass up dangerous preyJor weakprey. Otherpredators in
the jungle go out oJ their woy to ovoid the lion!
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CHECKTIST FOR CONSTRUCTING
A SUCCESSFUL NPGS

f i  Read carefully "7 Steps to Free dom - How to Escape the
American F.at Race".

Step l .  Create Sel f -Conf idence
I Strip awair mrvths and fallacies
n Overcomeint imidat ion
tr  Become aware of  " ln f la t ion Svndromes"

Assemble a Plan and a System
Choose the form of  business ent i ty  best  su i ted to your
needs
D So le  s tockho lde r  i n  co rpo ra t i on
!  Other  var iat ions of  corDorate st ructure
n Partnership
Select name
Create an image of  being establ ished
tr  Pr int  business stat ionery,  business cards,  receipts

and numbered purchase orders wi th company
name

tr Open a business checking account
tr Hire a lawyer
D Hire a Certif ied Public Accountant

D Crystall ize your objectives and goals
n Short Term ! Long Term

! Establish a workable system before starting your
enterprise as outl ined in Net Profit Generator System
(Figure l) and System Flowchart (Figure 2)
! Init iation System n Marketing System
! Method System ! Fulfi l iment System
I Accounting & Status System
tr Obtain business forms necessarv to set up vour

system (Form #'s 200 - 235)
t r  Decidc on your  organizat ion s ize

I Minimal ! Small n Large

Step 3. Produce a profitq-ble Market-lV{essage-Media S1'stem

D Develop <tft> concept:
Ntarkct :  \ -z

D Determine potent ia l  vo lume of  sa les.  (Vrr lume of
sales = market power coefficient x media polver
coelficient x message power coet'f icient.) For a
prof i table NPGS, the product  must  be over  i25.

tr Identify strongest markets
tr Determine what is sell ing presentl-v- and

what has been sell ing for a long period of
t imc

tr  Determine what  products arc repeat ing in
mai l  order  ads in  newspapers,  weekl ies.
t rade journals & magazines

tr Determine horv large a market exists u ithin
each category

I  Selcct  a Product
n Choose a product  re leted to a st rong rnarkct
I  Choose a product  that  f i l ls  a basic  humsn

emot ional  necd -  love,  money' ,  pr idc,  set t -
prcscr \  at ion.

t r  Choose a product  that  is  thc somc or  s imi l . r r
to  a product  current l l  se l l ing rvel l .

! Stay away from playthings & fads, low
quality products and packaging, perishable
goods,  common over- the-counter  i tems.

!  Keep abreast  of  la test  developments
t h r o u g h  t r a d e  s h o w s  a n d  t r a d e
organizat i  ons.

Message:
n Decide who wi l l  wr i le  promotton

I  You  f ,  AcoPYwr t te r
I  Study works of  o ld masters
n Study PCA's Winning Ads
tr  Implement  "The Benjamin D.  Suarez System f , r r

the Creat ion of  Adrer t is inq Promot ions"
!  Don' t  over look

!  l l  Copy  Checkpo in t s
D l4 Wavs to Hold Interest  Longer
D 100 Winning Headl ines
[  101 Proven Direct  Response Offers

Have ad approved bv lawyer

Select  a media that  is  su i table for  your  ad copy
and the product it features.
ln  select ing media,  consider
I Audience - who do you want to reach'l
D How many wi l l  be reached through a
part icu lar  medium?
D How often wil l your message reach your
audience?
f} What is the cost pe r 1,000?
Space Advertising
f l  N e w s p a p e r s  !  R O P  t r  S u n d a Y
Supp lemen ts  f ,Tab lo ids  !Comics

D Magazines
Direct Nlail
Broadcast  N{edia -  Telev is ion and radio
Telephone

your lvlarket. Messagc, Media
Test  one th ing at  a t ime
Make sure your  test  l is ts  are representat ive of  thc
ent i re l is t
Usc srr l f ic ier t  q t r ; rnt i tv  to  obta in re l i , rb l . - '  resul ts
Cons idc r  f o l l o r v -up  t cs t i ng
Me i l  a l l  p i eccs  i n  )ou r  t cs t  t t  one  t i n l c
Do not  make major  dcc is ions based on minor
results

n Avoid over-testing
!  Move quick l l '  on posi t ive tcst  resul ts
! Assign keys

D Analyze test results carclir l ly'
tr Project Response

n Updete & post  records on a d l i l l ' '  basts
t r  Calculatc breakclcn

D Determine iu l t ' i l lmcnt  cost
t r  Determinc sc l l ing pr icc
D  B E . , c =

Adve r t i s i ng  cos t ' un i t  o f  r e r rde rsh ip

Se l l i ng  p r i . - c  -  Fu l i i l lmen t  cos t
t r  Calculate prof i t  potent ia l

!
!

!

Media
I

D

tr

!
n
tr

tr Test
tr
tr

n
n
n
n
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D Have you determined net prof i t  using the
unique Net profit Formulal

D Estimate d),1=1,l,i,!rtl;.t]sk (capitar
requl red)  versus the gain (prof i t  potent ia l )

D Make ro l lout  decis ion wi th accurate test
resul ts  in  hand
f} Scrap the project
t r  Rol lout  wi th the pro ject  (move quick ly

on a ro l lout  for  the market  can
fluctuate rapidly)

tl Further test the pro;ecr
tr Delay unti l some future date

I tep 4:  Secure a Funct ionine 5 M's
D Management

D Locate an honest ,  dependable,  resul ts_or iented
manager

tr Is your system for management operational?
D project iniriation D projeci follow_up

n monitoring n dita gathering

U Men 
fi data reporting

! Hire emplovees
!  Adopt  a s t rong subcontract ing phi losophy

n Sub.contract on a fixed pii ier unit basis
E Init iate a quality control program: do not

pay unti l services or goods are delivered
correctly

t r  Money
f} Minimal starting cash to tesr and develop NpGS

D Finance company _ 2 year loan
D 2nd mortage on your ho-e
tr loan from relatives

tr Big capital for rollout
tr credit from suppliers
D credit from your advertising agency
tr credit from newspapers in rvhich vo, .un

you r  ad
D businessman wi l l ing to invest  excess capi ta l

f I  Prepare your , .personaiFinancia l  Staternent , ,
t r  Learn about  compound interest

tr Machines
f} Adopt a policy of ieasing most machines

D Mater ia ls
D Locate suppliers
D Put  emphasis on serv ice,  del ivery,  qual i ty  and

n Avoid bui ld ing huge inventor ies
Step 5:  Star t  Doing Something

n Is your project s!'stem functioning cfficie ntly,l
! Classify projects by code

tr Project Sheet, Form #200
D Rate pro jects

D Pr ior i ty  Sheet .  Form #201
tr  Choose p.o1. . t r  wi th h ighesr  nr t ings ro movc on

quick ly
D Assign responsib i l i t ies

tr lVork packet Form #202

,v'o_ur stat us system functio ning efficiently.?
Know your s tatus at  a l l  t imis
!  Status meet ings
n Pert PlanningiNetwork
f, Fridal' report

Step 6:  Evolve

!  Expand gradual ly
!  Know 6 key reasons businesses far l
!  Is  your  gross prof i t  vo lume equal  to  or  greater  than

your f ixed overhead?
tr Keep fixed overhead down

Step 7:  Pers is tence
tr Remember that the success barrier must be hit many

t imes before i t  crumbles.  Keep h i t t ing l t  over  and over
because i t  can take only so much pounding.

Beware of The Seven Thieves:
tl News media

! Talk to them vourself
t r  I f  a t tacked unjust ly ,  publ ish vour  rebutra l

D Provide documentat ion
! Government - Deal with in the manner used for the

news media
! Criminals

n Adopt a policy of pressing charges on any crimes
perpetrated against you

D Obtain services of reliable securitv
tl Limit access to cash
tr CPA audit

D Professionals and Consultants

E I s
D

company

n

D Insist that your goals and objectives are adhered
to

O Fixed Overhead
! Set up a separate checking account with a

predetermined amount  deposi ted in  i t  to  cover
fixed overhead items onlv

! Eliminate all non-crit ical e.rpenditures
D Businesses who sel l  to  other  businesses

! Do not take on a new l-acil i ty or a new piece o1.
_ equipment  unless absolute l l ,  necessarv

D Investment  brokcrs
D Avoid r isky investments unr i l  enough base

money is  investcd in  sure th ings to pror  i . ,Jc you a
l i fe t ime income

tl Invest after-ta.\ monev only in sure things
tr Build inflation hedgej into inr.cstments
tr Put your monev in hard-to_get_at places

Have you selected a good law firm,?
n Find out  who local  businessmen use
n Find out  who locel  larvyers and judges respect
tr Refer to "lvlartindale an-a Uubteit" ai the l ibrary.
tr 

lra.rv up contracts for emplovees, non_
^ d isc losures,  etc .
Set  up vour  Putr ! :c  Relat ions (Whi te Nfa i l  Dcpt . )

!  Adopt  a pol icy ( ) l  customer srr t is fact ion
LJ r iandle customer inqui r ies and comphints
tr Write refunds when necessar\:
tr Use Business Forms #222-2Ji ls needcd

1 1 1
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!  Mainta in good re lat ionship wi th Bet ter  Business
Bureau and government agencies

J Negotiate contracts with suppliers- 
tr Preliminary - spend a minimum of t ime to

determine market price and availabil ity of the

sou rccs  o I  suPPI l
tr Enter serious negotiations only after product has

tested out favorablY
!  Determine point  at  which you wi l l  walk

away from deal
t r  \ [  ork tor  a comPromise
!  Throw in th ings You can take out  t i

necessary
f }  Star t  out  wi th a lower pr icc than what  you

are wi l l ing to PaY
D Ma in ta in  cus tomer  l i s t s

D Convert  to  magnet ic  tape for  use on computers
D Keep current  wi th addi t ions,  delet ions and

address changes
D Rent  i t  out

! Retain reputable l ist manager and list
broker

f i  Inc lude "dummy" names to moni tor  unauthor tz-
ed use of Your l ists

D Keep physicallY fit
f I  Dai ly  exerc ise
!  Weekly cxerc ise
f} Proper diet - vitamins and minerals

tr Order "The Direct Marketing Entrepreneur's Nerv
Developments Hot l ine"  (Opt ional  -  but  h ighly
re commended)
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Owners must be present.

Owners must  prov ide a const i tu t ion:  Object ives,  Goals,
Eth ics,  General  Method and Plan,  Organizat ion Struc-

Owners must  prov ide d i rect ives to manager as to exact ly
what  is  to  be done.

You must  have a competent  manager.

You must  have systems of  In i t ia t ion,  Method.
fv larket ing,  Ful f i l lment ,  Contro l ,  Status,  Account ing
and Tax.

You must  have operat ing capi ta l  and pro jected nct  prof i t
to cover fixed overhead.

Have only honest, reliable, hard
pe ople.

competent

Have only established, certif ied, ethical, competent
professionals.

Buy or  lease bui ld ings and equipment  on comper i r ive
bidding basis .

Keep your  f ixed overhead as low as possib lc .  Do not  h i re
internal  people or  acquire equipmcnt  unless:  l )  The
service is unavailable outside. 2) It is an everyda)' task
and the cost  is  over  1009b h igher  outs ide.  Remembcr,
h igh overhead taxes both operat ing capi ta l  and
management plus forcing unnecessary changes.

Sel l  only  products which do not  over ta. \  your  manage-
men t .  r esou rces .  and  money .  The  morc  s imp lc  t l t c
product  the bet ter .

Be aware that  the heart  of  any '  business is  the salcs
generat ion system:

( iv ' larket)  x  (Nlcdi t r )  r  {Nl t - -ssrr :e)  = (Salcs)
lVlarket ,  media and message are each ratcd a number
f rom 0 to l0 :  the resul tant  sa les number must  cxcce d 125
to produce a gross prof i t .  A lwavs keep the but ' fcr  iu l l
wi th prof i table sales generat ion svstem pro jccts.

Force Net  Prof i t  Generator  System (NPGS) pro jects t t r
be completed in  enough t ime so that  f i . rcd ovcrhcad
expense does not  eat  up the gross prof i t .

Put  act iv i t ies in  pr ior i tv  sequencc w' i th  thosc o l '  most
importance and those wi th zero predecis ions at  thc t r rp o l '
t he  l i s t .  S ta r t  do ing  the  f i r s t  ac t i v i t i c s  immcd i l t c l y ' .
ST i \RT  DOING SOMETHING.

Bc aggressive,  pers is tent  and improvis ing.  Ft l rce t i r ings
to  happen ,  don ' t  t ake  "no "  f o r  an  answcr '  and  l t l l l ow-up
constant l l ' .

BASIC GUIDELINES OF
A SUCCESSFUL BUSINESS

1 6 .

1 7 ,

1 8 .
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22.
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Bel ieve in  yoursel f .  Mainta in a compet i t ive at t i tude.

Avoid bet t ing on the come.

Have d isc ip l ine over  ) 'our  ego,  resources and moncv.

Avoid absentee management.

Be  su re  pe rsonne l  ca r r y  t he i r  wc igh t  and  ma in ta in  a
ha lance  o i  sk i l l s  i n  t he  o rgan i za t i on .

Always know _v-our  f inancia l  s tatus.

Alway's  know your market  s tatus.

Evolve -  have the r ight  growlh ra le.

L is ten to opin ions of  others but  sor t  out  the good f rom
the bad.  Be aware that  there is  no a l l -knowing guidance
source and that  most  guidance and educat tonal  sources
offer benefits equal to only 10c/o of what they advertise.
Be aware that  when people become successfu l  at  one
th ing they erroneouslv feel  they are experts  at  a l l  th ings.

Only expect a resource to be skil l ful at one isolated thing.
This inc ludes other  businesses,  suppl iers,  professionals
and internal  rcsources.

26.  Rcmember that  most  personnel  have a much larger  than
appir rent  in fer ior i tv  complex.

27.  Be arvare of  the "Contr ibut ion In l la t ion S-u-ndrome":
ever) 'one in i la tes thei r  contr ibut ion 100 t imes.  Sooner or
la ter  evervone associated wi th a business th inks thel 'are
indispensable.

23.  Be awarc that  i t  r .v i l l  t r i ,ke vou a lons t ime to establ ish
your credib i l i tv  wi th outs idt -  resourccs.

29.  Keep a low prof i le  unt i l  1 'our  business is  deep rooted.

-10.  Keep your  word.  Honest i  pa) 's  o i f  in  the long run.

i  l .  I ) i i c r s i i y  ou t  o f  you r  mu in  l i g l d  5 l r r r r  11  r rnd  on l r  r r l ' t c r
vour  main business is  rooted.  Do not  d i iu tc  lour  main
business mr.nagement to d iv 'ers i lv .  Be arvare that  a l l
gu idel ines herein apply to d i lers i i icat ion rentures a lso.
Expect  a learn ing per iod and f inancia l  losses in  a l l  nerv
ventures at  f i rs t .

12.  Cr i t ica l  ingredients of  a successfu l  busincss:  I  )  Nlarket  2)
Nledia 3)  Message "1)  Nlanager 5)  Nlen 6)  lV lonev 7)
Machines 8)  N{ater ia l

i -1 .  Components of '  a  successfu l  busincss:  I  )  Orvnc-r  2)
Const i tu t ion 3)  Di rect ives . l )  i \ lanager 5)  S1's tems 6)
Resou rces  7 )  I nven ro rv
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Advert ising Agencies
Stephen l { .  Ge l le r ,  Inc .
380 V lad ison Are .
N e r v  Y o r k .  N e r v  Y o r k  1 0 0 1 7
(2t2) 986-6642
Stcphen Ge l le r

i l l cd ia  Pcop lc .  Inc .
260 \ lad ison Arc .
\ e r v  Y o r k ,  N e " v  Y o r k  1 0 0 1 6
(2  r  2 )  532-3359
Ed Kabakow

! led ia  Serv ice  Corpora t ion
4626 C leve land Ave.  N.
Canton .  Oh io  44709
(216)  494-5065
S h i r l e l ' S i e d l e r

Computer Forms
U A R C O
One Nor th  Wacker  Dr .
Su i te  304
Chicago.  I l l i no is  60606
(3t2) 372-s661
Petcr Carey

Computer Letters
Nlead t) i j i t
5 1 0  S p r i n g f i c l d
Davton ,  Oh io
( 5  r 3 )  2 _ 1 2 - 9 5 6 1
E,- l  Anthc.nv

Consultants

S t .
45403
e x t . 2 2 7 2

Di rec t  V la i l  N la rkc t in r l
6  Eas t  43rd  St .
Nc' .v York, Ncrv York
(2  I  2 )  689-4977

SUPPLIERS

Assoc ia t  ion

1 0 0 t 7

Fulf i l lment Services
Ful t ' i l lment  Corpora t io  n
3 8 1  W c s t  C e n t e r  S t .
V la r ion .  Oh io  .11102
(6  l '1 )  383-523 I
Ob ie  Gcarh iser

List Brokers

o f  A m e r i c a

ln te rna t iona l  C lomputer  Sc iences .  I r l c .
1 ,1  Park  Road
'f inton 

Fal ls.  Nelv . lerscy 0 r-721
(201)  544-9191 or  (212)  594-0070

Media  Serv icc  Corpora t ion
4626 C lcve land A le .  N.
Canton, Ohio 4-1709
(216)  494-5065
Shi r ley  S ied le r

List Compilers
Reuben H.  Donnel ly  Corp.
l 30 l  Wes t  22nd  S t .
su i te  1000
Oak Brook.  l l l ino is  60521
(3 l2)  654-2000
tsi l l  Young

Paper, Envelopes, Printed Boxes
Boise Cascadc
-1500 ' f iedeman 

Rd.
Cleveland. Olt io 4-11.14
( 2 r 6 )  2 5 2 - 4 1 0 0
Dar  id  Gcr rasch

Print ing
, \ l l i cd  Pr in t ing
1.1  l . {  Kenmorc  B lvd .
P . O .  B o r  l 7 l 7
.A.kron. Ohio -1-11l- l

(2 r6) 75-l-3.r3r,
Bi l l  Fonghc ' i sc rDirectorv Cornpi lers

11"" . ' r  &a  t
S050 Frccdom A 'ue .
North Canton. Ohio -1-17]t)
( : 1 6 )  - 1 9 9 - 9 l l l
- l - r)rn 
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LIST OF FORMS

TITLE

Project Sheet

Pr ior i t l '  Sheet

Work Packet  - -  Product ion Contro l  Form

Vis i tors '  Register

Code Book Sheet

Inser t ion Order

Incoming N1ai l  Record

Daily' Test Returns

Space Ad Returns

Drop Sheet

Direct Vlail Returns

Projection Table

Independent  Contractcr  Form

Qual i ty  Contro l  Form

Outs ide Contractor  Log

Inventory Contro l  Form

Friday Report

Projectcd Prof i ts  of  Promot ions

Work- in-Process

Time Sheet

Purchase Ordcr

Dai ly  Cash Report

P e r s o n n c l  F o r m  ( C o n f i d e n t i a l  E m p l o y c e

List  Renta l  r \pprovai  Form

Our Answcr to Inqui r l '  Let ter

Order  Processing Form: Request  for  Account ing

Order Processtng Form: Requcst  for  Addi t ional

Delay Form -  Gives Opt ion

Delay F-orm -  Gives Opt ion

Delay Form - i\dviscs Product l-atc

Adjustmcnt  Lct ter

Adjustmcnt  Lct tcr

Adjustment  Lct tcr

Refund Lct tcr  for  Dict

I lc tund [ )ost  Card

, - \ t t o rnc l  Gcncn t l  t nqu i r l

Our Rcpl l '  to  i \ t torncv General  Inqui ry

One-Wri tc  Sl"s tcm

H i s t o r y )

Informat ion

Informat ion
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7 Direct Mail Solicitation for Coat-of-Arms Report
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I I AstrologY Club - Direct Mail
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